CHAPTER TWO

THE DEVELOPMENT OF TELEVISION IN MUSLIM COMMUNITIES

2.1 INTRODUCTION A :

In the recent years, the world witnesses fast paces of developing tean broadcasting.

However, Muslims do not cope with this development to wutiltA television for the

@

dissemination of the Islamic message. The quality of
demonstrates no much development despite the rapi

broadcasting. This chapter identifies the basic pr%f
also highlights Islam and television at the early stxof 1t
historical development of television in M\I%Ncieti

formats and sources of Islamic televisio

tilevision programs

2.2 BASIC PREMISES OF C > 11
According to Olayiwola (1993%5Y) Islampi§ a pq}bl icative religion, and Allah (SWT)

il Y,

keed inte in the affairs of His creatures. Allah

1S a communicative Go takel
(SWT) creates humaf
independently. T

Allah (SWT)sa

{155ad s Lad oSillans 1y S5 o3 (Sl G) 31 il o)

W@st means: {O mankind, indeed We have created you from male and female

and made you peoples and tribes that you may know one another} (al-Qur’an, 49: 13).
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The addressee 1n this verse i1s mankind not Muslims to indicate that communication is the

normal state of all human beings.

Communication in Islam as a field of study has been much debated on. N%Sfort In

this field 1s spent on human communication. Some scholars deﬁ*on divine
communication and others on mass communication. Human cowzaﬁon in Islam
should be based on ethical grounds that control the interac ioTuman beings and

guarantee the well-being of the communities. Mowlana yda tu@xtem&tmnal

Communication School at American University, %gton (2007 fl s the

dip#] coﬂepts of the

fundamental principles of communication ethics. five

Allah) and amanah (trust) are the basic c:

The concept of rawhid represents th eslz

Tawhid also negates the right %Zelgnty

4
(SWT). Negation of sovere Qfof hu'n N
because human beings

an

S 0
| C
fa dn er human society except Allah
‘o-/ ’~</

¥each other involves mutual respect

ld ca)@pt,, enjoining good and forbidding evil,

1s extracted from t

ﬁtbat communication of Muslim society 1is

meant to sprea d d preve

I
Whl(@

le'h (SWT) said:

..F

;3 M\foﬁajdjﬂbo b wwu_a-):-\ J'}(:"{g}

'means: {You are the best nation produced [as an example] for mankind.

You enjoin what is right and forbid what is wrong and believe in Allah} (al-Qur’an, 3:

110).
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The importance of the third concept., community. lies in the international cooperation

among all Muslims regardless of geographical and political boundaries. The pt of

tagwa guards against unethical forces that affect human beings, and the in@ e of the

last concept, amanah, 1s stressed in the great responsibility which almAA]]ah (SWT)

X

R 1catii)n of Allah (SWT)

imposes on mankind (Mowlana, 2007: 31).

[n addition, divine-human communication that represents ¢

with human beings is also discussed by some Muslim r

elaborates on divine-human communication mode]s@

with human beings through either inspiration. frorigisplgnd

Qur’an. Allah (SWT) says:

25 %4 2

ﬁ'; tLiS s 5_.}39 (9= Vo)

il

Which almost means: {And it is at fo
except by revelation or f@ni

tion@at He sends a messenger [1.e.. angel]

O

+ I
to reveal. by His pe on, ‘hat i s(jndeed, He is Most High and Wise.} (al-

Qur'an, 42: 51).$ “F)f ?{\\

h
>

down because the communication is directed from

The directi f these models 1s up to
Allah { to human beings, and human-divine communication directed the other way

round Wggrlexists. Human-divine communication represents the relation of human beings

with Allah (SWT). Mustafa Kanakir who was a senior lecturer at Islamic Science

University of Malaysia and researcher in Islamic Broadcasting (2008: 20-22) argues that



to establish a strong relationship with Allah, human beings should have silak (connection)

with Allah (SWT) and ikhlas (sincerity). The best way to establish this connection. he

X
S

mentions. is thikru Allah (remembrance of Allah) (SWT).

2.2.1 Process of Communication

Muslim scholars of communication focus on the process of human comMunication. For

example, Hamid (2007: 29) and Mahmud (2010: 44) argue?ym process of

communication includes five elements: sender. message. chann@l. Mycel feedback.

Lunenburg (2010: 2) explains communication elementsgHe S
initiator of communication, and the receiver 1s the ﬁal pripag W

\ NV

"Oxds: symb{E'or gestures

with which to compose a message. The mes® ;15 ’he outconggl of bgmcoding, which

message is sent. The sender encodes the idea by¢'

htag el i1s the carrier of

E‘J\

10 the sender's message

takes the form of verbal. nonverbal, or wi lan

communication. and feedback occurs 1 %e r

and returns the message to the initiat

&

Each element of communicatgn proci

sender, as an initiator of @ssa ,
un

i/ati
because these thr, ws are’r&d fq-'the wellbeing of disseminating the Islamic
* se#u

ortéﬁ be acquainted with three fields of

%

ychology (Mustafa Kanakir, 2008: 38)

knowledge: Shari ’a@n

N

message. Mush der 1s differentiat®d by four characteristics. First, he 1s not only a

broadcas ﬂ\r. Wt ke 1s an inviter to Allah (SWT). Second. the Muslim sender is involved
)

in and sible for his message. He is concerned with audience to accept his message,

Islam. Third, Muslim sender is a representative of Prophet Muhammad (PBUH) because
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he takes responsibility to achieve the same mission. Finally, Muslim sender is the
disseminator of the message of Allah (SWT). Therefore, he bears in mind that his main

reward 1s from Allah (SWT) (al-Din. 2010: 57). Muslim sender is also adv& z  acquire

other characteristics such as being a model for his audience, having wim Kl patience.

Second. the Islamic message should be full of either ‘ilm (knowledge),zisdom or tazkiah

(spirituality). Allah (SWT) clarifies that in the noble Qur’an by

-?. ;

, ngegI \’m themselves

and¢wisdom and purify

O

gaNZ: 129).

N,
cc@bute to the success of

them. Indeed, You are the Exalted in Mitt, the

Al-Din (2010: 62-63) argues that g aiff
_ &
communication. First, the com jeation , essage h@to concern as big number of
I
audience as possible. Secor% shoul} be gp@gq'ate for medium or channel of

N O

3 aud@ should be considered. Fourth, the

-
-

communication. Third,

: N
message should not ¢ jal C ﬁc!m(,%"(fth,, the message should be characterised

A N
l\ communication &&g’classified differently. Some researchers like Abu

by simplicity, cla '&Tecti}ﬂ

Third, chan

Ausba’ 30-31) classify channels of communication to verbal and non-verbal

accaging J8 types of communication. Others classify the channels to visual. audio and

audiovisual. They are also classified into heard, seen and heard seen (Dlio, 2003: 71).

However, other researchers classify Islamic communication channels differently.
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According to Mustafa Kanakir (2003: 195) channels of Islamic communication are
divided nto traditional and modern. Traditional channels refer to means of

communication that were used in the past and may still be used in the presﬂ%e such

as Hajj, sermons, lecture, poetry, athan (Islamic call to prayer) etc. Moci%nnels refer

to news agencies, journals, cinema, radio, television and the lnteY.Every channel

should be chosen wisely to suite the message. The message Mcast in radio, for
example, may not be suitable to be broadcast on televisio% l

Fourth, the receiver of the Islamic message has both rgghts ad tie\%ﬂe ~Fcess of
communication. His right is to receive useful %da}t - %S that are
appropriate to him, and his duty is to listen we%z m

The receiver of the Islamic message is n usli

/
-

(SWT) certifies this meaning in the nobl

choosing the word Qna {4

Allah (SWT) 1s ;M ed.

ls essential in the communication process because it helps determining

Fifth, feed:
whe% cipient has understood the message in the same terms as intended by the

sender MU whether he accepts that message. Prophet Muhammad (PBUH) was deeply

concerned with feedback. He noticed that disbelievers responded to his messages
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negatively even he used the best suitable ways of communication with them. Prophet
Muhammad (PBUH) became deeply sad, and Allah (SWT) consoled him in the noble

Qur’an by saying:

{Le..o\ ! \.Lé.o | g0 &0 ,J O) r;e)G'T s‘-‘ @b a.UaLe}
Which almost means: {Then perhaps you would kill yourself through Rldover them, [O

®w} (al-Qur’an, 18:

ng\g&)m of the
| S

'am;® SOMe New

N

Muslims like money so he gave them as meant% ztai \?\laeaﬁi@‘hil, 1985: 54).
Others like praise so he praised them in\%lo ens sit&feedback from his

audience.

