CHAPTER THREE

ESTABLISHMENT OF AN ISLAMIC TELEVISION CHANNEL

3.1 INTRODUCTION 3 L ,

Based on the study of Muslim Presence on the Airwaves, Davies (1987: ?-ﬂrgues that
radio and television take the greatest number of hours spent in le ctivities. She

(1987: 171) further argues that Muslims are in need of Islamic crif®s Cat nable them to

establish organization and technology of broadcast media. S sse hat
¥
Islamic framework of broadcasting deals with the whol y of pre i tc!%iher as a

balanced system. To establish an Islamic broadcastingorga N all Q}%ems that

form the body of the organization have to be@ 1S c&@ter is going to

identify five main elements of establishing a lslam1 ]@ne]: human capital.

philosophy of broadcasting. fmancia] proh 1510n and audience.

Human capital is the primary element prof atmg the Islamic message
l

because Prophet Muhammad (P was )

o

gra
-‘ SWT) before sending the
philosophy of Islam. &\ l <$
SN
N I (J
:) %
Q— N
3.2 HUMAN CAPIT ? 4\

4

A study of comm on in the Qur’ ar@d Sunnah demonstrates that human capital is

the essence of@ss communication process (Ali, 1996: 223) because human beings

are respo@or the whole production. and without their efforts the process of

communication does not initiate. Establishment of a media organization should employ

personnel who make programs, and know the techniques and constraints of program



making and distribution to al-nas (Davies. 1987: 172). Mustafa Kanakir (2007: 98) states

that Islam assigns qualities for Muslim broadcasters and stresses the choice of the right

man for the right job. The qualities. as Mustafa Kanakir discusses, are clarifi the

N

o

Al )

following verse of the noble Qur’an. Allah (SWT) says:

) .

3 by aainy Ldalty U ity ST pgle Sl 14 WYH
\' {55 s

Which almost means: {Our Lord, and send among them@g@themse]ves
y L] .
who will recite to them Your verses and teach them th¢aBook ang wi asEBunfy
IS
them. Indeed. You are the Exalted in Might. the WiseJ ( ur’ap 2" ). \3-

the® bo '\o 0

]

%

Based on this verse. reciting verses and teachi knowledge.

F

q é?
wisdom and razkiah.
3.2.1 Knowledge %

two ways: by the name offA ar byt Pln-&éh BWL says:

s
Which almost K {Recite in the na@ of your Lord who created. Created man from a

¥ Recite. and vour Lord is the most Generous. Who taught by the pen}

clinging s

(al-Qur 0l 1-4).

Recite or igra’ is not for mere recitation, but to understand and obtain knowledge.

Kuftaro the late Grand Mufti of Syria (1985) argues that knowledge by the name of Allah
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(SWT) comes directly from Him to the hearts of human beings for those who maintain
strong relationship with Allah (SWT). Knowledge by the pen is acquired through study.
reading and writing. The Muslim culture, as Zulkiple (2011: 55) confirms. is t ulture
of knowledge and communication. Therefore. the human capitals of lslan'c) ision
channels are recommended to familiarize themselves with four fields of? 'ledge that
are directly related to their job. First field of knowledge is Shari ’cR\\.fhich enables

N\

television broadcasters to understand Figh, Tafseer (exegesis ofth?ble Qur’an) Hadith

A
€

etc. Second field is broadcasting which is a field that under, oMtin ole dgvelopment.
In this field. broadcasters are recommended to oblainynce thlat 1sQre]at é%' their
profession such as shooting, editing. facing caerd% repgtting. soﬁ\’%kills and
communication etc. Third. experience and K xvﬁﬂf\ami@mership and

management is necessary to lead and manageN ire statio ha@h organization for

AN
reform and rights. 2012). Finally. psychol Q\awicl ﬁf‘ur@'camtal of a television
ALY
station to understand audiences and CON ntht th&‘l‘v\s crucial.
‘ S

z. ; N . .
Moreover. concerning kno\\-lehdmon‘a%l&s?br Muslim human capital of

=

O

imyd c)e@'eacher) (al-Ghazali. 2000: 182).

I
ii. Tobe ﬁmul to Allah (SWTtand not seeking self-interest. /khlas is explained
e P

as@ality of zahir and batin (actions and intentions) of human beings
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iii.  To believe in one’s own cause not only as a profession to obtain salary because

producing Islamic programs for electronic media is considered Jihad (struggle

in the path of Allah) (Zulkiple 2012:2)
iv.  To update knowledge and experience by going back to the original N; of
pure Islam and updating other fields of knowledge through familia& oneself

with latest inventions and researches. \S

v, To be talented in the field of broadcasting to contrib te?&ming attractive

programs for audience. l

vi.  To understand audience and identify what they z@eed offso a bea)ﬁé to
c

.\

broadcast it for them. This understanding ¢ hie t ughwﬁmolmo

with the audience (al-Nabulsi. 1997: 297).

vii.  To be familiar with methods of a’a W 26Cially gl’@levision. which

Allah (SWT) clarifies it in the nob up anﬂ Y C}

7]

{2l Ju ;,» X ’}J\&’Jb &0 Juo 1 31

Which almost means: {lr% the

instruction. and arou em ln away thazégest} (al-Qur’an. 16: 125).

l\l(éé that a human capital of an Islamic

y ‘;l Qord with wisdom and good

These are the most impo 11 e®o

television channel h t fa?n 1ar rder to be able to deliver the Islamic

message. A

I 1elds of knowledge mentioned above by the human capital of Islamic

Acquiring

television els is preliminary for delivering the Islamic message because the field of

Shari ah teaches the rules of Islam, and in the fields of broadcasting enables application



of Shari'ah to television properly. Knowledge of leadership enables the station to lead

audience to the right way. and management facilitates organizing and managing the

whole station. Knowledge of psychology leads to understanding audience an need.
These fields of knowledge altogether should be acquired by the name of Allah g
by the pen. and then the Islamic message can be broadcast to audience% human

capital who has already established firm relationship with the Creator (SV\’E;.

3.2.2 Wisdom i l

According to al-Jawziah (n.d.: 499) wisdom is doing what s be oWe manner
it should be and at the time that should be. For exampl prayfi.e e‘fq@) Salah

(Islamic prayer) is a duty that should be done. It shoulo?grfon( sp%.}z manner

with ablution and prostration. It also should be i m §Umes Thus.

wisdom is to do an action in the appropriate 1 an& '&L{e dm S not only applied
}1 A
ro

to religious duties. but to all actions of 11 bmlear e e noble Qur’an. sirah

40
of the Prophet (PBUH) and stories of. \\ e: l nall‘\éﬁ\s granted by Allah (SWT)
to human beings. Allah (SWT) cl% at in,the 91

“an by saying:
\J.S e .u.e\ \u}g RS QL&.Q_JAW\ 635.2}

Which almost means: EE S vxlsdo o&}ér'r?He wills. and whoever has been given
wisdom has certaml 1ven' ’zoo al Qur’an. 2: 269).
Mustafa Kanaki & 104) argues th&’msdom is the gist of communication process.

He furt he: ‘%s that without wisdom Muslim human capital in the field of

broadcas ils. Siddiqui (1991: 487) further asserts the importance of wisdom by

stating that the noble Qur’an urges human beings to use reason. insight and wisdom. To
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achieve this Qur anic obligation. the human capital of an Islamic television channel has to
acquire important qualities in relation to wisdom. First. the choice of words should be full
of wisdom (Azhar. 2011: 17) for the convenience and attraction of audience. Second, long
term planning at the international level is required. Third, taking care of b

looks and attraction of programs is of paramount importance. In this regar 9321 (nd.:

27) argues that it is not imperative on broadcasters to be beautiful or hands%e. Instead. a

sound face without extra prominence of nose or ears and without a al protrusion of
the eyeball is enough and the color of skin and hair does not r. 8ha aln (ngl.: 25-30)
further argues that a good voice is an important qualityffor presgnter telgv'clon

programs as well as their physical health. Fourth. it is isse ya| to gblai nouQrmsdom

>

{0 be able to handle emergencies. surprises and Ieax

/)
"o

3.2.3 Tazkiah ?

According to Ibn Adam (n.d.: 1) the ln anifig of s q.‘.'/\’l(l >N purification. but in
terminology it means to purify ones % m f sp al diseases and maladies
which can lead to dlspleasure h. 1yt A _n‘! er stresses that razkiah is
extremely important for M spellall\ t ose o work in the field of da'wah.

