APPENDICES

Appendix 1: Questionnaire for expert validation \Y'
©
UNIVERSITI SAINS ISLAM MALAYSIA
GO ANGE

ISLAMIC SCIENCE UNIVERSITY OF MAL:YS!A'

UNIVERSITI SAINS ISLAM MAL£SI M)VC

N
TITLE: GENERAL TAKAFUL ( IC IN A-k(l?:E)

ADOPTION AMONG MS NORTHLW
NIGERI O\ ﬁ‘r

Dear Prof / Dr /Mr [ Ms, _\O
I am currently doing the aforeme th reseg@\&ﬁ? P @esis undertaking. The

main aim of this study is to examinedthe r&e played by@eived characteristics of

innovation (i.e., relative aw e,
awareness level, socia inw&, golern n @ and religiosity on MSMEs
owner-managers beha%i tentio‘n 0 a gtlgarl | takaful in North-West Nigeria.
The study will al Q%lmine| \no era:%&ffect of MSME owner-manager’s
characteristics (i.&@, gen&@tion\ r loss experience & religiosity) on the
relationship b@\the epen t‘;ihd 'mgebendent variables of the study.
I have pre%del instié? ith m{gsurement items adapted from previous studies
to meas% onstghicts tereaé}he current stage is to face validate and content
the'measurement item %Ygrder to establish whether they are matching their

ibility .& * complexity), uncertainty,

valida
respx:\tl construct operationaldefinition. | would be much grateful if you could spend
SO me to read through the questionnaire, assess and provide feedback on face

validity and specifically rate the measurement items to assess their content validity.
hank you in advance for your time, support and expertise.
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Yours sincerely,
Nurudeen Abdulkadir (+60162559601)

PhD Candidate (Faculty of Economics & Muamalat) \z

QUESTIONNAIRE
Please indicate how relevant the measurement itenY! to the
respective construct. You can mark your rating from 4

used indicates: Y.
[1] - Not Relevant [2] - Somehow Relevant [3] - Qu@ l

: the scale

[4] - Highly Relevant.
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79¢

RELATIVE ADVANTAGE

N3

Operational
Definition

Relative Advantage
is the extent to which
an MSME owner-
manager  perceives
general takaful
products & services to
be better than
conventional
insurance.

K\e

Measurement Items Q

Scale

1. Takaful (Islamic insurance) products & services Map and affordable.

2. Takaful (Islamic insurance) products & servic mbre profitable than conventional
insurance scheme.

3. Takaful operators (Islamic insurance com ies) p OVI elbeg)e\?‘busmess support
services. \’"

v~

4. Takaful operators (Islamic insuran w}h

rm@éﬁ better quality of service than
conventional insurance.

5. Takaful operators (Islamic msﬁ.@c co Hleg@ve more product options to choose

from than conventional msuran% P
6. Takaful (Islamic msurancm mg&i%vem‘éfnt way of protecting my business assets.

. <

7. Overall, I find takaqumlc s c@*ﬁroducts & services to be better than
conventional msurancgﬂwrot %smess enterprise.

Additional Comments (If any):




G9¢

COMPATIBILITY

Y

Operational
Definition

Compatibility is the
degree to  which
general takaful
products & services
are perceived to be in
agreement with the
values, beliefs, past
experience and needs
of an MSME owner-
manager.

0

Measurement Items

Scale

\J
1.  Takaful products & services fit well with the way | Wa@ﬁanage my business risk.
2.  Takaful products & services are compatible with m it f risk management.
' [ M S
3. Takaful products & services are suitable for m@@inesslris D\ag@ment needs.
=N ‘g A v d
4.  Takaful products & services are compatible wm o‘ﬂﬂ(/ie@:énd religious beliefs.
f\,

. N N

5. Takaful products & services are compa V\Q cultirk.
)~

£

Additional Comments (If any):

/
1%
)




99¢

COMPLEXITY
s

Operational i‘)

Definition

Measurement Items

Scale

Complexity is the

1.  Takaful products & services require a lot of mental efforNanderstand.

degree to  which | 5 Takaful products & services are difficult to compreh
general takaful

products & SEIVICES 3 Takaful products & services involve complex p dure ' §
are perceived to be A

A ¥ .ad

A}

difficult to understand
and use by an MSME 4.  Using takaful products & services requires t ic ms.’ YE’

owner-manager.

