CHAPTER 4
RESEARCH DESIGN AND METHODOLOGY T

4.1  Introduction Aj

Chapter 4 provides an explanation of the research design and ology used
in this study. Section 4.1 consists of the research design that explains'the quantitative
approach employed in this study. Then, Section 4.2 will d usghe research approach

adopted in this study, and Section 4.3 will explain the ion and'sampling selected

| ]
in this study. Next, the data collection methods use data analysis ?thoq_}ju Il be
=\
Th

explained in Sections 4.4 and 4.5, respectively. oth seetions will elx"borate the
N

data analysis methods, including reliability,analysis and tiple reg{ﬁm analysis,

which were performed using the Statis@e fo 0\ ci Sc%& (SPSS). Finally,
Cha

4.2  Research Design \
Research desig( IS % of th(’ initial pt@at must be completed before
0

:
g ysis.(%c‘cording to Cooper and Schindler

conducting data co% nizl
(2003), the resezf&u@esig b umrr@ as a framework for specifying the

N !
relationships %g thelstu‘dy #iabl%@ It is important as it guides the researcher

O

during @&Il?ti n process Ei@ther with the different types of data analysis
4

techm be used that fit th
\

t rm the study in a systematic way along the right path.
é Zikmund (2003) classified the research design into three types, which are
Qoloratory, descriptive, and causal research. Exploratory research is conducted to

explain and define the cause of a problem, while descriptive research is conducted when

earch objectives. It eventually helps the researcher
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the problem is evident. It aims to describe the characteristics of a phenomenon or
population. Meanwhile, causal research is conducted to identify or delineate th?!e
of one or more relationships or problems (Zikmund, 2003; Sekaran, ZOOBt%Nfore,
a causal hypothesis must have at least two variables, and it is expressed';wrediction

of expected future outcome.

Hence, causal research was chosen for this study since t]ie ive of this study

IS to examine the factors affecting an individual’s intention zakat as a tax rebate.

undertaken to ascertain and describe the thre
(1991), including knowledge as an additio iable.

Saunders et al. (2009) desc@ researc roa@% which are the
deductive and inductive approach eductive ?ch s& to test a theoretical
proposition by using a researc e th duct proach aims to develop

a theory based on observations 0 em1| al data. T sg ore, the deductive approach

was chosen in this stu% eari‘ btJ“fn ppropriate approach as it can be
&
used to test a theor Q \ é.}
& &

B

% esearc Pache commonly employed in conducting research,

4.
nanﬂAhe qualitative, quami%ﬂve and mixed method approach. Each of these
N

r approaches has its advantages and disadvantages. As stated by Onwuegbuzie

Q (2004), qualitative data are in the form of words so that the data can provide a
€

tter understanding and description of people’s individual experiences of a

phenomenon. This approach also helps the researcher to explore how and why a
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phenomenon occurs. Hence, it is useful for the researcher in describing a complex
phenomenon. However, according to Creswell and Clark (2011), one disadvar?m
the qualitative approach is its inability to generalise findings as it only err@s the

perceptions of a few participants. A

Meanwhile, the quantitative approach uses data collection méthods such as
questionnaire and data analysis techniques, including statisti ngenerate or use
numerical data (Saunders et al., 2009). According to Onw u;' et FI. (2004), these
data collection and data analysis techniques can colle da Iw relatively

“AY
quickly as they are less time-consuming. Onwuegbu al. (2004) iﬁdi \ithat

this approach is useful to study a large number le._ Ther It f@s on the

iNgs (C@WYEII & Clark,

collective viewpoints of respondents in i reting tlﬁ fin

2011). Furthermore, it was also mewm Onwueghuzie @(2004) that this
approach is used to test the hypoﬁ;ss constr\ul\b_g%r ,f\F&dy and it allows the

N
rove ., 2015).
&

asydiffic in generalising findings to a

In contrast, the quali mppr
large group as only mb\e‘ﬁj}cﬁp@ are involved in this approach.
Therefore, the qua ive appio sto