Muhammad], 1f they do not believe in this message, [and] out

0).

Prophet Muhammad’s (PBUH) concern of feedback mgde h

message according to his audience to obtain the be

2.2.2 Levels of Communication \E
unigtion ir,;ﬁqm v levels. Al-Musawi (n.d.), for
% ’ o
vels

\B'H\ _@3’ communication are intrapersonal

42,}

tcati@ group communication and mass

Scholars divide human co

example, states that the

communication. inte

»l oe 1o
communication. Fq' 1, )ccofin o’\lﬁ?af (2011) itisal thati (intrapersonal
communication %vel of c@Znic@n that takes place between a human being and
% Y

himself. Muglala™“¥anakir (2008: 3&6) argues that the Muslim communicator should

obtain e atures of intrapersonal communication. They are: 1) knowledge and

edud®n ) modernity and update, 3) leadership. 4) knowing the state of audience. 5)

patience, 6) truth, 7) courage and carefulness and 8) belief in what he calls for. These
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characteristics qualify the communicator for the next level of communication, the

interpersonal.

Second. according to Beebe et al (2002), interpersonal communication cﬁ as a

distinctive form of human communication. It is defined not just by th&ber of people

who communicate, but also by the quality of the communication. Th (_007 6) further

state, “interpersonal communication occurs not when you sim cract with someone,

m cQmmunication

but when you treat the other person as a unique human bel

é's Ow'the way
C-)

ers extract

writers focus on communication of Prophet Muhamma
that he communicated the message of Islam. Muslim

communication features that the Prophet (PB H) ad.

modern age. For example, Mustafa @003

communicators should maintain six 1ssu§ the lev %t Ap&Lsonal communication to
N
f! L

be able to achieve the mission of \mumc Ing e“m@'ge of Islam. They are: 1)

wisdom, 2) relation with gov Bl @'respectma others. 5) mercy.

'0

eargnéc e é}@racterlstlcs are not only applied to

%@nica (o 100.
O

o the ynature of communication that occurs in

kindness and gentleness and 6 f

human communication, & as

Third. group co

lon ef
| P4 J {\ ) R
groups. Group 1cation eienn?l-m Islam. Khutbat al-Jumu 'ah (Friday sermon).
\'

one of grou unication channa}m Islam. is fardh ain (individual obligation). Even

the la ar of Islam Hajj i1s also considered one of group communication channels in

Islam® 1s not only concerned with groups, but with the entire Muslim nation and

even in all human beings. Allah (SWT) said:
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{1558 95 Taer ot Jo5ny 15002005}

-

Which almost means: {And hold firmly to the rope of Allah all together and%got

become divided} (al-Qur’an, 3: 103). c\

The concern of Islam in all human beings enjoins Muslims to make a om‘ard to

exploit mass media to disseminate the message of Islam to all human being.

Y

Fourth. according to Obe (2008: 6) “mass communication 1s . m¥s~of disseminating

tero Wasses of

i
rces ghrough ,tl@‘z&-e of

information or message to large. anonymous., and scatte

receivers who may be far removed from the message\§

sophisticated equipment. In other words, communy

through a mass medium to a large number of pﬁw

L

X

people or the public. Mass communicatioMgFan _be IR rprel@ In tWo ways:

communication by mass media and com% iat iOR %jas /\ln this context mass
4

inatyr am.iﬁ'fs meaning 1s narrated in
o~

S5 15ei ﬁ,»G.U 25\5"1;_ SEL g}

communication is a useful medium fo

the noble Qur'an. Allah (SWT) { ys*f z

Which almost means: { Pc N
a bringer of good tii%d a:

3
&
e}‘ yggdxcept comprehensively to mankind as

. u'@st of the people do not know} (al-Quran.
g

34: 28).

_ S
Obe states, (é&) “One needs to underscore the underlying fact that what 1s common

In every& tion of mass communication anywhere in the world i1s that it 1is
communicated through a mass medium. In other words, for any message to be regarded as
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being mass communicated, 1t must be disseminated through a mass medium like Radio,

Television, Newspaper and Magazine™.

Furthermore, communication in the modern age does not change from the Prce %; Ime.

Changes of communication lie in the media only. The first word revea"&@ Prophet

Muhammad (PBUH) 1s igra’ (read) which 1s considered the first im& R e assigned to

the Prophet. It is commonly known that the Prophet (PBUH) i1s illi?ﬂyl.e. neither reads

‘and eldin It means
to acquire knowledge (Noordin, 2009: 1). According to Ibngkathir (19 9:K7¢ﬁ$édge
can be acquired through mind. tongue and hand 1.e. & Wfit g gand % tool of
writing 1s galam (pen). Noordin states that: VT \

N
“The function of the Qalam is to write. sx :aal disse | @na‘rion and
ed

nor writes. Therefore, in this context igra has further mean

A

knowledge. Nowadays, computers are

> 1N
0 k. 'éd disseminate
on@'er 1s the Qalant

nié\and educate human beings.

S

information and knowledge. Thus, me

for this generation.” (2009: Prefac\
Also stories narrated in the noble QuWre t

o)

The medium of communicating

i€ Qurian at the age of the Prophet

O

(PBUH) was narration. In ium of communicating stories 1s

developed. Stories in tNe™ & gomdmunicated through acting. Acting is

presented on mass% lik¢ al'&\ television. Thus. mass media are apt to
. . N

communicate th IC message. \c')

N

In additi&&vesey (2011: 1) states. “‘Mass media. therefore. refer to channels of

commun n that involve transmitting information in some way, shape or form to large

numbers of people™. Livesey (2011: 1) goes further to comment on television as a mass
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medium which “is generally classified as ‘one-to-many’ communication - ‘one’ person
(such as the author of a book, the creators of a television programme or a film director).

communicates to many people (the audience) “at the same time” in a way that\z ly

impersonal”. According to Mu’awid (n.d.: 11) television is the mé werful

communication channel that human beings have ever known because ivbmes both

audio and visual portions. Obtaining such characteristics, televisionwo be the most

\Y

exploited channel for communicating the message of Islam.

!i,)

" of r@castmg In

the broadcast

2.3 TELEVISION AND MUSLIMS

Davies. a noted British writer on Islam (1987: 168) st

the Muslim World ‘“there should be a natural @w

media”. This affinity 1s not strongly establhed

lmS

1 87.\167) further states,
A

\
picalfextr [l of sound and fury.

“Muslims commentary on the media is

had established. Some

functioning nature, 9@, ams. However. others consider 1t as a

f

neutral medium th& 1s Suitable for con

E%E:g the message of Islam to the masses. The

disunity of M attitude toward television affects the utilization of television for the

dissem@ the Islamic message.

Some researchers tend to forbid television because of its functioning nature, al-rasweer

(photography). As a new medium invented by non-Muslims, television is misinterpreted



by some Muslim scholars. Misinterpretation of television is originally erupted from

similar use of the Arabic word (a/-rasweer). This word is narrated in some of Prophet

Muhammad’s hadiths (PBUH) to refer to idols and drawings that were worshi 1de

Allah (SWT). For example, Prophet Muhammad (PBUH) says: s
S 5o Vg (IS e L—-Vsl‘ 105 Yy
ivwdog or an 1dol

la@?km Amin

Which almost means: (Angels do not enter a house which has e

picture inside.) (Hadith. al-Bukhari. Kitab Bid™ al-Khalq: Bab

Wa al-Mala’ikatu F1 al-Sama’: Juz™ 4).

S

wt*e@ used to mean photography.

p.