P S
5. Takaful products & services are confu?ﬂ:;) O

% ‘\\? J '1‘k

Additional Comments (If any): a)' (‘}\

<> G E
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L9¢

UNCERTAINTY

N3

Operational
Definition

Uncertainty is the
degree of doubt and
negative
consequences
perceived with the
purchase or use of
general takaful
service or product by
an MSME owner-

K\e

Measurement Items

Scale

1. Subscribing to takaful (Islamic insurance) products & seh@’s involve potential financial loss.

2. |l 'worry that subscribing to takaful (Islamic insuranc dugts & services will not protect my
business from potential loss.

\ & .r\Y'

L 4
~

3. Takaful (Islamic insurance) products & servio@l now rhg}Bhsiness expectations.

A v o s Y
4. | fear takaful operators (Islamicinsurancm:\cn,ﬁpar% Ywill Qg&eep their commitment in the
event of loss. (,) &

©)

5. | fear takaful operators (Islamic inSL@sce co e )@at provide Islamic insurance are not
N

Shariah-compliant. 0 2
manager. /
6. | fear takaful operators (Islam ra ﬂnpg‘@s) that provide Islamic insurance services
do not have sufficient expertise i(i?s ance 1s}tﬁce .
\" "/Q/

Additional Comments (If any):

SSE




89¢

AWARENESS

N3

Operational
Definition

Awareness is the

level of
comprehension,

knowledge and
understanding of
general takaful
features, concept,
benefits, and

principles an MSME
owner-manager.

K\e

Scale
Measurement Items 2 |3
v
1. lamacquainted of the existence of takaful (Islamic insuﬁnoe) products & services for
MSMEs.

2. lunderstand the difference between takaful (Isla@’ahseﬂnd ggnventlonal insurance.

3. I know the basic principles & concepts apphedﬁ?kafu (I nﬂ!?eﬁ'ﬁsurance)

4. | am aware that takaful (Islamic msuranc%z gfﬁ%ﬁbot usllms and non-Muslims.

icinsurancg condpanies (Takaful operators) about

& NS

5. I receive enough information from Isl
using takaful products & services.

6. | receive enough information fr

am ins “t':ompanles (Takaful operators) about the
benefits of takaful products & servi SI ess

elopment.

7. I receive enough informatio%ﬁ) Mgo&e#&nent about the features & advantages of various

takaful (Islamic insurance) pr S &|se S
Y

8. 1 know the different @'ﬁu @ginw}énce) product & services available for MSMEs.

Additional Comments (If any):




69¢

SOCIAL INFLUENCE

N3

Operational
Definition

Social Influence is
the degree of
influence that
reference groups have
on an MSME owner-
manager’s  decision
towards the adoption
& subsequent use of
general takaful
products & services.

S5

Measurement Items Q

Scale

1.  Recommendation from reputable religious leaders influehsey'my decision to adopt general
takaful

2. Recommendation from reputable public figures infl decision to adopt general
takaful [ .

3. Recommendation from my parents influences ‘g{ecisi(r té)}(jo_@eneral takaful

= ‘g h v ad

4.  The expectation by others that | should use d?@ral talqﬁ!n'for@ business risk management
influences my choice of takaful Y %

5.  The people who are important to me mﬂ ence my ' |c@‘general takaful.

A

6. Recommendation by staff & share spfm?ﬁlfmdﬁfluence my decision to adopt general
takaful

7. Advice from my bankers & f| nts%iﬁ}luence my decision to adopt general
takaful.

8.  Recommendation from fr| ? ~8\ d’g@s influence my decision to adopt general
takaful.

-6 " ;\ ] &

9.  The use of general t Ul b my!glﬁl@(’éb partners in the industry influence my decision to

adopt takaful. NS

Additional Comments (If any):




0L¢

GOVERNMENT SUPPORT

N3

Operational
Definition

Government

support refers to
government actions,
regulations, policies,

and political support
that favourably
influences the
decisions of
individuals and
business firms

(MSMEs) to use
general takaful.

