CHAPTER SIX
DATA ANALYSIS AND FINDINGS %\

This chapter discusses the findings derived from the procedural method of data
collection in light of the study’s research objectives, which w. rm ted through
interviews and observation in December 2019 at KOA YZU and several
locations in Gerik Perak. The results of the interviews repo ew ach of
the research objectives as (1) major themes — Kinta ; (2) seco yﬁh@

non-Kintak (NK); and (3) minor theme but disti nd_ rem e re&/ﬁgfrom

ides a gﬁ:ehenswe
I@ In detail, the

seMens addressing the

S
four (4) predetermined themes b%reseach 0 eatlvzgaelevant observational

field notes are presented as a sj: ungler ea search objective. Finally,
the en

a chapter summary is pr ;l:%c‘na@
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6.1 Introductl \
As dISCEj Ch ter 5; nterGJ with thirteen (13) informants, including
eight (8)Zinformants ﬂfblg)‘gks h@ of households and five (5) non-Kintak

Y—v
inforrm&mcludmg governn@bfflcers and Kintak’s intimate people, will be

r‘e@elow in relation to investigating the utilization of new media in the lives of
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6.2 Demographic Information

A total of 8 Kintak’s informants were 6 male and 2 female. The ages raw

from 37 to 62, with a median of 52. All of the informants were Muslims v@ld

communicate in Malay and were literate. All male informants were inv in labor

wages; and occasionally practiced hunting and gathering forest products’in selective

seasons. While, female informant were housewives and occasignally*practiced labor
X

wages beside gathering and selling forest products such as ')ot (rebung),

stinky bean (petai), tapioca and yam. The monthly incom els varietk.Jhe'income
@

ranged from MYR500 to MYR1500, with a median o R1100: Al t'e‘@es

were made of brick. But Kintak built wooden ong@ [ ho@;ﬁ. The

household’s occupant fluctuated. The numbw opleu‘an from,él':g, with a
&

median of 5 (Refer Appendix M). \: , O
A total of 5 non-Kintak’s inftﬁﬁts Were\ﬂa d@emale. The ages
N

ranged from 47 to 69, with a i f 58.0

except for 1 Hindu, who co%mu] I ala@ were literate. All of the
an esal

male informants worke%

dealers (grocery storgs), and

%as a officer(Refer Appendix N).

female informant
K @ ' (?1
Field n ram ohservati ns"shﬁv_\g at the majority of the Kintak in KOA
NN
Bukit As% malej” wit ipme ‘@Iales. Infants, children, adolescents, youth,

. - |
adultsg,and, the elderly ranged @e from 1 to 70 years. The majority of children

weresin“school, with some adolescents beginning secondary school and the rest
Q ing out after primary school. The majority of youth and adults, particularly
n, worked for labor wages and occasionally hunted and gathered forest products

during particular seasons, whereas women were housewives who occasionally

All ei ants were Muslims

[
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worked for wages in addition to gathering and selling forest products such as bamboo
shoot (rebung), stinky bean (petai), tapioca, and yam. However, some Klntak
using the foothills between the forest and the lowlands for swidden agri
growing cash crops such as tapioca, maize, chilies, bananas, sweet potatﬂ!&d yam.
All of the elderly male and female are not working but several of t practiced
hunting and gathering forest products in selective seasons. All of the*houses in KOA
Bukit Asu were made of brick. But most of the Kintak b mn ouses along
with brick houses. The household’s occupant varied an mberjof ranged
while the tbr&ééed
ac d [y e re\/‘zaf the

ﬁ(;rltles of

rimary la ge ED: mmunication

with outsider (hemik). Several id, ho\er?sp q{‘own language on

@)d
occasion. Some English words, % aalri %c?were also spells and
sounds, especially when spe \lh a (heﬁ
C—)% S

6.3 RQIL1: What i |s Needsal tatio Q{New Media among Kintak?

from 3 to 10. The majority of Kintak embraced Is

Animisme, and once the head of the househo
inhabitants in the household automaticall

Kintak were literate and spoke Malay

The results transcribi sla erbatlm data from 13 informants, as

well as trian ing an Iytlc flgldcl}‘-o?es revealed that Kintak’s needs and
kwnﬁ &

e sults revealed that Kﬂgﬁ’ntak know about new media and are able to give

expectatl

S

e of the types of new media (Refer Appendix R).
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Informant KO1:
I'm familiar with that! Everyone is still talking about that thing. It’s a little c

right now. Not all hemik (outsider) are like this, but Kintak is. Everyoneﬁ\t'
village is scrambling for money to purchase a phone.

Informant K03: *

Yes. | know. To call this new media, we must have access to the interne

Informant KO6: \,
Yes. | know about new media. But it must have internet conneéti nz. '
Informant NKO03: \d
™
Yes. | know about new media. Now that's what they're ing. Howeve tle@st
be internet access. P ‘T
\ Y

Informant NKO04: Q X
Yes. I know that’s stuff. After all, they alwa@ to jho r to, €

The results as well revealed t)@ Kinta \g%tif @'rth their own new
By S

media, particularly mobile phon% Ap gndlx ) Qi?
RN
N

Informant KO1: Y' ,
Seriously gratified! | don't knav what €l

have spare time and ’ wo:\fllt

t
forget their wife, c)}@ d

Informant K02: o !
' 4
O

I would say%ad. If they don’ he phone one day, they may pass out. It is
entirely dgpe on P

j lo
Y—-
Inforrm&m: (.}’
\
Of%ﬁh | am gratified. We can do many things with new media. Even now, life is
o

w

ay. At's all about the phone. If they are
ay pzén' the phone. Until then, they can

o

ton it. It’s difficult to live without that new media right now.
Informant NKO1:

Yes. They are indeed gratified. It is undeniable because they are now really
dependent on their mobile phones.
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Informant NKO05:

Eat with the phone, drink with the phone, sleep with the phone, and everythi
phones. I'm at a loss for words if they’re holding the phone. Isn’t that a%

gratifications? (’)

The result instead reveals that all Kintak have undergon nges and

development as a result of the utilization of new media, particul mobile phones.

hWes, a lack of
gotong-royong (collaboration), a lack of neighborhoods_spifi ity.

The development of Kintak may be seen as getting smarter;

informative; and more communicative. ‘;‘ P Y‘_\
\ N

Informant KO1: V W g

This thing actually has a lot of benefi%' misused, con nces are not
good. Since there is new media, | see that thewi

|Ilag§2 we monies. People
are preoccupied with their phones. %difficu S ;éespirit of gotong-

royong (working together). Every us y 'actually play phones. The
h

good thing is that they seem to hérg S érter nd staﬁg to develop ways to
change their lives. There's prob% ot of réadingon tgﬁhone, I think.

N
Informant KO3: I %

espedially young people. Culture today
In same, but now we are all alone

ged since there was a phone. The

people in the village“are n affairs. Everyone is busy with
entertainment ing [games i es. Sometimes, the neighbor next door

Several changes occurred, including individualism, few

Everyone in this village uses

is not what it used to mthe
and just looking atmobi

2

doesn’t even e to/repri because they are busy entertaining the
phone. But thing i in the village can be said to know about
the latest sgnformation. Jf the nt t any work to develop the village, they know
why sin: t re searching G'o\,ES@Te.

Informan 7 \cj

%E in this village alone and only knows that new media. They don’t look to the
right. Simply look down. Take a look at that (phones). There was no sound,

@the movement of hands and fingers. There is occasionally the sound of laughter.
very quiet. Everyone do own thing. It’s difficult to imagine the villagers gathered

as before. But they appear to be clever, albeit a little clever. Probably it allows them
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to learn a lot of new things from new media. It does seem Kintak left behind and
backward. It appears to be developing and becoming more modern.

Informant NKO1: \z

Now | see them more informative and more communicative, especiallyjon amal
media. There are also those who have now become keyboard warrior A and
FB. The more awesome they are now. The headman is now bus ning the
development of the village since he always reads online newspaper;%al media
and Wikipedia.

Informant NKO5: Y'

Most notably, their culture has changed since the intr nofn 'medi More

informative and well-known. Because there is so muc ca Ie\i}m ém new

media, it appears more modern and, undoubtedly, mare developet. However; Bre

are some less enjoyable changes in my opinion, partic regardin (#)rlf‘g“of
with mobile phane

unity. Kintak prefers to live alone and is more obs .
v’ ¥

ulfill Jor needs:

The major themes show that Kintak utlwg
cognitive, affective, personal mtegratlv\alntegrati

the needs for surveillance, personal ity, per\crl\$

were coded and emerged as sec%hem

observational results reveale g T eI|n eds convenience needs,

and routine needs, whit% oded tQ faci |tafe \@datlon and reliability of new
'3
media needs as min;QQes b@m e an rkable results.

d t@%n free. While
p:}rrps and diversion
N

3
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6.3.1 Major -K| tak 4 (_}
NN
T revealéd ajor n@s and expectations of new media: cognitive,
fft lttoc%tytt' d tension-f
affec rsonal integrative, s integrative and tension-free.
\

6 Cognitive Needs
According to the findings, the informant’s cognitive needs and expectations are

articulated as a search for information, knowledge, and understanding of the
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environment. This includes needs as a desire to comprehend and understand our
surroundings; it also fulfills our curiosity and serves as a catalyst for further inqu
For example, to get new information and amplify knowledge via watchi S;

documentaries about animals and nature; and TV programs to Ieam'&art of

creating objects such How Do They Do It? and How It’s Made? ?
Informant KO1: Y'

We need all that stuff. It’s fun to watch news and curr, ues; | it to watch
documentaries about animals and plants; learn how to andj reci Quran;
learn how to gives basic medical treatment; dramas and movies can als wa fied
on you tube if you are bored and don’t know what to d etimﬁth&é‘ést
fashion and then buy at Shopee and make paymen -Eleven in/Gerik. But most of
; ¥
\ %\Yy
YOQ e. Otherwise,
Iso supplement

all, of course, chat and make close friends on WAY'
Informant KO05:
It
5&1 information. No

ia;no cost. Just at your

| enjoy watching how-to-do-related sh Always searc
we just simply Google. Have fun while learfilng new thi
our existing knowledge. Sometimes, e searchi
need to visit the shaman. Very far C mgh n
fingertips. 4 &Q
Informant KO08: \ LAj $
We actually have a lot C from ihew
a lot

correctly, you can learn

@D

edia: you know how to use them
oh ‘twse it for inappropriate purposes.
Do | 7(and How Is It Made? Many things

I enjoy watching the show. How
we don’'t know can&j;1 ed "his isja cha or us to learn for free. There is no
need to spend a Ic&f ey. 'need p-up your phone.
( ¢ ? (,)
6.3.1.2 Aﬁe@eds \(-’
P <
Adeording to the fi ingg', the??formant’s affective needs and expectations are

>
articalated as an emotional, plésurable or aesthetically pleasing experience. This

ia% needs for the strengthening of visually appealing, enjoyable, and

sentimental experiences. For example, feelings, whether sad, happy, or otherwise,
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meet the satisfaction of using new media. This can be obtained by watching movies,

dramas, and other variety shows aired on new media.

As
Informant KO02: *

I like to look watching stories like dramas and films. The actors
stunning and beautiful. All of them are stylish, and we can learn a thi

to see it all. I sometimes forget about my wife and children ause I'm SO
preoccupied with that thing.

S

Informant KO03:

Tragic and heartbreaking stories can be seen in dramas and films. Peeple &: “be
seen crying when they lose particularly in a singi@tition ho Bﬁt&%’oy
watching sad stories about families and how they with problems.”All of can
teach us how to raise a happy and successful fami \4' \T
T
Informant KO7: \/ 0\ %
)

But my favorite pastime is watching m mas. It ent thng to watch
them cry, laugh, and occasionally fight. an even moyies for free if they
i le g&*

are available. However, it is rarely film t . This must be paid.
However, watching old movies is alSe,en;j ata : c}
‘é -

o
6.3.1.3 Personal Integrative,&&;e “ A}%‘\A

According to the % the in ‘sl ative needs and expectations

'3
are articulated as str Wing T 5 sel@dence, self-esteem, self-identity
and status. This includes necessiti 'r gr(tvéﬁ(g individual integrity, trust, stability
¢
t?o&

and position. elthings ste

. 2N N .
new thm% ly shére s FS’ updé%d on status, add posts for specific groups or
target@s, provide awarene@current situations and maintain and re-establish

c‘)@w relationships.
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Informant KO1:

can also help to develop self-identity. This is something we frequently do on
WA. For example, | can announce latest initiatives and development. | was
to share new stories, particularly visually, with the people of the village. S a result,

Aside from the obvious needs, the use of new media can strengthen self- confldenw

they will have a better understanding of what happened.

Informant K04: ?

Furthermore, this item can enhance self-confidence and self-esteem:™it can also be
used to elevating oneself status. For example, | can update yew)n FB and WA,
so do my friends. | can also add and posts for specific grou roups that |

am familiar with. All of this is simple and quick. Only u ge Qyu must

be astute to make use of all of this.
! _@
do all thi es E%ﬁtszng
i or exa ((e, | can

tmportantly, s able to
ds otlger thanKintak.

