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ABSTRAK

Ng

Dalam ekonomi global yang terbaru ini, kelakuan mencari malgumatjproduk
makanan halal menjadi isu utama bagi umat Islam di Malaysia. Wala imanapun,
penyelidikan dan kajian secara konsisten menunjukkan keraguan daketidakpastian di
kalangan pengguna Islam dalam mencari produk makanan halarl%eﬂabkan oleh
kemunculan pelbagai isu-isu di pasaran Malaysia. Oleh itu, kajigg ini ®lah dijalankan
untuk menangani faktor-faktor yang mempengaruhi tingkah Iawcari maklumat
untuk mencari produk makanan halal di pasaran Malaysia dan itu memperoleh
persepsi tentang makanan halal melalui kerangka ko a;g dicadangkan.

Walaupun pelbagai model telah dicadangkan sebel i n i tingkah laku
[ -sﬁh{ #usia, laitu
i engeTan.

mencari maklumat, model-model ini tidak menghub
kerangka kgnsppt ang

sikap, kebiasaan, dan kesedaran individu yang
Komponen proses pengesahan telah ditambah ke

diadaptasi untuk mencapai objektif utama m atkan
kemampuan proses pencarian informasi produ an aﬁ@engguna
Muslim Malaysia. Kajian ini bertujuan untuk nai proses

mencari maklumat makanan halal deng atribu nusia yang

disebut dengan proses pengesahan untukgme i aan,sUmber maklumat
yang boleh dipercayai dan sahih, d i i és pencarian yang
berkesan untuk maklumat makanan halty O i ji dianggap sebagai
sumbangan penting dalam penyelidgkag bidang ari maklumat untuk
produk makanan halal. Soal sel§ erstr berdasarkan kajian
terdahulu untuk mencapai mat| ma fajian : k 482 soal selidik telah

diedarkan menggunakan persm raw. ampelan geografi kepada
kaWasa

individu Muslim Malaysia di umpur. Sebanyak 407 soal
selidik yang sah telah dike

n I
n dag di n d%n analisis menggunakan SPSS
dan AMOS untuk menfuii tesis pahyeli |ka|n.~®a isis data mendedahkan bahawa
pekali regresi (R2) seDanygk 0.798 dl n bahawa 79.9% variasi dalam

antunga1 hal (_dujelaskan oleh tujuh pembolehubah
bebas iaitu sikap, @€biaShgn, ke§edaral indivi umber maklumat, proses pengesahan,

kesedaran makl nk nan. muan kajian ini mencadangkan bahawa
hubungan antgra Sifat-sifat,manysid y elah disebutkan dan proses pengesahan
9

A
c o
E m

memastikan I tenfan awan ha secara menyeluruh. Sehubungan itu, kajian

ini memb uan yang JoePpoterd kepada pengguna Muslim Malaysia dalam
mencarigi at bgg* m a?nan . Oleh kerana penyelidikan ini terhad kepada
pengg lim Mal@ysi®# pergelidikan dan kajian masa depan yang berkaitan
dengan Ypengguna bukan sl di Malaysia dan juga di negara lain boleh
dipg(ti ngkan. Sehubunga?N u, makanan halal harus disediakan secara bersih,

dan dihasilkan agar selamat untuk dimakan secara umum.

>




ABSTRACT

NI

In the new global economy, the information-seeking behavior alpl food
products has become a central issue for Muslims in Malaysia. Howe earch and
slim

studies have consistently shown the doubt and uncertainty among onsumers
in searching for halal food products because of the emergence of
Malaysian market. Therefore, this study has been conducted
influencing information-seeking behavior for searching halal fo
Malaysian market and hence attaining the perception of whol ess of halal food
through a proposed conceptual framework. Although loU§ moglels have been
previously proposed on information-seeking behavior, n

se pnddels yere based
glm % uals with
process verification. The component of process vegificati®h hgs be ded tp~the

