CHAPTER 1

INTRODUCTION \z

1.1 Introduction 5

As an instrument for transmitting messages to the public (Kemp & DayMSS), media has an

important role as a mediator among the communicators and the commu anti (Criticos, 1996) to
stimulate their thoughts, feelings, concerns, and interests (Sadi , 2002) 'te.aehieve the target
e

Yq
of communication itself (Djamarah, 1995). Several cate@ media c elus_,@o convey

messages, such as films, television, diagrams, picture in% einiQKMolenda &

Russel, 1996). The development of media has IE e pﬂs‘senc of va&s types of new
em by whic

edia@plements a video on
AN

tem wherein this method,

communication and entertainment media, one 0

demand (VoD) service system. VoD itself i %eractjb\ﬁvxi
‘a% : =
I

the TV provider facilitates the viewers \ e to santrofand &gmine according to what they
\

want (Budiman, 2020).
S
. . : : < '3 . .
This study begins W|t;<b f of v@'( SVoD services are as one of five

senyice s(\i{ems for their subscriber. SVVoD itself is a

derivatives of video on d@or

. . .
television service syster‘f’ proyides
and mini-series th{% acgeige_g%a

Eliisa and ChanZOZO), requires i@oscribers to subscribe by opening an account and
paying a cersﬁ?xnount to be able to access numerous shows that have been provided (Wayne,

!
riBus(éﬁgrams such as films, series, documentaries,

N .
the-ﬁernet (Mirabito & Morganstern, 2014, based on

2018). this subscription system, the public is faced with the reality of what makes them

interested Tn using this service, and why they should use this service.



Several marketing techniques and strategies are carried out by SVoD service providers to

attract public interest, such as using short and attractive taglines, illustrating a m Xpllmg
I

billboards in several public locations, approaching the public through social m ishing
press releases, to collaborating with some public figures to become brandv&‘bassadors In
contrast, do these activities have an important meaning in attracting pulerest, or does it

only serve to stimulate and provide information and knowledge abougEh stence of the SVoD

service? :
By implementing a qualitative research perspectiv a methodology o’e@vre and

examine the important role of the meaning in the tagline O& servige p duct%_ is research
\he\ as a T{rrportant role in

by thgm It reminds about

begins to assess that as a process of publication activity, the

constructing the meaning of the tagline accord@ is
occu

the different perspectives that will inevitabl a th internal and external parties of

A
SVoD services on the meaning of the ta Ilne subject cI d S% what the actual meaning
is stored in a tagline, based on two d| ent p@jns, ely the internal and external
viewpoints of the SVoD service pro ’

SO¢
1.2 Background of the @ r S

&
? <>
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SVOD or Subsﬁ ideo on Demang?& one of five derivatives of the concept of video-on-

.

demand serviees at will be investigated in this study. Taken from the Wikipedia page, it

mentw there are five types of categories as derivatives of the concept of Video on

Deman vices that are well known to the public, they are (1) TVoD (Transactional Video on



Demand), (2) PVoD (Premium Video on Demand, (3) Subscription Video on Demand (SVoD),

(4) Near Video on Demand (NVoD), and (5) AVoD (Advertising Video on Demand) ipedia,

2022). The five derivatives have their respective functions and roles in operatin
Demand services as a system to give freedom to its subscribers to enjoy a-%ty of desired
content, but in this study, this topic focus on the study of SVoD servicesYWdeo-on-demand
subscriptions. SVoD itself is a television network system that is_conneCted to an internet
connection (Mirabito & Morganstern, 2014) to facilitate its subsc Y

ith'a wide selection of

programs to be broadcast, including TV shows, films, series, docum ] (%zllisa and
[ N
-

Chandra, 2020). é g,
¢ b 4§

Currently, most of the SVoD services cannot¥be o \feu d in certain countries,

be_found in almost every

moreover, the SVoD services have become a glo \Cice

country, including Malaysia. The presence of SVo %ﬁ?