K\e

Measurement Items

Scale

1. Nigerian government promotes the use of takaful (IsIamfN,gs'urance) among MSMEs.

2. National Insurance Commission (NAICOM) encourages the luse of takaful (Islamic insurance)
among MSMEs.

T, .r\v

3. The Nigerian government regulations & laws +efated to tak I'@Bmic insurance) products &
services makes me feel comfortable. Y. \" N

& m\ A‘\T

4.  The Nigerian government & National | ce Co |ssiQﬁ*(NAICOM) current efforts make
me feel comfortable in using takaful (IslamRﬁQé rance)gY @)

NS
. . . ] e . -
5. National Insurance Commission OM) h ?qus?ﬁed a clear framework guiding the

operations of Islamic insurance companies, (Takaful)operators).

6.  The Nigerian government is active in settingtup.t8tevant facilities such as policies,
programmes, and schemes so thzﬁuﬁ Es are gﬂﬁﬂ)rmed about takaful (Islamic insurance).

Additional Comments (If any):

7 Lo




1.2

RELIGIOISITY

Operational
Definition

Religiosity is the
extent to which an
MSME owner
manager value and
adheres to Shariah
principles and
dictates in the
conduct of his affairs.

T
N
0

Measurement Items

Scale

I try to follow Islamic injunctions in all matters of my Iifé\;’

A"

I have a firm belief in all basic ideological dimensio Islam.

.
Ve

N~

|
| feel sorrow and dissatisfaction when | do sonsu'@g agrins

9
Takaful products & services are Shariah-corﬂ’ﬂn N V(}/‘

=

Religious obligation motivates me to
Services.

As a businessman/woman, | shoul
business risk management strat

Additional Comments (If any): c




¢le

GENERAL TAKAFUL ADOPTION INTENTION

Operational
Definition

Adoption Intention
is defined as an

MSME owner-
manager’s
willingness to

participate and make
use of general takaful
products and services
in the future.

T
N
0

Measurement Items W

Scale

I am interested in using general takaful (Islamic insurance) Mﬁcts & services in managing my
business risk.

Y
I intend to adopt general takaful (Islamic insurance) pr(@a efvices in the future.
'KJ. L .

I expect to use general takaful (Islamic insurance) c 'nuou’lyt profect my business assets and
liabilities. , e
A vl N o

I will strongly recommend others to use generalﬂgk}fultﬁls mic é‘
Insurance) products & services.

Additional Comments (If any):

ank you s \ or
Thank y @I:Z): g

&
$
S




Appendix 2: Main survey questionnaire

A"
UNIVERSITI SAINS ISLAM MALAYSIA

o WA el

ISLAMIC SCIENCE UNIVERSITY OF MAlAYSlc

GENERAL TAKAFUL (ISLAMIC INSURAN?DOPTION
AMONG MSMEs IN NORTH-WESTWI ER’A

Dear Sir/Madam, \4
The purpose of this survey is to ascertain the key, factors influencing the option
of takaful (Islamic insurance) products and services I ‘n Medium
Enterprises (MSMES) owner-managers in No e vi@mint of
MSMEs on Islamic insurance alternative intch( ation to
kafu igsitutions in
Es :

policymakers and financial regulators as well
developing takaful products appropriate to W
Your participation is very importa% is research work. It is
significant that you ANSWER ALL TIONS to the of §knowledge, even
if some may appear to be similar. Regrettably, partly red,qU€stionnaires are not
useable. Therefore, | request that yo@s:ld not gstion unanswered. There
[ N

are no right or wrong answers to the,guestionseen :

All responses will be ke%AT and NFI@\ITIAL and will not be
traceable to an individual res%t or co L fy iare unable to complete the
questionnaire yourself, please entrust ’ askyto a representative that is competent
enough to answer the s ve&. .

I will appreciate ifyou could spare éomaime and thought to complete this
survey. Thank you in advanee for yel pe'réijgn and in case of enquiry, please do
Is

not hesitate to cor;t@(%unde ,

Thank you.

g
Nurudeen A mkwir ’ J (,)(-j
PhD Studen
Faculty ofékﬁmics Mu at,
Universitl Sains Islan® ia {\
Banda ilai, 71800, Nilai, N€geri Sembilan, Malaysia
Mobilg; %2347038350023/+60162559601

il: n

EnﬁK aalkasl@gmail.com

N
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mailto:nuraalkas1@gmail.com

