CHAPTER 5

CONCLUSION AND RECOMMENDATIONS \z

5.0 Introduction A

This final chapter will summarize the whole discussion on the devel?ﬁt of da’wah
through social media from 2010 to 2023, as well as future challe . This section is
critical in providing a complete illustration of how the de mf da’wah through

social media affects the dare in facing future da’w alleng S.Wnore, this
®

research provides recommendations that could he%‘n i f\ﬂ%gg on
social media, as well as full attention to da’wah challéng e o%ézaome and
addressed. In fact, suggestions for future re%hh,?e'h'
end. \%

5.1 Conclusion % . \Y §

Referring to the previous ch iscussion d“ﬁn@s, the following are the

research’s conclusions base research ob ctiv@
S
Objective 1: To identify the concept’ vd(J social media.

Da’wah is an eff&\brin ‘@ Isla@ereby encouraging them to adhere to
} :
i

religious pri%& This* yes Gﬁ)oleheartedly implementing all religious

commar@ﬁedi}a ng gneself tg~dcts of self-sacrifice, submission, and obedience
A

b4
, while rejecting ang.orm of oppressive authority (faghut) that compels

\
0 Me. Additionally, it entails recognizing and upholding the rights of individuals
r

0 escribed by Allah, promoting virtuous deeds, deterring wrongdoing, and steadfastly

solely

rsuing the path of righteousness.



All the dare agree that the concept of da’wah is the da’wah methodology itself,
which we call manhaj Rabbani. The methodology of da’wah encompassewe
approaches: da’wah br/hkmah (wisdom), da’wah b:/ mailizah hasanah (%\with
good advice), and wajadilhiim billati hiya ahsan (engage in the best maﬂ‘kf debate).
Initially, the da’wah process remains consistent. However, as tinances and
technology become more advanced, we shall transition to using mo communication
tools as the means to transmit da’wah, which are referre gyésf 2h. The purpose

and goal of da’wah remain the same, which is to encourage, right ouwd prohibit

| &

Social media platforms provide a wide- ing Platform the@;entional
practice of da’wah experiences a signiﬁ& ion. T@e;ults of my
research highlight the significant cha\@v we reachyett to@&yle, underscoring

evil, but the medium we employ now is social media

o

the importance of flexible strategie connect %e -\éaudience. Through a
0 \

comprehensive analysis of e t data, 1 have i((iQ ified key indicators that

measure the effectiveness a’wah I‘ S Oh soci edia. Metrics such as likes,

shares, comments, and i e become v, lua‘bltbdicators, providing a quantitative

perspective to eval w impilc
xp&l

With th ion

!

¢

obstacles a wuni es. T CJHVﬁI;;}iOH shifts towards the possible challenges,
N

such as the requirem ?tect @ineness in the face of an excess of information,

ada anging technologi@vironments, and combat the dissemination of false

in ion. As social media progresses, the concept of da’wah also evolves. The dare

Q negotiate this dynamic environment with flexibility, genuineness, and a dedication
p

romoting comprehension among the varied digital communities of today’s globe.
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The target audience for each social media platform varies, necessitating that daie
possess the ability to figure out the age range of individuals who engage wi ir
messages on each platform. Additionally, this will impact the e:ffe:ctiv%\lr the
da’wah that is conveyed. Da’wah content on the social media platf ikTok, for
instance, should be more casual and the video should not be too lefigthy, given that
TikTok users range in age from children to adults. In contrz%wer social media

l

The sharing of da’wah on social media has obal rew)wing the

platforms such as Facebook, Twitter, YouTube, and others.

