CHAPTER 3 c\z
RESEARCH FRAMEWORK A

3.1 Introduction

This research was conducted to determine zakatgzg’ in'tention toward the

payment of zakat through zakat institutions in Kwara ige iaw to determine

{4

@
zakat payers’ options about zakat institution and thelfsiptention to y’th_{'r}‘zgkat due
through it. The previous chapter emphasised llengés za@nstitution in

has™been al.@‘to be the major

of@%ned behaviour was

@D

Kwara state, Nigeria. Low patronage of zakaq@ tio

—+

problem facing zakat institutions. Th% osed the

found to be the most appropriate th %r this st\zl

éQ\ariable used in this study

o 2)
were derived from the assess of preyious tddiigékif zakat payers compliance
behaviour. D
Lo
Hence, pertaining to"the above ts} @/s chapter proceeds by discoursing the

N ol

conceptual model of @ﬁy. T*en concept a&ramework for the study was drawn. As a

N
result, the formac'Nhy othese v.gds dg%e’ based on the theory and previous relevant
hJi

studies. In designing this resea tg‘/the greatest importance that suitable choices of

b 4
methods %ﬁedures a ma:de Q}?ﬁhance the validity of the study results. In rejoinder

to thi *QE chapter specifics thhesearch methodology used in the study to answer the
eéﬁ

questions and to explain the statistical method used in analysing the results. It

idates the research paradigm, research approach, research design, data collection, and
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data analysis 3.2 Conceptual Model of Factors Influencing the Zakat Payment through the

Zakat Institutions \Q

Zakat institutions in most Muslim countries recorded low levels 05 llection as
utions.

an outcome of many factors, including a lack of trust in zakat insi'it The factors
h

responsible for this play vital roles in zakat institutions, give\t? hey influence its

primary task of collection directly. Zakat institutions anw survive if there is
continuity in zakat payers’ patronage and effective di ment t%anaf. Evidence
L

indicated that during the reign of Umar bin Abdul Aziz, poverty was irrinié}ﬁto zero
S

because the collection and distribution pattern w. ffectiye. (A ah&Z-Mohd Jamil,
Y/

2013). Zakat compliance is a critical issue fo@ in rs. A viable, efficient and

sophisticated zakat collection and distri Lﬁ@system as 8{\ implemented by a

zakat manager may not be successful c zikat pa \qut @:ate.

N,
Understanding zakat payers’%lian& be kugﬁ%sential for zakat managers

to strategise resources according, to zaka ers needgg*i overcome weaknesses in their

administration (Muham ). Ma u{%}p‘s (Z’h’ulated zakat payers to pay zakat on

incomes among Mus NI\/Iahzina ket al., ; Mustafa et al., 2020). Compliance
&/

behaviour is heavi ofivate ternaland internal factors of a person. Each factor
gt AC) P
has an impactenth 0

iew an plla,@e of an individual in carrying out their religious

)
(Sapingi, Ahmad‘(g Mohamad, 2011; Ram Al-Jaffri & Roszaini, 2014;

obligation:%t com{)h ceflis 5@1 problem in Muslim countries despite being a

religi
Zainydi Farah Mastura, 2013).

Qrevious studies generally revealed that people have different options about the

same situation (Taylor & Todd, 1995). The opinions of people on a matter is varied from
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person to person, with everyone forming an individual opinion about the stimuli (agents,

actions. or conditions that elicit a response) being received. Ever&&receives

“messages” frequently through their five sense organs (taste, touch, S&D sight, and
S

sound). The experienced zakat administrators can make use of those senses to stimulate
zakat payers to pay their due through them. Therefore, opiniongr-najor factor that
influences a person's behaviour. Since the opinion of so et aries from person to
person, zakat institutions can improve their approachgsgimpressiv IJ upan grasping the

psychology of how zakat payers feel, thinks, and on to r:\t ijmg;\mecwlon
how y

through zakat institution if zakat admlnlstrators kn erstFe influenced

through media awareness, zakat manager, per mag\ at m ers’ trust, and
transparency. It can assist them to be m@seful r za@‘payers

Moreover, to explain why zaka ayers beh e?v y behave the best factor
is suggested intention. BehaV|ou rs aﬂe facters th related to an individual’s
intention, which are transfor r |our en 1991). Many factors have
been investigated as the % flu e} ng }A@m intention to pay zakat through

zakat institutions. Ti W sone \he factﬂo&"that have been studied include zakat
ayers’ attitude, s ctive no
pay L&K r

’
credibility, th@ t of info ion, (eljgious affiliation and commitment, knowledge,
religio Wn, g({vage;r:t s@)rt and demographic, etc, however, there is a

scarci Aidles on factors h(ﬁ?Jencmg the zakat payment through zakat institution

feiv@sefulness, perceived ease of use perceived

theory of planned behaviour in Nigeria, particularly, in Kwara state.

@alam 1. O. (2016) suggested that research is needed on the zakat institution in

Kwara state with the application of the theory of planned behaviour. Furthermore, Taylor
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and Todd (1995) suggest that researchers should consider using the Decomposed Theory
of Planned Behaviour (DTPB) if they are looking for more comprehensive @)ns of
intention. This study, therefore, chooses the theoretical model (DTPB) (ﬂgore factors
that influence the zakat payment through the zakat institutions.