Informant KO06:

What do I need? But what [’ve noticed and bee
all those items is to increase awareness in relatio
inform the villagers about the current S|tu
maintain and rebuild old broken relatlonsl‘@%

6.3.1.4 Social Integrative Needs \T ,<\
N

According to the ﬁndm% somizé:?tegratlve needs and
expectations are articulated th @with family, friends and
the surrounding commu mclu ST uﬁem@s for increasing contact with
family, friends, and theyest of tr]e n thi Qontext social integrative needs are
to fulfill SOCIa|IZ on OEJ‘%' and WA as well as motivated by a
desire for afﬁl a n. " (J

NN
toty
Y.

Infor 01: c,}’

bout their wellbeing. Are they happy or sad? Always ask questions via WA

sy and they respond quickly when 1 ask questions. We also call them all via
fwe want to have a meeting or a special event. There is no longer any need to
letters. It is very cheap. | occasionally call the JAKOA office via WA. JAKOA

personnel also called me on WA. But, when speak to JAKOA must uses accurate fact,
decency words, civility or kindness as well as pay some respect to the officer.

Bu ays use social media to chat with and greet the villagers. Always ask
a
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Informant KO05:

Aside from that, we can now search for friends on WA or FB. We use that stu

make or find new contacts. It’s really simple now. There is no need to both S @
the past, with a letter to say hello or make contact with new people. You us
n now b

to go to the post office or use a public phone. Today, nearly any name 3

e
e
contacted.

Informant KO8: ?

We are now hanging out or loafing via WA. No more chit-c aMnder a tree.
Everything is on WA. Unless there is a celebration or Sewang, illagers rarely
congregate. Apart from saying hello on WA, we frequently what is going on
in the village. Furthermore, if you need to locate any i

ou‘ca so wia WA.
They occasionally sell items on WA. | even make gossi occ sWially if
there are villagers who try to copy actors or actress ingdramas or films. . \¢

N
| S
6.3.1.5 Tension-Free Needs
According to the findings, the infoma@n

&
n@;gectations
variety.
Informant KO02: z ' 0'
4 ’ &
i as vies. Typically, for the period of

and rgsponsi es that gives me a headache. | can
forget about my an iliti r a while by watching the drama and
the movie. Howeverthis fis snot I\égiysqée’case. But if there had been a lot of
pressure, | wo e stayed up“late watching Hindustani movies until | fell asleep.
Another ad is the large/humbe ramas available for viewing. We can also
see the V\% ovies' bec ge there’ 1S Malay language writing beneath the story
(subtitle it this new’ melia, 1€)S simple to find a way to avoid problems.
Everyﬁ&s present. All you h@é do is be good at selecting.

Inf XKM:

other thing is that if my mind is overburdened with work, I always listen to songs
on YouTube. Because I'm old, I'm not very good at online gaming. So listen to the
y song you have access to. | frequently listen to old songs, such as those by P.

Ramlee. But listening to Hindustani songs is my favorite pastime. It’s entertaining to
listen to the last song, watch them roll around on the grass, and simply change their
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clothes. If you're lucky, you can download Hindustani movies and watch them
whenever you want. It can also be karaoke at times. That’s fantastic. Solve all the
problems in my head.

Informant KO06: (ﬁ\

Aside from that, | frequently use new media to relax and get away fr(ﬂkblems,
such as playing online games. There are numerous free online g available.
However, there are those who gamble online. But I've never done it'gecause God
gets angry when | gamble. Gambling is forbidden for Muslimsm IS a sin to
gamble. It could be both a loss and unprofitable. 7z’s all right_if 0 something
good and God isn’t upset. | occasionally watch reality shows because I'm tired of
only listening to music and watching movies. But, in reality, a I')t we can get

from this new media if we want to pass the time or avoi
. \g

6.3.2 Secondary Theme - non-Kintak I _\‘—}

e

The results revealed 4 needs as second

jor ged and
Y,

expectations for new media: surveillance, onal” identi rsona]%‘lationships,
and diversion. \

6.3.2.1 Surveillance Needs ‘% o

According to the m, ]\ n urveillance needs and
0 @b

expectations are articula% ed
influence someone&may r :
includes needs % to i 'infotﬁ-%ﬂon on an issue; forming online
¢
communities bmm i:%tf facilitating online group discussions; sharing
S oD
the latest ion; @ g onl& purchases.

Y.
3
S

L@N NKOL:
| notice is that they require new media to assist them in obtaining important

and'reliable information, such as on FB or WA sharing. They also need new media to

tact family and friends. For example, they frequently contact me over WA to
obtain the most up-to-date information from JAKOA or to ask a question. If anything
happens in the village, of course, Tok Batin (headman) will contact me. But, the most
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interesting aspect is that they require new media in order to make online purchases
on Shopee or Lazada. Although nonexistence of a credit card swept Kintak, they
make a payment at 7Eleven. They also have WA groups where they s
information with those who have similar interests.

Informant NKO5: 3 )

They frequently need these new media to obtain information or k e about
things that may influence them or may assist them in completing aWhey also
need new media to assist in the facilitation of online group conversation. With the
advent of new media, sharing the most current information is Mossible. For
instance, | constantly keep Tok Batin (headman) up to date o newest JAKIM
news. They may also require religious information. Vill r ejample, have
asked how to discover religious content particularly ed on Google to
share with their community. Under circumstances, ther ood nwny we
have new media. Kintak no more visited shaman 4 Kupan BaQ:T’g.
T ciso ‘don't

par%@{arly

pe%'ous.

—+

Otherwise, frequently pay visited shaman for medic
want go to clinic or hospital. But today, the
headman. On the internet, he looks for medical i

6.3.2.2 Personal Identity Needs C¢)N
According to the findings, thmrmar&

expectations are articulated as need% f:aj a ge!% and a connection to
[7 Q—
ue reinferce ent,ggonal reference and self-

=]

things, such as reality explorati

N
awareness. This includes eeWted t, pop ality ing; creating new identity;
ew Do

discovering more about n pIe'\@ Knotw interested people.

N | =
Informant NKO03: & {Q

1 O
Besides that, t i WJII- (;?vn. That’s what I noticed. Most of Kintak
used FB as ded théi-photos and videos. All of this is sometimes
shared o il th ngsup. But if they 're on FB, I don’t recognize them
because ly more make-=up aRd sometimes appear to be artists. After all, they
mgr&

even ave new FB acquaintaijees.

N
Inf S&NKOS:

er, there is an obsession when it comes to new media. They use to publish all
of their images on FB, for example, in addition to seeking information. Some people
n look through the feed to check what are interesting photos and videos from

friends and favorite pages have shared. Someone was looking for a mate, which
surprised me. Some Kintak involved in online love with other Orang Asli groups such
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as Kensiu and Lanoh They do, in fact, sometimes advance when new media is
introduced.

6.3.2.3 Personal Relationships Needs ('}
According to the findings, the informant’s personal relationshiﬂ'Ms and

expectations are articulated as needs to seek information’s socialf benefits in

discourse as well as an alternative media for the sake of p smntimacy and
i f;

i0
commitment relationships. This includes needs related to fi ati’)n on friends

and contacts; download and upload photos; expresses em

friends and acquaintances. ? J I _ST
b 4 \/Y“

Informant NKO1: \)

Furthermore, don’t be surprised if | atjthere are fo@ressing one’s
views, such as on FB and IG. They need all'@fit. On soci I& sually see them
0 communicate with

utilized to express feelings. Some 0%\ can a S &
friends and acquaintances. Howev: e w%s Ingi n$re they attempted to
add me to FB. | was shocked as%ﬂey are increasin ore adept at utilizing
new media. But, | do really sugge% at Ki | always practice the proper act
of communication in using new medi racti ethical communication,
speaking the truth and eir%ﬁightto th int=in™ conveying messages. This
condition will certainly effe:‘t ec 'r'nh ication.

Informant NKO05: \ \ C/Q

This new media igfantastic. antly learn more about their friends
and acquaintanées. a Jsimple

now
, est(in-a WA group or a FB post looking for
is becoming, easier to locate people. Only download/upload

village reside

photograph% ere will re se later. It’s simple to provide the most

recent in% . Yot do réneea’ y text, but, all you need to do is show the
zmng

o

image. , In utili w media, Kintak must know how to communicate in

prope od. They must alwq@éing easily understood message, using weak-soft

spol@{an age and using decentrargument when communication with other people.
GS Diversion Needs

According to the findings, the informant’s diversion needs and expectations are

articulated as needs to escapism of daily activities and problems, release tensions, get
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rid of boredom, looking for entertainment and leisure activities. This includes needs

related to listening music; watching movies; window shopping on online platf?v

goggling find information; and online gaming. (ﬁ\
Informant NKO02: ?

They all use new media to have fun and relax in addition to gatherifg information.
This may be evident in the fact that most Kintaks e 'oywing to music,
particularly Hindustani songs. It’s become a fad for them. confs to movies,

oppingactivities. They

they prefer Hindustani films. But, as | see it, there are

They’ve all become clever since the advent of a new ja. Thing§ can oﬁe{)i'@
variety of ways. é J _{—)
Informant NKO04: 4 b

usually like to window shopping on online platform su

That Orang Asli is always used new media t only. over, it is
involved young people. But I don’t know if i e inyolves in online
g So@es that’s how

line*gaming and not

gaming. I don't know if he has any us oing other w
drunk people are if we involved in online ing Drur?

n
drunk of todi (liquor). That's what | @lways see. ,é‘my shop to top-up
the phone because they want to pl a an}c.a. ck'then s imes they also have
to ask credit for top-up. If not, it downloadhe Hi ani film.

\ S
6.3.3 Minor but Distingtive Rem’rka I e§- Observation
The results reveale; 4 ainor% éxpectations of new media: learning,
loneliness, conveni % ro t‘ne. %
N o

’ ‘,' (..)(J

6.3.3.1 Lea eds \(J
WA u/ /y |
Acco to the fi dans, ;Q/‘é(‘bbservatlon revealed new media as a tool for
learning needs and expectatio@ln this context new media utilized purposely to

n@nformaﬁon or educating oneself in order to learns new things. This includes
the'heeds to obtain the most recent and up-to-date information about news, current

events, and global events on Google; sales, deals, or products on Shopee and Lazada;
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events and ceremonies on WA, businesses and opportunities on WA or FB; how-to-

do videos on YouTube; Islamic religious materials on Google; health informatio

Google, and school learning resources on Google. (0\
6.3.3.2 Loneliness Needs Q

According to the findings, the observation revealed new medta‘as a tool for
uzize

loneliness needs and expectations. In this context new media% dipurposely to

S

occupy or pass time, release tensions, relieve boredom, there) is ing else to

do, and when there is no one to communicate wit is include e'ne_@?t
listening music on YouTube; watching dramas, fi re% on %&'Tube;
watching how-to-do videos on YouTubeigoggling d\in i forma@3;~window

shopping on Shopee and Lazada; shoppwaopee an da;@‘me chatting on
WA; updating social media on FB an%and onllwein o@oogle.

)
&
6.3.3.3 Convenience Needs \ lAj%\A
According to the %; the observation' re@led new media as a tool for

'3 ¢ &

convenience needs a xpectat'Io megi: utilized for learning, knowledge

sharing, partnerships, bra i ' ISs n&?@ The utilization occurred as a result
¢

of the conven'!e%)actor offered, &Jcb‘a?cost effective, user-friendly, connect at

* o
o

Q.

NN
any time, gnstantvonling dis ;ions, integration with search results on the web.

This 'mm;s the needs for communication with family and friends on WA, 1G and
Loy
FB,Xﬁng and creating material on IG and FB; listening to music or watching

0 on YouTube; making new friends on FB; and goggling to getting

plemental knowledge that cannot be learned in school are all important activities

for young people. While, reading up-to-date news and information on Google;
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searching Islamic religious materials on Google; pre-ordering a grab car or taxi on

WA, informing events, activities, and ceremonies; job opportunities; shoppm

WA; and promoting and selling forest products on WA and FB are all Optl@

elderly. *
X

6.3.3.4 Routine Needs

According to the findings, the observation revealed Kdia s a tool for

routine needs and expectations. In this context new ia utili eWely to
L ]

seeking information, emotional well-being, indepen or auton bp_@hs
relaxation and standard of living. This includes S %' G@e and

exchanging information with others on FB, I%d A, tiarn more_@ut religion
and general knowledge on Google; p\a family oth@iationships or

contacts with others WA and FB; e |ng one KF @*IG; and fulfilling

N
social and entertainment desires %( ubenYou mdlv@s, on the other hand,

prefer online games in certai on ions f prefer music and movies

to relax on YouTube. H% Id folk lare I ds Ing forest products on WA and

Kin

ﬂ& s utilization of nev@dla in terms of types and levels of utilization was

re X|a transcribing and translating verbatim data from 13 informants, as well as

3 lating analytical field notes.
All of Kintak’s utilization of new media is largely attributable to the mobile

phone with internet access as a household item directly related to new media.
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Informant KO1:
In my house, there is a TV and a radio, but they are not connected to the interneT
a

a TV in the city. What can really count as new media is my phone, right? &\
there is the internet. All kinds of things can be done.

