CHAPTER 1V

FINDINGS AND DISCUSSION | s j

4.1  Introduction Y.

In this chapter, researcher had collect data from the secon data such om aQ.Lcle,
journal, books, news, video, internet archive and iew. This sec also.discusses

. 4 X
the research debate that was carried out throu suprQ se data/statements

with analysis and explanation. The ﬁndin%WS tuca ar. mplzi%y referring to
ident

the objective of the study, which is ify the , f@rs and audience's

perception of the use of the al-Qu; Hadi ouTu @Vemsmg. The subject
é 5
e

6

of this study is likely to exhib'\ xplainrelev t‘él&@ssues, advantages of use,
risks of use, contradictions 1 prfle of use ich lead to the production of

&
b!jm;estiéé\ first set of question are different because it is

ws two%se
& s . . :
f0\ basic and specific s%?ect based on expertist field of respondent. Second set

@ ion is focuses toward the issue to gain a perception from both respondent. From

ult of conducted interview, this study has found several perspective toward the issue
(see Table 1.1, Table 1.2, and Table 1.3). The research formulate the findings into 3

division. There has 1) basic answer in specific area on the field : (Al-Quran, Hadith,
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YouTube, Advertisement), 2) answer on the issue: (Usage of al-Quran and Hadith in

YouTube Advertisement), and also 3) answer for al-Quran and Hadith mampu

"penunggang agama". Base on this formula, this research was justify an 1d®d on
the issue. This result use to construct a discussion and explanatlon?& used to
support secondary data. q

Specific Question Answer z

I
1. Purpose of Al-Quran and Hadith The true purpose o Qurarl is a e throughout
the ages. The'rele of Miracles t) ves@h the
opponents, ople Who rotest Is a tsel
means th ﬁght and
challe

eby 1ng1°<g\a~cg aris

2. Relevance Usage al-Quran and

Hadith

%&he Quran.
ha, verse'124

ans: Whoe re]ec@y guidance will have

N

a_narrow 5 E@g of donka is narrow.
H ang \f‘o&t%a ay @m the guidance of the Qur'an
will ir hv% ortened and face various
1ﬁe§ems come one after the other and

with and will continue to come until

to
%ath of the Qur'an. Only the Quran is

Cy L

? t
"the soluti ﬁd every problem. The question of whether

5
&
@j‘

-

~

Veryt\ in life should be linked to the Qur'an has
|be (aﬂswered but how? It does not mean that all
Ve_}es have to be related to life. Our way of life that

eds to refer to and be guided by the Quran and Hadith
N

|

IR\ Vb

ith

It is a responsibility to remind the community to always
be on the straight path guided by the guidance of the
Quran and Hadith, the path taught by the Prophet
Muhammad #£g and shown by Allah SWT.

using al-Quran and

Table 1: Question Set One for R1 (Specific Question Related al-Quran and Hadith)
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Specific Question

Answer

Platform

1. Purpose of YouTube Social Media

The purpose of YouTube platform as a socia? is
depends on the user. For example, theypca it for
da’wah. But, when we say da’wah, I%muld be

Allah, not to get more views or sub iONS.

YouTube

2. Relevance use social media in

In Islamic perspective. When we 0 do anything,
watching YouTube, using Fagebook; we need to think

and question at what going to do. Is it

=

something that Alla or npt? For example, a

is ily daily life. Ask,
at tMg‘? F%gnight
answer that, if | it, there i§ no m rePri@for my
family. Thes the qu}sti ns that weeed to think

person wants to s

why am [ sharing this?

about. Ev da’v%h\F whomﬁzyl do it for?

has @’mg and they are
oweos on

Tube with(@eir families in hope
fo ng views an
o

Q

3. Advertising in YouTube

Yv
&\‘0

3

e best v\;a?%}v is¢ igtGoogle ads. It advertise by
ort @ideo anq adv N photo also. Also there’s
upda art) of 1 %heck the advertising almost
1ream' glit or didwnot change. The final update, but

ere als@ os. Link I think, they will adding the
I linkeind” Vl@. You can put it like examples,

advep@ement for example, it is skipable video or
u able video. So, wether you can skip or you
ee_mnot skip. So, the advertisement what should we do,

hat it come prices. So, I think it easiers to it Google

q

\ . . .

\}dvertls t just to appeal in the search. Or
5

ads.

