
81 
 

REFERENCES 

#BookTokMalaysia Reignites Reading Culture Among Malaysians. (2025, May 28). Bernama. 
https://www.bernama.com/en/bfokus/news.php?social&id=2189991 

Aminudin, A. (2018). Audience in reception analysis perspective. In The Asian Conference on 
Media, Communication & Film 2018 Official Conference Proceedings (pp. 1-14). 

Baym, N.K. (2000). Tune in, log on: Soaps, fandom, and online community. Thousand Oaks, 
London, New Delhi: Sage Publications. 

Berita Harian. (2025, August 19). Adaptasi menyerupai novel — Drama Hilang Dalam Rindu 
trending. BeritaHarian. 
https://www.bharian.com.my/berita/nasional/2025/08/1435097/adaptasi-menyerupai-
novel-drama-hilang-dalam-rindu-trending 

Bineham, Jeffery L. 1988. A historical account of the hypodermic model in mass 
communication. Communications Monographs 55(3). 230–246. 

Busse, K. (2017). Framing fan fiction: Literary and social practices in fan fiction 
communities. University of Iowa Press. 

Cervi, L. (2021). Tik Tok and generation Z. In Theatre, Dance and Performance Training 
(Vol. 12, Number 2, pp. 198–204). Routledge. 
https://doi.org/10.1080/19443927.2021.1915617 

Chapman, K. (2022). The evolution of participatory culture through interactive storytelling 
on TikTok. 

Dini. (2025, July 15). “Penulis dengan angan-angan, tak perlu fikir, bangun tidur… Kami 
lain, kena kerja dengan karakter, cuaca” – Pengarah Thariq Ridzuwan: His Treasure. 
BeautifulNara. https://beautifulnara.com/penulis-dengan-angan-angan-tak-perlu-fikir-
bangun-tidur-kami-lain-kena-kerja-dengan-karakter-cuaca-pengarah-thariq-ridzuwan-
his-treasure/?utm_source=Newswav&utm_medium=Website 

Döveling, K., Harju, A. A., & Sommer, D. (2018, January 25). From Mediatized Emotion to 
Digital Affect Cultures: New Technologies and Global Flows of Emotion. Social Media 
+ Society, 4(1). 

Fann, G. T. (2012). RECEPTION AND CONSUMPTION OF CONTEMPORARY JAPANESE 
TELEVISION DRAMAS: MEANINGS AND ATTITUDES AMONG UNIVERSITY 
STUDENTS IN MALAYSIA (Doctoral dissertation, Ritsumeikan Asia Pacific 
University). 

Fiedler, M., & Sarstedt, M. (2014). Influence of community design on user behaviors in 
online communities. Journal of Business Research, 67, 2258–2268. 

Firth, E. (2025). TikTok as Television Navigating Algorithmic Entertainment in the Platform 
Era. 

https://www.bernama.com/en/bfokus/news.php?social&id=2189991&utm_source=chatgpt.com
https://www.bharian.com.my/berita/nasional/2025/08/1435097/adaptasi-menyerupai-novel-drama-hilang-dalam-rindu-trending
https://www.bharian.com.my/berita/nasional/2025/08/1435097/adaptasi-menyerupai-novel-drama-hilang-dalam-rindu-trending
https://beautifulnara.com/penulis-dengan-angan-angan-tak-perlu-fikir-bangun-tidur-kami-lain-kena-kerja-dengan-karakter-cuaca-pengarah-thariq-ridzuwan-his-treasure/?utm_source=Newswav&utm_medium=Website
https://beautifulnara.com/penulis-dengan-angan-angan-tak-perlu-fikir-bangun-tidur-kami-lain-kena-kerja-dengan-karakter-cuaca-pengarah-thariq-ridzuwan-his-treasure/?utm_source=Newswav&utm_medium=Website
https://beautifulnara.com/penulis-dengan-angan-angan-tak-perlu-fikir-bangun-tidur-kami-lain-kena-kerja-dengan-karakter-cuaca-pengarah-thariq-ridzuwan-his-treasure/?utm_source=Newswav&utm_medium=Website


82 
 

Gilmore, R., Beezhold, J., Selwyn, V., Howard, R., Bartolome, I., & Henderson, N. (2022). Is 
TikTok increasing the number of self-diagnoses of ADHD in young people?. European 
Psychiatry, 65(S1), S571-S571. 

