CHAPTER 6 Y

IMPLICATIONS AND CONCLUSION

6.1 Introduction ?

The present chapter presents discussion on the key thore | and practical
th pote'

contributions of the study. This is followed by a discussio ntial limitations

ends the

and directions for future research respectively. Finally, onclusio

.S

chapter.

6.2 Contributions of the Study

The study findings provide two W

behavioural/adoption theories and t@

for policymakers and practition% [

findings and discussions a m i

elaborated in the subs% tions.
\-'

l
The fi &@from his s dy’m@everal contributions to the Islamic finance
ekh

S
adoptio% , particu )( takaél\adoption literature. First, the study adds to the
expanding body of literature @tékaful adoption by investigating an underexplored

r f the globe. From the reviewed literature, majority of studies examining takaful
d ase behaviour were conducted mostly in two sub regions (i.e., South Asia &
outheast Asia). As there are limited studies on takaful adoption in the African sub
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region, this study broadens the scant literature by providing empirical evidence on the
prominent factors influencing general takaful adoption in North-West Nigeria. T

Second, another gap identified from the extant literature is the Iack@%&arch,
specifically from behavioural perspective, on general takaful adoptiof:sIhis study

contributes in reducing this shortfall by investigating the determinants af general takaful

adoption in North-West Nigeria. Furthermore, although famil Mul had received
increasing research consideration in recent times, oth@(rodl‘ct lines such as

general takaful remain largely under investigated. This then f(wlpts to fill

this gap by examining a specific takaful scheme (i.e.,

research provides more useful theoretical and i

sector, despite the importance of takaful to i&

researchers. Most studies focused \%ndividua

behaviour. Therefore, this current s%dds a@%«ﬁnt ecfe studies on MSMEs
né A S

adoption behaviour towards ge 4 4}_

iffl@of Innovation Theory (DOI)

al takaful) oﬁug{e}‘g;ific
cow' hird, tfie MSME

ived I@ tention from
ail @%’Omers’ adoption

Fourth, this study exﬁshe d

and confirms its app% mpirically "g{e takaful adoption behaviour in
d &
Nigeria. The research,also ext\iﬁh& omaié Unified Theory of Acceptance and

Use of Technol AU piricebﬁ'(/alidates its relevance to general takaful

!

¢

adoption beEjG@in Nigeria. fore ircéa?tantly, integrating pertinent constructs from
T

AUT ';esea odel revealed the importance of these theories

both D

'tﬂ ti h@;‘?— th t study validated th irical

in adoption research. ermore, the current study validated the empirica
N

a %&bility of the extended DOI model to the Nigerian MSME context.

Q Fifth, this current study is one of the first attempts to empirically investigate the
ff

ects of government support and prior loss experience on takaful adoption. Although

past studies have indicated a possible association between government support and
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takaful adoption, none had empirically validated this claim. Even though the direct
influence of government support on general takaful adoption was found?'!e
insignificant, further analysis (i.e., moderating effects) showed that governme port
was a significant predictor of general takaful adoption among owneﬂkgers with
high religiosity. As for prior loss experience, the current study extend confirms its
significance to the general takaful adoption research domain. 'XN study is among

the few studies that applied probability sampling to invest t afu'adoption. Most

past studies used convenience sampling (a non-probability sa pIWod). This
3

Y-.
attempt is significant since it enriches and en@e generali iI'ty_fb\tudy
4

findings in the takaful adoption literature. \/Y‘

Finally, this study answers part of thefall o usb\m\ahmaq%gié), Kazaure
(2019) and Khan et al (2020) by empifi hsting the era@ole of religiosity
on takaful adoption. Religiosity w(sﬁown ESYT‘E &épositive influence of

relative advantage, governme t an(f' priorzloss e((/ ence on general takaful

adoption. By the same tokei msiti a the tive influence of complexity

findi
4

li
on general takaful adopii is lis H@Teligiosity plays a dominant role

in shaping the adop ho&havi

The study further revealed

gi

F &
Es gper-managers towards general takaful.

i osityé?‘ social influence, though independently

impacting %kaf a(;op nfp’lec mplementary roles in influencing adoption.