2011). Further &cor i

gﬁt this weakness (Cresswell & Clark,
G

approach prsé s Stronger eyi
\
to quan% qualitati proach only. Various methods can be used to collect data

in ixed method approa@(Creswell & Clark, 2011). Also, as indicated by
@n (2010), it increases the credibility and validity of the findings from different
ments. However, the weaknesses of this approach are that it is time-consuming

d
d expensive (Onwuegbuzie et al., 2004).
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Hence, the quantitative approach was adopted in this study because the study
involved a large number of respondents, namely Muslim resident tax :
Furthermore, this approach was used because the study tested the@'reses
constructed for the study. Meanwhile, for data collection methods, th cher used
the questionnaire since this is the most general design for obtaining ‘Quantitative data
(Parahoo, 1997), and it is appropriate for the aims of the study. \,

g
l
4.4  Population and Sampling ‘\d
L 4 \Y'
AP
4.4.1 Sampling Design 4 \T

Mukesh et al. (2013) mentioned thatﬁq)xg.is '\as th Yqion of some

part of the population based on wl\j%gemen i
s&ﬁe usual approach is to

population is made. In most of the %ch wor \N %
N

make generalisations or to dra\%ncxd}ndhe Q le about the parameters
I

of the population from W@ szIr S aker‘gmpling can also make data
m

collection less costly a% ana'g ble ;ﬁd@ & Chandran, 2011). Hence, the
sample should be nin @ﬁy thag.i.s a true representative of the entire
population.
3N ! &
This ition c pgraﬁejl o reasons for sampling, which save not only
N

also
money but alsotime dh ‘gy. Contacting the whole population would often be time-

con . Along the same @’Mukesh et al. (2013) emphasised that the cost of
@U the entire population could be very high. Therefore, a sample study is usually
& expensive than a census study. Next, the researcher will discuss the target
opulation, sampling frame and sampling location, sampling elements, sampling

technique, and sampling size for the survey conducted in this study.

54



4.4.1.1 Target population

According to Sekaran (2003), the target population refers to the entire gw
people, events, or things that researchers wish to investigate. It is a cor@n of
elements, boundaries, time, and geographies. Identification of the t opulation

starts by identifying the characteristics of the population. q

The target population of this study is the individual sllm sident taxpayers
who have no business income and are eligible to pay bot za at These target
respondents were chosen according to their total yearly inceme i sessment

to B

nte
ing

2017. All the respondents must earn at least RM34,00 M

(2015), people who earn an annual employmentsi

0 RR’I an@ve (after

EPF deduction) must register a tax file, an

and zakat. \: ,

ampllng elements are the objects that have the information needed by

Q rchers and usually refer to the respondents. For this research, the sampling element
t

he resident individual Muslim taxpayers who are eligible to pay both tax and zakat.
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4.4.1.4 Sampling Technique Y‘

Mukesh et al. (2013) indicated that the sampling technique is th(@ss of
selecting sufficient elements from the population. Hence, the study o mple and
understanding of its properties or characteristics would make |t¥;s'|ble for the
researcher to generalise such properties or characteristics to th on elements. In
the sampling technique process, the researcher selecte %e’lements of the
population as the subjects of the sample.

There are two types of sampling techniques,s\which are fpro |I][y .@ non-
probability sampling techniques. In this study, rc er sam@gby using
non-probability sampling through the purw ampI"ng hmqu,é‘FYs sampling
technique is chosen due to several rea\%e purposi mpl@echmque has the

advantages of ease of use and accu f repres | % I

convenient and the researcher ly thosesin %gcalals that are relevant to

research design. More emp |s thi ﬁgy:c e is placed on the ability of

the researcher to asse% ents leth} bufoﬁb n (Salkind, 2014). Besides, this
lete %

technique allows t searche{ &Jesearch in a shorter time. The time

saved can be used for'data a 'd m@étatlon
C) ‘Y2 (j')

Ny
44.15 rminatioh am ize

L 9
Ample refers to a suk@rb of the population. In a quantitative approach, the

r s of the sample are used to discover the findings and draw conclusions on the
@ lation. Usually, the sample size is figured out after considering the required
onfidence level and the extent of the precision accepted from the sample (i.e., standard

error).

scr:\adlly accessible, more



Various methods can be used to determine the appropriate sample size, as
suggested by Sekaran (2003), Onwuegbuzie et al. (2004), Cohen et al. (2007), STS
et al. (2009), and Sekaran and Bougie (2010). In this study, the researcher feli the
guidelines provided by Krejcie and Morgan (1970), which simplified‘ﬂ&@nple size
decision based on the population (N) and sample size (S). The popuR).n'in Selangor
in 2017 is 6,380,000. Thus, the population of this study cong’%o- ;332,912 people

which constitute 52.24% of Muslim in Selangor. In refer t Kre":ie and Morgan

(1970)’s table of sample, the appropriate sample size of tudy fis w
L

Y
J .
45 Research and Data Collection Metho ' 4 T

NI

ilis€dy in ¢ Ing data for

Research method comprises the W es

ek@Q& Bougie, 2010).

analysis in order to achieve the stipul oED of the stu
g@data and information

It involves the efforts of collecting, ﬁﬁsreting, a\recgrdi
A N
obtained. Data can be obtaine%ther%rima ar s ary sources or both. As

explained, the study adopt hitatr (@echniques. In this research,

data were obtained frr% ary s‘g rces r‘l‘rbugahe survey research method. The

&
researcher used a Wnnair\ihﬁq sear%(i.n’strument to meet the objectives and
find the answeréb rese 'tionse%ﬁe study.
( ¢ ? C.)