adopted conceptual framework to achieve the main o lve of the curr nt'stud@vhich

is enhancing the abilities of a searching proces halal food préfluct’ irfdmation

among Malaysian Muslim consumers. This st i

searching a piece of halal food information by%

with process verification to ensure using ciggdible'®nd

therefore attaining an effective searching grocSsgftor
% ’J th

info ion. Thus, this
study is considered an important contr n théﬂd of information
seeking behavior for halal food produc&uct red g nnaifeMas been developed
based on previous studies to agflieye the je iy%of this study. 482
questionnaires have been distrib SUNg si m ling and geographical
sampling to Malaysian Muslim jagi als M diff ar Kuala Lumpur. A total
of 407 valid questionnaires h sed {Mg)le analysis using SPSS and
AMOS to test the research hmses analyst® revealed that the regression
coefficient (R2) of 0.799 in that

ions in the dependent variable
of wholesomeness of are exglaingfl bl @even independent variables, i.e.,
attitude, habit, awareneSS ofindividy#

ttegqj information, process verification,
awareness of informagtion, anrct ity. ﬁg indings of this study suggest that
linking between grevidwsly xéﬁ attributes and process verification
ensures the pegcep of ne halal food. Accordingly, this study
provides a po uidg tg %dim consumers in seeking information for
halal food. S his mesearclCisAlimpited to Malaysian Muslim consumers, future

ere

research s relgted Im consumers in Malaysia and even in other
countrieghmj e copsitier. cc gly, halal food should be hygienically prepared,
treate duced sads to‘be hily safe for human consumption in general.

ds: Information seeking behavior, halal food, human attributes, information
sources, factors, Malaysian Muslim consumers.
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CHAPTER 1
INTRODUCTION

1.1  Background of the Study Vz
The significance of information about seeking behavirwﬁwalal food product

originates from the Muslim population in the world, whic |tu¢:?rter of the

world’s population (Bohari et al., 2013). The signifigant nUSrber pf Mygtifisda de

N
in#fis 'nuho,(k?er has

ari et%yzz)w) and

a strong impact on the international market, e Increas

4
encouraged global interest among food producw
high demand for halal food among globalcwrs (F
halal food products are the major partw cons in .I\/Ik@sia, which mostly

consists of the Muslim population %al., .\o i gskhat the selection of halal
food products is based on sev@rsw [‘)‘ac g, quality, price, country
of origin, ingredient list haw, ang pro on b@luslims, halal food is the most
preferred selection amc%slim cQp s}llqz’%wati, 2015).

Halal fooc&M or®om th((/ slims’ belief based on the regulations

of Islam to Me I¥ po@ich also prompted the researchers of
s’
fo

e th&efforts to conquer the obstacles in the practice

informatiogghayfours b re
of haI:w Mala§S| ofably?ﬁe has been an increase in the responses towards

iri, ). Essentially,

c
3
S
=

Q.

N

ha g Muslim consuma&’as it enhances Islamic beliefs and practices (Fard &
\018). Due to the importance of wholesomeness, which indicates the permissible
ouirements of halal food for Muslims, the implementation of total quality
management (TQM) is pivotal to market halal products (Karim, et al., 2020). Besides,

provided that the approaches made in halal certification are not the only aspects focuses

1



by the manufacturer, wholesomeness and quality assurance could enhance the demand
for halal products, making these aspects essential in halal food (Omari, Azman & ",
2019a). %\
Information Behaviour (IB) is an area of social informatics, epresents
the methods of processes sought, understood, and perceived by indiviguals seek upon
seeking information in various life aspects (Omari, Azman & Isma; 2019a). In this
case, Information Seeking Behavior (ISB) is defined as “a swe pr')cess of seeking

the information as a consequence of a need to satisfy so als” (Supei@Oliveros &
®

the figld of J5B{ s‘&&g\z'the

er% : a&d,ve?ngineers

velopé“g halal food

res@“d the association

Palcullo, 2018). Extensive research has been perform

(Wijetunge, 2019). Therefore, a several

products (Suhartanto et al., 2019). WED
between two types of models, incl@ﬁinforma\me%ki g@’d human information
N

behaviour models. It was pres%this ﬂes matg- elationship between the

features of human informati

of information seekir%,
consciousness of i mation)l : cilit arching, which contributes to the
wholesomenessgf hal&foo am alaysian Muslim consumers. This study

!
¢
aims to det ehe cqrrelatr séetc(sa human features and efficacious searching

N
for info% eekift jour K&\ﬁalal food products.