Ny, but% s not imply the real meaning of
&

* Ar@e word. misinterpretation would have

)

not occurred. This mig# Ctatl inly@}Saudi Arabia because Muslims n Saudi

Arabia focus on :e%ore t apgfﬂmmmg in context. Boyd who 1s recognized

5
Internationally Q major contributor%

In modern age. coincidently theer:b
The similarity of this word 1s '\ite ‘ro'
Islamic ban. If another wo@e 1t

0
i_

3 knowledge about broadcasting in the Middle

@ed as one of few scholarly researchers with wide-ranging experience

East. an
and unah ing of Arab media and Arab mass communication (1982: 129), states that

this 1ssue resolved when the King of Saudi Arabia gathered prominent Muslim scholars in
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the kingdom and asked them about light whether it is good or bad, and their answer was
good because light is created by Allah (SWT), and it is useful for His creatures. Another
question was raised by the king. Is shadow good or bad? After negotiation theﬁgr was

good because 1t 1s inherent in light. The king said that it is solved then becdyse a -tasweer

1s not but a combination of light and shadow. Having known the reTf television,

Muslim scholars in Saudi Arabia change their minds of banniMggRlevision. Thus,

1!; levision.
S \sqﬁ

misinterpretation was because of ignorance of functioning na

Moreover, other researchers reject television because of gs pro . @Dngs,
female voice, romance, nudity and the like are frequerniy rogrags of i levié%fx. Shakir
N

e fomégﬁg hadith:
” q@dﬂ‘ R PIEHA [N

F 4

(n.d.). for example, argues that music is illegal in % asel

Which almost means: (Singing grows hy % in th,‘j( |
“J &
al-Adab: Bab Karahiat al-ghina™ Wa af&amwr: #49 &
A Aj .
llu%g and poft qa@ce 1s prohibited in the noble
; , '] ¢ &

N O

S
Jdith. Abi Dawwd. Kitab

Shakir goes further to argue th

Qur’an. Allah (SWT) says:

Which almost meansfd Bk

do
‘u’s
appgopriate speech} (al-Qur’an, 33: 32).

disease should coﬁ , Mt speak with
\

The female Ns included in the category of sarr i.e. it has to be concealed (Shakir,

nd.). A to Shakir, women in revealing clothes sing openly on television which 1s

11

the cause OFtorbidding watching television. Nudity, romances, serials and other programs

of television share the reason of prohibition.
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Furthermore, some researchers consider television Aaram due to its impact. Al-Turayqu

(n.d.) argues that the most prominent reason for those who prohibit television is that it is

not primarily aimed at spreading virtue and proclaiming the word of Allah aaer it 1S

ay vary,

established for an unworthy purpose and no matter how much people’s ﬂ'ms}
they are almost all engaging in one thing which is unacve and 1dle

entertainment. Being established for unworthy purposes. evil of te n overcomes its

c o‘rn scholars and
e fi lMﬁers%Al]ah

N
g"u‘ iglles)
aydﬁ them is great sin

m; beIIEf ! al (DUI' arnl.
A

Ing television 1s not allowed

good. According to Mustafa Kanakir (2003: 231), this issu

Muslims who follow them to prohibit television based o

(SWT) says:

lagadd fo )8 ‘Lﬁébgwwc’w,—g

Which almost means: {They ask you about \%l gamb

and [vet, some] benefit for people. But th

2t 2149).

Based on Qias (analogical deductlvlslat

because its sin 1s greater than bengit.

except by getting rid ot‘%\“ |

either positive or %ke Ihgre

television.
&

S

Qtj\ers this Qias cannot be applied

Qz

its nature and cannot be eliminated

because unlike television

some writers argue that the means come under the same rulings as the

i ﬁﬁ'
ends. eans of doing something haram is also haram, and the means of doing

something obligatory is also obligatory (al-Turayqi, n.d.). Al-Qurafi (1998: 60) discusses
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that the means that leads to something AZaram may not be haram in itself if it serves

preferred advantage like ransoming Muslims by paying money to non-Muslims. Mass

media are interpreted similarly. They are permissible in and of themselves b@n'the

fact that if they are used to spread truth, then no doubt that they are &a Bible (al-

Teutra] like a

glass if it is filled with water: it is halal (permitted) to drink. It tume'am if the same

Turayqi: n.d.). Television and other means of communication, therefor

olass is filled with wine, and becomes wajib (religious oblig Chﬂ' 1t 1s filled with

medicine for the sick.

Accordingly different attitudes of Muslims toward ﬁn .af ct Jts ut *atlon for

\n N
el eta@f television

glous programs

dissemination of the Islamic message. Surve)l br pdc

during its early stage in some Mushm cou p 1!’1’5 notic
%10 and television in

982 \"85) X
C-,

m'& A X¥elevision stations in the

:\

Muslim communities begin and_en brgpdcaghg b citing verses from the noble
I
fo of @) gion by broadcasting one or two

are infrequent. A study conducted by B

eighteen Arab Muslim countries de

Qur’an. Others like Sudan and%

religious programs that m&le tot 'rel us b¢gpdcasting about 60-70 minutes daily.

'\
e,
es ol bip cﬁast%ﬁy religious programs even noble Qur’an

@,

N
broa&c\ast between 15 to 25 minutes a day like
b 4

0, and the percenk of religious programs of Algerian television is

Other countries like Jo

recitation or arha

Bahrain and

4% out of %oadcastmg

Likew1Sogg#study of Islamic television programs conducted by Buyong and Ismail who

are lecturers at Islamic International University of Malaysia (2012: 19) on seven
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television channels in Malaysia demonstrates that no major change takes place

concerning Islamic programs. The researchers discover that Islamic programs in four

channels are minority, and other two channels contain no Islamic programs atﬂ%nly a
single channel, al-Hijrah, is considered the Islamic television in the co@adcasts

approximately 67% of Islamic programs. The percentages are clarifie e following

Figure 2.1. Only 11% of TV 1 is Islamic, 4% of TV2 and 7% of T 'V 7 and 8§ TV

have no Islamic programs at all. TV 9 has a larger amount of ['\¥gg 12 proFrams estimated

23%, and al-Hijrah as mentioned above 1s 67%. \dﬁ
g
0

120% -

96%

100% gg9;

80% -

LINon-Islamic

60%
L] Islamic

40% -

20% -

0%

TV1

Figure 2.1: Progra

R
2.4 HISTORICAL @0}4
&A

pv EVISION IN MUSLIM SOCIETY
Mass communicﬂ a field? ot ﬁmomdge 1s discussed by Muslims prior to the

(o
invention of ;\media by non-Musl%s. Mass communication is applied to the Muslim

societ@ divine-human communication. According to Davies (1987: 168) the word

‘broadca™&imply means to disseminate widely. She (1987: 170) also argues that the

concept of al-nas in the noble Qur’an involves that Muslims are mass communities. Mass
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communities require mass media to communicate. To this end. the establishment of book

writing and print in Muslim communities can be traced back to the time of Caliph

Uthman Bin Affan (RAA) when the collection on the noble Qur’an in a%g was

completed. Book writing and print have undergone a process of devew; until it

reaches papers and printers known today. However, Muslims in the?dem age are

lagging behind in the invention of modern technologies and mass mew

According to Wilt (n.d.) “the birth of the electronic televisi%allfkktigjossible to
pinpoint exactly. Due to the numerous contributors thg helped tp degelop® s -
medium, it is even more difficult to acknowledge any oncggrson y)r ' i, Being

producers, western manufacturers export te]evisb{/Ztio

producer countries. Al-Qudat (1994: 16) arg %ﬁ televisy

258

countries begins in the mid of twentieth ce%.

World as Bovyd argues is purchased frc&' %n-&fl
“Virtually all television st iorwﬂ'lhe 'rab '
installed by West European mericgi eqps
installation agreement &‘Nfor 'ro\li

experts, or for th

a'\tr nin !
manufactured” (1 98%. 4
Importing televisio %no _ ym/ma
? ' 4

oney of Muslims @?(:n-l\/luslims.
\

of purchasing broadcasting technology from the West are not limited

—

' co@(y where the equipment was
' S

Mfacturers appears to have negative impact

beyond transfer

The congcdg=m
to ha@but '+ exceeds to software too. Television in Muslim societies has a
predominantly western style because it was invented and installed by the West (Boyd,

1982: 9). Al-Qudat (1994: 16) argues that the first television broadcasting in the Muslim
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Arab World was in Dhahran, a city in Saudi Arabia, in 1947 where a station was

established mainly for economic reasons and entertainment of Americans, foreign

personnel and their families working in Arabic American Company é CO)
ven h

Company. Henceforth, television extends to other Muslim communiti% alf a

century after introducing television in Arab countries, television prograw affected by

western programs. Rugh who is an editorial board member of dia and Society

journal argues that some television programs in Muslim commiT¥g arekopied from the

depate ™o ms\!dﬁblja?era’s
W& cspecially tH]
”é ",

viewer voting such as Super Star and Star Academy, Qave \%rmﬁ@é’as from the

<

west. He (2007:15) states: “echoes of American

contentious discussion shows. and Arab reality sho

se t ‘a’fc:)involve
¥
NV

West™.

h
' aﬁbrnpt to overcome the
=,

a Q-
moﬂ@mg imported television

Conversely, some Muslim countries at e

western trend of television by settir pdeline

programs. Shobaili (1971: 242-243) % ues th‘t @l
tele | s of é@)hmdelmes of broadcasting were
es \a:&é: First. all scenes that rouse sexual

.9

' ei %ond, women shall not appear indecently
N

N
gudsountries and more strictly in

Saudi Arabia at early stage S1

di

applied to television and

n

excitement of whatev are prohy

3 1n @rt love scenes with men. Third, women are

dressed nor may th%‘.ce, 0(
s 3

by no means to appear In athk‘:jt‘. games or sports. Fourth, alcoholic drinks and

anything h%o do with them shall not appear in films. Fifth, no downgrading

refererf@gwhgther explicit or implicit should be made to any of the Heavenly Religions.