Instructions:  Please tick (") at the appropriate box/column or write in ers

where appropriate: A
1. Position in the Company: N

O Owner O Director O Senior Manager O Mal r zEIO hers

2. Age é ’ _\(}‘T
s N

O 18-29 years [0 30-40 years [141-50 years WV

3. Gender \
O Male O Feinalz c) ﬂ>\v1 §

q
4.  Education LeT , %
O Primary School D% econ

O Vocational certi&e\m i!)lom CE ria Certificate in Education)
A
O Degree/HNl% er Viatlon wlomﬁ‘)) O Postgraduate
Q' N
: 5 ype of Organizagga Company

O Noprietorship O Partn\ership O Private limited company

6 ic limited company [ Others

SECTION A: RESPONDENT PROFILE

274



6. Religion
O Islam O Christianity O Others

7. Marital Status C}Yv
b

O Married 0 Single [0 Others

8. Number of years your company have been in oggw

O 0-4years [@O5-10years O 11-15years O More year,

\d

@
9.  Number of employees/ workers empl in your orga iZ'tifi)\Y..
01-10 O 11-25 026-50 O 51-100 O more than'k00 X
\ N
AN &
10. Which of the following b\%ibe you niz@ﬁ’s line of

business?

O Transport & storage [ Constru ‘!)EI '\@\,ﬁx& @ment
g &
a

q
O Electronics/Computer/Powel\ nufatturin AQ?:
N
U Food and Beverageslccom%odation L@

’ s
[0 Wholesale/retail t O @ %C)Q
&
NN (_)O
11@n of/ou 0 af:iz\@’pn:
OKano una :b_) %\
NS

\(.:)

E\Z. Are you aware of general takaful (Islamic insurance) products and

e
O
—
(]

services provided for MSMEs?

ées O No
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13. Which of the following general takaful (Islamic insurance) products is
your organization using?

O Fire & special peril takaful O Burglary & theft takaful \i
O Marine cargo takaful O Agricultural takaful [ Motor takafgls )

O Goods in transit takaful @  Group personal accidenttaw

Y
\%

14. Have you ever experienced loss in your, busingss due Mt,{t’rﬁ,

natural disaster, theft, or other inciden% ' (_}
-
OYes 0O No 2 Y-
Y' \ N
N\ &~
15. Do you think general ta wmic i ance) cﬁrovide the
necessary support to your bz& the eventeof financial or property
loss? \ &&
OYes O No e D, o >Y S
Qe
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TAKAFUL (ISLAMIC INSURANCE)

statements

SECTION B: FACTORS INFLUENCING THE ADOPTION OF GENERAL

Please indicate the extent to which you agree or disagree with the following

The instruction below will assist you in completing the questionnais* -

e Below is an example of how to complete the questiomeirg

A

Code The rating is from 1 to 7. 1=Extremely Disagree to 7=Extremely Agree

Measurement item

Takaful (Islamic insurance) products & services are cheap and
PA1 | affordable 1

2

3|4|5(6|7

~

V.

By circling 2, your response is more to extremely dlfa&e% and
by circling 6 your response is more towards extr agree
CODE RELATIVE ADVANTAGE ~_ ‘D-I \,
Our business would choose takaful (Islami suraancts be?ge*

RAL Takaful (Islamic insurance) productw ap 3 45

affordable. “ ,

Takaful  (Islamic  insurance)  prod ar more itabl
RA2 than conventional insurance scheme. t) 2 3145

Takaful operators (Islamic insurance panies be l)lsmésg
RA3 | support services. % AL |12 |3]4a]s5

ﬂ [

Takaful operators (Islamic insura |es) providerbetter q@lt’y of
RA4 service than conventional msura 4(/ 112 3(4|5

Takaful operators (Islamic i |ns mpa |es) h elnore ; ct options
RAS to choose from than con ginsurance \ 12 $141°

Takaful (Islamic insura more c’gﬂvenl ay ofprotecting our
RA6 business assets. ZQ 12 31415

&

RA7 Overall, we find slamltl insur ce) pr _to be better than 112 3045

conventional i msu prot siness.enterprise.