Informant K02: *

My mobile phone because there is an internet connection. OtherSitems in my
household do not have an internet connection. After all, there iw rnet in my
house.

Informant KO05: z '

My phone, | believe, is the true new media. \d
oy

Informant KO8:
My mobile phone, right? Y_
Informant NKO1:

Mobile phones. The others do not e C&]
internet TV are all no longer available. Except fo

internet connection, they are conside%w me%y
Informant NKO3: f
Perhaps, their mobile phone. \ ¥
Informant NKO5: %Y. ,

& ol

I think the real new ia is thi, phones.because they can use the internet.
Previous version 0 phones doesn’t @e internet. After all, look at them

llite TV, and
hories that have an

al, it’s easy to use. Because it was time to buy that day, the shop taught me
how to use it. Many things can be done with a phone with internet connection like

&
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Informant KO03:

I know how to use new media, particularly mobile phones, since | asked the

how to use them. They showed me how to use it. It’s nice to have this phon
still don’t understand, you can ask your friends who have been using the p

long time.

Informant NKO1:

| know they are getting more efficient with mobile phones. | thlnk were taught by
phone sellers. Also, it is likely that they asked their friends in i e. Of course,
they usually use mobile phones to communicate with their fti en out3|ders find
the information they need, find entertainment, and fill their so on.

Informant NKO5
They are clever. That’s what I saw. They know how e new/

medi
mobile phones. Sometimes they are more efficient t am. They eal d how use
it from a phone shop. Otherwise, they may ask thei nds inf age% have
been using the phone for a long time.

The result also revealed that all Kintak@nds that e@& and tolerates

with the utilization of new media oderm_ﬁe}u (H q@n) but within the
moderate (Wasatiyyah) contextn%cfun ame 4859

Informant KO1;

Of course, Islam per the use edla
only. If you do bad%, () oltrse :
obsessed with new, me In ' eu
Ummah

( ). C P (Jc.)

Informant N% o
¢ D') 'é\
f'cou

This ite I and, 0 r!e Isfam allows it. Not like dogs and pigs. Then use it
for a ﬂg@hmg Of course, no@hl Islam has always told us to do good and not
bad.” Use it new media ‘wisely and balanced (Wasatiyyah), don’t be too

Ee If you want to be modern (Hadhari), you have to follow the way of the
te

It has to be done for good things
o use it moderately and do not get
this for the welfare of all Muslims

Otherwise, we will be in hell fire instead of paradise. Use new media

ly and don’t forget yourself and everything particularly Islamic
fundamental.

210



Informant KO7:

If we do it for a good thing, of course our religion allows it. After all, just us
phone. Not drinking alcohol or gambling. If you do, that’s becomes a sin‘NUs
modest (Wasatiyyah) fraction to avoid becoming fascinated with new medic»sa e
later frightened of going to hell after death. Then we have to alwaystkeep_faith
(Iman) in ourselves and don’t get too obsessed with new media. It ca ed for

good, but there must be good manners (adab) and ethics. Use it for urpose of
seeking knowledge of the world and the hereafter in a simple way and living well and
in harmony. \)

good things and don’t use it for bad things. Islam never

use the new media wisely for good and avoid bad thi

s us lall
. Do 1t[for
sake. Use it in moderation (Wasatiyyah) even as ead towa r’10 ernity

(Hadhari). Be a Muslim who is moderate in all th
m%
ST

doing something (ummatan wasatan — justly bal
Informant NKO5: \) o\
If you want a long story, this time is @gh. The of@ media is not
mentioned in the Al-Quran. However, Islamyencourage to %s’o omething to do
good things. As Muslims, we must b{ ﬁ e and intelligent. d and stay away
from bad things. After all we need‘modepnizati hari) e civilized peoples.
Then you need to be modest (X%/ah i ng new media. It is
enough for me to say that we n% eep o ith (im whid), always be pious
(tagwa), amar ma'aruf nahi mun , a ays trus aking care of the welfare
of the ummah if we use the newymedia.
TS
4 $ &

The findings er rewia all Kintak perceive new media as an

important source @f in ati 'mmL@“ation.
c 3?: (J(.)

Informant K%y S
¢ P/ <
Lots! just use th ne\ﬂ'med‘ﬁ particularly mobile phones. It's easier to get

N
mfor%\lust search in newsc@iers, social media, Google or WA with villagers.
Aftew everyone in the village is in contact with WA. We just WA the villagers.

Of% , they reply.

Informant NKO1:

Yes, I know. Back to the basic concept of Islam. Do goo

Informant K03:

For now, I rely on the telephone as a source of information and to contact others.
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Informant KO7:

For now, | really rely on new media to get information or share information.
want to ask for helps, I will use new media particularly mobile phone.

Informant NKO1: : )

Of course their new media is the mobile phone. Everything can b rched and
found there as well as contacting peoples. No need to bother like beforQ

Informant NKO04: \)

| saw them using that stuff. Their mobile phone. z '

Informant NKO5: .\d
@
, X
. Evenythi Wﬁs‘k[E d
ind information; or whatever,
i to SQ, s and
Y, &
The major themes show that Kint@d new 0 f@*S major types

of new media and levels of utilizati an im \taﬂt SO (;céjf information and

N,
communication: online newspapégs; sfbcial edia Q%Pforms for streaming

&
audios and videos sites as we*! asXagT ites@'sites for online shopping;
virtual reality. While t)'% and vlags :'e' cod\g,d and emerged as secondary
4

&
themes to the major wes. A'): thagbservational results revealed data
about modernizati ,n%.d i); 'atio ‘@ésatiyyah); tawhid (faith); amr bi al-
'ng"ri@%%d prohibiting wrong); ummah (society);

wa nahy’an al- r(c
NN
taqwa (pi ess); insan_(human); o&walifah (servant of God). At the same time,

email; ine forum platform@ﬂcroblog platforms; popular review platforms;

po% and webinars were also revealed. Finally, other platforms and online sites
réwal

For now, | see they are really dependent on mobile p
up on the phone, such as finding people, wanting
using the phone. They even read the newspape

& so revealed, including online newspaper sites; blog platforms; online
pping sites; image-sharing sites; video-sharing sites; and virtual reality platforms,

as minor themes but distinctive and remarkable results.
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6.4.1 Major Theme - Kintak

The results revealed that there are 5 major types of new media and Ieve]?ﬁ
utilization: online newspaper (BH and HM); blogs; social media plat r\or
streaming audios (WA and YouTube) and videos sites (WA, FB and ‘F&k) and
image-sharing sites (WA, FB and IG); websites for online shoppinW)pee and

Lazada); virtual reality (non-immersive VR) for online gaming. \)

6.4.1.1 Online Newspaper \d
"y

According to the findings, the informant’s igation of ne ‘n@ is
articulated as reading online newspapers, partic nd*H e pu@&es of
utilizations are related to making it easy to w anystim pla%\;:ting free
information; getting up-to-date ne mg old ; @‘ finding job

opportunities.

‘% A
Informant K01: \ AQ/
i N
As usual, it’s easy to use, Becatse it was time to b t day, the shop taught me
how to use it. Many t% be dane with'a ne like this. In addition to
rs. |

o

>

contacting family, friends, villagerss the JAKOA, you can use it to get
information, like rea: online : Ily read BH. But | actually feel
more satisfied if 1 i%int newspaper. writing is easy to read. It’s hard to
read on the phone, espeeiall ou're

easy to read r %hss oftplace and tim

read. One mo ing, it’s\free. Old ;e can be found. There are all kinds of news.
News durin@ese occupation-als be found. But the most important thing is
to get the % ws, able t ‘gd m nowledge and to learn about the world.

Y-
Informﬁoz: c,'}’
N
I k%\\d enjoy using new media. The phone store teaches me how to use it. So |

efficient and | already know a lot about this mobile phone. | often used

phone to contact family, headman, JAKOA and friends. There are also other

uses for searching for information on Google. But always watch Hindustani movies
YouTube like I said before. One more thing, | read the online newspaper. Happy

to read. No need to spend money to buy at the store. Read via the phone only. Free.
No need to pay anything. The news also has picture. There are all kinds of stories. |
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am able to know what’s going on right now. Find a job can also be in the newspaper.
But most of the job opportunities are far from the village. If it is close to the village, |
am willing to apply. | always read online BH and HM. But | prefer to readT

because the story is tastier than BH. The BH is always serving a serious storE\

Informant KO05: 3

It’s easy to use. Of course, it is typically used to contact peo, nd obtain
information. On the phone, you can search and do anything. Listen to\mnusic, watch
ki

dramas, and go to the movies. Villagers also use mobile phones tosnake purchases. |

also started reading the newspaper on my phone. | usually read BH use it is free
and does not require a subscription. The news is also updated. mple to obtain
y

latest and up-to-date information. If you used to read on reading on the
phone now. Days can be jam-packed with new infor

. At’s wery simple to
change similarities with the past. It is simple to find news has eewed for
a long time. Just at your fingertips. Just simply searchahat you are looking fof. \VC
6.4.1.2 Blogs - Personal 4 b

According to the findings, the infw utili of p,é?-media is
articulated as reading blogs particularmjpcooking

other people’s culture. The purposes@%ilization\&%la

N,
access at any time and pla%ing Qree information; learning different
&
ining o

perspectives; learning about ho\j; ent ne nd serving as a guide.
, N
4 ’ &
Informant K04: \ ' \ %(J
We use it as us I&N wa eopl quently use it to find information,
contact people,@&un, )%n b e world out there. Read newspapers,

ipes @I’earning about
d\l%\making it easy to

listen to son vai , and play Facebook. | also read blogs on
Google. 1 re%gs about other Ora sli at si-kerdil-bersuara.blogspot.com and
adatbudayapermata.blggspot€om. I-always do too. I do not know how to build a
blog duejt ing less efficient and“iot smart enough. But | know where to look to
read. ‘% more about their Wre. I can learn new things. If it’s okay, we’ll

If it doesn’t suit us, don\l'follow. I usually read when I have free time and

follo\o
thing to do. So it’s good to read about other people’s stories. Later, if
sk, we won’t say we don’t know. There are many other things you can do

the%’s
& is new media.
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Informant KO7:

I understand how to use new media. The children showed me how to use it.
frequently used to make phone calls. Other things can also be used. My %
recommended a blogs where | could find information and entertainment.

shows me how to cook delicious meals. She showed me how to read blo had no
prior knowledge of blogs. However, the blog | read made it simple for%
There appear to be various selections for cooking recipes. My family

o

Simplify my cooking job. Another advantage is that it is easy to4ead gardless of
where or when you are. You can access at any time and
aziekitchen.com. Q&__

Informant KO08: '

It is easy to use new media. The battery is full. If it’s, not full, just ch K
make sure to always be on top-up. If you don’t have cr ou can’'t Use h¢ i ‘é’
Without the internet, iz’s hard to read anything, fi ent ned,
When there is no internet. Most of all things st %ng I
on t nternet

a%h chen.com
logs. It will

HEW reC|pes

This is because | also always use blogs to fine,co
and rasa.my. | would say that everyday i réa i
make our meals tastier. | will confirm atwe will run
One more, we can make a variety of menus'such Ayam , Kari Monyet,
Gulai Tupai, Katak Goreng BerC|I| r Hutar%ﬂp ny more. Just to

stimulates our appetites. If / don g Is% C k ng @)s;pes blogs to fills my

time and just for free time entert Q.
6.4.1.3 Social Media PI udli, Vi I n iq%ge Sites

According to th;%\ S, % (n(-/é, utilization of new media is
articulated as strea o oc Ilmedl platfo or audios (WA and YouTube) and

videos sites (W, nd TikTo d i sharlng sites (WA, FB and 1G); and
online bu5| orm y a F he purposes of utilizations are related to
an tlm‘é'(and place; listening music and watching video

making 0 access
% =
(dra ilm and reality show)\postlng photos and videos; learning new things;

ng with family and friends; promoting oneself and self-representation; online

@nesses; and fulfilling pass time.
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Informant K02:

Besides, I'm the same as usual. | watched Hindustani movies on that new medi
always look on YouTube when | have some free time and not too busy. The nwsiet'
entertaining to watch. I'll listen to the music videos instead of watching th@% 4
don't even speak their language. But it’s heartening to hear. My wife is &xactly like
me. She enjoys listening to and watching Hindustani music and films. B&son is
unique. Previously my son is occupied with WA and now what he ref as 1G. He
has been taking pictures a lot lately. Blink in this manner. He took hisgphotographs
in a variety of ways. He instructed me to use that device. But, as | pgeviqusly stated, |
am old. Young people should using 1G. Have fun taking pret Mpictures and
speaking to people. | asked my son why he liked that sort of,thi stated that the
reason is because of the current trend, and we can post vi i
time. Another thing he mentioned is that many of his_friendslikeyto follow him.
Sometimes I'm not sure what to do. It has now become bit fo yﬁmqg.ggple to
use the IG because they claim it is simple to use and can be used at any time. H
streamed on IG before going to bed. I _\0}

Informant KO04: Y \f g
ber theai _

Aside from that, we can use this thing to rew s of amily and
friends, just like on FB. This will make our% le nbreakable.
As | previously stated, | use it to save™pictures because e is@ Ibum on FB.