Sixth, other countries may not be treated with praise, satire or contempt. Seventh,

anything relating to Zionism or any activity practices by Zionists is by no means allowed
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to appear in these films. Eighth, all material meant to expose monarchy is absolutely

prohibited. Ninth. on the whole all immoral scenes are prohibited. Tenth,

considered as betting or gambling is utterly forbidden. c\

tren}- of western

Mislim countries.

These guidelines later appear to be unable to stand the sweeping

influence. The strict guidelines have declined gradually in m

e\fi ‘on'. Then. the famous

vails. This

Women without head scarf became acceptable to portray on {

Egvptian expression al-jumhur ‘awiz kidah (Audienc

expression becomes a justification for prohibited scenc{™dt a lafer st g tl(ﬁ,%?)ncept

1 X

that ¥ prohibited.
Ny

that @'mg process of

&

programs 1s almost disappeared. It is unquesti

indecent scenes in foreign and local teleg ' Eo
undenounced. \

Moreover. television In Muslil%n: ries 1‘;

to Buyong and Ismail (2OKNelev \

Isio
but a study of media

source of entertainm

and Ismail (20]23. )
| . N
family sﬂc%\ﬂh the wholesome commercials during the break, to overpopulate

wSwand random commercials...Many channels have deviated from their

reality

original pfogramming focus throughout the years as well due to government policies™.
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In addition, at early stage of introducing television: no clear policy of broadcasting in

most of Muslim countries was implemented. Even few countries that attempted to adhere

precisely. Boyd (1982: 94) noticed that “Although Jordan probably er€s more

to already established policies. commitment to a specific timetable is n wc ved
h ?

faithfully to its published television schedule than most other Arab tewﬁ)n SEervices,
WSting timetable

changes do occur almost daily”. News was a hindrance to br

commitment. “Although the times for various news services ar

), hecl,, the news does

BMtedﬁL%z:

not always fill the scheduled period and is occasionally exteriy

95). Extension of news, most of the time, 1s due to ®

prominent political figures like presidents and ministeri

g

Besides. intrusion of governments in Islami uales 1S no

television stations in Muslim communiti cont@
6
welems |

Bovd (1982: xii1) “radio and televisio\ he

by the government or indirgetly\ghroughy a ?
organization”. Rugh (2007: 3) whoa e a:

>

>

N
r spdeches of

A

* ){%mment. According to
.
rab @ld are operated directly

N
i

er of media studies in the Arab

t-sanctioned broadcasting

World states: “my resear ’ Sstengy co(n}@yned to me that the most important
~ I
casual variable affecting 1t] Cof ne??media In each country is the underlying

political system tha

not very imp y Political relatloh&h]so affect importing television programs. For

example, \%ypt and Soviet Union commenced closer relationships to supply Egypt

with @hardware and air defense system; Egyptian television broadcasted films

about the new friend despite the disfavor of audience and broadcasters. Boyd (1982: 38)

states: “there was no particular liking for such programs among television programmers.
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but they were either free or inexpensive and pleased those whom Egyptian at the time

believed to be its friends .

Despite government control of television, the most dramatic changes in broadcﬂz have

occurred in the past decade because of the emergence of satellite televisioﬁh

10). After introducing satellite television to Arab countries in 1990 (TOO’) ) and

eruption of a big number of television channels, the chances for gox ents in Muslim

countries to control all aspects of television becomes hard a'elllte television

Ing ea ntr\f Even

channels are subject to constraints imposed by polltlca] rea

c’mhi?e Arab

0os agd
’ b B
?h-eQ e country.

Its @'ﬁ
thr%&g: licensing. If a

1@N Y Wl not be granted: and
\RAS

: satitle audiences obtain an

Aljazeera. the media outlet that tends most to br

governments. pays attention to the national politic VIro

Qatar (Rugh. 2007: 11). Governments began w@\y& te
television channel does not fulfill the govegagmentYulg
consequently the channel stops. After @odﬁ:tlo
iIncreased opportunity to share and at ' \flSlOle‘-lou ‘ever. some researchers

atlon I }1’11?3 Moll (2010: 4), for example.

aylno\undéJ rect control of the state. in many

¢ them up have close personal and

tend to argue that such kind o

argues that while satellite &

instances the mdustr\f s 1
]

business ties to EQPO]L‘“(JQ

established on th of free market @QEI)etltion, but what 1s more alarming is that the

(—’

owner of BTE\DE sely aligned to the ruling elite (Wahab. 2006: 4).

N

or instance, although Malaysian 8TV is
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2.5 CHARACTERISTICS OF ISLAMIC TELEVISION PROGRAMS

The study of Islamic television programs has discovered that no specific policies for

Islamic programs are implemented (Buyong and Ismail, 2012: 5). The i

?‘: of

television programs lies in the mission they fulfill. Television programs aa& In values

that are presented to the masses. High-valued television programs prcWate valuable

messages that aim at spreading all kinds of good to human ki&_\;‘ junk messages
V

waste audience’s time and promote unethical messages. To pr | alllable and ethical

messages, the programs of Islamic television have specific cMracferist] the

important  characteristics of television program

2.5.1 Reality and Objectivity

S
a@ ‘the state of things as
&

hﬁn adjective 1n the same

According to Cambridge dictionary (2003,

they are, rather than as they are 1ma be’

dictionary means based on real gacts not, persona] beliefs or feelings.

4
e' _ J'0 the@ﬁia’s role in society have been
< realjst s approach’ of telling how the world
l

néx' tiig set of events, which can be reported

Bauer et al. (n.d.: 1) state °

: @\ and unbiased journalists. According to this

N
realistic appro alism’s role in '@iety 1s seen to mirror reality.” Reporters believe

that objecti%

real obfglivily, to some writers, 1s not an easy task.

fairness means telling both sides of a story (Williams, 2003: 178), but




According to Tumber and Prentoulis (2003: 216) the structuring of information in an

appropriate sequence and the criterion of common sense in assessing news content, whilst

not be a

enabling the claim to objectivity (which functions as a shield from criti N‘co not
guarantee objectivity. In daily practice objectivity may not be achieved, Ng

guiding principle (Bauer et al.. n.d.: 2). A reason of absence of ob_iectiw explained by

Mful]y as possible

Ye.. 'l 1S subjective).”