22 QMPA(an_lTY
s wc’uldc pkafbt‘(jslamlc insurance) products because:
CP1 Takaful p ctsf ell th tlj Wev@to manage our business risk. 112 3045
cp2 re campati )(Vlth oudﬁblt of risk management. 112 Talals
CP3 roducts are swtable for otr“;wglness risk management needs. 119 3045
CP4 ful products are compatible with our worldview and religious beliefs. 119 3045
CP5 ul products are compatible with our business culture. 112 31415
COMPLEXITY
Our business would NOT choose takaful (Islamic insurance) products because:

Cw Using takaful products require a lot of mental effort. 119 3045
X2 Understanding takaful products is cumbersome. 112 3lals
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CX3 Takaful products involve complex procedures. 112 3045
cx4 Using takaful products requires technical skills. 112 3 v’
CX5 Takaful products are confusing. 119 3 Y 5
UNCERTAINTY
Our business would NOT choose takaful products & services bec -
Subscribing to takaful (Islamic insurance) products involve potential
UCl financial loss. 31415
We worry that subscribing to takaful (Islamic insurance) products will n |
uc2 protect our business from potential loss. 2 31415
UC3 Takaful (Islamic insurance) products will not meet our business exp onSy | 4 1o 3045
We fear takaful operators (Islamic insurance companies) will p their \
uc4 commitment in the event of loss by our business. ' 1 3 %_5
D AN
We fear takaful operators (Islamic insurance companies) that provide Islami ' p)
UC5 insurance are not Shariah-compliant. 2 "é\ 4|5
Ls N~
We fear takaful operators (Islamic insurance companie rOVid%nq N
ucCe6 insurance services do not have enough experience,in insufance %r{ kings. | 1 @ 31415
AW U Y
Our business would choose takaful ( urance) pr ts &Mces because:
We are acquainted of the existence of takaful (I ic insurance ucts, &
AW1 services for MSMEs. c \ &\ 1]2 31415
N
We understand the difference betweehytaKafulg@(Islamic y]suranc@))‘and
AW?2 conventional insurance. 94 <{- 112 31415
\n N
We know the basic principles & ceénce sm in takct@f‘ (Islamic
AW3 | insurance). % 112 |3|4]5
N
We are aware that takafu c insuran.ee is er'cd @ﬂw Muslims and
AW4 non-Muslims. \ (_/ 1|2 31415
SN N
We receive enoughfinformation frém Islamic insurdhce companies (Takaful
AWS5 operators) aboutusing takaful pao\s. NS 1|2 31415
& ) L O
We receive ew ormation frant Isfamic Thsurance companies (Takaful
AWG6 operators% enefi of7<a Ipro%c_t{s to our business development. | 1 | 2 31415
- N
We regéive enough inﬁrﬁ;ﬁﬂ;rom the.government about the features &
AW7 advanta arious takaful (1 amicYQEUrance) products. 1|2 31415
T
the different takaful (tslamic insurance) products available for 112 Talals
SOCIAL INFLUENCE
ur business would choose takaful (Islamic insurance) products & services because of:
S commendation from reputable religious leaders 12 31415
12 ecommendation from reputable public figures 2 31415
S Recommendation from parents 112 31415
The expectation by others that we should use takaful for our business risk
Sl4 . 1]2 31415
management strategies
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sI5 The influence of people who are important to our business undertakings. 119 304 617
SI6 Recommendation by staff & shareholders of our business enterprise. 12 3 6|7
SI7 Advice from our bankers & financial consultants. 12 6 |7
sI8 Recommendation from friends & colleagues. 112 3 6|7
SI9 Our business partners in the industry are using it. 1 4 6|7
GOVERNMENT SUPPORT
Our business would choose takaful (Islamic insurance) products & seryices because:
Nigerian government promotes the use of takaful (Islamic insurance) among
GS1 MSMEs. 314 6|7
National Insurance Commission (NAICOM) encourages the use of tal
GS2 (Islamic insurance) among MSMEs. 3|4 6|7
The Nigerian government regulations & laws related to takaful (lslamiic
GS3 insurance) products & services makes us feel comfortable. ' 2 314 6|7
-}
The Nigerian government & National Insurance Commiss NS
Gs4 current efforts make us feel comfortable in using takaful (Islami ' _f‘)l 6|7
National ~ Insurance  Commission  (NAICOM) i alf N~
GS5 clear framework guiding the operations of ic 1 ranb' 1 ZY‘}’ 3|4 6|7
companies (Takaful operators). -
The Nigerian government is active in setting- Wt faul‘l'[les such as ‘<: i
GS6 policies, programmes, and schemes so that ell inform out Q 2 3|4 6|7
takaful (Islamic insurance). N
RELI e
Our business would choose takaf (Islamlc ins odUcts&services because:
We try to follow Islamic injuncti II m on]r tﬁ@ess
RG1 undertakings. 112 314 6|7
RG2 | We have afirm belief in all basic ical d%jf IslaA 1o 134 6|7
RG3 We feel sorrow and dissatisfac en we/do so tH‘ng g@tourfalth 119 3104 617
RG4 Takaful products are Sha pllant 119 3104 617
ligi bl t t‘\‘\t b to takaful
Religious  obliga No |vaj 0 s ibe to takafu
RGS (Islamic insurance@? in QH busin L 112 314 617
As a busines d b “\Using takaful (lIslamic
insurance) but) risk  management
RG6 strategy. % 112 34 6|7
) &