@,
4.5.1 Questionnaire D

N
s

Am questionnaire is 0 @( the more popular instruments used by researchers

f cting data, in which the selected respondents will provide answers to a series
Q estions. The questionnaire must be designed appropriately to ensure that the
search objectives can be achieved based on the findings. According to Sekaran (2003),

the questionnaire is an efficient data collection method because it provides an
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opportunity for the study to be administered personally. This study developed the

questionnaire’s process by following the procedure by Churchill and lacobucci ]

which consists of nine steps, as discussed below. q

4.5.2 Questionnaire Design Procedures Q

The researcher constructed a survey questionnair to\h&'et the research
objectives and find the answers to the research questi oSed. 'ihe basis of all

questionnaires is the questions, and the built questionnaire ne SWW certain

Ay
procedures. The procedure for developing a survey ionna\ijo‘l’”_j\ﬁ}"gure

41, 4 X
\\ A V.y

's A

Step 1: Specify the information to be sought

Step 2: Determine type of questionnaire and method of administration

Step 3: Determine content of each question

Step 4: Determine form of response to each question

Step 5: Determine wording of each question

Step 6: Determine the sequence of the questions

Step 7: Determine the physical characteristics of the questionnaire

Step 8: Re-examine steps 1 to 7 and revise if necessary

>

Step 9: Pre-test the questionnaire and revise if necessary
> 4

% igured.1; ?Procechre for Developing a Survey Questionnaire

X o |
\c.) Source: Churchill & lacobucci (2002)

%&Specify the information to be sought
First, the questionnaire must translate the research objectives into specific

Qestions. The questions must motivate the respondents to provide the information
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being sought (Chava & David, 1996). For this study, the survey questionnaire was
constructed within two sections, which are: T

Section 1 was labelled ‘demographic information’ and the listciﬁxables
consisted of general information of the respondents. This section contai ven items

which covered demographic information such as gender, age, QUcation level,

employment sector, employment industry, yearly income level (R r year), whether
the respondent pays tax or not, whether the responde tkit or not, zakat
organisation, knowledge about zakat as a tax rebate, an ther e‘?ecmde‘nt claims
zakat payment as a tax rebate or not. { I .@Y‘
Section 2 was labelled ‘factors that i ushi ent@};ayers to
X

X

claim zakat payment as a tax rebate’. This séetionyycomprise ques@related to the

four factors discussed in Chapter 3&5 )re attitude; jec@*norm, perceived
behavioural control, and knowledﬁ,song W|t\ﬂ’m?n u’:@*of Muslim resident
S

taxpayers to claim zakat paym X rebate. 2 « 48:

~—*

Step 2: Determine the metr% istrE ng the que naire
There are seve%[ ds foridistri g'nmuestionnaire. In this study, the

's
chosen methods fo ﬂt{ibut@ tionﬁm’ are the internet (e-mail) and paper-
based survey. E@s 0 provéﬁ’ flexibility to the participants to answer

i
¢
the survey &Deisur time ut‘gtilt\_/jvci?nin the given survey period (Mukesh et al.,
Q 3
2013) toty
L 9

| ntpﬂg%ey \c.}/

ccording to Mukesh et al. (2013), an internet survey can be done in three ways,

& h are:
The survey forms can be distributed as an attachment to an electronic mail (e-mail)

to be sent to the potential respondents.
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il) The survey forms can be distributed via publicly available computers in high traffic

areas, such as libraries and shopping malls. Y'l

iii) The survey forms can be posted as World Wide Web forms on the inte@)
Therefore, for the internet survey, the researcher used the firs here the

survey forms were distributed as an attachment to e-mail messagesy@nd sent to the

potential respondents. This study used Google Docs to create %\nﬁet surveys. The

questionnaire was sent randomly to the potential responde ia‘their email addresses.

