BEHAVIORAL FACTORS INFLUENCING LOYﬂL&N
WAQIFS IN CASH WAQF: THE MEDIATING

TRUST AND COMMITMENT\)

Yv
OF
S OF



As

BEHAVIORAL FACTORS INFLUENCING LOY OF
WAQIFS IN CASH WAQF: THE MEDIATING S OF
TRUST AND COMMITMENT V

NS
Thesis sub u|f‘“men th @ree of
ECONOMI@M N@STRATION
S o
LG ¢
\ J ? ’l O
UNIV TﬁWS ISLAM MALAYSIA

4
4 \3-.
\C—)

October 2023

(s
&
S
S



AUTHOR DECLARATION
L) _{.,\T

I hereby declare that the work in this thesisthesis is my own except fWations and
summaries which have been duly acknowledged. V

Date : 5" October 2023 Signature s z l
Name : Intan Fatifah binti w‘a\d' X
Matric No : 41
Address : Facu




ACKNOWLEDGEMENT

In the name of Allah, Most Gracious, Most Merciful. Peace be up ﬁzprophet
Muhammad S.A.W., the messenger of Allah. | thank Allah for &? me the
perseverance and strength that | needed to complete this thesis. It W% have been
possible for me to finish writing this thesis without the invaluable assisténce, support,
encouragement, and inspiration of several individuals.

First and foremost, | would like to express my sincere gratitudwappreciation to my
principal supervisor, Assoc. Prof. Dr. Syadiyah Abdul Shukor, intellectual guidance,
constructive comments, and ongoing support since the begigning ofthis thesis. Special

acknowledgments also go to the first co-supervisor, Ass .Dr. Nuradli Ridzwan Shah

Mohd Dali, for his brilliant ideas and continuous guid La IWto thank my
for his g su@ge\ﬁ‘rons and

encouragement. | _{*)

second co-supervisor, Assoc. Prof. Dr. Muhamad Azrig,Nazri

| owe a particular thanks to YBrs. Prof. Khairu aliak,ﬁlgm for thg,‘guidance and

assistance to all of the postgraduate students, including in reachifg the finish line.

My gratitude also goes to my respected fac bers, partigularlysthe former Deans of
the Faculty, Prof. Dr. Amir Shaharuddi .M d Ridhwan Ab Aziz, Assoc.
n

Prof. Zurina Kefeli@Zulkefli, and the re\ ean, As
giving me full support and the opportcité to urﬂr\w?t

e
: N .
| owe everything to my two b darfing Is, a Sopphilea and Edellyn
Sopphidea, who provide me jo;&n rengthwJ hank yo much, my dearest, for your
wonderful love, tremendous understandi ndless’stipport. | am also grateful to my
husband, Kamal Baharin, f r%inu% i , and encouragement. Thank you
yers, love, and motivation through

to my beautiful mother, i adri,

the years. My beautiful sister. Afri@hw an “Amira Annisa, and my adored brother,
Abdul Syafiq Izzatw a@ ig-dnd support me. Not to forgetting, my
godmother, Cik Tu 0 has beén like’a mother to me, listening to all of my experiences

and offering her adwice. ©f co e agdebt of appreciation to my late father, Anwar

Mohamed, and g ents, Ba ;g.# n and Nazura Mat Desa, who had given me

excellent guidanmge, provid ith life direction, and reminded me of their pride in me
m r

since | was a,child™ am et atefdt to everyone who has encouraged and prayed for
[ admireappréciate,-and love each and every one of you.

)
ast, | want to exp‘recég my upmost gratitude to my dearest beautiful friends,
Dr. xg Pn. Siti Nurulhuda, Dr. Nur Atika, Dr. Siti Sara, Pn. Rabiatul Nabila, Pn.

a, Dr. Qamarina, Pn. Nuradilah, Dr. Sumaiyah, Dr. Safeza. Pn. Norashikin, Dr.

iti imah and Pn. Zamzarina for their unwavering support and genuine friendship
throtghout my life's ups and downs. All of your love and concern mean the world to me,
am grateful beyond words. Allah blesses all of you my dear sisters.