Mma%qnality

)
1N ‘d&ermining
3

rea]!'sq't' approach’ is

&¢port the world by

Siddiqui (1991: 485) who states “while a media producer can try,

to represent a reality, he/she can only present it as he/she se

following another concept tha%l

@nd ali
¢

yvjpad%‘él\ing 1s controlled by business and industrial

V
Qduld be based on a system of belief, attitudes and

more inclusive than obje

human beings includin

Siddiqui (1991:

K

hat broadcasting

sector. but t

behavigus nah is an Islamic term that 1s applied to ensure the wellbeing of

te]e@grams. According to Mowlana (2007: 31) the term amanah signifies great

responsibility which Allah (SWT) imposes on human beings to maintain uprightness of

their deeds. Amanah does not mean at all revealing the truth as it is because reveling truth



Is sometimes haram if the truth is ghibah (backbiting). namimah (talebearing), spy or

revealing secrets. Thus. the term amanah purifies objectivity and reality by protecting
people’s privacy. Privacy protection of persons and homes granted by Ig c
limits the broadcasting of private matters, but even prohibit it fron% discussed

(Davies: 186-187). Programs of Islamic television are amanah becawﬂis devoted to

reveal the message of Islam which Allah (SWT) entrusted Pror

to convey to al-‘alamin (the worlds). In turn. presenters of thig gty steljl message are not

authorized to interfere or amend i1t because they are not buWw
convey impartial programs. The implication of aman%nies Inv

force or temptation. Kahil (1985: 51) indicates that

ilin

N L
sla Thot similar to

ple to convert to a

missionary organizations that offer gifts agd

specific religion.

t%?'%‘ﬂ“* ,.

friendly reproach to the ProQ S

Furthermore. Prophet Muhammad @ oG

message of Islam by conveyi
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Which almost means: {He [i.e., the Prophet] frowned and turned away. Because there

came to him the blind man [interrupting]. But what would make you perceive. [O

Muhammad]. that perhaps he might be purified. Or be reminded and the Nzrance

would benefit him? As for he who thinks himself without need. T Wim*you give

attention. And not upon you [is any blame] if he will not be puriﬁed.vs for he who

Nm him you are

: r'a|1 80: 1-11).

came to you striving [for knowledge]. While he fears [All

distracted. No! Indeed. they [i.e.. these verses] are a reminder j§

Ing:

S

L

i L
-~ L
e

Allah (SWT) clarifies that in the noble Qur aF¥
D

Which almost means: {O you who hN §!

witnesses for Allah, even 1f 1t l%c t yourg

¢

$
- ersi\sthn ly standing firm in justice,

135). &
Therefore. amanah 1n N f)

protecting the right

secrets. Amamﬁ&

&

revelation ( Mui, 1991: 487). Thus, amanah of television programs is to present truth

as it is&awh™ger in news or any other programs. even it 1s against one’s own belief or

attitude ing sure that this truth does not have the elements of haram or makruh

(disapproved).
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2.5.2 Comprehensiveness

According to Zulkiple (2006: 29) programs output must be comprehensive and

encompass Islam in its entirety as no secularization is recognized by Islam. q grams
r

of Islamic television are supposed to be comprehensive that tackle all mm ated both
to this life and the hereafter because Islamic television represents lslah 1S a perfect

N

religion. Allah (SWT) says in the noble Qur an:

Lo oo ¢80 Sy i (e

Which almost means: {This day |1 have perfected for )é 19
favor upon vou and have approved for you Islam as relighwa} (al
Islam is not enclosed on itself like Judaism. noragref c a

Nazism. Instead the message of Islam 1s C(@'I .
\T?_
ﬁ g

;2?

that l IS @ message to al-'‘alamin. 1t “i

w
racgégr; another like

nﬁr@o a specific class.
é -153). argues that
C-,

anifests in four aspects:

group or race (al-Zuhaili. 1995: 20).

comprehensiveness of Islamic mes

place, time, dissemination and ﬁop

First. comprehensiveness lace 1n11c

~ ple 06: 23). The message of Islam is not
5

ﬁn (SWT) refers to this issue in the noble

limited to a specifa
T

Qur’an when h %
N

not a geographically-b

means: {And this is a Book which We have sent down, blessed and

conﬁrmmg what was before it. that you may warn the Mother of Cities [i.e.. Mecca] and

those around it} (al-Qur’an 6: 92).
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The center of Islamic message at the time 1s Mecca. Therefore Allah (SWT) mentions

Mecca with cities around i1t which refers to the entire world (Mutawi’.

deliver the message of Islam to the entire world.

Second. time comprehensiveness of the Islamic message begins s% ation of human

beings till their end because Islam 1s not secluded from prev'ou?ﬁions. Instead, they

are all one entity and the religion 1s Islam (surrender) to (¢ *"T!M\’?l, 1970: 8).

cs Wt were

The message of Islam is sent to the worlds unlike pr@eaxra y m SigeL)
limited to a specific era (Mutaw1 ' \, A

1, 2002: 101). A‘Llah
noble Qur’an by saying:

th@ may warn you thereby

&
$

% hs@ noble Qur’an exists (Mustafa

W oS 10 PK ct and preserve the noble Qur’an.

Which almost means: {And this Qur an

and whomever it reaches} (al-Quran ).

Whomever it reaches lmphes%Cnme

Kanakir. 2003, 152). Allap

g’@'use it 1s under the protection of Allah

t@dﬂe [slamic message is not at the time of the

{’E'ges are imposed to disseminate it.

\

Third, com siveness of the Islamic message in the noble Qur’an is clarified through

tion. The order of dissemination of Islam in the noble Qur’an is boundless.

its djsse

Allah (SWT) says:

L5l 48 B3 gl g}
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Which almost means: {O you who covers himself [with a garment]. Arise and warn} (al-

Qur’an, 74: 1-2}.
Allah (SWT) asserts on comprehensiveness of dissemination in the noble Qf Crough

addressing repeatedly all human beings, not Muslims or believers onlm icate that

Islam is to them all because Allah (SWT) wants His creatures to bevood situation

even they do not believe in Him. See for example, (al-Qur’an, 2.21)Nal-Qur’an, 4: 170)

and (al-Qur’an. 22: 1).

. ; : : g |
Fourth. comprehensiveness of people or audience 1s alsofarified irf th %E‘:m, Al-
* '

ON~ 167). Th
2167 T

nas are the object and audience of knowledge and jnfor avigh. |

message of Islam is to all. Allah (SWT) specygs

C—) " e dazy ) SElLy G}

1@Vt Mu{ﬁmad], except as a mercy to

(PBUH) by saying:

Which almost means: {And We have
the worlds} (al-Qur’an 21: 10%{

Similar to the Islamic meSmge.

kc television should be suitable to

different categories of,

0 cl}igi}n, youth. the elderly. Muslims, non-
fie € f ca@@rehensiveness through television involves

’ <>

l me?t
becaus# it ﬂvolm revealing the message in different languages

Muslims etc. Achi

|

long time of ha

5
and forms Nit each kind of auc%we like cartoon for children, films for the youth,

and 6 for the elderly.

Thus. dissemination of the message of Islam is not confined to a place, time or audience.

Abu Haibah, the manager of the al-Resalah television channel in Cairo interviewed by
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Wise (2006). states that the Islamic message itself 1s not limited to narration of the noble

Qur’an or religious talk shows. All useful and sinless messages and information are

considered Islamic unless they include haram or makruh. Thereby. @‘\ two

limitations of the Islamic message are haram and makruh. Similarly, pr% of Islamic

television are limited only to haram and makruh. Sharaf (1993: 39) i tes that at the

nly international

time of achieving such inclusiveness, Islamic television beco SN
- — z h

ufxan union.

N

A study of “Content Analysis of Islamic Television C @” y (Jsam ljan'@'(.?O]O)
discovered that Islamic television channels lack compromensivgagss yf the{)%esentation
ha\s. i@séevered that
h@ts own model of

A
,éese different models of
C-)

of Islam. Having surveyed the web for Islamic

more than forty channels currently emstw)a

broadcasting (Zulkiple, 2012). Zulkipl %r d ﬁ\ﬁi
e l
Elr , @ comprehensive. Lack of

broadcasting cannot be rejected ev. pr
N |
p@to be due to lack of financial

lm pr+
" 1sion channels. This lack asserts

support, expertise and coop rationfamgy W
the need for creating @
broadcasts in diffe b

r

comprehensiveness of Islamic

nd &
o~

of Islamic television channels that

ve the messages of Islamic television

broadcasting and

2.5.3 Mod n

ns “neither too much nor too little” (Longman dictionary, 1999: 283). Since

It 1sgtoo much nor too little, it also means in the middle. Usually the middle of

everything is the best of it because 1t is far from 1ts two extreme ends (al-Buti, 2003: 211).
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Al-Buti also argues that this meaning of moderation can be applied to both concrete

materials and abstract issues. For example, generosity is a center between miserliness and

lavishness. Bravery is also a center amid cowardliness and heedless ustafa

Kanakir. 2008: 45). Allah (SWT) describes the Mushim nation in the ur'an by

saving:

Which almost means: {And thus We have made you a megy

Qur’an 2: 143). %
According to al-Termithi (1991: 49) the word wasara™Ng the ;

-

Justice of delivering Islamic messages 1s to m@

%ges throll
pn wwa . éh\ extremism.
| | ‘o

/Ajemﬁ% can be both in action and
iah i @e extremism of action leads to

mism lead to wretchedness in this

Therefore, moderation of delivering Islamj

demand because if it is not achieved. mqy

affect extremists only. but transcends

9)) Mo a@bn IS a center between extremism and
AV A
] (ﬁe d¥tgerous than incompliance because the former

A&emlsm C}’

aslim wmmiah and the l\ﬁer leads to bid 'ah (heresy) (al-Kanhan and al-Fifi.

to society (al-Zu

incompliance

disunite the

han and al-Fifi also argue that extremists think that they are doing right.

therefoMm#fiey are persistent. Unlike disobedient who know that they are incorrect, and
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they may repent at the end (2012). Therefore, extremism in the noble Qur’an is forbidden.

