CHAPTER 5

DISCUSSION OF FINDINGS (q\
5.1 Introduction Q

This chapter discussed on the research findings presented imwChapter four, its
ectud

2

relation to prior studies, its congruity or non-conformity 5, s underpinning

theories and past literature and the probable reasons for'such o cowecifically,
L ]

the chapter further re-examines the research questions esearch obje i\k&@anced

in chapter one. This revisit was done to assess v\% e reséar sti@ave been
0

—

er pr discussions

answered and the research objectives achiew ,

="
@
w

on the study findings in relation to“previous stu Ian'@ inancial services

adoption and other related areas. T}{%Dter firs g r)(%efirst objective which
N

looks at the direct effects of thejér variables gene kaful adoption. Second,

the chapter elaborates on th Qﬁ obj

religiosity on general% doptig .
significant findings %stu@
& \
N O c,)(.z
5.2 Recapit n of Stud inﬁir@_s}
rkn

TN _ .
T t st zed &onceptual framework derived from existing

v

behg&al/adoption theorie\(lyé., DOl & UTAUT), prior loss experience and

Ny to investigate the adoption behaviour of MSMEs owner-managers in North-

=

Nigeria towards general takaful. Specifically, two major objectives and two
search questions were developed based on the study’s problem statement. The first

research objective was to investigate the influence of noneconomic factors (i.e., relative
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advantage, compatibility, complexity, uncertainty, awareness, social influence,
government support, religiosity & prior loss experience) on general takaful a?m
among MSMEs owner-managers in North-West Nigeria. The second resea@:tive
was to examine the moderating effect of religiosity on the relations een the
predictor variables in the study and general takaful adoption among"WISMEs owner-
managers in North-West Nigeria. Furthermore, the first research™guestion seeks to
answer whether the noneconomic factors highlighted in the mb'ective influence
the adoption of general takaful among MSME owner-m ers i Nwt Nigeria.

"y
Similarly, the second research question seeks to an@\yhether religi siw [@érates

the relationship between the predictor varia the_stdd gen\e%l' takaful

Mot

e ans as follows:

adoption. These research objectives and reséarch questi

\Cf)

521 Research Objective On \Y

The first research objer%‘stiorf' whi

influence of the exogenous ht\s c] takaﬁs@doption was answered based
ural

on the findings of the mai ct stru ohe#.bﬂe results showed that 6 out of 9

d &
proposed hypothe were s|u \nﬂaed. ééa_elfically, relative advantage (H1),
: ren

compatibility ( 'socit:%fluence (H6), religiosity (H8) and prior
¢

loss experie 9) were_p iti&elU d significantly related to general takaful
N

adoptio% e conqtr. stud&id not find support for the direct influence of
con@ H

Y-v
3), governmen@bort (H7) and uncertainty (H4) on general takaful
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522 Research Objective Two
The second research objective/question was to examine and valid
moderating effect of religiosity on the structural model. This research (@\5# was
answered based on the findings of the moderating effect structural moder: findings
indicated that 4 out of 8 hypotheses developed were validated. Specifigally, religiosity
moderates the relationship between relative advantage (H1 plexity (H10c),
-

government support (H10g) and prior loss experience and 'general takaful
adoption. On the contrary, religiosity did not mode the relati between

| . Y
uncertainty (H10d), awareness (H10e), social influ (H10f), an eljeri%kaful
adoption. Furthermore, religiosity was found? er% ions@between
compatibility (H10b) and general takafulﬁw n.

H10b) was not supported in this s %use the

hypothesized relationship postulatett: _: \T &\
g o~V &
=3
S/N Research von , ? ’ E\ Findings

l
RQ1 Do relative ad , compatibility; 4R h@e advantage (H1+),
complexity, , uncertainty, reness, gfapatibility (H2+),  awareness

social Mce, | g ment é'(ﬁﬂ, social influence (H6+),
support,&*jo ity, r loss veligiosity (H8+) and prior loss
in

<
hn |

S
experie uence takaful* experience (H9+) were positively and
adop ong MS ovﬁnpr- significantly related to general takaful
ersdn No h-\ﬁ’ |ge\Qaj adoption.

igioity'qneg'orate ‘Hé\impact The findings indicated that 4 out of 8
of relative advantage, cqﬁ'atibility, hypotheses developed were validated.
mplexity, uncertainL%'ﬂ)awareness, Specifically, religiosity moderates the
\social influence, government support relationship between relative
and prior loss experience on general advantage (H10a+), Complexity
takaful adoption among MSMEs (H10c-), government support (H10g+)
owner-managers in  North-West and prior loss experience (H10h+) and