Many factors motivate zakat compliance on earnings amonq\M,ms (Mahanani et

Wy stimulated by the

r infl e’]ces he view and

al., 2018; Mustafa et al., 2020). Compliance behaviour,is

exterior and interior factors of an individual. Eac
compliance of an individual in carrying out their religious obligation Zikatc)&ﬁpllance
is still a problem in Muslim countries despite being ellglo‘us ut (Saplqgl Ahmad &

Mohamad, 2011; Ram Al-Jaffri & Roszaini, 2014; alng\ arahﬁura 2013). The

research model used for this study i b% on th mpﬁﬁ theory of planned

behaviour (DTPB) by Taylor & Tod((1 95) A t T@dor & Todd, (1995), the
constructs of Attitude (ATT), %lve NcﬁN) § Perceived behaviour are
predicting intention. Hence, Sﬁjec v%t{s giy is to predict zakat payers’
intention to patronage z %lonj In rjiér stablish this, this study wanted to

investigate the facto;{&ouldp \akat

the constructs in‘h&t eqry r'ned (}hawour (TPB) can be decomposed into

multldlmenS| C truc topr ide\foy a better explanation as well as to enhance the

s’ attitude and patronage intention. All

4?@

predictive rjfor be a -fnten(%e? and behaviour.
dy undertakes to\('c?udy the decomposition of all constructs: attitude,
and perceived behavior control. For the construct of attitude, the
@posmon looks at the religious and knowledge, construct of subjective norms, the

decomposition looks at the family influence and media awareness and construct of
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perceived behavioural control, the decomposition looks at the trust, zakat manager, and

transparence which affects the attitude, subjective norms and perceive{&avioural

control towards payment of zakat through zakat institutions. As such G@fluence of
3.1 1l

these factors on patronage intention will be addressed. Figuri lustrates the

conceptual model of the study. V
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3.2 Conceptual Framework

%.1: Conceptual Framework for Factor Influencing Zakat Payers’ Patronage of

Q Zakat Institution Based on the Decomposed Theory of Planned Behaviour
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3.3 Development of Hypotheses

3.3.1 Attitude \q

Attitude to behaviour is well-defined as an individual’s positive or; r%ve feelings
(evaluation effect) about the execution of the particular behaviour (Ajzen & Fishbein,
1980). According to Ajzen (2006), attitude towards behaviou% Ily influences the
intention more than the extents of subjective norm and erwm behavioural control.

Furthermore, attitude amounts are influenced by 0 S l’ent eliefs, which

symbolize perceived outcomes or attributes of the behaviour (Armitag 'Cb@ 2001).
%)
ettiags o

f bﬁh iours a tentions to
s

Ofthe vagaﬁte in intentions

Based on a wide range of studies in different s

engage in those behaviours, attitude explains o%r 50

(Ajzen, 1991). C}, 0\ 6@
The more positive the attitude; @ 'rTnt &n.an this study, an attitude
) N,

atg
refers to whether the zakat payers’%atiorfb payifg za@xo zakat institutions is good

&/

or bad. A belief in an outcome sti at(I i : Ma@researchers found that attitudes

are major predictors of %‘ral in ‘;y Pre@us studies have shown a positive

-

X 4

influence of attitude towards intei i pay t. It is a critical factor in behavioural

&

intentions. Bidin qQ., (20 d that.'the attitude of employees significantly

' S
influenced the '%}ms f afgt@ employment income in Malaysia. They also
ighi ODS;;W

N
be@\ attitude and zakat compliance on employment
spondingly, Az \/and Bidin (2015) reported that zakat compliance
behawvi on saving is significantly influenced by the attitude toward paying zakat.
@kar & Ram (2017) also concluded that attitudes are significant determinants of

intention. Moreover, Mastura (2011), Haji-Othman et al., (2011) and Husna (2009) found
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that attitudes and subjective norms have a positive and significant influence on
behavioural intention. \Y.
Therefore, the favourable attitudes of payers toward zakat instituti rgﬁxpected to
affect their intention to patronise zakat institutions positively. Ahmad, et al.,
(2011) found that knowledge is one of the factors affecting aqw ce to pay zakat.

According to Sahaida & Leha (2017), the correlation be e?amtudes, knowledge of

zakat, a satisfaction of zakat authority, and obligati pay l!at employment
income is significant and has a positive relationship concefnin thragﬁiﬁ'g zakat
A

institutions. The current study adapted prior rese an(#d co posedz-attitude into
Y/

religion and knowledge. Y- \ ;o
17 5
N O

H1: Attitude of zakat payers have p@ge effe \n\qeir b,@&vioural intention to pay
o S
-

zakat to zakat institutions. % u &
N Aj Q
Y_ ’ N
3.3.2 Religion %

’ &
Religion is de;@ Mu;l,a\d Syaf&-@OlS) as an extensive way of life, the
ay,

way of thinking, io\%
N
e @ary motivational factor that influences charitable

’
only. Religioqbli;tion/ca b
activities. WQion ac’g’)sfth
N

giving Aing to Lammam &S@abler (2012). Muslims obey the religion obligation of

refetred to as affecting an individual’s choice or

pa at because it is one of the five pillars of Islam (Mustafa, 2016). Many religions
accept charitable giving as a moral obligation. Farah Mastura & Bidin (2014) & Adam et