Additio I;%:: moder ?g r \of religiosity on the relationship between

comgpatibility and general ta@l’ adoption revealed an unexpected but intriguing

0 \b Religiosity was found to have a substituting/interference interaction effect

d r than a strengthening/enhancing effect on compatibility among owner-managers
i

th high level of religiosity. This surprising but novel outcome suggests that high level
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of religiosity acts as a substitute for the influence of compatibility on general takaful

g
3

The findings of this study are not limited to their theoretical significance. They

adoption.
6.2.2 Practical Implications

have several practical applications as well to various takaful stakeholders in the
Nigerian insurance sector (i.e., takaful regulators, takaful o m takaful agents).
The empirical findings in this study enrich the understanding fW(zpergE)rs,
ors influenci g'h&é&ption
t% (i.e\ﬁ*SME sub
imﬂorta of re@:gity, relative
advantage, prior loss experience, co@y, aware an@cial influence in

influencing the adoption of ger%takafu ﬁ\ S owner-managers.
N,

Furthermore, the negative influ%com&exit nge takaful adoption among
AN &
ith | sco *kl'e

takaful agents, and takaful regulators of the significa

of general takaful among a very important sub

sector). The study findings have shown th%

MSMEs owner-managers V\Qg 0 ehi y & d. Additionally, the positive
influence of governme% t on general I}a“uh@ption was found only among the
’ &

bas 6.40

highly religious owhqnanagf \l‘hu 4 é n these findings, several practical
PN

implications ar . NS
) O

¢
First, ri&@ity s fou ta' b(_tjh most important factor influencing general
\
tion 1

takaful ado in hoth t Pighl igious owner-managers, as well as, in the less

religiousy This signifies that ta@ operators and agents should give more emphasis to
t Xiah-compliance aspects of their products. Takaful companies’ top management
hould go for educational and persuasive promotions that underscore the “Islamicity of

kaful products”. Besides, takaful companies and agents can enlighten costumers (real

and potential) in their promotional campaigns that takaful institutions have Shariah
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monitoring committees that certify that all takaful activities (including products and

services) are in accord with Shariah guidelines. This marketing strategy could aw

a section of MSME owner-managers, especially those that exhibit a r@w

religiosity.

of

Additionally, takaful operators should reflect the Islamic spirit |%very aspect of

their operations. For example, advertisements should always highlight the Islamic
feature of takaful products. Moreover, the employees’ mo Zessi],g and customer

care services should be in line with the Islamic culture. ition IyWoperators
3
| . N ANy
can point the worldly as well as the hereafter benefit aful in'the d\ler_tk@ents.
In addition, takaful operators and agents em% i dua%%at have
knowledge and practical experience in takaful., Thisewi

standard quality of service that will f@hance the mic@ﬁibility of takaful

operators. Further, another implica at cou N u

N
which could enhance general ta%optio am dhe&o‘@@lE segment is for takaful
operators and regulators to Mer] a wor@s specifically for the MSME
an

segment wherein the M ft
This could further/@an thelr :
products.

N

!

¢

Moreo g,ﬂ}mic inanc aFk i‘n?strategy mostly revolves around the issue of
;h af

interest-{e{,

market. However, there are nu@dus positive selling points (marketing offers) that are

'ts'in\p\grtance to MSMEs are explained.

N
rge).fi ial p@cts (i.e. takaful products) to attract their target

e \id in Islamic finance products (i.e. takaful) which can be used for marketing
oses. Islamic finance products are based on a fair system such as mutual risk and
rofit sharing; prohibition of gharar (excessive uncertainty), maysir (gambling); mutual

help and solidarity through contributions and the support of social welfare issues. Such
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a system, which is based on positive values as offered by Islamic finance companies
(i.e. takaful operators) will definitely appeal to both the highly religious and ?ﬂs
religious MSME owner-managers. (’}
Second, the study had shown the significance of relative advanta influencing
general takaful adoption among MSME owner-managers. Relativeyadvantage was

found to be the second most significant factor influencing eeraful adoption
Cef

among the MSMEs owner-managers in North-West Nige h or,e, it is pertinent
for takaful operators to emphasis the salient benefits o ral taka ucts when
.y

embarking on marketing and promotional campaigns. over, relati ac'/@e was

rega(d f theif level of

religiosity. This indicates that takaful oper con}x\nct with @JI regulators

should design and develop takaful h that ar hi@uality standards,

affordable, easy to understand, and @%Ie to the\"ro% n eﬁs\tﬁ the MSME sector.

