CHAPTER 2 Yv
LITERATURE REVIEW (\:
2.1 Introduction v

This chapter discusses the overview of Fatwa in Islam, |%z its origins in

the Prophetic Practice and Companions Era, its legal so and the Istinbat

technique for Fatwa. The subject then shifts to Fatwas i

overview of online media use among Malaysian Muslim

“Fhe discusst ill centre
on online media adoption as a Fatwa information rm. =\

X

Next, the discussion on the the wfranﬁ‘wor elaberatés on Social
Exchange Theory (SET), Theory\?}

Acceptance Model (TAM), Unifie%ory @p‘n @%’ Use of Technology
(UTAUT) and Unified Theor ‘%ept ?:e and"Use Qé:e?chnology 2 (UTAUT2).
The primary model used i &tud , name U'I:S%Z, was further discussed in
detail, where discussi th'e st}iﬁgyzip!j g@ of this model were highlighted.

&
\‘Fthe c@e{)tual research framework where the

he r@‘géﬁs behind the inclusion and exclusion of

soned fons @A), Technology

factors includedw scus
[

several factoks were explain

LTS

rview of Fatwa N
D

is essential to emphasise the literal and technical definitions of the word to
h a more precise understanding of a Fatwa. Both meanings help provide a

mplete understanding of the term in this area of research.
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2.2.1 Definition of Fatwa

The word Fatwa is derived from the Arabic word (¢ < <») and, accordin
Manzur (1414H), Fatwa is a verbal noun derived from fatawa, which im e\give
a Fatwa” (ifta). The term ifta can be understood in two contexts: 1) braingtorming in
discussions and 2) providing answers to queries. Fatwa often refersw process of

mutating each other in the context of legal conflicts (st~ 4 \;ﬁuﬁw\y&bb 4l ) saSlas

4l) (Ibn Manzur, 1414H). The etymological underst 'X; zl Fatwa means

something young, new, and explanatory (Ibnu Manzurjgl414H IWS‘ context,

the term Fatwa refers to the copying (s_txiwl) of @wing of jal-fat (:'I-@a'wi,
d

1988). According to Ibn Manzur (1414H), the s Fatwa (G sl and f@mﬂ\) are

e teer[u ya is more

mo <$arity (3al=d) than

verbal nouns that imply or offer guidamce or"advi

9,

commonly used than Fatwa because Nn utya contai
Kﬁ‘adith books, the word

the word Fatwa, according to aI-Aﬁs(lQSG). N S
. > .
futya appears. However, the te 6 lon .,\Nldetg‘:ﬁsed. A Fatwa is a most

often used phrase to describe the fti’[

The Fatwa explai uestioner, whether Syariah or other

matters, such asé?@ i i terpretation is based on Allah’s SWT

words in AI-(‘n)a\

oo 872

) o2

Q “She said, “O eminent ones, advise me in my affair. | would not decide a matter

until you witness [for] me.”

HREPHUEAP)



(Al-Quran. An Naml 27: 32)
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“And [subsequently] the king said, “Indeed, I have seen¥fin a d'eam] seven fat

cows being eaten by seven [that were] lean, and seven gréen spikes [ofgrain] Q:.d

N
others [that were] dry. O eminent ones, explain t@ision ify O'JIdﬁit.E?erpret
s b4
visions.’ NV
(f) &
\ (AI@an. Yusuf 12: 43)

\ Y
&
o
The Fatwa was provided i rses in response t quest for interpretation,
advice, and explanation oﬂ?\ger tl othi‘@ do with Syariah law (Ad-
Dakhil, 2007). As a re% twa refers t bo'thgatement and guidance. Ibn Faris
(n.d.) incorporate&hglllamis, )
explain the new% atus:
¢
n

!
Azhari, 2001; anzur, 14 fan@ answer to a Syariah-related issue (Mas’ud,

—X

moreCFJa a represents a legal interpretation (Al-

\
ib, 198 ‘nsequ‘a&'y, in the most literal sense, al-Fatwa interprets

Y-v
ous legal ruling (hu@’

: Fatwa is often a legal word for an Islamic decision made by a recognised
thority based on credible evidence on the point of Islamic law (Al-Mallah, 2009;

Kamali, 2016). On the other hand, istifta’ (sLiis¥1) is a term that is related to a Fatwa

an

7L,
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and is derived from it. It refers to posing a query to a mufti or demanding a reply from
him on a thorny religious matter (Al-Mallah, 2009). According to al-Jurjani (1?9)
the Fatwa aims to clarify the law on a general issue. According to al- Bah@, the
Fatwa sought to demonstrate the problems concerning Syariah rules t@NJestloner

According to Syatibi (2004), fatwa is taking over the position of t rophet in the

ummah by providing Islamic rulings and issuing fatwa when n%ede

l

From the various definition mentioned above, sence w meanings
mentioned by jurists around the fatwa, namely, fir e fatwa is r p'nsw@.’x;\bu
Habib, 1988), that the fatwa is a legal opinion raised only afte ben&%‘éked for
mus@{‘rsecond, the

ed @%e contents of the

is u th fatwa. So, it is

information about the legal aspects of a pro}g{e

legal force of a fatwa does not always\ ust be

law given to him; official |nst|t ns or in

understandable that a fatwa |s rc@' to s rt o (@ect the issues given by

official institutions or even thals 1, 14@)

p IDj l >
idely<n | e K' ehigious law specialist on a particular

Fatwa is used &‘
issue issues a fat echni , twa @e defined as an Islamic ruling on the

point of IsIa g en’b pcogq'ﬂ;ed authority based on sound evidence. It
informs Q( bo Ie of arlah without incurring any binding terms.
Inhere

atwa is |ssued at L} quest of a mustafti, whether he is an individual or

of people or even an organisation, to resolve an issue arising from the

0 stion in Islamic jurisprudence matter. The competent scholar capable of issuing a

twa is known as a mufti, whereas the one who receives the fatwa is called a mustafti.
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2.2.2 The Beginnings of Fatwa in The Prophetic Practice

Though the Al-Qur’an is the primary source of Fatwas, prophetic
played a significant role in establishing Ifta as a legitimate practice in Is@vass,
2014; Yakar, 2020; Mulk & Ullah, 2021). What distinguishes the P ic Fatwas
from the Qur’anic Fatwas is The Prophet’s use of legal reasoning twm some of
his Fatwas, while this aspect is entirely missing from Qur’anic Fatwas (Albelahi et al.,

2018; Al-Kadhim, 2021; Muosavi et al., 2022). This %;dab given that the

Al-Qur’an is regarded as a divine text and therefore requires no ra\hKadstiﬁcation

L ]
to uphold its position. Although The Prophet’s a@ still unques 'O’a‘?@‘gm a
theological standpoint in Islam, his authority is.derived frond ic @urse and

therefore seen as derivative rather than absolut

@e. Al-Qur’an
(Awass, 2014). Some verses instruct\&(} to foll e P@V\et's orders, even

those concerning legislative matter%

=]
—t
_®
[72]
s
s
)
<

N
2 ¢ &
S
Say, “ON and l‘he senger<. But if they turn away - then indeed,
N
\ I%s notdike‘the disbelievers.
Q- v
& VS

4 X (Al-Quran. Al 'Imran 3: 32)
N\ S
N
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“O you who have believed, obey Allah and obey the Messenger and those in
authority among you. And if you disagree over anything, refer it to Allah an?'

Messenger if you should believe in Allah and the Last Day. That is the be@ and

best in result”. A

P
zs 0 o,

(@ Gl 1,25 do il2ie s

ve been charged. And if you obey him, you will be [rightly] guided. And there is

0 not upon the Messenger except the [responsibility for] clear notification."
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(Al-Quran. An-Nur 24: 54)

Through its derived aspect, his Prophetic authority did not necessitaem;age
of justification in his Fatwas since his authority and the divine authnk) the Al-

Qur'an were seen as epistemologically equivalent. As a result, e of Fatwa

arguments may have been pedagogical, demonstrating to his fWS how to reach

their Fatwa deductions (Awass, 2014). There are some ex Iezf Wilen The Prophet

Muhammad used reasoning to justify his Fatwa. For e a atWaymunah
@

about the legality of benefiting from the skin of ad@eep. Maymu h'e@asly
widened the number of things banned by a Qur,’inic . \/‘Z*
5>

se. J
\

é\‘?

(

0 }e@y animal of the uncloven hoof;
and of the cattle Msheep], \mhibite ir fat, except what adheres to their

Y

backs or the e is_joi one. [By] that We repaid them for their

(Al-Quran. Al An'am 6: 146)

: EThis verse forbids consuming the flesh of dead sheep that have been

propriately slaughtered. The Prophet maintains that her ban expansion is false since

the verse only refers to the use of meat, not its skin (Riyadh, 1996). The Prophet used
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a kind of hermeneutical logic to defend his actions in this event. Another example of
The Prophet’s reasoning to explain some of his Fatwas is much more pron?!d
once Umar inquired about the permissibility of kissing while fasting @} Abi
Dawood, in the book of fasting and the chapter of kissing during fast 11). The
Prophet replied by drawing an analogy to the ritual washing of %gnhe’s mouth as

something permissible during the fast, thereby arguing for hMtlon of Kissing
K%

while fasting on the same grounds (Al-Abbad, 1992; Ri ). Swishing water

to rinse one’s mouth without willingly ingesting it does viol eWs of one’s
fast. Then, kissing one’s partner as an expression of tion durin fa&% long
as it does not result in sexual excitement, will e fast ss
T
"\ >

Thus, these two examples d o rate how o@k added to ‘ifta’
methodological practices by prese in Ie al E%;
attempted to teach his foIIo ratl dhal f atl f Islamic law and the
rationale used in its produc (]I%ZQ The methodological seeds

germinating into Islartlc !S theory we lde tified by Muslim tradition in the

g
Prophetic practlce 1fta , pi

i of his Fatwas. He

—3

%

g.‘

| the styl¢ of Fatwas in which The Prophet

articulated the r |o for atWwas. C er the two Fatwas listed above; in the

Islamic smen usul Iﬁq 1.6 Ialj |c legal theory), textual hermeneutics and

legal an e q,ya re en@\'rore than half of the studies in this discipline.

¢

Muslintscholars have long arqg)sd that this science and others stem from prophetic

in which The Prophet used specific legal devices in his legal edicts and
%

isions (Riyadh, 1996; Al-Sayis, 1996). This claim demonstrates how prophetic

Qperience influenced the discursive development of Islamic law and legal theory in

Islam (Awass, 2014).



Besides that, it appeared that it did by affirming the legitimacy of their disparate
rulings in various religious matters. The Prophet Muhammad encouraged ijt
judgement to make legal decisions)(Ahmed, 2021; Albelahi et al., 2018). I@J\'ﬂ&ince,
when Amr ibn al-‘As became junub (i.e., in a state of greater ritual uﬁ'&iness), he
did not have enough water to purify himself; he only carried his tayamom
(alternative purification) and then prayed and did not repeat his ms after he found

some water (Abu Zahrah, n.d; Khan & Hussain, 20 en 'he companions

encountered a similar scenario, they did the same thing othe in.s‘mngétill, when

@

they discovered water, they repeated their prayers,

T
ing that, si e'th_@hsual
beendre , th%‘%-r']ould re-

circumstances necessitating prayer under taya

perform the prayers until the water Was\@ ereub\T rophg@ggognised all
opinions/actions as valid (Abu Zah na} recognis hat@fh had legitimate

access to sound logic. This demon@s thatﬁg;nxvi '%ere tolerated as long
as their logic was sound, thuaéwg aﬁ' envi ramezo\nducive to autonomous
problem-solving. It was (%w onfronte @(h new situations requiring
resolution by ifta’ and émass, I)14 ( 0’

&
Another i & T l %
was when h®

t enco@aging his companions to practice ijtihad
performing Asr J(a er

7A

!
arm "é&acking the Banu Qurayzah refrain from
0 p@}r until they arrived. Once the time for Asr
.

seeme bé running out, somg:)ef them interpreted the command as an injunction to
N

Neir travel to the destination and avoid missing the opportunity to pray when
Il

ing; thus, they prayed on the way. In contrast, others interpreted it as a

t
andatory injunction by The Prophet Muhammad not to pray Asr but in the territory
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of the Banu Qurayzah and thus pray on arrival. When they presented the issue to The

Prophet, he expressed no opposition to either viewpoint (Al-Sayis, 1996). Yv

by

This demonstrates that matters or claims may be viewed in vasiels ways and
still be deemed valid as long as the language allows it. Thus, Th het himself
cultivated the rudiments of Fatwa among the companions (i.e.“their ijtihad). The

famous report in which one of The Prophet’s chosen judg %dh, 'was sent to be a

m%n of legal
L 2

argument and Fatwa. As he questioned Mu‘adh rega the criteria ‘foi{d\.)use to

judge in Yemen is another sign of The Prophet pr g the

determine cases, Mu‘adh said that if he could not loCate an ekamplg/in th\e/‘FI-Qur’an
b Cd

\easorg&giscretionary
ad@ interpreting the

" &

The point is that The PrM sa c%eif M‘u\ﬁéﬁs approach is yet another
hint that he encouraged the Usage of &ngd a on new subjects with little
precedent in the scriwt;\;blrt m& radﬁ?@ Muslim scholars claimed that The
Prophet Muhamn‘&eco itlon jtiha@ ra’y as valid sources of law paved the
way for the @ent dpti gn'd I@gjtimisation of legal methodologies such as

o
RN

2 2\I’he Beginning of Fat% in the Companions Era

%’ he origins of ifta’ in the companions’ era began with inheritance questions, as

inheritance situations emerged during their era that was not explicitly provided by the

%
Lq g

sacred texts, necessitating the practice of legal effort and judgment. Understandably,
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The Prophet Muhammad may not have discussed all succession possibilities due to the
short time he was formally recognised as a lawgiver, which coincided with -
year tenure as political authority in Medina. Thus, it was improb@l all

succession possibilities might have posed themselves throughout thi time for
him to answer personally or via Qur’anic legislation. New SitROHS were not
addressed with time, necessitating complex responses (Awass, ZM

The most notable example he illustrates this“phenomenons.s ar’s two

inheritance disputes, referred to in Islamic legal

* %
ture as al-umariya (i.e.
prelp
is refers_to second Caliph,
i

e\elega@édent in the

a n‘@& a father, and a

’éses depending on the
S

eri address the situation of

&

ildr rviv,e\&by his or her mother and/or
father: one-third of thefin |;ce goI to the mo@nd the remainder to the father

and male ancestors,

Umar’s two inheritance disputes) (Riyadh, 1996).

éé’of a person who is survived by his

or her mother, f
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Allah instructs you concerning your children: for the mal@'equal to the

share of two females. But if there are [only] daughters, ov!‘!, for them is two-

fo%’?arents, to
he had n drenand

thirds of one’s estate. And if there is only one, for her i
each of them is a sixth of his estate if he left childr

the parents [alone] inherit from him, then his r is one-third”And if‘r?&had

brothers [or sisters], his mother is a sixth, aftmb M ay ha;ze made or

debt. Your parents or your children - yo@‘ot hich em ﬁarest to you

in benefit [These shares are] an obligati |mp%d]

The Qur’arm:tio@ the %Ja partner should get if the deceased
does not have c%n, in trl a Wqél%, it is one-fourth (1/4), but it leaves out
the situati hich ,he?a{e@caady has parents. Thus, several Qur’anic
injuncti‘éﬁe @Jon @buting inheritance among these heirs. At the
sa , they are conside&}' separately, but there is no clear injunction on

@ing inheritance among these heirs when they are considered together. Thus, as
ttempt to apply all of the separate injunctions to this scenario, then will run into

he following problem: if we give the mother a third (4/12) and the spouse (in this
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case, the wife) a fourth (3/12), what is left for the father is five twelve (5/12), which is

less than what the Qur’anic injunction requires of a male. Yv

Consequently, even though both Quranic inheritance injunctior\%pplied to
the heirs, the outcome remains unsatisfactory. These two cases m?ﬁdifficult to

enforce such injunctions without being short of inheritance shares.“gurthermore, there

did not appear to be any prophetic precedent for the zcenirios, providing
A

Muslim groups with guidance on approaching this i s a resuilt, itsa@llowed the
t X
this issue. The oll@ing is
=\

the rationale for two opposed Fatwas given by what ¥slamic fistorysfegards/as two of
T zhet’

companions to practise legal judgement (ifta’) in res

N

the most eminent legal minds among The P C ions: ar and Ibn

=

Abbas. % 6
VA

Q

Umar decides that the mothe obtain o e-‘qir @of what remains of the
inheritance after the spouse recw he /N%Z ra han one-third of the actual
inheritance. The remaiging two-thirds Iy ajlo@ to the parents. This way, they

o

B

will have adhered to all Q

involves giving Mt er_one-thi
twice as muc)% cribed’b ﬂer&f&) Al-Quran that males inherit twice as much

as fema@e ojh hand, br®bas disagreed with this view, arguing that the
b

share of one-third w%;g:ted explicitly and unequivocally in the Qur’anic

mothe
P ?&q&under the condition that the deceased did not have children or siblings, thus
ing her inheritance one of fixed obligation (faraidh). At the same time, the father

considered an ‘asabat who receives what is left over. The ‘asabat do not inherit a set

sum; they appropriate whatever inheritance remains after all duties have been spread.
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Thus, according to Ibn Abbas, the father should obtain whatever remains after the

mother and spouse have received their share (Riyadh, 1996). Yv

This case demonstrates many critical points regarding Fatwas%e Fatwa-
making mechanism (i.e. ifta’). To begin, Umar’s and Ibn Abbas’ W uphold the
Qur’anic injunctions, even though their strict adherence to the c t situation does
not yield the desired results. While they examined the sa (R:nic'injunctions and
came to differing opinions on how to address the pro@'n&%sought to

L ]
maintain the meaning of the law even though the le f the law hadto be &ged.