[f-présentation), in my

Videos can also be posted. It’s similar to sélling yours

opinion. However, using FB to reIiev@g&dom is)‘%f ,g_' always enjoy FB.
FB is capable of informing others“about/our entisituations., However, there are
times When people sell the proaﬂ%’ace 00k. amev@one it before. On FB,
various products were sold. Si ate antprepare t oney. The difficult part
has to pay online. It’s a little easierSif w h [ payment. What to do, it
has now become a habit. hZ%re oi %

sometimes look them Iik% Iy ret

Ti  When they utilize TikTok, |
ded perso etty weird thing. They stated
that this TikTok is currently popular.¢Si 10 14? can sing, dance, lip-sync and
make strange faces. ever, y
YouTube. He also stated that @wt to
you want to sell goods,ou c an
to promote the %&a
wisely and res i0ly.
2> [
InformanQS:/ b 4 V)" é\

engthy video like on WA, FB or

omething, you can make videos. If

tisement. In fact, | see them wanting

eople. Whatever it is, they must use it

I knom%to use the new med@her all, the retail outlet instructs customers how

to use,it. Otherwise, I'll ask my“friends if any questions had. There are numerous

thi an do with this new media. | can watch videos on YouTube, learn new

INgS; read and watch the news of the day, find and add friends like on FB or WA,

ay games. It is completely free. But when I'm bored, I always listen to music. If

not"I’ll watch dramas or movies. I also watched a singing reality show. It’s best if
have a new media. Everything we can see.
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6.4.1.4 Websites - Online Shopping

According to the findings, the informant’s utilization of new medi
articulated as streaming of online shopping on websites such Shopee an@a.
The purposes of utilizations are related to making it easy to access at ime and
place; safe time and convenience; less effort and comfortable; wideg¢Selection of

products; new product awareness; price comparison; Warrant§‘ Nage product

and money; lower price of old stocks; detail informatio ducts; and home

delivery services. .\d
"2 X

<D N
Informant KO1: ' 4 Y‘

\ Y

Aside from that, | can now buy products usifg, my,mobi inst V?going to
the city’s large supermarket. You can buy_ i the_com of your own home,
eliminating the need to travel. Otherwm Il have to a @n nd deal with
long lines and crowds just to pick up a items. T r% erous options
available at the shop. The goods %’elivere%i? qul "door. It’s a little
entertaining if you want to buy things,and/giv asgi mily or friends. The
best part is that you no longer h shf‘abou urchasg%a underwear, panties,
and lingerie. People will notice,if*yeu buy“at_the sup rket. But, nobody will
notice if you buy from Shopee, It’s Very : é?;re are a lot of options.
Because there are so m yW, I SJm ) “@now which one to choose.
However, the goods ren@ me. The only diff e is the price. They are both

ive.

inexpensive and expens

N NQalley
Informant KO3: & Q %

N
But | always Nto ake I*nle ases. Always shop on Shopee and
occasionally %da. wever, Shopee offers even lower prices. | enjoy shopping
on Shopee you can shop fro 'hgfﬁe and from anywhere. You will save a lot
of time. ing collectimg, ratt forest products, you can still buy products
on Shopee. n't believ€ thére’s sHll a reason not to go shopping. They all have.
The purchased products can agn:jﬁe returned, or they can sometimes continue to
assistythe damaged items. It makés no difference whether we replace the products or
re,

money. If it’s me, I'll request a change of products instead of money.
thing 1 like is that old products can be reasonably priced. But, the new

G t is a little pricey especially if it is a popular or latest trendy variation.
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Informant KO05:

I also use my mobile phone to make online purchases. However, because | do
have internet banking, | must pay at 7Eleven. | have no credit and no fater

banking due to uncertain incomes. | usually shop at Shopee because all of iends
do. It’s simple and comfortable. There’s no need to go to the stoxe op the
supermarket any longer. We can also always find out what new produ on the

are inexpensive. You can sometimes get a low price because they areyon sale. The
items for sale had been prepared with his description. So you /\Q eing fooled

when you receive the products we purchase.
6.4.1.5 Virtual Reality - Non-Immersive VR '
According to the findings, the informant’s wtilization of n diags
C;)
articulated as playing online gaming on non-im e virtual Juc '&’}ayer
ses of

b 4
@’izations

market. The cost can withstand. We can compare the prices of good%guse they
o

Unknown'’s Battlegrounds (PUBG) and Candy sh. T

are related to making it easy to access at a@’and

e an ﬁw selection
of games; building relationships; social inte tionaq

safe place; challenge or competitE'E ravargs‘%v' ;cé}ming and problem
. aveid

solving; painkiller or pain relie\h\ id depression; and@ng.

=
Informant K02: %Y-\f’ujfl 0

And yet. My son als@,enjoys o I‘qe games while;Connected to the internet. Have fun
only in front of the ph 1 givepaime? PUBG. I also don't understand
the online games p n edﬁ?/’s g people. The boys are playing video
games, while EE I IGike'my,children. They are crazy about those things.
On occasio will gven play fo | on the phone. I think that football should
be playe a feotball that playing football can result in a broken
leg. Ho nlike foot layiRg the game is not dangerous. Nearly anywhere
can jai ardless of location or.time. Then you can meet new people in this game.

Fur% , because there is a\competition, prizes can be won. I'm not even sure
wh oys are up to right now. People personality typess are now diverse.

3 ant KO04:
addition, 1 play games because my brother teaches. This game occasionally

teaches us how to solve problems. Especially if a large number of people participate
in the game. To win, we must plan and propose strategies for combating the enemy
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such PUBG. It really tests my brain. However, sometimes game is relatively similar
to drug or medicine. If you have a fever, you can’t go to work. However, if you play

the online game, the fever goes away. Try playing Candy Crush if you don’t be
me. Online games will maintain your good health. Furthermore, there are numero

games available on the internet. Because there are so many, sometimes, it It
for me to choose. Another one, it’s free and no-cost option. As well, if | were unde
stress due to work or responsibilities, I play online game to unwind. Ot , T will

suffer from a headache and depression.
Informant KO06: \}

However, | mostly utilize this new media to play online gamgs. Waught my elder
brother how to play online games. I told him that if he d%to unwind and do
nothing, he should play the game. Later, I will teach.

agreed. After all, you
can do more than just eat and sleep in your pass time:%Aside fro playing
is not lik
o

online games can encourages us to interact with friends. u dh{?e
chat Wit Ja W
eif wse, don’t nything

Odw N

d
w
T
6.4.2 Secondary Theme — non-Kintak %\) 0\ Q E
The data revealed that there are%or ty@i W EQ:I and levels of
utilization: wikis (Wikipedia) and gs (% aao'%ie
S

]
as secondary themes to the maj& . Aj AQ/
§

6.4.2.1 Wikis

According t&e\nd' info t’s utilization of new media is
articulated as aéun iki i reading Wikipedia. The purposes of

utilizations %la i ﬁﬁeral information; ability to hyperlinking;
learn ne W

edge; an ntértainﬁ'ht.

N
%t NKO1:

Talking about find information and general knowledge, | usually discover that

tak always enjoy reading Wikipedia. It is safe to assume that all Kintak read
Wikipedia. Most likely, the headman. This is due to the fact that I once told the
headman that one of the quickest ways to get information is to Google only on

friends who enjoy playing PUBG. It’s fun. It’s a
about the online games now that has become a tr
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Wikipedia. Everything is there in greater detail because Wikipedia includes links to
more exhaustive information. | believe this is why many Kintak now have a fairly
high level of general knowledge. They learned a lot by reading Wikipedia. T

Informant NKO5: (’}

They are even more advanced now. Increasing one's intelligence an ledge.
They learned a lot of new things that they did not know before. There ose who,
from what | can tell, enjoy reading Wikipedia. For example, the head%&(e stated
that he wanted to increase his knowledge and learn about the things he,didn’t know.
This will cause them to progress and become more developed and modern in order to
fit in with the society around them. This, in turn, will help preve e poverty gap
and keep them from falling left behind. But there are also en inment@pplications.

They enjoy reviewing their favorite artists on Wiki especially Hindustani
initelyphe Will about
oy

artists. If you still don 't believe, go see deputy headman.

Hindustan and the fun that comes with it.
N
5\ J | S
b 4
6.4.2.2 Vlog \j("
), o

55 of utilizations are
N

(@R
@D

related to posting videos; wat earnimgq ne ngs; and promoting

oneself and self-representati \ %
(,)2 Lj S
'3
Informant NKO1: \ ' \ %
However, there K, \Q

yy people who do not read enough to
;y' ar occupied with creating TikTok videos
F Sgri . What | see is people either conveying

sites (Vlogging — YouTube, IG am(l%storiesé.?[_h.;&l
% 0; fearni

or vlogging f
information i Ives~Furthermore, | notice that young people in
Kintak ar% i tchi ouTube videos for information than reading
blogs Wikipedia.
'y 5
an ™~

Info\ KO03:

ant to contact me or other people. Always play online games. But, there are

0'some who are more advanced, particularly young people. Apart from TikTok,
they’are also skilled at creating videos with their phones using 1G or FB. The video
iIs"then uploaded to YouTube. They tell all kinds of stories. I've never seen their
YouTube video. But they always were producing video. They stated that they wanted
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to be on YouTube. Perhaps they want to gain popularity or make a good impression
on social media.

Informant NKO05: \z

However, if it is video-related, leave it to them, particularly the young pe ie. ahen
it comes to these videos, they are a little obsessed. They would rather w uTube
videos than read Wikipedia, compared to the old people who | se still avid
readers. | occasionally see them searching on YouTube for informatiw difficult
to see young people reading. But, if it’s online gaming, they theVchampions.
Furthermore, young people are busy recording and uploading_video$/of themselves

singing and dancing to YouTube. When | asked what you%do, ‘they answered
producing vlog. Sometimes they appear to be of a disable in TikTok, 1G or
FB. What I see is young people showing themselves to outsiders Wa secial megdia. It's
difficult to correct, so leave it alone. | hope they all chang KJ

@
N4
| o o | O
6.4.4 Minor but Distinctive and Remarkable Re - Obse‘;v io Y_
The results from observation revealed tha \u){ ns to ls@fze new

eu 'ﬁon of new

media at a limited and moderates levels alt@gla

media within the context of modernizatio%dhaw

Kintak also maintains tawhid |tr-1ihr%ug%?r, al\/@}% do good and avoid
9 %
doing bad, which is in accordﬁq& ith i al-ma ﬁpwa nahy’an al-munkar

N
ng). ’s%ilize new media wisely in

=

(commanding right and Erorw wr
e

order to promote village harmony. fof aife(ioj, ummah (society); ethically to

demonstrate taqwa‘ﬁo\us Ss); Jnd responsib, carry out accountabilities as insan

N
(human)orkhatmrv tof G ).' (J

4

Accor% he findings of th ervation, Kintak’s preferred types of new
% ? S

y are mobile ﬂ'ho@With internet access and knowledge of how to

se &m dia’s typical featur%and applications. However, all Kintak have never

Z 3
@
=
>
—
=

sed digital, satellite or smart television (especially those that allow some

interactivity); computer; and permanent household internet subscription.
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The types of important platform as a source of information and communication
with other people shows that the majority of Kintak used WA with a very high le
of utilization for both young and old people instead of verbal comm@w,
nonverbal communication, written communication, and visual communi%&
Email usage is extremely low and older people use it far less frequently than

young people. There is also no use of online forum platforms such as"@uora, Reddit,
nz Tu

Digg, and Digital Point; microblog platforms such as Twi Tblr; popular
review platforms such as Yelp, TripAdvisor, and square; s‘ and
webinars. J _\‘—}VC

The types of online newspaper sites show: maj<fi intak Utilized

platforms such bharian.com.my (BH) and hmetro.com. Witr@t}grate and

pec@. There is no

;{\malaysiakini.com,

highs levels of utilization for both yo and old peop

utilization on other popular platf@)suchﬁh 0.

thestar.com.my and freemalaysi

m.my. Since it is a@sible at any time and
\ &
from any location, the purpose o tiIi]i an nIineé@vspaper is to obtain free
information, current ne tsuesa d jo C:Bbo@ities.
s &y

The types of bl Iatformr \vs\ at trgnajority of Kintak utilized personal

sites such as aw n.con? 'asa.rzyj\%r cooking recipes while utilizing
: ‘

such a; (J‘?-kerdiI-bersuara.blogspot.com and

personal
\
adatbuda%kta.blﬂg 0 Pm to@rn about other people’s culture. Both sites

show@hﬂerate and very low s of utilization for both young and old people,
e

re5§| ly. There is no utilization of other types of blog platforms, such as business

ogsy affiliate blogs, niche blogs, and news blogs. Seeing as blog posts are easy to

st at any time and from any location, the purpose of using them is to obtain
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information for free, learn various perspectives, discover the world, entertain oneself,

and serve as a guide. Yv

The type of online shopping sites shows that the majority of Kinta@ed

platforms such as Shopee and Lazada, with moderate and low levels of jon for
both young and old people, respectively. There is no utilization on ‘ather popular
platforms such as Cj WOW Shop, GoShop, Zalora, and Carous |MS very easily
accessible at any location worldwide, the purposes of util &:nl,'ne shopping
include saving time and convenience; less effort and fort; aerge of

choices; new product awareness; price comparison;

and money; lower price of old stocks; detail

delivery services. \)