Nigeria? general takaful adoption.
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5.3 Discussion

This section elaborates on the study findings presented in chaptev.
Specifically, the subheadings of this section were structured based on @amh
objectives and research questions mentioned in chapter one. First, th effect of
the predictor variables (i.e., noneconomic factors) on the criterion variable (i.e., general

takaful adoption) are discussed. Second, the moderating rq|eNigiosity on the

relationships between the predictor variables and ge kafL'I adoption are
elucidated. .\d
L ]
N4
| S
531 Relative Advantage and General T A oplfo .\T

As stated in chapter two, relative adv% 18 to which“an innovation

is perceived to be better than its prewaor substit

advantage comprises all the percei@%@enefits a %nt ges\the potential adopters
N,
see in an innovation. The resulhémain%ffec S ucz:')model (see Figure 4.4 &
Table 4.29) indicated that ;E!hadvt e had a @ve and significant effect on
MSMEs Owner-manag% tion to ladop geﬁe kaful. This means that the more
| _ v’ |
the perceived relati dvantag‘e, er vg.be the adoption of general takaful by
gis

e
MSMEs owner-managers. Thisfi ' istent with DOI theoretical expectation

(RO@S, 2003). Relative

(Rogers, 20 %‘!iCh os‘tul es"th{j lative advantage is positively related to
innovat% tion. JAdditi Pally, 1@ result corroborates the findings of a great deal
of t vious empirical stu ie%i’n Islamic banking and finance adoption behaviour
( \,(ahya & Junaina, 2017; Mahdzan et al., 2017; Yahaya et al., 2014; Thambiah
tak, 2011). Moreover, the study finding supports the work of other related studies in
e area of takaful adoption behaviour linking relative advantage with takaful adoption

(Salman & Hassan, 2020; Hassan & Abbas, 2019; Raza et.al., 2019; Ali et.al., 2019;
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Shaikh et.al., 2019; Aziz et.al., 2019; Mokhtar et.al., 2017; Coolen-Maturi, 2013). For
instance, Mokhtar et al (2017) found that takaful subscription among b
organizations in Malaysia is more influenced by the value proposm(@duct
offerings and efficient services than its religious compliance. Moreover‘%n Maturi
(2013) found that affordable pricing (i.e., cost factor motive) influeme choice of
insurance by Muslims in the UK. \)

However, this finding contradicts the findings of ot X;d'es in the takaful
adoption literature (Kirfi et al., 2019; Echchabi, & Aye 015)Ec Olorogun

oy
& Azouzi, 2014; Ayinde & Echchabi, 2012). A plaus xplanation t'ls‘@\ng is

|d be@ t of every
to be @;:atlc and are

opt@ﬂBenzing & Chu,

that MSME owner-managers as business-orient

option. Also, as business owners, MSME o

motivated by extrinsic rewards in thei al of alternati

2009). Hence, it is not surprising th tlvezﬂe a f@d to be positively and
N,
significantly related to gener@ ﬁ'optlo amo((r%%rhis group (i.e., owner-
A

managers). Furthermore, this flndlng suggests that it is important for takaful operators

F-g . - o

and takaful agents to embark on a strateglc marketing campaign that highlights the

T (Il
advantages and usefulness of general takaful products to MSMEs. These advantages
AN ' > <
should not be limited to the rellglous conformity of takaful only but should extend to

N n P2
the economic, social and serwce quallty dimensions.

((/ ' “’Dj 4 4\
5.3 ACompatlblllty and General Takaful Adoption

gers (2003) refers to compatlblllty as “the degree to which an innovation is

d ived to agree with the values, beliefs, past experience and needs of potential
dopters”. The main effect model (see Figure 4.4 & Table 4.29) revealed that
compatibility had a positive and significant effect on MSMEs owner-managers’
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intention to adopt general takaful. This means that the more general takaful is perceived
to be compatible with an MSME owner-manager’s beliefs, values and his n?ﬁm
property protection, the higher the probability of adoption. This outcome @uent
with DOI theoretical position (Rogers, 2003) which assert that ibility is
positively related to innovation adoption. Additionally, this result“@grees with the
previous findings of most empirical studies in Islamic banki Mnance adoption
behaviour (Mahdzan et al., 2017; Yahaya et al., 2014; A &.ZOP; Thambiah et

al., 2011; Al-Gaith et al., 2010; Thambiah et al., 2010). \d

a positive and significant relationship betwe

intention (Hassan & Abbas, 2019; Raza et.al%20197 Ali

Echchabi, & Ayedh, 2015; Echchabi,%aal & Azouzi 14@Mde & Echchabi,
2012). For instance, Echchabi, & /@9 (2015 ?n ;Kﬁded DOI model found