al., (2017) agreed that individual contribution depends on his religion belief, and religion
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has an impact on one’s giving of charity. Hence, Lunn et al., (2001) decided that those
who are- constant in church and the conservative Presbyterian give n@ntein
(2006) also argued that the religions factor is one of the main stimuli thi bute to the

compliance of zakat, sadaqat, and other prosocial activities. Yusuf_Hajji-othman (2016)

opined that religion affects the motivation to give cash wagf, an referred to as the
intrinsic motivation to the wagf. Aside from the reli iomor, the level of an

individual’s understanding of Islamic principles will a tivate @? comply with
the command to pay zakat. This was the general opinien of Mahadi, ]’9), m etal.,
S
(2017), Mustapha, (2016) X
Y/

The religion reward gained by the % f za verQ@ly to motivate

Muslims’ interests in a donation and t& furthe ard encountered along
the way. Because of this spiritual r d, l% aI @ow continual interest in
different kinds of philanthropy, metifhes c te in the field of charity.

Considering zakat as an act a s that it should be undertaken

rIn
with the purest intention% ade fi u} lesQ one’s wealth or income, avoiding

44/
procrastination, and ;a(ﬁglng ncl th otheréaﬁ divine pleasure (Benaouda & Fadila,
2013). Mahadi, 2&@ ste?? 'SI @ance of religiosity and the behavioural
t

’
intention tow zakat paym anu&et al., (2012) found that religiosity significantly
$

encourage: to per i)ecﬁ;@ ehaviours after he found that all religious beliefs

comm mote good behaVr(a?Jrs and discourage bad behaviours. Moreover, Haji-

hé , (2017) found that Islamic religiosity has a positive and significant
@nshlp with intention. Contradictorily, Jama et al., (2017) found that Islamic
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religiosity is not-significant in compliance behaviour of KUIN staff to pay zakat from

their income. Therefore, this study hypothesises that: \q

Hla: zakat payers’ religion has positive effects on their attitude {E Fay their zakat to

zakat institution. \/
: l

Knowledge is defined as information and s cquwe thraug exp\R"ence or

| O

education (Oxford dictionary, 2000). Knowledg the amiliarity, -Qwareness or

understanding of someone, or something, %z fa
skills, which is acquired through expe @educa i
learning. Knowledge can be a theoretical or pra&m‘e

understanding of a subject). It ca be

attainment includes co% ntellectual

$ F &
rational, while knoww aI30|s \o\ e reI to the capacity of acknowledgment in

3.3.3 Knowledge

,\nfermatéqgﬁescrlptlons or
pe@vmg, discovering, or

SS al or systematic. Knowledge

S

o’ceﬂs, insight, communication, and

%

human beings. Isl as |ven ‘gnlf@ce to the method of seeking knowledge. If
we pay attent o flrs five v s s feve \(/‘Zded from the Holy Quran, we can realise that
the word repe ord (pen) is mentioned once, and the word 'teach’
is rep ice. Knowledge |S\cé?so defined by Writz and Matilia (2003) as the fact or

f knowmg something with familiarity gained through experience or education.

Fo Is study, knowledge refers to the degree of knowledge of zakat payers about zakat

institution in terms of its existence and the differences from paying it directly to
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recipients, which can influence their attitude toward the intention to pay to zakat

institutions as regards the factors that affect the zakat payers’ prefere{§or zakat

institution. (‘)

Agreeing with Adam et al., (2017) & Mustapha, (2016) the | vﬁnderstamding
and knowledge about zakat influences the payment of zakaVFS‘e.rmore, research
conducted by Teh Suhaila et al., 2015, established that the (We? of conviction (faith)

and knowledge about zakat play a major role in influeneing:pe pleyt\peyakat. A good

]
perception of the zakat institutions’ management is ‘@ additional fa r,thzg;ﬁﬁluences
-
s: the

zakat compliance when it comes to payment to for institgti more positive the
Y/

perception, the higher the degree of compliance (Yusu

order to achieve a positive perceptio”[\g@is for

guarantees regarding the efficiency omakat i \uq%\

and distribution of zakat funds. % guzf?ante are ided, individuals are more

othrpéc&?t al., 2017). In

titutisﬁs, the public needs

gement in the collection

p—

willing to pay zakat to the f@nsti’ ns for z@collection (Teh Suhaila et al.,
2015) (S
4 &

Ram (2010) r ﬁgo{sed ipte and rnal factors as having a significant
influence on the m.g@ to t. '@' level of knowledge is categorised under

external factoQSa p g I.{(ZOll) indicated that knowledge is one of the
%comp{i fo p%bhzakat. Sahaida & Leha (2017) found that the

factors a i
)
correlatio ween attitudes, kr?o%?ledge of zakat, the satisfaction of zakat authority, and

obligatie to pay zakat on employment income is significant and has a positive
elationship. Knowledge is essential about zakat because if zakat payers know that paying

their zakat to the proper channel, where their zakat will reach target recipient on time and
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get an accurate amount that will unbound people from poverty, liberate them from

insufficiency and empower the poor with their zakat payment it will enco&& them to

pay their zakat through the zakat institutions. Therefore, knowledge abo tg@t and zakat
tud?

institutions is essential for the patronage of zakat institutions. Thji S hypothesises

that: \/
Y'J)

H1b: zakat payers’ knowledge has positive effects on theirtatt uda\patheir zakat to

zakat institutions.
.é\ | &
\" <
3.3.4 Subjective Norms N é\‘?