Jazakumullahu khairan khatira.



ABSTRAK

Sorotan penyelidikan yang berterusan menunjukkan bahawa institusi wakafydan wakaf
berhadapan dengan isu seperti berada dalam fasa baru, kekurangan dana, pémefainan jumlah
wakif, persepsi wakaf sebagai sadagah, serta amanah dan komitmen wagif dalam wakaf
tunai dan kutipan wakaf tunai tidak seiring dengan pertumbuhan pendtduk Islam di
Malaysia. Walaupun terdapat banyak kajian membincangkan penyel&saian berkaitan
pengurusan dan tadbir urus institusi wakaf, namun sedikit perhatian dibésikan kepada aspek
tingkah laku waqif. Kajian ini bertujuan mengenalpasti fakior kelakuan yang
mempengaruhi kesetiaan waqif dalam wakaf tunai. la juga mengkaji hubungan di antara
sifat dalaman wagqif iaitu sikap, pengetahuan, pengalamanywdan, persepsi dengan kesan
kepercayaan dan komitmen terhadap kesetiaan wagif idaldm ,wakaf ,tunai, kesan
pengantaraan kepercayaan dan komitmen terhadap hubungan di antarasifatidalaman wagqif
dan kesetiaan wagqif dan wakaf tunai, selain menentukan hubungan diantard kepgrcayaan
dan komitmen. Rangka kerja penyelidikan adalah berdasaskan teari yang dianoil daripada
Model Mehrabian-Russell Stimulus-Response (SOR),sebagai, teori j‘Utama_'dan disokong
oleh teori-teori lain seperti Teori Kognitif Sostal=glan TeOripiepercayaan-Komitmen
Hubungan Pemasaran. Dalam kajian terdahulu model SOR.tétah digupakan dalam kajian
pemasaran kontemporari, namun kajian ini tefal_mengisi juraig dengan mengaplikasikan
teori tersebut ke dalam konteks wakaf Jkhustisnya wakaf tUnai. Bagi mencapai objektif
kajian ini, kaedah kuantitatif digunakan bagiynengumpul data darifada wagqjif yang komited
menyumbang secara konsisten kepadaswakaf tunai melalw pemaotongan gaji. Analisis data
sebanyak 378 kaji selidik terdiri daripadaWaqif di agensi Kerajaan, anak syarikat, dan badan
separuh kerajaan di Selangor, yang telalymenylimbangkepadawakaf tunai bersama Pejabat
Wakaf Selangor (PWS). Analisis, deskriptif dijalankan uptuk menganalisis latar belakang
demografi responden dan corak pehyertaanswaqif. Modeb kajian kemudiannya dianalisis
lebih lanjut mengunakan Partial Least SquaressStructural Equation Modeling (PLS-SEM).
Penemuan penyelidikan ifi meayumbangkepata pemahaman tentang faktor kelakuan yang
mendorong wagif untuk terus_menyumbang/kepada wakaf tunai. Lima dapatan kajian: 1)
sikap sebagai faktor yang mempéngaruhi kesétiaan wagqif dalam wakaf tunai adalah
signifikan, 2) kecualipengetahuan, semua fakior yang mempengaruhi kesetiaan waqif
dalam wakaf tunainadalah signifikan’ terhadap’ kepercayaan, manakala pengalaman dan
persepsi sahaja signifikan kepadakomitfen, 3) kesan kepercayaan terhadap kesetiaan
wagqif kepada wakaf’ tunai adalah ‘tidgk, signifikan, tetapi kesan komitmen terhadap
kesetiaan wagifsdatam wakaf tunai adalah signifikan, 4) kepercayaan menjadi pengantara
di dalam hubungan di antard stkap,.pengalaman, dan persepsi dengan kesetiaan dalam
wakaf tunai, manakala komitmen mehjadi pengantara hubungan di antara pengalaman dan
persepsi dengan kesetiaan dalamwwakaf tunai, dan 5) hubungan di antara dua pengantara
iaitu kepekcayaan dan komitmen adalah signifikan. Sehubungan itu, dengan rangka kerja
kesetiaafwaqif kepada wakaf tunai, pembangunan institusi wakaf tunai khususnya dalam
aspek'pemasaran dan terutamanya dari perspektif tingkah laku wakif boleh dijalankan. Di
& Samping itu, kajian ini menyumbang kepada teori-teori yang berkaitan dalam menjelaskan
Aubunhgan di antara pembolehubah yang signifikan dari sudut akademik dan menjurus
kepada tujuan asas untuk mengiktiraf pembangunan institusi wakaf tunai, yang bertujuan
untuk menangani masalah ekonomi ummabh.