=
L
(0p)
@D

—
=
N
o
[y
L

that only compatibility was si adoption in Yemen. A

in influenging ta
\ &
possible explanation for theﬁosit int ce of com “}bility can be attributed to the
t

religion and ethical \% he North- ‘e's‘t @on of Nigeria. Majority of the
’ &

population in the &ere m ich g.a\es that takaful will be perceived as
fs a blc\‘e‘lhical values. Previous findings in the

compatible withy theffareligi
' S

takaful Iiterit&)eveal d th po'terciﬁl adopters of Islamic insurance give high

importa@e<to,

val chchabi, & Aye@mls; Echchabi, Olorogun & Azouzi, 2014).

%Xently, in their advertisements and promotional campaigns, takaful operators
ndva

"
e compati Py of‘!&ful to their beliefs, lifestyle, social and ethical

gents should emphasize that their companies’ operations, policies and business

QIosophy are in consonance with the beliefs and ethical values of their customers (both

actual and prospective). Likewise, it is essential for takaful operators to display the
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relevance and appropriateness of general takaful products to an MSME owner-

g
O

According to Rogers (2003) “complexity is the degree to whic Innovation is

manager’s risk management strategy.

5.3.3 Complexity and General Takaful Adoption

perceived as difficult to understand and use”. The results in th arm chapter (Figure

4.4 & Table 4.29) showed that complexity had an insignifi Kct 0|, general takaful

adoption. This implies that MSMEs owner-managers t percei raI takaful
3

as complex and difficult to understand. This finding adicts the pr pC#I@f the

DOI theory that complexity is negatively ass |th inhovati on. Also,

ion adéx;n (Ali et.al.,

& @% 1982).

this finding is in contrast with some prewouw S orpi
2019; Jamshidi et al., 2014; Thambia | all, Torn

Furthermore, in the takaful on I|tera e i ﬂ(\nce of complexity on

takaful adoption shows m|xe Soﬂ1e studies ha@ confirmed the negative
influence of complexityon af do womg@l et al., 2019; Mokhtar et al.,
2017). For example, 7\% tal. (2017) i e'nhh@tomplexny as one of the factors

’ 4
preventing takaful sdlescri ptlon a M

sine i(opganlzatlons in Malaysia. However, a

contrary findin s ) re d that complexity was not significant in
explaining f kafu ado nin P@c?tan Previous studies in innovation adoption
behaV| hows tha neg effect of complexity diminishes with increased

knowj& amiliarity and ex@ﬁce (Obeid & Kaabachi, 2016; Rogers, 2003).

% probable reason for the insignificant effect of complexity on general takaful
t

G ion among MSME owner-managers is that religious labelled products are viewed
ore favourably and therefore the issue of complexity is not given much attention. As

the MSME owner-managers were all Muslims, takaful was not considered to be difficult
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and complex. Thus, the negative effect of complexity on general takaful adoption was

X
O

According to Bauer (1960) uncertainty refers to “the degree ofw\ension and

not validated in this study.
534 Uncertainty and General Takaful Adoption

the perception of negative consequences associated with the purchase'er use of a service
or product”. Rogers (2003) indicated that uncertainty is a ¢ char cteristic of new
innovations. The finding of this study (Figure 4.4 & Tab 9) sh WWncertainty
*Ax
jon amon S'M@ner-
e%’ d s@ previous
16a; @S;ibl & Aziz,

e s@‘fmdmg is in line

was not a significant predictor of general takaful

managers. This result is contrary to the DOI th

findings in the innovation adoption literatu

2012; Teo & Pok, 2003; Tan & Teo, @everthele
with other past studies in the taka optlon h_t_s\aiu?