=\
In other words, no side sought to disregard exiiting andards,_except if{/l’ié‘)‘/ did not
€ u

quite suit the problem. This summarisesw es ogx, ifta’ was
practised in the Islamic legal tradition@ZOM). U@s and Ibn Abbas’
d

legal arguments for their rulings r@t) iffere /@u‘nethods of applying
Qur’anic injunctions to new s. Uthar’s ic @f_ﬁ@d against using formal

&
elements of the Qur’anic in'u%s, e the'f\épplication had to be tweaked

o

<

-

is canlbe s nlin\h*g effort to stick to the linguistic

ird to@e mother and that males should receive

to suit the current situatio

uZ L& .
demands of the relwu an‘ \asa{ S, v&g(c_l} state that one-fourth of inheritance
should be granth‘Swe wi \@

@)

!
twice as mucrg')male (Riy ,1998}5')
% NN
WIS o
& y, this analysis of%- mariyatain shows that neither of the two opinions,
N

S:Nprophetic Fatwas and/or judicial rulings (Umar or Ibn Abbas’ decisions), is

ately normative. However, these two Fatwas had considerable authority because

Oey created Islamic legal positions, passing this issue to future legal experts. Later

generations of Muslim legal scholars remained divided based on the two decisions.
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However, most Sunni Islamic legal schools adopted Umar’s position as authoritative,
while a few legal schools, such as Ibn Hazm’s Zahiri School, adopted IW’
position (Riyadh, 1996). The fact that Fatwas have become the legal n@t.% rom
which legal doctrines are developed is noteworthy (Awass, 2014). *

Y'

Third, even though Umar was the preeminent political fiw caliph, he did
not have supreme authority to decide rules throughout ru deipite having the

power to enforce his decisions as legislation. Umar’s j entm yWn applied

L 2
as a policy during his reign, but that does not sugg at his term as, th_\ , as
shown by certain Islamic schools of law followiflg ibny” Abb decision. This

N

highlights a unique characteristic of Fatwas, whi se;y‘e the legaloundation for
Islamic legal doctrines. They were n@th e oféﬁtical authorities,

rendering the state’s fundamental fformation ch @utonomous (Riyadh,
1996; Awass, 2014). ‘% Q‘p

o
S"

X S5
224 Legal Sourcesc Fatwa I 0

The sources refqe oinﬂn{ V\)ﬁtgé/exmained as follows:
A Q N
2241 ALQECEN | o ‘,' c,)(-’
often sali aténédérstanding the Al-Qur’an’s etymology and
5
termi;& essentia sin€e }Q,E'('N-Qur'an is the holy text, which usually takes

e

pr& and is prioritised mc:e?very Syariah rule or provision. Each mujtahid is not

D
=)
=
D

>

E——

Qed to examine Islamic law without first reviewing the arguments in the Al-

Or'an to be used as evidence. Thus, if the view is not present in the Al-Qur’an (Aba

Al-Khail, 1431H), searching for and turning to other postulates after the Al-Qur’an is
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lawful. Al-Syaukani (1994) conveys about ta’rif Al-Qur’an, as stated: the word of

Allah revealed to The Prophet Muhammad, written in the Manuscripts, convey?'us

nagli and mutawatir. This interpretation includes understanding the exclu 0 ther

texts, hadith Qudsi and Prophetic hadith. Meanwhile, the understandHA‘naqll and

mutawatir delivery (Al-Syaukani, 1994) excludes the giraat that is mh s, the Al-

Qur’an may be correctly and validly interpreted as a divin evealed to The
X

Prophet Muhammad, but mutually, wholeness and origina

O
|
=\

The Al-Qur’an contains three vital facets of TheT" 1qa ah &Z'fhe rules
governing a believer’s belief in Allah, ang@) the I&ay Second,
the akhlakiyah, the rules that regulate\&)e r gt@'qr bad. Third, the
Almaliyah rules, that is, the laws caficerning fe T A be accomplished by

, S
e

social dimensions, collaboratio greeﬁ1 wee (mmans The Al-Qur’an’s

&)
eta@(Khalaf 1947).

pres'erved including

when awake from the giraat that is syaz.

content is about Amaliyah Iaw\ludr

—

1. Al-ahkam aI-‘Ibad , S ca , the @MS governing worship in everyday

life, includi rayer l fa@andjlhad
N O

l
( ¢ ? (,)
2. A %al ahwal ?-s kh |s a branch of family law that deals with
urin

4

that arise g f m y formation, such as marriage and the relationship
\"v
be ween the two spouses‘and their relatives.

03. Al-ahkam al-jinayah (criminal law), i.e., the laws dealing with criminal

offences due to conviction.
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4. Al-ahkam al-murafa’at (procedural law), specifically, the rules governing

justice, evidence, and oaths. Y
5. Al-ahkam al-dusturiyah, the rules that regulate the technologiu%c;s of the

formulation of laws. Y'

6. Al-ahkam al-dauliyah, the laws governing inter 'on%etween international

nations.

oy
| &
7. Al-ahkam al-madaniyah (private law), namely the )a t reg@'e inter-

individual, societal, and institutional busi%ss tra Ms. !Vz'

S

8. Al-ahkam al-igtisadiyah wa al-maliya, t Iaw? ve‘&iche economy and
le’s r

finance, including those ébg P\O% @ economic resources,
Wi

banking, and relationslhﬂ een indivi als,i&?éies, and countries.

N
2.24.2 As-Sunnah %Y.\:'J‘.Z?

As-Sunnah&Mriousi inte etation%g'r)ovides insight into what is described
as any word, tﬁ,qgtaqr'

rd .
outside th% an (Khan & Hus@, 2021). Meanwhile, the Jurists clarified the
essenc w erpreétm#zfthe égunnah, which implies that anything originates

N
wi rophet and is not cl'a&"g?fied as fardu or obligatory (Al-Khatib, 1989).

—X

f[o@ Prophet, defined as the legal postulates

E Allah unveiled the Qur’anic revelation through The Prophet to humanity as a
uideline for life and hereafter. Humans do not easily interpret the majority of the

teachings in the Al-Qur’an and need interpretations based on The Prophet’s As-
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Sunnah. As a result, As-Sunnah is a source of law that is inextricably linked to the Al-
Qur’an (Awass, 2014). As mentioned below, three crucial aspects of the relat
between the Al-Qur’an and the As-Sunnah support Muslims’ belief that @phe‘[

Muhammad’s As-Sunnah is a source of Islamic law (Al-Syaukant, 19957&

Yv

1. As-Sunnah reinforces the laws contained in the AI-Qur’aN

Yv

2. As-Sunnah specifies the laws in the Al-Qur' are glo 1 The' laws that

are absolutely (st29) (Al-Amidi, 2003) areéqj by the As- n,‘nah and the
.\

general laws are specific. X

Y' at

3. As-Sunnah will determine La@ no n filled o:(&sta lished by the
Al-Quran. O

SN
S

q
2243 ljma’ \ ﬁj SSC
Ijma’ is a term that WHO th' agréement @md by the mujtahids of The

(O 'O
Prophet Muhammad’s followers on i E\(x(-;gter his death at one point (Khalaf,

1947). jma’ rem \hthe dJmam f mu_]@ scholar’ contra agreements. The four

N
Sunni schools ght e?l "‘C—g"
&
ess, n{)s

UJtahIdS such as al-Shafi’i, Ahmad ibn Hanbal,

Ab im al-Esfahani, Ibn&élmlyah and Ibn Hazm al-Zahiri, continue to cast
n the prospect of [jma’ after the time of the companions (Abu Zahrah, 1997).
majority believed that [jma’ occurred only during the time of companions, with
Muhammad al-Khuduri Bek (1988) expressing views on Ijma’ that restricted the

definition of Ijma’. According to him, [jma’ can be taken only once, and the rule
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existed only during Abu Bakr al-Siddiq and Umar bin al-Khattab, before the

separation of the Sahabah. While minorities, such as the Khawarij and Rafiha?!e

rejected the I[jma’ entirely (Al-Sayis, 1996). %\
2244 Qiyas Y’

The linguistic meaning of Qiyas means estimation, meaw or ascertaining

the length, weight, or quality of something, which is why eszge called migyas. Al-
Basri (2013) defined Qiyas as an analogy is establishi aw c n&n\invn incident

®
incident, /so lo ?stlggﬁare

iyas igfto accord a Kgown case
N

with a known case in establishing a law fwz of)!;{ue\*nega@t. from them
based on a shared link (between them@ink causes. t estﬁshment of the rule
tin

or the quality relating to them, or neai)g it fr \them /‘\-\
S
6 ¥,
The jurist may encoun\ pecific.case f \R’kliitﬁké has to search for a legal

ruling in the event there beYtt, explicit mpli@in the Qur’an and Sunna, nor
o

does he find a consens%we matt bbjay&; e across a similar case for which

ivin. 'urist,é%’ establishes his judgment based on

a ruling has alre@]
similarity so E:d\as h % 'causQ)Jstlfles that Qiyas thus comprises four
nt

essential e% é\&-}
Q)’ rigin It@sé{
b) legal |nJunct|on{)

‘%\ c) aparallel case, and

based on a clear injunction passed on another previ

the exact effective cause. According to Al-Ghazali,

-9

«Q

d) effective cause
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So, Qiyas is not, as sometimes thought, a procedure based on reason alone.
This is because any rule based on Qiyas is a Shari‘a’s rule which the jurist

based on his belief that it is divinely enjoined, not based merely onft ist’s

reflection. Thus, Qiyas relates an unknown rule to an already establigﬂkgne by the

mujtahid, who ascertains that they share the exact effective cause. Q
2.2.4.5 Fatwa Sahabah z '

According to Jalaluddin al-Suyuti (2000), a Sa is always.in majlis of

L ]
The Prophet and follows him, narrating The %"s As-Sunnah. ’Se&a@g‘ the
|

teachings of Islam clarified by The Prophet are li be uAderst by\a)Wone who

n deli@s n important
ms@vs. They can be

§Q¥each problem.
S

has only seen him for a moment or two, thus, thisi

message and serves as an example \%ahabah»
acknowledged for their opinion in d@gining&a&t
% %

9 Q—
In the stipulations of SyMaw t%& cla{ﬁ%ﬁ that it was founded on an
event during his Iifeti@. Ag result,!ie}vyri’@od would be well known and
i ons

'3
accurate only by tw nli) \o{( tantly followed The Prophet. Khulafaur
Rashidin, AbdulM Ma @ibn % Zaid ibn Thabit, Abu Hurairah, and
\ e w2, o
others were ‘n) s part of Pfgroﬁﬁ) Based on this consideration, the Fatwa

@]

Sahaba%%ﬁitinlat source’of J@hic law according to Sunni judges.
v’

5 4

S
wcause the Sahabah accompanied The Prophet and knew his beginnings, they
‘%rstood how the tasyri mechanism worked and the methods used by The Prophet
in deciding an issue. As a result, the Fatwa Sahabah plays an essential role in forming

Islamic law. The Sahabah ensures that the next generation understands the Al-Qur’an
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and Al-Sunnah texts. The most robust ijtihad model is the Sahabah's istinbat form (Al-

Sayis, 1995). C}T
=

The Prophet recognised a significant task and dispatched h panions to

2.2.4.6 Fatwa of the Imams Mujtahidin

disseminate Islamic teachings and nurture the Ummah in the arewwing the death

of The Prophet on the 8th of June, 632 AD (Haekal, 1 : iith tile progress and

extension of Islamic land and the situation of The et’s Who were
L ]

dispersed, they settled in places with the ability to pr ate Islamic k V\'Ieg\ fter

the generation of the Sahabah, the Tabiin, Tabi*tabiingand the Imam of the
N

mujtahidin resumed the minute and actualisation zks

Due to the extension of Islami hit w
A

not reside in the exact location or ? ityp contac etwecn\)rhem Is problematic. As
a

9 Q—
a result, different legal opinicN e aris Iishm&'fhe figh school of thought.
N

The outcome of mujtahid iiEad (FalA/a)i hpa@influenced by the diversity of

knowledge and understandifg f\thé tué&tespecially the As-Sunnah. So, after

several waves &Eu e |the uthori@f ijtihad known as tala’ub bi al-

N
Sharz”ah(Al-%\99 , So?u}a*na‘-é’s{ely closed the door to ijtihad and forced
views

i t@nujtahid ulama who established the school (Al-
4

The context is«considered when determining whether a mujtahid

e

i NFatwa qualifies as a source of Islamic law.

Q The mujtahid Fatwa is essential for two reasons: first, to assist Muslims in

general in comprehending the Al-Qur’an and As-Sunnah scriptures, as certain



mujtahid imams receive insight and comprehension directly from the Sahabah.
Second, the mujtahids’ methods are a valuable resource for the next generw
mujtahids when they work to determine the law. Since mujtahid s@have
different periods of life, places of residence, living environments, and ﬂNmethods,
anyone evaluating the rule would have various legal choices. mthe Fatwa

r
mujtahid is a moral framework that may be used as a basis or_gui e in conducting
azpub

those actions or worship by the layperson al-Nas (the

strong in istidlal law directly from the text). \d
L ]
N4
| S
2.2.5 The Istinbat Method in Fatwa b 4 \)Y“

A mufti is expected to react quickly %Zsue gﬁo
legal Istinbat, found in current legal SW\&ghe lega tio@&ill be incorrect if
the Istinbat method is not followeg- correctly. \S\a\ u %\usuli have compiled

: oS

'ic who are not

him. there is the

rules for resting or abstracting_th frofn readily available sources. There are at
least three essential things thaaw aT i jtah'\' restraining the law:

2.25.1 The Bayani I\g\"bj"éo

This appro&a o k (!wn Iang@nterpretation, trying to clarify the Al-

Qur’an textua@}gui icfru aﬂw ttf.é’e(ate rules that usuli follow to comprehend

the mea iQ& purpose of each ('z}in the Al-Qur’an (Al-Dawalibi, 1965). Al-

r{a rc@?of Islamic law that extensively use Arabic. Thus,

Qur’anjand™A’s-Sunnah dre t
| ) |
t ﬁg&ct he entire amount of law from each, thorough awareness of the ins and outs
bic is a must. Al-Ghazali (2019) notes that since the material examined is the
Owtent of Arabic books, this approach is used to clarify laws whose issues are found
in the Al-Qur’an and the As-Sunnah.
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Three critical aspects of the analysis of figh ideas based on the Bayani approach

are as follows: Firstly, a study focused on the definition of Lafaz. Second, it

on the context in which the meaning is used. Thirdly, it centred on the @listic

and ambiguous context found. Fourth, following the terms of Lafaz’s intment and
the purpose of the text’s creator (Al-Dawalibi, 1965). Y'
Y
2.2.5.2 The Ta'lili Method T '
This method investigates and determines the | plica e\o{#cific case
issue that is not explicitly or directly mentioned i texts and h r'ot‘@;&'een
=\

defined by ijma’. Still, the law exists indirecﬂi m%the texfs. Istigbat, tHQS' form is

N
intended to determine the law governing a,case gonc |\f'e-exist legal issues.

Such matters as a mufti determininﬂ\%e applicable /to a.subject with a text
t most o

M clau re illegitimate since

(Madkur, 1973). Jurists also stated

Allah does not grant laws withou intéhtion, a‘la@Sl). Some are directly
displayed in the Illat in the AN an nnah&ome are only hinted at, and

N
others are not mentione. SCR;B.I’S alsq esta ishe@mds for identifying illat in Al-

'3
Qur’an and As-Sunpah; il ‘b& ied éﬁ'ﬁically and is classified into three

-

categories: ilat ta&qiy ~and i hsar&ﬁ&ya labt, 1981).
!
(—} d‘} 29

2.25.3 lahi Method &
263 g net’

Eis thod is sed:

fir{tya analyse and then develop Syariah law. The

<,
tedhq'we used is to create a I@'for problems that do not yet have legal status, both in
Q‘%nd Ijma’; the giyas and istihsan methods are not applicable. So, this third type

ijtihad is simply the maqgashid of Syariah law, which seeks to help humanity by

bringing benefits or rejecting harm in preserving faith, life, morality, descent, and
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property (Khalaf, 1947). The Istislahi method’s reasoning also applies to messages
found in the Al-Qur’an and As-Sunnah. For instance, the verses say that to be f?ﬂ&

must not injure themselves or anyone else and that there must be a Wa(y} any

difficulty. *

If the issue cannot be traced back to a specific verse or A nah, Istislahi’s
reasoning is used. Then no precise comparison can be x h thf period of The
Prophet. As an illustration of the rules for making ma s, ther inarison to

L ]
the As-Sunnah of The Prophet, which regulates this . However, si cq tf_]i{%ui;ent

dilemma affects the benefits of the public, it muStrbe man Thg\/‘ﬁ'bblem is

therefore agreed upon and should be usw her,,ﬁas ég‘lantation of
organs from a dying individual into\gvm person: e i onflict between

helping to perfect or rescue a liv€ human

Transplantation is deemed allo@;ze dain fr

incurred by its loss. However,mls T )

r? causing harm to a corpse.
N,
ares utweighs the mudharat

& _
ny @laflyah still adheres to it.

S

The istislahi Ktho as hc@ nu" s masalih mursalah, al-‘urf, and
istishab postulat&(i&tservee!@im lines, all because the ulama's primary
concern in e@g t s%o;i{ior%)(’s} the element of prosperity. Although all
sects, inQ&gZahi?'y Dﬁ i‘a (|-ojport the type of ijtihad Bayani, scholars have
disaw regarding its:a p.@:;tion to the kinds of ijtihad tahlil li-giyasi and
i wi. Hanafiyah, Malikiyah, and Hanabilah use these last two types. Whereas

iriyah categorically opposes the latter two types, Shafi’iyah limits them to the
S

ond type, which is limited to the giyas, rejects istihsan, and leaves the third form or

ijtihad, which is beyond the textual (nash) territory (Madkur, 1973).
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Essentially, the three istinbat approaches outlined above are attempts to discover
the Maqasid al-Shari’ah (general intent of Syariah), which is to maximisew
interest by offering benefits and preventing interpretations that seek five \ental
values: religion (din), life (nafs), lineage (nasl), intellect (agl) andﬁ%ty (mal).
Magasid al-Shari’ah will be attained if Syariah instructions are de and vice
versa if Syariah prohibitions are avoided. V

g
2.3 Fatwa in Malaysia .'\d
L ]

The history of Fatwa in Malaysia is relate Islamic law ‘Since ng'are

g

significant to the Malaysian community. In Malaysiayan officially gazettéd Fatwa is
N

not just an expression of a Mufti’s pers@li-o o\aﬂic@bject; it is
legally obligatory and forms part of L\% Islamic<law Fat@k undoubtedly an

Islamic idea to clarify, modify andgharmonise I I.Tan gn;ent problems. It is a

developing concept that demand %aﬂentio from t@ling authorities to run

well. This section will explalxga %is i\nj/l%laysia, the Fatwa issuing

process, the Fatwa cla icmw,.issue] Fatwa insti ‘%ns face, and the solution.
o

2.3.1 Fatwa In@s im@ %

In Mal si\lﬂam mat ?43 ss(b&fts entrusted to the jurisdiction of the state

governm @ey ?u gaver thékg'{natters via their respective religious leaders

(Sulta Islamic in tituflrons.\'m the other hand, it was important for the Federal
A <

gihqnent to create certain ra?gious coordinating bodies to supervise and control all

Q mic activities inside the country.