Anovel conceptual f& ork was formulated to investigate the factors of
@ion-seeking behaviour for halal food products among Malaysian Muslim
& mers. Furthermore, the methods applied by Malaysian Muslim consumers in

avigating and searching for information was investigated, including the factors of

Ay

information-seeking behaviour for halal food products. As a result, it was found that the

2



wholesomeness of halal food was a crucial aspect, which encouraged effective

searching for halal food among consumers using linking perception,

consciousness, process verification to ensure that reliable origin of the n‘@o

used. Subsequently, an efficacious searching process for halal food i jon could

be achieved, leading to the solution to halal food problems in Malays R

1.2 Problem Statement Q

Recent reports were made on some factors ed to ian-seeking

®
behaviour for halal food products, including t ormatiop ab t'ir@e'nts,

individual’s consciousness, practice, Islamic la s, andWpercepft llustrgE Y usoff

atlo@al products

and Adzharuddin (2017) identified the ambj U|ty the

due to the challenges occurring amon 4 Ilms in ust@&Bangl, Selangor,

Malaysia. It was indicated that areness Yad a-hgh correlation with
\

information-seeking behawour usifn fa W ﬁ'@Aledah Abdul Khalek et

. (2015) determined the nt alays1an youth Muslims’

behavioural attempt of‘oni g halalfood tm Higher Learning Institutions
I

5
of Malaysia, partic yth f{:‘h&fl gedf 16 to 35 years old. Additionally, it

was found that e pt ing @ food in Klang Valley, Malaysia was
frequently in d h oﬂtl\ejﬂerceptlons of young Muslims and their
behavio &nay%_oﬂ food Meanwhile, a model was proposed by
Bor 008} an Asgarl (2013) t ce the influence of religious commitment on the

a Non between the halal brand and buying attempt. It was highlighted in this study
tEm

odel was used to identify the impacts of the halal brand relationship as the

Qermediate between religiosity and buying attempt. The impact of confidence, loyalty,



and dedication to brands indicated that the strong association of the brand with
consumers is considered as a significant area of research. T

Previous studies consistently illustrated the doubt and uncert@ﬂong
Corresponded with the finding by Abdul Majid et al. (2015), Muslim cdﬂ%rs search
for a halal food which is identified with the issue of halal logo abusme producer.
Meanwhile, the verification of the halal status in food Mgroceries was
challenging, particularly when the food was pre-package &e.

ssid (Saba, 2017).

As an example, identifying whether the correct metho sed t shhgbda chicken

Ny
eral parts. c<ird_@§/, the
e % nce@c’y felt by

et QN
-cor@%nce of the food

@Iity of presenting any
documents to prove that their p eregl gible Ter t @al status. This issue was
added with the application a{n products made in Malaysia
(The Sun Daily, 2014),% uld I aTto gall pacts on consumers, specifically
Malaysian Muslim oreo@ |cat| ers to procedures of verifying the
compliance of w ashim et al., 2017), and this issue was
also presentj %oft oot f/

was challenging when the chicken has been cut int

research problem highlighted in this study highly

the Muslim consumers upon their attempt t

Another issue related to hal tata was the

manufacturers to the Malaysian HaI dards a\heg'

f)%ducts and ingredients. As a result, advanced

technol he ng® fessmﬁ]dustry, imposture and poor production have
bec |despread as they br anC|aI advantages (Zhanget al., 2017). Notably, the
p hlghllghted in study by Riaz and Chaudry (2018) was whether combination or

|ng took place between the halal product and other similar materials, including

ork derivatives at places where they were low-priced and widely available.



Moreover, Halal food information issue is starting to get the place and attention
in the market, and it is very influencing in marketplace, particularly in mostw
countries (Katuk et al., 2020). Among halal issues that arisen are Ia@oper
information about hygienic practice at processing premises and the e W) of halal
certification (Faizal et al., 2013). At the same time, halal logistics capm are critical
in ensuring that the halal integrity of the supply chain works fr&fa. to serving table.