@abl & Ayedh, 2015;
N
Echchabi, Olorogun & Azou2|, yma@ &E Ghabl,Q%iZ)

A possible explanatl fo hIS couI attrlbuted to the religious

connotation that takafx% izes, |ch nlk entlonal insurance, follows the

Islamic principles, h reducr ertal sues surrounding insurance services.
As the MSME- ne usl@}g uncertainty might not play a significant
role in influ he|r ehaV| (OV\Q}C? general takaful adoption. This finding also
suggest |g|oqt b pro@ts and services are viewed favourably by the

MuslimSin the North-West reg{@df Nigeria and therefore the perception of uncertainty

@\qwen much consideration.

204



535 Awareness and General Takaful Adoption

According to Bickford & Reynolds (2002) awareness refers to an “indi 4
passive involvement and raised interest towards certain issues”. Rogers (@otler
& Armstrong (2001) argued that awareness is the first step towards th ion of an
innovation. The result of analysis presented in the previous chapter (@4.4 & Table
4.29) revealed that awareness had a positive and significant r IMip with general
takaful adoption among MSME owner-managers in Nort YI\Igc'ria. This means
that awareness plays a significant role in influencing M own r-Ws to adopt

eat deal of pl}e\/_’&‘a}‘\z;ork

general takaful. This result corroborates the findings o

in the innovation adoption literature (Kehinde

fiddin| 202/ Al Balfishi et al.,

; B@ﬁibe al., ZQ&haya etal.,
2016b; Dalhatu et al., 2015; Ringim, w’ambiah et Ol@egbu & Onuoha,

2013; Fada, 2012; Awan & Bukhaqn; Loo\OﬂM T e,(e\wlt is also consistent

2018; Mahdzan et al., 2017; Islam & Rahman, 20

N

with the anticipated propositio%\end&i mo s.of((/ theory (Mahdzan et al.,

2017; Yahaya et al., 2016b; hiahj 5, 2013). A s@the study result is in line with
the majority of previo%Zs in the'tak 'I'/ina@'nce adoption literature (Dandago
Ny &

et.al., 2020; Husi@n, ZOf ;
2019; Shaikh EK 9; Azi : 201%,:%damu, 2018; Mokhtar et.al., 2017; Sheik
¢
& Jama, 20 %yaki & A a,"ZO&_Sj%oolen-Maturi, 2013; Ayinde & Echchabi,
NN
fv’s

an & éﬂas, 2019: Razaet.al.. 2019: Aliet.al..

!
2012). S
| X | |
ever, this result v@éontrary to some published works in the takaful
agx literature (Kazaure, 2019; Khan & Siddiqui, 2017; Husin & Rahman, 201643,
6 b; Echchabi & Ayedh, 2015; Echchabi, Olorogun & Azouzi, 2014). For instance,
study by Kazaure (2019) indicated that awareness was not a significant predictor of

Islamic health insurance (takaful) among microenterprises in North-West Nigeria. He
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explained that the insignificance was due to low awareness in the sampled subjects.
However, in this study a moderate level of awareness was found among the sw
respondents. A plausible explanation to this increase in level of awar e n be
attributed to the increase in the number of licensed takaful operators‘mxg Nigerian

insurance market and their increased visibility in the msurance maxket. Hence, for

Jq

takaful operators to penetrate the insurance market, the to embark on
& lie

enlightenment and promotional campaigns to persuade pro rts to participate

|
in takaful schemes. \d

5.3.6 Social Influence and General Tak pt% \j("

refer@; influence

others (i.e., reference group) have on a\%v)ual s behawielr to st the adoption or

a‘el (Figure 4.4 & Table

According to Venkatesh et al., ZOOW li

use of an innovation. The result oft in effec tural

N,
4.29) indicated that social |an d a &)Sltl and s@lcant impact on general

&
takaful adoption among Mi% 1 rs. Th(éflndlng suggest that referent
groups influence M% ner-mana

adoption. The stud ding |s ghe theoretical expectation of UTAUT

ge ﬁe@uons towards general takaful

which showedt t SOCI n|f| influences behavioural intention in the

early stag option. d|t| aH'y, @(?esult is consistent with many of the previous

finding r%a'kafm d jpn Ilte&hjre (Aziz et al 2020; Salman & Hassan, 2020;

HasiA bbas 2019; Bhatti @dsm 2019; Kirfi et.al., 2019; Kazaure, 2019; Hasyim,
sm et.al., 2016).