Allah (SWT) says:

8 bty 15 o 1 3 38 60 1545 95 30 53 2k

Qur'an. 5: 77). |

In fact. the messages broadcast in the programs of l?-c

i.e. do not focus on ‘aza'im (firm wills) bec%wls 1;1‘1%1‘1

different audiences where not all of them have m waulls.

achieve long time worship or pract e§
f

weakness of the body or iman. The W O

' é";w

Which almost means: \evz the q;%{ Iven an option between two things. he
O

th}t \ twas not sinful) (Hadith. al-Bukhari. Kitab

al-Hudud. Bah ldynatl al-Hudud Wa aagivqam L1 Hurumati Allah: Juz’ 8).

Following %Xample of the Prophet, who 1s the model for all Muslim broadcasters

(Mu@n

television channels to be moderate. Consideration should also be taken into account

Y/be moderate

,s*
for, Nlarge number of

&

€ a ane cannot perform

ra?fforts due to 1llness or

/luhah“rﬁad (PBUH) describes him

used to select the vV

akir. 2008: 2). requires the messages presented in the programs of Islamic

concerning the fact that freedom of practicing Islam in Muslim countries is different from
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non-Muslim ones, and capability of youth is different from the elderly. Also. people of

weak /iman (belief) are not committed to Islamic rules like those of strong iman.

Yv

Moreover, al-Oadah (n.d.: 1) argues that looking at Muslim history, it is r@ole that

the problem of giving a practical expression to moderation is one of the diMeculties that

Muslim intellectuals had to wrestle with. He further argues that it isq%it asy to see how

this disagreement affects the field of Islamic work today beca seWe of a widespread

theoretical acceptance of moderation, attempts at givj
sometimes lead to conflicting goals and actions. In fa? Musl
the concept of moderation correctly. Therefore, the coMee _

explained in details by specifying clear rules es

the “unsettled problem™ of entertainment 1n M M\

2.5.4 Islamic Distinctive Features 3 & ’ C;*
Ee %

&

1(: unipxRpply its distinctive features

imu 1})' a§he social. cultural, and mainly

omsywhist media. for example. serve

According to Mustafa Kanakir (2003

o

'

to its media. Distinguishing fe

religious norms that co&\he SPC
communism; and ChrENm 13
communities should@sla an

| 4
Islamic broadca&.

1S not miean b@amic communication a newly-invented field.
but it mean Mfing Islamic distinctive features to broadcasting to suite the Muslim

ety Clé?anity. Similarly, media in Muslim
JAS

fo ]0§A Islamic principles and norms to produce

\(—,

Mustafa Kanakir (2003: 159) discusses that Islamic broadcasting is limited to haram and
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makruh. All useful television programs are considered Islamic unless they include

forbidden or detested scenes. For example, children care programs. useful fun. first aids.

education, economy and documentaries are required in Islamic television. \z

Moreover, Islamic broadcasting is founded on principles. basics aﬁmprehensive

divine constitution that deals with all activities of human li%" h forms ethics,

thoughts, behaviors and actions of Muslim personality (Mustqi*anakir. 2003: 159).

These ethics. thoughts, behaviors and actions are supp 0 be lrl’wt on Islamic

@
television through multiple formats of programs. Thes@agrogramg are o' re@éd to be

full of religious indications, but the general Islany

Ig/be dOfTinant in the
F
program. Even programs that are produced

same way. The Islamic identity has to be dOwgnanit in tele\Z§f

The Islamic salutation at the beginnin hnd O&ﬁgl
&

program. but there should be a co\f

program even though the co ect% 1S no,stat
C: ? 3
eart

natural disasters like ﬂood\ ui ' nam@hould present the reason and results

o .
éﬂot enough to Islamize a
=,

“
™weenlsla d what 1s presented in the

N

For example. a program about

' fiew@[ﬁout stating directly the Islamic view

1 O
rga

@C—Rishmem from Allah (SWT) and Muslims
N
@ntioned above, namely reality and objectivity.

of these disasters fron\smic

such as admitting fRdl tge digast

have to repent. w r chl Jptic
QY

N
. moderation and@plication of Islamic distinctive features are mainly

compreheng

relate rams. Likewise, format of Islamic television programs has its important

chd 1ICS t0O.

er}
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2.6 FORMAT OF ISLAMIC TELEVISION PROGRAMS

The study of message and meaning of Muslim communication demonstrates that not only

&‘3‘30'5 83)

content that matters in Islamic television, but format i1s crucial too. Sid

states, “‘Muslims have to strengthen both the “Form and Contents™ unicating

their message.” The Islamic message in television has its independ&fﬁrm. Television

N order to attract a

at ii the noble Qur’an.

4 :

adudgs stories
&
that portray incidents miraculously where reciters &ML Tisteners gan® sualt?s the whole

. o v N |
storv. These stories form an abundant source for (§evisioR Prec uct$ﬂ communicate

programs should be attractive and presented in a variety of fo

large number of audience. The greatest example of attractiv

le

[ts format is not only attractive. but miraculous too. ur'g

the message of Islam. Each story can be trm\ intsgridy. filgor cartoons. Format

of Islamic television programs IS dis%ished \j{sa iﬁ’ production. vicarious
"': 7 N

messages. adapting the message to aageon®®. and simpghiaity frequency.
2.6.1 Artistic Production ?
> ;

According to Hasan (]990Q i

both heart and mind. LSlarMNgtro

Islamic ethics. it iSﬁherefre‘- *
not accepted b\%\ Muﬁivz

d

ethics. As \A it 1s circulated ‘sgfong Muslims that art is religiously forbidden and

Musli % that Islam prohibits art. However, the limitation of art in Islam is not

corfged JY only forbids what harms society and circulates corruption (Mustafa Kanakir.

2003: 165). The Islamic art includes all kinds of useful attraction as clarified in the

following hadith. Prophet Muhammad (PBUH) said:
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Il g % & Ol

Which almost means: (Verily. Allah 1s Graceful and He loves Grace) (Haditi?ulim

Kitab al-Iman. Bab Tahrim al-Kibr Wabaianih: Juz™ |: #147). c

The last, word in the above mentioned hadith. a/-Jamal. also means A which 1s a

hz meaning 1.e. to

haram. Art should

NY.

noun. The usage of a noun not an adjective in Arabic 1s used to give s

imply that all kinds of beauty and art are required unless the invv

manifest in style, language. and setting of the programs.

First. beauty and art should be the natural feature @ stylef of ﬂln.fwlewsnon
programs. Entertainment is also required to reﬁT& HQ romJ— ne to time.

Unfortunately. art and entertainment undergo cwd de at cau@usllm scholars

\ -\O

pw em stahéé‘nng Islamic media
ong sc&G&s on entertainment’s
Im @'other aesthetic pleasures
lea ?%@on (2009: 54).

, thelre(u'e“ against art because of moral

have different views regarding them. ZU”\IP

“It has to be admitted that the most
1s to face the different opim

issues. The legality of music,

1s always hotly debated b% ut an

Antagonists of art and e

 On @ewsmn through films, series, drama or

)

a re,sult some Mushims try to isolate themselves

N

ox art, but isolation as al-Farugi notices is not

&

decadence portrayed b
variety shows (Zul%
and their famikl %’I

effective. S

those

IBS

prevalence of modern communication technology in every town and
such attempted isolation is rarely 1f ever successful. Others meet the
challenge by trying to prohibit all the sound arts, regardless of their

characteristics. In such cases, the resulting artistic vacuum is ievitably filled by
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non-Islamic forms of music, which invade the minds of the less thoroughly

Islamized members of community — its youth.” (1986: 175-176).