Subjective norms refer to the pers@ltlwty ocial pressure that most people

who are special to him think he Shoue or shoul e%c e,the behaviour in question”

\
(Fishbein & Ajzen, 1975). Subj ornﬁ ha eenound to be more significant

N
before, or in the early stages qf}'{bvau[ ment when actors have inadequate

direct experience from wihi develop atti u [es ylor & Todd, 1995). Chua (1980)
suggests that the aﬁr ] frlfn\ﬂamlly, d colleagues are groups that could
encourage adoptlo S ectl mv@és’ the people around us. Based on TRA and

)

TPB, behaV|o a cte by ctva_porm As explained earlier, the subjective norm

is an origi ruct‘Fr TR@at compacts with the influence of social pressure
S

on indi and, thus, on beha\c&?)ural intention. Numerous researchers have found that

th |ve norm concept could be decomposed into several relevant reference groups

suc peer influence and superior influence (Taylor & Todd, 1995; Hong et al., 2008),

friends, family members, colleagues (Khalil, 2005), primer, external, partner (Zainol &
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Kamil, 2009), spouse and neighbours (Shimp & Kavas, 1984). Taylor and Todd (1995)
decomposing of the subjective norm into peer influence and superior in@eems
justified in an organisational setting in which one’s peers may be i&@te towards
specific behaviour, whereas, at the same time, one’s superior may be reassuring towards
the behaviour. Decomposing the subjective norm into severalagroups such as friends,
family, spouse, and colleagues also seems relevant since f iemy be in favour of the

l

However, as this study is more focused on patfenage aspects o z?ka?ci-ggﬁtutions,
more, r

behaviour while spouses are not.

family influence, and media awareness here are elevgnt. Th Iogio;zhere is that a
Y/

zakat payer may believe that personal refere%izz a%{\& a s@ may encourage

the patronage of zakat institutions. In@y, su rmé*ers to zakat payers’
perceptions about whether most indi\asls and ‘sighi '%nt ;@m approve or disapprove
N
ir

of the use of zakat institutions, wei by thei atio@ comply with the important

&
wishes of others. Similarly, ingi et II., 1), @ Mastura & Bidin (2014), and

Yusuf Hajji-othman et %1 mea‘g ‘rJeJ‘g'icrLfDence of subjective norm on zakat

contribution. All thjggg‘dies fou at su tive norm is a dominant motivation
&
towards one’s intEN O

?kat.
2 9
This st% ompose
P 4

bje@ norms into family influence and media
awareness lor & ToddA19d5) est the decomposition of the subjective norm into

n payi
¢

)
relevank nt groups. As mePﬂ%Bned above, family help in influencing an individual in
decisi aking. The relationship between family and the subjective norm was found to

e ificant (Taylor et al., 2008). Complementary to this, the relationship between

subjective norm and intention was also found to be positive and significant (Bobek et al.,
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2013; Saad & Haniffa, 2014). In the context of zakat, some researchers found a positive

relationship between subjective norm and the intention to pay zakat (FarM\%stura &

Bidin 2014) Therefore, and this study hypothesises that: :(‘)

H2: Subjective norms of zakat payers have positive effew;heir behavioural

intentions to patronise zakat institutions. Y'

. .

3.3.5 Family Influence o
| 5
Family influence is the social pressure on a pe from‘,i portant og?ers in his/her
N

family or peers as to their approval for th perEman \"sertaig@ﬁaviour. Family
influence in this study refers to the per% zak SO patronage of zakat

institutions and represents the perceived mora

Yf the family (whether or not a

N

family will think one should pay, t inStitutions). Friéhds and family are the most

en i “c%mes to engaging in a particular

influential factor determining mn’s I %
I

action. Similarly, Farah A% Zai'rl Bi :1- (28@ found that referent groups such as
&
parents, friends, sibli Nnd rr\a e ha positive and significant influence on

zakat compliance QQV ur. at the subjective norms of zakat payers
¢

towards the p % of zak
wézé

Therefore,, thi dy hyﬁo
)\ S

H%fly influence has positive effects on zakat payers’ subjective norms to pay their

zak zakat institutions.

ect
:P “

itutions have a positive effect on family influence.
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I. Media Awareness

