CHAPTER SIX

EVALUATION RESULTS OF INTEGRATED GRADUATE POR]’Q%)
This chapter presents the evaluation results obtained from*valuation

survey that was conducted for two groups of stakeholders (graduates zld employers)

and the discussion. Y.
6.1 Introduction \d

In order to evaluate whether the portal sat he uspr u’1 1ts an

evaluation survey was carried out and the data ¢ e alyz he result

obtained is presented in this chapter. \%V W 43\

6.2 End-User Testing é
a \

Evaluation is the one 0ft1c pm 1a3es 11 @cm development and it

is carried out so as to ensure tl %lem 1L,1§ S c‘ss meets its objectives, error
xeg N& ansé&/ ar, 2011). Sabatin (2007) cited

as g’common methods used for system

detection and satisfies the uger re

inspection based and u d I

oﬁﬂl@m its different proposed functions, the

evaluation. In mdmd eal 1at 1
author made 1 1>§ | usel ﬁnet@because it is a way to test if a system is

succcss‘ml i1 >1m of usability, use\ntel face and functionality areas (if it meets up

with it S¢ of development) (Sabatin, 2007).

¢ cvaluation was carried out through a test and survey. Two evaluation
questionnaires which consist of ten questions each were designed for the graduates
and employers that are key stakeholders in the IGP (questionnaires can be found in

Appendix E and F). These two groups of stakeholders were selected as they are the
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two most important stakeholders of the IGP. After that, a random target consisting of
number of graduates and employers (30 respondents) have been app1oachch'!h nail
and asked to register in the portal as graduates (who reflect the opi of other
graduate users) and employers (who reflect the opinion of other %1 users). In

order to evaluate whether the developed prototype with integrat feghures satisfy the

user requirements, the respondents were asked to evaluate gnal by answering an

evaluation questionnaire. \d

The graduates and employers were asked ) thloujel'e%f mctions
N

available for them, users had to use the portal t01 he i e, evgithough a first

impression may be an emotional 1ew&%1ea\ Wn uer by visuals or

environment considerations, this is als ful, S \ﬂgse ning to a site have a
S
very positive or negative first impr: - 1t ould #ai ffect their desire to go
further (Powell, 2000; Sabatin, 2 \ , $
>
This survey included otl ub ecft m‘éc.i)&ecll\e questions which aimed to

test the functionality an@lt (!f tl on@)m an end-user point of view. The
\ WL
survey was LOI]dULtC% e ypirfg Qe(:(tljtmlc form. Thirty respondents were asked

%— N
to evaluate the % y cqmpl th@aluatlon survey but the author was able to

get t\\uuy responses bacl\.\"}flwelve graduates completed the graduates’
cvaluati stlonmm while thirteen employers completed the employers’

ey d@mgshon. The results of the evaluations are presented in the following

sections.
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6.2.1 Presentation and Creation of E-portfolio Contents

E-portfolio contents are the graduates’ content to be showcased to pggspective
employers to assist in facilitating graduate marketability. The creation@ rtfolio
contents is important for graduates as it is the content that will be us arket them
to prospective employers. Some of their e-portfolio contents such mr cover letter,
professional mission statement and resumes will likewise beY& y the lecturers in
order to assist the graduates in selection of good cont r ei@?olio. In the

evaluation, 92% of the employer respondents stated thgf the e-pprtfo 'co‘QgXt-in the
disdgre

IGP is well presented while 8% of the respondentg reed. g

Y-
Figure 6.1: Presentation of E—%wo Co.ate o} th@’

view while 46% of them disagreed with this view. Even though the number of
respondents who agreed that the graduates’ content available was sufficient, it is

worthy to note that the percentage of those who disagreed was likewise many (45%).
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As a result. it can be deduced that more contents still need to be identified that should

be added to the e-portfolio content of the graduates in order to facilitavn

marketability. ! %\
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75% of the graduate respondents agreed that the creation of their e-portfolio
content was easy to perform in the IGP while 25% of them stated that it wagnot easy
e

to create their content. Easy creation of e-portfolio contents will cN the

motivation of the graduates to make use of the IGP to facilita ir graduate
marketability. i
6.2.2 Available Job Requirements Information q ;

Job requirements is important to graduates m#AEELabilit W it is only
L]

9

when they are aware what the employers wants that t vill hgve k o,/l.e{é of the

contents and document to be presented to emplo th% Skil{s}ﬂey should
possess in order to work with them (Panditw; D
employer’s job requirement will likcwiic%( in%il'

3‘1d, 11). Byvareness of the
g Siglate marketability.

A
obegyequir ents@mvided by prospective

Graduates respondents were asked 1§?

9 %
employers in the IGP are sufficiel hj Mtaihgishowed that 87% of the
respondents agreed that the%‘lirem Its i‘j}o&m@% is sufficient for them while
13% of the rcspondcntsd&&cd. l
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The employer respondents were asked about the creation of job vacancies and

job requirements. The result indicates that 85% of the respondents found it easy to

create jobs while 8% of them did not. \Y.

Figure 6.5: Creation of Job Vacancies and Requirements by Elma
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6.2.3 Verification of Graduate

Verification of & }s isgropoged 10®a1‘1'ied out in the IGP by lecturers
N
through provision ot%\on 1€, apees 'ticﬁr%{ld reference letters. When employers

are able to get g hk’s rq%gl) ahd \station letters from lecturers, it is believed
.

that the em will feel morc,@'asc to consider the applicants better as these

letters %ﬂmt the lecturer knows the kind of person the applicant is before

wJing im or her the reference or attestation letters. Verification of graduates is

done through attestation and reference letters by lecturers for employers to confirm

graduates’ character, attitude and achievements among other things. 67% of the

graduates respondents agreed that obtaining attestations and verification letters from
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graduates is a good verification method; 20% said not exactly while 13% said no.

