CHAPTER SEVEN

\Y'

DISCUSSION, RECOMMENDATIONS AND CONCLUSION(q
This final chapter presented the discussion, recommendations and conélusion of this
study. It started with the discussion of findings endorsement and commendation on
the utilization of new media with the previous empirical chl,dlng themes

such as demographic information; needs and expectatio new me es and

levels of utilization of new media; factors affecting uti n of new |zj b

of utilization of new media; and suggestions for ng utifization’of ne\vvﬁﬁedla
Later, it is followed by recommendations of fi ngso? h the 0 provide
opportunity for the development of nﬂ% in the @ﬁk Finally, it
ended with closing remarks of con inclu ar itations; research
S
implications; practical I|m|tat|o rc grlgm i /val(lg’gr research conclusion;
and future research. Last of I a apr ary @Mded at the end of this
chapter. ( 0
4 ¢ &
& @)

Introductlm\ '
This s@ores nd Cc e>€u izes the ways that contemporary OA Kintak

conceptu Zes utilizatio new edla in today’s globalizing digital world. The

explo of this study focuse the arguments of needs and expectations; types
e

an% of utilization; factors affecting utilization of new media; barriers of
6 tion of new media; and suggestions for improving utilization of new media.
The discussion explored the interplay of local and global context of

communication and development of new media substratum Islamic fundamentalism
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in the age of globalization. It further stems on communication effects substratum

uses and gratifications into the intercultural context of hybridity as well blan%

with Islamic fundamentalism. (q\
7.2 Discussion Q

The results of the findings for each theme in Chapter 6 will be"endorsed in the

lives of Kintak.

7.2.1 Demographic Information V:
The majority of the Kintak in KO@A

Infants, children, adolescents, youth, @5 and t \l'de%/ g{\‘n age from 1to 70

years. The majority of Kintak Iiv%ingl@bric ousezz?f? nuclear family since
implemented by JAKOA’s %the i s (Ji

1990; Endicott et. al., ZM las, 2002
d &
However, the ings in'i N g.kl still has a small hut made of
bamboo, rattan, aq@h le 'to t@ick houses. This is due to the huts’
¢

condition, whi s cooler and rJ c@rtable, and has become their residential

N . . o
culture as@ study by Da Ghaq%lanhoseml (2016) in comparative in thermal

envir tal responses of OA\t}%ﬂboo hut and modern brick houses in hot-humid

cli \&Malaysia.
: ue to the Islamization program since the 1980s (Amran, 1991; Sardesali,
9; Mohd Tap, 1990) and prior to the vigorous promotion of Islam by JAKOA in
the late 1970s (Toshihiro, 2007; Nicholas, 2012; Mustaffa, 2012; Tacey, 2013;
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JAKOA, 2014), the majority of Kintak were Muslims. However, there is small
number of Kintak practiced Animisme since being the ancestor’s religion (
Razha, 1973; Syed Jamal, 1973; Naim et. al., 2005; JAKOA, 2014). (’)

At the same time, all of the Kintak are able to speak Malayﬁ\;eco
language. Unsurprisingly, the ability to articulate Malays’ vocabularme to the
official and national language policy of Malaysia as stated i M 152 of the
Federal Constitution ratified on August 27, 1957. Further, hc' cumstances,
past literature reveals Negrito including Kintak, borro ome W&on as
mix and iz;li@vt;

Malay communities (William-Hunt, 1952; Sk B% ; %%'besta

Sa@? 2014).

hew@%nary language

well as adapted to the local culture and setting in or

of communication with outsiders (h Severa ?d' @Wever speak own
language on occasion. Some En rds, ghch s, n ay and alright, were
also spelled and pronounced,_es aII en peakl |th an outsider (hemik).
Evidently, the sounds o ordi‘ 1nd S r'rlé sh words have echoed since

the 1970s due to en ters W|tri M S (M Razha 1973; Syed Jamal, 1973;
Naim et. al., O \m>

The occ 0 of mtak veﬁleéj%t the majority of people in the village,
partlcula ere jnyol ?ln Iahé\wages and occasionally hunted and gathered

forest r ucts during partm@éeasons Most women were housewives and

c‘)% ly worked for labor wages in addition to gathering and selling forest
ts

0 such as bamboo shoots (rebung), stinky beans (petai), tapioca, and yam.
However, most of the elderly males and females are not working, but several of

them practice hunting and gathering forest products in selective seasons. Under those
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circumstances, though, some Kintak were using the foothills between the forest and
the lowlands for swidden agriculture, growing cash crops such as tapioca, m?v
chilies, bananas, sweet potatoes, and yams. The situation is still similar to@es
of occupation as opportunistic foragers (hunters and gatherers) sin@& 1970s

(Mohd. Razha, 1973; Syed Jamal, 1973; Naim et. al., 2005). Q

Nevertheless, the findings showed JAKOA’s developme tModemization
iZacti ities such as

ion. sWKintak

L ]
started to engage in market exchange activities such a ing commadi ie' @or

wages and procuring merchandise and other suv; n order via@?)verty

(JAKOA, 2017). \, g
Despite numerous development oarnizatio tiv@&intak remains

impoverished. Evidently, aIthough@Sak is \m ,@gaged in market
N,
majority a@kintak only received
&

program has made Kintak shift away from subsistence ec

hunting, gathering, and growing crops for their own cons

W

exchange activities, the results hat ﬁu

D

MYR1100 as median monthly income, less Malaysia’s poverty line

income of MYR2208 (D%;ZO)_ :uj"l 0
NQox

<

7.2.2 RQ1: Wha@Nee \Qpec!é’bﬁs of New Media among Kintak?
[
ta

!
i‘tal(_kj w about new media and are able to give
NN

The resa!waled ha
an exam f types .of y med@echnologies. At the same time, most of the

Y“'l’l

Kinta gratified with their
3

ph \
: This clearly demonstrates that the uses and gratifications of new media
nologies are actually needed in today’s digital world. This is evident when OA in

Belihoi Mantin perceives the need for and utilization of new media, particularly

ew media technologies, particularly mobile
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mobile phones to access social media, in order to enable other communities to
discover the culture, food, customs, and clothing of the Temuan group (Abd Ma Yv
2021). (,)
Further, the results revealed that the utilization of new media has H&ed the
development of Kintak’s social levels since they appear to have ome much
smarter, more developed, more informative, and communica ve\h{ed, this is a

positive aspect as new media enables its users to becom

|'med (Derne,

As a result, new media technologies are

today’s activities since the COVID-19 pand ic contin

direct consequence, new media is crltl@
. This

information and communication pro

studies in modernization theory,%arljﬁ%lyea l%é)? who discovered that

the media as a channel or to do hel obtai ormation in the direction
of progress and modern% iffusi ﬁ dv , as postulated by Rogers in
1990s.

Meanwhile 4Que I (2 nds @%uman communication via the media

C—)

can cause traag@atlo and cc{lerej society’s efforts to eradicate poverty,

promote gr i ?rove s&\al equity, and realize human potential. This

is cow&% with the needs a@pectaﬂons of communication and development
the% ce the 1950s, which have aimed to eliminate poverty and protect human
development (UNDP, 2011; FAO, 2014). As a practical matter, in today’s

&ext, new media is unquestionably the best option.
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However, the rise of Raul Prebisch’s dependency theory in the early 1960s
explains how the use of media as tools for communication development has resT
in economic growth disparities between developed and underdeveloped @\sﬁes
(Frank, 1966; Galtung, 1971; Servaes, 1999; Melkote and St 2001,
Mefalopulos, 2008; Wilkins et. al., 2014). As Beltran (1976) and [R—?ordenave
(1976) amplified that the dependency theory sounds cynic IN context of
communication studies because developed countries frequ Y:I?W prices for
each product and commodity so that it does not benefit underdevel ew‘es.
leur devel ﬁe_\@‘g
uld t@-ﬁen as

In this context, Sandra Ball-Rokeach and Melvin

the most effective and important channel“gesi ionsin he@ promote

products and commodities (McQuails, &hran and
Dominick, 2014) while also making Wderdﬁt&o ;{x treat as the main
N,

producer of commodities and aterﬂals to developed countries. Unless

&
developed countries tender a‘lmabr Icé uringé@otiations with developing
countries, the communi% developme oﬂjes@es will be achieved (Melkote

f &
@p los, ga; UNDP, 2011: FAO, 2014 Rist,
&)
O

@R development and modernization, the

% encouraged so that all communication for

develmﬁt objectives can b @ﬁlled and sustained in the future. Paolo Freire

s, 2 Q,*Wimmer and
)

(1 \iscussed and confirmed this idea in the theory of participatory
w unication, which states that the message carried by the media will be more
ective using conscientization (critical consciousness) for the target community if it
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is produced by involving people from the community itself (Mefalopulos, 2008;
UNDP, 2011; FAO, 2014; Wilkins et. al., 2014). YV
Furthermore, the involvement of the local community with the ne@a,
especially Kintak, in today’s globalized world can awaken a communi nd the
globe (Derne, 2008; Logan, 2010; Danesi, 2013). However, it needs 1@ be refined,
especially in Marshall McLuhan’s global village (Marchessa ltw; Ritzer and
Dean, 2015), to avoid contaminating local cultures and pra lxa result, every
global product, such as new media, must be utilized as S an eWns in a

o g
local context as theorized by glocalization, to e@& local o nfi@th
init

appropriate global resources and facilitate develv initiativ socCi I‘-G]ange
a

n, Zo@tzer and

®)

However, the utilization of nev(ﬂia fu%&e tt{\hegative aspects of
% A

(Tulloch, 1991; Robertson, 1996; Hines, ZNU p

Dean, 2015).

the Kintak’s community. Acco indingsy theq(E?ults exposed several

&)
l@‘ increased individualism,

'uéboaion), a lack of neighborhood

changes have swept Kintak’ Ma
fewer harmonies, a Iaci%?ng-roy
\E;

spirit, and a lack of unity as theylb

<
By
(@)

&
estr ith mobile phones.

This is und% ort 'thatéér‘ything in this globe has positive and
¢

negative aspectS. Previous st ied s@ s that the utilization of media and
NN

communi@n} chnalogie rticu'@y new media, has caused a society’s culture
to chggg&wd adapt to the new re as impacted by globalization (Kraidy, 2005);
2y

li ty%ef cultural ambiguity (Bhabha, 2007); and Hall’s (2003) monochronic and
@ ronic culture of intercultural communication.

As a result, based on the Islamization process of OA since the 1980s (Mohd.

Razha, 1973; Syed Jamal, 1973; Naim et. al., 2005; JAKOA, 2014), no matter what
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theory emerges in this world, the best way to meet the needs and expectations of the
new media in terms of Kintak’s lives is to return to Islam itself. As a result, the u?'
new media must be grounded on the concept of Lillahi taala (in the name o@d
for His cause) and its application in the context of Amr bi Al-Ma ruf wcﬂ&’an Al-
Munkar (commanding right and prohibiting wrong) in moderationards the
current of global modernity as articulated in Wasatiyyah and aMrespectively,
besides should not be taken lightly, although, with the perso }?VT dia.