Mass media comprises all systems of spreading messages such as newspapers, radio,
television, and the Internet (Yusuf Hajji-othman et al., 2017). Accordi h‘mgers, et
al., (2009), mass media is ‘informational’ in nature. The mass $1ave benefits
signified by their capability to reach a considerable aucH@;Jidly, generate
knowledge, and spread information (Rogers et al., 2009) TWortant effect of mass
media on subjective norms has been authenticated i us stuﬁ!Q(alait & Ainin,
2009; Conner et al., 1996). For example, Zolait & Ainig (2009) jami d'thacig\mence of
mass media on the intention to use Internet bankirﬁg Ye j h.?sd-l.}sclosed that
mass media significantly affects the intenti@ \bankig\w another study,
Bhattacherjee (2000) utilized a similar@t calle xtﬁ. influence, which is

best demonstrated by the influence {% mas&%’vh ,@dy also found that mass
N,
media is a significant determinanl%subj&tive <§?
Of the financial services,industry iINfluence.0f mass media in influencing a

consumer’s subjective % 0 bu ﬁlﬁ@oducts and services cannot be

overlooked. The pOK ffect Pf\ mediégﬂ influencing a consumer’s subjective
e

norm was proven Nh studies

p ¢
Echchabi (20@Qﬂne uc? rs’\\(éi,ldingness to adopt Islamic insurance services in
Malaysia. Wund tha stﬁmerézreed that media influences their subjective norm

AN o’
to ado\ ic insurance services:

study measured the impact of mass media on subjective norms because media,

|pde @Echchabi (2012). To illustrate, Ayinde and

hro frequent advertising, is believed to be able to influence consumers’ social
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pressure and belief, whether they should, or should not, perform the behaviour in

question. Based on the above, the following hypothesis was proposed: \q

H2b: Media awareness has positive effects on zakat payers’ subjective norms to pay their
zakat to zakat institutions. Q

3.3.6 Perceived Behavioural Control z '
Perceived behavioural control reflects beliefs re ing cc!,é\dresources and

opportunities required to facilitate a behaviour @1991 P Meg\cahawoural

control has two components. The first deals wit fﬁ S an m&:qdual s self-

confidence regarding the ability to carry twhavu?ﬂ{r se@ component deals

with facilitating conditions that provide t ources to engage Q particular behaviour

\ ‘k
(Triandis, 1979). It is determined %ﬁro{i h;»(il 1E%J/Bndual’s perception of the

degree to which various envir al fa k Q—sy or difficult to perform a
behaviour). The second dime t’e fo -t@' study. It explains how far the
perceptions of zakat payh/ar the ty'?jwecute its patronage and sincerity in
repeating donation we @@Wlth 1) The connection between perceived
behavioural con z al'c 'hgnc@—%/ haviour is vital because zakat the positive
perception |ns‘yt tlo il (;nce zakat payers to pay to zakat institutions.

Sanep 8A izam et al., (20]@%:<$emfled that zakat payers refused to pay zakat to the

zakat Ntlon because they have negative views about zakat institutions in managing
dé

b rsement of zakat funds.
Consequently, they will prefer paying zakat directly to the zakat recipients whom

they feel qualified to receive the funds. This situation will lead to a lack of equality to
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other zakat recipients because only the zakat institution has information about the eligible
zakat recipients. Because of this, it is essential to confirm that zakat institLiKW/e the
proficiency and trustworthiness in managing and distributing zaka GUTBction. The
intention to use zakat institutions will be greater to the extent that a &yer perceives
that he or she has control over its use. This study, thereforey decomposed perceived

behavioural control into trust, transparency, and zakat man emus hypothesises that:

l

H3: The perceived behavioural control of zakat rs has positi fffzzggzan their
N -

behavioural intention to pay their zakat to zakat in ons. p X
\ N
VA
i.  Trust \G) 6&
Another factor is trust. Trust is@ged by \ddav ]’{Bhannen-Moran (1999) as
N
qparg;Pased on the confidence that

the later party has for the fir@ Trust"i at plays a vital role in human
interactions and cooperat ording oD g.a'dd‘éllester and Munuera-Aleman, 2001

7
Trust symbolises th(&ﬁﬁ@nc@other é& in the exchange relationships will not
&)
abili

d'enot@‘expectancy,’ which is the key to defining

)

ity.
Q;’ ‘Y2
trust (Doney %3' nonbgl?ﬁ an@, 1994). Expectancy reveals the consumer’s

belief tha:woduct f:a e&ficqﬂities that make it consistent, competent, honest,
rand s

the readiness of one party to be

abuse another’s

N
respo 0 on. From thg;o?erspective of this study, elements of ‘confidence’ and
gC y’ should be involved in defining the concept of trust. Hence, adopting the

efinrtion of trust by Sargeant & Lee (2004), trust is defined as the belief that an

organisation/sector and its people will never take advantage of stakeholder’s
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vulnerabilities by being fair, reliable, competent, and ethical in all dealings. This
definition reveals the people’s confidence in the zakat institution and the @at the
organisation actions are in the best interest. (‘)

Trust is very important in exchange relations because it is the s-is\orsocial capital,
and it affects firm performance, satisfaction, competitive advantage, and other economic

outcomes like transaction costs and searches cost reductiog (Lq?’OlO). Trust impact in

assessing the success of charitable organizations has en disau!Q(Hx the previous

| <

literature (Sargeant and Lee, 2002(a); Sargear%Lee, 02(B); TaggﬁEhi and
don‘or do’ notweontribute to
\/\'(60