Tazkialh is a process com f m?]j;ln acqu1smon The process of razkiah
e

commences with ab edeathen followed by acquiring high moral
% Y.‘ Y'
ir (2007:

standards. Musta% 107-1 states that four important qualities of razkiah
W

can be appli man capital of television stations. First. respecting others” opinions

and av oOud criticism. Muslim human capital of television stations even has to be a

role model for the audience because “the most important measure 1o brighten the image of

Islam is by presenting live model of Islam through our noble character individually and as
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a community” (Azhar, 2011: 7-8). Second. Muslim broadcasters have to be patient with

their audience and not to expect immediate acceptance of their messages. Therefore. they

have to be merciful to the audience not strict in delivering the Islamic mesgages by
focusing on iman before ahkam (rules). Third, Muslim broadcasters have toﬂNztious

and courageous because their mission is full of dangers caused by enem [slam and

Muslims. Fourth. Muslim broadcasters have to be humble and tolerant. Rnally. Muslim
human capital of television channels has to be hard workers witYoﬂg determination

and resolution to “fulfill the obligation laid by Islam upon 1 0 rs@ple. 20009:

D | &
® 4

Having established the three main qualities. knowlw \\is@ d tasglah among

¢ N
Muslim human capital of television. the bas Nem °c\f inteThational Islamic

television channels is already established. I%Sli a li&QJman capital. the
A

essential element to run the Islamic televiNgif channe qt e egteway for establishing

é}p@

other elements. It should be noticed {Qat s n for.@ch individual of the human
[Ull‘

to %F
because it is almost imposs@achilve for.@s time being. It is acceptable if the

three qualities are avail%\ml 2 ¢h \"‘;}al man capital of the Islamic television
. g3 - .
station. By that. the p\P a I@lSIOH become full of knowledge. wisdom
& i

and tazkiah e\A \(,}?

‘lee‘tbee qualities mentioned above

k)

capital of an Islamic television
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3.3 PHILOSOPHY OF BROADCASTING

The study of Islamic broadcasting demonstrates that the lack of clear philosophy of how
broadcasting serves Muslims is prevailing (Zulkiple. 2006: 26). Muslim media orlslamic
media refers to media that is operated based on the concept of rawhid in it@) ophy
and follow the rule of Shari'ah in its activities (Zulkiple. 2011: 54). efore. the

philosophy of mass media must oppose destructive trends. athei3c tendencies,

materialistic philosophies and attempts that divert Muslims from Il@ (Hafez, 2002:
236). Islamic media not only should restrict bad. but also en ge co@ini. 1986:
288). A clear-cut philosophy of mass media is essential its sucgess. hiee“f)sgmial
points should be identified to sustain a clear philos }ﬁlami te \/’isiﬁ’%hannels.
They are vision. mission and objectives of lslamic&lﬁhﬁs, év

&) &

3.3.1 Vision of Islamic Television Channe \ \?

O
N

Yow g-9¥stem of al-din, which

@em always emphasizes the

is a comprehensive way of life as t mby :
submission and obedience to Meaches & p Qn% society to be righteous and

committed to justice. love. ﬂ@. Corl1pas n.1 %', honor. dignity and other positive

values.” To present cor@njeo]s tﬂ‘n (ﬁ&?ision as Osama Kanakir (2010: 23)
argues is not an ea %’an(} Dﬂ’e le@(sljion channel cannot achieve such a great
) ¥ o
vision especiallyaig Yae age of specializ@én when many channels are limited to specific
N \
genre such @ children. Qur’an or hadith. Islamic television channels can be set for

a specifye gr of audience like teenagers or a single field like the noble Qur’an and

According to Zulkiple (2011: 54) “Musf 1a fhust

(g]

attempt to cover comprehensively the field or target audience chosen. In case of focusing

on teenagers. specific programs that are suitable to them should be broadcast. such as
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programs about health, education. ethics. and religion. These programs should be
broadcast in different formats like films. series. cartoon. news. sport. talk shows etc. In

case of focusing on the noble Qur'an. “ilm al-Tajweed (the science of correct Qur'anic
a

recitation), exegesis and a/kam of the noble Qur’an are just some parts of iteS nd

history presented in the noble Qur’an can be presented in multiple fa&of drama

programs to attract audience not only through talk. Y.

Y
3.3.2 Mission of Islamic Television Channels Y.
According to Mustafa Kanakir (2003: 370) Islamic televi cha n% multiple
missions because many hopes are sought of them. Th ry migsi (ff&fa'slamlc
television channel can be summarized in seven main % mts esem the
most important mission of an Islamic televism el ;Aa the nm television

channel has to represent Islam in its entirety

First. according to Siddiqui (1991: 485)@ pectiy€ o 1umcat1on focuses on

belief. attitudes and behavior in mas co v!ﬁ?fomél(sflamlc television channels
nce ’

S

fai ‘; an lite. However. Azhar who

\

should also emphasize the great
tate li@'mc University (UIN) in Indonesia

is a professor of Arabic an@emdﬂ
NS
(2011: 3) confirms that 1%\0 loos 'pllbuéz'e the nature of the Islamic faith fairly.
t

? O
Mustafa Kanakir (2 @sta}g

o

haf'b 1@11 in God or Creator is an instinct of human
.‘

beings. but peo fer in specifvin 9 ealor The mission of consolidating belief in

Allah (SW@S problems of human beings such as suicide and fear of natural

pheno diseases because belief in Allah (SWT) ascertains audience that whatever
happens is positive which in turn prevents grief. Many benefits of the declaration of the

testimony can be obtained. one of which is the liberation of the heart. mind and soul of
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man from slavery and servitude to created things, and from following others besides the

Messengers (al-'Uthaimeen. 2007: 16). Therefore. it is imperative on television channels

Second. strengthening belief in the last day is also an essential mission S&}evision

channels to achieve. According to Siddiqui (1991: 493) the state of massgnedia‘denies the

to consolidate belief in Allah for being the first pillar of Islamic faith.

real fact of the afterlife. Most of television channels nowadays aim W;ing audiences

in this life only by offering what they desires (Kanakir. 2003: 38Q). glike such channels,

the Islamic television channel should seek to broadcast thtgged f e nol the
desire. A continuous reminder of the hereafter is an esse@ﬁd bedau _@Iemal
destination of all human beings. This is proven by the ng r'ers the h§:e Qur’an

43'
Fe )

D &y g5+ 4 o)

which states: C},

L a\.;d\se\j.,a\ J.tUGkJﬁd))‘fewi 9 0% ?’

& i
N
Which almost means: {Say. "\*‘10 ljz forbi @

denythg ment of [i.e.. from] Allah
’
which He has produced for%vamf

exclusively for them on I& f Re
llle

Third. the Islamic t n cl

O ——

O@a\\ ful] during worldly life [but]
hon éﬁQur an 7: 32).

@’esem true and comprehensive Islam as it

was revealed Io et Muhammad (P ) free of all impurities that clung to it through

ages. Zulkn@‘) 4) argues that the main theme being propagated by Islamists
throuor@Mushm World is the concept of Islam as al-din. a comprehensive way of

life. He further argues that the implication of this proclamation is that secularization is not

recognized by Islam because Islam teaches that the religion is not separate but integral to
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the facets of the Muslims lives. Dissemination of true and comprehensive Islam should be
organized in an appropriate order according to priorities by following the sequence and

methods conducted by the Prophet (PBUH) in teaching Islam. He further stress

television to some extent misinterprets and has prejudice towards Islam cos%s\y or

Furthermore, it is imperative on Islamic television channels to reveal tNortam reality

unconsciously.

that Islam is concerned with both present life and the hereafter Jg% iZmel]tioned in the

..