Halal food information issues have been discussed and hig b®inedattention by the

Prime Minister of Malaysia. (Baharuddin et al., 2015). \d
| 2

_ 9

ing a fHouptgblf a_ﬁél, the
1 cat% 1es Q@ﬁced this
doubt on the originality of the halal certiw Kaﬂk ergl., ZO&dditionaIIy,

JAKIM is faced with the issue related@e of hala ad@‘?&tration, which is

possibly due to the absence of com%esearc We pQ%nt unit to investigate,
E Qﬁ s N

Besides the safe consumption food for Musli

inadequate cooperation among the world’s hal

—~

analyze, and perform an on-sit on (Karimgeteal., . However, the research

is now performed by a thir@llo T impl ation of the halal status at a
specified time. Malays% ecial il.tm}}r’ th@'obal halal market. It was the first
country that assign Qqernmi to @e its halal matters and certification.
Other issues ar

i "s in&?&w the slaughtering of poultry and meat

ackWf in
¢
produces i ner incQn te‘t w the rites of Islam and food ingredients
N

intermix€d yvitnon i rialsé}naruddin etal., 2015). It is also difficult to verify

the momeness and halaln{%ﬁ meet in some groceries especially when they come
péxged or processed (Baharuddin et al., 2015).

This study will try to investigate Malaysian perceptions toward efficacious

Qﬁ\rching for halal food among consumers in Malaysia. The current study stresses on



the significance of information which can improve consumers’ attitude toward halal
food consumption. T

Many theorists emphasized that the combination of the halal % yyip
concepts is essential to achieve the wholesomeness of food products, js beyond
the ‘pork and alcohol-free’ or ‘developed by Muslims’ status (Lioww. Similarly,
a strong association is present between traceability and t Wconcept, which
encourages transparency and guarantees the accessibility 'ktirn in the supply
chain. To illustrate, several enforcements programs we ani dWI\‘/Ialaysian
wn Act 2011 V\"Ii@Yﬁ'OUS

food manufacturers and premises were rep the\ﬁs couqt\er-eit halal

authorities after the implementation of the Trade Desc

Ibrahj Tal., 2012).

certificates on the product packaging o

Therefore, it is indicated from the issﬂas me@: of seeking halal

food information is crucial to captu percep \ot$ w wholesomeness and

N
to effectively seek halal food i%on. Notab affi%@]s searching is achieved

through the association o m T es, clu& an individual’s perception,
practice, and consciou h procdbs v fi(!a@
' &
In summary&&tudy'n S t(&.@rmine the impacts of the association

of human featuigS (e.Qw per 'racti&d consciousness of an individual) with
process verj %W to ff' tr I)P‘ seelg?nformation on halal food. Therefore, the
importa&vhalaf }Nhole&eness was emphasized, which encouraged
effi& searching for ha af%!ﬁod among consumers by associating the human

N

with process verification to solve halal food problems in Malaysia.



1.3

14

Research Questions

RQ1: What are the factors influencing the information-seeking bWr

regarding halal food product among Malaysian Muslim consumersq

RQ2: Is there any relationships among human attributes and process ®erification

in searching for information about halal food product?

G 4

Sub RQ2 T
1) Does attitude have influence on process ion In searching for
information about halal food product?

2) Does on practice have influence o@ Ve“ﬂv.tljx z'ea.criﬁ?ng for

halal food product mformatlon’?

3) Does awareness of |nd|V|dt'1Wnce ce S er|f| n in searching

for information about ha product’>
RQ3: Is there any relatio etw e @ood model with the

features of the existin ation ekm é‘na@r‘nodel to ensure that halal
food product mform uld pe so. eﬁ@el
N
'y 40
Research O ectlv I %
ROL: T %ine S inf@émg the information searching behavior

i rﬁat@ mong Malaysian Muslim consumers.

%\ub RO2:
0 1) To identify the correlation between attitude and process verification in

searching for halal food product information.



2) To determine the correlation between Habit and process verification in

searching for halal food product information. T
3) To determine the correlation between Awareness of In@Qwu and
process verification in searching for halal food product tion.

RO3: To develop a model to integrate the human perceptionN@f halal food to

predict effective information-seeking behavior among %Mn Muslims.

