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ABSTRAK

Kajian n1 adalah berkenaan dengan penggunaan siaran TV dalam menyebarkan mese;

Islam, khususnya pengalaman saluran TV satelit al-Resalah dan al-Hijrah. Jerdapat
hubungkait yang rapat antara menyebarkan mesej Islam, suatu tugas ke ,atdN setiap

muslim, dan siaran TV. Persoalan utama kajian ini ialah tentang kandung; nTV
Islam dan persepsi para penyiar muslim terhadap penyiaran Islam. ObjgkK} j1an ini
untuk mengenapasti operasi semasa stesen televisyen, untuk menganalises#igncangan TV

al-Hyrah dan al-Resalah sebagai contoh stesen TV Islamik dan jugge@palisa persepsi

penyiar Islam untuk kedua-dua stesen TV al-Resalah dan al-Hijrah ser® menyadangkan
model awal untuk saluran televisyen Islam. Satu sampel siaran sel Inggu saluran

al-Resalah dan al-Hijrah dianalisa untuk menggambarkan kand? siaran TV Islam
13

semasa. Kertas pengkodan dan applikasi microsoft excel dig@ untuk mendapatkan
kekerapan program bagi kedua-dua saluran. Soalselidik juga d an dar kepada

Miean din di
para penyiar kedua-dua stesen al-Resalah dan al-Hijrah™agtuk ewn persepsi
jgun 'aiunt UnfepXEmalisa
t

mereka terhadap siaran keislaman. Program SPSS |
kecenderungan utama para penyiar saluran al-Resalah dah W-Hijr adap\pohyiaran
Islam. Penemuan utama kajian ini adalah kebanyakan K% ungag lurgn T\%-Resalah
adalah merupakan program-program tradisional yanXIj#mk megari aladmyn al-Hijrah
cuba untuk menyiarkan kandungan yang lebih m akd prc@f drama tidak

&, wisur kandungan

boleh dianggap sebagai Islamik sepenuhnya di nsuy-
ﬁsia muslim yang
~’besar diantara al-

yang tidak Islamik. Ini terjadi disebabkan oW
arif mendalami tentang lslam dan penyiaran. <=:z%d
> ARara penyiar kedua-dua
- dalalﬁ}nenyokong TV Islam
a

Resalah dan al-Hyrah, tiada perbezaan bd

dalam mengeluar dan menyiarkan l né}"nenarik dan berkualiti.

Terdapat perbezaan besar diantara keMWwg sajug sc-‘:é;ewangan disebabkan dari

kekurangan sumber dipihak -al-Re ‘ ;\§a sampel dan persepsi para
| | ) a

penyiar, satu rangka kerja yan R ng bagi saluran-saluran TV
Islam menjadikannya sebagi conto

—
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ABSTRACT

This study 1s concerned with the utilization of television broadcasting in the diffusion of

the Islamic message, particularly the experience of al-Resalah and al-Hijralmsatgllite
television channels. The study expresses the intimate connection between thegifi¥sion of

the Islamic message, a duty laid upon every Muslim, and television broaflcgsNmg. The
main question of this research is about the nature of Islamic televisiof{progfams and
Muslim broadcasters” perception of Islamic broadcasting. The objective §is study are

to identify the current operational state of Islamic television chann

analyze the
programs of al-Hiyrah and al-Resalah as examples of Islamic televisgpn channels, to
analyze the Muslim broadcaster’s perception of al-Resalah and al- nd to propose a

preliminary model for Islamic television broadcasting. A week br ting sample of al-
Resalah and al-Hijrah i1s analyzed to reflect the image o it Iglamic television

broadcasting. Coding sheets, Microsoft Excel and SPS revusqd!to giscover the
frequency of programs for both channels. Also a questiOMggire leished and
distributed to broadcasters of both al-Resalah and aS ijrah tefevisPn, c a.ngéls to
determine their perception of Islamic broadcasting. SEqavd$ used o *-- central
tendency of both al-Resalah and al-Hijrah broadcastgrs oMNslamig bfoagastifigr The main
finding of the research 1s that most of a]-Resalahvis' m@ traditional
unattractive programs. Despite the attempt of ala§gijragh telgyisteg to b ast attractive
Islamic television programs, most of their dra#ra tang@¥t beconsidered Islamic
due to availability of elements that exclud * sla@ such as showing

ms 1S mainly because

parts of human body that should be concegled. i
of the lack of Muslim human capital w = ithdslam and broadcasting.
NeGlalh and 1FMD's programs, no major

Despite the big differences between

difference between the broadcasters’ A% is detected. This finding

indicates the importance of financ; amic television to produce
grrancially, a major difference

ption
%ﬁtal
and broadcast high quality ang hve}tj
between the two channels i1s d% d becaguse Jl- 1s short of money. Based on
the analysis of the samples and ba#ad rsgPer n. the main contribution of the
study is a preliminary mode &lamil: teheyision R

S dcasting.
S
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