Y
internet survey. é | _\C}
Paper-Based Survey \4' i &

For the paper-based survey, th@e

NV
X
d ou.@@ples of the

questionnaire and distributed them to otential respo ts. @ﬁ'esearcher met all
the potential respondents personall%using t\hego u@\esearcher had higher
N

confidence that the questionnai e responde t%' ht people who have the
right intention to claim zak%x rT : \A
Step 3: Determine the%t f each question | Q’

's ¢ &
\d pted geztions from the studies conducted by

For this stu he resear

Bidin and Md IQ 7) 'amurt?}%d Haque (2015). The measures listed for
¢
by

each variabl own in Tab 4.{, aeé‘(%e operational definition for each variable is
summarise |k able#
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Table 4.1: Summary of Measures Listed in the Questionnai
nces

No Variables Questions
1. | pay zakat to get a tax rebate Wed from
1 | Attitude 2. | feel happy when | get a tax rebate ["Bidin and Md
from the payment of zaka t I(iris (2007).
made. .\d‘
3. For me, a tax @r zakat I _\‘*}T
payment can avoidy etaaKJo” \/Y
4. Forme,the&s lent é‘?
system @Muslim aye{%‘
from “%e taxati();rxs\.yY /\'\'\
S.chetaﬂx reb sysh& fair
Msli payers. ‘%\A
%?M.ost impor xt E)eb'ﬂ\B to me think | Adapted from
g Hj" 4 40
2 Subject;b that m claiﬁakat paymentasa | Bidin and Md
Norm e. & Idris (2007).

| 4
/ : &stdcg?portant people to me

3. Most important people to me agree
if I claim zakat payment as a tax

rebate.
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4. My family would think that I
should claim zakat payment as a tax
rebate.

5. My family would support me if |
claim zakat payment as a tax rebate.
6. My family would agree with if

I claim zakat payment as a t

Yv
N
e
Yv

3 Perceived

Behavioural

Control (PBC)

1. | have the ability to ¢ zak

payment as a tax reb@
2. For me, the pro or clai

zakat paymenw: re

|
w from

e
dris(2507).

~r
Y4

id to g«iakat institutions
aim@‘&‘{' a tax rebate.

alét itr Can be deducted as a tax

) S
Fbateé\
X
Kf%%{kat al-mal (wealth) can be

deducted as a tax rebate.

Adapted from
Al-Mamun and

Haque (2015).
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4. Zakat payment as a tax rebate can
avoid Muslims from  “double
taxation”.

5. Muslim taxpayers must keep the
evidence such as the receipts issued
by zakat institutions if they want to
claim zakat payment as a tax )

6. The amount of tax rebat zak

is restricted to the @saf zakat
4

Yv
N
e
Yv

NY.

o
% 5

paid during the ye

1. If 1 had th partun uld ted from
5 | Intention claim za % .C%I-Mamun and

2. In Haque (2015).

(s
il
Ky

N
N

/

ate t %’my family.

4.r
| 4

: aJe c;{the tax rebate through
\? @ X u

?e Z{Zﬂé} system will increase the
s@ zakat fund.

6. | feel 1 am fairly treated by the
government because | can avoid

double taxation of my total earnings.
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7. 1 agree on the tax rebate through the

zakat system will motivate Muslims Y'

to pay their tax and zakat.

8. In general, my intention to claim A
zakat as a tax rebate is higher. ?
N

The operational definition is the process of ho Esearfher decides to

measure the variables selected to be tested in the study. of the vari will have

Y
a specific definition according to the suitability a@ves ofthe 3‘ _\‘*}
Table 4.2: Operational Definitions for de% nden&riables
b ‘Y‘
Independent Variables Operatiena efim}io? Q\
i £

Attitude The belie@im taxpa tow@‘zakat payment

as a ta(iajte influhN‘ei intention to claim zakat

Subjective Norm elie Muslim ‘tgpayers that is conveyed by

er people who a{re waportant to them to claim zakat
N £

a tax te.

p
. N )
Perceived Bwa\%ral fide@Yevel of Muslim taxpayers about the

3 | e

Control b 't)fto Ql_g,im zakat payment as a tax rebate.

) ‘ N

Kno e ’ fhe @Wledge of Muslim taxpayers towards zakat

p@lent as a tax rebate.
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Dependent Variable Operational Definition

Taxpayers’ Intention | The intention that influences the Muslim taxpaye?

claim zakat payment as a tax rebate. ('}

Step 4: Determine the form of response to each question i

For this study, the researcher constructed the question 'Ne form of close-
ended questions for Section 1 to ensure that the answers n?d:r ised. It can also
save time while conducting the survey and analysing t ta. ew ‘Sec%cln 2

ree).

used a five-point Likert scale ranging from 1 (strongl gree) fo 5 o‘gl_)@}
Step 5: Determine the wording of each questio \‘. \T

The researcher constructed the que%&ﬁa"mp ordségs;ure that the
respondents will understand the ques better. The q onn@Q\Nas originally in