N

%i
X))
L

|
S

2: Question Set One for R2 (Specific Question Related YouTube

dvertisement)
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General Question Answer (R1) Answer (R1)

1. Using al-Quran and Not haram - Agree Not haram - But dis?
Hadith in YouTube \
Advertisement b

2. Regulation, Border Controversial. The matters is Purpose of
and Restrictions in because of false, mistake, fraud or inlg, it seém misused. Al-
Using al-Quran and lies. No problem exactly to use it d Hadith purposes

Hadith in YouTube as long there is no fraud or lie ly i: back to Allah

) wmes& Even
se it as da mof;%s; but

Should clarify the produc t | its not a 'm’ty. q& it for
before use al-Quran and ith in ?1V rtising onl)ﬁoj business.
N

Advertisement either from interpretation o

Quran and Hadith or a product.

advertising. ~N
£ \_‘\ 4 V"’
3. Perception towards a. Knew the misw still!:\ Usin, igious as a tool
"Penunggang Agama" doing it. % ‘;&n benefit.
b. Lie and m i b. of knowledge but

mwo N6l want to use it
‘%% ﬂax ‘\,\ 1l want to use it
N N

Table 3: Question Set TW(Y'KI an’ R2 ner uestion Related to the usage

of al-Quran and Hadf%’ ou% Q}ent)

2

< ¢ N
Wd that ther are : somWntradictions and differences of opinion regarding

The st
Y -
th% al-Quran and Hadifhi?l YouTube advertising in several aspects such as the

%e of use and its effects.
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According to R1 the use of verses from al-Qur'an or Hadith is associated with

product advertisement, especially 'Tibbun Nabawi' or sunnah products. For eWe

grinding the benefit of honey mentioned in the Qur'an, surah an-Nahl, Ver@

& .. ;31,;;&))%.3\ e G50 Ju\uﬁ@;\u\&axg ¥ 2505

Things like this are present in two ways, firs

the argu en.t\'gﬁe\&’ﬁled

and achieves the objective according to al-Quran gulde remin M%' ms and

preaching. This is required in Islam. Howev \ﬂ'ox.\s must! B%{)llowed to

e co
maintain the purity of al-Quran and H @\ me

reference need to be states, the 1nterp ti IT\Q

ditile the source of
a_n\ rue. Explanations,
description of content and term oukl ovi@or a product. From the
second point of view, about tlng t ] of al Quran for personal gain
or profit, this matter depend the 1n#nt10 § if the conditions as before are
not prioritized, there is cle a V "

& Q"

Differ m ith R j;!i “(n) y personal opinion, I do not prefer that

—

because e t1 they ar no g al-Quran verses for da 'wah but for personal

gain. I aying th1 S h;ram\, b0t al-Quran and Sunnah should not be used for this.
5

Again it 1S not haram if it ha\'o lie, if it is true. Yes, some people do it with ikhlas

ty). They want to have something that benefits for the ummabh, they care about

Q benefit of the people. But most of the time people only care about their money. They
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would say: “Any way that brings me money I will do it. Either al-Quran or Hadith, I

will do the job.”.” T
Based on the results of video archive data collection on the YouT@nmel,

the study found that there has several sample data shown what exac ns by the
usage of al-Quran and Hadith in advertisement through YouTube. Théfe are 2 types of

Ads 1) Selling Islamic Product or Services as Company, 2) Ga,l and Donation as

\d.\.(.

4.3.1 Selling Islamic Product Or Services As @ J ' _\C}
<

oy

proaches are

Association.

Selling Islamic Product or Services as C an Va

used in promoting honey products w\ urarosﬁmli, M.A. et. al.

(2018) cite from Azarnoush & t;@hents about product

SN
advantages can improve mar%trat c)in the product market.

Accordingly, in order to fac%npl i m@ng of the same product, most
ise en{s

companies will produ e adv at the advantages of the product
exceed the capabi &f the l prod have been displayed. Referring to
Azrinaz Mazha 018y said; rod@e re available, from fruits, health foods to
plain wat sa1 to e r; spba because it is embroidered with verses from

theali% F e f; ?
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3 KELEBIHAN MADU DZIKRIYA - SYEKH MUHAMMAD JABER

pAsi T

This photo shown the usagg of al-Qurafisi e/éd.vertising. Visual and
N,

textual perception shows that %ney ﬂrodu re@ with the al-Quran and
shalawat which means the ble% up]Met B@nammad recital. It also shows

>

the use of the Qur'anfnot_j Zfor adyertising lbu@ an incantation on the product,
4 f &
N es, 1

s@;re a reciter who helps recite the 30

verses of the Qur'an When t daet is b@packaged, made or the reciting tuned in

l
@
bulk while th uct is storedlin the &zf ouse?

XS

5 the statement of Ramlis/M.A. et. al. (2018) quote, There is no denying the
N

t of entrepreneurs who channel content and clear claims about product quality

attsibutes such as product effectiveness and durability (Andrew & Chris 2018), but a
w others actively try to mislead consumers with "extreme claims” (Ana Dolores et al.

2018).