S

Hereafter [that which is] good and protect us fro@mishme

2:201). C‘) >\77
f Y4

%n

Kuftaro interviewed by Taja (2000: 2\

firnts\ghi Ideitb, saying that Ijtihad
\ .
nowadays should not be about abl 'onq prayefs wiich h een studied for fourteen
;

: g d
centuries, but it should be about%]d o

—

E tec@ogy, agriculture, engineering,

_—

economy. thought. uniting Mus \Frythi hat contribute to retrieving for

s

('] '
Muslims their position o@g thi;\j V\’o@:‘&ll these issues that are related to this
life should be prese % slamtlc eflisi hannels to assert that Islam is not only
AN N
rituals. but it is ljfo0. Achieving compkhensiveness also requires producing attractive

programs fi ims and non-Muslims taking into consideration differences in gender

and ages.
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Fourth. reuniting Muslims is an important mission of the Islamic television channel.

Dakir and Ibrahim (2005: 14) argue that it is imperative upon Muslims to establish and

maintain solidarity among them. Unity of Muslims is established. as Zulkiple (201]; 53-
54) declares, through belief in the concept of tawhid which denotes SUbn]iSSiOta tal
surrender to Him. Therefore to achieve Muslim unity. the Islamic televisio nel must

not call for a specific sect of Muslims claiming that they are correct and¥gll others are

N

incorrect. Muslim sects did not exist at the time of the Prophet (PBU?bcause Muslims

of the time were abiding by the following verse that united the
u"n’,f f.’); z . 4 ait B \dl‘ Y"‘
{5ls g 30 0559 \»}ékae- S
o o . , . & ]
Which almost means: {He [i.e.. Allah] named vo slmos\ ore former

Qur’an 22: 78).

Thus. the way to unite Muslims is to ha@?oim n vn'q yth'ﬁ?(Dakir and Ibrahim.

2005: 26) because Allah (SWT) gathergthe un,i namgd®. Muslims. Allah (SWT)
E say

states the benefit of unity in the no% : %l‘?
MO

{JA ¥ oLy AP @u 5 1ol 5351 Ok a0 W)

~ R S
That means: {The beliey, butjbrotl rsfs% ke settlement between your brothers.
\

And fear Allah that :% recof\ﬁa;ty} -Qur’an 49: 10).

< o
scriptures] and in this [revelation] that the Mess Nay b‘c‘e\a ness wwer vou} (al-

N . .
late grand mufs‘{l)f Syria by Taja (2000: 28). he explains this

In an interview \
verse by s @ the first part of this verse confirms brotherhood of Muslims, while

the secon s reconciliation between Muslims. The third part guides reconciliation to

be fair. and in the final part Allah declares the aim of all this, to receive mercy.



Fifth. delivering knowledge and education is an essential mission of television. According
to Mustafa Kanakir (2007: 75) “ilm in Islam is fardh. All useful knowledge. whether
religious or worldly. are considered Islamic knowledge. Pasha (1993: 65) argues thgy 791
references to the Arabic root ‘ilm are detected in the noble Qur’an. He further e} hat
the need for knowledge is among the most fundamental of human needs. am\'s often a
necessary condition for the satisfactory fulfillment of all other needs incNﬁ:g many of
the most basic physical ones. Allah (SWT) mentioned the V‘Brence between

knowledgeable and unknowledgeable people in the noble Qur, /S 71w

Which almost means: {Say. "Are those who know equ

Yv
Only they will remember [who are] people of undeew‘ng} (21‘- anz‘_ 9).
Television can be a tool to teach the illiterate O\NW iw d KQ se according to
A

iz ion@LECSO) report of
" &
2013. illiteracy in the Arab World i 7’\51 cgnd 6@ of them is female. The
ild

Arab League Educational. Cultural and

=

report also declares that 6.188 mil Arab‘g ‘C)Z)t join teaching organizations
even though their age has &N thel agoyof attegaing school. Teaching is not to
NG

eliminate illiteracy only. @te heal ef':ﬂdg-l/kno“ledge beginning with religion
and ending with know %ﬁal Pebﬁ e @(iﬁieving their daily life activities.
i

- :
Moreover. Davi\%ﬁz 180) discuﬁ% that one function of broadcasting is that

education @basic statutory duty. She further argues that community education is

"
=

the duty o dcasting. but the duty of educational broadcasting is only partially taped

by Muslim countries. Education should not be conducted randomly. Instead, education
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through television channels should follow an Islamic planned model because most

educational systems in the Muslim World continue to be based on western-colonial and

non-western pre-colonial models (Pasha, 1993: 66). Therefore. an Islamic merl of

education through television is imperative on television channels to adopt. c\

Sixth. true news is also a mission of Islamic television channels to provide. Accdrding to

Mowlana (2007: 23) circulation of information is a dominant charagerigtic of world

media. Pasha (1993: 73) argues that truth-value of news is para uRandloverriding in
tural éﬁ(\’ d) ased on
o

. ',
truth unmixed with willful falsehood about people. events@. issugs a o‘)j&&;\. Al-

Seini (1986: 279) argues that dissemination of negative s dis:é ot d inga.m. The

lajc@‘s agencies

'W&Q‘very(hing else.
A,

However. Ali (1996: 234) questions trut wosld news eyén* it is disseminated
“« Q-
%l} N
a

internationally. Audience nowadays }tg %K{}akir (2004: 382) knows
X, L 2S -
that most of news broadcast on m ja isJiot ¢ ‘g% urther argues that audience

searches for an alternative a@ 5@ ne\\gosegﬁich is the role of the Islamic
N
television channel to proviz@} ¢ ’l (,)(/
Q- &
ferw a2 viditi tursf%}the American University in Cairo (1986:

In addition. Schlei
115) noticed abs Islamic values ah&?acts in news. A main fact to be presented by

‘i&
news is t MV of wars against Islam and Muslims. Wars in Palestine. lraq.
Afghanish The Chechen Republic have deceiving appearances on television, and

the enemy uses media to hide and alter realities. He states.

Muslim cultural theory. He further asserts that news in Muslin

falsity of news is due to the controlling of the worl(Nia

—~

(Schleifer. 1986:09). These agencies focus on theX\t rK
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“As well as creating inaccurate images about Islam. the Western media
usually identifies Islam in Muslim conflicts. The media hardly points other
religions out in their conflicts. For example, the news would say. "Five Israelis
may have been shot. but they were shot by five Muslims", instead of sayj

"Five Israelis were shot by five Palestinians". The media often reverse, %
action when a conflict is against Muslims, for example the newx&d

usually say "Bosnians are being Killed by Serbians", but instead rar ays,
"Muslims are being killed by Christians™ (Why Islam True, 2013)\)
The current state of mass media asserts the need for establishing Isimlc news agency

which is not only for da 'wah, but for political news too (Schlef 86: IW

®

| &
Seventh. providing guided entertainment is a prlmar\ t e]ev1s nAcc %féing to
Davies (1987: 190) broadcasting is principally a 100 for owe\,er_
Zulkiple (2009: 54) raises the following questlo\%wre aplac foréq ainment in
I[slam? To what extent that Muslims can en]O) e e Q@'ese two questions

are raised to many Muslims. the answ wwa\ sult in uncertainty.
Zulkiple (2009: 57) also clarifieg ‘[Y!e , fothe ;@értam attitude towards
entertainment which is due to the dom alon\ la‘ ulture among Muslims as to

what extent they are perlmﬂec&amm
\ b
activities in their contemp T €.

. \ .
the view that entertal lﬁ!?n Entertainment relaxes the body and

or e@? themselves with entertainment

N :
refreshes the mi use it relieves ﬁkss and relaxes one’s own self. Prophet

Muhammad %ald

ROWE UL RSPV NS AR W H] lg>= 9 )



Which almost means: (Refresh the hearts from time to time because if the hearts are dull,

they become blind) (Hadith. Kanz al’umal. Juz’ 3: # 5354).