N

Furthermore, since aﬁoé/ of"taka l'upro positively influences
\m &
ka

adoption, policymakers and?. op rs-should e?\éure that takaful products are
affordable for MSMEs er,

designed fire takafuhproduct l

found to be equally important for owner-

aﬁv@duct offerings, such as specially

£

inn

mor

from the accustomed fire takaful

%

tors. Also, in terms of business support

%

!
¢
services, ta herat s and‘ag tséalld imbibe and exhibit the highest level of

courtes% fessionali 'y §

p \& takaful operators with the opportunity to showcase to MSME owner-managers
ow general takaful can mitigate the negative consequences of business loss. Takaful
ompanies can sensitize owner-managers of the preventive measures to be adhered to

by businesses to reduce the risk of business loss. Also, it is recommended that they
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highlight to MSME owner-managers the expected benefits in the event of loss. These
strategies could increase the visibility and penetration of general takafulw
MSMEs. ('}
Furthermore, since prior loss experience is positively associated purchase
of takaful cover, it then becomes crucial for takaful operators to UW- and hope-
based marketing strategies to influence the adoption of takaful amongbusiness owners.
For instance, TV shows, jingles and billboards could be us my'the perils of not
having takaful cover which can be contrasted with the benegits of b'sEindt‘o takaful.
Fourth, compatibility was also found to exert ificant finfl cq q@neral
takaful adoption among owner-managers. This i was p’ar icularly %ﬁﬁt among

I ope@Ss.should not

: bL@buld go further to

owner-managers with low religiosity. Thiw S the\ ta
only emphasize the religious compatibwt kaful pro
highlight its relevance to the busineeﬁds ofm r)eénanager. MSMEs are
N,
business entities that try to ma%ains‘&n tmizecé?ses. Therefore, a takaful
&
imize

d i
aver es will be readily adopted.

product that assist the MSMEs mi]
nts

Additionally, takaful ?and ag
d &)
of the significance cﬁ.&sk m@ '.e.,g@ful) to their business success and be
able to showcas@ong ' ln beth}!n risk mitigation and business success.
¢
Fifth, hgati effect o'f E?J lexity, particularly among those owner-
manage%k low jf

congideration in designing taka\@products manuals and procedures. For instance, the

C}Lﬂd@ble to convince MSME owners

NN
i Py ind&tes that takaful operators should give much

a %&ﬁon, documentation and takaful claim process should be simple, clear and
nderstandable. Takaful companies should avoid using ambiguous terms that can create
cepticism in the minds of potential customers. Takaful operators could reduce the

perceived complexity by simplifying customer documentation process, providing
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effective customer support service and communicating in languages understood by
customers. For instance, the predominant spoken language is the Hausa langu
therefore it should be used, where applicable, to explain and clarify any @% rom
customers. -\

Sixth, the influence of awareness on general takaful am was also
noteworthy. Hence, to enhance takaful penetration and market shareMakaful regulators
and takaful operators should invest heavily in educational ‘Wﬂ

')nal campaigns.

These promotional efforts should in particular target ow erWrs in both

23 Yw
example, takaful (@ames

er% i me@-{)utlets to
se prise%;ially, takaful

operators can embark on canvassing r- r campaign) @Es to boost their
S
A

awareness level. \T
Seventh, social influence%wdenpof th ect(;/@cuzligiosity, stands out as a

significant factor impactin (%ItaT adoption iour among MSME owner-

managers. This finding.is.d tant because'it diw@kaful operators and regulators a
4 &

hint on how bes&kgertij? rodgjto the MSME segment in Nigeria.

Influential publ% S an 'schota-%%an be used to advocate for the adoption

¢

of general t &ﬂ)slam sch rs‘ﬁa\e‘j;ignificant influence in the North-West region
NN

of NigeQn, therefo ‘y ends&ment of takaful will substantially increase its

acc e among MSMEs. i@)\ﬁise, their lack of approval will greatly reduce the

the groups (i.e., low religiosity and high religiosity).

can employ roadshows, TV programmes, bill b

educate and promote general takaful amon

adeption rate of takaful. Also, positive word-of-mouth by current customers of takaful
ompanies can influence other MSME owner-managers to patronise general takaful

roducts. Therefore, takaful operators should ensure they provide their existing
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customers with delightful customer service experience so as to boost positive word-of-

mouth advertisement. Yv
Eight, the non-significance of the direct influence of governw@port

indicates that MSME owner-managers (particularly those with low reli perceive
government support for general takaful as unsatisfactory. This outcome is a challenge
to the takaful regulatory authority in Nigeria to exert more effort in€rms of policies,
schemes, programmes, legal and regulatory frameworks mhf penetration of
takaful in Nigeria. Although, NAICOM (insurance sect ula rWssion) has

@

is thé nee lo[{a)\‘zm~ore

issued some regulatory guidelines on takaful,

ty 'Q/Yferms of

@;)ost public

confidence in takaful by actively su tlna[ i hemes that will

comprehensive regulatory framework whic

implementation. Apart from the takafu

attract MSMEs towards takaful. Mo r,the inn i $ literature shows that

the active support of the gover ds t9 positi i ce adoption rate.