The major themes show that Kintak utilized new media to ful illw‘needs:
cognitive, affective, personal integrative, social integ , and tensi fr'eﬁ‘zl:z
the needs for surveillance, personal identity, p reHiKoﬁs' and.@%rsion
rnaior S. A;é’b rom that,

S, c@‘énience needs,

observational results revealed learning s, Joneliness
and routine needs, which were code(gjacilit%d io @*reliability of new
media needs as minor themes bul%ive aﬂd remar abI((/ \Its.

$ @xpectations validated the
presumption that people dia to

Ifill S‘e'd@ gratifications. Although this
'3

&
theory was develoWe earll (Jenﬁ.ﬂooz; Williams, 2003; Rayburn,
2009; Karimi et Q{ ), it 'tion 'C?He 1970s and 1980s ensures that it is
¢
i

still relevant % digital ag oP'rrEJ (Ruggerio, 2000; Quan-Haase, 2012;
\
kom- |,ze{3).

Ledbetter% al.
T

ithout a doubt, this the@é justified and coherent to drive this study since

o

were coded and emerged as secondary themw e

The results of this study on |I

the ition of what people do with media remains viable to any study relating to

d effects, regardless of media types. Intentionally, this study investigates the

ds and expectations of new media among Kintak, which is consistent with needs,
motives, and expectations in the context of gratifications.
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Indeed, Elihu Katz, Jay Blumler, and Michael Gurevitch (1974) after
expanding the idea of Harold Laswell and Paul Lazarsfeld’s media effect in
1960s view the users as active and the sources of the media chosen as distinctive¥n
this context, an ocean of literature has shown that users spend time usﬁ%dia in
various ways to fulfill needs and gratifications derived from at Ieaswfe'e distinct

sources: media content, media exposure, and social context_that“exemplify the

circumstance of experience to certain media (Katz et. 74, 'Katz, 2001;
McQuail, 2010; Griffin, 2012; Wimmer and Dominick, : De elWeFleur,
L 2
N4
2016). | &
=\

The findings validated the studies by Herzwg 4), % (19Q3~Rubin
4p) an

do\(at dLa Id (1985)
that people use media (Jensen and Ro ren,;/1990; Morley, 19@ominic et al.,

2003; Fiske, 2010; Matei, 2011; An@)zmz; E\S;‘*O )@Kintak utilized in
N

this study as surveillance, perso%ity, rsonal relati ips, and diversion as

revealed in minor themes. \A

*
XS
7.2.2.1 Cognitive/Su 'IIance/Il. \?;g |nfo$§?fon

Major and secondary th 2 'dingtﬁe%aled that Kintak utilized new media

(1981), Katz, Blumer and Gurevitch (1974a;4.97

¢
for cognitive &)urve' lance e&is respectively. Meanwhile, triangulation of
NN

observati altdates the_interview r@ts by demonstrating that learning needs are

notab pite being distinct a@dor needs and expectations.
g\muy, cognitive needs include the gratification of knowing and
tanding our surroundings, as empirically evidenced by Laswell (1969)’s
elation of society’s components as functions of the media (Katz, et. al., 1974a;

1974b). Furthermore, Lometti et al. (1977) and Quan-Haase (2012) suggested that
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cognitive needs include gratifications that fulfill our curiosity while Dobos and

Dominick (1988) indicated as an act or catalyst to boost further research. Yv
Meanwhile, Reid and Reid (2007) and Severin and Tankard (2010) {pr d

the concept of surveillance rather than cognitive needs as being req learn

about matters that may affect someone or assist someone in performin Inishing a

task. V

Nevertheless, Smock et al. (2011) agreed with the aZof cr)gnitive and

surveillance needs and discovered that new media gratificatio Winding

Y

knowledge on a subject, creating online communit ith like-mi e' &éepe,
facilitating online group discussions, exchangi ost{ : orma\t?ﬁ, and
making online purchases. g

In the same vein, Severin and Ta mO), Bagarukayo (é%) and Alenezi
and Brinthaupt (2022) also agreed \A@Se obse \|0n$n rlgs\and stated that the

N,

use of new media encourages L%seg)yq 'on% ucate themselves in

order to learn new things. %\

Indeed, this is the %Casic nleds d 'gr&@cation of learning in utilizing
a

4 b o {%,
505an earg9 0s by Horton and Wohl (1956),

', Gr@ﬁrg (1974) and Katz, Blumer, and

media as propagated inlate the

Pearlin’s (1959),®|80h
¢

Gurevitch (19 h / 4

S
é:’ &
Further. i QM andi&?ung (2010) Karimi et. al. (2014) supported
L 9

nd dﬁred that learning n@’ls one of the common needs and gratifications

jo}]

y

% sisted knowledge sharing (Gaal et. al., 2015), partnerships (Bryant and
@ n, 1994; Hanson, 2008; Agozzino, 2019), and branding (Le and Ma, 2012).
However, this indicative result endorses idea of McQuails (2010)’s notions

since renaming cognitive and surveillance to information needs as gratifications to
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look for information such as news and any updated information relating to the users’

ability to understand the environment (Baran and Davis, 2011; Griffin, 2?-

Major and secondary themes’ findings revealed that Kintak utilized new media

Ledbetter et. al., 2014).
7.2.2.2 Affective/Personal Identity

for affective and personal identity needs respectively. Affeetiveneeds include the
gratifications to strengthening of aesthetically pleasing, sura e,Wotional

"X
sensations such happiness, sadness, and or any emoti ulfillments_s rv[ed ‘@he

new media, as empirically evidenced by Lasw: )’ cult ans@on as

functions of the media (Katz, et. al., 1974a; 1% 0\ g
Indeed, the aforementioned grwas can b tair@by means of

watching movies, dramas, and other @Sty show\mrgon w‘\nedia (Lueng and
N,
Wei, 2000; Ruggerio, 2000; Luo%vus, £b14; usa e(t(/@ﬁ?ZOlS).

Meanwhile, Bryant anq }Man l( nd §kﬁn and Tankard (2010)

proposed the concept her ﬁ@f affective needs required in
£
order to reality ex IQ{ion, vr i orczﬁm, personal reference, and self-

neclé%d belong to something.

!
eifzoe(g)’)agree with this idea and discovered the

Neverthfl , Lueng and
\
gratificati% ew medi Iude‘d&oming more well-liked, developing a new

identiﬁA@eting new people, an eting interesting people.
e
ever, this indicative result further endorses similar idea of McQuails’s
@ notions of personal identity as gratifications that users learn habits and

tudes through media as well as through association with fictional characters in

awareness since peoplewant
¢

books and television shows in new media.
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7.2.2.3 Personal Integrative/Personal Relationships/Personal Identity

Major and secondary themes’ findings revealed that Kintak utilized new mT
for personal integrative and personal relationships needs respectively. @al
integrative needs include the gratifications as strengthening cre self-
confidence, self-esteem, self-identity and status (Katz, et. al., 1974a; 1 ).

Further, personal integrative needs include gratifications%for growing
Zsen

individual integrity, trust, stability and position which stem s'e of personal

accountability (Lometti et al., 1977; Quan-Haase, 2012). \d
'Y
and Dervi (@ogt%d

er% nsh@?ather

ions:ﬁwy ns of@gance new
, add po or @:‘ﬁic groups or

Meanwhile, Bryant and Zillman (1994), Rein
Severin and Tankard (2010) proposed the con
than personal integrative needs to obtained

things, visually share stories, updated

target groups, provide awareness or t situaflm ;@m and re-establish

old broken relationships. ‘% o /
\ &
However, this indicative resultend ideas o@uails’s (2010) notions of

personal identity since {simi connot[iion o'pe@al integrative and personal
4 ¢ &
relationships as grjﬁ@ns th }s\ an icg.i:y an individual or product as an
areness i i

inspiration with of

of their attri@ ’
b

7.2.2. ial Integrative/ Inte{ on and Social Interactions

jor themes’ findings revealed that Kintak utilized new media for social
tive needs. The results include the gratifications as strengthening relationships

&
h family, friends and the surrounding community (Katz, et. al., 1974a; 1974b).
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Further, this includes requirements for increasing contact with family, friends,
and the rest of the world (McLeod and Becker, 1981; Horna, 1988; Rayburn, 1?~
Dominick et. al., 2003; Croucher, 2015). \

Meanwhile, Severin and Tankard (2010), Griffin (2012) and Ledb& et. al.

(2014) validated social integrative needs in this context are to fUIR socializing

needs via utilization of new media such FB and WA which mol;ivm a desire for

affiliation.
Similarly, this indicative result endorses ideas of ails’ (ZWmns of
integration and social interactions as a supernumer r actual e ei&@d

interpersonal interaction.
In addition, Bonds-Raacke and Raacke 10); Smoik e (ZOJ&.d Akram

(2018) discovered that integration and“secial interaction th@ ntial of new

A
N

In Kintak community, for ' the ﬁiscus n re\é’ s around a topic such
who is the most beautiful a r/ac ss n%{:\jﬂe&%br what is the best Hindi
song. %

7.2.2.5 Tension- 5@&/ tam@éﬁ/Loneliness
Major a (%nda L?revealed that Kintak utilized new media
% N

nd di P need? respectively. Meanwhile, triangulation of

media to create a point of discussion users

——Q

1“:«
Qo(/

for tensi

obser)ﬁhvalldates the intervi sults by demonstrating that loneliness needs are
ey

r@ spite being distinct as minor needs and expectations.
: Tension-free needs include the gratifications of avoiding stress, tension, and a
ire for variety, as empirically evidenced by Laswell’s (1969) entertainment as

functions of the media (Katz, et. al., 1974a; 1974b).
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Furthermore, Ruggerio (2000), Karimi et. al. (2014) and Chuang (2015)
suggested that tension-free as a need to escape from uncomfortable circumstancT

mitigate commitments, while Kink and Hess (2008) and O’Brien et. @4)
indicated it as an act of excitement to get away from everyday problemgwoutine

(escapism). Y'
Similarly, Elsweiler et. al. (2011) used diversion as a term ‘and articulated

needs for escapism from daily activities and problems, rele X\:or's, getting rid

of boredom and looking for entertainment and leisure activities. .\d‘
According to West and Turner (2000), Littlejo , l/lc YI;

(2010), Baran and Davis (2011), and Crouch

related to listening to music, watching Vi i hoppl@; online

platforms, goggling for information, an %

In the same vein, Bonsaksen (Z%and La |\‘313a . 2,@) also agreed with
N,
the observation findings and staé\ the"Use new Q@a particularly social

media sites encourages us Mcj} SS time%release tensions, relieve

%

boredom, when there is % Ise to do, an re iS no one to communicate
.‘

with. l
Indeed, thi i th gic eed ratlflcatlon of loneliness in utilizing

media that w. opagat in t I&e @%s and early 1970s, and it continues to
evolve in %vty -first c 'yry aa@ needs for listening to music on YouTube;
watc ama films, and re@éhows on YouTube; watching how-to-do videos
on be; goggling for information; window shopping on Shopee and Lazada;
‘% on Shopee and Lazada; online chatting on WA social media updates on FB

QHG; and online gaming on Google.