7y

e/
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2.3.1.1 Malaysia Department of Islamic Development (JAKIM)

Malaysia’s central federal government body, the Malaysia Departrr?vf
Islamic Development, “Jabatan Kemajuan Islam Malaysia” (JAKIM), d sters
Islamic affairs. The formation of an institution responsible for the adm&atlon and
coordination of Fatwas in the country and the coordination of Fatwas Wd in various

states to improve the country’s collective ijtihad (/jtihad jami’i Ms are among its

objectives (Ibrahim et al., 2019; Ibrahim & Ab Rahman, 2 ) '
JAKIM is responsible for various tasks in ia, including egrsl ing and
standardising Islamic laws, coordinating the coun ’s Islamhic’ A mst on and

\2018, imee et al.,

t cﬁcmdertake several

ga,al Council of Islamic

Affairs, Majlis Kebangsaan HaI Isldm ( : i@we aim of consolidating

&

and executing the orders and de ons ncil efRulers (Majlis Raja-Raja); It

N
functions as an institution that s erve{JJ Qd@o the federal government on
e

Islamic topics in ge a

law is uniforml |ed l t the@ntry acting as the country’s Islamic

reference ce hi ?Mc nﬁﬂers are addressed; improving collaboration
n

betwee Wa }1 itu

adjusting and expanding Islamic educaﬂo%

2019; Asni & Sulong, 2021). t , the De

unique functions, including acting the secret Te

iss a e of Fatwas; ensuring that Islamic

several states and the federal government,
resultll.ﬂ’.II the developmeng an efficient mechanism for harmonising and

S lemg them (Yahya et al., 2018; Daud & Abdullah, 2019; Mat Salleh et al.,

). Finally, it guarantees that all fatawa that have been accepted are efficiently
I

ivered and widely disseminated to the general public.
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2.3.1.2 The National Council for Islamic Affairs

The National Council for Islamic Affairs (Majlis Kebangsaan Islam), Fv‘d
on the 1st of July 1969 at the 18th Conference of Rulers (Majlis Ra;{%& IS a
federal institution tasked with coordinating the state’s efforts to admker Islamic
affairs in the nation (Daud & Abdullah, 2019; Abdullah et al., 2021, amad et al.,
2022). Almost all Malaysian states are represented on the CounC| e Council was
founded to debate, consider, and regulate any matters bro to by he Majlis Raja-
Raja, the State Islamic Religious Council, or any of 1 mbers. I is soIer
responsible for advising and recommending to t%concer ed a r'd_{sg ating
(Ibrahim et al., 2019; Mat Salleh et al., Countil’s f cth\/%' defined

explicitly in its regulations as follows: Q\

d‘

“(a) To discuss, deliberate an managea e?re IKUJO the Council by the
Majlis Raja-Raja, any State G entflor S Isl@ Religious Council or

member of the Council, to pro advic mmenha ion; (b) To provide advice

to the Majlis Raja-Raja, overnr‘ent S[t amic Religious Council on any
: J -‘

matter relating to Islamic*La dml stration of Islamic Law and Islamic

Education, to i r er@gmg the standardization in law or

o
o
]

admzmstratzo@io 7 o‘f t lzs bangsaan Hal Ehwal 1slam Regulations).

we Malaysian Federal Government has established the National Fatwa

@%lttee at the national level to issue, supervise, coordinate, and, if possible,

monise fatawa (legislative edicts) issued by the various states at the Conference of

Rulers (Majlis Raja-Raja) (Ismail, 2019; Asni & Sulong, 2021; Mat Salleh et al.,

o1



2021). This measure aims to limit or prevent variances, disparities, and conflicts

between Fatwa committees from occurring. Yv
The National Fatwa Committee was established via the extem%; federal

authority after a request for permission and agreement from sta@ﬁorities was
made. This is further clarified by the direct involvement of the s > muftis on the

Committee, who are also members. The Committee’s Kship has accurately

represented the diversity of the States and their actu rest in affairs ghat have no
L ]
immediate effect on the federal government. It rises [state e;'re_simﬁ ives

(Muftis) from every state in the nation (Nasohah et al’y2012;/Daud Abd\L/M'ah, 2019;

Saidin et al.,, 2022). The National Fatwa mrrg‘,ite ct %B;tablishment
[

ratification also rests on constitutior\&)ds. d'&huan Agong, the

highest Islamic leader in the czeh'ts, has \Bn\Qan gi\he authority by the

N
tlvgga'hthority of the states

—
=,

constitution to extend the islative

(Mochammad Sahid et al., Zoz}ﬁaza?

It is worth noting th;thi
National Fatwa Mttee ls,su

O
affair (Asni @ng, 2021; gt'%i@ et al., 2021). So, the formation of the

Nationa@' Co D)

int vie\fv@ay be extrapolated to establishing a

ataw. %he national level, even if it is a state

itt oes Mot violate any constitutional requirements;
& o
moreover, It%does not seek to uzuq{p the state government’s rights. The Committee is a
. N . . .
g or venue where several state-based Muftis meet to debate issues of Islamic
and jointly decide on national-wide matters of Islamic law for the country under

0& guidance of the National Council for Islamic Affairs (Majlis Kebangsaan Hal

Ehwal Islam-MKI) (Nasohah et al., 2012).
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2.3.1.4 State Fatwa Committee

Avrticle 74 (2) of the Federal Constitution of Malaysia states that any i
issue or affair falls within the State Legislative List. It is a subject entire(%bolled
by the country’s Sultanates and administered by state governmen ugh their

respective Sultans, as stated in Article 80 (1) of the Federal Consw. The state

government controls Fatwa in Malaysia, and it is a state matte\“sni, 2021; Mat

Salleh et al., 2021), even though the Federal Government bzhed mother Fatwa
a Co

committee at the national level called “The National m‘h&c&’d)ordinates
[ ]

and standardise Fatwa in Malaysia to eliminate @consi encie apd_i%micts
h

(Devaraj, 2005; Yahya et al., 2018; Daud & Aan~ 019; Mat Salleh Pt\élr 2021).

. s‘?
How Islamic activities (such a@was ne 5<1ifferent states of
h

ther. Ho Mva ,@esimilar enactments,

s inftheir qltOI‘i .\ legislative of this kind
is known as the “Administratm Isl rﬁ%’ized{&(} Territories)”. For example,
drq’;istr ion @ amic Law (Federal Territories)

according to Section ) o%e A
E ? '3
ha d

Act 505, 1993, Thw ble \bQ to be(known as the “Majlis Agama Islam
mﬁ&

Wilayah Persek to Yangy%Pertuan Agong in matters relating to

Islam. Thus, \mt enfs

Malaysia varies from one state to a

including laws controlling Islami

se"fBe Sultan to appoint an Islamic Religious

h,@}unctions as the mother institution responsible

Council Aga?a Islam),
b4
for proN’ ing advice on all iss lated to Islam to the Sultan as provided in section
N

Ndministration Of Islamic Law (Federal Territories) Act 505, 1993 and except

mufti’s role in advising the Sultan. The Council also promotes non-religious issues

he subjects of Hukum Syarak (Islamic law and administration of justice), when
€
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contributing to the Muslim Ummah (community) growth in a given state’s economic

As

and socio-political well-being.

Table 2-1: Fatwa committee in the state

Name of Committee State Administration of
Islami(r:Wn the State
Jawatankuasa Perunding Pahang Section 3
Hukum Syarak Wilayah Persekutuan
Jawatankuasa Syariah Melaka
Negeri Sembilan
Pulau Pinang
Jawatankuasa Fatwa Johor
Kedah
Terengganu
Selangor
Majlis Fatwa Sabah
Jemaah Ulama Kelantan Y' \5\6
Lembaga Fatwa Sarawak o ection 36»Chapter 105

G s

\g Y
Except for ex-officio me ch i @eputy mufti, who may

[} &
be chosen exclusively by th\ an wﬁyicm&ggﬁvice from anybody, the
Sultan appoints all other rs of the ncil the recommendation of the
[ Q
Menteri Besar, i.e. the inisterg(Ism ,,QO&B, aat, 2018; Mahmad Robbi et al.,

2019). In certain Ke’ﬂgtes, lech ohor,(i%(-‘r/nufti and deputy mufti are appointed

on the recom ﬁdaaons f th ent Et@an of the Council (Devaraj, 2005; Saat,
¢
t) | 4
e

errlérjes, the Yang diPertuan Agong must seek the

2018). Ho%" the Fed
advice Winist rJnsQ#; the Council (Majlis) (Mat Salleh et al., 2019;

De »2005; Steiner, 2018).\‘[He authority to issue Fatwas in Malaysia is delegated

various state Fatwa committees, which typically consist of the following: the

i; the deputy mufti; the state legal adviser; a representative of the Majlis Agama
Islam (to be appointed by the Majlis); other specified Majlis members (as prescribed

by law); and a secretary, who the Majlis from the state usually appoints.
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2.3.2 Issuing Fatwa in Malaysia

A Mufti may start and issue a Fatwa himself or by the Sultan/Yang di-v
Agong’s order, or it may be issued in response to a questioner’s request, %\s the
legislative procedure in Parliament or the State Assembly (mustafti) lan, 2019;
Sitiris et al., 2020). However, since this procedure is not standard, Wrs from one
state to another. For example, Section 25 of the Terengga slamic Affairs

ts ed if a written

Administration Enactment 1986 stipulates that a Fatwa

request is submitted to the mufti through the Religious irs C n‘N\d

Before a Fatwa Committee issues a Fatwa the“mufti may request tha!@ny study
Y

ape@r.non, 2020).
i cagenes a meeting of

or research he requests be conducted and repa a

When the committee submits a propo atwa,

the Fatwa Committee to debate the opose F t}@{he Fatwa Committee

has finalized the Fatwa, the Mu emt Mais)on behalf of the Fatwa

Committee. The Majlis WI|| 0se oyal~hi|ghness that the Fatwa be

published in the Gaze% s Royal Hi hneQ. onsent approval (Halim et al.,
'3

2018). When His Rayal Highne h state asvgiven his consent to the Fatwa, the

Majlis must not| tate G@ent 0 Fatwa, which Fatwa will be published

in the Warta Gﬂ}lt b mic&&‘h(jlaw (Ismail, 2019; Ibrahim et al., 2019;

Dimon, ccri;db) I Iaq@[radltlon the Fatwa should be issued in the
ése

nationalylanguage (Malay) and eg;{{uml script. However, the text of the Fatwa in the

ript may also be made available for publication (Saat, 2018; Azhar &

Q% ammad Baderuddin, 2018).
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Figure 2-1: Process of

Once a Fatwa is issued, it is t
words, any Fatwa issued by a

binding on all people and overnment al?ln Iatlng, disobeying, and

disavowing Fatwas are cri ffen es unde the ri ah Criminal Offences Act.
! \)

Thus, the Act provides 2
&
(J

“Any pe@ empb relzglous authority or defies disobeys or

disputes thegorders or i &‘ t{j?ang di-Pertuan Agong as the Head of the
rellglo fgls :or th‘é&uﬁl expressed or given by way of the Fatwa,
sha |Ity of an offence aII on conviction be liable to a fine not exceeding

usand ringgit or to imprisonment for a term not exceeding two years or to

th?
0 (Section 9 of the Shari’ah Criminal Offences Act 1997).
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Similarly, the Act makes it illegal to express an opinion or point of view that

As

contradicts the Fatwa that has been published. As an example:

“Any person who gives, propagates or disseminates any opimi oncerning
Islamic teachings, Islamic Law or any issue, contrary to any Fatwa time being
in force in the Federal Territories shall be guilty of an offence aWI on conviction

be liable to a fine not exceeding three thousand ringgit o isor‘ment for a term

not exceeding two years or to both” (Section 12 of the i’ah Griminal @ffences Act
®

1997). ? J I _\L}‘T
\/‘T

As a result, the Act implies that any disagree \(‘oral o@&ﬁen) with a

e

Fatwa issued in Malaysia is prohibited,a ists and~abetting anything that will lead

to the distribution of material contrary to the F CTO ?fgal., 2014; Mat Salleh

et al., 2021; Busu et al., 2021). In addition, if a Fatwa is is in violation of the law,

the authorities will rule it illegm@ d
al., 2021; Wan Ahmadg2022), As stat]nd in
Islamic Law (Federal Territorie )&rﬁ

enforceability of&@s IS that theysmust 6$)Iished in the Gazette, or they will not

have the forc% . The Teg ye'ct Ef))ublishing a Fatwa in the Gazette is that it

gains fu %"pongr nd)s ck@ledged by the public as an authorised legal

)
ceatd)l.\nﬁﬁimon, 2020; Mat Salleh et

ciio@ (3-4) of the Administration of

, 19‘5 , Bhe of the main prerequisites for the

; £
declaration rather than merely a scholar’s opinion.

S S

Another criterion is that the Fatwa is issued following the Sunni School of
Qamic jurisprudence’s Shafi’i norms (madhhab) (Hassan et al., 2020; Asni & Sulong,
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2021; Saidin et al., 2022). For this objective, the Administration of Islamic Law Act

contains the following provisions: Y~

“(1) In issuing any Fatwa under section 34 or certifying an).%on under
section 38, the Mufti shall ordinarily follow the accepted views (qutamad) of
the Mazhab Syafie. (2) If the Mufti considers that following thewuktamad of the
Mazhab Syafie will lead to an appalling situation in the p 'mes'(, the Mufti may

follow the gaul muktamad of the Mazhab Hanafi, M r Ha aWthe Mufti
@

considers that none of the gaul muktamad of @ Mazhabs m yPe_{%B;ved
without leading to a situation that is repugnaqi to publi€ interest, t@uﬂi may
resolve the question according to his judgmentywit

ing bou ng the qaul
muktamad of any of the four Mazhal”\%o

S
o
o
QS

Law (Federal Territories) Act 505, e%;. \T /(\
a S

“« Q-
Although the preceding a the"\l.&i%/of Fatwas in Malaysia to
the Shafii Madhhab, the leglation’ goal’isy n@ impose an absolute limit by

making the madhha%r ) w@ supﬁ‘@ mufti determines that adhering to

the Shafii Mathl co ldi e p@ or national interest. In that case, the

mufti will c@he’ s@ gf'tgiﬂyht, as specified in Section 39 (2) of the
Adminis &U‘YlsljmcL (Fe

(@'Territories) Act 505, 1993.

/

Y—v

N
S
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2.3.3 Classification of Fatwa in Malaysia

The Fatwas in Malaysia may be categorised as follows:

1. The Gazetted Fatwa * :
The term “gazetted Fatwa” refers to a Fatwa declared by th I or Fatwa
Committee, approved by His Royal Highness the Sultan or Ru the state, and

gazetted and published in the state's Warta. The gazet F%a |s binding on all

Muslims in the state and serves as binding law. The MMalaysm

will be affected by a Fatwa published in the State tte (Nasohah, 095,_\ li et

al., 2013; Dimon, 2020). This indicates that the Mu commu Malaysia must
Y

follow the Fatwa that has been gazetted. It saf ny t follow the

D
o
10

Fatwa that has been gazetted (Chiror\&DZOM, leh 6N 2021; Busu et
al., 2021). A
18
6 e,
‘&
2. Non-gazetted Fatwa ~
N

The term “non-ga ed twa” relsrst Fatw '%ued by the Fatwa Committee,
h

either through the Fatwa m rg@/an opinion offered by the Mulfti

personally, or Fa@ed fti p ely without passing through the Fatwa

o

Committee, b ze ed'in f!ate‘@yvernment Gazette (Dimon, 2020; Rosidi et

ZOZH@HS under thig categoryare not required to be recognised by others and
!

can n forced against an rson, entity, or court. This Fatwa is intended to

a response or reference for those who want clarification on a law-hakam.

/J‘

was in this category, on the other hand, maybe handled until gazetted if His

Jesty the Sultan or, in certain states, the Council itself approves.
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3. The response of the mufti

It only clarifies a regulation that already exists in Islamic em; is

documented in Islamic books but is unknown to people who inquire ‘hkit. This is
the most prevalent sort of Fatwa. These Fatwas are not required to pted by the

person asking and, therefore, cannot be processed for publlcatlcN’u Government

Gazette (Abdullah & Rosele, 2019; Dimon, 2020). s

The official Fatwa comprises the first (1%(:% (2) cla |f,ca @_SS-An
=\

official Fatwa is a Fatwa that may be utilised for o h as egrdence in
Y

court. Some Fatwas in the second category, are R ate ane.ca ot I:%Eé?ed with the
N W angESMuftl Department

has issued a Fatwa classified as p te. I aI be_\vealed to the public
except for the second category @aﬂhe thir forr@Fatwa is not considered
a

official, especially if the deC|s

e
2.3.4 Issues faced b)m/sna Ngj

Prewous dle ave ? tthe ptance of Fatwas by Malaysians is poor

general public. For example, due to r | itivity,

(Othman Is : 1 1, bd Z'OOQJ‘?asan 2008; Shamsudin et al., 2018). The
study b h OtH’ (@1) interview with several individuals, including
thS and intellectu ﬁ@(/ho found that Fatwas were not widely accepted in
n society, especially among government officials. Some people accept the
a a fully, while others oppose the rest (Abdullah, 2004: Hasnan, 2008). Worse,

ome people challenge the mufti’s views on a variety of issues, including the Fatwa on

Pokemon Go, the Penang Fatwa, the DAP’s status as a “kafir harbi”, GST, the
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prohibition of sisters in Islam, beauty pageants, and even attempting to challenge the
Fatwa in court (Kamarudin et al., 2017; Abdul Rahman et al., 2018). Even thow
decision to reject the Fatwa only affects a small portion of society, i ch the
impression that the community in Malaysia desires to leave the FatwaﬂNed by the
Fatwa institutions (Ashaari et al., 2019). As a result, some groupsfwould instead

consult their religious teachers, Imams, families, friends, a dwint media than

accept Fatwas or mufti opinions (Abdullah, 2004). This is

as inefficient Fatwa dissemination, insufficient Fatwa lanation, “and¢unpublished
23

Fatwa complete paperwork (Rosidi et aI.,2021a).¢ J ' _\‘-}
4
% 4

NN WY

Fatwa information does not con\%a comm knowlédge, contributing
200

to the low Fatwa acceptance (Kasan, ). Mp '@o disagreed with the
Q@; unéware >N

2.3.4.1 Dissemination of Fatwa \} ,1

Fatwa decision claimed that t t su Fatwa existed (Kasan,

2008). The reason for the FatvNail thern-ﬁé'sf also been used by syariah

N
criminals to justify thecselveZ':n syariah courts| I@ase of Syarie Officer v. Fahyu
Hanim Ahmad, Nor%h arin aari (1997), the judge rejected the

accused’s argum t @h,?