English because it was adapted froucasvious res\chﬁrg t @d the same language
a% >

. : € :
in their past study. Later, the r translated e‘quzﬁ?lnalre to Bahasa Melayu

to ensure the respondents '\!rst:' | th que@ and likely to be distributed.
According to Bates %’r sawng‘ (20 },' <t'zahtion is done to increase the

\bp respo ts to understand the questions well.

readability among ndentsla

Therefore, the 4guestionnai
2 NE

respondents n thisistudytare Iifﬁ rﬁ;gnt taxpayers.
N
Step 6:%:;% the pce o@stions

Aﬂhis step, the resear@iscussed the first draft of the questionnaire with the

istri@e‘é in Bahasa Melayu since the target

or to ensure all the questions are sequentially constructed and possible to be
istributed. The supervisor gave comments, and adjustments were made on some of the

ontents and wordings used in the questionnaire.
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Step 7: Determine the physical characteristics of the questionnaire

The researcher also discussed with the supervisor about the pVEuI
characteristics of the questionnaire used in the study. The questionnaire@ed a
cover page and consisted of two sections. The cover page included the | niversiti

Sains Islam Malaysia (USIM), the research title, the researcher’s namejthe researcher’s

contact numbers and email address, as well as the faculty and M’s address. The
’Z'de

cover page also highlighted the confidentiality of the respo ntity and response

aire. ‘\d‘

Step 8: Re-examine steps 1 to 7 and revise if necessa l .\‘-}Y‘
Before the questionnaire was pre-test e questi ere.réviewed to

ensure that they are not confusing or amﬁgu\oy . Thﬁ qu ionna.ié\g. attached in

Appendix B. \C) é

and the approximate time required to complete the ques

Step 9: Pre-test questionnaire and revise if neces T ,<\

Lastly, the questionnair. e preqteste for nz@ﬁiry revisions. Therefore,
for pre-test, the questionnai S o0 tWwo ac icians from the Faculty of
Economics and Muam ersiti Ii

' ins ‘Iiﬂn*blaysia (USIM). Both are lectures
with a doctoral de and Spefl \19. n thﬁx&tion area. They were encouraged to
state their comments“eonce ' Ien@‘dnd suitability of the questionnaire, the
¢
words used ence structure; nJ ar&gnfusing questions deemed unsuitable to be
N
asked t% ondegh f é
A’scussions were also ely'With Assoc. Prof. Dr. Kalsom Ab Wahab, who is an
e \M guantitative survey from the Faculty of Economics and Muamalat, Universiti

ains Islam Malaysia (USIM). She suggested that the definition of zakat rebate must be

rovided on the first page of the questionnaire to ensure the respondents understand the
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objectives of the study clearly. The questionnaire was improved accordingly upon
receiving feedback from these people. Y~

A new set of the questionnaire had resulted after the pre-test sessiore%&lsure
the measures developed in the instrument were relevant and appropriat€; esearcher
conducted a pilot study before undertaking major data collection for the study among

the public. A pilot study was conducted in August 2017 by distrl'glMe questionnaire
d

to 50 respondents. This pilot test was conducted amon er'uicians who are

eligible to pay both tax and zakat in Selangor. Some emr fu%&d\dnswer the

"AX
questions due to unfamiliarity with the zakat rebate s . Only:30 SI‘OF.I@ sets
were returned to the researcher. \f \/‘T

N

According to Nieswiadomy (2002)nthe résea still in sufficient
results for a pilot study, even with ap %}m partici nts.@sample size for a
pilot study usually consists of 15 tc@ssponde \ngth sé@’ple size may increase
substantially if the pilot study i%sevepal sta a(M@ﬁa, 2008). Hence, a total
of 30 respondents for the pilot test'in th sﬁ)z:c le.

Next, a reliab%k;sis \l‘zz}ﬂu@ to test the suitability of the

4 ¢ &
questionnaire to m e the @ unalé@ 978) recommended the Cronbach’s
alpha method taytest int 'siste@ﬁ%f the total scale. Cronbach’s alpha test
¢

was used in hdy, S it e’m@ell-accepted reliability test tool applied by
% N
social rgSearchers. Id" thi

appwmeness of the questio@e to measure the variables is better (Sekaran, 2003).

Pntextﬁ'the reliability coefficient is close to 1.0, the

&r, generally, a reliability coefficient of less than 0.6 is considered poor, in the
6 ange is acceptable, and over 0.8 is classified as good (Sekaran, 2003).