ABSTRACT
The extant literature suggests that waqf and wagf institutions face issues s N;HI being
in the nascent phase, inadequate of funds, decreasing numbers of wa 'g@ception of
waqf as sadagah, trust and commitment of waqifs specifically in wagf, and the
collection of cash wagf being not in tandem with the growth of the Muslim population in
Malaysia. While most studies discuss solutions to problems related tc%\anagement and
governance of wagf institutions, little attention has been paid to4he behavioral aspects of
wagifs. This study aims to determine the behavioral factors influencing wagqifs’ loyalty in
cash wagf. This study examines the relationship between thg waqafs’ internal attributes that
are attitude, knowledge, experience, and perception the impact of trust and
commitment to the waqifs’ loyalty in cash waqgf, diating effect of trust and
commitment on the relationship between the waqifs’ inte ttribute gyalty in cash
wagf, and the relationship between trust and commitment. The research atF]e ork is based
on the Mehrabian-Russell Stimulus-Response (S del whichgserve the grand
theory, and supported by other theories such as the Soeial Cognitive Fheoryzand the Trust-
Commitment Theory of Relationship Marketing. rior¥ese odel has been

used in the contemporary marketing studies, however, thi lled the gap by
applying the theory into the context of wa mficall f. To achieve the
objectives of this study, a quantitative sufie hod wa oy collect relevant data

from wagqifs who are committed to contr cansistently, to cash wagf through salary

deduction. For data analysis, a total of’'378 comp e '%\waqifs from government
agencies, subsidiaries, and semi-bo%m ela ist re%un er Pejabat Wagqf Selangor

(PWS) were utilized. A descripti is was cenduct analyse the demographic

background of the respondents N%U pattefmyin the Wﬁ%’ participation in cash wagqf.

The study model was then sed furt % artial Least Squares-Structural

Equation Modeling (P g%. The re ‘ch ings contributed to a better

understanding of the beha% ctors influegcing @Vaqifs’ loyalty to contribute to cash
ings

wagf. Five research find e as a factor influencing the wagqifs’

re edr1)
loyalty in cash wagf Mnifiqand,e\xcept knowledge, all factors influencing the
d';:'cxa !

wagqifs’ loyalty in waqf to trust, whereas only experience and

tto co impact of trust on the waqifs’ loyalty in

I
e

wagf, while go menp Mediates the fiefationship between experience and perception and
loyalty in %aqf, and[BY tie rei@-ionship between the two mediators, i.e., trust and
commitment was significant. Cor@?quently, with the framework of wagqifs’ loyalty to cash
wagf, m%h lopment of cash W}q institutions specifically in marketing aspects and from
the ral perspective can be facilitated. In addition, this study contributes to the
rel eories in explaining the relationship between the significant variables from an

@'c standpoint, leading to the basic purpose of recognizing the development of cash
aq

perception were sj

cash wagf was insignificafit vhj the ct of commitment was significant, 4) trust

mediates the %o_ ip :yn ttit @ezexperience, and perception and loyalty in cash
t P@

stitutions, which aims to address the economic woes of the ummabh.
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