In the meantime, this indicative result endorses ideas of McQuails’s (2010)
notions of entertainment since it has similar connotations to tension-free
diversion as gratifications that users seek since the media’s ability t@ie
gratification for getting away or even being removed from difficulﬂ&esting,

gaining internal stimuli or sensibility pleasure, needed to fill time,mroviding

intense feelings. : V
7.2.2.6 Convenience and Routine \d
9

Triangulation of observation validates major an ondary th s, fi \gs
by demonstrating that Kintak utilized new medi venienc rou@‘? needs

are notable, despite being distinct as minor neﬁw exm\cta S. g
In this context of convenience\ Es,)ew mediawyi uti@ﬁ for learning

(Severin and Tankard, 2010; Baga@s), Zoﬁn?zi Q(\Brinthaupt, 2022),
knowledge sharing (Gaal et. alé onlﬂe b 'ness% \wivedi et. al., 2021;
Tiwari, 2021), and promotio Muc Mes @oudhary, 2015; Appel et.
al., 2020). C';Q&\;‘j l 0%

4 $ &

The result of ¢ nience r er dé&.w the factors as depicted in ocean
of literature such as costeffecti an, ZE}%’ Parveen et. al., 2016; Odoom et. al.,
2017; Nilasari e&DZOl : u;er riédlUL evrouw and Livingstone, 2006; Bennett,
2013; M@Olﬂ_ﬁy]ﬁct at ?time (Logan, 2010; Bennett, 2013; Slater,

2013)&nt online discussion ert, 2011, Siapera, 2012; Bennett, 2013), and
S

nt \Mn with search results on the web (Lister et. al., 2009; Odoom et. al., 2017;

& riet. al., 2019).
This includes Kintak’s needs to interact with family and friends on WA, IG,

and FB; share and create content on IG and FB; watch music videos or movies on
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YouTube; make new acquaintances on FB; and use Google to find extra knowledge
that cannot be gained in school. All of these are crucial activities for youngsters.

In the meantime, reading current news and information on Google; e g
Islamic religious materials on Google; pre-ordering a grab car or taxi Wrming
events, activities, and ceremonies; job opportunities; shopping A; and
promoting and selling forest products on WA and FB are all op,i%nsythe Kintak’s

l

However, in the context of routine, new media utilized punpos eeking
@

information (Bagarukayo, 2018; Alenezi and Br@ 2022), e io’wal\ﬂklylt
being (Kim and Fingerman, 2022; Steinert a is, 2 i epegg?{ce or
autonomy opinions (Botes, 2022; Valkenbu$@i‘2), axatio@Bansaksen,
2021; Latikka et. al., 2022) and stann@ving (C uer@‘d Chukwuere,
2017; Decebal-Remus, 2018). (0 \Y ,(‘*

N
This includes Kintak’s nee%d onQ;oog and ?é'h‘ange information with
others on FB, IG, and WA;{;ar*norl u Iigiog d general knowledge on
r nsh

Google; maintain famil% relat j‘ brcbtacts with others on WA and
4
FB; express oneself GQ andll m ulfill go.elal and entertainment desires on

elderly.

7

YouTube. Howewer, certain_“ei sta@%{ Kintak’s youngster prefers online

games, wher %Kin k e;y refer music and movies on YouTube to
% NN
unwind,a% sellrlgup_z}pro ts on WA and FB.
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7.2.3 RQ2: What is the Types and Levels of Utilization of New Media among
Kintak? Yv
The findings revealed that all Kintak utilization of new media is \‘to
moderate levels, owing to the benefits of having a mobile phone with NﬂAs‘acce
as a household item directly related to new media technologies. Y'
This results validated Yadav et al. (2015)’s study of ocial media,
which discovered mobile phones as powerful gadgets f Y

sing' new media

technologies as articulated by Lievrouw and Livingstone 6), 'stWZOOQ)
), and $lat 2q13®h
gs,{tﬁr ; soqumedla
S Wﬁll image@;]g sites,

websites for online shopping, online fo %yrms, po : W@%I’S and virtual

oo mg,aﬂ_,\_.,? &

a
In the same vein, Elsafi (2 ates(t;lt}q, obile phones enable

Logan (2010), Ebert (2011), Siapera (2012), Bennett

as email, websites online newspaper; wikis, bl

platforms for streaming audios and V|deo ite

rks, for information and social

access to new media, partm%clal
I

engagement, whereas M

4 2
smartphones, are a p pu,{tool ff N ng s@media, particularly WA.

Neverthele th inta tion é’h@w media is limited, which endorses

0 tbu&@t mobile phones, particularly

~~
N
o
N

~

©

l

¢

Tuan Lah (20 po rtithat t Lge E]:/ w media is low in the OA community
NN

since it I onvfh n 'gf ga s such as mobile phones or computers. It is

also i ced by issues W|th net access in OA villages. Moreover, the OA

co \y is further concerned with the need to purchase foodstuffs, especially

& confronted with the COVID-19 pandemic, than purchasing gadgets,
ticularly mobile phones.
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Furthermore, the findings revealed that the majority of Kintak have access to
new media technologies and understand how to use the common featuresv
applications of new media. (ﬁ\

These findings further revealed that all Kintak saw new media asﬂ*oortant
source of information and communication, which is similar to a study byBagarukayo
(2018), which demonstrates new media as a tool for see |Nwledge and
information, and Agozzino (2019), which demonstrates it %)r'building and

0
maintaining relationships. .\d
L ]

Prior, Friedman, and Friedman (2008) discovere

have five major characteristics: communl

creativity, and convergence; whereas AI' 20

thaéhew media
ret@%l educational

technologies enable user-to-user com catl , inform i

resources, e-commerce, e- governmen e-proc Y ,<\
Nevertheless, the findlng ed t at al ta@derstand that Islam

permits and tolerates with th t||| ion edn;@modermzatlon (Hadhari)

but within the moderate % ah) c o‘sﬁ; I'slaq;)}, fundamentalism.
This result is consistent WII bel |ch requires its followers to use
new media in order t (Hanaf| 1980; Kersten, 2009;

013) even o&'g t not explicitly stated in the A-Quran as

>

Anello and 2?
written u% (31:0). explains the suggestion to seek beneficial
Yv
mater hich is consistent v@{he Hadhari concept of Islam (Al-Attas, 1978;
Eﬂ% d, 2011; Ahmad Fauzi and Muhamad Takiyuddin, 2014; IAIS, 2014) as
the Wasatiyyah approach (Al-Attas, 1978; Abdullah, 2006; Mohd Azizudin,

Q Ratna Roshida and Muhammad Hasrul, 2010; IAIS, 2014) as moderation in
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utilization of new media, and is in sync with the global flood of communication and

technology. Yv
\or

However, Islam encourages its followers to use anything of God’s créati
good and in moderation, as stated in Hud (11:61), and to never overloef%noring

God’s commandments. Indeed, the aforementioned verse emphasizes ‘the important

utilization of terrestrial development in addressing thg Mmentals of
rRizati

modernization. Eventually, the need for development and ?n resonated,
i a

and according to Anas ibn Malik, Prophet Muhammad (p be upon id,
®

the Final Day comes upon you while you Wereplég a seed, n'c%fp e
planting it.” 4 i

N

thos@&: disobey
Allah’s instructions and commands N nished.
utilization of new media technologie(tjsleads to\hﬁg%n &ﬁ)ﬂ‘forgetfulness will
aér (e %

Furthermore, the majority of Al-QurahyVverses s

undoubtedly be punished by Godui utu
media with cautiousness or in a state (I tion ‘g@satiyyah) and wisdom in
order to reach the de%gof mo ;m};tiéméadhari) besides mandatorily
avoiding God’s wrat \ I

The major themeswdisc

online newspaper; blogs; fsocial

eﬁiael}a orms for streaming audios and videos

NN
sites as well,asmage®shari sites:@ebsites for online shopping; virtual reality;

wnile ana viogs Inaicate condary themes 1o the major themes.
\

6& Online Newspaper (BH & HM)
Major themes’ findings revealed that Kintak utilization of new media

enunciated as reading online newspapers, particularly BH and HM from mobile
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phones. The result reveal that Kintak’s purpose of utilizations are related to making it
easy to access at any time and place, getting free information, getting up to?'
news, getting old issues, and finding job opportunities. (’}

The selection of BH and HM as the most popular options‘&eadl
newspapers validates a survey conducted by the Reuters Institute forythe Study of
Journalism at University of Oxford, led by Zaharom Nain anversny of
Nottingham Malaysia, and published in the 2020 Digital Ne epert. '

According to Zaharon Nain (2020), BH and HM ha e hi eWreach
day, Yahao! N}W_K@‘ze;
ws_ onli e @ysian
uz eed&? }ith Zézgnt and 2

compared to other brands such as Sinar Harian, Malay

Malaysia Today, Bernama.com, CNN.com,

Insight, NST online, Malay Mail online, an

percent of weekly use, respectively. é
In terms of changing media, sults S ?t I}Q and social media
continue to be the most popul S of'new or useé?wuh mobile phones

44»

serving as the primary acces VIC or 1 S. H er, for those who are not
S co tnh

online, news on TV anc% wspap Iay an important utilization,
' f &
while access to computers and tai) \I§~d creas ver time (Zaharun Nain, 2020).
Further, th res Q s studies on utilization of online
newspaper as %ium or_n ‘En(tj?ormatlon (Severin and Tankard, 2010;
Bagaruka % Alénezigand Bn&ﬁaupt 2022), cost effective (Logan, 2010;
Parve al., 2016; Odoom el;3 , 2017; Nilasari et. al., 2019), user-friendly
(Li Nand Livingstone, 2006; Bennett, 2013; Mukherjee, 2014), connect at any
G ogan, 2010; Bennett, 2013; Slater, 2013).
Furthermore, Mishra and Koundal (2018) discovered that utilization of online
newspapers provides opportunities such as organized delivery news and information,
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interactivity, immediacy to broadcast news instantly and update as it happens,
connect with the reader’s surroundings they are in, directly relate occurrences 1\?’
surroundings, entertain readers, and communicate cultural tradition from er@

In addition, Hassan et al. (2021) discovered that online newsp enders
several advantages such as full of information, offering reliablefdnformation,

reaching a vast number of readers, finding and offering ne unities, easy
Szes

access at any time and place, and providing constant real-ti

7.2.3.2 Blogs

utilizati (J\/Tmedla

ngu‘em and Jéhlng about

Major themes’ findings revealed that

enunciated as reading blogs particularly ab

other people’s culture. )

The results showed that Kmtak@ﬁllzatlon %s imilar and endorsed
Adeleke and Muraina’s (2021) a illo-Ferreret.«al. 22:?3) studies in exploring
the benefits of blogs and ors th ing, that @s have benefits such as

)..

learning different persp earnin tI‘ue Id, entertaining oneself, and
4 ¢ &
N8 (J

serving as a gU|de l
In addition s a of edla, blogs also have benefits such

as making th a to ccess LIJVI‘L and Livingstone, 2006; Bennett, 2013;
Mukherje at apy.li ind ph&\ e (Logan, 2010; Bennett, 2013; Slater, 2013)

as well.as ettlng free mformathn%t’ogan 2010; Parveen et. al., 2016; Odoom et. al.,

S

sari et. al., 2019) that makes Kintak utilized blogs.
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7.2.3.3 Social Media Platforms - Audios (WA & Youtube); Videos (WA, FB &
Tiktok); and Image-Sharing (WA, FB & 1G) YV
Major themes’ findings revealed that Kintak utilization of ne \ia
enunciated as streaming of social media platforms for audios (WA am&qﬂube)
and videos sites (WA, FB and TikTok) and image-sharing sites (WAVB'and 1G);
and online business platforms (WA and FB).
The results supported and endorsed the findings of m '(2020) who
discovered that most media users, particularly young people,, strea M medla

platforms for audio, video, and image-sharing sites

most popular social media platforms selecte

YouTube. o\ é‘?