After analysing the results of the pilot study, it was found that attitude,

subjective norm, perceived behavioural control, knowledge, and intention had achieved
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the recommended minimum level of Cronbach’s alpha value as the variables obtained
values within the 0.7-0.849 range. Table 4.3 provides the results of the rew
analysis conducted in the pilot study. q

Table 4.3: Results of Reliability Analysis in Pilot

Variables Number of items Cronbatch’s alpha

(6]

Attitude

Subjective norm 6

I

Perceived behavioural control

Knowledge 6 1

Intention O.Ql\'
> \% o)
Thus, the results of the pilot (v’d reliabhnmigly %a\the pilot study showed

@
that the questionnaire are reliab%elev nt to be used @ final survey.
\
\ R

Nall IS
4.5.3Questionnairel%4 on for, Act IP{UB)

’ &
Finally, ?‘Q/thhe@ th @é of comments, suggestions, ideas,
corrections, anWs ere and @j*%cted, the final questionnaire was sent to
¢ ! C.)
the targeteﬁsp entsifor<the C{J@dy. The questionnaire was distributed using
t

two dis ioR metHo Jnely er-based and e-mail survey to Muslim resident
ta@ho are generally e@e to pay both zakat and tax.

or the paper-based survey method, the researcher printed out copies of the

Qe tionnaire and distributed them manually to 500 respondents (N = 500). The

esearcher used the purposive sampling method by meeting all the respondents that

researcher think would be appropriate for the study. The researcher distributed the

V2
roS
¢

(¢o]
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questionnaire to the respondents who worked in the four main industries chosen in this
study, which are audit and accounting, banking, media and entertainmew
academic. The researchers met all the respondents personally in the selecte@mies
from each industry. Respondents from the academic industry were a write the
name of the university they worked for while answering the questionnaife. By using this
method, the researcher achieved the sample size in a relatively, ho\rNﬁme.

Meanwhile, for the e-mail survey method, the qu Yr: as emailed to a

total population of 100 (N = 100) respondents. The resp nts far tWod are the

re the Uni iﬂ/@;aya

M\Q Iver it‘rSelangor

re obtained @; website of

ron@Se chosen for the

g@ents in the study.
N

academicians from three universities in Selangor, w

(UM), International Islamic University Mala

(UNISEL). The email addresses of the ac

b}

each university. The three universitie ecta are diffe

paper-based survey to avoid multip&sicipatio gre

Time horizon is the %Iocatgd byz the E.Q rcher to distribute the
questionnaire and conduct Q;h'ey Tﬁft @e divided into two types of
design, which are cro% al d 3 na ‘I'o‘ngihjinal design. The cross-sectional

&
design was adopfg{his s@ dicag.by Sekaran (2003), this design is an
incorporated de% he r 'can eﬁtﬁfn the data from the respondents at once
¢
or in one sh %31 (2006) stated lﬁate;?s-sectional design is done once, at one time,
\
or over %te

riodet ? snapshot of a population at a specific point in time.
S0, this design is relm\(@ﬁ/ inexpensive and requires a short time to carry out.

esi

@(he researcher can collect data relatively quickly since data are gathered just
n

, and a follow-up phase is not necessary (Mukesh et al., 2013). For this study, the

Qestionnaire was distributed from October 2018 to January 2018. Thus, it shows that
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the cross-sectional design is suitable to be used as it is cost effective and can save the

time of the researcher, especially when facing a time constraint. Y‘l
The return rate for this study is 78% or 390 responses out of 500@@93
questionnaire that has been distributed for the paper-based survey % or 45

responses out of 100 questionnaires that was e-mail to the responde Rfor the e-mail

survey. Finally, the collected data were coded and processed in Eebr 2018. The data
from the questionnaire were analysed to answer the resear e |ons'

'

4.6 Data Analysis Method [ .\C—}
Data analysis is a crucial part of resear chin urm grthé g |ty 0

For this research, Statistical Package for S C|al
to analyse the data. The SPSS soﬂ\ Sists 0
functions that could be useful for statistical d aTi

namely, demographic analysis, des ve @nalysis,‘and @ple regression analysis.
% &

d

The procedures for response b| d ris resenhtlveness will be discussed at

the end of this section. ? ( Q.
: , F ¢ b g
D) %@
4.6.1 Demograpl‘gsg § &

This % rov’ie§ a rp,ys?))f the demographic characteristics of the

respon r thP stu he@nographlc information in part one of the

questlosal consisted of Qg)qﬁv age, education level, employment sector,

ent industry, and i mcome level per year of the respondents. Respondents were

ested to tick the appropriate box either as “male” or “female” to indicate their
nder.
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The age of the respondents was divided into four groupings: “20 to 29 years
old”, “30 to 39 years old”, “40 to 49 years old”, and finally, “50 years old and VH
Education level consisted of five groups, “SPM and below”, %\ma”,
“Undergraduate”, “Postgraduate” and “PhD”. Employment sector was%ised into