53



IKLAN MADU DZIKRIYA "Sehat Dan Berkah" + 116s (2022)

di dalamnya terdapat obat yang
2 u menyembuhkan bagl manusia.
Dzikriya 2 .
s =sulk Infag 10% untuk meawujudican 1 Juta Penghafal ARG an maiaiu

» B ) 0:48/156 Scroll for details
N/ _
Photo 2: This photo shown aS\%?’Quran nse if YoSﬁbe advertising.

This visual display shows t Vert1sm p 0’8&5 by highlighting the

brand logo as well as the use o f n thtoug au \d textual reading of al-

Qur'an to explain the meaning o n—N Verses 68-69 as the theme of

the advertiser. In the context of this di llay, do@duce various perceptions such
? o’ -‘

as 'Remember D21 de oduct ember al-Quran' or 'Remember al-

Quran, remembéw1 ya br ney @Ctsv
l
2 &
(J

% g to }{ said, “If t@\purpose is to make da 'wah, that is good. Make
peo@e t from it. Like hoqg:{;hen you have like for example really good honey
that sted that it helps. Heal from specific deceases. You want to advertise it with

s that is great. Some people say: ‘My main intention is that [ want to do business.
-Quran helps me okay I will do business. Sunnah helps me to do business.

Advertisement with women wearing shorts helps me for business, I will do it.” That is
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not the way. So, I do not prefer it because most of the time, most of the advertisement
is looking for money. Using al-Quran for this benefit, using Hadith for that benewt
is the case when it becomes not really nice. There must be adab, respect @uran.
We use al-Quran for Allah. Because it is kalamullah (Word of Allah). f gaining

worldly benefits from al-Quran is similar to the statement: “T will Wamulkzh for

my personal gain”. Hadith of Prophet Muhammad % is also*cw zrevelation) from

Allah SWT but Prophet Muhammad 4£€ said it with his o ds. fo, we use it for

Allah, not for ourselves when there is respect.” '\d, Y.

N
D [ 18
4.3.2 Gain Fund And Donation As Associa \" ‘\;T
il
&

S or ciation. Based on

@ gets the attention of
)

Advertise fund application or donatloN from age

Abdul Halim, A. et al. (2022) s Hi chari a?e

marketers to convince peopl ssage \’isuq@a‘hons pictures, and case

stories by attracting the sy and of th bllc to collect donations and

raise funds. There has % t of

Kempen Solidariti Wakaf Sejuta Al - Quran

?tll;glctlon of the charity ad.

sssss [550] ot s

Photo 3: This photo shown as using al-Quran use in YouTube advertising.
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This visual display advertises the need for donations and charity to achieve the
allocation based on the wagqf target of one million copies of the al-Quran. It a
Hadith about the importance of charity in YouTube advertising. Various Hz%\lated
to charity, the projection of the selection of this Hadith is not suita ause it is
persuasive and intimidating to get attention. In terms of advertim)ntent code

Advertising Standard Malaysia has been subject to the terms Mrtisements must

not be intimidating. '

Kempen Solidariti Wakaf Sejuta Al - Quran

i IMBAS DAN BERWAKAF
Yayasan Wacgf Malaysia SEKARANG MELALUI

O puitNow GR
<
SOLIDARITI —
WAQAF SEJAGAT

MALAYSIA
MADANI EBacalahlal’qurangsesungguhnya ia akan datang

padatharilkiomatisebagai pembge’ri syafaat kepad

/9 YAYASAN WAQAF MALAYSIA

(WAKAF TUNAI MALAYSIA)

MALAYSIA NATIONAL QR

Accepted by participating Bank and e-wallets

. . Scroll for details
> P ) 036/049 or

o !
Photo 4: %‘s photo she n/as Cgfl?g al-Quran use in YouTube advertising.
Q' N
ros

: Sgarlty does not requirq-_?)b.t‘ting a price or value. This setting shows a weakness
N

t xworsen or pollute the use of the Hadith.

0 The importance of defending religion from threats is more important than

seeking worldly gain. Wan Ji (2019) reminds that, ...do not set prices so as to give a bad
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image to Islam, preaching, even to other preachers. Worship is not a commodity.
Therefore, worship is necessary to the basic purpose, which is to bring peop1¢ c‘i'(':)';srer-t?o
Allah SWT. In the meantime, there are a number of people who get somefmanClal -'gain
for the reason of worship, such as being given consolation or gifts. In tHis form,lt is not
a problem. However, there are also a number of them who set thé: pnceof worship
performed. In this form there is a big debate among scholars. In any case, from all these

debates whether or not this is allowed, all are subject to le!s't'-'th_is":r'eligion be turned into

a commodity. If it is used as a commodity, it is definitely figrbiddén 1nrelfg10n

4

@ Chrome File Edit View History Bookmarks Profiles Tab Window Help @ o) 35% @) Sun01:04 [rec Q @ =

® ® ® 5 MASJDJAMEKTENGKUAEL X  » MasjidSgBuloh-Youlube X  + v

<« (¢} 25 youtube.com/shorts/JKQFUhCK4Gk I [n) ET Y
») YouTube Searc 0 : (@ signin

Home
Shorts

Subscriptions

You

History

Sign in to like videos,
comment and subscribe.