Gray, J., Cornel, S. & Harrington, C.L. (2007). Fandom: Identities and communities in a 
mediated world. New York: New York University Press. 

Gummerus, J., Liljander, V., Weman, E., and Pihlström, M. (2012), "Customer engagement in 
a Facebook brand community", Management Research Review, Vol. 35 No. 9, pp. 857-
877. 

Gun, M. (2017). 7 Hari Mencintaiku menang besar. MyMetro. Retrieved from 
https://www.hmetro.com.my/node/220145 

Herrman, J. (2019). How TikTok Is Rewriting the World. 
www.nytimes.com/2019/03/10/style/what-is-tik-tok.html 

Hidayat, R., Nurfadilah, M. R., Azzam, F. A., Syakira, A. R., Jamil, G. W., Nuraini, I., ... & 
Chodijah, S. (2025). Islam dan Globalisasi: Pengaruh Globalisasi Dalam Penyampaian 
Dakwah Islam. Socius: Jurnal Penelitian Ilmu-Ilmu Sosial, 2(12). 

Jarum, S. (2014). Kerjasama DBP- Media Prima bagus tapi kena tegas. Utusan Online. 
Retrieved from http://ww1.utusan.com.my/utusan/rencana/20140615/re_08/kerjasama-
dbp-2/4 

Jenkins, H., Ford, S., & Green, J. (2013). Spreadable Media: Creating Value and Meaning in 
a Networked Culture. New York City: NYU Press. 

Jia Hao, T., Yee Chien, K., & Yu Xuan, S. T. (2022). Addiction on TikTok among Young 
Adults in Malaysia. International Journal of Academic Research in Business and Social 
Sciences, 12(7). https://doi.org/10.6007/ijarbss/v12-i7/14127 

Karizat, N., Delmonaco, D., Eslami, M., & Andalibi, N. (2021). Algorithmic folk theories and 
identity: How TikTok users co-produce knowledge of identity and engage in 
algorithmic resistance. Proceedings of the ACM on human-computer 
interaction, 5(CSCW2), 1-44. 

Khadijah, S., Hamzah, A., Abdul Aziz, A., & Mohamed, S. (2025). ESTEEM JOURNAL OF 
SOCIAL SCIENCES AND HUMANITIES Behavioural influence of TikTok’s algorithm 
recommendations on users’ engagement and users’ self-persuasion. Amir Hamzah et al. / 
ESTEEM Journal of Social Sciences and Humanities, 9(1), 144–162. 
https://doi.org/10.24191/ejssh.v9i1.5637 

Kiffli, S., & Saufi, N. A. R. M. (2021). Elemen-Elemen Adaptasi Dalam Filem Tombiruo: 
Penunggu Rimba (TPR). International Journal of Creative Future and Heritage 
(TENIAT), 9(1), 109-125. 

Kiffli, S., Afini Roslin, N., & Saufi, M. (2021). ELEMEN-ELEMEN ADAPTASI DALAM 
FILEM TOMBIRUO: PENUNGGU RIMBA (TPR). 



83 
 

Latt, K. K. K. (2024). Webtoon-based transmedia storytelling and fan engagement in the K-
pop industry: a case study of Enhypen and the Webtoon ‘Dark Moon’. 

Malthouse, E. C., Haenlein, M., Skiera, B., Wege, E., and Zhang, M. (2013), "Managing 
customer relationships in the social media Era: Introducing the social CRM house", 
Journal of Interactive Marketing, Vol. 27 No. 4, pp. 270-280. 

Mohd Hasri, U. H., Md Syed, M. A., & Runnel, C. (2022). Transmedia storytelling in the 
Malaysian animation industry: embedding local culture into commercially developed 
products. Atlantic Journal of Communication, 30(2), 115–131. 
https://doi.org/10.1080/15456870.2020.1835909 

mStar. (2025, July 16). Peminat novel mahu boikot drama ‘Thariq Ridzuwan’, dakwa 
pengarah bersikap angkuh… “Rasa ‘turn off’ nak tengok”. mStar | Hiburan. 
https://www.mstar.com.my/spotlight/hiburan/2025/07/16/peminat-novel-mahu-boikot-
drama-thariq-ridzuwan-dakwa-pengarah-bersikap-angkuh-rasa-turn-off-nak-tengok 

Mullery, S. (2021, October 10). How the TikTok Algorithm Works in 2021 [+Tips for More 
Views].  Retrieved from tinuiti: https://tinuiti.com/blog/paid-social/tiktok-algorithm/ 

Muryanto, E., Setiawan, F., Ardwiansyah, M., & Arfian, A. (2023). Analisis Pengaruh 
Aplikasi Tiktok Untuk Dunia Usaha/Dunia Bisnis Metode Purpose Sampling Kualitatif. 
Technology and Computing, 2(2). 