The types of image-sharing site owahat the

platforms such as Facebook, IG, an |th a
young people compared to oId T re i
platforms such as Snapchat |nt stI ur.

easily accessible at any from any lo atlb
4 .‘
to post photos; con |th fm |end
self-represent; an uI ing p (50
The typ S |de arl ites éams that the majority of Kintak utilized

"
platform acdb K u@) as well as WA with a high and moderate

Ievels f tlllzation, respectw@for both young and old people. There is no
uU%Q on other popular platforms such as Periscope and Vimeo. Seeing as video-
Q sites are easily accessible at any time and place, the purpose of utilizing them
iIs"to watch to music videos; watch videos such as dramas films, and reality shows;

post videos; learn new things; connect with family and friends; and have a fun time.
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The types of virtual reality sites show that the majority of Kintak utilized
platforms of on-immersive VR sites such as PlayerUnknown’s BattlegroT
(PUBG) and Candy Crush for online gaming, with a high levels of utilizati@}lg
young people compared to older people. There is no other utilizat other
popular platforms such as fully immersive VR, semi-immersive VR{ augmented

reality and collaborative VR. Seeing as non-immersive VR is amccess at any

time and place, the purposes of utilizing it for online g 'ncILrie: free and

diverse game selection; building relationships; social int: ions; frelaxation or pass

X
ards and pri s;'p@ng
d% > dtt;gn/‘ﬁng.
: &
6.5 RQ3: What is the Factor Aw tilizatio Ne@ledia among

Kintak? (0 \Y 5\

Kintak’s usage new mediagi ms & factors; affe@g of utilization was

time; providing a safe haven; challenge or competition

and problem solving; painkiller or pain reliever;

&
revealed via transcribing and*;n\SMng , imydata fﬁo“&? 13 informants, as well as

triangulating analytical !%
2

All of Kintak’&@izaticln

possession of makile nes

P |

and understan Mw to use co m‘n fea\jt res and applications of new media.
NN
Sy v

Informa
o\ &
Beca{ ve my mobile phoMith internet connection and | know how to utilize

t.
formant KO03:
mobile phone. Easy to utilize and have a lot of functions.
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Informant KO7:

Because | know how to use new media. The most important things, internet.

Informant NKO1: (q\

Because they have mobile phones with internet connection. They also MOW to
use it and become more efficient in using new media such as social m@logs and
SO on.

Informant NKO03: V

Getting smart when they have a mobile phone. Then there thenIternet. They

use all kinds of things in the new media. Just say i social ymedia, ;,games,
YouTube, FB, IG and more. \f

j &
The results revealed that all Kintak has bee ilitated :/‘vit easy to o‘t%”éin of

mobile phones; easy to use mobile phones; goodgelectricit ly; oqgl- etwork

coverage; easy to access new media; tren eer i on the wtilization of

new media. \
A

Informant K01: ‘% 6 q Q(?

A\ Y
Because we are easy to get the mobile p Sinthe s Qéand it is easy to use. The
price is cheap and affor bl%nterlet a IS séb e and good in this village,
and we are happy to u edia. But | hiﬁk@ most important thing is the
reason there is electricity. 4 '3

Informant KO02: I \ é./

Easy to use. It’s %ult e sh <"téaches me how to use it. So the main

thing nowaday Me wemedia._Th sn’t take into account the influence of
etlis vzfla

friends. The i goad in t % d it’s easy to charge the phone.

Inforrﬁan% e v)‘, Yg\\

Peer influence He said the tre w After all, because | know how to use easy
reaseps. TO charge, there is ele}mcity. Only the charger is always broken. Another
str g%brward reason is that the internet is fast and powerful (4G). There is a note

one. The phone can also be bought at Klian Intan or in Gerik at a cheap

G fordable price.

225



Informant NKO1:

I think the reason is they have cell phones. Then there is the fast and easy inte
They can easily to access social media and others. But the most important NK
that there is electricity and they can afford to buy gadgets.

Informant NKO5: -\

seems out of control. When they have access to electricity andathe internet, they
begin purchasing phones and using new media such as WA, ng I IkTok, online

newspapers, and so on. They deliver everything online now beca ey are efficient
in using new media. '

The result also revealed that all Kintak understand how to use equn
accordance with Islamic fundamentalism by stat e trut in dlrec‘r the
point, utilizing decent reasoning, practicing ethlca omm , em ose-ng weak-
soft spoken language, and sending messag ee stog

Informant KO1: cq \>T ,<\
\

If you want to use it, you have tos ell bgcaus e are Slzms Don’t have fun
want ‘te,wite, yﬁdﬂave to write well. For
the right place and the

atlon that is easy for us to

the villagers. Use kind and
specially with the elderly, and

until you forget religion. The

example, if you want to fmd |on
information is correct a
understand so as not t sed I a

polite language in WA. Take are

use a decent langua Don tj ! y use inappropriate words when you
want to talk. Finall become salobses new media that you overlook our
prayer. O

Y

Informant KOE (_/
If me, we se mg @ruth in telling something to others. Say only

What IS y honestl an neve‘l?’ﬂe Then do not fabricate or twist the facts. We
I s and there are wa@d speak especially on social media or whatever
med
t KO06:
@ follow the Islamic way. If not, Ustaz (preacher) said continue to go to hell. Use
[l and if you want to speak in it, you have to speak well. Don’t just talk. Look
first, the old, the young. Use good language and don’t hurt people. Most importantly
do not make slander. That is a big sin.
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Informant NKO03:

We need to use effective words, accurate to the audiences, easy to underst
straight to the point, and not complicated or confusing. In order to convey m g ;
the way of speaking must be appropriate to the levels of proficiency a f
language that is easy to understand. In addition, it is necessary to be polite, d@ not
like to insult people and not hurt or offend.

Informant NKO05: ?
thlortf cation,

d including the
foII w the adab

It’s easy. Use words that are noble, accompanied by resp
pleasant to hear, gentle, and courteous especially with the glde
young. Then avoid something that is munkar (bad) and
(etiquettes) in Islam. Also use words that are lovely n hings that are
exciting. This is because sometimes delicate and righteou rds ak happy

and relieved, more valuable than money.
\
, éi\ | O
The major theme shows that 7 major factor Y;g ng utifizationf of ne@%edia:
digitalization; accessibility; convergence; % . ity; b@;zgity; and
obsession since Kintak directly attrlbutk éoae pOSSess f n@‘re phones with

internet connection; knows about ne dla, an \der?ta @w to use common
N,

features and applications of n a Cﬁltura xtu udience/user ability,

Islamization, and addiction e a od secondar mes to the major themes.

Observational findings % that virtual m@lcatlon virtual relationships;

and environment/fa tmospl]e éess on and facilitation of utilization
co thitate vali

of new media w ' ei&d and reliability of factors affecting

utilization of %maa mino h%e&_j distinctive and remarkable results.
E F
6.5. 1 Theme Kintak c.}f
results revealed that there are 7 major factors affecting Kintak s utilization

media: digitalization; accessibility; convergence; virtuality; interactivity;

ridity; and obsession.
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6.5.1.1 Digitalization
According to the findings, the informant’s factors affecting utilization ofT
media are articulated digitalization. The purposes of digitalization are relae%\w

ability of new media to instantly access communication processes an ation

via digital wave. Q

Informant KO1:

popular among the villagers. They can save a lot of maney. There i$ no to’s énd
i t

money on newspapers or envelopes. Everything is no lable in a di itdl f_ﬁ? .
There is no need to meet with people again to talkiEven now, there are numerous

books on new media. There’s no need to buy or visi ibrar;
to utilize in the learning process. \ \&
Informant K03: ‘\l,: Q\ << E

I utilize new media because of the curi%te the . If we“don’t have new
media, we still remember that there atter o opidence or having to use

paper again. You don’t even have oo the'Store uy ghings. Just utilize new
media. The world is changing%n . i ﬁ:nt to find, such as
information, contact people, puﬁ goods, i ﬁhment, fill free time, and
so on, can be found in new m%':a. %\
Informant KO5: I ' 0’
4 $ &

In addition, the infm%tiﬂon t ched n now is all in digital form.
Everything is in theynew 'medial Newspaper ‘%not use paper; letters do not use
paper; even pictukes ot : Wh@é need to do is just look and read on
the phone. c

@
6.5.1.2 AgCessibility J’v)‘,

Qding to the ﬁnding@ informant’s factors affecting utilization of new

me articulated accessibility. The purposes of accessibility are related to the
ility of new media to having access to specific elements including social media
tforms, mobile devices, the internet, and computerized skills.
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Informant K04:

Most importantly, because it is free. It’s easy to access any information. PlusT

internet, of course no problem. But don’t forget the phone. As well, don't be i a
Need to know how to use the phone. Don'’t be, the rope is there but the cow Al
sorts of things can be found in there. Only life is missing on new media. The qthers

are all there and just need to be looked for.

Informant KO05: ?

Many but the most important are the reason we get all sorts of thi in that new
media. There are all sorts of contents in there. News, up ateimﬂrtainment and
everything can be easily and quickly. Especially if you topaccess the social

media. It’s a very easy way and no need to bother. .\d
L ]

Informant KOG6:

¥
e in

Easy to use when there is a mobile phones and i
new media. Just find what pleases the hearz.
contact other people and get what we're looking

et. Eve?/t ng Seems to0

to aecess_i orm{t}?ﬁ and

ﬁhg\l aty u:zﬁ gertips

and you don’t have to bother like before. Yourdon 't havewto go™t the stakey you don’t

have to line up, and you don’t have to bd cr. d a es all sorts of other

problems. Easy access, right? Another re forgetting, aveé!ave some kind
a

of computer skills before looking for information

6.5.1.3 Convergence

&
According to the ﬁndir%inf n act@ecting utilization of new

media are articulated c% e. Thelpurp ses @nvergence are related to the
4 ’ &
ability of new media t&q&esg cci i ion&&sses and information via reading

online newspapergblo iki
¢

!
watching vidfogaama, film d’re@ show); websites for online shopping;
\
ithwot

interactin herfp (soc edia sites); and virtual reality for online

gamirA c,}/‘r
N S

& ant KO1:
most important thing is that everything can be done at once. You don't have to

go to many places. No need to go to the movies. No need to go to the store. No need
to bother looking for radio and TV. No need to look for a phone booth. And you don’t
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have to bother looking for villagers or hemik (outsider). Just search for it on the
phone. Everything is there and you can do two or three things at a time.

Informant K02: \z

In new media, you can find anything. The best is that you can do a lot ms at
once. Everything is in its rightful place. Everything can be complete same
time. While listening to Hindustani music, you can read the newspa e, like my
kid, can talk with friends while playing video games. That is why %y people
enjoy using it.

Informant K04: T
Another reason | use it is to be able to listen to music w@g o!;s or vlogs at

the same time. If you want to buy things, then you can to doesn’t if I play

games while Iisteni_ng to_Hindu§tani songs. Watch pegple sing on reaki shG\/\stT
you can watch movies while talking to friends. & _{-)
d j\,‘?
6.5.1.4 Virtuality \, NS {\T
% ing@iaﬁon of new

r&l%t'ed to the ability of
N,
new media to access communicati cesses andintormation via online platforms

\Vithlt object ‘Oé{éople in order to obtain

or sites without interact directl
information or make vir ths. l 0’
v/
Informant KO1: & &
N O O
| also saw th g?ing ith t ot’th ‘e:?eople. But I notice that the individual is

€
alone. Appa% ey huddled in' W. @u shouldn’t see people. It does look weird,
but it ha ur busine ?alsier. here is no need to find people to gather and

chat wit
Aﬁ Q’T
Infow 6: N
ple, if you play games with friends, you don’t need them next to you. I was
i house and he was in his house. If you want to meet awek (girlfriend), you can
meet her at any time and place. Just use WA. Then you’ll be free from being chased
her father or mother. But you can’t just hold her hand. You can only hear the

voice and look at his face. It’s OK like that from not being able to see her
continuously.
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Informant KO8:

For a variety of reasons, | used new media. Using new media is simple
enjoyable. You don’t even have to go to your next-door neighbor’s house to h

or her. We can see them in WA. It is simple and time-saving. I, who enjoy I{W%t
cook, may do so from the comfort of my own home by looking at and searchi
new media. There’s no need to hunt for a teacher to instruct me. &

0
on

6.5.1.5 Interactivity \}

According to the findings, the informant’s factors aff ctiW\mization of new

media are articulated interactivity. The purposes of i i ar@ to the
ability of new media to engages communication, processes  and gin orfh@@n
| S
interactively via flash website; scrollable; and hyp%on ary nling plat 6%!’1'13 or
sites. ? \ &
Informant KO3: \ ) é

Furthermore, we can all interact Wit% media \m&)h i E}Ways. Everyone is
ome. T

on the phone. We have returne I

ifefis "in forest looking for
vegetables. We can still talk an face therepltuna ear strange at times,
t and tﬁﬂc people who are not in

but that is the current situation% n stil
front of us. Its only we can’t touch 3 ’ N
Informant K04: %z "' 0‘
d &
I enjoy it the most | ca \eq ment (Qﬂ blogs, Facebook, and WA. The

oddest thing is that#,see Garto 0gs @gs. Everything is at our fingertips
and we can get what ant: eun to press, simply scroll on the screen.