Other than that, social media sﬂe&&aaﬂy WA ,@%sed as online
business platforms, according to a st the use gal g@aand its impact on
shopping behavior conducted b ha al. 1) a@erza (2022). Users

frequently purchase items fr \ml r, Sites, asé@ trust the advertisements
Cet t

they see on social me I hatfonli dur@smg of products or services

.‘ 2
through social medi Wperlor e p@ng, and share their experiences

with purchasing edla &
Eventually; purp S:::% H'taltj%zatlons of social media sites are similar

and valld jousjocea I|ter s such as related to making it easy to access
(va@ Livingstone, Zowennett 2013; Mukherjee, 2014) at any time and
pla gan, 2010; Bennett, 2013; Slater, 2013); listening music and watching

idedr(drama, film and reality show) (Mukherjee, 2014; Qaisar et. al., 2021); posting
tos and videos (Ebert, 2011; Qaisar et. al., 2021); learning new things (Severin

and Tankard, 2010; Bennett, 2013; Qaisar et. al., 2021); connecting with family and
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friends (Ebert, 2011; Qaisar et. al., 2021); promoting oneself and self-representation
(Lister et. al., 2009; Qaisar et. al., 2021); online businesses (Ali Taha et. al., 2?-

Mirza, 2022); and fulfilling pass time (Severin and Tankard, 2010; Widyast ti\&O;

Siapera, 2012; Bennett, 2013). *

7.2.3.4 Websites - Online Shopping (Shopee & Lazada)
Major themes’ findings revealed that Kintak uti 'Oz of ' new media
enunciated as streaming of online shopping on websites s hop Mda.

@
ador’s| (2021) 'm@l
i% ia‘and @é}'un’s

ysia. g
is lé‘ﬂy involved in

The results demonstrated and endorsed Hadi

customer satisfaction with online shopping usin

(2019) study on Lazada consumer shopping effecti

Both studies discovered that to ’%aysian soci

online shopping, particularly Lazada@)ﬁhopee C %d

platforms, regardless of whether%ive iﬂ' urbap or ru(r(/
media’s proliferation of vari Mrml online S@
on

Further, the res% urpose in&ak@'ilization of online shopping
d &
L of Jiteraturés 5

similar and validated g{ious oi: uch as related to making it easy

to access (Zongjuq@b; Hadh 'r, 2((2-%’5uherman, 2021; Musa et. al., 2022)
¢
at any time h

ace (Le-H ng',' 2@2} Musa et. al., 2022), safe time and

p‘f\ﬁ‘er online shopping

eas, as a result of the

21y

o)

NN
convenience gjuns 201 }e-Hm&, 2020; Bulacan et. al., 2022; Musa et. al.,

2022),,less effort and comfor@(Zongjun, 2019; Le-Hoang, 2020; Suherman,

20%‘ a et. al., 2022 ), wide selection of products (Le-Hoang, 2020; Suherman,
2

& Bacay et. al., 2022; Ruanguttamanun and Peemanee, 2022), new product
areness (Zongjun, 2019; Musa et. al., 2022), price comparison (Le-Hoang, 2020;

Suherman, 2021; Bacay et. al., 2022; Bulacan et. al., 2022; Ruanguttamanun and
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Peemanee, 2022), warranty of damage product and money (Zongjun, 2019; Hadi
Bahador, 2021; Suherman, 2021; Musa et. al.,, 2022; Ruanguttamanun T
Peemanee, 2022), lower price of old stocks (Bulacan et. al., 2022), detail in@n
of products (Le-Hoang, 2020; Hadi Bahador, 2021; Musa et. al., 2022); home

delivery services (Bulacan et. al., 2022; Musa et. al., 2022; Ruanguttamanun and

Peemanee, 2022). : V
7.2.3.5 Virtual Reality (Non-Immersive VR) For Onlin min .\d
L ]

Major themes’ findings revealed that Kinta ilization o eiv _r\@ia

rea]l’&~ such
&
The results demonstrated and en &Dohd Yunusyet. al.’@L5021) study on

factors influencing the involvement (Mjlaysiaﬂeg' U@B gaming and Wan
N,
Ahmad et. al.’s (2022) study on %end S'f onli (garr&@mong Malaysia.

Both studies discovereq hoda "$*Malaysian Q}e profoundly involved in
lect

enunciated as playing online gaming on

PlayerUnknown’s Battlegrounds (PUBG) anéhCandy Cr

online gaming, and the% ed game ;r‘e %erUnknown ’s Battlegrounds
d &
(PUBG) and Candy sth comr therg.ljme games, regardless of whether
people live in ur@ral 5 'i’l res the media’s proliferation of various
@

’(j"

platforms for ngﬂaami
Fur% results.of purpose Kintak utilization of online gaming similar

nd v d previous ocean of@*&tures such as related to making it easy to access

o}]

t xe and place (Agag et. al., 2019; Barr and Copeland-Steward, 2022), free

Q ide selection of games (Agag et. al., 2019; Barr and Copeland-Steward, 2022),
Iding relationships (Agag et. al., 2019; Yengin, 2021; Barr and Copeland-

o))

Steward, 2022), social interactions (Agag et. al., 2019; Yengin, 2021; Barr and
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Copeland-Steward, 2022), relaxation or pass time (Agag et. al., 2019; Yengin, 2021
Barr and Copeland-Steward, 2022), provide safe place (Tjhin, and Hendratno, ZT
challenge or competition (Tjhin, and Hendratno, 2021; Yengin, 2021), re a\ld
prizes (Mohd Yunus et. al., 2021), planning and problem solving (Y’ 2021,
Barr and Copeland-Steward, 2022), painkiller or pain reliever (Mohmjs et. al.,

2021; Yengin, 2021), avoid depression (Agag et. al., 2019; Mohq Met. al., 2021,

4.

Yengin, 2021), and trending (Barr and Copeland-Steward, 2

7.2.3.6 Wikis (Wikipedia)

Secondary themes’ findings revealed th

enunciated as streaming wikis particularly reading

The results supported and demonwajdies by

and Askin (2012), and Meishar-Tal on the ,@\} benefits of using

N,
wikis, specifically Wikipedia. %ng {3 theps diz%(?\likipedia is a free,
constantly updated platform 'Mletf 0 ver@g reading materials such
: [

as articles, bookmarks, %a ing, and ima ;‘oo@lg. Indeed, this discovery has
4

led Kintak to utilize Warticr
The results@ink’s 1
¢
r S

ipedi (,i}/their daily lives.
&

wikdi&x/ere similar to and validated previous

!
uch as ma g‘t @ , simple, and easy to understand source

oceans of lite
Qf "
of inforn% at impro unde@nding of a subject and allowed users to
L 9

comphﬁsks more quickly as w@l’as quickly find general information (Reinoso et
\
al.; x

Q eanwhile, Freire and Li (2016) discovered that knowledge of Wikipedia users

reased after hyperlinking to a bundle of information, in addition to an increase in

quality users’ general knowledge on a specific subject.
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In addition, Amina et al. (2021) encountered that users utilizing Wikipedia as a
platform for seeking and receiving information in order to improve performancev

effectiveness have a better opportunity to learn about new topics than otr@]e

information sources. *

7.2.3.7 Vlogs (YouTube, IG & FB Stories) V
Secondary themes’ findings revealed that Kintak ization of new media
enunciated as vlogging and streaming of social media orms fo.r\Jstharing
L ]

Y'
sites such as YouTube, I1G and FB stories. This stud aled that the qp&&}of
s, walchi ideQVBErning

new things, promoting oneself and self-repre u\ g

The findings validated Mohame@gku Mo ma@ 018) mixed-

methods research, which discovere(% most \Iaygan ;@\becoming citizen
ﬁy N,
media or journalists due to ir%ent ﬂ vlo mg.% er, most typess of

vlogging are story-tellers i t%cor]e dran@ style about daily life
C

experiences, or diarists i le of dacum ta‘rie@out certain or specific issues
4 ¢ &
or topics related to theusers’ envli : é_}
In endorsement of these. fi 'gs, tr?trér and Muflihah (2020) stated that

¢

vlogging fost: iness and 'oﬁnecb hile also allowing for the exploration of

% NN

creativity% roved spe Lpg skils. Simultaneously, vlogging provided the user
L 9

with g& benefits, includin@éased expressiveness and confidence, improved

co%\aﬂon skills, the opportunity to practice speaking skills, and the
ength

Kintak involves in vlogging are related to posti

6 ening of self-representation.
Eventually, variables are including building confidence and trust between the

content creator and the audience, remembering memories and histories, enhancing
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creativity, establishing relationships with followers, and demonstrating knowledge

As

7.2.3.8 Email; Online Forum; Microblog; Popular Review; Podcast &‘Nlnar

and expertise become prevalent in Kintak's lives.

However, the distinctive and remarkable results of minor themes portrayed that
utilization of email is extremely low and older people use it f IMquently than
young people due to the costing of hardware and allocati Zmpufer setting in
Kintak’s house since occupied with household items and t pro u&\d

"R
s such/as Quiord, @it,
m% of dls;mssion

ion m@; difficult
andé‘;one wanted to

There is also no utilization of online forum pla

Digg, and Digital Point. The barriers are due to |

topics beside frequently no clear direction.

to control because everyone wanted to w;)eaker (se
be the listener (receiver). Lastly, t?@js a lac \N%d (;{%ince there are no
E y N,

feedbacks if there is any dis t dﬂring e on&@ (virtual) discussion

S"
compared to reality setting. S

Kintak also did n%z micrthk@uch as Twitter and Tumblr.
c

4 ¢ &
Inadequate informati rconter]t \ta ppli éﬁon constraints, as well as difficulty
for search enginesythat fhove 's pacéﬁe to the length of short content, does
¢
% i I intioQ/( EO). Furthermore, no one from Kintak

N

not work for : engine opt

utilized T% Tumblr i ?mpa 1son to the abundance of interesting plugins and
L

templates'en WA, FB, IG,leT@YouTube.

éﬂvermore, Kintak did not utilize popular review platforms such as Yelp,
@ visor, and Foursquare. At the same time, podcasts and webinars are not being

d. This condition occurred due to a lack of knowledge of usage, costing, and time
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consuming seeing as involving gadgets such as computers and digital cameras, as
well as no prior experience with the aforementioned platform.