n knOV\\ existence of a Fatwa prohibiting them

s
%

|

—
=

\ o l (J
from competi&)l e Sglangopstate be&ﬁ)y pageant. Former Selangor Chief Minister

Datuk %&% Opbhj)al 0 e@ssed interest in the case, urging that the Fatwa
b4

prohiblsg articipation in te\g(;mpetition should be widely disseminated and

N
od throughout the state (New Straits Times, 20 July 1997). Even though this

has been going on for a long time, recent studies indicate that many people are
ill unaware of a Fatwa issued at the state and national levels. According to a study
by A Rahman et al. (2016), most respondents do not know or are not interested in
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learning about implementing Fatwas once state Fatwa institutions have gazetted them.
Similarly, according to a survey conducted by Irwan et al. (2017), 70% OYBO

respondents do not know or are unsure about some of the Fatwas decided. %\

As mentioned, the Fatwa issued in Malaysia is not just a state opinion on
a topic; it is legally binding and becomes part of the state’s Is law. Thus, the
Fatwa decision should be disseminated to the Muslim co m e followed and
complied with. Weak and inefficient Fatwa disse on in rwaused the

Fatwa announcement to fail, and as a result, the ic was /unaw re' a’s

presence. Although state Fatwa departments h ri anq\d/Eseminate

a pr@bis restricted
ﬁ%s, and private

the states of Perak,

Fatwa results for public viewing, readlng, d k

to state mosques, colleges, umv@ govern

organisations (Ismail, 2010). Acc ing to N

Terengganu, and Perlis have d ed Fatwas ase pamphlets or brochures

to be circulated regularly. M em e, twa artment s website and the e-

Fatwa platform only attra few people Jto re %Fatwa (Ismail, 2010). In light
s

studyé,%nd that 88.6 per cent of 4345

of this, Raihanah Q
respondents agr{ﬁ.@ Fat

2.34.2 %%Etlog,oﬂ/a

aysia, the non- un@. rmity of Fatwas between states confuses the

tion i&the community is still poor.

c n|ty (Ishak, 1981; Ab(h'lah 2004; Yong et al., 2009; Asuhaimi et al., 2017).

erent Fatwas in each Malaysian state can lead to misunderstandings in their
Oplementatlon causing difficulties for the community (Asuhaimi et al., 2017; Abdul
Rahman et al., 2018). Furthermore, some Fatwa on issues relating to the Muslim
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community’s interests in Malaysia is inconsistent. For example, the Fatwa Committee
of the National Council for Islamic Religious Affairs Malaysia’s 80th Muz

which took place from 1 to 3 February 2008, decided that investment(fi anah
Saham Bumiputera (ASB) and Amanah Saham Nasional (ASN) shouﬂ;g)ermitted,
as well as dividends and bonuses. On the other hand, the Fatwmartments of
Selangor and Penang reached the opposite conclusion in thei Mdecisions. As a
result, the inconsistency in this Fatwa has sparked deba 'Yg.l\,luslim investors
who follow the Islamic principles of halal and haram, psompting wl/vithdraw
from investment schemes coordinated by Permo Nasional eritai‘%’NB).

However, the Fatwa non-uniformity was res en{ erFments of

st 2 respectlvely,

Selangor and Penang, on 27 April ZGW

reconsidered the previous Fatwa deci hquiring

Harian, 16 October 2020). \ S
arian ctober cq . _\_ T$

C &

Besides that, Fatwa contradigtio the @ Leadership Training Fatwa

when the Federal T%‘slaml Zﬂo&s ncil banned the motivational
'3

programme module rganl ed| ecau@fjf stated that its teachings deviated

from Islamic b Ie d S m|X| on Muslim spirits (Mstar, 16 October
I

2020). In con‘ﬂ?\he tion aﬁva 0 mlttee decided on 16 June 2010 that ESQ

IS not co ra the ?e efs/of hljéhnnah Wal Jamaah (Mstar, 16 October 2020). In

4
thlsQ n 10 June 2010, %‘_gol Haji Wan Zahidi, the 6th Federal Territory Mufti,

gazette prohlbltmg the use of the motivational programme module in
I

iance with subsection 34 (1) of the Administration of Islamic Law (Federal

eritories) Act 1993. At the same time, any ESQ-related activity is forbidden in the

state of Perlis (Jakim, 16 October 2020). Consequently, society becomes perplexed by
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the discrepancy, and the community is more likely to disregard the contradictory

Fatwas (Abdullah, 2004; Buang, 2012; Rosele et al., 2013; Buang, 2016; Asurw

al., 2017; Abdul Rahman et al., 2018). (,}

The literature review generally reveals gaps or contradictions Was between
states, which lead to a Fatwa being rejected and ignored. Vario dies have been
conducted in Malaysia to solve the issue of Fatwa incons ma'long time. Still,
consolidating Fatwa's decisions from the federal Ie% taWyet to be

L ]
achieved. The problem is caused by state enactm arriers,| local ur'lf,_\dlgx-rent

educational backgrounds among the muftis, anq the WeaknesS of J IM@Widelines
lanatio

ﬁ 0 Fatv@; the Fatwa
institution to the public are still deem\%@ient. ( Ooﬁsan, 2008).

NN

2.3.4.3 Methodology of Fatwa g @ c}

9 Q—
Nreg@iﬁfons in scholarly works to

sh
make the rulings av 'able?o the lubli 'Iihis iting methodology can boost

(Miziazam et al., 2018). Meanwhile, the%

-9
},

Fatwa Institutions shouM i

community trust in %t t a&h&é igsegd/(Buang, 2012; Buang, 2016). Any
Fatwa must be @m nte loy stification backed by arguments from Islamic

N
legal sources%\me od s.ot!iné-—g'} Fatwa must involve the discussion of
@

propositi &H’ar%y ents/ (ilah) v (Al-Qaradhawi, 1988). If the Fatwa is issued
4

brieflﬁ, it cause sc ptimsrnq%éng some parties, especially in a community that

d Mely requires a clear hﬂerstanding of essential issues (Salwa, 2003; Nawi,
. Furthermore, without the debate’s arguments and explicit references, Fatwas
Ould lead some people to condemn them (Kasan, 2008; Buang, 2012).
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Additionally, given the current academic milieu, the community is more prone
to race for information; they want to comprehend the arguments utilised by th?m
organisation in deciding a Fatwa (Suratem et al., 2015). For the Fatw@ll its
function of responding to a query about Islamic law and an interpretati n Islamic
proposition, it must be clarified appropriately so that the communmerstands its
true meaning (Al-Qaradhawi, 1988). Moreover, Fatwa develo t will be more
effective if the interpretation of wisdom and illah (the fou % c‘eciding a Fatwa
rule) are combined. This addition would improve Fatwa’s jud e#reqt\dd‘ make it
easier for it to be accepted by today’s society, stresses r#ti&ﬁ%hy of

justification in approving anything (Bakar, " Unfért %Ké Fatwa
organisations only quote prior figh opﬁ% |th udlng,é?;)zlh;natlons or
justifications, and some do not corre@he Fatw stio ah, 2013). As a

result, Fatwa institutions in Malays ve recm%/? academics (Majid,
2004; Buang, 2016). Academl of oﬂ‘ cialFa asqig\} not be interpreted as an

explicit denial of the Fat me t ther§} means of empowering and
improving the quahty@ from z,s h a;lﬂ/ p@pectlve (Majid, 2004). However,
the community’s We, palr 4 fro ademlcs with an Islamic studies
background, |s rec ocedure used to decide on the Fatwa,

which the e i msu C|€nt(J ang, 2016). Although highly educated

individ k a greater jyva aw%ness than less educated individuals (A Rahman

et ak, 2 ), low-educated individuals and those living in rural areas accepted more
g

‘3 an high-educated individuals and those living in urban areas (Kasan, 2008).

Excerpts from previous polls suggest that Mufti gives Fatwas without a simple

discussion of reasons, and references are more likely to be rejected (Kasan, 2008;
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Buang, 2012). Furthermore, writing just a Fatwa result without the necessary
arguments and dialogue would contribute to the community’s scepticism ?Pa
Fatwa decision’s credibility (Salwa, 2004; Buang, 2012; Nawi, 2014; B a\OlG)
Fatwa organisations should develop their writing techniques to b@&plete and
persuasive. Undoubtedly, publishing simple Fatwa rulings in simmords in the

government gazette, as practised before, is intended to make iMfor the general

population to understand the current Islamic rules. Whil ple form of Fatwa
determination is for gazetting Fatwa documentation, the Wkiting Wlong with
L ]

discussion and comparison should also be pursue

other [Fa d'ss&ﬁ%gtion

sp% com@;e various

i itin@c\me olog)@ecome more
structured and comprehensive in their\atation (S i 20@%asan, 2008).

T &
=)
2.3.5 Alternative Disseminati thod® Onli ed&_

Fatwa departments in ysi prov |n response to the lower

acceptance of Fatw am% the 1opul |qn,§0|ally in disseminating and

websites so that people who respect argument

Fatwas. Fatwa organisations must develop

explaining Fatwas n 2 E\& rtme: Islamic Development Malaysia
(JAKIM) fulfllle osm s agrautho agency that manages and advises on
Islamic mat la in AKH\h(Je Fatwa e-Fatwa portal. This e-Fatwa
platfor y |9tr 2@8 has marked a new chapter in the propagation
of Fa alay5|a (Surater@;pr 2015). Jakim also set up an e-SMAF database,

; omplled all Fatwas released at the state and national levels (Khairuldin et al.,

In addition, each of Malaysia’s 14 states had official websites where the

Qwas released could be found. Just two states, the Federal Territory Mufti’s Office
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and the Pulau Pinang Mufti’s Department, have official mobile applications (apps)
that compile Fatwas from the Fatwa departments (Khairuldin et al., 2018). Yv

Furthermore, not all Mufti’s departments use Facebook to diss%e Fatwas.
Ashaari et al. (2020) reveal that only the Mufti Departments ?@rns Negeri

Sembilan, and Wilayah are heavy users of Facebook. Nonws some Mulfti

disseminates their lectures through channels other tha epa ment’s official
Facebook page. For example, the former Federal St@ u|klf|l al-
Bakri and Datuk Dr Mohd Asri Zainal Abidin, fti of Perlis, hive onal
Facebook and Instagram accounts that cover ures d’r ar roadc‘iﬁ live by
other parties. Even if the website is not the fICI %f uftl y, the group
regards both muftis and the person\ they | thei tance as muftis
(Ashaari et al., 2020). In respon to this i Wen of respondents in

N,
research by Buang & Che Ros agr&d with disse ting Fatwas through the
& o
latest technology, such as SMS ervr@emall and social media.
fgnc

JAKIM held g’ th a institution in Malaysia for the
first time in Mal e

the@\wa Councils of Malaysia, attended by
120 member e tafe 'C&Dmlttee and members of the Muzakarah

O
O
Commr% Na}o al u ml@slamlc Religious Affairs Malaysia (MKI), was

held e 21st to 23rd o{égbtember 2020 as a platform for discussion and

l

g' O
—h -—-.:"

b rming among members of the State Fatwa Committee and members of the
%(arah Committee of the National Council for Islamic Religious Affairs Malaysia
OKI). It also aims to improve the country’s State Fatwa Committee members’
cooperation and agreements (Jakim, 25 October 2020). His Majesty, the Sultan of
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Perak Darul Ridzuan, Sultan Nazrin Muizzuddin Shah Ibni Almarhum Sultan Azlan
Muhibbuddin Shah, officiated at the opening ceremony of the Multaga of the?wa
Councils of Malaysia. The Sultan of Perak had previously complete(%\oyal
Decree Towards Dignifying the Fatwa Institution. He hoped that t)ﬂ%tution of
Fatwa would diversify its methods and approaches to addressing challenges of

today’s world and maintain its respect as a reliable source o rws reference. He
INg 0

also hoped that Muftis and religious scholars would assist

f ‘he Government

as the Head of the Islamic Religion in their respective ‘éeuntries (Jaki 5 October

2020). é I .SY'
b 4 \/"("

Sultan Nazrin Muizzuddin Shah (%Cs gie everalpoints in the
issuance of a Fatwa in the Royal Dec %y the om@(qe must be aware

that Muslims today have access to core accessi \%ati n rvices, that they are
: B gl > :

knowledgeable, interested, an%ed i critical ‘thou conduct a comparative
analysis and comparison, arNt t t ac@t something without being
persuaded. Furthermare, ozmunic ion jechn

. s <
Fatwas's function, wn , la
containing Fatv@gem

ceptance( in" modern society. Many websites
. : .
for obtalnlng% infarmati

<~
issuing@g. Inst d,%e
ed v

e, wh%h can be considered alternative sources
impm jia an effectivg’) mmunication plan so that the Fatwa can be
N

|
Nod, accepted and appreciated (Sultan Nazrin Muizzuddin Shah, 2020). That

@ developments have altered

g Tnebt e matter of the Fatwa does not end when

e iIsm of dissemination and explanation must be

conference outlined ten resolutions to uphold Fatwa institutions in the country, one
dressing the use of the latest technology in the development and distribution of

Fatwa services (Berita RTM, 25 October 2020).

68



Recent media-based surveys on society’s understanding and acceptance of
Fatwas suggest that Fatwa acceptance is increasing among Malaysia’s i
population (A Rahman et al., 2016; Buang & Che Rosli, 2017; Sham% al.,
2018). The most critical aspect these researchers identified is that the efficient
dissemination of Fatwa knowledge will improve social awareness mceptance of
Fatwas (A Rahman et al., 2016; Buang & Che Rosli, 2017; Sha in et al., 2018,
Rosidi et al., 2021b). Using the reception model establish WS'Robert Jouss in
the late 1960s, A Rahman et al. (2016) discovered mo i ‘in Kuala
y the [council pu@; in
i (% isdovered that most
age&d decision-
making due to technology’s ease of %Fatwa mategials. %espondents were

,(And The University of

100 students from The National @Sersity O\Magy'
N,
Malaya, but they tested no a%e, re&eptio mode hypothesis. Shamsudin

(2018) used the Technolox AEprovl 0 (TA@O assess the acceptance of

Fatwa dissemination b% edia u(ﬁ\/llﬁsl-iQ'in Selangor.

2.4 Overview@ne
The In‘u’ IS

expandeg t eadt online

Lumpur and Selangor agreed to every Fatwa relea

Malaysian newspapers. Meanwhile, Buang a

university students in Selangor are comfortable

or@nications to include pictures, video, and music

b4
other tsn xt (Chiang & H'agg. 2015). Internet technology advancements have
- - - g \ - - - - - -
r in significant developments in humans interacting, communicating, learning,

developing knowledge (Ismagilova et al., 2019; Abbas et al., 2019; Sima et al.,
20). Because of the prevalence of Web 2.0 technologies, people currently socialise,
produce, and exchange knowledge on online social networks such as YouTube,
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Facebook, and Wikipedia (Dave & Koskela, 2009; Shen et al., 2016). For a massive
proportion of the population worldwide, technology pervades practically ever

of life, from shopping and banking to communication and education (A(S%Xt al.,

2019; Abbas et al., 2019; Tariq et al., 2012). *
Unsurprisingly, online media is one of the most popul atforms among

today’s youth, teenagers, and emerging adults (Duffett, ZRSzy kowiak et al.,
2021; Min et al., 2019). It gives today’s young peopl teway tonent and

L ]
communication and quickly becomes an essential p m for inform ti'n;{@xzws

(Liu & Bikici, 2019; Kadeswaran & Brindha, 2020). Schgl e @tly used
online media to promote knowledge exchange “and icatio ocesses and

serve as knowledge databases (Yao et\%; Ahme : 206’Wu etal., 2016).

\ Y
A
Some researchers have revie he émost qular @orms among the many

social networking tools acces&\ aI:) ay’s most popular social networking

N
site (SNS), is a comn%as phenomen (M@ al., 2021; Manasijevi¢ et al.,
2016; Smith et al., 2{2) co hg’,t\ |xoﬁ‘@22), there are currently 2.93 billion
s

active users as o econd~quarter of Z@acebook is a 2004 social networking

service deveﬁa}y afk j!e'rkai-g) (Hoffmann et al., 2018; Haupt, 2021).
Faceboo %dy Jwblﬁ f@aring a wide range of information, including
s

people’s, personal lives, politic%,%%essions, health, and current affairs (Malik et al.,

\
On Facebook, communication is not limited to posting and commenting but
Q involves sharing, liking, and reacting (Kaur et al., 2018; Kim & Yang, 2017).
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The second-most popular website is YouTube (Arthurs, Drakopoulou &
Gandini, 2018; Madathil et al., 2015; Alexa, 2016) which was founded in F
2005 and purchased by Google in 2006 (Welbourne & Grant, 2016). In@\here
were 1.78 billion active YouTube users (Statista, 2021). YouTube vidQNiversified

worldwide, providing the chance to spread content to many site u&?(?han, 2017).

YouTube receives more than 2 billion views daily, with a eMo posted every
minute on average and an average user spending at least Yt; Faily on the site
(Madathil et al., 2015). YouTube has evolved into an | al atw ‘scientific
discussion and a collaborative and interactive foru%ifelon lea d(\_({e,\‘e{['al.,
2022; Dubovi & Tabak, 2020). YouTube is u OI% S Q@gﬁisations,
educational institutions, corporations, musiéians and fih\]ma S, and@d:{/.iduals from

all walks of life (Khan, 2017). \ CS<
\ Y
N
Curtis et al. (2010) reco@nlin@medi age@on-profit organisations
N Jia &
S

using the Unified Theory of hssept e o{&echnology (UTAUT). This
research suggests that @nli zedia teImol ies r%elpful communication tools for
public relations prasQne S l N -for-profit sector. Organizations with well-
defined public@s de
technology t&ympli h ?h
public r tlkare n‘aovdin
"
they are\eliable. N
~ S
1 Online Media Adoption for Islamic Purposes
Q Muslims are encouraged to use all available resources, such as online media, to

facilitate daily life (Bin-Tahir et al., 2019; Bahfen, 2018; Jusoh & Kamaruzaman,

by

are(lgelier to embrace and use online media

&

arjt objectives. Additionally, practitioners in

d @Iize online media technologies if they believe
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2009). Moreover, in recent years, online media has played a significant role in the

global spread of Islam (Salim, 2020; Umar, 2019). With the advent of moblle

services, information has been put in the hands of technologically savvy @E

at home, everyone may be aware of Islam (Shan-A-Alahi & Huda, 20 am et al.