Nur Zulaikha Azam, A., Kharmiella Saidiroeni, S., Haziq, A., NurKamalia, W., Aliah Natasha 
Norisham, N., Mohamad Kamal, R., Afzaliza Nazira Ibrahim, N., & Nur Kamalia, W. 
(2024). The adaptation books turn to movie. What do you think? E-Journal of Media 
and Society (e-JOMS), 7(1), 136-147., 7. 

Park, S. (2018). 4 Media Usage. Handbooks of Communication Science, 55. 

Pearson, R. (2010). Fandom in the digital era. Popular Communication 8(1), 84-95. 
doi:10.1080/15405700903502346. 

Pegoraro, A., and Jinnah, N. (2012), "Tweet 'em and reap 'em: The impact of professional 
athletes' use of Twitter on current and potential sponsorship opportunities", Journal of 
Brand Strategy, Vol. 1 No. 1, pp. 85-97. 

Perpustakaan Negara Malaysia. (2023). Cataloguing-in-Publication Data. National Library 
of Malaysia. www.facebook.com/PerpustakaanNegaraMalaysia 

Radi, M. A. M. (2015). Adaptasi novel jadi pilihan. Utusan Online. Retrieved from 
http://www.utusan.com.my/hiburan/adaptasi-novel-jadi-pilihan-1.171752  

Rahman, F. A. (2016). Gara-gara drama, novel 7 hari mencintaiku laris. Berita Harian Online. 
Retrieved from https://www.bharian.com.my/node/226313 

Schrøder, K. C. (2018). Audience reception. Mediated communication, 105-128. 

https://www.mstar.com.my/spotlight/hiburan/2025/07/16/peminat-novel-mahu-boikot-drama-thariq-ridzuwan-dakwa-pengarah-bersikap-angkuh-rasa-turn-off-nak-tengok
https://www.mstar.com.my/spotlight/hiburan/2025/07/16/peminat-novel-mahu-boikot-drama-thariq-ridzuwan-dakwa-pengarah-bersikap-angkuh-rasa-turn-off-nak-tengok


84 
 

Seto, C. (2021). The Trending Growth & Impact of TikTok in Malaysia. Retrieved from 
https://www.linkedin.com/pulse/trending-growth-impact-tiktok-malaysia-chris-seto 

Shamshudeen, R. I. (2024). Understanding the Malaysian localisation of global format TV: 
An audience analysis of Akademi Fantasia (Doctoral dissertation, RMIT University). 

Umirah Halim. (2025, April 17). Belum tayang sudah viral, Meerqeen yakin drama Thariq 
Ridzuwan: His Treasure boleh pergi jauh – “Saya ada naluri cerita ini…”. Gempak. 
https://gempak.com/berita-terkini/belum-tayang-sudah-viral-meerqeen-yakin-drama-
thariq-ridzuwan-his-treasure-boleh-pergi-jauh-saya-ada-naluri-cerita-ini-97747 

Vale, L., & Fernandes, T. (2018). "Social media and sports: driving fan engagement with 
football clubs on Facebook". Journal of Strategic Marketing, Vol. 26 No.1, pp. 37-55. 

Zulli, D., & Zulli, D. J. (2022). Extending the Internet meme: Conceptualizing technological 
mimesis and imitation publics on the TikTok platform. New Media & Society, 24(8), 
1872-1890. https://doi.org/10.1177/1461444820983603 

  

https://www.linkedin.com/pulse/trending-growth-impact-tiktok-malaysia-chris-seto
https://gempak.com/berita-terkini/belum-tayang-sudah-viral-meerqeen-yakin-drama-thariq-ridzuwan-his-treasure-boleh-pergi-jauh-saya-ada-naluri-cerita-ini-97747?utm_source=chatgpt.com
https://gempak.com/berita-terkini/belum-tayang-sudah-viral-meerqeen-yakin-drama-thariq-ridzuwan-his-treasure-boleh-pergi-jauh-saya-ada-naluri-cerita-ini-97747?utm_source=chatgpt.com