"X
knowledge to be accessed by everyone worldwi includi -I\[u&% and
indigenous populations. Dire must utilise ate lafg and\aggid from

offending the religious sensibilities of any

. X
. JFhe en%agl and ing nature of
the da’wah material will also attractwa)sity of n us]@? leading them to

willingly convert Islam. C‘) \T /<\
S

>

Objective 2: To analyse the K men a’Wah fi 2010 until 2023 through

social media. é\
BN
As discussed in Chapter 4.24a co h =3 alysis of the facts and research reveals

N O

three signiﬁcant&v rie ‘ega ing th%golution of da’wah: its influence on

. O

institutions, indi Is, andsbr ?!tin@)

I d%’wah rough jthe ia has been utilized to disseminate religious
4
S

Lo .

dy

=4/

4

messa e the early days o{gﬁm, that is, since the time of the Prophet S.A.W.
ey

Dufing that period, it might bekén as a medium for da’wah, as communication in Islam

to invite individuals to embrace Islamic principles and Sharia.
0 As an example, the Quran presents narratives from ancient times that might be
characterized as dramatic tales. Similarly, the Prophet Muhammad S.A.W assigned
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certain companions to engage in public poetry performances as a means of spreading
his teachings and countering the accusations made by the polytheists. For exa s he
instructed Hassan bin Tsabit to do so during the Bani Quraizhah war. This @ause
the poetry stage was the primary form of media utilized by the Arab ¢ ity at the

time. Q

The findings indicate that the progress of da’wah SO media may be
'n(ividr

classified into three categories: institutional developm al efforts, and

broadcasting. These three areas are crucial for the ncement wah. The
e g

advancement of da’wah, facilitated by instituti@ JAKIM, de 0'15@ that
da’wah progresses through many strategies im ed % s da’\wgﬁ unit. In
addition to their missionary work, the YA ingtituti pand@?creating the

YADIM Research Management Cen@C) throu

journal published by YADIM has be%dated to \hﬂﬂ?h
N
is accurate and trustworthy. % @ q %(')
Additionally, da’wa m

ti:I ¢ showing exCellent initiatives through the
, 1

eir; <ﬁ'tin efforts. The
@ g

thie information it contains

=

establishment of socia% latfo n udﬁng@cebook, Instagram, and TikTok.
2

&
The presence ofwcial In M atfor@z/ﬂl facilitate community members’
engagement Wi% instituti y pr@}%{ng them with an avenue to inquire about
¢

!
the social Eiz%hat once tlém(-}%g’wah organizations can also disseminate

informa%
the A

interdct wi ‘3 Wort&\lde audience. This prominence helps to establish
ility and recognition@stitutionalized da’wabh activities.

ext, through the process of analysis, it is important to pay attention to the
evelopment of da’wah through individuals, specifically focusing on individuals who

re considered as a dare celebrities. This is because his social media influence is

extremely powerful, and he must exercise caution when conveying da’wah. A
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misspelling of a term will result in negative repercussions. The efficacy of an
individual’s da’wah content, as measured by the number of likes, comments, an VS
is another indicator of his development. %
The development of da’wah in broadcasting has showe vourable
progression. TV producers have effectively implemented numerous da*wah shows, such
as “Tanyalah Ustaz” and “Tanyalah Ustazah”. The effectiv Mda’wah can be
enhanced by combining these three areas to create impact t

cintent

It should also be noted that the advancement of ah byt wo ecoming

misunderstandings and disputes and

will result in this da’wah being dlsr

emergence of numerous mlsgu%hm &
Objective 3: To lnvestlgatwwhalle ges a’wa@- the future.
l

This section will address t chal t ncounters when delivering da’wah
on social medla @
N

To eff t dis em%r?lgl@g‘éachmgs and guide the people towards the

path of t d B} @“@mprehenswe understanding of Islamic studies.
In theEas a’wah through tra{j‘(’)nal media such as television, print media, and
el nic media followed a one way strategy, where the daze did not engage with the

ce. However, with the advent of virtual media, the communication between the

O@ and the audience has become interactive. Mad il can discuss or question the content

shared by the dare on his social media or blog by writing in the comment area or “post.”
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The dare ought to prepare himself with al-Quran and hadith materials to provide an
authentic and accurate response to the statements of the mad . YV