Nevertheless, the observation further discovered that Kintak still @ns
their tawhid (faith) as a proposition of Islamic fundamentalism (Kiﬂ* 1987;
Ayish, 2003; Khiabany, 2003; Mowlana, 1989, 2007; Eddebo, 2014) Wh prayer,
besides always doing good and avoiding doing bad. V

These behaviors in the lives of Kintak showed that it i marce with amr
bi al-ma’ruf wa nahy’an al-munkar (commanding right pro 'bw‘ng) as
always propagated to be practices by any Muslims d thejglo (4I-‘®n;

Y

Mowlana, 2007; Ichwan, 2011). ' 4 N

[ d,étzq)romotes
harmony in the village’s community \h h/s@i‘y (Ali, 2002;

Mowlana, 2007; Wan Ali, 2013;%’1& 2018, 17); ethically to

demonstrate taqwa/piousness (M% 2009; 2013; 013; Zaheril, 2017);

and responsibly to carry out accoun bill date/trust as insan/human

or khalifah/servant of G% ana, 2007, k, 2013; Zaheril, 2017).
<

Eventually, most of the Kintak’s utiliz

N>
}the n%brity of Kintak utilization of new media is

Y-v
directmibutable to the p@éion of mobile phones with internet access,

% of new media, and understanding of how to use common features and
t

3 ions of new media.
This clearly demonstrates and validates the proposition in the ocean of

literatures that the use of any media requires users to have specific and appropriate
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knowledge in addition to being ethical in conveying messages and feedbacks
(Lievrouw and Livingstone, 2006; Lister et. al., 2009; Fiske, 2010; Logan, 2?7
McQuails, 2010; Severin and Tankard, 2010; Baran and Davis, 2010; Eb t\ﬂ

Littlejohn and Foss, 2011; Siapera, 2012; Wimmer and Dominick, ZOx%uch

2015; DeFleur and DeFleur, 2016). ?

The findings further revealed that the majority of Klnt d new media
due to several factors such as having easy access to m nes easy to use
mobile phones, good electricity supply, good network co e e sy 0 new

media, trending, and peer influences.

The aforementioned findings supported a i te@ Sa@S(-ZOB)

and ALotaibi (2016), that several factors co

such as ease of use, usefulness, enjd& ccessibili
virtual social identity, virtual aItrws thu% nc ,<\
\
Furthermore, Bakar and aﬁreed ea and added similar

factors but in different artlc nce e tancy, effort expectancy,

social influence and faC| t to sdtedb’e utilization of media.
'3
The result corr *{dmglyl
to use new media in 5&0 a

Islarc'rj undamentalism by stating the truth,
being dlrect e !om,t‘%tm'zu@/ decent reasoning, practicing ethical

F &
hat %majorlty of Kintak understand how

communi t| n mplqyl oken language, and sending messages that

are eagj&derstood
above empirical ewdence empowers and upholds the concept of gaulan in
6 communication ethics as written in Al-Quran and echoed by Zaheril (2017b)
principles for effective communication. Likewise, the results are confirmed the
Islamic view on communication, which holds that communication, should be
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conducted ethically within the Al-Quran and As-Sunnah framework and primarily
via the utilization of new media (Mowlana, 2007; Cheney et. al., 2011, Ma?,~
2012). Additionally, it must be based on the five Islamic tenets of Tawhid, Aﬁ% -
Ma'ruf wa Nahy’an Al-Munkar, Ummah, Tagwa, and Amanat in t)@%ext of
intercultural communication (Mowlana, 2007; Bakti, 2013).
The major theme shows that 7 major factors affecting Ki aMation of new
&

media: digitalization; accessibility; convergence; virtuality

ivity; hybridity;

ility, slwn, and
L ]

o N R DN ¢

addiction indicated as secondary themes. In the ntime, tri u’atlér) of

observation discovered virtual communica% irtuald” nsl‘»j,gg~ and

i ive a&narkable

O

and obsession; while cultural mixture, audience/user

environment/family atmosphere as minor es"bu

7.2.4.1 Digitalization ‘é’) é >\7Y

Major themes’ findings revealed tT n facmér@ﬁecting utilization of new
media enunciated as dig%;. “l 0
¢ &
ted ar \d'st {rou

The results demonstr w and Livingstone (2005) study

NQI
of new media in Q&lext
)
d?'git | technologies and networked environments.

basic principl revolution
% N R
Further, D (2020),agreed anEresonated that digitalization is crucial for the

Y-v
Iong-mia ility of commu@ﬂon in the COVID-19 pandemic economy. In

to \creasingly challenging world, OECD encourages the application of new
6 , cloud-based services, and digital markets are critical for the long-term
sibility of development and modernization. As a result, today’s society must be
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d discovered that digitalization is a

N
)
=



transformed and live by the slogan “Go Digital” in order to avoid being left behind

and drifting in the current of globalization without development. Yv
Prior’s endorsement, as a result of OECD suggestion, depicted th@nt
technologies have been digitalized since the term “new media” w ined by

Ronald E. Rice and Frederick Williams (1984) in seminal study Tm Media:
Communication, Research, and Technology. V

Eventually, today’s media, or so-called new media, Y(;a cteristics of
being subject to manipulation, networkable, dense, co ssiblg, and, interactive.

"X
Y

Accordingly, nowadays, new media since the mid-20t tury have t'1e_@1

to instantly access communication processes Yj,por ation.vi digiQ/ waves
iapera,

(Lister et. al., 2009; Logan, 2010; Ebert, 201

7.2.4.2 Accessibility/Audience/User@ﬂ

Major and secondary then%i'
utilization of new media m
respectively. ‘z

i IE?
N
4 ¢ &
As validated Qu y i, m (2013)\in an investigation of Facebook,
Twitter, Pinteres%d ogl 'phis@éd new media used in the context of
¢
accessibility % meaningless for(u_}s rs if they do not have access to it.
Consequ%,ko

mediayl emanding requiren]e\og"Eventually, accessibility/audience/user ability is

ﬁ

NN
rmatfi )Jt the&essibility of users to various typess of new

de the availability and ease of using new media.
Q ccordingly, ALotaibi (2016) asserted and postulated that the goals of
essibility are related to the ability audience or user of new media to access
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specific elements such as social media platforms, mobile devices, the internet, and

computerized skills. Yv

In addition, Bakar and Zaini (2022) referred accessibility to a semifa y

entitled A Technology Acceptance Model for Empirically Testing Nﬁ&d-Use

-

Information Systems: Theory and Results by Fred D. Davis in %989, which
highlighted factors such as perceived usefulness and perceived em use towards

the audience or users of the new media.

7.2.4.3 Convergence é J _\L}
Major themes’ findings revealed that Kint 5 affecti i IZatiq1/ f new

media enunciated as convergence. V? o\ g
According to Schramm (1964NEDjy of met@‘%nd National
Development, convergence is one %nortant \tthn
=
choice for mass media compani critﬁal tosthe m(eg?. ndustry’s survival in
the interactive era of comm '%&n. :] C text@ergence has transformed
all information elements 'g'tal form. l 0’
4
010)

Meanwhile, Se\M'n\and 'Iia \rd\

% ed and hypothesizes that media
convergence is the, intereonn nfortl%i(yn and communication technologies,
¢ J "A
computer ne s,y and fmedi co{teﬁt) t the same time, media convergence
NN
[3 r P

ee @S h arescomputing, communication, and content, as a

direct‘&[ of the digitizatio@f/ media content and the popularization of the

int%. The five major components of media convergence are technological,

combines

s ial, social, textual, and political.
Wimmer and Dominick (2014) concur and claim that media convergence is the

process of combining different types of media content that can be displayed on one
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platform, such as text, photos, images, audio, video, and animation. Digital

technology allows media content to be sent to all media platforms, where usersYN
S,

enjoy it on a variety of platforms (mobile phones, gadgets, netbooks@

televisions, and computers). *

Eventually, the findings discovered that media convergence has @riven Kintak
utilized new media in order to access communication processes an ormation via
reading online newspaper, blogs, wikis and vlogs, soc ia platforms for

listening music, watching videos (drama, film and realit W), eb&‘ﬂe&d online

X
shopping, interacting with other peoples via social@tes, and virtual 'ea&@y\)ror
online gaming. ' 4 \Y

N

9

{

7.2.4.4 Virtuality/Virtual Communic %Dtual Relati hipO<<

Major and minor themes’ ﬁ% revea\th
o
utilization of new media enunci virtlf'ality; nd vzga communication and
virtual relationships respectiv; \ ’¥ \A
Virtual communic% form of co ;Jhi@m in which messages are sent
4
\N.o mu éam%’

and received over ;@net. on forms are widely used in the
twenty-first centuky andsean b

study, the neé%
)

McLuhan

Y-v
(Listegﬁg, 2009; Logan, 201®Hert, 2011; Siapera, 2012; Bennett, 2013).
%ﬂver, Tomasello (2010) and Littlejohn and Foss, (2011) indicates that virtual
& nication via media are crucial in today’s act of seeking knowledge and

munication. In this context, the purposes of virtuality are related to the ability of

q@* factors affecting

2

t any(x'-i)%é and in any place. As a result, in this

a; adi}r al form of information distribution in
o

e prosgsition with assistance of satellite technology

new media to access communication processes and information via online platforms
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or sites without interact directly with the object or people in order to obtain

information or make virtual contacts. Yv
Indeed, new media is a highly effective and efficient virtual c omn@n

medium that provides services such as web, chat, blogging, vloggln&l, FB,

WA, IG, YouTube, and TikTok, and its presence accelerates people’ ?Ilance on it

'sCten'ionally using

via ¢ mWediated
L ]

Y'

(Widyastuti, 2010; Mukherjee, 2014; Valkenburg et. al., 2022).

Eventually, the finding discovered majority of the Ki

new media as a virtual communication tool to communi

communication (CMC) without face-to-face interactionwin order to n'e&‘-@lth
people who could not previously be reached thro aI% i sites\/‘z~

Further, Kintak’s virtual communicatiw W

me\dia S alsq@:{tated by:
sn@ mobile phone

operation; good electricity supply; go%%work c%\ragg trend; and peer influence.
Reading online matenals%g mgssag ,anakqu phone calls, online
&
, onli

shopping, listening to music, tc g Vi i ming are all examples of

easy access to mobile phones; affordab obile phone pri

how new media is utiI% ek kn@wle ,'l ation, and entertainment in
Kintak’ community a KQA Buk'lt é_}
>

7.2.45 Inter @ R & O
;_hme;

N
% e re@fed that Kintak factors affecting utilization of

new rm&nunmated as mtera@bf/

rdlng to Baran and Davis (2011), the term interactive refers to a

G edia-based element that can describe messages or information from the sender
t

he receiver, involving two-way active communication between the new media
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and the user, with the goal of facilitating the communication process or seeking

information. Yv

Croucher (2015) backs up the idea, pointing out that interactive has t@ct

feature of being equipped with a controller, allowing for interaction bet e user
and the display in the form of multimedia. While DeFleur and Dq!eur (2016)

demonstrated that the interactivity of new media allows for_the elopment of

c;m ication and

: ) v
Further, Griffey (2020) wrap-up the aforeme@\ideas d e} Kﬁ&he

purposes of interactivity in any media regardles called®old.* tatio@rmedia

W me@x engages

las %bsite, enables
T

interactive attributions for a variety of purposes, inclu

information gathering, as well as the effectiveness of utili

(this study term) or new media are related te,the,ability o
communication processes and inform m}active

scrollable and functions of hypertext online

SIS
-ﬁ"
7.2.4.6 Hybridity/Cultural Mi %\
Major and second‘%

s’ ﬁn‘ings e\‘ea@that Kintak factors affecting

4 ’ &
utilization of new media enuncia \hy riditgn.d cultural mixture respectively.