1.5  Significance of the Research

| 2
The primary focus of this research is to a@he pergpecti ('f E\ %od
m Clmsu

product wholesomeness among Malaysian Mugli meg® afterghe relme origin

N

e, a@%nsciousness

regarding halal food. This area of stu '%ficant a om extension to the

'éq,text of the Malaysian

N .
market, leading to the importan%posiﬂg ac ptu@mework to illustrate the

information-seeking behavior%ng Mu@‘l consumers for halal food

products. | §
— RS i .
The significggce o M seek{ng” behaviour of halal food product

originates from@ M
!

the world p&on. ean Q’tl&"’%portance of acquiring valid information
regardin t%;od wa prg’en ed@iow (2012) and Faizal et al. (2013), who found

that thepusTness organizationc%qoands after the acquirement of halal certification.

N
wly, halal certification is implemented in the food industry to ensure a uniform
m

of the information is used to identify thej perCppti

low number of studies clarifying thighissue, part \rar.u(

=

Iatioonﬁut e world, which constitutes a quarter of

of Islamic practice, including safety and hygiene. It is also regarded as a method

S
expanding the business growth, especially in Malaysia, which majorly consists of the

Muslim population.



1.6 Research Scope

This research has surveyed Malaysian Muslim consumers in the @1
market to determine the factors of information searching while acquiris%
in

product information. The benefits of halal food are diverse, including™Safety and
hygiene, the increase in consumers and tourists, improved market signz, and business

growth. Halal food products are also incorporated in the hospi tor. Notably, the

prominence of halal food in business gains a wider range of bey')nd religion and

be involved in Malaysia’s role as a tourism destination. illu§trate; pan et al.

N
(2011) stated that the expenditure for food and be@moun d Nb.@illion,
Y.2010). It

which was accountable to tourist expenditure l?'d i u’ri alaga,
was also illustrated by Abdul Raufu et gl. ) th was% most crucial

&

element of consciousness among Musli

Provided that Muslims are %d to @n‘

[
banking and finance industry\ Ing Halal i raﬂce@él branding was found to

influence Muslim consumevrcha hadal nta@an food”, which corresponded
Wilson and Liu (201%} debategl th I?fil‘?mding was essential in gaining

interests among VR\wonsulne : tably,é!' halal industry does not only impact
Muslims, but i w

>

ts




Table 1.1: Summary of Analytical Framework

RQ1: What are the factors of the information-seeking beh
regarding halal food product among Malaysian{ jm

consumers?
RQ2: What are the correlations between human a:il uigs and

process verification in searching for informats ut halal
food product?

Sub RQ2: Y}'

1)  What is the correlation between aigude,¥and process
verification in searching for informatiNut halal food

cesg verification in
searching for halal food produ iog?

3)  What is the correlation betweerajyarene, sWdual and

process verification in searcging fo¥ infgrmati bGu;{@al
food product? &
RQ3: How can the human feat the existing Fglal TQ odel

o

Research
Questions
product?
2)  What is the association of practic
be sought effectively?
Research RO1: To determine tor
Obijectives

be linked with the features existifl ma 'OR-'seeking

behavior model to ensure tha%f M inf r%on could

[ ing éinformation

searching beh%O halal foo ducé@rmation among
Malaysian Musli nswQers.

RO2: To determ%e corre:.h_? f;’gruman attributes and
process icglion, ¥ Seayching halal food product
informaig I}‘ q Q‘?

Sub RO2: )

1) To 'm t tion @veen attitude and process
er@n inFarc ‘IQaI food product information.

2) rmine §the gorfelafigh between Habit and process

veri cati% il halal food product information.

the

To dgt elation between Awareness of
di@ proc rification in searching for halal food
ro i mati
0

mo Muslims.

: Jogev gb m?i to integrate the human perceptions of
alal f@pd®to predict effective information-seeking behavior
al
et paﬁlon were Muslims who are living in Kuala
Lump¥t, SEmpl&@Tze: 384

Quantitative,s{lctural Equation Modelling (SEM)

In conclusion, it is expected a positive relationship between the
attitude of consumers towards Halal food, habit of consuming Halal
food, individual’s awareness and process verification of Halal food
information, information sources used for seeking Halal food,
awareness of information towards Halal food and traceability of
Halal food information, with perception of wholesomeness, which
leads to effective searching for Halal food information.