(2014) emphasised the need for Muslims to participate in technolo R research, and

other knowledge to protect Islam’s dignity and defend the trutq

Furthermore, online media can enhance societ %{)tl nk'kw and may
be the most effective medium for communicating ?tlon about Is n't lims
and non-Muslims in a more timely and cost-gffect manﬁe ah eR&I 2020;
at, online ﬁe i optlc@;rs Muslims
a fantastic chance to interact with mo\gm unfamili hl thout meeting

them face to face (Aini & Akalili, 21, Qa q

Hussin et al., 2017; Umar, 2019). Besides

9{‘& 2015). The Muslim

. : : N
community has realised the tr S p(ﬁentla socgsj_’?nedla to spread Islamic

teachings worldwide (Salim, Zb&Ab y Z@meng 2015). Online media
platforms should be ut% communication ction platform to coincide with
Magasid al-Shari’a osidi e Xi 3 AZf@&OlZ).

g
In the @c r e q'éﬁia increases the number of learning

opport g’ |Iablg n@ty (Fakhruroji, 2021; Slama, 2018). An online
b

lecture y an Islamic s cc%hog'.ls open to the public through social media, and

P can interact with the speakers via online platforms (Rusli & Nurdin, 2022;
éahudm & Fakhruroji, 2019; Boender, 2019). A beneficial effect on Islamic
0 cation may be seen in using the internet and the web for knowledge sharing of Al-
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Qur’an, Al-Sunnah, tafsir, and other related subjects (Anam& Rusydiyah, 2021,

Hosseini & Ramchahi, 2014). Yv

Modern communication tools such as interactive media and resources
increase general knowledge about Islam and thus allow people erstand the
religion better (Penningto & Kahn, 2018; Ahmed & Matthes\ﬂgﬂ Hosseini &
Ramchahi, 2014). Online media also has significantly aff: converts lives
in the United Kingdom and worldwide (Bahfen, 2018; Galonnier 2 iri, 2008).
For example, Facebook has a more substantial i on spreadin v@than

television because its platform is more im and active Sa\lf‘h 2018;

Marlina et al., 2020). %V q\ (ﬁ%‘?

Most users nowadays depe hli \@ a ;th.&e;kr primary source of

’s dewest_develo ts (Atigah et al., 2020).

information to stay updated with D

jiyar Le&?Muftl Ismail Menk, Prof.

\
|‘e S0 Ilm@)ecause da’wah activities may

Ol‘ééj‘mail et al., 2018: Shan-A-Alahi &

Preachers like Dr Zakir Naik,

Mansur Sokoto, and % ips util
be conducted eff|C| (

Huda, 2017) D act ies e m@lssemmated via online media sites:
YouTube, Fa ,Ins gfa yll'v\ﬁl‘r)r (Mukarom& Rosyidi, 2020; David, 2020;
Wibowo |t?, ore a tv@illion Facebook followers, Nouman Ali-Khan
of the ah Institute is weIL) wn for his Arabic and Al-Quran teaching (Sheikh,

ajid & Noor, 2017). A famous Texas Epic Mosque preacher, Yasir Qadhi, has

rflfty million people on his YouTube channel (Moran, 2021; Nonaka, 2021).
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2.4.2  Online Media Adoption in Fatwa Dissemination

Previously, Fatwas were archived and disseminated via print medl?be
newsletters, flyers, and newspapers (Rosidi et al., 2021b; Ahmad et al., 2 \ates,
organisations, and individuals assemble them into a magazine or b@&atwas are
kept electronically in a database (Hassan et al., 2015; Muhammanuhammad

2003). During the evolution of technology, broadcast media Ilk ision and radio
were important in disseminating Fatwas to the Muslim nlty, (Ahmad et al.,
2018; Suratem et al., 2015). Thus, Fatwa’s mform%éire di |bIe and
acquired. é ' _\(—}
s \/Y'
Additionally, many individuals and rgsearchers I kno@&;’e of Fatwas
through digital media (Rusli & Nurdi z@ﬁalru i

8).6‘lizing technology
or publishing and disseminating Fatwa will assist Muslims in

&
obtaining genuine references fro twd'rthy rces with increased access
(Rosidi et al., 2021b). Sheikh sof A@gwuégmous Islamic scholar, once
said that the Internet i %t al instrum tfo@mmaﬂng Islamic teaching and
_ '3
m

-‘ :
Mus@“communlty (Shaham, 2018; Gréf,

may serve as a pla or

2018). Sheikh D f Al i is quent guest on the satellite station al-

!
Jazeera (Thu&!}l ., 2016). }ou&&& the successful Islamic online portal Islam

Onllnew nd hJ.s op r er@\a‘lw bsite. On the other hand, engaging content
le

plays a

C

persuading reade‘{?_;gr viewers to visit websites. Additionally, Fatwas on

programmes can be essential in helping viewers better understand their
ion (Miladi & Athambawa, 2017).

0_
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Developing information and communication technology (ICT) in Malaysia can
effectively disseminate knowledge and improve Muslims’ understanding of fw
Fatwa (Rosidi et al., 2021b; Khairuldin, 2018; Mohd Alwi & Azizan,@ The
primary uses of ICT in Fatwa management are storage (future ref ), output
(dissemination), and input (updating the new Fatwa)(Mohd Alwi &W, 2018). To

effectively manage and deliver Fatwa information to societx| the ‘method utilised to

distribute knowledge in this area must be strategically an(i started (Mohd
Alwi & Azizan, 2018). This is especially important for ’s vdlua urces and
L ]
Fatwas’ priceless collection (Muhammad & Muh@QOOS). ' _\‘—}
4
<

The departments of Fatwa in Malaysia ‘are

disseminate the Fatwa. They should @te a we

nded{egase ICT to

0 sﬁ\as a medium of

0 ut Malaysia (Mohd
N,

Alwi & Azizan, 2018). There@ 15 {slamie, feligi institutions in Malaysia
N Ko

provided official websites forkﬁasing j whi ly two institutions provided

smartphone applicatio%‘ for th %
C

sam phrp@ (Wan Khairuldin et al., 2018).
Md Zain et al. (201Km cti 4
in the Federal m to identi
Fatwa writin%\te m‘m

Depart tk mad‘a te :iv usé“} social media to disseminate Fatwas through

socHﬁw rking (Facebook)e_’ Ilaborative working (web portal and e-Fatwa),
\

interaction and communication forgmuftis and

' g
WS w@%xperts from the Mufti Department

e fou&vof social media used in disseminating

!
Yo 1&%? found that the Federal Territory Mufti

t Nommunication (Twitter and RSS), and listening and watching (YouTube).
ides, people with a religious education background adopt social media to
sseminate Fatwas because it is easy to use (Md Zain et al., 2018).
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A. Rahman et al. (2016) surveyed 500 respondents randomly selected from the
Muslim public in Kuala Lumpur and the state of Selangor to prove that the n?vs
one of the most effective mediums for disseminating Fatwas. They dis@j\sﬁ that
news reporting on Islam, specifically Fatwa in Malaysia, has always ted. New
Fatwas have been issued periodically by the Malaysian Fatwa Cow'ilthrough the
mass media. At the same time, Ahmad Hidayat Buang and Che ihan Che Rosli

(2018) discovered a change in society’s attitude toward F ce, particularly

.

i

among university students. According to quantitative research, is related

"y
to improving Mufti’s department’s managemen@e impact o e’l t on
disseminating Fatwa information. Finally, mo?@ ice% usexrngo access
the internet quickly and online media can% S for@g;sing public

understanding of a Fatwa issued (RoSidi et )I., 2021a;

Nawi & Hamzah, 2014). (,) \T
“« Q-
Ny N |
2.4.3 Mufti Departments’ Website 7 al F@ook in Malaysia
S

There are 14 Mufti department ylays'a hairuldin et al., 2018; Asni &
Sulong, 2017). Eac sta% m T*dgg men{@% its website and official Facebook
(Rosidi et al., ZOMhe p. l ry rpos<e§$ promote or provide information about
the state’s m@rt nt:@

&

r |d(¢f&2)latform or reference for Fatwa rulings.
NN
11/ 8

Tﬂ- ist of Mufti Department Facebook and Official Websites in Malaysia

.
Mufti Facebook address Follo Official Website Visitor
partment wers
Facebook
1 Jabatan | https://www.facebook.com/mu https://muftiperlis.go | 620211
Mufti Negeri ftiperlis/ 46,555 v.my/
Perlis
2 |Portal Rasmi | https://www.facebook.com/jm | 20,554 | https://mufti.kedah.go| 132,162
Jabatan uftikedah/ v.my/
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Mufti Negeri
Kedah
3 Jabatan | https://www.facebook.com/mu | 16,106 | http://mufti.penang.g
Mufti Negeri ftipulaupinang/ ov.my/
Pulau cb
Pinang 4
4 Jabatan | https://www.facebook.com/mu | 23,428 http://mufti.perq&%"not
Mufti Negeri ftiperak/ .my/ shown
Perak
5 Jabatan https://www.facebook.com/Jab | 20,634 1,971,119
Mufti Negeri atanMuftiSelangor/
Selangor
6 Pejabat | https://www.facebook.com/mu | 494,16 not
Mufti ftiwilayahPersekutuan/ 3 shown
Wilayah
Persekutuan
7 Jabatan https://www.facebook.com/mu | 8,17, . N@f
Mufti Negeri ftimelakaofficial/ . @(-an
Melaka -\
8 Jabatan | https://www.facebook.com/mu | 81, https,whw. pluftins 7,269,295
Mufti Negeri ftins/ \Q vl
Sembilan - "y
9 Jabatan | https://www.facebook.co w,325 ttps:/Imufti jokor.go |  not
Mufti Johor ftijohor/ ~ ! v.myl, shown
10 Jabatan https://www.faceboow 4,209 /) uftikela not
Mufti Negeri UFTIKELANTAN/ tangov.my/ shown
Kelantan % \? &&g
11 | Jabatan | https://www.faceébeok. m/k ﬁttggﬁfti.terenggan 70,147
Mufti Negeri atan-Mufti i- .gov.my/
Terengganu Te - <</
169082713452573 :A
12 Jabatan https:// bookicom/j 5,2 ttps://mufti.pahang.g| 1,371
Mufti Negeri nmuftipahang [ ov.my/ (This
Pahang L Month)
13 |  Pejabat [}’ https://mufti.sabah.go | 170,538
Mufti Negeri ,E:» v.my/
Sabah 4 L
14 Jabatan‘? g https://muftinegeri.sa | 2,170,465
Mufti Neg?_rj I b4 rawak.gov.my/
Sarawak )

Qf’ ’
D

retical Framewor

AN

=
3
o

oﬁ Mufti departments’ Facebook on 9 June 2021

‘éome technology acceptance and behaviour intention models have been created,

ith various acceptance determinates in multiple areas of technology development.

This collection of models has been refined and updated to reflect current events and
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themes. The theory of reasoned action (TRA) (Ajzen & Fishbein, 1980), the theory of

planned behaviour (TPB) (Ajzen, 1985), and the diffusion of innovation mode

'3

are three of the most notable models of behaviour intentions available (R \003)
The technology acceptance model (TAM) (Davis, 1989), the technoﬁ&ceptance
model 2 (TAM2) (Venkatesh & Davis, 2000), the unified theory mptance and
use of technology (UTAUT) (Venkatesh et al., 2003), an leled theory of
acceptance and use of technology 2 (UTAUT2) are t §~notrble models of

technology acceptance (Venkatesh et al., 2012).

L ]

| S
.\

The UTAUT analyses users’ intentions_to Utilise téchnolagy anﬁﬁhe (user

behaviour). This model was developed to grovide a rgﬁ)r\urate répresentation of

the acceptance process. A total of fou\&@/ variab aékect predictors of

intention to wuse and behavio erform e? @4 social influence,
5. 0

and facilitating factors (Venka " 2(!0)3) ategg\c_a al. (2003) conducted a
six-month study of four compan an TAUT might explain 56 per
rma ori t@ogy Venkatesh et al. (2012)

cent of the user’s mt% ilise in
modified the orlgln UTAUT

I

|ncI ding three more components, namely

hedonic motivati n, e

UTAUT2. Th(yvpoth ised
in its pu %d us DBJV ou@mcludmg these three variables. Their research

disc@ that the UTAUT Z@EI explains 70% of the intention to use variance,

Sk \Qntly improving previous models.

to cr&@TAUTZ. This model is referred to as

!
téthe n"f&iel would demonstrate substantial changes

0 UTAUT?2 has been used to assess user acceptability in a wide variety of various

areas of study. Among the many fields include education (Raman & Don, 2013; Yang,
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2013), social media (Oechslein et al., 2014; X. Xu, 2014), mobile (Arenas-Gaitan et
al., 2013; Baabdullah, Dwivedi, & Williams, 2014; Fuksa, 2013; Kang et al.w,
consumer behaviour (Alalwan et al., 2014; Slade et al., 2013; Tavares, The
thesis is going to utilise UTAUT2 for these reasons. However, it essary to

understand previous technology adoption theories before deschibing them to

comprehend UTAUT2. V
: l

2.5.1 Theory of Reasoned Actions (TRA) ‘\d

L ]
The Theory of Reasoned Action (TRA) is a viourzilyo? ng)X' and
=\

theory that identifies an individual’s voluntary behavieur and?is ‘dev. oped‘gy Fishein

\de =
atti tow behaviour,
ttit@@oward behaviour

rs¢'Su jﬁ\h/e norm refers to the

and Ajzen (1975). TRA has three main vartables;

subjective norms, and behavioural intﬂ\%w indivi

can be defined as liking or dislikingrcertain be

influence of people in one's soci onrfient on Behavij \I intention. In contrast,

on the other hand, behaviourahwnti nder{ﬁ%{i as a function of attitudes
toward behaviour and Subjective norr];j%rd @haviour, which can influence
E ’ 4
the actual behaviour\ C}’
N
Althou@ isfargua .3’1 e‘e%ﬁent model for studying user behaviour

determin &"ﬁas}i itations!” Aj (1985) claimed that TRA is constrained by

corresﬁn e. For the TR cf;(?Fedict specific behaviour, attitude, and intention
ettle on the action, targ}context, time frame, and specificity (Sheppard et al.,
. Assuming that human behaviour is under voluntary control is TRA's main

dw. In other words, TRA only applies to careful will, thoughts and behaviour. The

%

V

>
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Theory of Reasoned Actions could not explain different behaviours, such as irrational

decisions, habitual actions, or not being carefully considered (Sheppard et al., 1?.-

S

Attitudes towards

Act or behavior \
Behavioral

Intention

Behavior

Subjective Norm

\ ’ ' i,)w
i <
Figure 2-2: Theory of Reasopéd Acti

4
RO
%\/ Source: hbelz;édgzjzen (1975)
N

N

2.5.2 Theory of Planned Behavi@r &
The Theory of Planned Be ur(TPB as ey Fv}d from the inability or

inaccuracy of the TRA in expw bih [ at dg\mﬁ%’c’ied on the degree to which

it was self-controlledCAjzez 1991)f TP djﬁ@om TRA in that it includes
o PB

measures of perceivwh i0 bent\r C@hich accounts for situations where

people have Ies&gtrol thei beh@r. TPB inserts PBC into a general

N p o (O .
framework ol@j ships Wi mtugis'bbehawour, beliefs and intentions, affecting

intentio@%aviﬁuv(ye , 1994y TPB is an improvement over TRA, but it still
limi

has so

e

b
tations. TPB does(g&. examine the relationship between intentions and

b:%igur, which leaves many unexplained variances (Taylor & Todd, 1995;

itage & Conner, 2001). Another limitation of the TPB is that it does not count for
e change of demographic variables and deals with people under the assumption that

everyone reacts to the model process similarly (Sommer, 2011). TPB does not take
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into account behavioural changes (Armitage & Conner, 2001), and it only employs

perceived behavioural control (PBC) as a deterrent to all uncontrollable bew

elements (Taylor & Todd, 1995). (}

E——

Attitude

Intention Behavior

Subjective Norm

i
—

Perceived Behavioral
Control

" &

&

2.5.3 Technology Accep e\od \ﬁj \A
X Lo s

TAM is an ada% the theory of re@ned action (TRA), which was
4

developed to aid in%rstan\i? ’ acgunce and use of technology and the

factors that inflw m ( 89). eliminary study was conducted to adopt
!
¢
TRA in a nex&@text nd foftn 4 n@odel to see the most suitable variables to
S

underst%%)'uterﬂs 99; viourfAjzen, 1980). TAM comprises the variables use,

AV s o .

behavioural intentions, attltu{e}’percelved ease of use (PEOU), and perceived

@ss (PU), intending to mediate between these variables and actual system use.
i

ved usefulness can be understood as the degree to which a person believes the

doption of technology will produce several benefits, which in turn help to enhance
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his job productivity, while perceived ease of use can be understood as a situation

Q}Y'

where people believe that using technology is free of effort.

&

Actual
System Use

N ! g:*
N
Figure 2-4: Technology Accep ;ce

\(,) o . oo
O

Sde Venkatesh and Davis

Perceived
Usefulness
(V) *

T

Perceived
Ease of Use

(E)

Attitude
Toward
Using (A)

Behavioral
Intention to
Use (Bl)

External
Variables

TAM2 is an extension of |naI
(2000) that incorporates ad | con 0 efin C|al influence processes
(image, subjective norm,vbvolurtarl c |ve instrumental processes
(perceived ease of use, quallt)? ob a and result from demonstrability),

and experience. | le s¢ge mple@%{atlon the new model considers that
the subjective NWI” dlrec e intention to use it. This influence will
decrease and replaced byéxpenence (Venkatesh & Davis, 2000). Despite
being popu r and TAM2 have some limitations, one of which

reI sers reporting on the(ﬁ?selves and hoping that this self-reporting accurately

‘@nts their online use (Legris et al., 2003). Another issue is the type of

Opondents, with some studies' samples consisting solely of students or professionals,

making it difficult to generalise the results (Legris et al., 2003). Furthermore, TAM
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offers limited guidance on influencing usage through design and implementation,

which does not fully explain the acceptance (Venkatesh & Davis, 2000). Y~

S

Experience Voluntariness

Subjective \ /

Norms

Perceived

Image Usefulness

- A 4

Job Relevance Intention to Usage
use »  Behaviour
ad
Perceived
Output Ease of use
Quality
Result

Demonstrability

v

Figure 2-5: The Extende@nology \pg M_{del (TAM2)
& ce: cZgn atesh & Davis (2000)

2.5.4 Unified Theory,of an&iaﬁiojf nology (UTAUT)
The unified theoh epta hB f echnology (UTAUT), developed

by Venkatesh et 3), @f the Wldely used theories in technology

acceptance i v s fields, rtntul he information system field. Like the
'

prewous TA’MJS 0 a e user intentions to use technology and then

(use b ). Thi eldwas tteveloped to give a more precise representation of

th nce procedure. Tth?odel attempts to understand the use of information

and the behavioural factors that might influence information system adoption.