The terms %atio 'ty, o@forid were originally popularized by

thIo i‘gtl’%tudies that traced the cultural identity of

. N . N
society i al clash, between \ﬁ&t and East or colonized and colonial nations

against.today’s postcolonial SOC@V
é? 'f.bfindings revealed that the purposes of hybridity are related to the ability of
Q dia to engage in culture mixtures via mimicry or ambivalence in the lives of
t

e
ak.

!
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Furthermore, Young (1995) refers to hybridity as “colonial desire,” while
Kraidy (2005) refers to the new “culture” as a logical impact of globaliz tio?ﬁ
addition to what Anzaldua (1999) refers to as “borderlands/la frontéraZ, and

Appadurai (1996) refers to as “cosmopolitan intersections” in today alized
culture flows. Y'

Based on the distinctive and remarkable data of observatioms, this study
believes that the utilization of new media in Kintak soc ms in Bhabha’s

(2007) liminality space as mimicry or ambivalence®in Appadutails’ (1996)

oy
005) logi cﬂlt_{%or
i ong@ uhan'\s/Vl%Z)

global village that brings “new” cultural andw diveﬁsit : g
intak @Qan introverted

cosmopolitan intersections in the context of Kraid

borderlands/la frontera in Anzaldua's (1999)

The aforementioned condition m tes that

society that is less exposed to the 0@5 world EFS\N:%/
new culture of the gIobaIizer thlﬁugh e utdization of new media
e gaiivives NN Ky
technologies in daily lives. l %\
Furthermore, as a% f their invo E‘nﬂe@ith JAKOA, Kintak became
4
\he\ utsid (:00

more open-minded, eXposing the rld, or they became ethnorelative

'}‘so long embraced
N

ercut?%f sensitivity. Indeed, this is also the
logic or reaso i ] / 'l{z_‘é?on of new media in daily life in KOA
I N
Bukit As b 4 ~é\
P 4
ithout a doubt, Bennett’(%w%) ideas endorsed the findings of that Kintak
\

fac fecting utilization of new media are associated with intercultural
& nication. The results indicated that purposes of cultural mixture are related to
mon culture, religion, economic, technology as well as increasing knowledge
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and exchanging ideas in the context of intercultural sensitivity particularly

experience of difference such as acceptance, adaptation, and integration. Yv

However, there is a proportional possibility of Young’s (1995) color%
being involved in the utilization of new media among Kintak, but in t ext of

promoting Western products, particularly new media. Although new media are

should be regarded positively since they are consistent w

referred to as “Western products and services” (in this study’s te , these things
z Ian'lc approach,

which encourages its followers to use so-called “halak’ Weste cts 1n
ucts o services t&é&re
, nd gs sj~ uld be

\"’ Bg

.\
A
& >

Major and secondary the 1ngs reve that@tak factors affecting

appropriate ways. But bear in mind that any Wester
assumed to be good should be used for good

avoided (Mowlana, 2007; Ichwan, 2011; Bak%

7.2.4.7 Obsession/Addiction

&
utilization of new media enu XS 0 nd a‘g@on respectively.
;mtak

The results reveal

rtic Iar|y~,@ngsters, are heavily involved

Sos ¢
in accessing social ia sites r ine ga@g as well as becoming routine in
their daily lives i &
Accordi azir, et akll ZJZOQJ diction or obsession to new media is
NN
related to uch &s.Ja Pf seIk?Emplme affordable price of mobile phones,
avall ili Of internet connecti m%éSy access to social media, peers’ influence, lack

of % nagement, and lack of adult or family control over the usage.
Q ndeed, these issues swept the youngsters of Kintak and validated the
rementioned accessibility and audience/user ability factors affecting the

utilization of new media.
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While according to Wickramasurendra et al. (2021), who also found a
connection between social media addiction and factors including ease of smartpv
ownership, accessibility and experience with technology, information{s t,
parental and peer use of social media, online privacy and conveniﬁ&online
interpersonal relationships, loneliness, and satisfaction. Y'

Additionally, Rakrachakarn et al. (2021) introduced a third distinct factor and
indicated that situational and personal influences are the t mt rs that drive

ersonal
@

influences in the context of new media, especiall;@‘nedia ddicti n'W as
stressful life events are examples of situational f \4' \T
However, Mohd Yunus (2021) reportedithat there ontri@%’factors -

internal and external factors - in the W{))f online ing@iction. As for

external factors, it includes social @snces |n\din

control, influences from advertis% andﬁ‘nflue es fr(lQ e graphics of online

addiction. Low self-esteem, loneliness, and despair example

&

i 'Is*interaction, social
K
N

games. Internal factors includg stre

relief#exc mer‘lé iction, source of money,
and the urge to escape r% [j l 0’
NG
N
7.2.4.8 Islamiz tkn\& I
Secon@
new med% i
Qesults reveal that KI\O§K purposes of Islamization are related to one’s
abi \&gather and disseminate information within Islamic fundamentalism, such as

ppropriate words, practicing effective communication, using good words,

!
e{ea@ at Kintak factors affecting utilization of
NN

cticing noble speech, using weak-soft spoken language, and communicating in an

easy-to-understand manner.
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According to Islamic fundamentalism, the act of communication should be
ethically based on the requirement of conversation in an easily understood and aT
form, as it has been practiced by all of Allah’s prophets, as written in A%h
(2:83) and Taha (20:44). *

As a natural outcome of the complexities of conversation in ¢ unication,

misinterpretations that deviate from the intended purpose are i eM As a direct

i c munication

isa mWZS)

consequence, as written in An-Nahl, simple, easy, and ap

language is essential, while problematic and rarely used ja

In the same vein, as it is lbn Khaldun's (137 inal thesi nﬂtlg@h
Mugaddimah, this study should highlight the co |gf1 ga under
the Tawhid principle. The concept of Tabl esoTn comes&tgutlon to
counteract the destruction of thought S ased on m, tribalism,
and familial superiority (Mowlana, 2 T \&

and ula (qhat Islamic effective

o

Finally, Zaheril (2016; 20 pose

communication must be pra ed 1th1L ec cept qaulan ” which includes
ali

gaulan sadida (the righ gaulan ’(l t, effective), gaulan ma 'rufa
4

(good words), qaula ima (nclb ), q Iayylna (weak-soft), and gaulan

maysura (eaS|Iy ersteod). &

¢ ‘,' C—)
7.2.4.9 E% ent/Fami ?tmoe@re

Q distinctive and re G%ﬁble observation themes’ findings revealed that

Ki tors affecting utilization of new media enunciated as environment/family

@ here.
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This is evident when the majority of the people in the village utilize new media
to obtain information or contact family and friends. Furthermore, every membT
the family utilizes new media. (0\

For example, a father may be searching for information on Wikis &hing a
movie on YouTube; mothers may be searching for recipes on bIogWogs; the

child may be playing online gaming; and the neighbor next doqrMe interacting

with friends on WA. This is a current trend in the Kintak ¢ Y, a' all villagers

can be said to be reliant on new media. .\d

X
Furthermore, ALotaibi (2016) Bakar and Zai 22) disco dlt@m

,hasf' ifican iﬁﬁuence
N

ersn\ g
Likewise, Serinah and Setiawina %ﬂnd Li an (ZC@%upported the

environment, particularly the situation in the h

on the utilizations of new media among fami e

aforementioned findings and also fo@)that utl \ﬁ‘onTof '\media, particularly

social media, is influenced by tion in th user’((/s@n ironment, such as a

family environment in which eNe iT ouse ut@new media.
(,)? N
4

7
7.2.5 RQ4: What is Barrierl

Iﬁ\ ation ew Media among Kintak?
The results @at, i

!
¢
majority of Kij %ce barriers éi@w media in the context of sending and
NN
receiving% ion g Megssges. é\
. X o
ISy clearly demonstrat%%ﬁd validates the proposition in the ocean of

that barriers to the use of new media emerge all over the world and always

text t.} day’s globalized communication, the

—

nifest as noise or distortion in the process of sending and receiving messages
evrouw and Livingstone, 2006; Lister et. al., 2009; Fiske, 2010; Logan, 2010;

McQuails, 2010; Severin and Tankard, 2010; Baran and Davis, 2010; Ebert, 2011,
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Littlejohn and Foss, 2011; Siapera, 2012; Wimmer and Dominick, 2014; Croucher,
2015; DeFleur and DeFleur, 2016). Y-
The major theme shows that 6 major barriers in order to increase the @n
of new media: language barrier; semantic barrier; physical barrier; culﬂ!;warrl
socio-economic barrier; and socio-psychological barrier while Emotional barrier;

attention barrier; and context barrier indicated as secondary themes. e meantime,
; I

triangulation of observation discovered environmental barr ical barrier;
wrong choice of new media barrier; varying perception ealityj as t emes
but distinctive and remarkable results. ' _\f-}

3

7.2.5.1 Language Barrier 0\ g
Major themes’ findings revealed&ﬁ)ﬁtak barri ffe@’ utilization of

new media enunciated as language b ri T A

N

The results revealed that K%ran tﬁge b rmers(lQ lated to the different

languages, technical languages blgI gg or jargon, dialects or
accents, abbreviations, a% Ity in under: n(jr

The ﬁndmgs rted T ’s (201 rgument on language barriers in
human communr tlo : h|c s for Ianguage dialects, pidgin, accents,
jargon and sI rd c |ce - mgr verbosrty, literacy and vocabulary, and

grammar Ilng ' g V)

Malek et. al. (2@-’ and Ahazali and Abdullah (2021) validated

% ’s proposition by discovering that language barriers in the use of new

G , specifically WA, FB, TikTok, and Twitter, or any other types of new media,

ambiguous words, slang or jargon, dialects or accents, abbreviations, and
difficulty in understanding.
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7.2.5.2 Semantic Barrier/Varying Perception of Reality
Major and minor themes’ findings revealed that Kintak barriers aﬁev
utilization of new media enunciated as semantic barrier and varying per@of

reality respectively. *

The results revealed that Kintak’s semantic barriers were found t%e related to

idioms, incoherent sentences, polysemy (words with muItiele anings), and

l

While the unique and remarkable observation resu vary'ngwons of
L ]

homonyms (homophones and homographs).

reality revealed that Kintak faces barriers such as b prefefenc n}e%}nd

expectations; nonverbal communication triggers , a%- nd s,@mng of

communication and information in making im and\ass tionsév~
Without a doubt, Littlejohn and F’\ izal) argum n Ia@{hge barriers in

i jQ\ncluded figures of

N,
speech (idioms), confused sen%pol &my ulti% eaning words), and

homonyms (homophones Q;N&moi S), belief§:&preferences, needs, and
expectations; signs of% al commu ca{ionb'perception and oblique of
4

£
communication, and Watlonli i intge{ations and suppositions.
Further, Adbé«swm i
¢