Thereby, it is imperative to employ elements of beauty and art in the style of on

programs, and apply it to its format in a way that does not contradict Islam i@ngs

Second. artistic production should be applied to the language of thvgrams Islam
aw

accepts all forms of innovation and art except that contradic Television

e\ z 'lamlc television
. di eWnQUJsts and

nse of thg o,\n;gc?ofessmn
4 R

d

S ou@ve applied to

production is not but art, and its main aim 1s to attract

programs are a result of cooperation among artists, prod

religious personalities who are required to have an ar@

(Mustafa Kanakir, 2003: 167). Artistic format of tel pr

both visual and audio portions. Language @v

da'wah (invitation to Allah) workers Chox h

ndamental for

. Z%LQ‘herebv television
A

q;under @ubhc audience even if

“
the topic of the program 1s abgut N echnology which requires

ce,
professional audience to unde ttractl drdghd language 1s explained by the
NG,

Prophet hlmse]f(PBUH)lK g Q e
ﬁ &

A ,; ,_,
(\1 % '.| (a)b e QL G Ol
L

programs should be eloquent. 51mp]e

Which almost

Bukhari. Kitag a

Eloque c%n important art at the time of Prophet Muhammad (PBUH) because it
was 0 among people of the time, and the noble Qur’an which at the beginning was

sent to them is distinguished of its eloquence.
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Third, artistic production of television programs should be applied to their settings.

Television 1s an image in the first place that is combined harmoniously with sound to

produce an art (Mu’awid. n.d.: 87). Siddigi (2005: 85). argues that training \Rkers In

the art and science of broadcasting is a must. Therefore, attention shf iﬂ )e paid to

scenes. settings, décor and accessories where nature can be a helpfulve for creating

artistic video where fine colors and comfortable scenes for the ey allable Mu’awid

(n.d.: 73) Indicates that décor and accessories are impo tcl' roducing artistic

lochti0

television programs. The former is responsible for adequac PIC and the

e'mc'r?e As a

function of latter 1s to add extra artistic eleme

consequence, artistic format of Islamic television i Weraﬂ\e\ atch attentlon of

@*'e

II'IS

1mpr V

audiences. Preliminary efforts have been spen at lamlc television

programs, but the need for development re ' ki;k_ 0
A

c},»
N
AQ"

e message of Islam may

2.6.2 Delivering Vicarious Message

According to Chowdhury (200 tm

dl

k@mmumcanon 1.e. through Islamic

N

s rafiginggjdem print media to online media and

materialize in different frontlers m

character adopting 1nnu us ve L'e

audiovisual channels. @
form of propa &

19¢5:°

pe
v}s Ing eop]e to convert to Islam. Therefore.
£ ¥

message of ls]am@dngh television should not demonstrate any form

u(sga that Islamic da 'wah must not be in any

COITlmUI'llCElUI'l

of compu 1510? ause the function of television is to impart not to impose (Chowdhury,

7005®le\flslon 1s an appropriate medium for disseminating Islam through vicarious

messages. A documentary, for example, that presents the greatness of the Creator (SWT)

through presentation of his creation is a vicarious da 'wah to Islam where audience feels
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the greatness of Allah (SWT) and surrenders to Him. Even audience loves and adore the

Creator (SWT) by watching such programs (Mustata Kanakir, 2003: 170). Prophet

Muhammad (PBUH) has exploited vicarious messages in his da 'wah. H@H)

focused on presenting Islam through his character. Even when the Prophet‘@) wants

to correct a mistake or deliver a public sermon to his audience. which i@ state similar to

television that broadcasts to a large audience; He usually
unstraightforward by preventing himself from mentioning nam

mistake. He produces general statements to benefit and

ensures acceptance of the sermon.

Likewise. delivering lIslamic through vicarious mess{ge ca

Presenting vicarious messages through televy i(%s t

serials, cartoons, competitions, etc. wherecerm

actions of the hero and other cham%Mu -
television programs should includ%em, ynforation, drama, film. arts and
% Islghhj

discussions that portray positiv s of ﬂ? e Qe/ ing 1tself (Sabran, 2010: 95).
The main target of Islamic )@on gramps 1s @ah. and da 'wah through television
: N
can attain its aims throug yzg eIr t?l!S hgﬁ of teaching no need for confrontation

2 9,
or asking people w to‘, nyert to&lam (“Azuzi, 2001: 40). Presenting the
magnificent anwc

' 4
lous aspects @m 1s enough. Mustafa Kanakir (2003: 170)
indicates that Wwgcious presentation of Islamic television messages is suitable for three
gmup@wnce: non-Muslims, new Muslims and Muslims whose belief is weak,

whereas straightforward presentation is more suitable for Muslims who have strong belief

ieSYU television.
re$fnt 8@ through films.

_ %re presented in the

003: 171). Religious




.

which can be accomplished through talks, sermons and preaching. Vicarious messages of

teaching Islam can be achieved through ‘edutainment” and "infotainment’.

According to Carlson (2012: 17) edutainment 1s an approach to educating a z;&(sing

entertainment as a pedagogical tool. Infotainment is also an approach to & through

entertainment. However, others identify infotainment as the use of infoWon as a tool

in the trade of entertainment (Carlson, 2012: 15). Carlson_furl™r stresses that
{\ OL']C] be to inform

infotainment is different from edutainment where the primary

the audience using entertainment elements. Islam discourages ¥ bhegedore.
. | &
entertainment should be purposeful not merely for fun. e stres%éthat the
purpose of edutainment is to attract and hold the atteflion okl arne[SYPv engaging
their emotions through vividly colorea amma@ . n @chieved through
employing technologies not orlgmally 1 nded fo - qeeler. 2009: 432).

Television as a medium of entertain

infotainment. Carlson (2012: 86) ar%

from drama. documentaries, an 1ty tel

Kp\s “‘Qo @edutammem programs though the
. N

e a gome
format itself is rarely i to [rmt : ?‘nzﬂ.%éterial. Thus. all attractive formats of

television programs:u byn an
the disseminati Ah

nfotainment are strongly recommended for
e Islamic messa@ough television.

nt 35 and have drawn primarily

Y RRN;
hptho h the tactics of comedy are

certainly employed and so

ed

e Message to Audience

2.6.3 Ad

Accor howdhury (2005: 49) 1t is incumbent on da ‘'wah workers to gain an in-

depth understanding of the target audience’s outlook on life in general and religion in
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particular prior to proselytization. The noble Qur'an was descended in a period of twenty

three years. It is common that revelation of the noble Qur’an sometimes comes to answer

a question, to comment on an issue, to give a verdict about an incident or to correct?w's.

As a result, an independent field of knowledge called Asbab al-Nuzul ! %}ns of

Revelation) was developed (Mustafa Kanakir, 2003: 171). Prohibitiog_of wine is an

example presented in the noble Qur’an that considers adaption of ti audience for

regarding it.

Similarly, time, message and audience sho

k \mt\cTa
1 PN
edds cha 1123‘? he era of Prophet

m age. Therefore, some

producing television programs becau

Muhammad (PBUH) is different in

(Mustafa Kanakir. 20031

bstaoe. Solevision akﬁn Muslim audience may not suit Arab

ones, and progrant mature audieg&io not suit children. Likewise television

&

programs tha \ people of strong faith are not suitable for newly converted.

Accord @

expected impact. Programs should be broadcast after specifying time of broadcasting and

rograms of Islamic television should be produced wisely to achieve the

target audience not vice versa in order to ensure adaption of programs to audience.
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2.6.4 Simplicity and Frequency
According to Mustafa Kanakir (2003: 174) Islamic message 1s simple to comprehend. It is
distinguished by its easiness and clarity of principles. rules, sources, aimsj@s,

ethics and rituals. Unlike other distorted religions, Islam 1s based on a simi%easi]y_

understood testimony that is there is no God but Allah and Muhammad igtlis messenger.

(Mutawi’. 2002: 39) which can be understood by educated. illiterat@gyoyhg. old. males

shzld i)e apart from
Sim ]eWntributes

to

and females. Similarly, the programs of Islamic televisio

complexity to be understood by audience. Presenting Isla

endearing it to audience. Endearing Islam to audience c@

the noble Qur’an. Allah (SWT) says: Y-

vour hearts} (al-Qur’an 49: 7).