) Signin Dislike

Explore
3

@  Trending

»

Music Allah tak akan MISKINKAN

Gaming K/

News p
m @imarahmasjid4479

sport Masiid Sg Buloh ]

Browse channels

MOBROAER [ iH-surrow@r@NEE ¥

Photo j5: i "'-1-__.-This_-pl_;otq_ﬁho?vn as .'\llllsing al-Quran use in YouTube advertising.

4 %I 'his visual shows the use of Hadith in YouTube advertising. The advertiser does

__._.-_'r'i'(')t.;-\include the sanad and reference of the Hadith.
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4.4 The Factor Usage Al-Quran And Hadith In YouTube Advertisement

T

Factor of the usage of al-Quran and Hadith in advertisement through You@tb of
business factor claimed the usage is because of use integration between

business marketing campaign with da 'wah/spread a knowledge. Q

4.4.1 Usage of Al-Quran And Hadith z l

Al-Quran and Hadith is the most valuable sources as idance for ids;@uran

is mukjizat, which it is full with knowledge ei i1 < on, command, or

ariou@?yj spiritually,

et rpose of the al-

scientifically, theoritical and proven. \%1

Quran is a miracle throughout thi S. The\fo\Wf w s is to weaken the

N\
opponents, the people who pro itsaf. It tneans &l?caf the enemy wants to try

to fight and challenge by bringing'a co 1son like ‘S -Quran.”
BN
' ¢ &
44.1.1 Tl@of L® @)

¢ { C,)b
Al-Quran a adith is the most v uaelje sources as a guidance for muslim. Al-Quran
1S mukj% ich itfi yith wledge either it is as a direction, command, or

prohibiton in life. Its shown fr@arious way, spiritually, scientifically, theoritical and

p%e According to R1 said, “The miracle of the Qur'an weakens and subjugates the
e

nt of Allah, then gives guidance to the true and best path. In the end, all slaves no

Oonger refer to scientific methodology, even returning to psycho-spiritual, spirituality.
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For Muslims and believers, seek well-being and avoid harm by referring and being

guided by the al-Quran and Hadith. Al-Quran states in Surah Taha, verse 124: Y’

Which means : Whoever rejects my guidance will have a life. The
meaning of donka is narrow. Humans who turn away from the g e of the Qur'an
will have their lives shortened and face various problem itz prorlems come one

after the other and are difficult to deal with and will ¢ ue to un ey return

[
to the path of the Qur'an. Only the al-Quran is th ution tojeve p?)blq‘ﬂ'r)gtf he
Y
nkedgo the Qur'an sbeeﬁ@nswered,
Y

e. Outwyay of life that

5%

question of whether everything in life should be li

but how? It does not mean that all verses have to

needs to refer to and be guided by the@ and

4.4.1.2 As a Medium 0@ *j A <8~'
According to R1 recit%szn stateJin S

F 4

5 o S zoh,- 0 <y @7

e DB 25 y BV.Y%)
& N

: \ . { O .
Whlcl%ns; is isgMy’” st&@lt path. There was a time when Prophet
Muham@zid tjni ve O \Muhammad #& drew a line, and said:

b 9
A GRS e 135
AN -
N

gr that the Messenger of God showed that there are branch lines coming out of the
r

X

aight path. Then the Messenger of God said "This is subul", Prophet Muhammad &

said these are other roads in which every road has a devil who invites in this direction,
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which is a branch out of the straight path. It means that it is right for Muslims to follow
the straight path and avoid the challenges of the roads that lead them astray ?ﬂe
roads will lead them astray. It is a responsibility to remind the community @ys be
on the straight path guided by the guidance of the al-Quran and Hadith,.&ath taught
by the Prophet Muhammad £z and shown by Allah SWT. Y.
Y

According to R1 said, “For example, they can use Y:va']. But, when we
say da’wah, there should be Allah, not to get more views,or subscriptidns. I am not
against the stand that using YouTube to get subscr@ut, when it ‘s t \wah,
as Muslims, we should keep in mind that we ng Y\QGT latfi to invite
people to Allah. How come you invite peo @:Iﬁt, t urpos@nvc.)t for Allah?
&

hat m ide@ da’wah but for

—

This happens and there is many on
business.” % /'\x
N\
o 5
9 Q—
N RN
4.4.2 YouTube Advertis n ’ ‘é\

N
4 b &
\ein vari orms such as buffers in stories, or

YouTube provides &ispla%
buffers in Vide@n& € lﬁnd égdvertiser source for each ad display as
¢
shown in Fi %.2 4 bc‘)
- S

)

=

e
B
“
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@ Chrome File Edit View History Bookmarks Profles Tab Window Help @ & @ o) 35%@) Sun0114 [Paec Q @ =

o B search Search X | (% SurauAs-Sahabah - YouTube X (¥ Kempen Solidariti Wakaf Sej. X » Ustaz Wadi Annuar : KALAU = X+

< C 25 youtube.com/watch?v=vCXJ3EHqyyo e w O = 0 a

= (% Youube

9) signin

e My Ad Centre
a Y play has been disabled for this Premiere.