's (22135'validates the arguments and founds
that typical se arrier are i 'orfs,

human communication was support the fin

Ei

'C/‘(-:amrent sentences, polysemy (words with

C
N
multiple % ), agd.ho 'pyms@mophones and homographs). While, Abdul
Y-v
Malehﬁ (2016) discovers t@bmetimes other barriers contributed to the noise

of nication such as beliefs, preferences, needs, and expectations; nonverbal
@ nication triggers and cues, abstraction and slanting of communication and
imformation in making inferences and assumptions.
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7.2.5.3 Physical Barrier/ Environmental/Wrong Choice of New Media Barrier
Major and minor themes’ findings revealed that Kintak barriers aﬁev
utilization of new media enunciated as physical barrier besides environm(n%\nd
wrong choice of new media barrier respectively. -\
The results discovered that Kintak’s physical barriers were foundygo be related
to gadgets and applications (Fiske, 2010; Littlejohn and Foss, 2011), the environment
%al

(noise) (DeVito, 2009; Fiske, 2010), time and distance ( ' 2019), and

inadequate messages (Padayachee, 2016; Mohana, 2021). \d

"AX
While the environmental observation results we ique and re rlﬁt@nis

study shown and validated DeVito’s (2009) o% ibn and Fiske’s
(2010) Introduction to Communication that 4inta aces\ba ters rela,@zg Mother

Nature's disasters such as thunder, ”9hmah' , and sto It w, <<I'so plagued by

technological barriers such as the L%[ion 0 \01‘0¥ r bq\'{han iOS (iPhone
N,

Operating System) (Sheikh et. aI‘%Ruq&a et. .gZO%g{:?nobile phone glitches

or breakdowns (Fiske, 2010, \tﬁohn S, 202& a chronometric of time

itt %
delay in sending and %Z messalﬁsj:il‘nfo@tion (Hwang et. al., 2019),
, Sl

'3

remote village Iocati&omasi 201

Abdul Malek et. @6), tra@ésion caused by a faulty channel or
¢
fory

wer Gollaps& (Fiske, 2010).
A

internet connection (Fiske, 2010;

telecommunic
Fur%k, the" In '?ive @Its of observation support and validate

Toma% (2010), Abuaddou@ﬁl. (2016), Padayachee’s (2016), and Mohana’s

(Z:E\popositions and reveal that Kintak have difficulty selecting platforms or
bsites

in new media such as using regular mobile phones instead of android
nes, sending or receiving longest videos on YouTube rather than WA, FB, IG, or

TikTok, shopping on WA and FB rather than Shopee or Lazada, and choosing to
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believe news or information on WA and FB rather than online newspaper sites or

g
O

Major and secondary themes’ findings revealed that Kintak barriérs affecting

wikis.
7.2.5.4 Cultural/Context Barrier

utilization of new media enunciated as cultural and context barri thively.
EZd

The results revealed that Kintak’s cultural barriers w to'be related to

ethnic (Paramita and Carissa, 2018), religion (beliefs and tices (W, 2007,

o g
 2012), behavigr @rms
ar{ Olﬁ)szﬁeside

Mohd Yusof, 2008; Zawiyah, 2009; Mohd Aris and A

and values) (Martin and Nakayama, 2010;

—

ethnocentrism and ethnorelativism (Benne i d Na@;’a, 2010;
Stella and Chung, 2012; Wilbur, 201\%var et. al

(Martin and Nakayama, 2010; Samov%al., 20 \Y A
S
While the context barriers%i thaf1 Kint ces(éa?riers such as culture,

values, and morals. The fir@mp’ and validated a study conducted by

Abdul Malek et al. » which? dis ver ultural barriers in human
4 $ &

communication. Pri %rtin, r yam%QZﬂlO) and Samovar et al. (2015)

agreed that morw dde ere étbrs that contributed to intercultural
‘ ¢ | (,)

communicatio rs.
Q& &
&) v s
7.2.5.&&'0-Economic BarriercsY
G
%ﬂt themes’ findings revealed that Kintak barriers affecting utilization of
6 dia enunciated as socio-economic barrier.
The results revealed that Kintak’s socio-economic barriers were found to be

related to status, occupations, incomes, educations, and literacy.
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Indeed, the findings of this study revealed that Kintak occupation is related to
labor wages and that they occasionally hunt and gather forest products dw
specific seasons. In addition, monthly income ranged from MYR500 to N@O
with a median of MYR1100. *

Furthermore, MCMC (2019) discovered in a study of Hanch Users
Survey 2018 that the average price for a basic mobile phone or androl Malaysia is
MYR450 without internet subscription, which costs an add qW(F'SO to enable

a
users to access new media. .\d
@

_ | . X
Although Kintak are literate, none of them ha rsued ftertiar e#iu_cé@n

m% ndaq/?(':hool
(2015,&\31:1 OECD

(2020), which argued that education Ie@ortam in mn@% best position
ﬁ%tatus

in a career in addition to having a go ome, op ie
o 7 C?
‘&
\r N
\

7.2.5.6 Socio-Psychological iz
Major themes’ fin% ealed hat | fa rlers affecting utilization of

new media enunciated*as socio- pf N cal b
The results&eve ] s SO f&syehologlcal barriers were found to
be related to Ee(ﬁ@on (nee

NN
gestures) P udlcﬁ f ~é\

A&jmg to Afsana (2@80&0 psychological barriers in the context of

pe %\ are characterized by personalities that differ from those of normal people.
& a mental illness or disorder due to accessing new media such as FB and WA
t causes sufferers to have unhealthy patterns of thought, behavior, and feelings. A

person with a personality disorder has difficulty relating to others and

such as a diploma or degree, after dropping out d

This situation confirmed the notion of KKIL
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comprehending situations. This causes difficulties and limitations in forming
relationships and carrying out daily activities such as work, school, and ST
activities, as well as dealing with stress. (q\

While, Azizi et. al. (2020) conducted a study on the use of social nd the
appearance of physical body shape. According to the findings of the stw,'there isa
significant relationship between social media and the appear cmody physical
shape. These findings demonstrate that users who believe t BY;

t ')eautiful will

avoid using social media as well as be prejudiced. Furt ore, Socl a users
L ]

will look for ways to improve their online presence% J ' _\f-}
4
7.2.5.7 Emotional \, 3? %

Secondary themes’ findings revewa Kintak bargiers a@i’ing utilization
of new media enunciated as emotiona@sier. \T '\

N
The results revealed that l%emoﬁbnal mierzQ e found to be related
to feeling and sensitivity s %tal r e pre@e and prejudgment and
? !

sentiments. (,) 3 -'63},0

According to N‘IkMaleli ~al 16)é Chaudhury (2020), mental block
is a types of emationalwdist at ctﬁ}bstruct communication because it is

!
¢
caused by fac o%h asitrau m’ne@i e responses. Someone may be giggling

NN
excessive% aging'in o distr@ng behaviors.
mp loai tl@;g)'th tudy of Sentiment Analysis of U
rther, Pavaloaia et. al. in the study of Sentiment Analysis of User
N

Preferenees on FB, Twitter, 1G, Pinterest, Google+ and YouTube agreed and added
@ ness, prejudgment and sentiments can also be interpreted as a disregard for
less successful communication process. Someone will have a lackadaisical
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attitude and will be uninterested in the communication process. This is an emotional

disorder that may necessitate a unique approach in order to restore a user’s trust. Yv

Secondary themes’ findings revealed that Kintak barriers affectigg utilization

7.2.5.8 Attention Barrier

of new media enunciated as attention barrier. V

The results revealed that Kintak’s attention barriers wi ozd to,be related to

attitudes, opinions and trustworthiness. .\d
L ]

Y-v
The aforementioned findings endorsed and vali Saidpudi 1I. _&@0)

ni% worthifess of
new media, particularly social media, revealéd, th trusu@z{l.iness are

pinions
important in the use of new media, parti r|y >n|ine S : ar@ users.
Furthermore, Yuan et.al. (2021%udy of \yzsg y@ér Attitudes toward
N
Intention to Use Social Media 9 i

and Al Jaeed and Badghish (2021) research on

=
o

o

d and discovered attitude plays a key

&

successfully mediate th%;hip of ;.:i} ?éd'n)teracy, perceived ease of use,
4
\eﬂL d risk \‘u}/

perceived behavioral wl,anci i i % intention to use social media.
& \WP N
N O c,)(.z
7.2.5.8PhysiE! cal Barrier 4 (_/

component in social media utilization [) usejusers’sattitude was also found to

=

N
Mingr themes’ fihdings revealed that Kintak barriers affecting utilization of

new r@enunciated as physiol\ogéi.l barrier.
éi 'Lbresults revealed that Kintak’s attention barriers were found to be related to
& logical disorder or barrier that is impeding communication particularly. For
mple, old peoples have visual impairments such as limited vision and hearing

problems that resulting articulation in communication.
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At the same time, the results discovered that elderly people are affected by
physical disabilities such as stuttering, scrabbling, and pronouncement of inco T
sounds due to a defective vocal organ. The writing of the elderly is also hi y
hand injury, shaky hands and poor eyesight. *

The findings validated Fiske (2010), Tomasello (2020) and ur’s (2020)
notion that physiological barriers occur when the body is not 'nmal condition.
This happens when the body’s metabolism, or homeost V-

dis‘upted, as in

drowsiness, fatigue, pain, hunger, or thirst. In the early st the 'nWrocess

®

arriers, te 'o@r.
rde% rt of the brain

o@ing loss
a@es of speech

d@ the repetition of
some words or whole words wh%n‘fere'lj speaksures |n disjointed speech
(block). ,

<o
N
BN
g b 4 &
7.3 Recommend% | \ (J
Based on the fin {f;&dﬁ r a number of recommendations,

especially for r |ng he utiliz |or(J new media in the lives of Kintak and

of perceiving the message, followed by physiolog

Hearing loss, speech disorders (stuttering), apr

that regulates speech function), and dysar ia

(motor disturbances in speech). Fur%a stutteri

impediment that affects communic nd is C t?riz

advancm t in paih ?rdln utlllzatlon of new media in the context of

needsg;&mpectatlons for new 1a, types and levels of utilization of new media,
{%ﬁf

as g! factors and barriers affecting utilization of new media.
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7.3.1 Technological Improvement

This study recommends that internet network infrastructure be upgradedT
maintained by the authorities, especially the Malaysian government in K@lt
Asu, Gerik. This will make it possible for Kintak to utilize new medi ications
without experiencing any technical difficulties. It is also recommended that
broadband internet facilities be made available to reduce @ of internet

subscriptions.

7.3.2 Financial Assistance/Subsidies

This study recommends that Kintak be giv ial assis in the form of

subsidies to overcome financial constraints, yoT mohile ph whnership

and cost of internet subscription. This i enale Kinta wn <<obile phone as

well as utilize new media technolog%ides havi Tar '@\‘a quota to browse
S

new media applications. ‘% f Qi?

7.3.3 Harnessing the G%Cair a
. o .
This study rec st thr e g&rya training scheme in the form of
short-term or long-termwcour 'rksh&pjéfelated to optimal utilization of new
¢
media applic t&a This pur e"is (tgpbridge the digital divide while also

NN
encourag% icipatio ',invo ent from Kintak in the creation of an e-

Y—v
know ociety in the global@%vorld.