: However, the insignificance of the effect of social influence on takaful purchase

tention have also been established in previous studies (Husin & Rahman, 2016a,

2016b; Echchabi, & Ayedh, 2015; Echchabi, Olorogun & Azouzi, 2014; Ayinde &

206



Echchabi 2012). These contrary findings could be as a result of the prior knowledge and
understanding the sampled subjects of these studies have regarding takaful?ﬂ!h
diminishes the need for other people’s views (Husin & Rahman, 2016b; @sh et
al., 2003). A plausible reason for the significant and positive impact ofG&influence
in this study can be connected with the fact that takaful adoption is at'the early stage

and hence the need for other people’s opinion becomes more aifa t (Venkatesh et

al., 2003). Furthermore, another possible explanation for'thi ding is that MSME
owner-managers need to seek religious scholars’ vie n takafu c‘ertain its
validity. Takaful as a religious labelled product requi suppart o Ialni_&@v(;ars
for it to be accepted by the common people. Y' \4' \j("

R
AR

5.3.7 Government Support and ral Takafu pti@

According to Amin et al. ( govern\n\svp r'>e'fers to “government

N
actions, regulations, policies, %iticaﬂ supper thaé;?/ourably influences the
decisions of individuals an ms fi : res@m Figure 4.4 and Table 4.29
ort h

revealed that govern no ‘i’ghiﬁaﬂt influence on general takaful
d &
adoption among wow:i:‘:?}hag rs. Agough this finding is contrary to some
findings in thew ion I 'Iiter t&é and the theoretical stand of UTAUT
¢
(Mandari & ﬁo@zm - Laju 'eé|.6(6?7; Nawi et al., 2013; Venkatesh et al., 2003;
% NN
Tan & % n@ent with the findings of Amin et al. (2011).

ssible explanation @#e insignificant effect of government support can be

a%kd to the perception among sampled respondents’ that the government has not
rovided enough support to facilitate the adoption of takaful in Nigeria. This
xplanation is plausible since takaful was operational in Nigeria for nearly 10 years

(2003 to 2013) without any formal regulatory and legal framework (Dandago et al.,
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2020; NAICOM, 2013). Hence, there is the need for government to setup structures,

formulate policies and actively promote the significance of takaful to the pub

active engagement and support of government can positively influence th@ption

and subsequent adoption of takaful products among the citizenry.

5.3.8 Religiosity and General Takaful Adoption
According to Johnson (2001), religiosity is the extent hc a person is devoted

to his religion and expresses such through his attitude eha ioW]ticipated,

AR
eral takaf aﬂo@ was

Siz@ ble\4?§ & 4.31,
ri encin@:ﬁ:ral takaful

adoption among MSME owner-man%ﬁ)xlorth-We iger@ﬁ‘he result of this
study substantiate the findings of @%t deal o\h!xgev

>
banking and finance adoption ur Jgnah al., %E/QD Bananuka et al., 2019;

Kaakeh et al., 2019; Yasin %2011‘; eidh& Ka hi, 2016; Tara, Irshad, Khan
ch

& Yamin, 2014; Amir% 14; E i:& A@'Aziz, 2012; Amin et al., 2011).
s &
Also, this result ag Gwith thf i of rgemus empirical studies in the area of

the hypothesized direct influence of religiosity o

significant and positive. Based on the t-value an

respectively), religiosity was the most impgrta

ys\ udies in the Islamic

takaful adoption,behawour ' Haé'(, 2020; Dandago et al., 2020; Hassan &
¢
Abbas, 2019'%.&., 019; Shaikh gt.al, 2019; Aziz et.al., 2019; Kirfi et al., 2019;
NN
Hassan, atira-Tegamb 'gn &@ice, 2017; Khan & Siddiqui, 2017; Ustaoglu,

Y-
201%” & Nor 2014; Sia@@liﬂ; Gustina & Abdullah, 2012).

wever, the result contradicts some findings reported in the takaful adoption

d ture (Adamu, 2018; Mokhtar et al., 2017; Husin & Rahman, 2016b; Coolen-
aturi, 2013). A possible reason for the contrary findings can be linked to the sampled
respondents. For instance, Adamu (2018) draws his sample from the North-West,
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North-East, and North-Central sections of Northern Nigeria. Apart from the North-
West, Islamic religious beliefs are less conspicuous in the other regions of the .
Similarly, Mokhtar et al. (2017) draw their sample from business organiza@t are
concerned with the value propositions and service quality of takaf than its
religious compliance. However, in contrast to this previous studies, Warly that of
Adamu (2018), the sampled subjects were limited to the North-Westwegion of Nigeria,
where Islamic beliefs are more salient. Thus, the study ou torsistent with the

general characteristics of the North-West region of Nige

N
® \Y‘
.7
5.3.9 Prior Loss Experience and Gener ul %j\fp \j("
Prior loss experience has been acknm‘&uﬂsig ificant f@'@?influencing
Sm@ Kaniasty, 1999;