O(lally, UTAUT was tested in a study related to technology adoption among

employees in an organization and then was used to understand technology adoption



among various community groups (Venkatesh et al., 2003). The UTAUT has four
main factors, namely performance expectancy (PE), effort expectancy (EE), |
influence (SI) and facilitating condition (FC). Within this model, behavion.@% tion
is the mediating factor in the relationship between behavioural and inf ion system
adoption. In contrast, three demographic variables, namely genderwe,'experience,
and one behavioural factor, namely the voluntariness of % the moderating

factors in the relationship between behavioural factors an ntion (Yenkatesh etal.,

2003). '\d‘ -

% | _\"}
PE is defined as the extent to which using_ a technology/benefi ind@nal users

ciate@; individual

us <’ef the technology

,éshnolog)ﬂ and FC is

N,
individual users’ perceptions @esmﬁces effi@gﬂcies (Venkatesh et al.,
2003). More explicitly, PE, EEand ce tt@behawoural intention to use
, an

technology while facilitati nditio

are determinants of Qt\alt chr‘ 4 :C/Q
~
&

N
Howev% TAUT et ha&‘s)everal weaknesses. First, there are far too

many v i&rn U; UT to re%&' how technology will be used. Although the

b4
modelE a ¥very well understeg. and thoughtful presentation’, however, Bagozzi

=

\
( claimed that since UTAUT is a combination of eight models of technology
tion, to come out with a model with 41 independent variables for predicting
Oentions and at least eight independent variables for predicting behaviour is making

things too complicated and is driving this model of technology adoption to "a stage of

A\
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chaos". Second, van Raaij and Schepers (2008) looked into the issue of less

parsimonious UTAUT compared to other technology adoption models such a

and TAM2. This occurs as the high R2 is only gained in the presence@four

moderating variables. A
a z

Performance
cxpectancy

Effort
expectancy

Usc
behavior

Bchavioral
intentions

Social
influence

Facilitating
conditions

Voluntariness
of usc

V
T),é
S
Figure 2-6: Unified Theor epta ce an Ulse Ri?c hnology (UTAUT)
%&’ce Venkatesh et al. (2003)

\

’ 'S
255 The extended%d KJA@tance and Use of Technology

(UTAUT?) \ | %(_,
Venkatesx 201
more constru ich are

ed th@nginal UTAUT model and added three
(HM), % TA?#
added

the flrﬁ construct, as t ‘ﬁrinsic happiness or joy that results from using

tg gy and contributes S|gn|ficantly to adopting new technology. Price, the

| Gender

I Age I Experience

Lh)rlce value (PV) and hedonic motivation

a@enkatesh (2005) define hedonic motivation as

d construct, is the anticipated profits of using technology given its cost

Qenkatesh et al., 2012). The last construct, habit, is spontaneous behaviour resulting
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from previous experiences and learning (Venkatesh et al., 2012). According to the

UTAUTZ2, the habit has direct and indirect effects via behavioural intention. Y

Gy

Venkatesh et al. (2012) claim that the primary goal of UTAU to identify
three critical constructs by considering general adoption, tech use, and

consumer adaptation. Furthermore, they adjusted some of the MT relationships

and introduced new ones. Seven constructs in the UTA hZe bien identified as
impacting behavioural intention and use, includ the YiWcondition
@

performance expectancy, effort expectancy, so%s&uence, hedo |c'm_\ ion
price value, and habit. The UTAUT2 model lains» 70 pef’ )
use variance, which is, by far, a significant improv e\ér ar@he original

models (Venkatesh et al., 2003, Zo@rson

Williams et al., 2013). G) \Y &.\
S

Performance
Expectancy \

Expectancy Blﬁ?:nvtiig:ﬂ

Use
Behavior

(UTAUT2)

oegu re 2-7: The extended Unified Theory of Acceptance and Use of Technology

Source: Venkatesh et al. (2012)
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The table below shows the theories and models used to build the theoretical
frameworks for the research, notably TRA, TPB TAM1, TAM2, UTALWU

UTAUT?2. In addition, the factors examined in each theory/model are Iiste(q\

Table 2-3: Theoretical framework of the study Y'

The State Fatwa Committee State
Theory of Reasoned Actions (TRA) Behaviour
Attitude
Subjective nor
Theory of Planned Behaviour Attitude '
Subjective S .\ﬂ
Perceived,Beha g

Technology (UTAUT)

o
=
<
Z

The extended Unified The

Acceptance and Use of TechnOl
(UTAUT2)

S o
< Hs

, ‘ol T,
2.6 Researc Mept al fr or O
The ret)' al farwyr gui@the present study in developing its research

framefwveral moifi qﬂonséze been made to the original model of UTAUT2

N . . . .
to the current model\%Pplles to online media for the Fatwa information
la setting. Firstly, the model is based on UTAUT2 behavioural factors and
des independent variables such as performance expectancy, effort expectancy,

social influence, facilitating condition, hedonic motivation, price value, and habit.
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However, after a thorough literature review, the researchers included three new

factors: Fatwa awareness, Maqasid al-SharT'ah Application and Religiosity. Yv

The present study excluded facilitating conditions, price vaI% !edonic

motivation as independent variables. According to Venkatesh et al.w, to include

facilitating conditions as a variable in any technology adoptioanactors such as
training and support must be provided consistently and pulgh mir)an organisation
and reasonably consistent among customers. Be&de% dig\@dot require
customers to have a high level of facilities an {‘that C i :\

other technologies like Mobile banking and I anking (Al an{/&?l 2016;

erne
2018). As a result, Shaffril (2017) and Ala|$- )? fam@a conditions

from their study.

Besides, several studies ha dedhusing_h onl@lvatlon as a variable in
their research. For example, I a dﬂi@.&iﬁ’mned the topic of social

networking service S) nformatio a[m did not include hedonic
motivations. Kooh| maI| aI 7 aso" o t include hedonic motivations in
their study of |nf |on sh socCi working services (SNS). Similarly, in
a study on th un| of tice ((fo(ﬁf online help-seeking, Nistor et al. (2012)

exclude h m?l e nic motivation was excluded from this study

L

becaus it |rreIevant to Fatw 's dissemination and explanation. On the other hand,

F nformatlon is holy thmgs not performed for fun and entertainment. As for price

e, users use social media free of charge, which does not bear any cost (Raman &
On 2013; Alalwan, 2018; Kim & Chung, 2019; Baazem, 2020). Therefore, users
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could not be concerned regarding price issues for online media adoption, and price

value is not considered in the current study model. Yv

The current study keeps behavioural intention as the mediating-%r. It adds
education as a new moderating factor while keeping the other two rming factors,
age and gender. The study, however, does not include experierWa moderator of

UTAUT2. Because of the early stages of online media’s tleve meilt as a platform

ran online
@

media user experience with Fatwa dissemination%earche s hav aFo_\ ded
experience because its moderating effect on pehavieural i i is{'ﬁl'gnificant

(Kimball, 2015; Rahman et al., 2011; Moo% :

for Fatwa information, there is a lack of a compellin ment

Age
Gender
Level of education

Performance expectancy
Effort expectancy

Social influence

Habit . -
3 Adoption of online
Behavioural intention media as a Fatwa

Information Platform

Fatwa awareness

Magasid al-SharTah

Religiosity

"3

Figure 2-8: Research Conceptual framework
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2.6.1 Fatwa Awareness

A person’s awareness of any event depends on several factors. The thrwnﬁ

components of the Greenspan model from 1981—sensitivity (a(%hytual

component), insight (an interpretation component), and communic@*are what
determine a person's level of social awareness (Black & Rojewski, 1 . A sensitive

person will be aware of what is happening in their immediatmonment or at a

social event and can identify other people's experienc$znd eilement, insight,

refers to the capacity to comprehend the underlyingwcauses ow‘consider
potential contributing factors to other people's b@in those circ n*’stzi@, and
demonstrate social reciprocity. Depending on.thesé”two factors corr%sﬁication’s
se (B@B; Rojewski,
82@4% tried to expand

third component reflects the ability to take4actio En agi
1998). Along with this model, Polanyi@nd Weg

on people's focal and tacit awarefﬁ)At first, ?y r@v’duals would focally
N

become aware of a situation %titutiﬂg the,surro gs, comprehending the
RN
N

(?Z S
’ o
A social evenwo ext "n S an @(ridual’s behaviour and therefore is

| ~or

relevant in determining hu int ctionﬁaakotonirainy et al., 2009). Dey (2001)

asserts that ch ple interact;they tjié)helr senses to pay attention, take in what is
happeni %nd th bfy tr tog}derstand, interpret, and act according to what

others S trying to convey. Pegp_}g adjust and respond to situations and conversations
N

;Nng on the interacting parties and their intentions. Social meanings and

extual references emerge through such broadened interactions, giving rise to

event, and then evaluating the ev:

e

cial norms. Social interactions are required for social norms and human group

behaviours (Rakotonirainy et al., 2009). Furthermore, emotional awareness facilitates
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positive interactions, improving social well-being and social support (Beaman, 2008).

However, becoming aware of one’s surroundings, others nearby, and

circumstances becomes necessary for interpersonal interactions (Rakoto tal.,

Y'

Awareness of the potential challenges may help organizatiwter manage and

2009).

implement social media strategies and integrate technolo smoothly into their

daily operations. Research has supported the relatio etw en“c{idﬂedia use

s,
., 2019} Ran alli &:%’erera,
=
2017). While social media plays a vital role iQ increasing public ara%ﬁ, it also
TC

f a%gt.ganization’ s

e 6#:3 unprecedented

@gto engage audiences
N,

through existing social con@. Sécial or@nable information or
N j &
I thr.

organizational publicity to beﬁpead I h friendship and influencer

and awareness (Alnsour & Tayeh, 2019; Chierici

represents a necessary means of shaVn%

performance, successes, and purposﬂ\&)dvantag

reach of social media marketing campaigns th h?r

networks, mimicking real- d human rel iohs\o\g. much larger scale due to the
b

' 4
breakdown of geographic arrl(rfs}’This connectivity, in turn, makes

social media ch@or ial¥m crea&ng public awareness (Alnsour & Tayeh,
!
2019;cxﬂenc‘;93’,20  Ranwald

provide kue agd bi :it us@fcrm not previously available. Consequently,

Cutml argues that bui@)é.awareness and reputation are unified in digital
\

g lations.
Q Studies showed that increasing awareness would increase technology adoption,

and lack of awareness will lead to lower acceptance of technology (Hamad et al.,

)

IS'@ara, 2017). In this regard, social media now
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2018; Gichuki & Mulu-Mutuku, 2018; Chawla & Kowalska-Pyzalska, 2019;

Mohamad & Kassim, 2019; Malik & Ayop, 2020). For example, Gichuki &

Mutuku (2018) suggest that increasing awareness consequently increases @ptlon

of mobile payment services. Mutahar et al. (2018) examine the effectﬁ;vreness as

an external variable on the technology acceptance model (TAM) tanTprehensively

understand the intention to use mobile banking. After receivi Malid responses,
“%:

the result revealed that awareness significantly impac |v'>d ease of use

(PEOU) and perceived usefulness (PU). Likewise, m (2019)
examined the relationship between the UTAU uct, technol Q\@ness,
financial cost, and E-Payment adoption amon na&e’c in M\fg/sm The
result showed that Technology Awarene\haj a Sﬂnlfl t bu;@ak moderate
o &
relationship. O
A
&
A study of solar energ I099 adopti b@allk and Ayop (2020)

\e & _
revealed that although 80% of*esp @c science knowledge, their
I:ld i

awareness of solar energ xology

utea@ at the average score. However,
.‘
ent's @}'atlve to increase their household

the respondents ac ted

chifolog f\O awla & Kowalska-Pyzalska (2019)

discusses the%enes Ieve nd caj?mer acceptance of social media users in

Poland. %’shoy lo Ie eI@ubllc awareness among the respondents, which

causes them 1o develop myths L’ and doubts about Smart Meter installation in their
Ids. More effort is requwed from the government and energy companies to
ase public awareness, which will increase consumer acceptance (Chawla &

| .
owalska-Pyzalska, 2019).

incomes usmg 0 ner
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Fatwa awareness is one of the most critical aspects influencing the acceptance of
Fatwa. If the level of Fatwa awareness is high, then the individual will try to stw
obtain information and knowledge about the Fatwa that has been decide \atwa
institution’s delivery of Fatwa information, which is met with a high Ia*wareness
in the individual, will further increase the knowledge of the Fatwa. Wer, if Fatwa
awareness is low, the effort to publicize and explain the Fatw. bNatwa institution

%F twa awareness,

to the public will not be effective. This is due to the lo

which will cause the individual to be unwilling to con mat ran Fatwa.
L ]

The study by Shamsudin et al. (2018) found that the

of Fatwa r{ne‘f\;zrr:ong

a w er @e of the

and\ the ajorit;é:{hem do not
follow the latest developments in w state Fa Lil@te the study of

the Selangor Muslim community is low, wi

Fatwas issued by the Selangor Mufti De

Rahman et al. (2016) showed that respon re ﬁ‘nterested in knowing
about the implementation of a ﬁter a@ed by the state Fatwa
institution. Therefore, it i urp‘ at th tudy shows a low Fatwa
acceptance among th%\ nity. #'e',‘ et al. (2021a) suggested that
further empirical ﬁé\sbe c<i 0 de ine whether the low acceptance of
Fatwa is causw '

¢
Malaysian nE@ 4 (j)

D) ¢\

% 5

2.6 Q sid al-Shari'ah c_'}/

e term ‘maqasid’ (plural) is derived from the word ‘maqsad’ (singular),
‘ﬁ

effecti very(J hods or the low Fatwa awareness of

ing purpose, goal and objective. The term Maqasid al-Shari’ah then means the

Qrpose, goal or objective of Shari‘ah. Ibn ‘Ashiir (1998) defines the general objective

(maqasid ‘ammah) of Syariah as the more profound meaning (ma‘ani) and wisdom
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(hikam) that the Lawmakers have contemplated concerning all or most of the rules of

Syariah. Muhammad al-Zuhayli (2003) defines magqasid as the ultimate goal, p A

consequence, and meaning upheld and prescribed by the Syariah throughﬁ%x and

consistently strives to realise, manifest, and achieve at all times and p ccording

to Imam al-Syatibi (2004), the wisdom behind creating the Shari’alifor decree is to

realise the maqasid for all humankind. It is to ensure benefits (maslahah) and avoid
¥

harm (mafsadah) either in this world or in the hereafter (al

Al-Ghazali (2019) categorises maslahah into e: necessities

complements (al-Hajiyat) and embellishments % (at-Tahsiniyat). Q/RDaIﬁriyat
(necessity) in Arabic is <L 5«2/ which en@s'ﬂﬁ e\ﬂal e @s&‘s of life and

cannot be left out. Al-Dartriyat is %dly nec A né&ception, for the

benefit of the deen and the Dunya; and its a TII e;é\to chaos. He further
N,
refined the need for the prese@f thé five ntia&lbments (al-Dartriyat al-
gion (e-OD &
Khams), namely religion (al-Di |fe‘ ; mtel@(al-’Aql), progeny (al-Nasl)
I

ele erits.@- iven priority in this order. Any
g

and wealth (al-mal). These ixessenti
E ? S

behaviour that preserves eSf a ribute(}' maslahah, and any conduct that

violates these @s h. T-(];%ﬁirther explained that magasid is an

1
o !
expression th%\ains he meaniagy o{cﬁ)ﬁserving maslahah, rejecting mafsadah, and
%v NN
prescribing ahah
N
.Y 3

in Arabic termed as <lala//is whatever human beings

W-Hajiyﬁt (complements
Qﬂﬁd to alleviate hardship and hardship. Al-Hajiyat is different from Al-Daririyat

cause, without the elements under Al-Hajiyat, society will not fall into disruption or

N

damage, as concluded earlier in Al-Dartriyat. Without Al-Hajiyat, human beings
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suffer and face difficulties in carrying out the commands of Allah accordingly. As
Imam Syatibi (2004) described, the absence of Al-Hajiyat will cause some h?mp
and burden to them but will not bring severe effects to these five essent ents
At-Tahsiniyat (embellishments) in Arabic is termed as <liwail are tm&at do not
reach the level of Al-Daririyat and Al-Hajiyat but are an imment to the
development of a situation or situation (Al-Ghazali, 201 .MIements of at-
Tahsiniyat are the things that lead to the advancement an %

|on' of life, without

which there will be no burden or difficulty as in the othertwo cat go
‘ ‘Z"
| &

In dealing with human activities, asi® al-SHari ah/'is th?prlmary

consideration Al-Shatibi (2004). With the greva Ceﬂf\e medi human life

today, it can be positioned as an esse@ns (wasa fulé&e maslahahs and

bring about the realisation of the Mdgqasid. Onl \mgd? S t/@s and software can be

N\
developed to address matters ¢ ing the dartziyyats @im et al., 2018; Saidin,
2012). For example, in addre%ssu S T mfo@on systems can be designed

to manage zakat and gosyl ahet a

Inforégy ion or bank vaults related to mal

20 olanda et al., 2020). Security

systems are neede Ci I

(Ajouz et al., 2022). Wi tabase sys@ms can be developed for keeping records

!
of marriage a%t S |tch ald, 2 i'@ Kishamawe et al., 2015), which concerns

‘ird and@? 2 D')o' N

\,
O
nother example is computer support systems for handling hospital medical
%rg

('D

encies (Wu et al., 2018; Cabrera et al., 2012) that address the preservation of

05 On matters of hajiyyat, online media can teach young children about letters,

numbers, colours, animals and other preschool topics (Andriyani& Suniasih, 2021,
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Gillen & Kucirkova, 2018), even though education at this level can still be performed
without online media. An example of tahsiniyyat would be creating atw
computer graphics and a user-friendly interface for a website for da’wah pur , L.e.
disseminating information on Islam to the public (Omar et al., 2015). osition of
online media as means of achieving the Maqasid can either be (W means (e.g.

security systems for bank vaults in protecting mal) or meags Mer instruments

(wasa'il al-wasa'il) (e.g. database systems for marriage re . heieby marriage is
related to preserving ‘ird and nasab. .\d
®
. § _{—)\T
2.6.3 Religiosity

4
es

concept, the latter

The terms "religion™ and "religiosity" reR('ﬂh

being more often used in contemporary writi ill

ent, 2%). Religion is
&

: stmbols that are

defined as an organised system of km pr%
intended to facilitate a person's c:%@n %)Qe or ct:l:)'é'rscendent (God, higher

power, or ultimate truth/realitﬂa\ 0
others in communal living Wead,’ZOll
the degree to which a %is devate g'religion they profess and its teachings,

as shown by the @hﬁl’s@ and Qh%viours (Alam et al., 2011; Johnson et

NG
al., 2001). C 1 O
% N
R% sa c‘rit actor @1\ should be studied because it represents one of

: h . : >4 o : :
the gnificant, mdespree&?and successful social institutions, serving as a guide
for “indiv

@ idual attitudes, values, and interactions or behavioural regulation on a
Osonal and social level. Religion is essential in defining a person’s lifestyle (birth,

marriage, and death) and establishing specific fundamental values for the individual’s

I

spiritual well-being (ethical values, good and evil). Religion is also essential in
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guiding discussions about social dilemmas (cohabitation, premarital sex, family

planning) and in defining the permissions and prohibitions enforced on cow

behaviour (meals or drink) (Mokhlis, 2009). (ﬁ\
2.6.3.1 Measuring Islamic religiosity Y'

According to Wilkes et al. (1986), employing a multi-i uestionnaire to

assess religiosity will better know its true nature. It may iez higr validity at the
arch.

expense of fundamental impracticality for all consum igiosity was built
L ]

on research based on four observations: (1) the @y of church tt'nij\ , (2)
confidence in religious values, (3) the importance of religigus® valdes, @"(4) self-
\ntaticg&e (ROS) to
sho&(ﬁe reliability and

990; Yavas et al., 1994).