O

c :[a&ijly a big opportunity for

media workers, including film and entertain media prac I ion@n contrast, the presence of
SVoD services can be a big threat to tfhal al T\\év%ich has long been known by
the public. (')Z l §

:

’ &

Several countries ha&ﬁ@ed@thre the arrival of SVoD TV faced in the
country, such as those Msed b¥ :lang‘)(z%gralska in Canada about the inability to
regulate and deal wit sencl of D ﬁdces properly, will pose a serious threat to local
broadcasters due4to tight goppgi%iv@ss of the market (Davis and Zboralska, 2017). In
addition, the %Kingdom (Steeme$72016) and Australia (Turners, 2019) confirmed how
the pre e% SVoD could pose a threat to the local media market by reducing the
competitiveness of broadcast programs and the inability to reach geographic and regulatory

layers of the market. However, the presence of SVoD as a result of current technological



developments does not necessarily become the reason that national TV cannot compete with
SVoD services to reach the market. As implemented by one of the national TV «ﬁg@l
Malaysia which launched the SVoD service as a liaison for the national TV se |c reach a

wider market layer through a streaming application network.

JustWatch

Streaming Charts j?
[ Rym— Y oo

Figure 1.1 Strean@th .

Based on JustWatch.com web5|te re on, |ﬁﬂ$ a(\n September 2021 there
\

are six SVoD services with the highest n er sw rs in Malaysia, namely (1)

Netflix, (2) VIU, (3) Iflix, (4) Dlsrv% r, (5 rlmegeo and (6) HBO Go. The six
SVOD services recorded the hig rage 25% f‘e lix, and 5% each for HBO Go and

PrimeVideo. On the other Nt IS hte ing to e note that apart from the six SVoD

services mentioned, a e of 189 a" rece)(ded for other subscribers, which means that
apart from the six V |ces d, are still several other SVoD services platform
in Malaysia th t been ac m&'lat@or the average subscribers, such as 1QIY1, Rakuten
Viki and App \('j

sults that reached by the six SVoD services, become another part of the question
for this

¢, what is their strategy and how are they able to get the average subscribers as

mentioned previously, while the competition among the SVoD market is currently very tight.

4



Philip Kotler and Kevin Keller (2008) explain how determining the target market and value
proposition are the best way to analyze the market. Thus, it is not impossible that th VoD
services can achieve the highest average subscribers as a result of the process of ing the

target market and the appropriate value proposition.

In retrospect, there are several communication strategies carried ou@y the six SVoD
services in Malaysia to attract public interest in using their services, swwthe usage of memes,

billboards, and taglines. Nowadays, the most common thin navis to' make one of the

quickly (Bauckhage & Kersting, 2016) through the inter

dialogues, scenes, or film clips a meme. The meme itsel ga pheno ga‘rn pp'pularity
u

chel, 2 2). sua,@memes are

made with words that are funny, simple, mterestmg,%ave an \JﬂQ alb Oszth the public.
Additionally, usage of the billboard |s@ attract c n@ést as a highlight to

certain programs or content famously. Usu he pﬁxﬁlt tj(\blllboard usage is a big
project as well as information about a f| rie that h ton n known by the public as a
masterpiece. One of the masterpie rte t that ev@use a billboard as publication

information is the series "Mone;%' WhIC

| : . .
as been k n to the public as a series with a

&
very interesting and out-of-t Mtory line: %
&

Besides the usa s‘akt'te billboards, this research found some interesting
sentences that Wer 0} ice's social media account and served as the
product's taglin gh in this resea@)m it is found that some SVoD services did not make
the latest ta rmanent and they Would change it according to the situation that occurred and
the ¢ & would be highlighted at that time. On the other hand, it is found that these
sentenc re packaged with familiar sentences and simple language to greet and welcome the

SVoD service subscribers through social media.

(S, ]



Previously, the tagline was known as product information that is easy to remember
(Andini, 2016) or to briefly conclude the condition of a product (Nuradi et al, 1 0 its
subscribers. In contrast to the current era, where the taglines are more descrit'm) t short
messages written by the SVoD providers to greet their subscribers, some s%m which are
"When it gets cold, get cozy and watch some more" used by PrimeVi&,"’Hope you can

everything you want and more, Love, Min," by Netflix Malaysia, "Lﬁargl more" by Disney+
Hotstar Malaysia and "Sopan Stream TV & Podcast" by Nurflix. '