Marshall, 2014). Melendez (2001) discloses

organizations they do not have trust in it a% h tg\e

Donor’s trust would not only cause the @ donati

amounts (Burnett, 2002; Sargeant are%e, 20 \bqwt i't\&lso comfort the donor’s

belief that the funds will be used%riat&y b re{z@nt organization (Ritchie et

al., 1998) in support of the or hon’ gal and @Obligations (Sargeant and Lee,
X

2002a). While scholars | lixrllaﬂPQQZ; Sargeant and Lee, 2004; Hou

et al., 2017; Saxton@havel su\Sted tl%féilure to preserve people’s trust could

lead to adverse cohsgquences, i ing decreased donations, image damage, or even
> ing g g
organisationalellapse. b?

trust betw, &Qc’mrs ar{d nﬁrofi@anisations are crucial for promoting fundraising
AN >
S

activit\
‘%l is an essential aspect of human life. We use trust in our day to day activities.

or Instance, we trust our bank to return our money when we claim it, and some even

ot hilégv&)nfidence in it.

theéérease in the donation

rs claimed that the preservation and improvement of

trust their computers to work every time they switch them on. Trust is dominant in all
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transactions where our actions are dependent on the actions of others (Shahab & Zahra.

2018.). There is a general recognition that trust plays a pivotal role @aﬂng

donations; few empirical works have been undertaken to examine the r. E@rust in the
o

context of zakat institution. For instance, a study by Abioye et al. (2%

payer’s trust could influence them to contribute to the zakat instiNiQn,

ws that zakat
Nigeria. A study

carried out by Rusdiyana & Devi (2014) found that dongrs ?E'of trust is one of the
barriers to developing the practice of cash wagf in Indongsi
There are three elements for transforming ularised jtr Mha& into a

u
generalised social trust (amanah). These should ist in qny co munrQr-ln order to

stimulate economic activity. They are the % |nes corporate ties,
reliable and positive public institutlo erceptl the@mmunlty as umanaa

(plural of amen meaning trustworthy nd safe @L ’@%2) The concept of trust

is also applicable to zakat msﬂtu%r zakht

will motivate them to pay their_za ttj

major factor that will pus% to p

that their wealth is securF fe h and it will surely reach the target

ust in zakat institutions, it
|on Trust, therefore, can be a

oni 'u”{e tron as their mind will be at rest

'

H3a: T mosmvg@)t on @zt payers’ perceived behavioural control to pay

their za akat institutions \‘%/

S
Ny

&
recipients. This st y 0 esr tf C‘)O
XY,
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ii.  Transparency

Transparency is another major factor that may affect the contrin&Wzakat
payers to zakat institutions (Avolio et al., 2009). It is the capabili xpose the
relationship between oneself and one’s environment. If you want.the workforce to be
working for the good of the organisation, you must recruit expestise that would be most
suitable and effective to build the trust and commitment cesWor positive change in
the organisation. Transparent leadership has been deseni as ho@?an individual

displays a pattern of openness and clarity in hiSther behaviour oyva‘r‘g'\)&?lers by
: -,
€C

distributing the information necessary to make d ns, ageepti othery‘inputs, and
N

\that .pécgi.ts followers to
S. 8(\ leaders have been

pré. In any institution or

N
ng orQ(Ra progress of the institution

disclosing his/her values, motives, and sentiments in
assess the competence and morality (\bader’s

described as demonstrating transpa% (Avo \&?

eﬁple

organisation, transparency is vit yp

&
and expose them to what i ing o thej insti %n. This also applies to zakat
institutions, as zakat pay% oncerned (}ﬁ Hg' their zakat will reach the rightful
\ﬁt 7
beneficiaries and ho M be of b to tr@'(Nor Shahrina et al., 2013). Khairunisa

yksé)@tjld be transparent in managing cash waqf
’

u
funds as it m ing‘a secure g iﬁg.tlrust toward zakat institutions.

" . . o

ak ws will al reliy ontbe transparency and ability of the zakat institution to

i )

ficiently it will T:Qnage their funds. Amirul Faiz (2012) explain the

et al., (2017) s that slg i

N

know
i e of efficient management, as prospective donors rely on competence to
easlre the efficacy of non-profit organisations. Contributions to non-profit

organisations like zakat institutions would increase if it could present a good account of
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its administrative costs and if the organisation could demonstrate greater transparency to

donors about its activities. Hence, transparency is a motivating factor enc%%g zakat

payers to pay to zakat institutions if they demonstrate transparency and S%cy in their

<

H3b: transparence has positive effects on the zakat payers ew behavioural control
to pay their zakat to zakat institutions .'\d
"X

IS
iii.  Zakat Managers (Amil). 2 \3-

Islam is no thet only creed of cere niaZworsh\Td so@stoms; it is a
complete code of conduct or way of Iife@cts ma tior@ﬁat secure his success
e

in this world and the Hereafter. The%in fre S&Hievers to establish salat
N,
nti repeatedly side by side in

(prayer) and pay zakat (poor). Sa% za
x &/
iou A’ C ma@ us to establish prayer, which
i off 51,‘

many verses of the Glor ran.
means that salat is not to b‘g it has to be established. Praying

&
individually is not th Ward, Eln Nas tc@dy in the congregation. This means that