Therefore. the need to substitute guided entertainment for secular entertainment w

noble Qur'an warns against is immense (Ali, 1996: 235). Zulkiple (20()@%]15

entertainment an unsettled problem, and he suggests that Muslim scholars s®uld play

important roles to settle this ‘unsettled problem’. z
The state of television in Muslim countries appears to be far aw (]h]e\llng useful
entertainment. Setting a mission for television is an easy ta ut tra nto

actions is the dilemma of today’s television. The seven ts mentign bl)v&"ag'e not
4

unachievable because all of them are teachings ext

achieved at the time of Prophet Muhammad (PRU @

visual medium. television proved to be e%ct ve \cﬁl\ Vi K&CIIHIOUS messages.

N
though a regular and supportive audle d ?O bepiicr 42’@ ' producing more

D

acglmg the mission of guided

'IQ

exciting and compelling programs. Th
entertainment is not because telev1510> is n 1#&(}9 deliver the Islamic message.

Instead. Traditional Islamic @OH@]S l@to misrepresentation of Islamic

media and message (Wlse% hefr ff&)s should be made to broadcast useful
& ¢
entertainment on tele% hangels, 4\
\,‘?'
wlamic Television (}annels

afa Kanakir (2003: 365) the overall objective of the Islamic television

m in%ﬂae) were

: 36Q¢argues that as a

(2]

.

3.3.3 Objective,

According

channel is wah and tabligh (propagation of Islam). However. other researchers

consider rabligh in mass media more than an objective. For example, Mowlana (2007: 29)



argues that rabligh in media is a responsibility of Muslims to be fulfilled. Objectives of

Islamic television channels are grouped into achievable and temporarily unachievable.

Therefore. efforts should be spent to achieve the achievable, and wait for the temporarily
i Kl

not until the chances come to achieve. The most important objectives of Islam]tﬁg

channels are achieving da wah. worship. establishing Islamic distinctive l*%es in the

Muslim community. warding off evil and bringing good. and creatin%qs]am]c public

opinion. Y.
!

First. dawah is an objective and mission at the same timENGL IS any OBEC because

ion

Muslims aim to fulfill the obligation of Allah (SWT), and a mispio

religious duty laid upon Muslims (Mustafa Kanakir. - 36{\ 1es @%7: 169)

T
argues that media facilitate the inescapable OI%NL dc?\w lai@m Muslims.

Hassan et al. (2010: 42) mention that da'vah\n b\p neﬁrough television
programs. Allah (SWT) describes da ‘wal, esfactiQn ; v sa(@g:

\ " 6:, g 2 i
.{e@z L NS NTY
(Q i N
: i / invi 2 "
Which almost means: {And \\10\15 er W{ #hatg pne who invites to Allah?} (al

&

Qur’an 41: 33).
\ " T2 ion th is better th
This verse is In a fo estign wh{C lnth S negatlon that no one 1s better than
“ Q— S

Da ‘{yobj:not %ducted in chaos: the noble Qur’an sets
T

methods for it. % WT) says: ~N

{1t o oot Bes aealty WSy 8 Jome Iy 31}

inviters to Allah

Which almost means: {Invite to the way of your Lord with wisdom and good instruction

and areue with them in a way that is best} (al-Quran 16: 123).
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Allah (SWT) also mentions the aim of da wah in the noble Qur’an by saying:
Lt ) B 1 ey 030y J) Sl G ) 7 S8 ) ST s
That means: } This is a Book which We have revealed to you. [O Muhammad] YHVOU

might bring mankind out of darknesses into the light by permission of& d to the
path of the Exalted in Might. the Praiseworthy} (al-Quran 14: 1).
This verse specifies the commencing point of da ‘wah which is da&:and the final
target. light (Abu Hajar. 1990: 54) which should be an obj tiY:nitated by Islamic
television. \,d

%

Second. ‘ibadah (worshiping Allah SWT) is an obje of Islam evisidhchannels.
L 4 \’Y'

According to Qutub (1993: 36) the motto “art is %i; sak \d\llfe g'hfe.s sales s
not Islamic. In Islam. Davies (1987: 169)\ s tha

community should qualify as ‘tbadah. r%l]ecl

b‘éf individuals and

l;éman actions are for a

single aim which is worshiping Allal ll'érl)gﬁzfamic television channels
aim at omdmg audience to a('t W(}d{l, of @T) Who says in the noble
Qur’an:

Q ‘3{ ,\.a..W\ Y b &l
\l "')O % Satt N 434

s
That means: }And %ot c
<<, :

ate)thp ji nd mankind except to worship Me} (al-
Qur’an. 51: 56).

4
N3
S
Every acti oé place in life even life itself and death are for the sake of Allah (SWT)
o3

alone@ on channels are a part of life which should be guided by achieving he

imperative laid upon Muslims, ‘ibadah.
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Third. establishing lslamic distinctive features among the Muslim communities is an
important objective that Islamic television channels seek to achieve. Islam is the savior of
human beings. and applying it to everyday life leads to solving the problems of humanity.
Being a mass medium, television broadcasts messages to large communj Y;nic

television channels should aim at applying the Islamic features to the co if¢ because

broadcasting examples of piety and commitment results in increasing Wousness and

happiness (Mustafa Kanakir. 2003: 367). Applying Islamic fe Vo every-day life

requires exploiting academic methods of spreading and er@slwhérengion of

life. to the masses. Islamic television channels should noyenly dpply the nﬁ\wu]res
)

but also isolate Islam from the negative aspects that snea 1o it g dre It oﬁ.h\e absence

V

of conscious. and failure of some Muslim schelars§o f\‘he mésSage of Islam
properly (Sa'd al-Din. 1993: 28). \:') O‘<

. . _ A .
Fourth. the Islamic television channel sho? & Wardjhg onMI and spreading good.
] %Q.
However. the media, particularly te \% ij&is e\estructive agent, a center of

%

=

corruption and a cause of the eterigrati df@ younger Muslim generations
4 &
(Zulkiple. 2012: 3). The m@b]el \8 Mushyrs today. Azhar (2011: 8) states. is
NG
not that the media are emin then™ ’zth%gmey have corrupted the media or their
leaders have done s &Tind;zzhe edondrthe community. Azhar (2011: 17) suggests
'k 4
that the progra.@e evision should E;Bn.ote dialogue. understanding, co-existence and
N
co-operation Wgh¥all the parties of the international community, in order to spread the

valuesgf jUMiee. peace and welfare.
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In addition, Sa’d al-Din (n.d.: 29) argues that Islamic television channels can prevent evil

by taking serious actions such as:
i.  Preventing reasons, methods and means of evil to reach the audwu
through cooperation among mass media channels and govemmentsC}
ii.  Warning humankind of the dangers of these evils to guard agains®which

can be done through hints without elaborating evil in detai%Cse details

teach how to do the evil not how to ward it off. Y.

iii.  Illustrating ramifications of evil on the whole ¢ ity }%asting
.

convincing proofs accompanied by researches an echeglof s c‘a.l'{gg.
The stories that mention negative deeds in nob ‘ar{ ; meq&;ned with
Yv

euphemism. but the consequences are elaboratwdetaﬂ\ T sta@ mass media

&

unfortunately is the opposite where most of filmS\gpwadays oni@ails and the moral

e

message of the film. if provided. is set at t%@l rgoment C}

cr( h not&create a public opinion, but

N
to form a conscious and enlighténe lsla% e‘nQi'mon. According to Sa’d al-Din

@)

(1998: 28) Islamic public 0@10 !i hay ime@onal presence and effective impact
on the matters that concG}m nﬂ?ggne‘é{md Islam and Muslims in particular.

