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ABSTRAK

Kesedaran pembayaran zakat perniagaan dalam kalangan syarikat korpora
berada pada tahap yang kurang memuaskan. Pusat Pungutan Zakat, Majlis
Wilayah Persekutuan (PPZ-MAIWP) (2020), menjelaskan kutipan zaka%gaan
daripada syarikat korporat masih belum mencapai sasaran yang d iaitu
sebanyak RM 1 billion. Manakala tahap kesedaran pembayaran zakat p an dalam
kalangan peniaga kecil negeri Kedah juga berada pada tahap seder Sulaiman et
al.,2019). Meskipun statistik menunjukkan kutipan zakat permagaar%aa di tangga
kedua tertinggi selepas zakat pendapatan. Zakat perniagaan diy otensi untuk
dioptimumkan bagi memenuhi kutipan yang disasarkan. Pelbagai u dilakukan oleh
institusi zakat dalam mengoptimumkan kadar kutipa Ze;w‘?ermagaan seperti
pengenalan kepada program wakalah, perlantikan age klimat kepada
kakitangan syarikat korporat dan lain-lain. Kini, at g mula
diperkenalkan oleh institusi zakat dalam menggalakkan®syarika Membayar
zakat adalah mewujudkan sijil pembayar zakat danglogo sahabat Zalgt Penggunaan
logo zakat ini bertujuan mengoptimumkan kadar kutipan zakat perniagaan agar lebih
banyak zakat dapat diagihkan kepada golongan asnaf secara umumnya. Meskipun
terdapat peningkatan kutipan zakat perniagaan dagi taffun ke éhEFJ estasinya
masih belum mencapai sasaran yang diperlukany Juste jian ini dij an untuk
mengenal pasti penggunaan logo zakat yang, di i insti%t*zakat kepada
aqasid Syariah

syarikat korporat di Malaysia. Kajian ini binca n ] ]
dan hubungannya dengan pensyariata rniagaan @nraikam cadangan
kerangka Magqasid Syariah dalam penggun z g diaplikasikan oleh

institusi zakat bagi mengoptlmum utipan z di Malaysia. Kajian

ni
berbentuk kualitatif ini mengguna% 30%351 htemu bual dalam proses
ati Le

o

pengumpulan data. Hasil kajia mbaga ZakatiNegeri Kedah (LZNK) dan
PPZ-MAIWP merupakan in akat y perkenalkan logo zakat,

manakala institusi zakat di negeri- i mempraktikkan penggunaan
logo zakat sebagai pen %erklm gi m i
Kajian juga mendapati at bertepata del'lg

kan kutipan zakat perniagaan.
konteks Al- Dharurlyat A a_]l até' é.h;iniyat selain memberi kebaikan
(maslahah) secara umnya 1nst1t i/zakat, muzakki dan asnaf kearah
mencapai objek ya a an kat ra menyeluruh. Hasil kajian juga

menunjukkan i 1 ngg o za kan sahaja mampu melonjakkan kadar
kutipan zaka gaa mala njadi satu medium pemasaran sesebuah
syarlkat m k imej _k t se a berpotensi memberi keuntungan yang
lumayan ]la inl' da enJadl rujukan, panduan dan dasar kepada
1nst1tus nsti zalﬁ T enalkan penggunaan logo zakat berasaskan

kerangka aszd Sya¥iah d1 se‘Kﬁ’uh negeri di Malaysia sebagai inisiatif kearah
pen an kutipan zakat per@ian pada tahap yang lebih maksimum dari semasa ke

S



ABSTRACT

Nowadays, the awareness of corporate companies in paying business zakat is still below
the acceptable level. Zakat Collection Centre of Federal Territory Islamic R S
Council has stated that the accumulated amount of zakat that has been Ppaid from
corporate companies did not sum to the aimed target of RM1 billion. . Whil level
of awareness of business zakat payment among small traders in the state of Kiedah is
also at a moderate level (Sulaiman et al., 2019). In addition to that, it shown in
the statistics that business zakat is surpassed by zakat al-mal which ra first at largest
sum of zakat collected. This is reprehensible, since if business zaka;%ptimized, it is
guaranteed to possess a high potential to achieve the targeted sum of,collected zakat.
On that account, zakat institutions have been exerting efforts and wotks to optimise the
zakat collection rate of corporate companies such as intro ucaiWalah programme,
electing private agents, holding briefings to corporate companies¥personnel and so on.
At present, a new approach by zakat institution has been.initiatedto encourage corporate

at logo. Fhe é:ization of
zakat logo is aimed to optimise the rate of collecte om gorpogate cOi ies,
consequently increasing the distribution of zakat itse ecially]towards ks ;'group.
Thus, this study is conducted to ascertain the utili n concei/} zakat log%_ which

is inaugurated by zakat institutions to corporate i a. This'study also
discusses the concept of Magasid Syariah and its%latio to“the enact of business
S @T{g'k

zakat, as well as elaborating propositions f agasid , in utilizing

zakat logo by zakat institutions to optimi m of busi zakat in"Malaysia. This

study is conducted qualitatively by a% cumentatien’and 4 iew methods in
is s h

the gathering of data. The result of th Kedalr State Zakat Board
(k%kat logo as a modern
att

(LZNK) is shown to be the first z institute t
e zakat logo coincides

approach to optimise corporate zakat, The study*also found t
with the framework of Magasi iah in the con f aruriyat, Al-Hajiyat and

Al-Tahsiniyat in addition to % ood h) i eral to zakat institutions,
muzakki and asnaf towards achieving thie je of zakat shari'a. In addition,
the result of this study, has % that Fat the imp

limited to increasing th orporate zakat col on, but is also capable to become
a marketing medium for a_gompanys II¥ag¢building a corporate image and as a
potential to give a substantial p a{RN.h . It is hoped that this study can be a
reference, guideline, and¥oundation fér zak
zakat logo that ig con iah framework throughout the states in

a
Malaysia as 1nigiative towards 7nc ing the business zakat collection to the
maximum om timg to time. 4 (_J
NN
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