Everything cangbe edjlater. Tybu m%# to read it? Do you want to see your
face? Do yo hean the_ voice~ Eve_r)/ ing is conceivable.
NN

fé; ,Dj, S

Anotqure is that all of ns)\lvs;]o use the item can ask questions or share
opinw t like in WA. At a tm're like this, there is a multimedia component. There
ar Itings, pictures, songs, and videos, as well as the ability to write in there.

oking for information, the information can then goes into greater detail and

j rom one location to another. Simply press the word with the color, and we will
receive additional, more detailed information in a moment.

3
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6.5.1.6 Hybridity

According to the findings, the informant’s factors affecting utilization of

media are articulated hybridity. The purposes of hybridity are related to the@f

new media to engage in culture mixtures via mimicry or ambivalence i ives of

Kintak.

Informant KO1:

e&nt
to follow the current of modernity in this co read_inr the
newspaper, the government always tells us to ¢ oth ing to
consider is Kintak’s sensitivity. Either it’s simple ]

ontinue
to ignore is what hemik (outsider) does. Howegver,"1 b t theé%]; in this
village are only temporary if they adherw\ ider) Q{I re. We still
have our culture and always keep mtac(\ O

Informant K02: \T
N,
But I see that we're all a little tszdgr). IS ICIaI to us is already
present in hemik (outsider) cult : used en wi owplpes However, we
occasion, blowpipes that they ome. But the mobile phone
IS never forgotten or a ha§ become a cultural tradition.
don't know, but, it w ixed (I| ce) wi emlk (outsider) until there was a
slight change in th
)

now always see OA with m nes. re with a phone and, on
e forgatten
Now Kintak is more like a Te o hfn od Must Be Crazy character. |
!
2 9

Informant KO

&
But, we ger;t n asé\become weaker with the culture of outsiders
since we,s using n dla {hew resistance and negotiation for a group of
peopla.kfmal relations). | \s’ay that the OA culture of this village is a bit
contaminated and not like the c re before. Previously, we used to like to gather in

bers and go to the forest with blowpipes for hunting and gathering forest
But now we like to gather people to access social media sites or play

Ia%
0 games.
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6.5.1.7 Obsession
According to the findings, the informant’s factors affecting utilization of ne

media are articulated obsession. The purposes of obsession are related to theﬁ%\;

accessing social media sites; and online gaming. -\

Informant K02: \,z
he A. FB, IG or
1& It looks like they
hemselyes. Especially,
childrerns lives would
. 1 alway isé them
o

, young peo Ie’n&,\ﬁ:)

all cha?e because this is not

our culture. \j("
Informant KO06: \)z 0\ \ %\V{'
Talking about playing this game is reaflyfun._It can be ali WQQ in one day if
ke l
e

My children are on the phone all the time. When we aske
TikTok. Sometimes | feel dizzy thinking about them with ne
are obsessed with new media. It seems like they can’t ¢
when they pose photos or videos on IG or TikTok. Perhap.
be miserable if they didn't play with that thing for jus
to reduce their access to social media sites. But, you
hard to accept our parents’ advice. But I hope the

ew
you don’t play games. Sometimes, games e re er . u bedtime. And
when you wake up in the morning, think,about w )@Vant to play today.

Sometimes | have to cheat my wife*and e newspaper. But I
actually play the game. On so i
house due to being afraid of mﬁ@m w

ayi

le hiding behind the
work because | was tired of pl games’
can forget everything. 1 2 als%g to ,}ay

ay that I never went to
Informant KO7: 4

e played this game, you
\h @)
| also play fewer games. obab'y, I like othe media features and applications,

such as Facebook,or S. firs g | do when I wake up is check my
phone. It has on kind of da but'u%.—éometimes it feels so engrossing that it

feels like you want to use\it again and again. After all, FB can get rid of all

my proble »Qrfn I use new media. It feels like life isn’t

complete otwdon £ t stuff: ‘But if you use that item, it's even more

dangerous. r, it will be differentyWe may be dizzy or crazy. Many things that are
A one can happen lat\ ou don’t want to?
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6.5.2 Secondary Theme - Non-Kintak
The data revealed that there are 4 minor factors affecting utilization OfT
media: cultural mixture; user ability; Islamization; and addiction were c@%\ud

emerged as secondary themes to the major themes.

6.5.2.1 Cultural Mixture

According to the findings, the informant’s factors af
media are articulated cultural mixture. The purposes of ¢
common culture, religion, economic, technology as
and exchanging ideas in the context of i ra{' [\V/

experience of difference such as acceptance; % on; a\]d I
Informant NKO1: cq \T ,<\
N
Kintak sometimes likes to followeltsid&s m ,qweat;iz? use. They also want
y

to try it. That is one of the reasens t media: It is probably because
they are sensitive or a culture shoek. '% they to spend time or take a

walk in Gerik, Klian Intan, ofPengkal . a%l\low it seems to be kind of
integrated with outside %@ robably bedause e associations on the social

media with outsiders. They a n% refatlz;ly good income since they now

work more as labore et higiﬁ , and n. There is already less hunting
re ha n a lot of logging activity. That's

and gathering forest,products s
why sometimes you change t up t(t.J or three times. "Follow the current
trend,"” they sait. 0

!
2 9
Informant NQ.
_ £ . _
| think t sing thi emﬁned?&i’probably because of the mixing of culture with
qggs%
e

outsi pecially social me ia}But what | like is that the culture of reading

newspapers already exists in this village. They are getting smarter and there is a
go g%gration of new media in this society. There are many things out there that
increasingly knowing and using in their daily lives. What | saw was WA, FB,

many others gave new things and cultures to them. Find a job now using

socfal media. That being said they are beginning to accept a new culture that is
eficial. In addition, Kintak is a little sensitive to people. If it’s something he
doesn’t like, they won’t go. But maybe this new culture feels good and that’s why
they follow. But there is also a culture that | feel is less appropriate, kind of addicted
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to online gaming. But fortunately, Ustaz (preacher) always advised them not to do
bad things with the item. That’s the good thing when they convert to Islam. This is

said to be a good new cultural adaptation and we all want it. T
Informant NKO5: (’}

They possibly use new media for a variety of reasons. The impact of o ulture,
however, is the most significant. We currently witness Kintak in ik, but their
knowledge spreads to India due to the popularity of Hindustan on
then excel at leaving comments on websites like blogs and vlogs. They

and adapted to new cultures as a result of their desire to Jlearn®about what is
happening elsewhere. The clothing is fashionable and fi ?ocal populace
perfectly. There aren’t any more disorderly, uncontrolled o ] te to the fact
that they are already proficient at purchasing onli nd Lazada.
Additionally, they all have jobs and money. They unders that a nto the

new culture without losing their sense of race or ¢
Besides, they are genuinely quite sensitive, and they a

opinian:
at

6.5.2.2 Audience/User Ability

JZ

b

According to the findings, the nform s fi tors tin Qization of new

e

media are articulated audience/user |I| Tl}.e po S fagt:s'hence/user ability are

related to liberal views instead ical vie e CO&QK of power imbalance in

the new media, in which ch co’trol elme ased on personal needs and
desires.
S §

They are aI ing smarter no b e they are the ones who decide everything
to the ne In the e c that they were influenced when they first
used soeia ia. But W y a‘i?the one who control the social media. They
becon%le who are not eas%(m elieve and active in choosing media content. In
addi y also share their own opinions depending on their situation and social
reI |ps For example when they WA me, they always bargain about the price of

etables and other items. As well, on FB, | can see that young people actively

3 s in update and comment. It seems that they are to advance in the context of
new'media.

Informant NKO
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Informant NKO05:

What | see is also the reason they can control that stuff, especially social media.

them as more powerful because they decide what they want. It can be said tm
are very active in using new media, especially social media. Like they Wl’i%

FB, or comment on blogs or vlogs. One more thing, look at what moviés t
watching. Of course, they chose Hindustan first before other films. Talkm&o
use of this new media, we can see that Kintak is a smart person and c s what he
likes. The new media, on the other hand, tries to present a variety m&%ns based
on the style and culture of the people who use it. That is why % now more
modern and advanced.

X
6.5.2.3 Islamization é '

According to the findings, the informant’s factexs affecting futilization 8f{§W
media are articulated Islamization. The purposes amizatii)'n Rr.(%;eg {g‘{t;?le’s
capacity for gathering and disseminating informamith' M fun aqn\eﬁtalism,
such as using the appropriate words, practi@%“ecti nication; using good

words, practicing noble speech, using¥ we -sof? ok& anguage, and

N

communicating in a way that is sim to)nd«;{ﬁ%y Q}
\ &

Informant NKO03: Y' I :

The Islamization factor Is aather asp af orts the usage of new media.

am, tha itive thing. They become more careful and
media, especially the I media. Islam pushes us to move
ere be a right approach, and one must

always practicﬁ m an n:g’raul? om following lust. My observations

indicate that
continue to @ﬁv
they alw eak in at s, understandable, and ethical manner. For example,
they al mmunicating with me when they WA since they polite
and use_simple language. >N

N

Inf XNKos:

e most important thing Islam helps a lot in Kintak’s life. There used to be animism.
But*now, since the embrace of Islam, they have almost the same culture as outsiders.

ar it politely and there is no more wearing a loincloth (cawat) in the Kintak
community except during Sewang. The aurat has also been taken care of and many
have started wearing headscarves or songkok during prayers. This is all the reason

dia i an Islamic manner. For instance, they
d jusefulinformation. Even when using social media,
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they learn through the new media. After all, Islam does encourage us to use or do
something for a good purpose. Coincidentally, in the new media, there are many
good things that we can take and practice. So, use the new media prudently. N

do bad things with new media, such as seeking information that is forbi

Islam, lying, being rude and rude if using social media. Use proper et&n
communicating using new media.

It’s easy. Use words that are noble, accompanied by respect an rification,
pleasant to hear, gentle, and courteous especially with the elderly an
young. Then avoid something that is munkar (bad) and always,foll
(etiquettes) in Islam. Also use words that are lovely or contain things that are
exciting. This is because sometimes delicate and righteous or’dwfe people happy

and relieved, more valuable than money. '

6.5.2.4 Addiction \d'

Y
. S
According to the findings, the informant’s f: s affecting uti ationwo_ new
V

4
media are articulated addiction. The purposes of %essio M ted ts t{ze routine;

accessing social media sites; and online

%

EC') >\77 S

Informant NKO3:

ormant NKO03 o c}

But there is also a culture that\g”'s les riate,kind of addicted to online
gaming. Until someone is careless @nd do o things, because it’s hard
to stop playing the game.. ] ca that p in this village are addicted
to social media and playi ] injes

because they are tired of o

people don’t go to work
n'wa@ no difference who duped the

parents into thinking were jo

playing online ga There ar

in

6.L5upplies when they were actually
want to play online ga I
his vil }.l 35

cheat on their wives because they
tand the situation right now. But that
is what really happ
Informant . \(;"
%A ’ <>

But there h Iso been thel‘rissu'é$'plaguing Kintak since it used this new media.
Addicﬂg%also one of the fact rs\)m the use of new media. This can be seen through
Kintﬁ? tude of relying too much on new media, especially social media. For
ex wthey talk to other people, but their hands are busy talking on the phone.
e of voice will also be raised if someone asks or interrupts them while they
e on the phone. Indeed, Kintak is a little different when it comes to social media.
They will always be addicted to accessing and updating social media. It looks like
re’s no other work to be done. That doesn’t count on those who are addicted to

online gaming especially young people. But there are also older people who play
online gaming as well.
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6.5.3 Minor but Distinctive and Remarkable Results - Observation

The results revealed 3 minor factors affecting utilization of new media: vi

communication; virtual relationships; and environment/family atmosphere. (0\

6.5.3.1 Virtual Communication Q

According to the findings, the observation validated the findingS¥data collected
Z'on

from the interviews on the aforementioned factors affecting cif new media:

digitalization, accessibility, convergence, virtuality, “sinterac iv?\'y\\dbridity,

L ]
obsession, cultural mixture, audience/user ability%vizatio : 4dg@b‘§
Majority of the Kintak is intentionally using ne as.a vir omr%mation
tool to communicate via computer-mediated &aﬁ?n\ C) V\@E: face-to-
pre@&ly be reached

p@r media was also
N

face interaction in order to connect with"people;who coul

through social networking sites. Ti intak’s \hﬁa 0

facilitated by: easy access to mohenes; Qﬁord

\ &
mobile phone operation; good. elec citj \good n?bvork coverage; trend; and

em phone prices; simple

peer influence. Readin% materials, s (}ihg@ssages, making phone calls,
4
\vachi

online shopping, Ii:‘@to n]u ; n@aos, and online gaming are all

examples of h0\n media™i 'sed é%eek knowledge, information, and
¢

entertainment %k haowever; stﬂ’l nderstands about utilizing new media in

NN
accordan% slamit. fu ent@] since they are always performing prayers
. | s o | o
and practieing Islamic commun@én ethics such as speaking the truth, being direct

@nt, using decent reasoning, practicing ethical communication, employing
& ft spoken language, and sending messages that are easily understood.