10




1.7  Operational Definitions

This section explains the terminology used in this study. A

1.7.1 Halal Food

ible Which is permitted by
'ria

es of Walal food

®
means food, which is not made of, or does not cont ny part gf the ghimal &g&'h is
g

Halal is an Arabic term which means lawful and permi

Allah SWT and there are no restrictions found from t

forbidden in Islam (for example pork) and is free fr ny ngp- lal Iemefqz&
N

17.2 Attitude c\l 3 <<€
Attitude towards the behaviorhrred% re Qents’ favorable or

unfavorable evaluation to perform aiE)ehav%’hi st@g he attitude towards the
ofaple

“
OM eva&ﬁpns in consuming halal food
(Ajzen, 2001). N
'S
&
173 Habit A @)
Habit @

that WouIdQé fae' da . e@al studies, which incorporated TPB in food-
related w r, inﬁl as an independent predictor of intentions (Dangi,

Nm&upta, 2020).

0 Awareness of Individual
Awareness is knowledge created through the interaction of an agent and its

environment (Gutwin and Greenberg, 2002). Therefore, individuals’ awareness could

behavior is the respondents’ u

11



be measured by monitoring and perceiving the information of the environment they are
in. Muslim’s awareness has a strong influence to educate the manufacturer of haw
products in the market. Notably, the understanding and awareness of t@ and

haram concept are essential for Muslims as they could not solely adhe@Ne act and

the authority. ? ’

1.7.5 Information Seeking Behavior q
Information Seeking Behavior in this study is @ Wformation
®
searching among the professionals, which originat om thefresea o&(ﬁing
information from various sources, including cgllead®es, megias, db%\a journal
articles, their knowledge, and experiences ( ckie( al.‘,\g\h gen@ese sources
of information could be categorized@g to t o@nnels, including
ral, and ?F t ore, formal sources
) N - :
including conferences, journals rnal@nd e al s@es are within and outside
of the organization, while oralm te sa%’?cléudépaper copy or electronic text.
Personal sources congfst c indivlual kh@e, experience, and practices.
. ¢ ’ L
Notably, the formalw 1, l WNJ\ d e‘g | sources could easily be identified
in the literature. & b {Q
\ ¢ ! (—&J
(f) s
1.7.6 Tr@ty \(J
’ S

'
She aceability concept@%portant in the halal food industry as it enhances

formal, informal, internal, externa

" _
tr, Nency, therefore reducing the effort for product recalls and the onus claims
ards the manufacturers (Meuwissen et al., 2003). Furthermore, traceability is
Q;arded as a transparent communication technique, which ascertains the accessibility
of the information to the supply chain (Zailani et al., 2010).

12



1.7.7 Wholesomeness

The wholesomeness Halal food refers to shariah’s requirements of, the\gheat,
hygiene, sanitation, and safety aspects, which make Halal food readily \e by
consumers who are concerned about food safety and healthy lifestyle (I\/I%a, 2020).
According to Mannaa, M. (2020), the concepts of halal and goodnes§(Tayyib) were
described by the wholesomeness of the food fulfilling the perngiagdRI® requirements of

the Islamic rule. '

4.

1.7.8 Process Verification ¢ | -\(}
Process verification refers to the processgafgidentif in! rific@ﬁ of halal

food (Othman, Shaarani & Bahron, 201w::‘al std I tifica@fgi.n Muslims
community is highly demanded, Wortr\%nportant

2016). Therefore, in this study, thi enhanchs%

product information among Ma%%uslﬂn co umeri.‘%c?
\ X

\
1.8  Thesis Outlin i ( o
: , s g
This thesis igdividéd i \n\ apt(ig e first chapter briefly presents the
research back@ iss \[gent, (;%earch questions, research objectives,

!
L |
significance, pe, ihcludidd tife t&{gﬂstructure. The second chapter elaborates on

the theo%kevie’svfﬂ}ra ur@ted to the subject, followed by the third chapter,
sén

Whish& ts the research\d;g;retical framework, the suggested conceptual

f Nrk, and hypotheses. The fourth chapter presents the implemented methodology,
&h includes research approach and design, population and sampling techniques,
search instrument, data collection and procedure, pilot study, and summary.

Following that, the fifth chapter focuses on the research findings, discusses the

13



empirical findings, and analyses the data. This thesis is concluded by the sixth chapter,

which presents the conclusion and recommendations for upcoming research wiw