“Government”, “Private”, “Self-Employed”, and “Others”. Meanw&, employment

industry was divided into “Audit & Accounting”, “EM’, “Media &

Entertainment”, “Academic”, and “Others”. '

Income level per year was categorised into gro iM%,OOO—
RM40,000”, “RM40,001-RM50,000”, “RMS0,0%0,000” and,_ M6®Y~and
above”. Respondents were also requested to thi 0% i “yesc r “no” to
determine whether they paid their tax and zwglfc .
asked to determine the suitability of t ment to be dec@“fbis study. If “no”

was chosen for either one of th@sstions, ﬁ_ws\qu?sti
respondent was automatically r% ﬂ

E}e completed by the

/

rom being analyse this study.

N A‘"
X S
4.6.2 Descriptive Analysi ' 0’
"?j“
SOvides a s
this atﬁﬁ'f/ descriptive statistics are presented to

!
describe thE Eﬁﬂ?is for each EI{ ot_t/h independent variables and the dependent

N
variabl% criptiv. ){sis irﬂ&'ves the statistical procedure used to discover the

grommis being studied. It{@é to qualify a more thorough profile and the related
a x}f the area of interest.

Q According to Field (2009), mean is a simple statistical mode of the centre of a
istribution of scores, whereas standard deviation is an estimate of the average

variability (spread) of a set of data measured in the same units of measurements as the

== 5

ary of the statistics such as mean,

The descrip analysif;
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original data. To calculate the mean, all the scores are added up and then divided by the

total number of scores. The equation of the mean is:

X=(Exi)/N (,}T
A

Meanwhile, to obtain the standard deviation, the variance nee o be calculated

first. Variance is the average error between the mean and the ser ons made and is

a measure of how well the model fits the actual data (Fiel . Tl'le square root of

the variance is often taken to obtain the average error IS injthe nit as the
| ]

original measure. J ' .\c}
Rt

4.6.3 Validity Analysis

Validity analysis can be sum@as the e
collection to determine the varlabl unders %)
implemented to measure vaI|d| Ips inred ng th number of variables to
an interpretable and manageable sét of rs. Through.F the loading for every item
will be viewed for fur ts ( Iara ‘géosbr he FA approach applied in this
study is the Explor Fact@g (E hICh explores the data and provides
the researcher \A@ 'how y factors are needed to be present in the
data (Halr e 0)

sessing dega%abllllj?f the data, two statistical measures were used,

whi Bartlett’s test of S@ity and Kaiser-Meyer-Olkin Measure of Sampling
%&y (KMO). Bartlett’s test of Sphericity should be significant (p < 0.05) for the
Q r analysis to be considered appropriate. The KMO index ranges from 0 to 1, with
6 being suggested as the minimum value for good factor analysis (Tabachnick &

Fidell, 2007).
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4.6.4 Reliability Analysis Y-'

The reliability of a measure is established by testing for both con@ and

stability (Sekaran, 2003). This study tested for consistency, which re whether

all the items are measuring the same underlying construct. The t widely used

consistency test is Cronbach’s alpha (Bearden & Netemey . According to
ol

Sekaran (2003), Cronbach’s alpha indicates how well the s t are positively

correlated to one another. The rule of thumb provided eorge an ry (2001)
]
for Cronbach’s alpha is shown in Table 4.4. I _\C}
Table 4.4: Value Ran nb c s \/T
S
Alpha icato

More than 0.9

Y
0.8-0.7 \ \Dd
. . 0

>
49 Source: George and Mallery (2001)

l
4.6.5 Multlpl re55| n An C"

regrgssion (l-c}al method used to anticipate the dependent

van& a comblnatlon ependent variables. According to Pallant (2007),

regression is a technlque used to explore the relationship between dependent
=

ndependent variables. Pallant (2007) also mentioned that this analysis is not just a

thique but a family of techniques that can be used to explore the relationship between

a continuous dependent variable and several independent variables or predictors.
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This research aims to determine the relationship of attitude, subjective norm,
and perceived behavioural control and knowledge with the intention of taxpmwo
claim zakat payment as a tax rebate. Before carrying out the test, attitud@ctlve
norm, perceived behavioural control and knowledge were record dummy
variables. All the variables were recorded into five categories according to the Likert
scale of 1 to 5 (strongly disagree, disagree, neutral, agr trongly agree).
Therefore, the research model for this research is as stated %