Based on the four taglines used by the four SVoD sekvice providers,

IS topictidentifies
ir'@?nunication

formula to greet their subscribers. Conversely, Disney+ Hotstar Nrfllx Ad-to describe the

that the taglines used by PrimeVideo and Netflix are si senten‘ge as

identity and character of their content through @{)f t olg e. Then, what exactly is the

meaning of the tagline from the SVoD service-providers: SLTC k;e&ns\ perspectives? And how

crucial is the usage of the tagline? 6 c}

]
&
ing fo@ by one of the SVOD services

This study was conducted to igdentify the meani
in Malaysia, called by Nurflix m platform 9‘]12/ ut systematically what the tagline

means for SVoD service proyi and Iiow D iggrée subscribers interpret the meaning of

. N
the tagline. 0 O

‘\: ¢ P &3
QA= &
$oty
1.3 Problem S’ﬂ X
&Y
AN

As an SVoD e product, performing the tagline as their marketing technique to approach
more ,cus s is one of the marketing strategies that founded and will be discussed in this

study, where during the process of observation and examination to research how is crucial the



usage of the tagline by SVoD platform in Malaysia, this research establish that the tagline is a
collection of words that form a particular language by which it has a certain meanin eeds
to be understood for the public, while the language is part of the symbol and haﬁj important

role in creating individual perceptions and meaning (Huzaefah et al., 2020).

Following that, Mustafa stated that meaning will be more of a &@b’n, indeed it will

react to the phenomena or events thus are felt by the object or the p itself (Mustafa et al.,
2015). Pateda (2010) added that the meaning also is a confusi 0 !re itawill never be

carefully identified by someone because different perceptions,are almost fotind
u 0

'in'ea)@? single
f ap di du?bz-l\'his is why

part of the communication based on the prevailing ¢

understanding meaning is an important reality to knoRbeca \f[‘*provi s%a lot about the

reputation and image of the provider service@a et. 0\ 5). 8§the other hand, the
existence of a self-concept study provides acference%rgse g@(hat an individual has an
N

important position in interpreting everyth%heir@ives d %@eir reflection. Despite that,

previous researches by Patrick Lee (z%lifflr : (20$J}and Gordon et al., (2011) have
succeeded in explaining how cn% cs ars'D%Jrrebéra, included about the prohibition
Y



1.4 Research Questions

Since this study is developed to know how the crucial is of the tagline by SVod p@n the

sustainability the product, the research questions in this analysis are: : (‘)

1. How is the construction of the meaning of "sopan stream™ tagli Nurflix?

2. How the subscriber assumptions is in finding that the\gl'pe such as "sopan

ugl?
&
|
1.5 Objectives of the Study A
’ \'Y'

Y N7 &%

The object of this research is generally to knO\CNJstair?%bil' of thewSVoD product in

stream™ by which the understanding of the tagline i

3. What is the meaning of "sopan stream" tagline®

&
Malaysia called by Nurflix in conducting the Mg of the tagline K@several perspectives.
The specific objects are: : ) >y \&
? [} 4 Qf?
. &

1. To identify how is the ca'&uctl me of "sopan stream™ tagline by
Nurflix. z ’) ! §
: ) 4 2
2. To find out hothhe jﬁb\ assgp ions in find that the tagline such as

"sopan stream" hi 'ders@(ng of the tagline is crucial.
¢
3. Tokno &aisth m g"ofé;pgan stream" tagline.
TS
b4
5
AN

1.6 Limitations :%

The us taglines as a marketing strategy for SVoD service products does not only
func%scribe the programs broadcast by the provider (Abiromo, 2014). More than that,

this study identifies that the tagline has a broader meaning and position for the public can be

(0]



interested in watching content that is broadcast by a streaming platform. The implementation of
the phrase "sopan stream™ as the tagline for the Nurflix SVoD service provides a new pi that
in several other countries including Malaysia, the usage of the tagline has still w‘?gjas a
descriptive meaning. However the combination of the two words by whiefyvery different

meanings will be the attraction of the extent to which a tagline can attractm interest to use
the SVoD service. . \,

Starting from this finding, the study will fully discuss cl oit‘l\et?ine usage for
one of the SVoD services in Malaysia, called Nurflix, and t factors and rotives aﬁ'ﬁoort the
'S
V stre}m pla orm.‘z~