However, the findings from today’s survey indicate that the majo@hose
who delivered da’wah did not equip themselves with substantial religio&wledge in

advance. Numerous daze spread da’wah and knowledge about Islam without engaging

in fabayyun, which refers to the initial verification of the in{‘eM’s authenticity.
e

Considering the abundance of material on social media, da e isiue of evaluating

"y
communicating information could lower the mad’a t in the daze e'oil{y}[slam

the veracity of religious knowledge. Consequently, th 7€' }chting and

€ so rg"‘thiqah”

11). @S;usted group
comprises individuals who uphold pN leDof fairnes 't@&)nesty, and other

values (Al-Sakandary, 2015). %
Then there is the issue f%o cre’a'lte daiwah c t that is both interesting

and appropriate for various medr anngls. ng%ample, the content algorithm
on Facebook prioritis% contefit, w eréa@Tok exclusively presents video

content with a duKof no mr one mi . Therefore, it is necessary for these
e w

estd a’w@étitutions to acquire the necessary skills
p !
a’wah

which means a person who can be trusted ( d Sobhi

daie to collabor.
&n@t that is tailored to the current needs.

in utilising %evel d
N
% ture 't ctiom&' da’wah on social media will be increasingly

postd significant if W@épare the current generation with comprehensive

4

rex understanding and powerful inner strength to navigate a massive flood of
ation. If we want Islamic culture to go broadly then we need to move it and
istribute it on social media. When spreading da’wah, the daze must include da’wah that

pertains to creed, shari’a, and hakam law. Too many individuals today do not
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comprehend the consequences of disobeying their parents and so on. Therefore, the dare
must demonstrate the bravery to spread accurate knowledge in accordance v?m:

prophet’s hadith “I% (& 35 Gall 0% which means, “say the truth even thOU%\bltter
(i.e., difficult to admit).” A
5.2 Recommendation for Future Research Vz

Based on the findings of this study, further research development of

da’wah on social media and the obstacles that dare enc@ulre So that da’wah
organizations and people engaged can take proactive actiofis to VM eat %.the
N

situation. While the responsibility of delivering h'is not XC Ve' teﬁz‘e?igious

individuals, the dare needs to equip themselves

the dissemination of accurate and does no%

Several limitations are worth n 1

require further attention in futur h

some valuable findings on the de

media, women and da’wah T ipatien i
the future. It is also 1m% or the 'c sea rt the limitations in conducting

the current researc an gg ons futu %search

First, t dy c llects fro two preaching organizations, ABIM and
PERKIM e study’s"fin 1n nce the next study ought to explore strategies
targeti 0 go alf org izations (NGOs) or da’wah organizations that

prioritize engagerﬁeca with the government, with a particular emphasis on

o have a deeper comprehension of their experience in delivering da’wah to the
mumty and the specific methods they employ in spreading their message, it is
1mportant to recognize that each preaching organization adopts a distinct strategy. There

are da’wah organizations that emphasize da’wah on the ground, meeting with mad’i
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face to face to teach about Islam. Other da’wah organizations also prefer to spread
da’wah through social media by hosting online discussions. YV

Second, the present study only concentrates on a select group of pr ale

scholars who have achieved recognition in the field of da’wah. For ﬁﬂ&search, it

may be worthwhile to concentrate on female scholars due to the inhemvergence in

perspectives between men and women. Upon observation, it be oMiden‘[ that social
e

issues affecting women are more common in external envi C')nsequently, the

presence of female preachers becomes highly essential®Eor ex m.fﬂe\dmatter of
[ ]
children born to unmarried parents and similar concerns ' _\"}
Furthermore, future research should tho ex% pla@;tation of

contemporary applications that now exist, toutilize thenwvin da*wah. A, present study
exclusively examines the applicati of )acebook,

Therefore, future research might pri% the utl!hron:}i f

It may be possible to find the d lication thtough EZ/@ games, allowing da’wah

to evolve in the application % Foli anc we@ the Noor application, which

was developed by the femal€ cel riﬂy %@‘lofa. There are other captivating
4
attributes, such as er timesl \Wﬁr s ofgsdom from the Qur’an, among others.
&n

tail

The future sug
PN ] N Al
social medi s to facilitate ﬁle@ espread advancement of da’wah.
NIV
3 Re WOntn{u s X
N

53
Th\ esearch contributioh&ﬁlat need to be highlighted.

agr@X, and TikTok.
esrfor da’wah purposes.