<
Forming an Islamicgbyble opigtidn i#gpos Muslims to be acquainted with Islamic.
Y-

social and politi irs of the Mus]i@nmunities. Creating an Islamic public opinion

requires ref% the public opinion already constructed by mass media that Muslims

ith severity, poverty and terrorism (Rasyidin, 2005: 96). Islamic Public

Finally. Islamic television channels W

—

are idefiggal

opinion can be formed by emphasizing the common issues and beliefs that all Muslims

share such as rawhid and going back to the original sources of Shari ah.
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3.4 FINANCIAL CAPITAL

According to Siddiqui (1991: 474) telecommunication technology is used as a serving
tool for business and industry. The term ‘media industry” is used nowadays to lndlcate
that media is a category of business that include buying and selling product case
of the television industry. the term refers to the collection of businesses infegrate to
produce the programs of television. Ibrahim, the Secretary GeneR.of the legal
organization for rights and reform (2011: 2). argues that televisiony ffective medium
for business and promoting goods. Thus. television as an o I’l’lOl run without
sufficient financial capital. Al-Ahmad (2012: 2) confi that fiffanci 51@-15 an
essential element for establishing a television station. evep Argyes tth. ﬁnanc1al
capital becomes the most important element t%ri‘.l%‘eﬁ cha ‘.l nowadays.

Without sufficient financial capital. al-Ahma l;r argues. ele@%m station has not

long to last. Therefore. it is imperativ g}lam;%\f i &
: :ﬂ ?ﬂ Q-
sufficient sources of financial capnals\ AQ,
N
!e

i ial ital of
According to Davies (1987: l% houl tti ?!}zﬁ'ocess of financial capital o

broadcasting right. those wi Nle ﬂ' semyice wille subject to the real pressure to fill

N |
i s i inade \al Iable. She (] §2°197) further argues that the important
point is that once ﬂe ral source of funding exists. broadcasting
4
does not then bﬂjl& beholden and su to unwarranted pressure from other sources of

SUpplementar\}En e. To avoid real pressure. alternative sources of financial capital that

televi 0\01 beholden to have to be guaranteed. A main funder of the Islamic

television channel is its audience. According to the Quarterly Information Service from

r)t-gh\annels to guarantee

/

the Center for the Study of Communication and Culture (1987: 20). Christian
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broadcasting television in France is supported financially by it viewers for thirty eight

vears. Similarly. Islamic television can be funded by its audience. Davies (1987: 196)

argues that funding through public levy is a means to insulate broadcasting T-lhe

pressure of commercialism and to throw a cordon of secure finance around L}:e that
may well have to compete with other channels that are commercially fundeX. Also the

BBC derives a substantial amount of its income from a statutory li zee payable by

each U.K. home (Klynveld Peat Marwick Goerdeler K 0 561) Mustafa

Kanakir (2003: 361) further asserts on Muslim audience to ort the tele\ ision
g

channel financially through zakah and sadagah (charltv wh. he S, 'ls.\gmd of

Y-
Y\"

The term zakah lexically covers two meamn auo ro“ﬁand increase. In

the terminology of the Qur’an and Sunnal zgka x ‘é'f asset that is made
h( al’) @an and Qazi, 2010: 4).

mandatory to be spent in the ways sp

worship that Allah (SWT) grants much reward for.

Allah (SWT) specifies eight categori aka1r ts 1 e noble Qur’an by saying:
&9 M)w\j Al ) (,@_, ’;\ \‘;J \.M.J\j shadll &6l W}
\3‘\3‘&53@}&5&;&5@%&

(—) ¢
Which almost mean@!ﬁ !@r §l\ for the poor and for the needy and for

nd for brmg arts together [for Islam] and for releasing

those employed

captives [or sla nd for those in debt and for the cause of Allah and for the [stranded]

trav eler 1gation [imposed] by Allah. And Allah is Knowing and Wise} (al-Qur’an,

9: 60).
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The seventh category. fi sabilillah (for the cause of Allah), is interpreted as either for

mujahideen (Muslim warriors) or for pilgrims of Hajj (Imran and Qazi, 2010: 11). Imran

and Qazi (2010: 11) further argue that some Muslim Jurists have generaliwﬁe
interpretation and extended the meaning of sabilillah to all positive acts presc@b, the

Shari'ah. Mustafa Kanakir (2003:361) argues that Islamic broadcasting is da Wai 1o the

masses and da wah itself is fi sabilillah (for the cause of Allah). \'

In addition. Ibrahim (2011: 2) further argues that Islamic \’Zionlis a positive

investment for Muslim business men to support Islam and obtai angial u.&_wies
e : \®)

(1987: 196) discusses that the Islamic television chan@ n}vet oungh-ius own

s \lb\ roa c%fng is an

mdggnd ent program

r}éﬂits costs by selling

production. The development of genuine Islamic pw!ic-

investment by the whole range of organizatio@tut
production. The BBC., for example, defrays aﬁncreasi%?t

& ek
its programming overseas. entering i producti SnaA@nakmg advances to

producers to help fund films and progfiyyming i, for‘@t transmission rights and a
(
share of any subsequent profits (Klynyeld Q . (@erde]er e
Tihis. e i supporied by @ ’ lna" (200@62) who asserts on producing
C
X , 1
attractive television prom’ga n

tj‘em(‘m other stations. He also argues that
advertisement is a safy fingt

i

@

fapita@b}ut advertisement should not breach the

Islamic law. Ady ent is an essentéghource of financial capital for television. For

example, the %an television advertising revenue in 2012 is $ 19.7 billion as shown

in Fiour®a | Xdvertisements of Islamic television channels should be comply with

Shari'ah. The advertisement should not contain /saram elements such as women’s body,

untrue information to obtain profit or exaggeration about a product.
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17.9

2012

2004 2005 2008 2007 2008 2009 2010 2011

Note: 2012 is an estimate 2013-2016 are projections. It refers to over- -the=Mgad rev mu

Figure 3.1: American television advertising rev

Furthermore. wagf (religious endowment) a\ﬁ) a fina

broadcasting. The word wagf and its plural W ,

verb wagafa. which means causing a thl\ top a d s&ﬂ&fhe second meaning is
simply pious (charitable) founda ns 1az\:y \lazkca (1998: 43) defines
wagf as a privately owned end(i 4 a ch@éble purpose in perpetuity and
the revenue generated is for. rpoé‘ﬁands out as one of the major
achievements of 1slam i€ a“ . ca @?& 44) argues that the wagf system can
significantly COﬂA&“ ards that J'ul{, e goal of modern economists: massive

expenditure. wh }h Jeads to a reduction in the budget deficit.

s (1987: 196) suggests complementary sources of financial capital for

reduction in g éw nt
Moreovq
sponsorship of individual programs,

Islamic television such as subscription Services.

general contributions from organizations or bank allocations of money for Islamic
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broadcasting: but she insists on public-service broadcasting not state-owned and operated

broadcasting to ensure independence of the channel by saying “Whatever the

supplementary source of finance the objectives and ethical framework. editorial ¢ontrol

and context of program making is set by the regulatory environment of Mus

service broadcasting” (Davies. 1987: 196). However. Mustafa Kanakir (200 gues

that an Islamic television channel can be funded by government that is congmed with its

international position and dissemination of the Islamic message nwomno its own

interests. Thus. Islamic broadcasting is a duty of all Muslims fi Jncia y where

each Muslim is responsible to contribute according to his abif} '

In addition. the cost of setting Islamic television channwﬂr es epe fhg OY' e job to
be fulfilled by the channel and the type of the cha lf u‘a'l lay & , analogue or
digital. According to The Malaysian Inside (2% \ ne 1~0f Malaysia has

already granted an initial allocation of nillibn f 1 Hij @ television which is

equal to almost $20 million. Al-Hijra@% l ‘e‘ ’0“ SO Dielopgsie
an }l thal to establish al-Hijrah

Bukhari (2012). CEO of al- Hijra 1510n

station. we have spent about@n l)n to)be eq‘b\@ed with the proper broadcasting
equypmem These are t he \oc s th r‘ﬁln to have a television station but to
expand our efﬁmenc vill ,ch‘o e mem and studios than the current live

studio. Wit @ .‘ 5; received from @'gmemment has been used to establish a
television sta%ﬁ Malaysian Insider. 2010). In the case of al-Jazeera. Salamh (n.d.:

4) argueo cost of setting the channel in 1996 when the channel broadcasts only six

hours daily is $138 million. Al-Jazeera is a news channel that should be capable to

produce its own programs. To establish a net of television channels is much more
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expensive. For example, the capital of the Middle East Broadcasting Corporation (MBC)

when it was launched in 1991 was $ 300 million with an annual budget of $ 60 million
(Abd al-Min’im. 2009). A play out station such as al-Resalah is much 'Q%nsive

because fewer equipment, a smaller staff and smaller office are requirﬁ%)lay out

station does not need studios., cameras, cameramen, producers, asmVWroducers or

Yv

In Islam. money is of paramount importance. According to T nli Mufti of Syria

reporters.