N
\C-j

A‘& AOR
N

N
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SECTION C: INTENTION TO ADOPT GENERAL TAKAFUL

Please indicate the extent to which you agree or disagree with the following

statements
The rating is from 1to 7. 1=Extremely Disagree to 7=Extremely Agree

=

Code ADOPTION INTENTION :
We are interested in using takaful (Islamic insurance) products in
All . . - 3(4]/5]|6
managing our business risk.
We intend to adopt takaful (Islamic insurance) products in f
Al2 future. 112|3|4|5|6
|
We expect to use takaful (Islamic insurance) conti | {
Al3 protect our business assets and liabilities. K# 5|6
® T
N
Al4 30| 4 L@ 6

We intend to adopt takaful (Islamic Insurance) wit he next 6
months.
\f'

O

280




Appendix 3: Missing data statistics

Std. Missing No. of Ext 2
Item A Mean Deviation Count Percent Low h
RA1 293 4.85 1.727 7 12

2
RA2 292 4.98 1.682 3 1.0 12 cﬁ 0
RA3 290 4.99 1.731 5 1.7 A 0
RA4 293 4.96 1.747 2 7 9 1
RA5 292 4.66 1.808 3 1.0 Y' 0
RA6 289 5.21 1.661 6 2.0 0
RA7 291 5.15 1.725 4 1.4 \p 0
CP1 292 5.18 1.841 3 1.0 0 0
cP2 291 5.18 1.740 4 z 0
CcP3 291 5.29 1.616 4 0
CP4 290 5.40 1.729 5 w 0
CP5 289 5.32 1.770 6 : .
CX1 294 3.94 1.952 1 3 | S
CX2 288 3.74 1.917 2.4 |
CX3 291 3.69 1.881 4 1.4 0 Y\
CX4 292 401 1.967 Y' 0V
CX5 294 3.10 . %\T

UCl 295 3.32

Uc2 293  3.06 0
uca 205 321 0
ucs 292 319 0
ucs 202 321 0
uce 292 313 0
AW1 293 4.20 0
AW2 203 487 0
AWS3 0
AW4 0
AWS 0
AW6 0
AW7 0
AWS 0

si1 4 14 0
SI2 6 2.0 0
SI3 9 3.1 0
Sl4 7 2.4 0
SIS 10 3.4 0
Si6 .\. 7 2.4 0
6 2.0 0

\ 9 3.1 0
16 5.4 0

1 4 14 0

s2 3 1.0 0
GS3 3 1.0 0
GS4 3 1.0 0
GS5 2 0.7 0

OOOOOOOOOOOOOOOOOOOOOOOOOO'O_;OOOOO
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Item N Mean S_td._ Missing No. of Extremes?®
Deviation Count Percent Low High

GS6 292 4.29 1.969 3 1.0 0

RG1 294 5.50 1.791 1 3 0 \
RG2 204 553 1.706 1 3 25 %
RG3 291 5.60 1.802 4 14 29 0
RG4 292 5.48 1.736 3 1.0 0
RG5 293 5.40 1.724 2 0.7 0
RG6 292 5.49 1.722 3 1.0 0
All 287 5.43 1.821 8 2.7 0
Al2 287 5.54 1.721 8 2.7 7 0
AI3 286 553 1.802 9 .1Y' 29 0
Al4 284 5.17 1.893 11 0 0
a. Number of cases outside the range (Q1 - 1.5*IQR, 5 A
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