N

However, it is restricted because s eXpress qnten@or Christian or Judeo-
Christian-related material exclu Y, TaleN cann{ﬁ)e used for anything else.

perceived religiousness. Ross (1967) created the Iig'@\u

assess religiosity. Numerous consum e%w studie

usefulness of ROS (Delener & Schiffman, 19 \SeLeTr,

!

The scale esta% y Tagi (19 }i% cale derived from religious and
Islamic teaching&ﬁré. : \) use,éWo dimensions to measure Islamic
religiosity: beli d practice. 98 d not distinguish between suggested and

giosity: beljéhand Practic "Ql 5) gi g 99
required \Q'Daluat g pradtice \ergl faith in his study. Taai (1985) merges
obligatwles sugh myerﬁormance and Ramadan (a holy month during

N
whi slims abstain from{&ting, drinking, smoking, and engaging in sexual

activity), which a Muslim has no choice but to perform with practices such as seeking

UUWIedge and voluntary prayer. Because prescribed activities in Islam are voluntary,

and Muslims can abandon them if they cannot adhere to them, this may lead to

skewed findings in our studies of Islam.
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Islamic religiosity was measured by Albelaikhi (1997) using three parameters.
Albelaikhi (1997) utilised the dimensions of belief and practised like Taai !
Still, he did not combine the scores on the fundamental components o@%&tests
with the other measures he used, as Taai (1985) did. There is so ate over

whether it is beneficial to have such a component. A good attitude to God (Allah)

and his Prophets, and Islam generally focuses on the attitude C(Mnt. As a result,

sders' and religion in
ime iWer words,
23
T

practice is the only dimension used in this researc thermore, b@ilﬁ@l%?)

believers must have a favourable attitude toward God, his

general. This dimension is more closely linked to the be

discovered many problems with understandin eII% ifi corqg?ﬁents and
that the objects he utilised did not accuratelygrefl the:‘jim ions L@S;earcher had

determined.
QL
né\wlnt@igiosity in consumer

.

behaviour research was carri y Mokhlis (2009). study used a survey using

a measurement modified WOrt'ingt t $ 003) and an area sampling
!

method. Three hundre%ndentsﬁ e‘%’/ rent residential neighbourhoods in

Kuala Lumpur w&}hdomlylselec d for <li}%investigation. It has been shown that

N
there are sttwy i%t Ivati_z%idns in purchasing inclinations among
leve

'
consumer arying 0 (rdigiosity in their lives. Intrapersonal and
'
interp S@dimensio o'r requi'osity may predict some aspects of shopping
: % N
ori% . Research has co\?-t-f‘lbuted to theory by identifying the population's

An investigation into the relevance

= Je})

ity measurement.

0 Khraim (2010) investigates the measurement of religion from the viewpoint of

Islamists. It was created based on prior research on religiosity assessment to include
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four dimensions in the study (Islamic financial services, seeking religious instruction;
contemporary Islamic problems; and sensitive products). According to the r?'m
findings, combining three factors (current Islamic issues, religious ed% and

sensitive goods) produces the most significant outcomes comﬂa&to other

dimensions. ?

A study conducted by Shah Alam et al. (2011).in Wsm looked at the
influence of religion on Muslim consumer behawou@\as J decisions. The
assessment of religiosity used in this research was gderived*fro w Ivbblr
(2010), which looked at the impact of reI% new | product a‘%%ptance

0 rehgm@'ln society
)

, intellectual,

/

exploratory study to determine E ef ctooﬁ%jy @)\ titudes toward green
T

o

products among young cons% m@ and extrinsic religiosity
N

scale developed by Ro:s mort (

ich been shown to significantly
affect empirical studies examining th¢’

Baazeen@ re t relié‘@zlty indirectly affects the use of social

!
media and tecqogy cept efin é:‘i?dl Arabia. Likewise, Hesapci Sanaktekin,

Aslanbay* a orgLyub(_Z} Q@ that religiosity significantly affects Internet

consumo patterns. Their st uggested that with increasing religiosity, negative

a towards the usefulness of the Internet increase. Yahaya (2019) claimed that

igiosity positively and significantly affected the usage/use behaviour/adoption of
0

bile banking for zakat distribution purposes.

99



Some basic conclusions from the above review may be drawn: Religiosity is a
separate notion that can be assessed from various perspectives. There is somew
in the literature on the exact number of dimensions to evaluate reIigiosit@ever,
most academics believe that religiosity is multidimensional in generaf’ selection
of a relevant and acceptable scale to assess religiosity, according to pfior research, is
mainly dependent on the cultural and religious backgrounds of people. In the

dVkrlis (2009) and

context of Malaysian Muslims, adopting measurements

Shah Alam et al. (2011) would seem to be an acceptable€hoice.

[ ] \Yw
| S
2.6.4 Performance expectancy 4 .\T

ecta@g how users
; sﬁad Zhang (2006)

According to Venkatesh et al. (ZO%cr
benefit from using technology While\% out a

demonstrated the importance of pefformance r? %sthey confirmed that,
N,
out of 72 prior studies, 71 rec sigificant, relationship between performance

er h@ Kahenya et al. (2014) and

expectancy and technology a@!’pn.
Nyembezi & Bayag%z confi

expectancy and techpology ad(i 1

offer, the more I'(e‘?ﬁe i
j ‘
Pe c%feeﬁp btfy

4
modelsiThe¥five constructs are ulness (TAM/TAM2 and C-TAM-TPB), extrinsic

O
ion (MM), job fit (MPCU), relative advantage (IDT) and outcome expectations
éﬂ

ed Jthe relationship between performance

>

as @eloped from five constructs from four different

(Venkatesh et al., 2003). The five models involved are the Technology
cceptance Model (TAM/TAM2), Combined TAM and Theory of Planned Behaviour

(C-TAM-TPB), Motivational Model (MM), Model of PC Utilization (MPCU),
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Innovation Diffusion Theory (IDT) and Social Cognitive Theory (SCT). On top of
that, performance expectancy is the strongest predictor of intention and F?hs

significant at all measurement points (Venkatesh et al., 2003). (ﬁ\

People are more motivated to adopt targeted technology if Welleve it is
more useful and productive than conventional ways (Alalwan et al’%2017; Dwivedi et

al., 2019; Venkatesh et al., 2003, 2012). Performance expectaney (PE) is considered

W and use

@

., 20 ;,wmﬁs et
.\

al., 2021; Han et al., 2021). For example, Albanna sttidied fdCtors that
\ N
determine social media use, which Ieadtwi reasi eﬁe@ss of non-
im@& of performance
expectancy on social media use. keW| K‘(QOZO) suggested that
performance expectancy posm ectsfthe b |ou hntentlon to use the M-
payment system. In adoptin S0 mT cade,@ library setting, the study of

Williams et al. (202% d that the ddpu@ of social media is positively
influenced by perfagmance e

n theéédstructlon professionals’ intention to use

the most significant factor regarding the behaviou tenti

technology (Alalwan, 2018; Al-Saedi et al., 2020;

profitable organizations and found s I cant pOSiti

Eten'@l) et al. (2020) also found positive

impacts of Performanee E

>

!

. ¢

(1U) social n%for owle e.Ehadﬁ@ among construction professionals. Social

media too}e re goositiv nd significantly associated with performance
a

expect E

Besides, studies about the acceptance of online media applications for
Oucatlon found that performance expectancy significantly impacts adoption intention

(Bardakci, 2019; Alvi, 2021; Rahman et al., 2021). In research investigating the

netal., 2021). c_'}‘}-
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behavioural intention determinant to use social media by government employees,

Albahlal (2021) discovered a significant relationship between performance expw

and behavioural intention to use social media. A new study on social medi tion

for business performance also showed that expectancy significmfluences

behaviour prospects to implement social media (Puriwat & Tripopsmom). In the

adoption of social media healthcare information, Ofori et_al. 21) found that
X

Behavior intention (BI) to use social media for h information was

significantly predicted by performance expectancy ( not er\&@xamining
X

ion on social eﬂiz_a{&éaled

S% as@ed with

ou\& imeg&)ﬂ). These
results from the prior research empha@importan per@ﬂance expectancy

in predicting the intention to use te@gy. Th \M\agys' Y slims could be more
E y N,

interested in using online medi atiorﬁ yusee ttgl’such applications could

RN

\ S
Z N
4 ’ &
2.6.5 Effort expew/ | \
Effort exp@ ha ‘b@ed ir{g'%me models for measuring technology
!

adoption am@ mupi ,'suéﬁ)as TAM (Davis, 1989), the Extended

mm (J

Technol y%eptagcbl\ﬂel E@) (Hu et al., 2003) and UTAUT (Venkatesh et

al., ZOEE. ort expectancy Ca&l)g;eferred to as a state where an individual believes
\

t ﬁ’Qem is easy to use (Davis, 1989). Similarly, Venkatesh (2000) clarified effort
C

tancy as peoples’ perception of the ease of learning and using technology. Both

behavioural intention to use and interact with sex e
that performance expectancy (B=0.18, P<0.0

access to sex education on social media

=

=
(o dd

offer more benefits.

holars’ definitions confirm a simple rule of technology adoption - the more

manageable the technology is to use, the more likely the technology is to be accepted
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by users. People nowadays prefer simple and accessible technology over complicated
and challenging technology (Sun and Zhang, 2006; Al-Qeisi et al., 2014). S?ﬂd
Zhang (2006) found some inconsistencies in the effects of perceived eaeﬁxe on
technology adoption. They explained that only 18 studies (out ﬂ&) showed
significant relationships between effort expectancy and technolog@o’ption. They

further explained that such inconsistencies could be attributed tMactors — firstly,

the complexity of the technology and, secondly, the users’ rience. '
Y.
Effort expectancy was developed from three ent construct 0’ th ther

models, which are (1) perceived ease of use (TAM/TAM2), {2) co Iex’@z'('l\/lPCU),

and (3) ease of use (IDT). As Venkatesh % 00

pertains to how individuals perceive @articul

requiring too much time and effort£In eneral, \J-pLe r

=
D
o
mi
@
X
=}
@D
Q
Q
<Y}
>
Q
<

a y to use and not

likely to avoid these

N,
systems that could be complex ‘@re a Righ | of SE@? to be used securely and

&
safely (El Ouirdi et al., 2016). he]f eral @olars across the technology

acceptance context ha\% ized that the dlv@ intention to use technology is
el

s

significantly predlcw ffolr ncy§; aedi et al., 2020; Albanna et al.,
\Q:Pvnllar@.e

2020; Purlwat sak t al., 2021; Olamijuwon & Odimegwu,
!

2021; Han et j Onli dlzjﬁtforms have been widely reported as user-

friendl becgu re to learn and use (Chinje & Chinomona, 2018;

Hangens , 2018). Dlverse(q dles have approved the crucial impact of effort
\

cy of information systems or online media areas. For instance, Puriwat &
psakul (2021) confirmed that effort expectancy significantly affects the

Qhavioural intention to adopt online media for business purposes.
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Likewise, Williams et al. (2021) showed that adopting online media in an

academic library setting is positively influenced by effort expectancy. Resul?ﬂm

N

Olamijuwon & Odimegwu (2021) revealed that effort expectancy (f=0. @OOI
was significantly associated with the intention to access sex educﬂ&;n online

media. More studies from Rahman et al. (2021), Albahlal (2021)%, [-Saedi et al.

(2020) and Alvi ( 2021) also showed that effort expectancy h Micant impact on
it CU

online media adoption intention. Based on these findin 'be argued that

Malaysian Muslims are more likely to be motivated to a onli e tforms if

they perceive that using such systems is not corr@ﬁ and does r}q@much
effort.
X

\/
2.6.6 Social influence \% &
Social influence is confirme be an e i technology adoption
(Venkatesh et al., 2003; Kim et 9; te et al c2}10 Lee, 2010; Tucker,
q Q
2011; Zhou and Li, 2014,\u|ch
Venkatesh et al. (ZOOQ %I |anqu

perceives that other belle tri

N
n[b@rstood as how an individual

s se ne@échnology A solid social influence

leads to a reliabl p Ie to= twor ere information flows between people.

)

!
There are di ‘u) pin ns a tithe &Qt social influence on technology adoption.

Accord% ker 1; the @} influential person in the case of technology
Y-v

adoptl colleague, follow by family members and opinion leaders. On the

e , Hassan et al. (2011) confirmed colleagues and family members as their

: ary sources of social influence for technology adoption. Social influence can

aluate several social groups and disseminate Fatwas in Malaysia.
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Venkatesh et al. (2003) conceptualized social influences as “the extent to
which an individual perceives that important others believe he or she should apwnle

new system”. In the online media context, social influence could be descri th

D

effect of the adjacent social environment on the public relations praGH&ers to use

this technology, such as members, donors, staff, board me&ers, or other

organizations. The literature strongly supports the relati%nshl between social

influence and the use of online media (Bardakci, 2019; P t Trir)opsakul, 2021;

imeg u.,‘ﬂ){d(an et al.,
L 2

I. (2021) iepe_ci&?the

soc% e. A\lgady from

Rahman et al., 2021; Ofori et al., 2021; Olamijuwon
2021; Albanna et al., 2020). For example, William

adoption of online media is positively influe

Ofori et al. (2021), which yielded %me ef e\f\t e gx@‘cant impact of social

N,
influence on the Behavior s% (Bﬁ to suse o%r@ media for healthcare
information. In addition, th halsl 0 thaté I influence had a significant
Ce i e,

positive influence on%

NPOs (Albanna et QZO).

Malaysian Muskims 1Swnore“h
¢

dia | dihg\b’increasing the effectiveness of

s &

M cougysuggested that social media use by
reacE‘éﬁ'figh level if the social system positively
supports suc eractive syste &'s w methods and channels to interact with each

Q NN

other. 4 D) 4\

P
N
9
26,7\ Habit

According to Venkatesh et al. (2012), the Habit could indicate how individuals
e willing to act automatically because of learning. Limayem et al. (2007) prescribed

a Habit (HT) as an automatic behaviour applied by individuals in a particular
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situation. HT has a direct effect on Bl and a direct effect on its use. Venkatesh et al.
(2012) discovered that habits, directly and indirectly, impact BI’s use of tech

Habit has a direct impact on Bl as well as its use. Behavioural intention@; of
technology are significantly affected by habits (Pahnila et al., 2011; sh et al.,
2012; Harsono & Suryana, 2014). Based on their daily interaction online media
platforms, people are more likely to have habitual behaviour toward such platforms
(Shi et al., 2022; Tarhini et al., 2021; Gharaibeh et al., YTSH, et al.’s (2022)

research on the association between social media and merge (SMEA)

and youth entrepreneurship in Africa, habit positive ects SMEA. h’s ‘rfg was

in line with Chan et al.’s (2021) study that sho it has4 pasitive an\y'gnlflcant
relationship with the intention to use the Sej tera:Tpp\tlon g Malaysian
citizens. Likewise, 399 Omani uni y udents use s for academic
purposes revealed that habit p05| and Sl %.tl @nenced the student’s
Behavioural Intention (BI) (Ta I Y 25‘21) an@\. (2020) also found that

&

habit significantly affects behavi aI 1t 10 The$ , the increasing use of social

media in daily activities_i Iay5|a s[a l-bbﬂablt to be one of the factors of
social media adop'th l
2.6.8 The mgf ctor - eb‘av u I intention

% en as the performance of particular health
behavi results in Wheth h§.r1ot he or she intends to perform the behaviour. It
; ered to be the |mmed|ate antecedent of the behaviour. Behavioural intention

firmed as an influential mediating factor in various technology adoption models

Qwh as TRA, TAM, Technology Acceptance Model 2 (TAM2), UTAUT and

UTAUT2 (Davis et al., 1989; Venkatesh et al., 2003; Hu et al., 2003: Venkatesh, et
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al., 2012). Numerous studies have verified that behavioural intention is prevalent in
determining individuals’ technology adoption (Maruping et al., 2017; Venkatesw,
2003). According to Han et al. (2021), behavioural intention po@ and
significantly affects Chinese farmers’ usage of WeChat-based‘*al media
marketing. The same finding was shared by Prasetyo et al. (ZWhat a high

behavioural intention affected the actual use of eLearning plattormw

On the other hand, Venkatesh and Zhang (2010 u et I.Wonfirmed
L ]
the mediating effect of behavioural intention on relationship et’wie\(%‘sgcial

influence and technology adoption. Furthermorg, behaviouralfintention is cogfirmed to

\ N
t Iogyéﬁygrring to Yu
i ity @\easiness, people
will not use the technology Withou%mtent \Sqq }Q\and Mardikyan et al.
N,
(2012) also confirmed the pred%wer Of per ancgg)lpectancy on intention to
N &
use technology. They provide |mT tion ﬁkthe impacts of performance

expectancy on technol@g Xt?o

' g
to be helpful, the hbh{t irl' \ﬂQ to emQ?;%e the technology and increase the
possibility of re@din

mediating eff%beha iolira

X
& ption of new te

f M) have a positive and significant relationship by several researchers (Fagih &

mediate the relationship between effort expectan

>
1

others. I(_; ition, Zhou et al. (2010) confirmed the

!
teﬁtiaria] the relationship of technology adoption.
NN

>

h@ltogies and behavioural intention (BI) have been

dat, 2015: Barry & Jan, 2018). Mun and Hwang (2003) also claimed that
0“

avioural intention positively and significantly impacts actual use. As for Fatwa
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dissemination through online media, Shamsuddin (2018) claimed that Behavioural