@) Blockad
©
=

Report ad

@ About this advertiser

Advertiser identity verified by Google . Open account and get
cashback.

r
MUHAMMAD NURHAK BIN MAKSALMINA

Malaysia

4 Percuma 3
‘ekan sini e
s tekandisini.info more ads that this ad

i n PP Rahsia Besar Di Sebalik Selawat
andisini.inc

- Ustaz Wadi Annuar
@ Why you're seeing this ad
> Bl 0 oms/22

Ustaz Wadi Annuar : KALAU TAK BO! Ad Settings Mengapa ada manusia begini ?2

" Update your choices for ads from Google in
Khalifah Untuk Semua Subscribg B

709K views 7 months ago

MO@E WO B [FErs)[1d][4]A]

0, how come you put an advertisement on it I don't want. But this is how

owTube works, if you don’t want so, don’t join.”
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44.2.1 Social Media, YouTube Platform
Social media is a new communication media platform that is used \ the
application of electronic devices such as computers, smartphones, gad&

According to R2 said, "YouTube also has a Reels and Shorts'Wersion. I think
many people are still using YouTube until nowadays. Gen eak'ng, the purpose
of YouTube platform as a social media is depends on th r.”’ ‘\d

[
: _§'
According to R2 said, "So, we need to ing{' at’@ purpose.

Something that is meaningful, something is seﬁﬂ SO ing L@\:ontrlbutes to

you, to people around, to society. Imp\)l ake a pu tha@f%trlbutes Purpose

just for fun and get millions of subs with conte J$st Th“you. Are you Prophet
N\
Muhammad for us to learn fr Areﬂyou great lar? You're not. But, in

&

reality, it is business Peo% d01 SS. people do videos such as
teaching English langl% n an ide ed!tl , some people have something

and some people h othing guk the person who makes videos about
themselves to ers not against and saying it's haram but it
depends on 0 e. at{eat?f,there is no benefit, not haram, we call it in
Islam a Andl'a nnot do. Because Allah states that:

@ Spals il wm@’“;ﬁxcum

o 3 o8 oY
QE @ O3 ,2n J"'U\ o° r"‘" u"‘s\)
If it is Lagha we avoid. So, if I do lagha on YouTube, I’'m not yet among the

Mu’minun. if I do haram, means I am a sinful man.”

62



4.4.2.2 Advertisement in New Digital Era

Social media applications use display advertising for profit. According t@ said
that “The best way advertise is Google ads. It advertise by short Vid@& advertise
photo also. Also there’s update part of it, check the advertising almost streaming it or
did not change. The final update, but there are also photos. Links;¥ think, they will

adding the link in video. You can put it like examples, ad "ust to appear in

the search. Or advertisement for example, it is skippabléwideo Mble video.

u
you can skip or you cannot skip. So, I think it is e@/se Google ,’, _\b}
4

4.5  Strength, Weakness, Opportunitiés, Threat

This study focuses on analysis to id%th

both from the point of view o%d th i e Quran and Hadith in

YouTube advertising fro m1, % study found that the data
collected contained Zs and fdisa alltag% on the subject of the study.
4 ¢ &

Therefore, the res W dre'r \ ata glysis structure through the Strength,

Weakness, Oppw S, Tf? 'el fo&é purpose of balancing and obtaining the
¢

d@vantages of the issue,
N\

production %sted de ¢ C’)

NS
& v S

4.5. ength N
g R

d iE)uran should be referred to and used as the first reference to produce various

eories that covers all fields. The Qur'an does not require proof on it because it has

been recorded as a miracle bestowed and revealed to Prophet Muhammad #&. Al-Quran

63



and Hadith as life guides for Muslims, its use in the dissemination of advertising can to
some extent increase the awareness and maturity of users in the co ?ﬁf
understanding the content of the al-Quran and Hadith which should be and

utilized. In addition, its use in product advertisements on YouTube can*trease the

audience's confidence in the product brand. q
4.5.1.1 Religious z '