&

prayer goes beyo e Timits i,vidu@xercise, but it should be established as a
¢

2.9
responsibility Qhe uslim c nit)@be Establishment of salat, is compulsory to have
mosques oint Iﬁw%?@ﬁ-‘/ho:é; the prayer). Hence, in most Muslim countries,
there i&

assi and facilitate its proper implementation.

zakat management practice. So, this study hypothesises that:

N
artment or minist‘r’}(a)f awqaf (religious affairs) assigned to organise this

imilarly, zakat is not only to be paid on an individual basis but has to be

established as a collective responsibility; according to scholars, they said this was how it
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was established during lifetime of Prophet Muhammad. Mentioning the zakat collectors

(zakat aamileen) as among the zakat beneficiaries prove that zakat is Kﬂerely an

individual action but a collective task and a state obligation. The 3‘@(3 and the

distributors of zakat are also entitled to a share of it as payment for their duties. Such men
must, however, be Muslim, free from slavery, upright and just@ must be well-
versed in all the prescriptions of the shari’ah relating to t a@ent and collection of
zakat. This buttresses the point that zakat procedur not c rApIet by paying it
directly to the recipients without zakat collectors ing under zakat ms@ons To
establish a zakat institution is compulsory, and the I tutlon st IIectQakat from the

qualified Muslim and preserve zakat funds. % llec io’\.ﬂustgbursed to those

who qualify as identified by the Qur collec' d 6&1 ment should be
AN
NY &
N

Muslims are fairly uprigh atinﬁ congr at(i(/ salat but are lacking in
organising a collective zakat He cﬁyy;@s give zakat individually to the

completely transparent and inspected Ceg‘uently

needy or poor relatives,% IS ce‘r.tw‘t;é thlng to do in the absence of a
collective and orga yst@kat one should not be pleased to pray
individually but é\st try to lcon@atlonal prayer, one should not be pleased
with |nd|V|du o za ut @Ilm should strive to create a collective system

of zakat o kat to th \ﬂho e established such a collective system (centralised
coIIec@ distribution) of zakg.? This was the method in the era of the Prophet and his
su% (the four rightly guided caliphs) and was a function of Muslim governments

ntil the fall of the Uthman Empire. It is essential to revive it. Therefore, we must

recognise the importance of paying zakat to the institution. Paying zakat individually is
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like praying without a congregation and is simply unacceptable in the long run

(http://justlybalanced.blogspot.my/2006/09/collecting-zakat.html.22 May 2 7)?.

The establishment of zakat institutions in Muslim societies Wilh&gead to the
akat

creation of employment for some categories of people, not only the i dministrative

managers, but also accountants, zakat collectors, and distrihtow s well as those

involved in the investment of the excess proceeds o zmith efficient zakat

institutions in Muslim countries, zakat will not only helgsinthe allewa)f poverty but
also in providing a practical solution to the probleminof unemploy t' Iﬁég%‘ regard,
S

zakat managers should be efficient and effective in manageme of z§eat resources.
v

They should manage the zakat institutio Wis;y qp\ﬁ zalg\‘ﬁ;cipients fairly.
Therefore, this study hypothesises that: \G) 6&

NP

) N
H3c: zakat manager has positin%ts ot the zdkat rs’ perceived behavioural
control to pay their zakat to z@itu’ﬁj

S
9 S

3.3.7 Behavioural tion |

The intentiom’@\a un

judged according, to their intentions. In\(;c,_l,am, the intention is more important than action
in the life w ims. ,J& dihg t@e Hadith of Prophet Muhammed (may the peace

N
and bl@)f Allah be upon Iﬁ%ﬂ “action shall be judged according to the intention”.

Thegi ion in Islam is vital for legitimate religion activity. Also, the Theory of Reason

—9

@ by Fishbein & Ajzen (1975) ascertained that intention is the major determinant of

individual behaviour to act or not to a given action. Other researchers emphasised that the
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probability of accepting or rejecting an action is based on a person’s intention (Ajzen &
Fishbein, 1980; Ajzen & Madden, 1986; Ajzen, 2006; Ajzen, 2002; @OOS).
Intention as a predictor of behaviour had been tested in many areas of st a%r example,
in Internet banking, Shih & Fang (2004) and Lu et al., (2009) reve ﬁintention is a
predictor of accepting or rejecting behaviour. In the field ofq&ny researchers
confirmed that intention is an important factor of beh wo?'!rformances (Saad &
Haniffa, 2014; Zainol et al., 2009).