N

6.3 Limitations of t@ ’ :I 0-

s &
Though the '@Stud)i W usegb!eoretical and practical contributions
to the takafuladq@ iteratur€ notv&}&mt some limitations. As with all research
‘ o

endeavours, limftations are int altas;ﬁgt of the research process which gives avenue
NN

for furthér ex raticﬁ.bg%)llo g limitations should be taken into account when

intem&g or applying the fir{ s of this research.

\Nst, the current study employed a cross-sectional quantitative survey design (i.e.,

d—

atawas collected at a single point in time). However, perceptions and attitudes towards
certain innovation can change overtime with increased familiarity and experience.

Thus, researchers and practitioners that want to study and predict general takaful
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adoption over time should apply the study findings with caution. Furthermore, the study
used a purely quantitative method to investigate general takaful adoption be
which could restrict having a more comprehensive assessment of such phe non.
However, this approach was only justified due to time and other resonﬂ!&onstraints
and also the realization that the current study aims and objectives camhieved.
Second, the current study is susceptible to common method bias’(CMB). CMB is
a common feature associated with survey studies that em ’Y;e'orted data (i.e.,
such as in survey questionnaires) and in which the resea ata afe C using the

.
an &

of relatio 'pf’ (

ite% iables wgr?f:ollected
rceoind ne po@ﬁ time which
as

may predispose it to CMB. Potential rcea)f CMB @‘l desirability and

consistency motif cannot be ruled %hich caﬁ\gﬂl ! Wca I,y\l rease the chance of
u%u 2

same technique which can result in the “artificial in
Troth, 2020). The measures of both the predict

using self-reported questionnaires from a single

inflated relationships. Though nt stﬁbly m ili\ilizczi‘,d:lb&2 adverse effect of CMB,
using both procedural and ﬁm rer es ord@ roth, 2020), caution should
be applied while interpreting,the study findi s 0’

N4

i {

gateﬁdoption intention (i.e., behavioural

Third, the prﬁsqt studr/
intention) rathe@tual avio e to the relative newness of takaful and

!
¢
the limited n &e):f general t afa'l s@ ibers among MSMEs in Nigeria. Therefore,

NN
caution gsho e appli ‘Ue inte@eting the study outcome. Although, behavioural

inteptiombave been shown to k@s‘trong predictor of actual usage, it may not necessary
b \some instances (Ajzen, 1985). Adoption intention may change over time due

0 imcreased knowledge, experience, social influence and other circumstantial factors

Ajzen, 1985).
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Fourth, the full structural model was able to explain more than 60% (64.8%) of
the total variance in the endogenous construct. Although this result is signific
remaining 35.2% variance are unaccounted for in the model. This suggest&%&d for
adding other relevant constructs (i.e. plausible predictors, mediators an&Mrators) in
the model to enhance its explanatory power. Fifth, the current study Wamined the
adoption of general takaful from the perspective of businesse W(i.e., MSMES);
general takaful products are not restricted to only business Y:orzfe organizations

but extends to individual customers. Therefore, caution Idb uw applying
L ]

kaful grodycts. | _\‘—}

ources resti ionxﬁg current

n the]No West‘@;; of Nigeria.
There is a plausible chance that percwad attitu M@‘owner-managers

towards general takaful might dif@ﬁcross t i %en ;e’l\sl'gions and regions of
N,

Nigeria. Therefore, this study is%nited'l'o Muslim M@s within the North-West
&
t

region of Nigeria. Also, th@cop{ ghtlimit g‘}eneralizability of findings to
all MSMEs owner-ma% different ge rabh@gions of Nigeria.