Al-Quran and Hadith is a source of Islamic religious

to sources from al-Quran and Hadith. This stre

esa\d% i of x@hh based

(}T'an dHad@h a persuasive
communication tool for Muslims. N@ spread o (@51 and Hadith is

products gain attention. In other words, the

considered as preaching the spread amlc 1 @g to R2 said, “When
we want to use Hadith and al Ym?l' ubeyi nd must be for Allah. It
may be difficult or maybe w ut they a@ he ones who really want to

know and to be a goo% In Islam, fo %'oh ds to be accepted, there are two

conditions. First, ah. MT eans ould be in line with Islamic guidance

“

not against the s1ste1&g econd, Ikhlas. We should be honest in

doing any ds ve al‘(p@ We pray not to get praise, but need to be
t ca

ng ul ( epted).”
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4.5.1.2 Knowledge

It cannot be denied that al-Quran and Hadith are a source of knowledge 0@65 of

knowledge, both from the point of view of science and life guidance. of the al-

Quran and Hadith is seen as one of the methods of spreading teachingsfand education.

4.5.1.3 Da’wah z '

\d

@
o ~

The spread of Islamic teachings is a noble work of da' d wassta b' t@ophet

Muhammad peace be upon him. Therefore, th th% nd k@’th is part

of the work of preaching. .9
e VS
N @)

It is not only able to invite \\%\s to be a\’&%t ! of the sources of the
2 17 N
al-Quran and Hadith, it also inz%he cogniti abili%?non-Muslims to create a
perception of the advantag s nahrﬂaZd éﬂ%:es of knowledge.

N
:
4.5.1.4 Busi c) \:Jé@

!

¢

The use of %n and Hadi i{ Y&lﬁﬁlbe advertising can increase the audience's
N

confidenCe in Sunnahfp suc oney, black stone, while increasing the Muslim

T
Q \

&
Uy,
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4.5.2 Weakness

The use of al-Quran and Hadith in YouTube advertising is not exempt from@sses.

It depends on advertisers, designers and even editors in the ction of
advertisements. The use of al-Quran and Hadith in advertisemeanust be done

carefully and cautiously before publication, it also requires KHOMQ in the field or

requires the reference of experts in the field in its producti 1 inev"table that it will

cause increased labour costs, money and time. .\d
[
| _{—:\T
In addition to the audience's positive n Q of th&lran and

oy

Hadith in YouTube advertising, it is also capable,0f generating negative perceptions if

it is misunderstood. A description of esas of the r ch

%’ By
&)
4.5.2.1 Disadvantages Fr P’ ct Roint @ew
Co N
P 4 bj g
e\ &

gs, below listed

Qe

some weaknesses of the issue:

raging traders to a@éte al-Quran and Hadith advertising in innovation

Xucts or advertising mixes such as sunnah food products. Example: Sunnah

Q ates and Milk equals to Sunnah Food.
. It is dangerous if the trader does not explain the method of using the product,
obstacles, prohibitions as terms and conditions. For example, Honey products: there
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is no display of the intake dosage or no statement that the product is not

Ly
N
_{”
X~

The following are the weaknesses from broadcasting point of ‘iew:

recommended for people with diabetes.

4.5.2.2 Disadvantages from Broadcasting Point of View

=

displays verses from the Quran or hadi

e ﬂo&l the toilet.
d @‘ 30 verses of the

3. Extreme statements. For example® ne}

Holy Quran. % \h?
% N
4.5.2.3 Disadvanta*:m th' ention a@n‘pose Point of View

N
g b &
Making profit on &%s of b'“a Hg\and ngn' the sake of Allah SWT is similar to
misuse of relig*& nt 1nteg8}%‘fg business and da'wah can confuse the
¢

|
audience ab slamic teachings. 1{8 a(g/s?lt, it leads to distortions or abuses that result

N
in discrediti e religi f é\
:é \ Contradiction

thradiction Perspective leads to different perceptions among public. This weakness

can make a long-lasting dispute about the way of use and also the purpose of use. Some
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of the findings found that its use brings great benefits such as being able to introduce
products that are intended from the Quran and Hadith and is also part of theva

deliver da'wah. Some other parties consider it as using religion for perso%\ and

not an act of preaching. A

It is not impossible that non-original products (such as h withjad ar) can use

4.5.2.5 Leading to Misuse of Quran and Hadith

sources from the al-Quran and Hadith to sell product nsumets w, alt @sﬁed
with fake products will consider the al-Quran d1 tlng\¥' problem

because they feel they have been decelved 201@3;) thus, it is

not strange since al-Quran condemns\%oy calling“it«an a@‘éﬂt. The Word of
s\h&%ch @hat is meant by those
N\

who cheat here are those who ¢ easg}mg %ﬂ ), when they measure or
weigh for others, they redu Xah / 8\§} 3)
I
s $ &

4.5.2.6 Aut 'ty of C? \I‘Law algmforcement

&
On this iss a sia Co n;cate‘/? and Multimedia Commission enforcement
has not a the ifitegr. ?1 of i grated control from other agencies regarding the

superv1s10n of the \6f the al-Quran and Hadith on social media.
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4.5.3 Opportunity