238



6.5.3.2 Virtual Relationships

According to the findings, the observation revealed that majority of Ki
regards virtual communication as one of the factor affecting utilization of n \a.
Kintak accepted virtual relationships when someone, regardless of famiﬁ%iends,
became more comfortable with existing online applications such as WA{ FB, IG and
TikTok. Kintak is also rarely seen in groups; on the contrary, it has¥become more
individualized as new media has become more pervas maf effectively

virtualized the relationship-building process. Virtual co icati an for a
23

ability to access at any time and from any locati

% f cl@'ess or

physical contact, and the enjoyment of unaeco urth Vg, virtual

relationships allowed Kintak to do two thi %&he

Wh@ﬁlly interacting

with peoples via new media. The;(gs stiII%\'ﬁe‘t gs\ﬁke hunting with
N,

blowpipe, gathering forest prodx% ﬂ d@er housework while

establishing virtual relationships. Kintak

in virtual relationships l% d

F &
has to leave the villa&gneet pf IS is %@Mo the fact that leaving the village

incurs numerous £nancial co 'as ttxﬁlﬂental, food and beverage costs, and
¢
related costs eetings wi peﬁplé'iRGeriktown or elsewhere.
NN

_ _ L 9
6.5.3. ironment/Family A@éphere
$ording to the findings, the observation revealed that majority of Kintak
& s environment/family atmosphere as one of the factor affecting utilization of
media. This can be observed when the majority of people in the village use new

media to obtain information or contact family members and friends. Further to that,
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all family members in the house use new media. For example, a father might be
looking for information on Wikis or watching a movie on YouTube; mothers HT
be looking for recipes on blogs or vlogs; the kid might be playing online ga@d
the neighbor next door might be interacting on WA with friends. ituation
would be seen as a current trend in the Kintak community, as all villagRan be said
to be dependent on new media. \,

\X

6.6 RQ4: What is the Barrier of Utilization of New ja am nw

Kintak’s usage new media in terms of barriers ilization w af-) ia
transcribing and translating verbatim data infer s\,WII as
triangulating analytical field notes. V \ %Y.

The results revealed that all Kmta@n faces rri@ utilizing new

‘§§ages in the light of

N
today’s digital communication. % 0 @
¥ Ly

Informant KO01: %
Of course there are b ersint

Informant KO3 s &

There are ma of o’stz;cl mﬁtlb‘nj new media.
Informan ¢ b o V): é\

Of co e fa barriers to usn@ﬂv media, especially old peoples like me.

media in the context of sending and réc lng info gor

Lr% NKO3:
6 rse there are a lot of barriers because they are OA.
ormant NKO4:

1 see it’s just hard to utilizing new media.
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Informant NKO05:

N\

There are barriers for them to use the new media. Y~
The major theme shows that 6 major barriers in order to increase th smavion
of new media: language barrier; semantic barrier; physical barrier; | barrier;
socio-economic barrier; and socio-psychological barrier. Emotion% r; attention
barrier; and context barrier were all coded as secondary the esw major themes.

Observational findings revealed that environmental bacri siological barrier;

wrong choice of new media barrier; varying perception of real yM@
o o | _ 18,

facilitate validation and reliability of barriers of ation m}n dia %‘ST inor

themes but distinctive and remarkable results. ? \ VP’

%
Oe

t@ion of new media:
“« Q-
cal ier, cult&bbarrier; socio-economic

N
barrier; and socio-psychological/barrier.
g | 7\ S
4 ¢ &
6.6.1.1 Language % 6
N

Accordinc& findings, t }"formgnf’s barriers to utilization of new media

are articulat@uage rriers. Fhe lers are related to the different languages;
4

technic % igug

ages; a us\\‘r’@rds; slang or jargon; dialects or accents;

abbm@ s; and difficulty in understanding.

mant KO1:

anguage is the most problematic issue. Everything in English If its Malay, then |
can understand. Not everyone from Kintak can speak English. I am also not very
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good at English. Even in some of the Malay language, I can’t understand words if
they use words that we rarely hear or use. I also don’t understand the language of
professionals. We are not high-levels and only attend primary school. Some pe

in the new media simply use abbreviations, which we do not understand. Worés, w
multiple meanings are also difficult for us to comprehend. The Indians spe%)'l,
the Chinese Mandarin, the hemik (outsiders) speak Malay or English, and we/OA,
speak Malay and Kintak. &

Informant KO7:
Sometimes it’s hard to understand what they say and write. T Mge we use is
not the same as theirs. They use the White (English) language: se Malay and

Kintak. So, like chicken spokes to duck. We are also lazy a aSte time if we want
to translate. After all, I'm old and didn’t go to high sc ;I

ckily; 1 knew how

to read, write, and count. Otherwise, it’s difficult f e to u&xq#media.
Sometimes we can’t understand young people’s language ‘since it i fiC t\to
day’s peoplg: The \%ds

they use are sometimes difficult to understand par rly use} ofislang or j@bn as

well as dialect or accent as in hipsters. N
6.6.1.2 Semantic Barrier %\) W

According to the findings, the info%’s barrier: tiliiag% of new media

are articulated semantic barriers. :E baiera aée’e to@l;% idioms; incoherent
d %

sentences; polysemy (multipleﬁa' g WN h(ﬁ&ayms (homophones and

N

homagraphs). (')Y' \:I uj,' S

Informant KO02: &\ %
N

There are num mwbst cles. ihn used in new media, for example, is
flowery, and there are poems. /¢ 's,difficult for me to understand. Sometimes he writes

something we understand s ing else. Because cultures differ, so does

/5

icult me to understand the words and sentences

the lang i
used pa:'c with multiplé’meaning.
Infow 8:

ead English at all. I always read Malay. There are also two or three words

ntences in Malay that I do not understand. I don’t bother since I don’t know.

Read which one you understand. It’s also a word with two meanings and makes me

ifused, like the words “daki”, “semak” and “perang”. Usually, if | don't
understand, | ask Ustaz (preacher) because he is smart.



6.6.1.3 Physical Barrier
According to the findings, the informant’s barriers to utilization of new mv
are articulated physical barriers. The barriers are related to gadgets and ap[@shs;

the environment (noise); time and distance; and inadequate messages. -\

Informant KO03:

There are many stories about this obstacle. Plus we OA and'Siti ze fogest. If in that

city, the story is different. Everything is simple and 0 get. If the phone is
damaged, you will not be able to use the new media. It ‘tm teWetwork
tower collapses or hits by a tree. If that is the case, then everythi bé sed
Waiting for the repair took at least 2 weeks. Another i nsi, t er
and lightning, we can't access the new media bec sn't

work at all. That is the situation if lived in the f itié! message and
information that we seek, there is a lengthy messa . I have
no idea what they wrote. This does not inclw t peo;&end. Uses

d enc is excludes
words understood only by the person sefdi
Informant KO06: cq \>T

N,

It’s also dizzying if you think ah%barrﬁrs ifyou Wa@ use the new media.

improper words, long sentences, and diffic
gt
Often, the main obstacle is my which d ph;gfez It can be used, but it’s

not like the latest young pegple’sphone: it’s an old phone call, it’s
always asked for an update. date v It is probably because my
phone is outdated. Som tes, 1 can 't do it. Wanting to send

ettited sometimes waiting to send a
es noi en 1’'m using the new media or if

offeedIt ma stressed.
L

I
6.6.1.4 Cultu %er ’ 2.9

&

AcCording to the fin "gs, thednformant’s barriers to utilization of new media

-

are articulated physical barriers.q»é barriers are related to ethnic; religion (beliefs

N
an%ﬁiices); behavior (norms and values); ethnocentrism; ethnorelativism; and
r

6 ypes.

message. It doesn 't couqt if the ct
a friend calls to ask#me to'go for
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Informant KO1:

Another barrier is that Kintak’s culture is not the same as hemik. We are g
people and don't like to tell lies like hemik out there like in Gerik or Pengkalah{ .
We are always deceived by hemik. That’s why if they WA, we are silent a ot
entertain. | also always advise the villagers. If you are looking for infofmation on
new media, look for something that suits us. Don’t follow that hemic c Later,
we lost our culture. If you watch that movie, don’t watch an 18+ [e_or a porn
movie. We will lose the identity of our people. We also can’t really f%e culture
in that stuff because it's actually the culture of the white peoﬁw tern). Just
follow what is good and suitable for us. Don’t just simply adgpt to“éther people’s
cultures. Q"

l

Informant KO5:
The barrier to using new media that | noticed is that Kintak IS ve pMm SEIT:
iaers

This is our faucet; it’s sensitive people. We also don’ long well h'ou

for fear of being cheated. Our culture does not to . Don’t think
those who wear ties are good people. Sometimes deceivers. We
may look a little rough and dirty, but we don’t likéfto dec iways say
the right and true things. After all, we knowAthat ‘Q@ d things.
Similarly, we do not follow the negative aspec ia. If you use the item,

you have to use it well. If you take a re f ikT@ ke it politely
and respect our customs and culture. Do notyfollo f outsiders because

they do not live with us in this village(0
": y N
0 &
-

6.6.1.5 Socio-Economic Barri ¥ ; AQ/

According to the findingsg the infm'—man l ag%[\o utilization of new media
are articulated socio-e%ic %@bjib C/Q;xrriers are related to status;
occupations; incon& tio@terac@

O

N [
¢
Informant KO :% S (j)
. AN
Furthermgre ncialrbarr inc are significant. How can you buy a phone

or top- nternet aécouftt if ygil don’t have any money? That’s why we can't
alway%lew media. The issueds:that many people in this village are unemployed.

ting and gathering\rsrest products. The income is low and uncertain.

We just
M%&s because we don 't finish tertiary education and it’s difficult to find work.
the e

e, it’s difficult to find work for people who can 't read, write, or count, such

Iderly. Of course, you can find work in the village. But, a job in a town, such
as'an office or a supermarket, is difficult to find.
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6.6.1.6 Socio-Psychological Barrier

According to the findings, the informant’s barriers to utilization of new mw
s

articulated socio-psychological barriers. The barriers are related to percepti%

and expectations); appearance (physical, voices and gestures); and prejudl&

Informant K02: \)

Aside from that, the reason Kintak does not use the new m
cheated by outsiders. Kintak has a low population densi
welcoming to outsiders. It makes no difference how
receiving ambiguous information or messages can
media. If the message is important, such as news or
of us will not understand because the langua
circumstances, we don’t want to utilize ne

it’s 'fﬁ%ﬁlt to
understand. That’s why we are utilizing new me it ainin ?- isten to
and watch Hindustan every day. o\ i\

Informant K04: \: , 64
This obstacle is actually to look ba what w %n ‘g\ect from that stuff.
Sometimes the contents of an item EFO ev% eeds anq,‘:1 ectations. We hope

isythat fear of being

Iy, wL’re t very
itive (!\(gfear of
utilizing tfe riew
ment information @n%y
high der

for other things and also get o gs when use t tem. For example, |
searched for information on otlﬁ\ t dis Inting results. There is
her that . If the songs and movie

not much information about A cul
stuff are a lot on YouTube, i&?eause Jf the i of young people on social
media. It's dizzying me. e are also y unb
on'
le

ople who don't use with social
media stuff because they eel equé e out there. Our style of speech
is mediocre, and our of clothi

% ess tive. That is why there are still
people who isolat& Ives villa en though they still use the new
media. NG

N )DL O
2 9
6.6.2 Secon@eme Non-K t&-’
Spovead
T

evealed that tﬁere‘ﬁre 3 minor barriers utilization of new media:

&7

emou'% rrier; attention barrkr, and context barrier.
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6.6.2.1 Emotional Barrier
According to the findings, the informant’s barriers to utilization of new mT
are articulated emotional barriers. The barriers are related to feeling and @ty

such mental blocked, preference and prejudgment and sentiments. -\
Z thrjir needs and

t
e edia_and act

Informant NKO1:

Kintak is a straightforward individual. If the content does
expectations, they will not use new media. They will avgi
as if nothing happened. If they believe the message is
difficult to understand, they will respond with ag
example, will be afraid to respond if they believe th
hostile. Kintak will ignore information in online n apers, wiki

other sites that they do not understand. This Wil?g

many beneficial aspects of new media. \ &
Informant NKO5: C}) W & E

Kintak, as we all know, is extremely sensitiver As w& m s@arn how to get

along with them and communicate (with, them. th or emotions are

disturbed, such as worry, restlessn o eaﬁn ey Will not new media. They’d

rather be alone or take a walk i st. Similarly, if the not understand what
) .

or Kint f&may appear tough and

IS in new media, they will n%

energetic, but they are very sensitive an feel a person. Never insult or
ridicule them when speaki g%. A:Lays @ompliments and make them
happy. Otherwise, they\% and aceept de%;eople.