X
O

Adding moderating variables may improve the explana?‘power and

intentions significantly impact online media adoption.
2.6.9 The moderating factors — gender, education level and age

consistency of previous models and the predictive validity of ifferent models

beyond the original specifications (Venkatesh et al., ZOOBSurgermcire, the presence

of moderating variables aids in understanding and atin tWaﬁons of

. s X
xisting models. N
existing models J'%
4 b

2.6.9.1 Gender Y. \ X~
@ jep ce ( %

Gender is a crucial moderator in SQ(i & Suki, 2017;

N

that gender is an essential moderater of, these s~between Habit, Effort
9 Q—
Expectancy, and Facilitating w ons on hnolg&/s intention and actual use.
N
Welch et al. (2020) vegd that Igend mo es the relationship between
ncy,)

performance expecta ﬁort\& n&é}social influence and facilitating

conditions on be@ in Atio use IQ,%Based on the Han et al. (2021) study,

N

gender is onI@ical signi ?’1 i derating the effect of social influence on
behaviou %n. (J
&

S
the decision-makiq@focess, men and women often display different

Welch et al., 2020; Han et al., 2021; Zhao &'B aq@? g ag@s et al. (2018) found
latio

L

v

behayidurs. While men’s decision-making tends to be more autonomous and heuristic,
en tend to be more detail-oriented and pay more attention to information from
thers. As a result, women are more cautious when analysing new technology, and

their adoption decisions may lag behind those of their male counterparts. For example,
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in investigating factors affecting students’ online behavioural intention using a
discussion forum, Wut & Lee (2021) found that Social influence affects?mé
students’ behavioural intention but not male students. Likewise, fem%\ners’
intention to adopt WeChat-based SMM is more likely to be formed by influence
than male farmers (Han et al., 2021). At the same time, Pascual-M%'et al. (2015)

found that the moderating effects of female customers on efoEtWancy and social

influence were significantly more robust than male cu rsyon ')nline purchase

intention. .\d
‘X

- el ol
On the other hand, Alasmari and Zhan 9) claimed t men‘z~ wed a
4

stronger behavioural intention to use mobile IRnlnI g ?hn&l y tha men, and
social influence was the only construct H‘%N by i

gender significantly moderates the im of perfor

expectancy on students' intentio Fo ;)e %n%ya é)}ytelling, with females
o
being more pronounced on pe.K cee tangy, wﬂ&ffcrt expectancy concerns

males more. Besides, Zhao acaq (2022) 'sho \that effect expectancy, social
'S
signifi

influence, and trust ntly a fI.BvQy the male group, while hedonic

uki an claimed that

ce @ctancy and effort

motivation and Md vllue [ nific@ affected female customers when
N
shopping via 'Nam' gappsy | @
’ (j"
: NN . N
% : Hbdago n Gsbert Cervera (2021) claimed no significant
differenges in technology ado@%&g. according to gender or age. Workman’s (2014)

i
\
r;N indicates that age and gender may no longer significantly influence new
{

.

ology use. Suksa-ngiam and Chaiyasoonthorn’s (2015) study found that gender

Qd age do not moderate relationships based on UTAUT and TAM theories. As
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modern societies become more technologically literate, previous assumptions about

2.6.9.2 Education Level )

The role of education in technological adoption canngt_be overstated.
Education is a significant factor in how people perceive and adept innevation (Quazi

& Talukder, 2011). Numerous research studies have sh Wanividuals with a

age and gender may have become anachronistic in technology use.

higher level of education are more likely to adopt ne
lower level of education (Sait & Sattar, 2018; Shalloget al., ;
. . | &
Salam et al., 2021). According to Feng et al. (20 ducation levelhas a{%@h effect
4
on the factors of social media adoption. Shallo Ra“ edt

education had a significantly positive infem?n t

with that result, Hossain et al. (ZOZO)Md that t

payment is affected by the education | elooﬁ%n a s, if they are internet
o
Eu igi pay:i& mode. While researching

NS

SME retailers’ percepti nsWial |’edia k% n Pakistan, Salam, Imtiaz, &
s ; !

Burhan (2021) foun bui& nﬂrs{Oeducation level influenced their

perceptions of sc@dia n’larketl g. Th'sq}sult is especially true in the case of

N
SMEs and Nin eyel?g_lcow%ﬂés where the level of education can be
d

ofgic nology. In line

tiﬂQa digital mode of

savvy, they will be more incli

el countries (Salam et al., 2021).

significan ompared t
%} ! b4 X
.\It the same time, Giclt%d and Mulu-Mutuku (2018) claimed that sufficient
N

e NI evidence suggests that education level increases awareness and adoption of

ile money technologies. This result was in line with Sait and Sattar’s (2018)
Qdings that education level plays a considerable role in OSN usage, which means the
higher the education level, the higher the chances of people using OSN. Similarly,

110



Chimento-Diaz et al. (2022) concluded that younger age, higher education level, and
living alone are the factors that are associated with a greater readiness to u?N/
technologies for ageing in place. Alkhaldi and Kharma (2018) claimed th@ﬁort
and more outstanding performance are likely to be expected from‘H& educated
users. At the same time, Teo et al. (2012) revealed that educationfwas positively
significant with PE and EE, with higher education being r@ly to adopt m-
l
In contrast to the findings of previous researchers, Pan a.hg)'rwled
(.)

that participants’ education level was negativel iated with their accéptance of

b &

nducte@ﬁe Logistic

be£v<v n the gender,

banking services.

health misinformation. On the other hand, Alsha ari

Regression and found no statistically @J

region, and education level and acceptanee of

national and global levels. :' ’ >y N
6 5
‘% g

o
&
2693 Age \ A} \A
Numerous reseach hg showrl;ynﬂug of age on Information and
nol ors

- x4 ‘
Communication Te ogy ad Tf@lk t (@Sﬂ/een et al., 2005; Venkatesh et al.,

2003). The age iation g wisers (_, antially impacts technology adoption
!
(Mishra & S% 015; Alaf £t EIJ.‘,’EOll). However, contradictory results are

reported 'n% iiterjt e. For ex@\ple, due to users’ awareness of technology’s
b

advantées, ounger people ar *@I'ier to use ICT than older people (Olamijuwon &
N

:qu, 2021; Puriwat & Tripopsakul, 2021; Chimento-Diaz et al., 2022).

'

Q Besides, Sobti (2018) explored the antecedents of the behavioural intention and

adoption of mobile payment services like m-wallets and m-banking by users in India
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and found that age is a moderating variable consistently across three models. The
study implies that younger users give more importance to the effortless i nter?vf
mobile payment services and get more influenced by peers and somet@pmg
their intention to use them (Sobti, 2018). Janavi et al.’s (2021) has also
examined the moderating role of age in the relationship betweem online media
adoption and online purchasing behaviour, concluding that age ated the effects
of online media adoption on online purchasing behavio &:et' al. (2021) also

studied the relationships between social media adopti nd i r and the

results showed that age positively moderates the ionship [be n'bt‘e@roural

\/ "\ 4?
In addition, Welch et al. (Zoz@lgated Servi juﬁptime knowledge

through knowledge base articles toeerwce us i rTobi e /{ée.rning and found that

N > .
age moderates the relationship n the UT coagrllcts. At the same time,

intention and use.

ents @hcting social media adoption

Puriwat & Tripopsakul (2021\93‘[ T

for business purposes% ing a well- ovl/n@hnology acceptance model—the
'3
unified theory of tecth}éy (UTAUT) showed considerable

variances in the nt edla@hawour and user behaviour due to age.
Younger adu mor ade e-sje behawour and behavioural intention than
older a ts obl?ye al 22) also indicated that age was significantly

assom ith high technole@p acceptance. Kim & Ho (2021) said that age

d social influence and facilitating conditions on the acceptance model of

able healthcare technology. Likewise, Joye et al. (2021) found that the

Qationship between Bl and social influence became significant only when age was
added as a moderator.
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However, other researchers revealed findings contradicting previous studies' age
results. Hidalgo & Gisbert Cervera (2021) said no significant differences in i
technology adoption. In addition, Gupta et al. (2008) found that age did r@ence
ICT skills. Moreover, Deursen et al. (2011) discovered that medi ated ICT
abilities looked to be negatively impacted by age, while Mehrak &Wlahi (2011)

found that ICT integration appeared to be negatively influenc Ntoo. Mensah &
lze

Onyancha (2021) also revealed no statistical differen n 'the age of the

respondents relative to performance expectancy, e ex cwnd social
"X
influence on social media intention use. Based on esearch an seﬂ, _'@;'m be

noted that there were contradictory findings re@ i etv@ age and

ies ind@é a positive

relationship. In contrast, others found aE'De relationShip. CS<

2.7 Research Hypotheses % @ ‘q
Based on the presented MptuiIMan@%’rk, the following statistical

hypotheses will be testgd: z ( 0
F o 4
D NIl

Hlal: There is @e &@wip b@en Fatwa awareness and Behavioral
Intention to a&%\ﬂine gdia a,l!at\ﬁag'r{formation platform.
e

Hla2: T e%'positi relati s@\,between Fatwa awareness and adopting online
I 4
. ;

media wa information platform.

: There is a positive rel}ionship between Maqasid al-Shari'ah Application and
avioral Intention to adopt online media as a Fatwa information platform.
Obz: There is a positive relationship between the Magasid al-Shar'ah Application

and adopting online media as a Fatwa information platform.

technology use in the literature evaluated% 0
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H1cl: There is a positive relationship between Religiosity and Behavioral Intention to
adopt online media as a Fatwa information platform. Yv
H1c2: There is a positive relationship between Religiosity and adopting @edia
as a Fatwa information platform.

H1d1l: There is a positive relationship between performancewgctancy and
Behavioral Intention to adopt online media as a Fatwa information platform.
H1d2: There is a positive relationship between performan mnfy and adopting

online media as a Fatwa information platform. \d

X
Hlel: There is a positive relationship between e expectanc c’ @ioral

platfofr &
\y an@

b

pting online
&
O

ce and Behavioral

Intention to adopt online media as a Fatwa info
H1e2: There is a positive relationship b

media as a Fatwa information pIatforn\)
H1fl: There is a positive relati@'s betwe\cha

N
Intention to adopt online medi a iﬁ'form ion pl((, :

H1f2: There is a positive rglatio hipr e soc@luence and adopting online
!

media as a Fatwa info% latform 2 0’
g %
H1gl: Thereisap Q'\/Qre atif wee%ﬁabit and Behavioral Intention to adopt

online media as '%Vﬁ inf i Iatf@?’
\ ¢ (?N
H1g2: TherE sitive rela nﬁip@ een habit and adopting online media as a

Fatwai%'npmr f ~é\\

H1h; re is a positive re@ﬁship between Behavioral Intention and adopting

ogxedia as a Fatwa information platform.

D

QZa: Behavioural intention mediates the relationship between Fatwa awareness and

adopting online media as a Fatwa information platform.
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H2b: Behavioural intention mediates the relationship between Maqasid al-Shari'ah
Application and adopting online media as a Fatwa information platform. Yv
H2c: Behavioural intention mediates the relationship between Rel@ and
adopting online media as a Fatwa information platform. *

H2d: Behavioural intention mediates the relationship betwe performance

expectancy and adopting online media as a Fatwa information plat :
Zfort

H2e: Behavioural intention mediates the relationship be 'expectancy and

adopting online media as a Fatwa information platform. .\d
L ]

H2f: Behavioural intention mediates the relationsh tween [soci irﬁll@ and

4
i ship\be en ha@ﬁnd adopting
online media as a Fatwa information wa, 6
\ Y
&
H3al: Gender moderates the léship%etw uFa wareness and adopting

online media as a Fatwa inf }bn jt m. -é\
H3a2: Gender modera%nclation ip tw(eeli@twa awareness and behavioural

4 2
intention. I ;\ %C}Q
H3bl: Gender @es t nshi}t}%fween Maqasid al-SharT'ah Application
NS
@0

adopting online media as a Fatwa information

H2g: Behavioural intention mediates th

D

k=]

and adoptin media as a at&a information platform.

NN
H3b2: % odefates ?rela' ship between Magasid al-Shart'ah Application

T
and ioural intention. C.},
\

\.%ender moderates the relationship between Religiosity and adopting online

G ia as a Fatwa information platform.
3c2: Gender moderates the relationship between Religiosity and behavioural

intention.
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H3d1l: Gender moderates the relationship between performance expectancy and
adopting online media as a Fatwa information platform.

H3d2: Gender moderates the relationship between performance expéc an

) =
2

behavioural intention.

H3el: Gender moderates the relationship between effort expectangy and adopting

&y

online media as a Fatwa information platform.

H3e2: Gender moderates the relationship between effort cccy rnd behavioural

intention. .\d
"X
H3f1: Gender moderates the relationship betweensm@wfluen an ddpt‘i@nline
' 4

media as a Fatwa information platform. B
H3f2: Gender moderates the relationshipJ

\ Y
' uenceé&l)ehavioural
intention. \ )

H3g1: Gender moderates the relati@ betwee i?a

@pting online media as

N
a Fatwa information platform. % o “ %Q)
H3g2: Gender moderates t hnsh W% d behavioural intention.

H3h: Gender moderat% ationsh'p be e@n@avioural intention and adopting
online media as a F inforrr]a@pla orm%

N
YIS
H4al: Edu hevel ode e; thejr ationship between Fatwa awareness and
S

adoptin% medid wa i ation platform.

H4 ucation level mod na}{ the relationship between Fatwa awareness and
Mral intention.

1: Education level moderates the relationship between Maqasid al-Shari'ah

pplication and adopting online media as a Fatwa information platform.
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H4b2: Education level moderates the relationship between Maqasid al-Sharf'ah

Application and behavioural intention. Y-

H4cl: Education level moderates the relationship between Religiosity @mng

online media as a Fatwa information platform.

H4c2: Education level moderates the relationship between Religiosiw behavioural
intention. V

H4d1: Education level moderates the relationship betwe mince expectancy
and adopting online media as a Fatwa information plat

H4d2: Education level moderates the relationship en perfor ce‘ @ancy
and behavioural intention.

H4el: Education level moderates the re ionship beﬁwe efforrépectancy and
adopting online media as a Fatwa inf tlo latform.

H4e2: Education level Gender mo s the re ?I ﬁeen effort expectancy

0)

and behavioural intention. <3_
H4f1: Education level m%era th shlp een social influence and
adopting online media a |nfo ati ‘P|a r

H4f2: Education{&ﬂ\modeia rel t |p between social influence and
behavioural intention %

O
H4g1: Educ st&)vel oder ﬁeb ionship between habit and adopting online
a

medla a infarmati Iatfa&

H4Q cation level mod@é the relationship between habit and behavioural

d Education level moderates the relationship between behavioural intention and
d

opting online media as a Fatwa information platform.
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H5al: Age moderates the relationship between Fatwa awareness and behavioural

intention. Y-

H5a2: Age moderates the relationship between Fatwa awareness and ad@nllne
media as a Fatwa information platform. *

H5b1: Age moderates the relationship between Magqasid al- Sharl ah“Application and
adopting online media as a Fatwa information platform.

H5b2: Age moderates the relationship between Magasid z‘ah ppllcatlon and

behavioural intention. .\d
@
H5c1: Age moderates the relationship between R@y and adop dn@wedla

as a Fatwa information platform. \)‘T
H5c2: Age moderates the relationship betwﬁww;glos‘y a behav | intention.
H5d1: Age moderates the relatlonshu\ai perform exp@ﬁﬁcy and adopting

online media as a Fatwa informatio for

S
H5d2: Age moderates the %hlp etweeny pem@nance expectancy and

&
behavioural intention. \ Q

H5el: Age moderates %ﬂzonshl l);%n 'eff@'expectancy and adopting online
F &
media as a Fatwa i N@tlon Fll @)

H5e2: Age moderatesythe i ip l@éen effort expectancy and behavioural

I
intention. (ﬁ ‘Y2 c"

\ - o
H5f1: ,640 erates’ the tlonm\B between social influence and adopting online

mew& Fatwa information @Fbrm

ge moderates the relationship between social influence and behavioural

¥

tion.
5g1: Age moderates the relationship between habit and adopting online media as a

Fatwa information platform.
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H5g2: Age moderates the relationship between habit and behavioural intention.

H5h: Age moderates the relationship between behavioural intention and aw

online media as a Fatwa information platform. (q\
2.8 Chapter Summary Q

The study’s theoretical frameworks included TRA, Ny of Planned
Behaviour, TAM, UTAUTY, and UTAUT2. The TRA elyis one of the oldest
theories of technology adoption, which is built on thre jor fa toWde toward

. TAM is a tt’er_r\ﬁ;dve] of
¥ In cohtrast T@Z*TAM is

behaviour, subjective standards, and behavioural int

technology adoption that TRA significantly i
considered a perceived utility, ease of use, d tude\ and Tﬁ\&&ave various
flaws, including the assertion that so th the p of® t is unrestricted

in their actions, doubtful heunstx@slue, ﬁew e pa%etory and predictive
o % 4 S

power, triviality, and a lack of use. N
N ,}j ¢
N
These shortco R.e.pro ted sqar@ to continue improving models

'3
of community tech logy se s e of tQéﬁatest creations dubbed UTAUT2.

UTAUT2 is bas he pri fVe@esh et al. (2012), who created it based
on eight prloﬁlj OI(E/ oﬁ'nai@(l-; According to Bagozzi (2007) and van
Raaij a ers (;0 @ several flaws relating to achieving a situation
of cha belng less frugal cific changes have been made for UTAUT2 to be

S

mpatible with the research on adopting online media by Malaysian Muslims

QE Fatwa information platform.
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Firstly, three more independent variables were introduced: Fatwa awareness,
Magqasid al-Shari'ah Application and Religiosity. Second, while Venkates .
(2003) asserted that many aspects of facilitating conditions, such as frai and
support, are consistently and freely offered within an organisationﬂ&gasonably
consistent across users, online media’s scope is different; anyone cam use it without
requiring special training. Thus, facilitating condition w sNded from this

&

research. Aside from that, price value and hedonic moti re ilrelevant to this

study because online media is free. This study f S 0 wting and
Y
explaining Fatwas via online media, a serious and un subject S‘i @T the
S

researchers chose to exclude these variabl inally, thé d@'sses the
factors, one

\ er
conceptual framework for the study, whicht¢om sescfve i depe@x-
o

mediator variable, and three moderati ctaa.
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