Weinstein, 1989). Individuals and t%sses tha r;g ed loss of assets and

N
properties are more likely to sne to insura cpoliQ'j')than those without such

prior experience. This stud %Ed:, astloss eg“}ence will have a positive and
significant influence o%z taka ja:cﬁ'i‘dn @ng MSMEs owner-managers in

insurance purchase decisions (Innocer& ;ai>2019; Norri

f
'3

&
North-West Nigeria®Lhe resulrl 29 %ﬁgure 4.4) was as predicted. Prior loss

experience had apositive an nte n general takaful adoption. This finding

!

¢
supports pr S Jresearch in e"coE\_/E tional insurance purchase behavior which
N
linked pri S experie with&urance subscription (Innocenti, et al., 2019;

Thistlethwaite et al., 2018; @rér et al., 2014; Norris, Smith & Kaniasty, 1999;

%\Mn 1989). This further validates the applicability of their findings to general
ul purchase behaviour.

N
A plausible explanation for the significance of prior loss experience can be

attributed to the fact that most of the sampled respondents (76.3%) have experienced
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loss in their business undertakings (see Table 4.22). This finding also agrees with the
study of Dandago et al. (2020) which highlighted the vulnerability and risk ex?!s
of businesses to hazards (especially fire related hazards) in Kano, North-We eria.

Hence, the higher the prior loss experience among MSME owner-ma&the more

the adoption rate of general takaful. ?

5.3.10  Moderating Effect of Religiosity z '
f

This subsection elaborates on the findings of the rating ro igiosity in

@
ions seek t ns’mi& ‘ze;her

I.Asp'r in i&vtudy, the
N

y FB? a ‘moderati ffect on the

the structural model. The second research objectives
religiosity has a moderating effect on the resear
moderation analysis results showed that nw
relationships between (i) relative adv %d genera fuI@ tion (H10a); (ii)
complexity and general takaful ado@s(HlOc); i gve ;@n support and general
takaful adoption (H10g); and ( loss expetience Egg%eneral takaful adoption
(H10h) (see Table 4.34). \ \A

These results agr% e extiz‘rl it t'ué fk@n%gs of other related studies in the

&
Islamic banking an ﬁ@ce ad? W aviog.in which religiosity was found to have

a moderating efw dop ase iour (Ku Amir et al., 2021; Ajetunmobi
‘ \ ¢

S

et al., 2018; iah et al.

l
1?;. Féi?xample, Thambiah et al. (2013) found that
%' o
religion amoderating e it on 3:&8 of the DOI constructs’ (i.e., relative advantage,

Yv
conmﬁity & complexity)\c@'tionship with Islamic retail banking adoption in

la. Equally, Ajetunmobi et al. (2018) found that religion moderates the

& ionship between attitude (cost benefits), subjective norm (social influence),

erceived behavioural control (facilitating conditions) and Islamic home financing
adoption intention.
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Specifically, the moderating effect of religiosity on relative advantage (H10a)
revealed that those with high level of religiosity perceive general takaful as haV|
relative advantage than those with low religiosity. This result is consmt@ the
finding of Ku Amir et al. (2021) who found that high levels of religi03| erates the
perception of cost of general takaful products. Those with high le W religiosity
prefer general takaful products even if the price of alternatives as conventional
insurance) is lower. A plausible explanation for this beh m

.)e linked to the

importance highly religious individuals attach to the dic of their r They will

prefer to choose a religious complaint product ev@prlce is higher lﬁa&@se of
conventional products. \
d to odera;@zhrelatlonshlp

between complexity and general takaf@n (H10c). per@ron of complexity

of general takaful differs based o SME -?‘a '\3 level of religiosity.

