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ABSTRAK

Susu kambing adalah salah satu makanan semulajadi yang sihat, namugm;ungsian

dan khasiatnya kurang disebarkan kepada pengguna. Kajian ini bertuju mengkaji
pilihan, pengetahuan, sikap, dan amalan (KAP) terhadap susu kambi lam kalangan
rakyat Malaysia yang berbilang budaya, dan keberkesanan prog intervensi untuk

meningkatkan tahap KAP terhadap susu kambing. Peringkat 1 adalaNgfeKa bentuk kajian
kuantitatif tentang pilihan pengguna terhadap susu kambingaDen®an menggunakan
kaedah soal selidik, data telah dikumpul daripada 423 respQuder™ang dipilih melalui
persampelan kluster kebarangkalian di pasar raya be r%di Lembah Klang.
Peringkat ini bertujuan menguji sama ada terdapat hubung sigap, pengaruh sosial,
dan efikasi kendiri terhadap pengambilan susu kamigiembali rgendapgtkan erti dan
implikasi masalah yang perlu diselesaikan seperti me ahJpai gmbilan susu
kambing. Data dianalisis menggunakan SmartPLS. Peringkat d n kajian
rentas KAP telah digunakan. Responden dipil@guna n dahApersampelan
pelbagai-peringkat untuk mewakili taburan etnik se sekaj@ O Iaysiuz-seramai 398
orang telah mengambil bahagian dalam tinjauaWMbut. PS 5.0_0gunakan untuk
menganalisis data. Pada Peringkat 3, prograrg inteRyensj tkan ﬁanam diadakan
untuk meningkatkan KAP terhadap susu EM Menggupdkan réka bentuk RCT, 58

peserta dari USIM dan KUTAR tela i ter\@i selama 8 minggu.
kasi kendiri terhadap

Kajian mendapati terdapat perkaitan antar®gikap.peng da
pengambilan susu kambing. Kesan gantar {keied é«esihatan menunjukkan
bahawa pengguna mempertimbandign b?i ilq'_ﬁjp makanan susu kambing
dalam kesediaan mereka untuk bi ambi Kira-kira 53% responden
(n=211) mempunyai pengetah ng aat kesihatan susu kambing
manakala 45.2% (n=180) m alakkan terhadap pengambilan

susu kambing. Sepanjangeset =214) pernah mengambil susu
kambing. Dalam kalanga% nunjukkan min dan sisihan piawai
pengetahuan (3.98+0.572) d

i

ang signifikan lebih tinggi daripada

yang lain. Tidak terd Wbez n g dan sli Wah piawai yang signifikan dalam amalan
susu kambing den & di (p=84P3). Sebanyak 46.2% (n=184) responden
us :
,yangfﬂgnifikan dalam pengetahuan mereka (t (57) =
8.484, p=0.00Q 14), gik @.414, p=0.000, d=1.105), dan amalan (t (57) =
4.316, p=0.900} :O.SQJMa
kesedaran an me nd'ar ilihan untuk mengambil susu kambing. Dalam
kalanga@a Malaysia yang befsfang budaya, etnik Melayu menunjukkan tahap KAP
hidu i Muhammad dalam kehidupan seharian, termasuk pemilihan makanan.
R ya, intervensi pendidikan pemakanan menunjukkan pencapaian Yyang

tidak pernah min am 'ian@mpel berpasangan Peringkat 3, kumpulan
intervensi menur% pefinfk
=1+
erumuskan bahawa sikap, efikasi kendiri, dan
tertin emungkinan dise an latar belakang agama yang mengutamakan cara
@ akkan dalam meningkatkan tahap KAP terhadap susu kambing.



ABSTRACT

ﬁvalue

goat milk
multicultural
increase the KAP

Goat milk is one of the healthy natural foods, however its functional and
is less disseminated across consumers. This study aimed to det
consumption intention, knowledge, attitude, and practice (KAP)
Malaysians, and the effectiveness of an intervention programme
towards goat milk. The Stage 1 study was a quantitative resear sign that gave
detailed description on consumers’ consumption intention. 4ysing¥ self-administered
questionnaires, data was collected from 423 respondents selecied robabilistic cluster

X

ef

sampling at Giant hypermarkets in Klang Valley. This gta ed to study whether
relationship exists between attitude, social influence, a fipacy on goat milk
consumption among consumers to get meaningful inag

iof’s o Tmprgving the goat
milk consumption. Data was analysed using SmartPLS. tag Mct'onal KAP
study, respondents were selected using multistage ling m@thod repgﬁt equal
samples of different ethnics’ distribution in Malgysi If-adrpini e‘ gugestionnaires
were distributed at randomly selected Giant hypermaMgts. A Jot | o898 le took part
in the survey. The SPSS v25.0 was used to Seﬁ% . Nyfi#ion education
intervention programme was conducted in Sgage %si ndo%g controlled trial

gg rticipated in the 8-weeks

(RCT) design, 58 participants from USIg KUT

intervention programme. The study fo sociatl
self-efficacy towards goat milk cons ion,
consciousness indicated that consur%:onsi

readiness to consume goat milk. A Vo Qf
on goat milk health benefits whil (n=180)

ee nsumer attitude and
edidsi@n effect of health
b of goat milk in their

ts é‘n; 11) had good knowledge

€

dav le attitude toward drinking

goat milk. For the past one year®%§3.8% (n su oat milk. Among ethnicities,
the Malay ethnic showed signgi h edge (3.98+£0.572) and attitude
(3.84+0.625) than the resjp-The¢€ was n@ sigggfican ‘kan difference in practice on goat

e (t (57) = 8.484, p=0.000, d=1.114),

milk among ethnics (p= ¥In Stade 3 &ar -test showed no significant mean
difference between pre and st-in\g&i fOn e control group. Intervention group
showed significant i mentjin @

attitude (t (57) = %‘ =0 1.10 nd practice (t (57) = 4.316, p=0.000,

d=0.567). This s lude attifig®, self-efficacy, and health consciousness
influenced the in to gorfSu goat . The Malay ethnic showed the highest level
of KAP score ely'due b thgybackg d of the religion that emphasizes on the way of
the Prophet ma V%? if uding food choices. Lastly, nutrition education
interventi ed promiging ucces at increasing the KAP towards goat milk.
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