(Kuftaro. 1985) money is essential in Islam because two llars of

cly®zq®h and
&

Hajj depend on money, and lack of money means aband g twe

five. The Prophet (PBUH) spends big amounts o@t

building human beings who is the essence\g da'wa

&s at

S ofi?-}am out of

a wc@; the sake of

us@<$ Kanakir, 2013).

iémessaae and caters for

Therefore, Islamic television channel that ina
6 )
its audience should be financially su by a 11mi&1an01a capital is crucial
for da'wah and dissemination th slamig me age ec1a11y through broadcasting
. '3 'S
which is of high cost. In short en e(i ]a i€ J¥levision channel lies in adequate
financing within an agree a1 wo fadc&) g objectives is an absolute essential
to overcome the prese sse fDayie {9 €2 197). Without financial exertion, Davies
g n‘?

(1987: 196) rei fS. hat no nt\' thinking about and planning for an ideal

broadcasting e will bring it into e\stence

3 PR&’IS OF ISLAMIC TELEVISION

Based on the study of content of Islamic television, content of television are crucial as

they provide meaningful insight and result in different understanding among viewers
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(Hassan et al.. 2010: 27). Zulkiple (1998: 13) argues that themes of programs should

present Islam as a progressive religion such as how Muslims accommodate themselves to

the fast changing pace of the present world without abandoning their religio\lgching.
Zulkiple states, s )

“It is common in the present practice of broadcasting stations ianslim
World to classify their programmes into several categw such as
informative, education, cultural, entertainment and relig uWrammes. As

far as the last is concerned, an exclusive unit or Sgekd s ally been
established to produce “religious programmes™ assyming¥thaf it wotdeca
for the needs of Muslims. Other programmes reémi]ar ) n&t.@h
different from conventional Western products™ Y204 \,Y.
Islamic television channels should reflect the ima@jm\ llah&’}) sent down
upon his messenger Muhammad (PBUH) b_\\gasing on

output. the quality of the message it carri %I‘ ob
(|}

o
195). A glimpse at the noble Qur’anﬂg ies Nge.ﬁms a primary image of

rangs. (S themes will be introduced in

Islam to be imitated by Islamic levg’on przL

this chapter. It is noteworth f%t e not limited to these themes, but

many other themes can be%ﬂ ied. | &
( : ¢

First. knowledge is&st?b sh eg\]s}m the noble Qur’an. According to Davies

b 4

(1987: 169) the @m ummah is dir@:o be a knowledge-based and information-rich

community. g?X(W%: 65) clarifies the importance of knowledge by saying that

knowlegge the key to the human condition and the power that drives human

civilization. The importance of knowledge is stressed in the noble Qur’an. at the

beginning of al-Qalam (The Pen) chapter Allah (SWT) swears by instruments of
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knowledge i.e. the pen and inkwell. Knowledge in the noble Qur’an is not only religious
oriented. Some chapters of the noble Qur’an encourage studying the universe such as a/-
Ra’'d (The Thunder), al-Dukhan (The Smoke), a/-Najm (The Star), al—Q\RYThe
Moon), al-Takweer (The Overthrowing), al-Infitar (The Cleaving), cm' ag (The
Splitting Asunder). al-Buruj (The Big Stars). al-Tarig (The Night-CoV,'a/-Fajr (The

Dawn). al-Balad (The City), al-Shams (The Sun), al-Layl (The NN al-Dhuha (The

Forenoon). al-‘Asr (The Time) and al-Falag (The Daybreak

Qur’an is not limited to these titles. However, these topics aR crficia the Qelamic
N
.é\ |5

television channel.
4 i

\ \)

Second. according to al-Seini (1986: 280) Isl ;:d"qe t oht \wsdom and

vle'ige in the noble

kindness. Being the main constitution of MuShi s the noble Q@n is the book of
£
wisdom. Allah (SWT) describes it by sayi ﬂ ‘_}
‘& .
) eSS 0T3R15  a}

Y' %\
Which almost means: {Ya, Seen%: msi.

Lur 5}'( ur’an 36: 1-2).
The noble Qur’an also repe Menllon ffer(o tatements that refer to wisdom to
. . N
draw the attention to 1ts 1cp 7 Ic [thegdof understanding} (al-Qur’an. 3: 190),

ﬂ6 15 (J{that you might give thought} (al-Qur an,
4
2:219) and {thogeSi elligence} (al- Qg&n 20: 128). Besides, Allah (SWT) repeatedly

-—v

{that you may use r¢ l-

states that tea \wisdom a main mission of Prophet Muhammad (PBUH) as clarified

in (al-Qog 129), (al-Qur’an, 2: 151), (al-Qur’an, 3: 164) and (al-Qur’an 62: 2),

Third. the Day of Judgment is an important theme, for film producers, which can be

inferred from the noble Qur’an. A number of chapters in the noble Qur’an remind of the
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hereafter and its reward and punishments such as a/-Zumar (The Groups). al-Jathiyah
(Crouching). al-Wagqi'ah (The Event), al-Hashr (The Gathering). al-Taghabun (Mutual
Loss and Gain). al-Haggah (The Inevitable), al-Ma'arij (The Ways of A@al-
QOivamah (The Resurrection), al-Naba' (The Great News), a/-G@7 (The
Overwhelming). al-Zalzalah (The Earthquake) and al-Qari'ah (The StrVg Hour). The

Mﬁer is the final

nmlanded to make

ionsv-f the
&

focus of the noble Qur’an on the hereafter is due to the fact that the

and eternal destination of human beings. However, it is no
television a preaching medium. Instead, vicarious messages t
characters and presenters are recommended. ‘é
Fourth. history of Prophets and ancient nation i

Qur’an. This history is usually mentioned in tw of storiggito ar@t the attention of

reciters and listeners. In an interview withéﬁir ‘ ‘Ho @researcher in Islamic
ce

o
of stewifs in noble Qur’an by saying
&

ugh th

communication, he emphasized the imN

that these stories can be transfer%z all
s Y
attract the audience of televisi wtherﬁQur'a%sdme chapters explain incidents of

&
the life of Prophet Muha N U. § p&)@se of narrating these incidents is to
4

studying his biograp follgwi is Quitlance, teachings and instructions. For
’
5

example, al-Isra’ (swight Jo ,@' Ha, al-Ahzab (The Combined Forces), Ya

s pfid such as films and series to

g_

&)

. N
Seen. Muham N/-Fath (The Victory) and al-Muddaththir (The One Enveloped)
elaborate O eEin incidents of the Prophet Muhammad’s life. Other chapters of the
noble Qurar Telate the stories of other Prophets such as ali-Imran (The Famiy of Imran),

Yunus (Jonah), Hud (Hud), Yusuf (Joseph), Ibraheem (Abraham), al-Anbiva (The
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Prophets), al-Qasas (The Stories), Lugman. al-Ahqaf (The Curved Sand-hills) and Nuh

(Kanakir. 2009).