6 eveloping New Media Literacy
This study recommends that Kintak be exposed to new media applications

through campaigns implemented by telecommunication service providers in
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collaboration with the government. This purpose is to provide knowledge on the
utilization of new media as well as strengthen knowledge on efficient inform?'

retrieval and resource comparisons in new media applications. q
7.3.5 Learning from an Expert ?

This study recommends that Kintak receive training in ization of new
eqular

media from a government-approved body or agency, as wel onltorlng of

the development of new media utilization. This purpose ena eWto galn
knowledge on the utilization of new media in a more atic p'eh
manner in order to obtain information and comm

7.3.6 Empowering a Digital Expert \)

This study recommends that K| e traine %p s an expert in the
utilization of new media throu Qern tral ThIS purpose is to
assists the Kintak community_in M experts, particularly in
new media, to overcom@su}jts W, ﬁa oblems in utilization of new

N

media. \ l
N

!
7.3.7 Promoti bltéﬂ 0 |& (j’)

N
Th| eco n Pat tak should promotes culture and way of life

—~

throu media platforms, a@’ell as encourage online businesses of local and

N

ucts. This purpose is to introduce Kintak to the rest of the world while

6 nerating and improving socioeconomic status.
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7.4 Conclusion
As the last section in the investigation on the utilization of new media u?'
lives of Kintak, this study concluded the exploration of new media in a g%\ug

world with research limitation; research implication; practical I|m|tatﬂksearch

originality/value; research summary; and future research. Q
7.4.1 Research Limitation z

To begin, this study theorized and conceptualized uses anatlons

ontext lof ¢ rrtm_{%)n

br|d| ipvestigating the

ughuthe ones@&obsolete
and outdated, they still have relevanc\%dlgltal ag ce @‘focus on the

notion of what do people do with me ,<\

N,
Second, this study uses a%amp whlchcé.?he Kintak out of 18

&
indigenous groups in Malay T Ki a chosen% the study sample due to
Jt hat

as well as Islamic fundamentalism as a substratum in
and development, besides the intercultural cont

utilization of new media in the lives of Kintaks Al

——Q

o>
%)
N

%

review of literature of a munit S cb red backward and left behind
-‘

despite Malaysia’s 1nu1ng I \dm(e de§ ment and modernization in a
globalizing digit or &

Third, EE S dy sed vfne&}c?f data collection methods, including

interview atiol; an ?cumeé\analysw However, in order to validate the

T
findnu;& e study transcnptm@ﬂlts should be reviewed to ensure that the data

ma hat the informant provided. But not implemented due to MCO (Movement

G | Order) imposed in Malaysia in response to the COVID-19 pandemic from
rch 18, 2020 to November 1, 2021 (2 years, 2 weeks, and 5 days).
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Fourth, while the majority of interviews were successful, interviews with the
elderly were occasionally disrupted due to the hunting and gathering seasonT
forest products. Similarly, observation is occasionally disrupted sinc(%\k,
particularly children, are eager to follow the researcher in order to disc at the

researcher is doing. However, observations can still be used to collectydata for this

study. V
zhat 'it will make

leld o nw in the
@

Finally, while this study has some limitations, it is

some contribution to the academic world, particularly in t

tradition of communication studies in a globalizing Despite t es‘ea&‘h}’s
limitations, this study should still contribute % en% . ing@aemic

R
S
O

7.4.2 ResearchImpIication/Contribc'% \T ,<\
& g

tradition gaps.

4

ding <'Z’é'.)Kintak’s needs and

expectations of new media i e}m ' SO s and gratifications other

than Islamic fundamen% i"riller'smnal hybridity in addressing
communication and Q@omeni
Second, th@ pr }Q} nding of the types and levels of

¢
utilization of wedl sinc ing of new gadgets and new media

technoloq%hre cutreen ivaila@on the market by certain telecommunication

Y-v
serviggﬁiders. 2V
9
@d, this study provides insight into the factors that influence the utilization
& edia, based on the notion of what people do with media as propositions of

s and gratification theory in addressing communication and development.

To begin, this study pr
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Fourth, this study provides insight into the barriers to the utilization of new
media since the Kintak community is located in a remote area where it is difficu?~
obtain assistance in a timely manner due to a lack of transportation and th@n
of KOA Bukit Asu itself. *

Finally, this study offers suggestions for improving the utilm of new
media in Kintak lives, with the hope that it will serve as a starting point for receiving

government or non-governmental organization assistance in g t‘we utilization

of new media. \d
‘X

N
7.4.3 Research Originality/Value 4 \T

tions,@:«g/, which
rel@ and gaining

prominence in the tradition of new n%tudles a\ngm$A r)Qlefalaysia. This study

N
also provides a new and fresh ding throughua r(lQ of literature on the
q%tayl; have been exposed to

utilization of new media i %Iive’
ak@new discoveries on the need

$ &

baréﬁu;s to new media utilization; and

o

This study endorsed and validated th% n

encompassed Islamic fundamentalism\e' particu

wn
—
c
-

intercultural of hybridity,_Similarly,

and expectations; f cﬁgin Iuep |

suggestions for improvifg ne tilizatien in today’s globalizing digital world.
@

!
< S
&
7.4.4 Resgarch Summar. (e ~é\
ﬁ&ualitative case stud@éarch successfully investigated the utilization of

ne &a in Kintak’s lives (Refer Appendix T). Interviews and observations used to
& data before moving on to thematic analysis for findings. The exploration of
wers in KOA Bukit Asu, Gerik Perak was guided by four research questions:

need and expectations; types and levels of utilization; factors affecting utilization;
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and barriers to utilization. Aside from that, this study offers suggestions for
improving the use of new media. Yv
The needs and expectations of new media @es
cognitive/surveillance/learning/information; affective/personal identi@*rsonal
integrative/personal relationships/personal identity; social integrative/intégration and

social interactions; and tension-free/diversion/entertainment/lo Iin%'
aper

The types and levels of utilization includes online n (E'H and HM);
blogs (recipes and culture); social media platforms - audios (W. MTube),
L ]

video (WA, FB and TikTok) and image sites (WA,

d 1G); wepsites - _{aa;hi
- dnen:i mer&i\zg~ VR
\'Wiki%\s;kipedia);
and vlogs (YouTube, IG and FB storie@ ~a'the @ time, there is

limited utilization of email besides thﬁgjno uti |\|0an ine-forum; microblog;

N
popular review; podcast and web% o q Q:')

The factor affectin Iu zation %{lhtludes digitalization;

accessibiIity/audience/u% ability ‘::b ence; virtuality/virtual

communication/virtu reIatu@ tera%(uly; hybridity/cultural  mixture;

shopping (Shopee and Lazada); virtual

(PlayerUnknown’s Battlegrounds (PUBG)

obsession/addicti

izatien; envirgniment/family atmosphere.

!

¢

The barE'!S?@ utilization clﬁdeéj%guage barrier; semantic barrier/varying
I

N
perceptio% ity; i ‘Lbarrieiknvironmentallwrong choice of new media
barrieg; ural/context barrier; _soCio-economic barrier; socio-psychological barrier;
S0
emotignal/attention barrier; and physiological barrier

inally, suggestion improving utilization of new media includes technological
improvement; financial assistance/subsidies; harnessing the global affair and
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knowledge network; developing new media literacy; learning from an expert;

\4
N
N
i

empowering a digital expert; promoting digital community.

7.4.5 Proposed New Model of the Utilization of New Media

Diagram 2: Proposed New Model of the Utilization of New

ORANG ASLI: KINTAK Tl

UTILIZATION OF NEW MEDIA

U

COMMUNICATION
DEVELOPMENT:
GLOBALIZATION &
GLOCALIZATION

NEEDS & EXPECTATIONS:

(1)  Cognitive/Surveillance/Learning/Information; ~ (2)  Affective/Personal  Identity; (3)  Personal
Integrative/Personal Relationships/Personal Identity; (4) Social Integrative/Integration & Social Interactions; (5)
Tension-Free/Diversion/Entertainment/Loneliness.

TYPES & LEVELS UTILIZATION:

(1) Online Newspaper (BH & HM); (2) Blogs (recipes & culture); (3) Social Media Platforms: (a) Audios Sites
(WA & YouTube), (b) Video Sites (WA, FB & TikTok) & (c) Image Sites (WA, FB & IG); (4) Websites - Online
Shopping (Shopee & Lazada); (5) Virtual Reality - Non-Immersive VR (PlayerUnknown’s Battlegrounds (PUBG)
& Candy Crush); (6) Wikis (Wikipedia); and (7) Vlogs (YouTube, IG & FB Stories).

FACTORS AFFECTING UTILIZATION:

(1) Digitalization; (2) Accessibility/Audience/User Ability; (3) Convergence; (4) Virtuality/Virtual
Communication/Virtual Relationships; (5) Interactivity; (6) Hybridity/Cultural Mixture; (7) Obsession/Addiction;
(8) Islamization; and (9) Environment/Family Atmosphere.

BARRIERS OF UTILIZATION:

(1) Language Barrier; (2) Semantic Barrier/Varying Perception of Reality; (3) Physical
Barrier/Environmental/Wrong Choice of New Media Barrier; (4) Cultural/Context Barrier; (5) Socio-Economic
Barrier: (6) Socio-Psvcholoaical Barrier; (7) Emotional/Attention Barrier; and (8) Physioloaical Barrier.
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7.4.6 Future Research

To begin with, this study expands the space of academic research tradition
providing an opportunity for future research to investigate other groups @in
Malaysia in relation to the utilization of new media in filling and enrich ocean
of literature in the field of communication media. Apparently, there another 17
OA groups ready for future exploration by interested researcr§|~ e context of

l
From a theoretical standpoint, future research may rize nWtualize

'Y

new studies related to this topic and use theories other ses and gr icﬁti&, ut

the theory is indeed compelled in the field of?m nic@ cula@media
fie

studies. Furthermore, the set of theories fouw

new media.

i Iﬁof rmati chnology

the @Zation of new
media. Sé') >\YY \&

can also be used to formulate researc evant theories

Furthermore, future studie ouraged tosfurther il the findings of this

N
opening new sheet for future studies.

study, as this study is only hres]a
Future investigation can% me

then breaking them d&ﬁﬁfor eac‘w

looking at the relationship be var'&jﬁé in new media use.

S

¢
&
7.7 Su r ) o ~é\
e
Amal , this is it; the fir{)ﬁapter presents the discussion, recommendations,

n sion of this study. The discussion circulated on themes that emerged from
6 ic analysis revealed via transcribing and translating verbatim data from 13
imformants as well as triangulating analytical field notes. It contains four major

themes besides suggestions for improving new media utilization, which are preceded

Ia{ingbre objectives of this study and

’ 2
in t@izaﬂon of new media, as well as

o}]
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by demographic information and followed by needs and expectations of new media;
types and levels of new media utilization; factors affecting new media utilizaw'
and barriers to new media utilization. Furthermore, the study’s recomn@m
include technological advancements, financial assistance/subsidies, h ing the
global affair and knowledge network, developing new media literacy, lgarning from

an expert, empowering a digital expert, and promoting digital com ities. Finally,

the conclusion includes the following components: rese I itatlon, research

implication, research originality/value, research summary, futu w
@
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