In measuring intention, Babiche Snip (2012) ioned that the aiem?f:.‘fﬂsed for

the construct “intention” were originally fro mith ga CSW‘?ney (2007).
Behavioural factors are the factors that are a\h'vidu Yﬁ’ltentlon, which

give birth to real behaviour (Fuadah el@) If z yers-believe that zakat is a
religion obligation and should be perfor ed ﬁ!ﬂﬁpvre @sntlon such a belief will
make them not only to pay |t%o patronise zaka tltutlons more frequently.
According to Aidit (1998), aside fr tT!%ljc; @ the level of understanding of

Islamic principles will % peog_l to Pé{/& command to pay zakat. This is
buttressed by AI-Qa;&%lQQQ]. \p(oposétﬁat non-compliance behaviour towards

&

the responsibility ?ep&)@d on the level of faith in persons towards
4

religious resp bl|2/ D)re the jftention is a very important factor that motivates

N
£ ¥

:\/

Ibute

%toward zakat institution, and the higher the perceived control, the stronger the
individual’s intention to patron a zakat institution. In this research, behavioural intention

is concerned with motivational factors that relate to zakat payers’ intentions to patronise
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zakat institutions. Ajzen (1991) suggests that behavioural intention is the most important

factor in forecasting the decision to take a specific action. Given the cIngtionship

between intention and behaviour, previous studies have used behaviS\&)wtention to

predict specific behaviour (Ayedh et al., 2014; Amin et al., 2006'l Echachabi & Aziz,
b

2012). Hence, it is anticipated that there is a positive relationsl'ig\e} een intention and

the actual behaviour of customers. Thus, the following hyp thcwﬁ proposed:

@
4

%Q"

Term

Table 3.1: Operational Definition and Ke onstructsloft |\40

. ey L i —k’
Definition o~

Zakat

Zakat Institution

Potential Z atk

Payer

Nisab A

Z \
anagers/Amil
Zakat'Resources

Zakat Recipient/

Zakat has many definitiong;adin % diffefent seholars (Aishat &
Johari, 2015 & Mustapha, 6). g'\'e«g;arded “an obligatory alms
(Fard) on every Musi h oss@ﬁses a‘stated dimit of wealth, to pay
every year a pres ri% centage ! fr suchqvealth or savings and
other things Iikeﬁ oduct, livestock, iness activities, paper
currency, and treasurablé m su oli{fl d silver. Zakat is defined
by Faraha et %5012) a_m_qq NCept.0 disbursement of wealth
recommende h ﬁo e eligible ory of people. According to
Dogarawa % scholars Islam<-iilama) describe zakat as the

0 i specifie/requirement that Allah requires

portion ofthe
from tr?khv OST ive t proper person who will collect it
e
(

w ments.
z

speeific requi l
itutionsare r g‘ao ased organizations that aim to connect
kat pay 1gations recipients’ rights on prescribed alms.
&gding to ifah et*al”, (2011), the zakat institution is a faith-
ntrolled._institution With functions similar to the Inland Revenue

i
a
a

Departm Te o@ﬂand, and a social welfare organization on the
ther. Zakat.i I\?i uti@ny mostly deal with collecting obligatory donations
f

usl@and disbursing them to rightful beneficiaries.

rom eligib
I‘s%jmwh@\is a property that exceeds the limit of nisab and meets
all prescribed @nditions for zakat.

The nisa fa}éns the minimum quantity of wealth that a Musilm must
have before'zakat is compulsory on him.

The people managing the collection and distribution of zakat. They are
the people assigned to the task of managing zakat.

This refers to the money and wealth generated from the collection of
zakat.

Zakat recipient refers to the categories of people mentioned by the
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Asnaf Zakat

Influence

Construct

Behavioural
Intention

Attitude

Quran entitled to receive zakat.

Influence is a verb that typically means “to affect or chang ne or
something in an indirect but usually important way”. (O)Kd ictionary,

2001). c
Definition of the patronage of zakat institutions. s
titut

The perceived probability of patronage of zakat institution or continuing
to pay directly to recipients. %‘

The individual’s overall insight of favouralw or unfavourableness
toward patronage of zakat institutions.

Religion Obligation

Knowledge
Subjective Norm
Family Influence
Media Awareness
Perceived
Behavioural
Control

Trust

Transparency

Zakat Manager
(Aameel)

B

individual j attitude towards the

The part of religion in influencing a

patronage of zakat institutions. Religi irits ar reactions influence
attitudes in many ways. For ins many, We pay to zakat
institution because of religion.

"X
Zakat payers’ and zakat managerSiyknowledge ﬁl@Nhich can
influence their attitude.

A belief that significant oth rove@ rove\gf,meir patronage
to zakat institutions. N4

A belief that significant others from|thei amilx?}s?rove or disapprove

of their patronage*et nstitutio

A belief that Media influen N@ rs &patronise zakat institution.
Perceived likelihood) of vagi vent e’&’wring that act to enable or
prevent pat zakat insti Jons.Qc_')

&/

Trust }0 t eliefy or faith that zakat payers have in zakat
mapagersg@nd zakat institutions é

|
e ‘ab'll of zakat institutions to show or explain
nt te lgﬁé

cy ref
general public.

kat administrators who take care of the
i f zakat resources.
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3.4 Chapter Summary \z

This chapter is divided into two parts. The first part discuw theoretical
background of the theory used in the study. It starts with select ries on human
behaviour, namely the theory of reasoned action, followed b e?::ory of planned
behaviour, and proceed by exploring the decomposed t rmmned behaviour on
zakat institutions and looks at the dimensions that make-up the CW. The second
part of this chapter continued by discussing the vari used in thi s’ud:g derived
from the review of previous studies of zakat payers’ Béhavioir rd %Kf institutions.
The chapter then deliberated the conce h$d'ek‘of\ stu@?r'om which the
hypotheses that guide this study were fow 3 6‘
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