Fifth, gender equality or in other words woman’s rights is a highly d issue
nowadays. Even though Islam does not acknowledge the inferiority of w emales in

some parts of the Muslim World are still considered inferior. llliteracy., % example, is a

major scourge in Muslim society and most pernicious among \ (Davies, 1987).
Islam is the religion that liberates women from slavery 0 ol@wir rights

firmly. This is illustrated in some chapters of the No@'an sych a a/—]v‘i:')g'(The
utedp, &/- unna@‘nah (The

V
Woman to be examined). a/-Talag (The Divoro&@: ah‘TBm @.Prohibition)

Women). al-Nur (The Light), al-Mujadilah (She That

(Kanakir. 2009). These chapters are an import arce for t isi®<§nd media payers

Sixth. flora and fauna are other theges UI Tthe noh@Qur‘an. For example, al-

Bagarah (The Cow), al-An'am (T% e). a} al g‘ Ezbees) and al-Fil (The Elephant)
NS

are chapters that draw the aﬁ&h&to thb im rtan(o fauna. The Fig chapter and many
N

other verses draw the aﬁ@tz]ﬁ?ﬁlﬂn@gﬁ flora. Saba’ (Sheba) chapter directs
&
Muslims to organize@ke; e
an

—_—

'g) rmé}Other chapters serve as evidences of the
4

importance of Insge making use o\Qé:n like al-Naml (The Ants), al-Ankabut (The

Spider) and _amdMq (The Clot). Likewise, Islamic television channels are also

respons@broadcasting programs about flora and fauna illustrating the secrets of

their lives to educate the audience and connect them with their creator, Allah (SWT).
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Finally, iron which is the main material that contributed to the existence of the modern

civilization is a theme found in the noble Qur’an. Allah (SWT) says in the Noble Qur’an:

{0 g s o2 NP

Which means: {And We have sent down iron, wherein is a great strenmzlses for

mankind} (al-Qur’an 57: 25). Y.

Iron is a main component of the modern industry. Also, the moderngyea®én industry does

not exist without iron. The noble Qur’an encourages Muslims duc': weapons. but

described it as the weapons of defense not attack. This is angindica8tiorf tha svot an
\
offensive religion that neither initiate terror nor encoumages }\1 : e@ if any
attack happens: Muslims should be ready to defend@cw%s‘ 'en %le'd be able to
prevent the attack. Chapter Saba (Sheba) also% :'s>1e attenty @7 building, and it

contains a call for iron industry (Kanakir, 2 %Xllah sa\T‘n h N_éﬁle Qur’an:

Vo “’%j\"&&” Lo 39313 LST 33}

{ 7 by o) Bl \}.Lo.@\j Eyall
ave @ﬁd a great grace from Us. O

< Hab5 Clhl s of s 4 G

Which means: {Moreover, u ouba

mountains! Turn towards Aflah®with Oéﬂs' And We made the iron soft for

him. That make wide ¢ Q amal a egp (_(;grd of the measurement in the making.
and you all do rig 58, @m seeing your works} (al-Qur’an 34: 10-

11).

The above&v se at the noble Qur'an demonstrates seven important themes for

audience. but these themes are rarely addressed on television. This glimpse demonstrates

that Islam is not limited to rites and worships, but it also contains issues pertaining
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science. wisdom, morals and faith. It is also concerned with trade, agriculture, industry
and handicrafts such as smithery. carpentry and building. Besides that, the noble Qur'an
provides examples relating to issues pertaining to governments. authorities o my

regulation, civilization and development. Kanakir (2009: 5) states that tw, c; of the

noble Qur’an teaches people the right way for establishing positive life WContributes

to prosperity in nations and people. .

The themes mentioned above can be produced in differ canoon
history. geography. drama. entertainment or news. Rasit e 70] 09 rg YII is
not necessary for television programs to be Islamic h e" am-ggt.levision
channel that is specialized in cartoon. for exam ot tg\te hlwz.pra\ er and

&

fasting only. Programs concerning life act1v1t1es as us1n3 in‘@m g to restaurants.
A}

7‘

dealing with animals, protecting oneself, he oq‘i ea \@qng respecting others

e

and many of these endless activities s cast~ﬁ° attractive programs. A

television channel that narrows 1t stl [ to ir so can utilize these themes.

-‘
According to Naim (2010: 10) c ﬁ 'ns fo drama are films that bring the

.ﬁ

4//

message of self—surrender en gn f @lah (SWT) the Creator. Drama is a
e

al ﬁfe presented in the stories of the noble
Qur’an which is ans s source of m{g&;at]on and ethics (Mustafa Kanakir, 3013).

Through dram a% models can be presented to audience through the characters that

focus on %

proper genre for teach‘ 1c

f the target audience.
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3.6 AUDIENCE

According to McQuail (1997: 1) the word ‘audience’ has long been familiar as the
collective term for the ‘receivers’ in the simple sequential model Ymass
communication process (source, channel, message, receiver, effect). urther argues
that although the term ‘audience’ is ostensibly clear in its deﬁniti&ﬂ is in fact an
ambiguous concept defined by variables and intersecting factoYv as place, people.

medium. content and time. The new audience research co Wide e'nge f subjects. It
. L

refers amongst other things to studies of romance readin televisi ,é)@'how to

make sense of the news (Hermes. 2010: 2). Hermes W010: 8 fugther Qiﬁcusses that

\ NV
contrary to mainstream mass communication re&gargy, ‘ 'Q.S.research often

arginalized by the

Audience of the Islamic television }ml’l&g red in its full context of the

environment that affects it. (19

homogeneous group that @easi‘y 1Mgntifie ather, audiences consist of varying
groups categorised acqfr t th?j‘,&pttpg%f messages delivered through various
media and accor@' thiirbya ag}(éultural positioning. Therefore, Ross and
Nightingale (Zw) suggest that iti\qgl.agreeable to conceptualise audience as mass -

especially at \l‘ne of narrow broadcasting, but they suggest categorization of audience.

.

This @ "hat audiences do not exist solely in relation to the media, but society and

culture affect it. However, Awan (2012: 33) suggests that the uses and gratifications

approach accommodate an understanding of audience members as active agents within a



social network rather than fragmented individuals within a monolithic mass because

NS

Based on the study of Figh broadcasting by Zulkiple (2012: 10), he %\that it is

audiences use the media to satisfy psychological and social needs.

important to note that the efforts done by Muslim broadcasting tatlo and Islamic

authorities to ensure the Muslim audiences in particular wﬂ@guded with the
attractive programs that comply with the teaching of Islam gge n completely successful.
Audience of Islamic message is not confined to a% eople but it
encompasses all human being with their different cult y beli amtudes
Such variety of audience requires knowing the t T& c at l&LJ;]c television

channels broadcast to in order to be able to e\! riat %Qrams for them.

The following pages elaborate on knowing au nfscat? es udlence and rights of

audience. Py
Q-
A’*’
3.6.1 Knowing Audience N
( %

Knowing your audience is an% an( ep‘ he process of creating an effective

oral presentation (Aust N ﬂ\q}‘mv@ ACU. 2007). The importance of
knowing audience ¢ ea ed ok th?)ob]e Qur’an and Sunnah of the Prophet
:verse's yer vealed in Mecca focus on different issues from

(PBUH). The

the verses tl fA revealed in al- N@ma because the audience is different (Kahil, 1985:

ut polygamy. Instead, programs about martyrdom and the high position of

39). 1 ctlve to broadcast to an audience who is indulged in Jihad a television

martyrs should be broadcast (Mustafa Kanakir, 2003: 125). The following two verses of
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the noble Quran further clarify the importance of knowing the audience before

addressing them. Allah (SWT) says:

() G w3 o ) 055 \%}

Which almost means: {And We did not send any mesSenger except [spe 'hm the

language of his people to state clearly for them} (al-Qur’an, 14: 4). Y.