\ N
]

¥
This research will be undertaken to find out @jndersta ?ne ing-of "sopan™ according to
N
Nurflix tagline "sopan stream" through Qé\%

42

construction of the meaning of "sopan stream" on the Nurf

1.7 The Significance of the Study

s
{4

o
research pomnts ew, then tagline does not

only provide to describe shortly a pr[ cts wn@uradi et al, 1996) and instill
positive values or image of a p biro;g , 2 Z‘Dtbghhe word of "sopan™ has a broader

by which this word has a different

meaning where it is comb@ the lNo\f "str

&,

meaning and perspective M id ti‘fi of portance of "sopan™ in the SVoD service
0) 4
product. % \QJ
$oty
1. Nuxflix¥*Sopan tream("'\jjg one of the SVoD platforms in Malaysia, it is
AN

ortant to know about the background and history of the formation of this

latform, so that various aspects related to this research can be conveyed properly.

Q CEOQ, as the highest position holder in the Nurflix application service, the CEO
has an important role in determining the general and specific policies that will be

9



implemented by Nurflix as a TV stream platform under his supervision, including

in the selection of the Nurflix tagline.
Director. The division or party that has responsibility for the N @jcast,

provides another assessment of the shows based on the conte%tor's point of

view for a Nurflix S\VoD application service. ? '

Subscribers, having their reflection on what is undersiﬁwout the meaning of
[

"sopan”, will form a pattern of understanding base r sflf concept through

the description of the tagline used and the im i0 ,through the
N

Nurflix SVoD service. ' _{"

Content, The results of these researches?ﬂsse I h VoD service

beg< eglected, so far in

providers to be able to develop othtwlals t!ﬂat

helping the synchronization pr or tion@the meaning of the

ﬂ

1. SVoD: service or S@&f@tio vide OPldqg@ild is a television network system that is
] o

connected to an t co nec?
subscribers w wde selection brf p@"rams to be broadcast, including TV shows, films,
A ‘-)

stream™ for its product service.

10



3. Tagline: As a short sentence that served to conclude or describe simply the products or

services (Nuradi et al, 1996), taglines have another role to communicate concm@sely,

and easy to remember and give many impacts based on a positive image minds
(Abiromo, 2014).

4. Sopan Stream: The collective of the two words with different meanlrwa’d perspectives,

such as Oetomo (2012) stated that politeness (sopan) is a respe uI civilized attitude-

behavior, polite in speech, has good manners, and behaves in a e |th applicable local

customs. While the word "stream™ is a metadata system on a digi dia im and Gros,
. . | B

2011) where the subscribers can access, pause, or play, neous e fﬂcg?)r content

. . £ h %
performed at the same time (Hasyim, 2016). Accorw Istamic chm@ba sed on Kitab

Fathul Bari, the concept of "sopan™ has been L‘%\ﬁ the con of 42@ as a method in

applying everything that is praised by other&(

scholars also define that adab is to app u%e
(Al Yubi, 1998). é io
Y'\ 173 .S

1.10 Conclusions &\ Q <<’(./
\ )

The tagline has an |mp role In br| £e sélﬁng the background or special characteristics

%3 of \st and deeds. Some

orkg)he al-Qur'an and as-Sunnah

of the SVoD platf the conte |spl on this. In this research, the topic identifies that
Nurflix was uanhhe word "sopan™ oo}ts tagline as "sopan stream™ which raises another
question, ‘v@mmonly this word refers to what "sopan” looks like, and how the public
interpret itability of the tagline with the actual meaning of "sopan™ through the services

and content that is displayed. Because the word "sopan” is generally known as a respectful and



civilized attitude in behaving, polite in speaking, having good manners, and behaving in

accordance with local customs that apply Oetomo (2012). Y_

Moreover, to identify the construction of the meaning of "sopan streascnhe Nurflix
hniq

tagline, this study will examine more deeply through qualitative research tec s as material
in collecting and reviewing for any information obtained from various % such as literature
review, interviews, and content analysis messages displayed on the pw TV stream Nurflix

to find out how the meaning of "sopan stream” tagline is form ugh di elent rspectives.

A
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