6.6.2.2 Attention rie %
N
Accordin m&ﬁn in@? "glfo ’s barriers to utilization of new media

are articulat tion barriers. heg iers are related to attitudes, opinions and

trustwm%' d X~

O
S

$

n mNKOS:

e ‘ehallenge | always see is that there is so much information in new media that
Kintak doesn’t know which one to choose that is best for them. They are also
occupied with work because they want to make money and do not have time to use
new media. But there was time to play the game. Another thing to consider is trust
when speaking with Kintak. They will leave if they believe the message or
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information is incorrect or difficult to understand. The people of this village only
believe and comprehend information provided by headman, Ustaz (preacher), or
JAKOAs officers. If it is the others, it is difficult to say whether they will acce

not. I believe you're the only outsider they truly trust and can collabora%
Other previous outsiders never received treatment like you are receiving no%

Informant NKO5: -\

Aside from that, I notice that they are less focused because there are so‘any options
in new media. As a result, they are perplexed when deciding on the appropriateness
of the information. When it comes to sharing information or conneeéting to others,
they sometimes make assumptions and have negative feelings %‘Hhe receiver or
the person contacted. This could be due to the receiver to eir'feelings ina

previous message relationship.
N2 \g

6.6.2.3 Context Barrier !;\ i _\C}
According to the findings, the informant’ iers t(u\lﬁi iof of @media
T

are articulated context barriers. The barriers w d t@\:ult , valu d morals.

<, )
Informant NKO1: \

\ AL

Furthermore, Kintak’s values and™orals ery Wliffer rom those of most
people. They are the gentle, %S, acﬁj well =ma d typess. So, every
information and communicati ess w vé mustBe’ ethical and take into
accounts our values and culture. erwise; the infor a‘Q}nwill not reach them and
the message will not be d iv&(ﬂtheq Morgover, t%are very sensitive, as | told
you before. {

3

s &
Informant NKO05: &\ l ;\ é./

Aside from that, Kintak'has a Itur ‘éﬁﬂ values. Perhaps our understanding
of a word or phrasetis differgnt gtlhe' here may be some words we use that
they are unfa r with or have, neversheard of particularly in formal languages.
Another thi we must S gi em room to communicate and never push
them. If they,arerdepréssed, fthey witk.most likely refuse to serve. Maybe we're the
types of pe ho can aecept'and t@lerate stress, but Kinzak cant.

>
9
@qor but Distinctive and Remarkable Results - Observation
The results revealed 4 minor barriers utilization of new media: environmental
rier; physiological barrier; wrong choice of new media barrier; varying perception

of reality (abstraction and slanting);
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6.6.3.1 Physiological Barrier

According to the findings, the observation revealed that several Kintak pecwv
are experiencing a physiological disorder or barrier that is impeding comn@3 n
particularly. For example, old peoples have visual impairments such as vision
and hearing problems that resulting articulation in communication. At theé same time,
elderly people are affected by physical disabilities such as stuttering, $€rabbling, and
pronouncement of incorrect sounds due to a defective vocal m

riting of the

elderly is also hindered by hand injury, shaky hands and poak.eyesight.
L ]

N4
| S
6.6.3.2 Environmental Barrier 4 \Y

N\

According to the findings, the observation vea&ﬁd majq@ggf Kintak
peoples are experiencing communicaﬂ\mrs as a t o@%ther Nature’s
disasters such as thunder, lightning,(rai ; ;@3 also plagued by
technological barriers such as

er than i0S (iPhone

Operating System); mobile

delay in sending and r
slow internet con&a;q a issi used by a faulty channel or
telecommunic tiogt{ coll : d distance of technical support.

. wOrAY o
ding to the flndlng@é observation revealed that majority of Kintak

ha \fficulty in selecting platforms or websites in new media. Not all Kintaks
Q tand and utilize new media effectively. Among the barriers that can be
erved are: utilizing regular mobile phones instead of android phones; sending or

receiving longest videos on YouTube rather than WA, FB, IG, or TikTok; shopping
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on WA and FB rather than Shopee or Lazada; and choosing to believe news or

information on WA and FB rather than online newspaper sites or wikis. Yv

\
6.6.3.4 Varying Perception of Reality Barrier iﬁ
According to the findings, the observation revealed that majegity of Kintak
distinguishes oneself in in understanding the communicati$;ses and
information served by new media. Kintak have unique anWitive ways of

interpretation of reality related to politeness and courtesi mong e' barriers that
can be observed are: set of beliefs; preferences; needsgand expectationsitri gér\éﬁd

/
t

cues (self-representation); condensation (abstr n) of communica i%'n} and

information; and communication and inforw M (inf rgp\eés and

assumptions).

i,

A

6.7 Suggestion Improving Utilig'cogf I\kz e
in“ter

o
Kintak’s usage new med\ ms Mtio@@proving utilization was
\
revealed via transcribing thing erba lda@ﬂ 13 informants, as well as
ieid a

triangulating analytical f tes. Thé Kintakds tc@;ne suggests 3 ways to improve

the use of new media; technolo a:all rover@ financial assistance/subsidies; and
exploring per M gl? affaj \The non-Kintak’s themes included
harnessing @al knowlgdge n rk and developing new media literacy.
Observ 'o‘Nndings’re aléﬁ tr&’RUecoming digital community; learning from an

expet\ empowering a digﬁt(;? expert were coded to facilitate validation and

\

of suggestion to new media improvement as consequential themes with

@nct and remarkable results.
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6.7.1 Kintak
The results revealed that there are 3 suggestions for improving utilizatioT

new media: technological improvement; financial assistance/subsidies; and @ug

perspectives on global affairs. *
6.7.1.1 Technological Improvement V

According to the findings, the informant’s sug 'oz it

improving

-

utilization of new media are related to upgrading networking,infrastructure g the

Y

.S

right mobile phones, big internet data and free public Wi-Fi '

Informant KO1: ? \
|§

| suggest that the internet tower be made ter. thq{ agers could
use the new media. Villagers also needw ones tha fq ernet. So they
I

t
can access the new media. Then buy the dataythe intern ds _g ata in order to
use it for all sorts of things in new r% It wou different-story if there was
free Wi-Fi. Previously, there was the Wireles ageProj r free internet. But
not anymore. | do not know wha%ed to the project. (3.

Informant KO7: A

Y:'\ S
Let’s fix the internet b ear the tower. 'It's}lways to make it difficult for
ays
is vil

‘i(/q}j

e

people to use the new media Ca% d@}naged. We need a new internet

tower that is strong, wand . At present, the tower is far from
our village, makingj{ ult for us to acce e internet, which prevents us from
t thevsame i

using new media m additieny; our phone is always broken, so it's
hard to use tha@%di
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Informant K02:

expensive. If we could use a good brand like Samsung or iPhone, it would b

for us to use that item. I am hoping for government assistance to buy p

internet subscriptions. If not, how are you going to use that new media ifyyou don’t
have access to the internet?

Informant K04: Q
We have talked to the JAKOA many times, but they are silent. W‘Help us use
ial

If it’s me, give me subsidies to buy a phone. Now the phone is getting T
S
d

the new media.” All hemik (outsider) use that new media. We use it, but we
don't have the money to buy a phone and internet service id Jto wait until

further notice from the government tells you when the b r eaw
L ]

Y-v
6.7.1.3 Exploring Perspectives on Global Affairsé ' _\‘-}

According to the findings, the infornY’; sug% or @oving
utilization of new media are related to techniw an(ﬂan ining@:{:shops.

&

Informant KO03: \ O
\ Y
Teach us the right way to use thaEw}ed(ﬁa%'JTyo *G’%.ﬂd give us a short
inf

S
course or training on how to use media. T e ake better use of the
i0

N
new media. Later, we will get N& or We éﬁluse that information to
develop the village as well as beco N

Informant KO7: % “' 0’
d &
Teach us the right Qﬁuse élw \ew\ edi (Earhaps you could give us a short
course or training % 0 use'this mt@ hen we can make better use of the
new media. LatergWwe Will g info ion. We can use that information to
develop the vill Nen s:%e’rho@g»&ed.
%? &
6.7.2 No% ¢ /s S
Y.

eresults revealed that t are 2 suggestions for improving utilization of
T Ly

ne \ia; harnessing the global knowledge network; and developing media

3

m 1Z

ﬁ
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6.7.2.1 Harnessing the Global Knowledge Network
According to the findings, the informant’s suggestions for impro

utilization of new media are related to digital divide, global platforms partici :

and introduction of online businesses. A
Informant NKO1: \)

az. Sulggestions are

already at our levels. I am just waiting for the budget implemented, and it all

depends on the decision of the central government. Not o at, we a e plans
nd’f

to encourage them to venture into online business. M Kintak produ rest
products can be marketed as well as provide incoer@\m. We also pg ttése
i B

new media to mingle and mix with people out ther ain new‘.kn wi .

Informant NKO05: ? \&

My suggestion is to educate them to use n \(a in ette ﬁction. Itis
not only to obtain information; they th ct as of@‘(maﬁon to be
shared through new media. Apart from thatithey ¢an bgﬁe ss online. They
can sell their petai (stinky bean), bar%shoots, more. This will benefit
them, and they will not regard this ei IeR in :

| suggest that their digital divide be resolved at an immedi

6.7.2.2 Developing New Me 'h&racj

According to th%l S,

utilization of new m GZQe releit

media, find digitalreso

’ 2
ders@e new media; evaluate the new

e, ar&%dmpare various new media sources.

S

norman%' D) \(J
@

First m%emost, we must te cﬁ}Hem to truly comprehend new media. As a result,
they% proficient in the use™of new media. Furthermore, they will be adept at
de ining what is good and bad about what is available in new media. Finally,

m how to find and compare everything in new media so that they do not

G hemselves.
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Informant NKO05:

In addition, they also need to get a higher education to be clever and smarter

quit during primary school. Do not follow Hukum Sanyid (one of the Kinta
on children) and just listen to what your child has to say. If not, they will ca
9 ery

remain like this. If they are smart, of course they will be good at evalu
piece of content in the new media. This in turn will make them eff|C|ent g new
media and they will certainly use it in accordance with Islamic fundan%llsm

6.7.3 Observation

The results revealed that there are 3 suggestions for Zlng t|||zat|on of

new media: becoming digital community; learning from a Werlng a
digital expert. ¢ J _\‘-}
% 5
6.7.3.1 Becoming Digital Community 0\ %T
According to the findings, the &%on revea ajori Qbf the Kintak

involved and practiced dlgltallzatlo ew me WS ent when Kintak
visits websites and social medla add| on to |rtual<§ﬂ\ty for playing online
games. Furthermore, new e orjcom ation in the context of
seeking and sharing i tion. KIVI’:Ik i fhr!hb'%exposed to and has basic

4 ¢ &

Hization ew media as a result of this.

experience and kno ge In Ih
However, no onefrom me tent creator, whether for information
retrieval, information shar g, or Irﬁ El:IjS ess in new media.

..T,)‘r

nmg from an Exp@

o2
\l
oo

by

rdlng to the findings, the observation reveals majority of the Kintak

& about the utilization of new media from mobile phone’s sellers in town,
er at Gerik, Klian Intan, or Pengkalan Hulu. Aside from that, Kintak learned

about the utilization of new media from friends in the village who had previously
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used mobile phones. Kintak has never received formal or informal training in the use

of new media. If there is a problem with the use of new media, they will let T

without a comprehensive solution. (q\

6.7.3.3 Empowering a Digital Expert Q

According to the findings, the observation reveals that thereis"no expert to
consult on the methods and problems of utilizing new Y: ccurs in the
village. The use of new media is also not assisted or gui local (!}pigsuch as
villagers. Furthermore, there is no initiative to appoint ngages ev n} r&@nt

of the villagers to undergo a formal or inform es |n athq‘/gf new

media.

/Jz
O,o

6.8 Summary T I<\

N
All in all, this chapter pjél thethe Jhat(z;@rg ed from thematic

analysis revealed via transcr|blhd tr ver?% data from 13 informants
I L

as well as triangulating f@n field inote Fbu Jor themes, preceded by the

g
demographic information, exploi \ho\ llowj l(g?needs and expectations of new

media; types andevelsyof uti f ne edia; factors affecting utilization of

new media; bar f utilizatio n'eV\trjgebla and suggestion improving utilization

of new % kTheﬁ ul f

substm under each of th@';:g;earch objectives as major themes (Kintak);

are p&ented in thick description and reported
se themes (non-Kintak); and minor themes, but distinctive and remarkable
Q from observation related to utilization of new media in the lives of Kintak.
e following chapter ended this study’s presentation with a discussion,
recommendation and conclusion.
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