4 2 Qﬁ
Finally, one&wqwﬁcted \Tﬁ fourgu e full structural model. Contrary to
the more comer gth 'aken' <<<5r no interaction effects outcomes; the
% v

the study findings to the individual customers of gen

Sixth, due to time, environmental and

study focused on only Muslim owned MS Wi

d asubsti tiﬂ'g @ action effect between compatibility and

current stu
- - - \ - - - -
rellglos% everJd ﬁsouroé\constramts, the study did not investigate further

to v@ese unanticipated fi g. Hence, the interpretation of this finding requires
(i

f%kerification.
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6.4 Suggestions for Future Research
Based on the aforementioned limitations and the general dearth of studie

takaful area, some recommendations are proposed for future research confsi ions.
First, the present study is among the few studies in Africa that eAgd takaful
adoption (particularly general takaful adoption). Hence, more studies'@re necessary to
corroborate these findings and further enrich the general takaf adoNn literature. For
instance, similar studies could be conducted among MS L‘m% sub regions of
Nigeria with different cultural and religious composition te,allow rWson. Also,

oy
prior loss pefie@could

other potential moderators such as location of MSM

be tested in future studies. Moreover, the substi

fect of religi ityc@@efurther

i ofd\Ior n Nig@vith similar
religious and cultural composition N %e)lorth-We ch é%me parts of the

North-East region). Furthermore, t@derating\raowre g@ﬁy on general takaful

investigated among MSMEs in other sub

N,
adoption could be investigated i S of%ther untrie:iaenable the generalization

of the study findings to oth ms. l
i ZOU use

Second, future lo g';'ll'ud@ surveys which could provide

increased understan@ing o 91 \:‘ta aful éQt/ion than a cross-sectional survey
design. Since lopgitudinal studi 'condée'd over a time horizon, it could provide a
more compr we pi ur:z geﬁereb(akaful adoption. Third, other studies in the

future coul ployjotherdess us \ethodologies in the innovation adoption area.

Quali e and mixed meth@ethodologies might be used to have an in-depth

ﬁhnding of takaful adoption behaviour.

Q Fourth, further research could consider examining the actual behaviour/usage of
eneral takaful instead of measuring only adoption intention. This opportunity could be
exploited when more MSMEs have subscribed to general takaful. Fifth, since this study
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could not account for all the variance in the endogenous construct, other studies could
include other plausible predictors to advance the model’s explanatory poww
instance, perceived fatalism has been associated with the unwillingn{sﬁ\dopt
protective measures such as the adoption of safety measures while (Kayani,
King & Fleiter, 2011). Similarly, behavioural biases such as optimism¢bias have been
linked to insurance purchase decisions (Browne, Knoller & _Richter, 2015; Michel-
Kerjan, Raschky & Kunreuther, 2009). These two constru n e added to the model
to investigate their relevance to the takaful context. Sixth,%e,avoid thw of CMB

(common method bias), future studies could use multi ethodswh o'e data.

esig@ equ@zﬁndings.
e subér:{?on effect of

This could further enhance the quality of the re

religiosity on compatibility to corrobw;"study

found to be insignificant in this stu@qsich cou

the sampled population in the su%)% V\’ére Muslims) <Eherefore, other studies that

have a sizeable number of ather r 'giols mpasiti h as Christians) can test this

factor to ascertain its validity ifr such settings.
\-‘ ’

6.5 Conclusi & Q {V
ﬁ(\: YUY,
The aim of fthis s dyfw@ investigate the noneconomic factors that
kl

- \ -
takaful Pptlon%ﬁong MSMEs owner-managers in North-West

-

Nigeria. §T'he second aim wa@\’examine the moderating effect of MSME owner-
@’s religiosity on general takaful adoption. By drawing upon the strength of
G lished theories in the behavioural/innovation adoption literature, the present study

xtends the applicability of DOl and UTAUT constructs in examining the adoption of

influen
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general takaful among MSMEs in North-West Nigeria. To achieve the research aim, the
study employed a non-experimental quantitative survey design. Y.

The findings of the study indicate that DOl and UTAUT constructs @i and
applicable to general takaful adoption. Also, the results to a large exteéft,ssupport the
moderating role of religiosity on general takaful adoption. Taken together, the research
findings have shown that religiosity, relative advantage and p 'owvexperience were
the most important predictors of general takaful adoptio mrl these findings,
general takaful providers should give much consideration onjth ors when

'Y

designing marketing and promotional strategies targe SMES. Fi II)‘. t&@rrent
study provided useful suggestions upon which ud% plor@l]ild upon

or extend to further validate the study outc

9

-
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