Yw

Analysis from the point of view of opportunities is done on data and obse@}from

the results of the analysis through the balance of strengths and weakne&the issue.
4.53.1 Spread Da’wah and Right Way of Life \/

The study found that, through the use of al-Qur YouYube

advertisements, it is able to spread da'wah and 1®ple to em ‘h@uran
and Hadith in their daily lives. .\,T

An opportunity for entreprewa) trade in duc@‘ lated to Islamic

):'@éfevelop their business

-
[¢]
o
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In addition, 1t%;to crer} Iltu@s to establish organizations or

agencies or units werate ' ediul%cnf cooperation with enforcement or
government bo ’& ' &

of al-Quran and Hadith in YouTube advertising can increase new political and

6 omic opportunities in various industries by cultivating audience awareness through
am

paigns, planning programs etc.
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Opportunities resulting from its use can also cover existing markets or new

markets such as the application development industry, especially in the new di

of today. Among the forms of opportunities for entrepreneurs in the field @ation

construction are such as the construction of filter applications, refer. lications

such as tafsir and hadith etc. ?
4.5.3.3 New System of Technology z '

. 5 NS
Create additional job opportunities for system develo t and traffi or‘tr&‘-‘)
4
7

4.5.3.4 Institution and AcademiciN: o\ g

Opening up opportunities for resea\%to contr\twflasTse g@r development for the

sake of the Nation, Religion an\é. l 1%,
NS
4.5.4 Threat ' 0’

' J
(‘) NUliey

After the anal;@erm ngth,cj%ékness, and opportunity, research was
is

!

¢

conducted to _desctibe the anal &f &e}: indings according to the threat perspective.
ek’ﬁ

The stu%

and , namely distortion@/abuse.

3
N

N
ed séver Preats‘t&} occur or may occur on the use of the Al-Quran
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4.54.1 Penunggang Agama
X"
The use of al-Quran and Hadith invites the audience's perception of a%\rs as
religious riders, that is, using al-Quran and Hadith for profit and p interests.
According to the newspaper writing by Azrinaz Mazhar (2018) smenunggang
agama is a general definition of any individual who uses religi Mfy their actions.
X

This group includes men who suddenly want to follow nall of the Prophet
Muhammad 3‘%:% when they want to marry more than onéyperso ew‘gh prayer
and worship are sloppy up to swindlers in robes anditutbans deceiyi w’ilL@S'in a
fake umrah scheme. They will use religion as a too{ ieve their,wishes.
o
NV Q\

According to R2 said, “I sa@ people, € u%advertise coffee,
advertise honey, advertise.. i don’t %y arerlr\o_b}%OSb Qis})nally speaking 1 feel,
I don’t know their intentions b%offe Q)r th pﬁod@h’oney whatever it is, why
are you making this adverti \.It ilr\ ly for Al@o you really have something
that benefits the societ ?:r th'g vc:;y&@ink advertisement is not the job
of ustaz. That is Kﬁlkes L'Yt

ul i

people, the kal , Ha
¢

]
celebrity. b is about
& ! <>
AN S,

cording to R2 sald,\@ey use religion for certain purposes. Yes, they have

bux, the want to go here, they want to go there, because religion resonates with
0

S

sometimes we make our pray better because there are some people we want them to see

o=

\t:elebrigkﬁd ustaz is a person that is teaching

(3

. (a@t saying those people don’t have adab.”

le. Ikhlas. This is the issue of the Muslim, even when I say takbir, you know,

us. So, that is why ikhlas is not easy, in the same time we are in a...only that Allah give
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taufiq that we can be safe. So now will it lead to fitnah. People nowadays when they got
their bachelor degree the consider themselves as ustaz and start to teach people .

With YouTube now anyone can go. The fitnah era that we are living%\ that

Muslims don’t know and confuse about Islam. So, we are living in in fact and

also related to the religious rider. Q

According to R1 said, “When there is wrong man tlc ab')ut the religious

teaching, then there is a rider of that religion. For example,,the dw authentic
[
but it is stated as authentic. It is a manipulation and dasani e‘:t &&g e for

ing ipulated.

—_—

The user knows that it is wrong, and de

religious rider. The term religious rid h

of religion with life is not true. The %ategory\‘b%co j(t%d with religious riders
when associated with the abu gion?or petsonal %&} Therefore, any form of
product advertising on soci % th. M -@f the Qur'an or Hadith needs
to state information arqtons: 1 ho }d <u:/bhe product in detail to avoid any

claims of slande;%h) espic en u dalil verses as a ‘backup’. If the
product is not omiginal¥and it' ar h@}&d use it and uses the al-Quran and Hadith
"5\ : i
for the purp %roﬁt itisc eJasee}?nggang agama.
i I
% ' /s <

4.5. Misunderstan& from False Interpretation

Einterpretation, impression and acceptance of the non-Muslim community towards

e poverty of Muslims who only hope with donations and contributions to achieve a

goal. Using without knowledge or misinterpretation of the al-Quran and Hadith can
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invite various threats. According to R1 said, “There are also other examples such as

abuse in the form of misinterpretation of dalil for the benefit or own thoughtsWe

product and which it contradicts with the true meaning of the Qur'an or H \

4.54.3 Threat to Abuse The Religious and Its Sources Q

Threat toward Agidah of Muslim and threat toward sancti -;urarl or Hadith itself.