Those with high level of rellgm%celve ene kaZf}%? less complex compared

to those with low level of religioSity (T 4. 6) result is in accord with the

Furthermore, as hypothesized, religi was fo

%

study of Thambiah et % which showgd th gion had a moderating effect on
’ ’ &

Islag‘,retall banking adoption in Malaysia.

the relationship between comp|e

In the direct effect model, ¢ gnlficant however with the addition of

the moderati able compl |ty'w®(?und to be more significant and more salient
Sl

in MSN%

that 0Se individuals with @evel of religiosity give less consideration to the

c |ty aspect of general takaful in comparison to the less religious. For them,
i

aga )th Iow&\llglosny A possible reason for this behaviour is

d ous observance is the most important motivation to adopt general takaful products
nd services. This also further clarifies the reason for the contradictory results reported

in previous studies.
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Also, government support (H10g) (a facilitating condition factor) which was
insignificant in the main effect model, was found to be moderated by religiosit
interaction effect model. Although, this result contradicts the findings of !\@%&et al.
(2019), it is consistent with that of Ajetunmobi et al. (2018). This sugg&[hat those
owner-managers with high levels of religiosity tend to have a more FW perception
of government support towards general takaful than the less r iMWner-managers
(see Figure 4.7). This positive perception among the religi &we.r-rranagers can be
attributed to the recent developments in the Nigerian inSéikance s ct'BN@in certain

X
regulations and frameworks were introduced to acc odate the n“c @ance

(takaful) alternative in the insurance industry ( e% . AIC&/&?I, 2013).

As for the less religious, this finding suggesﬂ@ ey peTcel gover@:support for

general takaful as grossly inadequate. ) é

Additionally, the interaction ﬂ%model \vegth @’relationship between

prior loss experience and gené%(ul a&)ptio was rated by religiosity (see

Table 4.34 & Figure 4.9). T. '}Mng r ate that@gh prior loss experience has

a direct and positive in n general ta fuia@ion in both groups (high and low
4 ’ &

religiosity), it is morﬂilient a \m er-mﬁ.gers with high level of religiosity (see

priot\\é’sé experience provides more justification

!
ar{ag@ith high level of religiosity to adopt general

and impetus wME Wher-
"
takaful Qo, aredr'to_t ‘Jess rémious. Thus, it can be argued that prior loss
Y-
expm’% positively influenc@heral takaful adoption among owner-managers such

t effect is more salient among those with high level of religiosity compared to

d' with low level of religiosity.
The results of three out of the four hypothesized significant moderating effects

(i.e., RA*RG; GS*RG; & LE*RG) suggests an interaction effect that can be classified
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as strengthening/enhancing, while the fourth significant moderating effect in the model
(CX*RG) indicates a weakening/buffering effect (Gardner, Harris, Li & Mathie?!?;
Cohen, Cohen, West & Aiken, 2003). In these scenarios, the streng@ and

weakening interactions means that “the whole (i.e., the combined effect redictors
and moderator) is greater than the sum of the parts (i.e., the effectY?he individual
predictors on the criterion)” (Cohen et al., 2003 p. 255). \)

On the other hand, one unanticipated result was fo K:i teraction effect
model that contradicts the hypothesis postulated. The r s of 1Wignificant
¢de§§~the
|fica.ll§-t'he result

of interaction effect of H10b showed that reﬁ@i} modfrat he po&nfluence of
compatibility on general takaful adm ch that mpa@‘ﬁecomes stronger

but conflicting with the predicted relationship Religiosit

relationship between compatibility and general do@

(instead of weaker as hypothesized) with decrea %io t 'a\nd weaker (instead of
N,
stronger as hypothesized) withai d reﬂgios' (see e 4.34). This surprising

&
Iienté@ those with low religiosity

finding suggest that com m i]

compared to those wilﬂ% ligiosity. Al gdgh@ finding is unanticipated, it has
’ &

support from the&jure onll n efféw. This type of interaction has been
Sinterferenc onist'iéﬁteraction in which both predictors (i.e.,
¢

classified as an\
the predicto %)node ator) Work ocit?e criterion in the same direction, and the
_ N
o

interacti ppoSite sign’’ (Colé} et al., 2003 p.286). This moderating effect has
s
alsojoeentermed as a “substﬂ@effect” by scholars (Gardner et al., 2017).
\substituting effect implies that “both the predictor and moderator variables have
he'same directional effects on the dependant variable (i.e., positive effects or negative
ffects); nevertheless, unlike the enhancing effects, neither adds value beyond the other”

(Gardner et al., 2017 p.7). In essence, the interaction outcome between compatibility
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and religiosity on general takaful adoption indicate a compensatory or substituting
effect. This means that for those MSME owner-managers that are high in reliw!y,
compatibility has less importance to their adoption of general takaful (i.é(%@osity
substitutes or compensates for it) as compared to those MSME owner® gers that
exhibit low religiosity. Hence, the influence of compatibility on%general takaful

adoption was more salient among owner-managers with low | of religiosity

compared to those with high level of religiosity. This fi dicates that the low
religious group place more importance on the compatibi eatures (.)‘Na\kdl products