RS

\

discusses the dynamic transformation in strategy, content, and engagement methods

6%13 study traces the complex history of da’wah practice from 2010 to 2023. It

employed on social media platforms. This study contributes by outlining the
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chronological progression of content themes in da’wah. This study provides insight
into the changing goals and interests of preachers by detecting commonvﬂs
throughout different periods, allowing for a more nuanced view of t@ding
narrative. This study also explains the progression of multimedi ts in the
spread of da’wah content over the analysed timeframe. By discerhing the rise and

prevalence of video, infographics, and other formats, it lmcknowledge the

ever-changing nature of content production and co n (ln social media

are’ gng t methods

[ ]
over time, revealing how they have modified thei oach to culti aﬂe @ction
and establish connections with audienceyv ng{ ab@shifts in
engagement methods, such as direct w g, li ions, @X:.ollaborative

efforts, helps in comprehending th@g pattern

b) This study aims to examine th%ess of a\t'm? d )@*s‘[rategies to various
N\
social media platforms. 1% intg the Gmpko s of content delivery,
interaction styles, and sx

X, Facebook, and Ti ,'providing he ful gﬁhance for the dare to navigate the
2 $ &
diverse digital &Qape. 'i‘ \Se

platforms. This research illuminates the adaptation

adta-)&/ements, namely by using emergent

)

¢
technolo %(e augmen ity,” virtual reality, and interactive elements.
1&

N
Gai% ight jh rece‘p‘&n of technological innovation is crucial for

@anding the future p{ﬁ\)d'f integrating technology in da’wah. This study also

é\ores sentiment analysis to comprehend user responses and feelings regarding
a

Q wah content. This contribution clarifies audience perceptions, worries, and the
general reception of da’wah messages, aiding the daze in polishing their content in

accordance with audience reactions.
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c) Moreover, through an examination of the existing difficulties encountered by the
daie in the era of digital technology, the research offers valuable perspect

upcoming challenges and possibilities. This perspective provides scholar daie
with techniques to manage the changing social media effectively’&oactively
and da’wah landscape. This research contributes to the understahding of social

media users’ digital literacy and how it affects their grasp IM teachings. This
i

perspective is critical for daze as he develops techniqu rov,: digital literacy

for a more nuanced interpretation of da’wah messag \d
o g
d) This research also contributes by providing c@aratio a oﬂlr@aﬁon
strategies. This understanding enables daie 1ve% nfoxggn issues,
any Vers@ksequences in
0 @ate the risk of

g@\counter the spreading
N

of false information and ma%ne credibility of thzézg’wah efforts. It suggests

strategies such as fact- m ir, ratives yfor t-gcs@ who are well-informed and
encourage collab% fforts. £ Thi }ése‘abi significantly contributes by
4

promoting strjﬁ)r intelr ith"di ogue;&hﬁs study also encourages preachers to
engage in polite conversati velo %ﬁges of understanding, and contribute to

!

¢

benefici %ctio bet nﬁiffer?t religious communities, acknowledging the
N

Valu% al ufl ing.%

Aﬁ

s study offers a Val@contribution by providing a detailed comprehension

uphold a favourable internet image, aW:mis

times of crisis. This study préSents aframewo

misinformation. This research pfovides dare wi gh

0 historical progression, platform-specific strategies, multimedia influence,
%u :

nce perception, influenced cooperation, and upcoming challenges in the field of

QWah via social media. These contributions collectively enhance the scholarly
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ch in the evolving field of Islamic

ion, provide practical ideas, and guide resear

discuss

utreach in the digital era.