However, in the employers group of respondents, 69% of them said yes, 16% said not

X
O

20/

exactly and 13% said no. This is shown in the figure 6.6 below.

Figure 6.6: Graduates' verification by Lecturers
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6.2.4 Selection of Possess%‘s
Possessed skills@portil
f the informati ndede
one of the in \ .
’
e

NS

irke@%@mselves to prospective employers.

S

s needed by different employers in their

n's'?

%&Tﬁc skills that might be demanded for by the

Graduates are rc@;o P
workplaces asqgh®gfare som¥ jo

employer nsor et al (2007) stated that graduate marketability depends to a great
1E'kil

Is graduates possess as employers place special importance in them and

deal
on thow®e of degree obtained. Hence, the IGP should be able to allow graduates to
select the skills they possess and add other jobs specific skills that the employers may

require which they already possess in order to facilitate their marketability. Regarding

the question of possessed skills selection in the portal, 87% of the graduates’
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respondents stated that the selection of possessed skills is easy to carry out while 13%

stated that it is not easy to carry out.

Figure 6.7: Possessed Skills Selection by graduates c\:
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6.2.5 Usage of Private Messaginge o ] <8~.
\o [,)]lll 11 'categﬁh one another by sending

Private messaging allows
is imypQyt be@l e collaboration is important in

direct messages to one anothel® \
any system that rcquir@rmtlgrm s of /@SCrs to interact with one another

N
(Mansourvar, 2011). %\id cd?l}'!atfeybgap is affecting the marketability of
graduates and hi% therr v(y ti bs as the employers believe graduates do

9
not possess t]&ls or have the re@ments they need (Eurobarometer, 2010). The

IGP serv \bridge between the graduates, universities and employers to further

com@on between all stakeholders. This can be carried out through the use of

private messaging, e-mails, discussion forums and chats. It is believed that better

o
C

communication will aid the graduates in being aware of the employers’ requirements

and being able to achieve it. The university will likewise be able to determine the
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current skills and requirements of the employers which they can train the current
students in the university to obtain before graduating. The results ind%‘chat

majority of the graduates (80%) and employers (69%) respondents @ed the

usefulness of the private messaging feature in the IGP (figure 6.8 be&This result
signifies that the respondents view task messaging as an lmporta%g

Figure 6.8: Usage of Private Messaging
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6.2.6 Interface \ :' (—)0
The interfa ;o dg with e hics used in the portal such as the icons,

colours and t :%ay outp 1r’th{¥ntelface design. The interface of the IGP is

designed 1 ’ay that that the clel\lts mentioned above is included in the proposed

portal? can navigate easily within the portal and find all the information that

they wam# The layout was also designed in a simple and uncomplicated way. When
respondents were asked if the interface of the IGP is user friendly, 80% of the

graduate group of respondents agreed that the portal is user-friendly while 20%

disagreed. 77% of the employers group of respondents agreed that the portal is user
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friendly while 33% disagreed. The portal was designed in a way that the users will be

able to find and see information easily and without stress. Thus, this may be OI\%‘[}IC

reasons why the respondents stated that the portal is user-friendly. c\

Figure 6.9: Interface of IGP
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such as graduates’ ul;s, b
we regist ed‘“s% 'ho are graduates in the portal can access

w2

Q ila@ attestation and reference letters by

time or time job through the advanced search method. Hence, users’ time can be
saved as they will be able to find exact data. In the use of graduates resume search,

80% of the employer respondents said that the resume search is useful; 8% said not

exactly while 12% said it is not useful (see figure 6.10).
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Figure 6.10: Graduates' resume Search by employers
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6.2.8 Facilitation of Graduates’

Integrated Graduate Portal

137

marketability through the interest to use

Yv

Respondents were asked of their opinion on the interest to use @P for

graduate marketability. 92% of the employers’

make use of the IGP while 98% of the graduates’ respondents sta d th

to use the IGP to facilitate their marketability. The

respondents agreed that the IGP is useful

university. These
satisfied as 98% of the graduate respondents

confirmed that they have interest to use 1he 11
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esults indicate that the graduate
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respondents agree that they ill like to
they will like
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C

for the gf@nates, cr q and the

o
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are greater than 50% according to

stated be stated that the IGP satisfies the

and graduates
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6.3 Conclusion

This chapter discussed the evaluation result from the graduates an@ycrs
respondents on the IGP Portal prototype. Most of the users claimed th@w portal
with the integrated features is very user-friendly. It allows QraduateVQreate their e-
portfolio contents, resumes and search job vacancies. It also allwhe employers to
search graduates resumes and e-portfolio content, create ? na,g'e jobs, facilitate
collaborate between the university, graduates and employ Iy this .tl ortal

. dé\ I, il

has established a link between the graduates and tial employagrs. €1§ed on the

K 3
\ﬁﬂegraﬁm tal that can

results, the IGP is deemed to achieve the objectlwvgo be
facilitate graduate marketability. \% °‘
t -&
Although, the objectives of thy arc 1 ‘;%hwvcd the portal can

further be improved in future by Mg Mo ol ontents by graduates and

identifying more user require entgvhlc an afic@nto the IGP.
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