‘X
to their business needs rather than its religious connot Furthermo a#h@most

previous studies in the takaful adoption literatur aIi% siti@ociaﬁon
between compatibility and adoption, they, haveé n i guish&; effect of
compatibility based on the level of religi 3|ty)f indivi

This finding is perhaps the r@%nterestl M nt g;@'g aspect of the study

N

outcome and opens up avenu%ﬂthe'lj research o substituting effect of
&
opti 4&

religiosity in the Islamic banking“and finance t& search. Instead of finding a
synergising  and %I intl ion @ct, the study found a
substituting/compenw inte\rr\:é' ect between compatibility and religiosity.
Finally, r@iy lund(tj(f%noderate the relationship between (i)
uncertainty general @dﬁp@(ﬁ’(moa) (i1) awareness and general takaful

NN
adoptio e)wand (ifi).Soci ‘Linfluc& and general takaful adoption (H10f) (see Table

4.3@ results indicated n@éraction effects between awareness and religiosity,

S \\nfluence and religiosity on general takaful adoption, as well as, between
ncertainty and religiosity on general takaful adoption. This denotes “that the whole
quals the sum of the parts” (Cohen et al., 2003 p.255). In other words, the interactions

(AW*RG; SI*RG; UC*RG) did not add any change in the relationship between the
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predictors and general takaful adoption. The insignificance of the interaction effect of
religiosity with awareness and uncertainty corroborates the findings of ThamMT
(2013), which showed that religion has no moderating influence on a@ and
uncertainty on the adoption of Islamic retail banking in Malaysia.

The failure of religiosity to moderate the influence of unc ty on general

takaful adoption indicates that the perception of uncertainty ( |nS|gn|f|cant in
the main effect model) is not contingent on the level of an r- ana er’s religiosity.
This finding is plausible since the sampled populatio w(‘j Islamic
labelled products/services are viewed favourably @usllm pu '0|1 , the
perception of uncertainty does not vary m 0\ el 11g1osity.
aka adopl@&ges not vary
based on the level of an MSME Ov@ger’s religiesity. @‘implies that the

influence of awareness on general %ﬂ adop \rs%m
(i.e., low religiosity & high ra%y) /!'po le reggi@for this finding can be

attributed to the fact that a %mT e oft@el of religiosity, informs one
of the positive benefi Zaful M})Ea@ both the highly religious and
é*

otherwise. \ l
Additionaﬂéh I ance t&"the interaction effect between social

influence (SEb e no m) refi glejr? contradicts some previous findings in the

Equally, the positive influence of awarenessson gehera

q@\mng the two groups

Islamlc servit ?ptlon-v:lktal Iranmanesh, Hashim & Foroughi, 2020;
emphbl etal., 2018; Faro@drls&Saad 2018; Patwary, Mohammed, Hazbar &
alw2018), it is however consistent with other published studies (Memon, Azhar,
d‘%& Bhutto, 2019; Yusuf, Fisol & Yusuff, 2018; Ashraf, Hafeez, Yaseen & Naqgvi,
017). One possible explanation why religiosity failed to moderate the impact of social

influence on general takaful adoption may be attributed to the fact that social influence
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plays an equally fundamental role in influencing adoption as much as religiosity does
in the Nigerian context (Farouk et al., 2018). An MSME owner-manager’s rel

does not significantly change the impact of social influence on general taka@tion.
This implies that both religiosity and social influence independentl t general
takaful adoption among MSMEs owner-managers. Furthermore, this Ing suggests
that there is no significant variation in the effect of social inflgzy general takaful

adoption based on the level of religiosity.

5.4 Chapter Summary | _\C}
In summary, the present chapter provid in“depthde tion\oithe study

«Q
w
=
— i
o
-
D
[72]
@D
QD
=
(@)
=

findings and the reasons for such findinNFi

objective one was elaborated. Second& ﬁalngs assoCi

two was discussed. Religiosity, relative,advantag \dx)Vo

to be the most significant factoxéncin genetal:takafal-adoption among MSMEs
N RN

owner-managers in Nigeria

The next chapte%l the st\'dy’s g'n‘tri@on to theory and practice, study
limitations, sugge{s{&or futur'e \aq; angotlusion.

"\éxperience were found
AR
\

(=N
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