The Muslim who forged the Hadiths are driven by man sons.fTh se of them
‘X

falsify the Hadiths must be of worldly and otherworld sons. Amo th} ﬂ&@&s that

contribute to the falsification of Hadiths by Musli e % pol@ interest,

mpathy, to @ne passion in
lair®uLS prioritization of

According to E% the w‘g abuse 'meé, when we misuse something or

&
we used something™in a wr0l1g ays. or ir%vhay that is harmful. It is that, my

L )

and make pgople understan n C’r)ong way, of course that's a wrong use or an
NS
abuse. % religi use d@ause of religious sources, some people might

conAMso using religion fo@’wonal gain might be abuse. Abuse is anyway that we

understanding (% rd a " 'now (f_}%é use quran and sunnah in a wrong way,
istam®i

omething or we use something in wrong way or we teaching in a wrong way,

= E
&1 e people understand in a wrong way, that might be considered abuse.

73



4544 Threat to Harmony

T

Threat toward sanctity of al-Quran and Hadis itself. Muslims who falsif@s are
motivated by various reasons. Their purpose of falsifying hadith mu r worldly
and otherworldly reasons. Among the factors that contribute to the falsification of hadith
by Muslims are to preserve political interests, theological and legal diSputes, attract the

sympathy of the public, arouse passion in worship toward draw closer to

God, explain the importance of certain verses, to find a pésition for Wrnment, to

t
ooy
gain worldly comforts and win the hearts of the pe(@nan, 2009) n‘ar@/ azir,
2018). Y' \.’ \,Y'
4.6  Privacy Security and Social waer Rig é
\ _\
&
Q
The use of the al-Quran and i olves the aurit@ﬁ rivacy and the rights of
social media users. \ Af

4.6.1 ActLaw &\ Q
\ ¢ : Qg’
Legal actio % Sectio 1"ant}2 3 of the Malaysian Communications and
At

N
Multimedi 19981 ken aé}nst parties who misuse the internet if they spread

Qat is obscene, di (@iﬁnt, false, threatening or ugly. In addition, the

con
Xation of content that can cause hatred, threaten public order and national

= <

tability such as religious and racial provocations can also be acted upon under the

edition Act 1948, the Defamation Act 1957 and the Penal Code.
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4.6.2 Content Code of Advertising Standard Malaysia (ASA)

According to the Advertising Standard Malaysia (2021) states in Item 17®1tent

code states the advertising ethics regarding the subject of Sensitivity w*

17.1 Advertisements should not make any irrelevant referen religious name,
event, concept or understanding. z '

17.2  Advertisements should not contain statements or stiggestio oﬂend the

religious, political, sentimental or racial sensibilities of any co, &)

4.6.3 Content Code of Malaysian Comw onswnd Itim Yommlssmn
Researching statements of use of iptures ant;bg ?y

l@an Communications and

/

k&lbus resources of any

religion to associate them Wlt

e
a
€§

Multimedia Commission. 7 ¢ ofyreligi s a general rule, the use of

ing 1s roh 1te'd @'s is to preserve the sanctity and

sensitivity of the &g whlcfi 1ted for commercial gain or have a

tendency to cre di e users. For example, for example, this
5y cj’

includes:
~F5

The use of rell@ authorities, religious departments, scholars or
E\ preachers to convey the impression that certain products are approved by

religious authorities;

religion in any form

(b) use of religious personalities to provide religious testimonials promoting or

endorsing products or services;
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(c) the use of holy books and / or any religious resources of any religion to

associate them with products or services, Y'

(d) make claims or give false interpretations about the teachings o \Tglon

that may mislead, cause fear or give false promises to user,fk

(e) the use of religious descriptions to promote products or s&ices unless the

products or services are directly related to relig{en or'Wwhere the use of
NY.
. N
4.7  Conclusion
4
T

i ositi@his issue. In
addition to supporting the hypothesis@nelps a lotwn' the @’uction of further

research ideas related to this study. %clusion,\s«%a K&%plains the importance
\
of data collection which is th%sed egld su ariz@urough research debates

based on the objectives of the study. '

religious descriptions complies with relevant |

The study found a lot of useful information‘data to'exp

4,
-
£ (/4//
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