He also says in another verse:
° ;'.;c_¢; J/e“' ’;//.h-‘ z\'l'm‘.’:@}

Which almost means: {Certainly did Allah confer [grea% upon ghe 11' V%w&'hen
u

.3:‘56). b &
NG

The former verse stresses understanding the langLege udle‘:‘ce Jile & latter clarifies

the importance of living with audience. min hfh ﬂ\mﬁ? OZQ” culture. belief.
Y S
na

attitudes etc. d

Furthermore. the Prophet (PBUHth]wythe fac?" ] Ofé@‘noble Qur’an presented n

the above mentioned verses. Agcord g 1Q K 8%:49) Prophet Muhammad (PBUH)
§ S
uses different styles to add@ au Bl ) addresses the people of Mecca.
people of al-Medina. ﬁgﬂv) of th; s .(Sjavish and hypocrites differently. He
\
sometimes explain, wai] !‘n%t]@eti‘?_ﬂ@ gives short statements according to his
N : .
audience. At thﬂe%ﬁiﬂﬁ of Islam in ‘L&?cca, the Prophet (PBUH) addresses his family

ath and the Day of Judgment, but when he speaks to the believers

He sent amone them a Messenger from themselves} (aGQ

reminding of de

after the of Hunain when iman was already established among his audience, he

reminded them of what was more important 10 them that he himself (PBUH) was staying

with them who was more valuable to them than spoils of war (Mustafa Kanakir, 2003:
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126-127). To know his audience, the Prophet (PBUH) usually asked his audience where
were they from when he met them for the first time. Therefore, it is recommended to be
familiar with audience’s knowledge, age, gender, belief, culture and religio@l as
political, social, psychological and economic state before delivering the I %message
to them. Knowing your target audience involves knowing the speg eeds of the

audience and not just the message you want to convey (Lewis, n.d.).

3.6.2 Categories of Audience { l
Audience of Islamic message is not limited because it ingjydes all hima b' irfg@ytime
)
and anywhere. Audience can be classified as Muslims a on-y;ﬁorée\cording to
V

spoken language. age or gender. Audience can al% ateg‘)r as a@.of Islam and

ignorant of it. The audience of Islamic telev&aannds 1 in@‘be categorized as

aware and ignorant of Islam. Audience vy awar;_a.\\%!rgs éq be classified into six
(] )
: ' “ X
categories as shown in Table 3.1.
s \ \:‘(f
Tableg3.1: i awygr c@m

9

o

;)
ce Awpre of Islam

I >
2 | Aware of Islam butdacR¥Kndw and/B¥sires overwhelm it

3 | Aware of Is]am@ i ndeRxssociated with Firm Belief

4 | Aware of Islanymd BRliey, it is {ope. but it Rejects to Following it
5 | Aware of Is % B?ia

First category dience is those who are aware of and believes in Islam; but it is

careles@ship following desires of the lower life. This category can be reminded of

their belief and the hereafter by presenting live examples for them to follow. Second

category is aware of Islam: but it lacks knowledge about Islam and desires overwhelm it,
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and it is always vulnerable to sins. Programs that consolidate iman and expand their

knowledge about Islam are essential for this category of audience.

The third category is aware of Islam and its faith. but this awareness is no&gciated

with firm belief. This category of audience is described in the noble Qur’aﬁ(@re Allah
(SWT) says: Y.
{islh 3 by 2 g walid v S5 15 Qﬁi\ LY CIB)

N Ju haye not [yet]

Which almost means: {The bedouins say. "We have beliey,

believed: but say [instead]. 'We have submitted,’ for fai@ot yetfente ?y:)@‘;earts}

(al-Qur’an, 49: 14).
Programs that remind about the punishment an§$ he reaf@nd strengthen

faith by presenting proof from the noble Q can be eful @ this category of

audience. Fourth category is aware of Is Rek» tHat E}l true but it rejects to

following it. It is not an easy task to& thls ﬁ‘éudmnee and the Islamic

television channel should alloca%;ams that a e for them (Mustafa Kanakir.
.'

2003: 131). Fifth. this categ i audle sim 1 o the previous one: but it further

an(ﬁ@ handled by avoiding their evil and

preventing them fro Hm an' 1$@n2 others and warning audience against
them. Sixth categ ﬂ%e Musl sé} lfRs'Vshose task is to deliver the Islamic message

to audience. rograms for enhancmg knowledge and completing what they lack can

be app@ r them.

Moreover. audience that is ignorant of Islam is classified into four categories as shown in

insists on misguiding o N is £

Table 3.2.
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Table 3.2: Audience not aware of Islam

No. ‘Categories of Audience not Aware of Islam
1| Ignorant of Islam, but Searching for Truth
7 | Not Aware of Islam, but Ready to Follow Truth
3 | Ignorant of Islam and does not Accept any Idea of Religion Concejf® z'tself
with Life »
Q Ignorant of Islam and Enclosed on Itself does not Accept any othe igfon

First category of audience is ignorant of Islam; but it is searching for tW‘This category
is represented mainly by new Muslims in the West and some o% become Muslim
preachers. This group should be supported and well educate 0 sdlidating its faith

and teaching them the pure Islam to be preachers for th(ji$p . Sgcon tég@'is not
(—)

|
p of?x en sh@ be taken
\1 s
care of because they are a fertile field for da "wa/% aft ir, 2333.133) because

aware of Islam: but they are ready to follow truth. This g

the Prophet (PBUH) initiates Islam with simN&ence wioefec <‘later great figures
AN

d. Third category is

of Islam such as the Prophet’s compa '%bdu@\x éu
é f =
o

ignorant of Islam and it does not acc& idemQf 1 1g1g$ncernmg itself with life,

N
money and lower desires. This g upgllah (4;/.? s@ them in the noble Qur’an by
) ’ 'y
2 - & o % - p > ° L.
i & byt Y 2 NGO EIE G i L o5 L e G )
2.

(AP esive sl g v b
A >
\ : {And We hav@rtainly created for Hell many of the jinn and

mankind, e hearts with which they do not understand, they have eyes with which

they d@, and they have ears with which they do not hear. Those are like livestock:

saying:

Which almost

rather, they are more astray. It is they who are the heedless} (al-Qur’an. 7: 179).
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This category of audience can be offered programs that remind of the hereafter and life
after death especially at the time of distress to present Islam as a savior of their disasters.
Fourth category is ignorant of Islam and it is enclosed on itself does not accept her
religion because it has its own belief which is not ready to change its bel.iﬁjl\lt is not

true. This group includes all non-Muslims who are not ready to accept any different belief

other than theirs. This group can be offered programs that includesgciegRific and natural

proofs and by selecting some of them who appear to @Qe niessage of Islam

(Mustafa Kanakir, 2003: 134). \d
‘X

| &
3.6.3 Rights of Audience p A

VT
fulfilled. Among the important rights for. l‘?Jdiencv\

ore,'ém's rights to be

mﬁh, education, no
compulsion and broadcasting useful progr@)ﬁrst, a we a,(}he right to be notified
% R A

ot mesge f o A (VT[S A the Prophet (PBUH) in
the noble Qur’an by saying: Y' ,

Which almost means: {U%
Notification should thi' e Q
'o%guarant s&ce\iﬁ'bf the message. Second, the right of audience

method of notifica
\ S |
does not stop tification of the message of Islam; but it extends to educating audience

after acc nie,of Islam. Programs that focus on consolidating faith and teach rules of
Islam have™® be broadcast to audience. Third, the audience has the right not to be forced

to convert to Islam. Audiences even have the right to share their opinions (Sulaiman,



1988: 142). Fourth. the audience has the right to watch useful programs unlike the state of

television nowadays that broadcasts programs to satisfy lower desires of audience

S
3.7 SUMMARY Y.

In short. for the establishment of the Islamic television channel; ﬁWm elements are

K’al iapital, programs
um nWestablishes

, N
the philosophy. sustains the financial capital and prod the prograngg’ I—lum:ﬁ?r capital

4
of the Islamic television channel should be qualified Ro‘

(Mustafa Kanakir, 2003:136).

essential. They are human capital. philosophy of broadcasting,

and audience. Human capital is the essential element becau

Iy

A
‘O~b{ osﬂw@ﬂusllms, but

c]@r philosophy of

to be capable of diffusing the Islamic mR\g

broadcasting is reflected in the vision. pission” a T ?{\)f the channel. The

financial capital is essential for the ]s%ele\ﬁsion su . All halal sources of
af &

financial capital are accepted as lon%res,r v an‘eg,posed on the freedom of the
(

isg ;l@ attractive and informative. and

the noble Qur'an is a plent&) ce O1 pri ram@television. All the efforts spent on

N
television are for the véa)\f ,udi}"ﬂfe&lfore, it is imperative to identify the
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