Dissemination of the Islamic mess:

examples is believed to ease the%
@nd

increases the chances of acc

In addition. frequency g

presented in the no

Its importance. \A’rated by al-—Buk.Im@escribing the Prophet (PBUH):

R V'G'LT > Ltw Laslef EA.LQ .,"LQ 5] By qu»
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Which almost means: (If the Prophet spoke a word (said a thing), he used to repeat it

thrice so that the people could understand it properly from him) (Hadith. Al-Bukhari.

Kitab al-‘Ilm. Bab Man A’ada al-Hadith Thalathan Liyuthama Anh: Juz’ 1. P.3OKY.

This form was used by the Prophet (PBUH) when he wanted to propagate %;ortam
e H

udaibiah

message like what happens when he headed toward Mecca b

reconciliation. The Prophet (PBUH) declared over and over thatw:s going for
' ?nolile Qur'an uses

performing wmrah (minor pilgrimage) not for war. Allah (SWR

Qur'an 51: 55).

-\.

Reminding or frequency of the Islamic mg! LA ecting prohibitions

and confirming commandments of Is\ ecaus

encouragement. Frequency of teEvivrogfms _
programs until it is boring. Rather que{ *
advantages of fasler% : deaf

/.
R\ *“Z”

~ S

2.7 SOURCHK ISLAMIC TELEVISION PROGRAMS

ACCC’1'43‘0-Mal]a (1981: 79) Figh (jurisprudence) contains two types of sources:

essential sources that cannot be ignored, and /jtihadi (interpretative) sources that cope

gage should be performed in a

variety of formats. For exa

ot

ctivgf talk Sgw about fasting, a film that sheds
e

al t hresems the benefits of fasting and the

N

\udience more than speeches only.

light upon 1mportance 0

t
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with the changes of life. Islam i1s a way of life for its followers. It provides a set of

sources of law to be followed. The essential sources are the noble Qur’an. Sunnah of the

Prophet, /jma’ (consensus of Muslim scholars) and Qias (Mustafa Kanakir, 22&4‘7).
f

The interpretive source is [jtihad (independent judgment or interpretatim& uslim

scholars). These sources are to legalize what 1s wajib (required). lw mandub

(recommended), makruh or mubah (merely permitted) (Zulkiple, % ON). Sources of

television programs are not limited to these sources. The import rcei of television

programs are the noble Qur’an, Sunnah of Prophet Muhaminad.

evervday life.

2.7.1 The Noble Qur’an

X

According to Ali (1996: 228) the noble Qur an an@ajor source of

guidance. The Qur’anic guidance encompa

general principles to be utilized 1n K ife.

mirac#

communicational message. the

1 |

WT&tyves that the noble Qur’an is the

constitution that organizes Musl
I

broadcasting (Muhi al-Deen. @ .
comprehensive constitut %ﬂ affpIrg o %acil;%ings by saying:
X T))S
:W § T8 iy sids o002 080 b s e i)

own to you the Book as clarification for all

Which almost \{And We have senh
things and aSy 1& ce and mercy and good tidings for the Muslims} (al-Qur’an 16: 89).

The noble Quf’an is a guide and an abundant source for producing television programs.

The noble Qur'an is the divine guidance for humanity to use observation, reason,

R A i By e 1 L o e g g e Ty i g e S A

o g
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consciousness, reflection, insight. intellect. understanding and wisdom (Siddiqui, 1991:

487). and it is full of topics for Islamic television programs. The noble Qur’an clarifies

evervthing without specifying deep details, and Sunnah of Prophet Muhamma@)

explains the details. :%

Mah of Prophet

dczlsting that are

enefal rutee® of islam.
B
ese rufles lmbﬂ\._. 1985:
?

‘v N

gated g the latter
ntif§ the importance

2.7.2 Sunnah and Sirah of Prophet Muhammad (PBUH)

According to Hasnain (1988: 184-185) both the noble Qur’an a
Muhammad (PBUH) delineates the principles and methods
required for Muslim broadcasting. The noble Qur an incjude
while much of Sunnah is concerned with explaining det%v
v). In this regard the noble Qur’an and Sunnah cann$ be s

explains the former as they constitute a firm u@ (SW

of Sunnah in the noble Qur’an by saying: % \

N . . oS0 zisr o % o B 0 £
S 0335 sk B RIS O oS Y

Which almost means: {O y;Q@ havt

ou’, Anc fiisag over anything. refer it to Allah and

P

the Messenger, if you behigve llak€aad the Last Day. That 1s the best [way]

& “P)’ <
and best in result} @/-Qyf an 4:59% X
S

The life of Pr NMuhammad (PBUH)} carefully documented 1n details which made it

and those 1n authority am

a plentififguPmy for television programs by investigating the books of Sunnah and

exploring ents from them. al-Buti (1991: 24) argues that the Prophet biography is the

main centre of history... because the first trustworthy documented history written by



Muslims writers is incidents of Sunnah. Importance and abundance of Sunnah incidents

that are appropriate for teaching Islam through television make Sunnah an important

source for Islamic television. Life of the Prophet can be presented in multiple fo m

films. soap opera. talk show, competition, cartoon etc. :%

2.7.3 History
History refers to a previous era of human life. It includes many eﬁgyes that can be
t

learnt from. History is full of authentically documented in h t constltute a

plentiful source for television such as stories of prophets and a

Qur’an guides humans to learn from the experience of ar

{dé_.l\u;l,‘s <Gy ._,U:Gsa\ ‘..g.Swdsow

those of intelligence} (al-Qur’an 20:12§,
An authentic source of documeng

stories. Historical stories of an ient t10
pleasure. rather for learning the

oF

N
AQ"

18 t'e n §ﬂ which is full of historical

é@ur an are not meant for fun or

ah. @ 121). Allah (SWT) confirms the

|
€ NO eQut:?b) saying:

importance of historical

G ju;“:'ﬂ ;“&@QUY\JJY%&P@MHSEQGH}
&
\

{ O5tek a3 Ly ihg 505 S ol
Which ,alm eans: {There was certainly in their stories a lesson for those of

understanding. Never was it [i.e., the Qur’an] a narration invented but a confirmation of
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what was before it and a detailed explanation of all things and guidance and mercy for a

people who believe.} (al-Quran 12: 111).

According to Mustafa Kanakir (2007: 57-58), history is divided into Islamic NC an.
m;

A history

into three eras. They are: al-khulafa’ al-rashidun (orthodox ca]ipv al-tabi’in

and both of them are sources for Islamic television programs. He divides

(followers of the Prophet companions) and al-salaf (the rightequs ecessors). The

history of these eras is full of stories of Prophet’s companio
them. Lives of distinctive righteous Muslim scholars also
television programs. Also experiences. books. inventiﬁé kn

o

thclse who follow

. nM urﬁ. for

N
cﬁ#e)nl and

ancient humans whether Muslims and non-Muslims

television programs (Mustafa Kanakir, 2003:
2.7.4 Incidents of Daily Life |
Life is full of news, experiences and p@ - '
handle them. According to Amaﬂ W 12# Son Im asgproducers depend on books

ut & 1tié‘t§}e full of live incident that attract

to produce television programs. b

urre@mtemationa] financial crisis is an

e

1(?‘5}&?1?1 as a solution which can be considered
N

the audience’s attention.

opportunity to present

a universal victory:

that form a sou r television are Gﬂmal]y come from incidents of daily life. The

impact of t%

of ever¥day IFe demonstrating to the audience that Islam is the savior of their problems.

idents becomes greater if broadcasters connect Islam to the incidents




2.8 SUMMARY

Television at its early stage in some Muslim countries was to some extent committed to
Shari’ah. but this commitment faded away gradually. Recently, the trend of co@m

to Shari’'ah again commenced to take place in the Muslim World, but iti%lted to
he 'h

specific television channels that are described as Islamic. Looking bac the "history of

television in Muslim communities from an Islamic perspective, it c%oncluded that

Shari’ah commitment in television broadcasting was detefloral xcept Islamic

should be presented with amanah. They also should b

of Islamic distinctive features. The format of

artistic, vicarious, adapted to audience and §

programs are the noble Qur'an. Sunnah

incidents of daily life.