=b0+ bIXI +b2X2 + b3 4X4 +u

Yi
Ay
where: é § _\‘-'}
Y = Actual amount of zakat payment as a tax r 4 \T

| NI
X1 = Attitude 3- .,\ é\
X2 = Social Norm \% é

X3 = Perceived Behavioural Contr \Y ,<\
0 S
X4 = Knowledge N
So
n = Represents the error te ‘ N
analysis u |n study is the standard multiple

The multiple r%

regression. This j@was r swer the research questions and test the

proposed hypot ses for thi 'ach endent variable was evaluated in terms
¢
of its predl I Wer over d’abey}c?that offered by all the other independent
\
variabl P t, 2007 I prowded the researcher with information on how

mu%nce in the depende@mble is explained by the independent variables.

hIS type of analysis is presented as the Model Summary of variables, ANOVA,

@ the results of multiple regression analysis. The R square values in the Model
ummary show how much of the variance in the dependent variable is explained by the

model, which includes the independent variables. Meanwhile, ANOVA provides the
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statistical significance of the result, and Beta provides information on the contribution
of each independent variable. The Sig value shows that the independent variabl?!s
a statistically significant contribution to the equation. This analysis \ the

researcher to determine the factors influencing the taxpayers’ intentio im zakat

payment as a tax rebate. Table 4.5 provides a summary of the analysisimethods used in

this study. V
Table 4.5: Summary of Analysi th '

Research Questions naly'is
L 4
X
Does attitude influence taxpayers’ intention to ’ l AL
claim zakat payment as a tax rebate? \" \‘T
Does subjective norm influence ta@ “\ é
intention to claim zakat payment as N e? é
2 -

Does perceived behavioural con@jﬁluenc'e\ g IC" Analysis Standard

o | o ¥ & |
taxpayers’ intention to claim ment as a PMulti egression Analysis

tax rebate? ’ 3
]
Does knowledge in ;payeF' int t}c;n 'b'
NS Cj/
to claim zakat pa tasat ? %
/ N £
N
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Figure 4.2 illustrates the flowchart of the research methodology of this study.

Research Approach

Quantitative Approach

\ 4

Research Instrument

Questionnaire

\ 4

Data Collection Method

Internet (e-mail) and Paper-Based Survey

Data Analysis Method

- Demographic Analysis
- Descriptive Analysis
- Validity and Reliability Analysis
- Multiple Regression Analysis
(The main statistical technique used for this study)

. | Y
ure4.2. F Weﬁaréahe Research Methodology

Q— N
4.6 QR Bi \Y
.6. -Response Bias
9
%\n this study, a non-response bias test was performed to ensure that there was no

6 in the sample. Non-response bias is a challenging issue in using a survey as a data
ollection instrument since a high non-response rate could result in bias in responses.

Non-response bias occurs when some respondents in the sample do not want to
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participate in the study, which could be due to the failure to contact them, they are not
in the position to answer the questionnaire, time constraints, or for some other um
reasons they refuse to cooperate (Bryman & Bell, 2011). \
Benke and Street (1992) highlighted that the popular approacthQving non-
response bias is by comparing early responses to later responses orWesponses to
responses generated after follow-ups. If there are no significan Mces between the

two groups of responses, it can be assumed that there is m of non-response

bias. ‘\d‘ v

|7

4.7 Summary 4 \Y
This chapter explained the researchvmet oIo%y>ed f Y;study. The
researcher adopted the quantitative a %wd used a stio@‘!’e as the research
instrument in order to meet the obje@sand f@ia/%w s@the research questions
of the study. The questionnaire %ribut@d usi ) @(:Rution methods, namely,

paper-based and internet (ex ere[ im re t taxpayers.
,th ese

In the section o%ﬂ g desi % ar@r discussed the target population,
sampling frame and%sampling ll \loa sam@lements, sampling technique, and
sampling size u@s inthis st@The target population of this study is the
individual %esid tt e(s nave no business income and are responsible

S

arget respondents were chosen according to their

5
i
Y

income in the ye rc%"ﬁssessment 2017. All the respondents must earn an
@of at least RM34,000 per year after EPF deduction.

Q The sampling frame for this study consisted of 6,380,000 people in 2017, which
the total population in Selangor. The total population (N) for this study is 3,332,912

which constitute 52.24% of Muslims in Selangor for 2017. The researcher used the
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purposive sampling method by meeting all the respondents that the researcher think

they would be appropriate for the study. Y~
Finally, Statistical Package for Social Sciences (SPSS) version 23@% to
analyse the data. The SPSS software consists of several different featu functions

that could be useful for statistical data analysis. Three tests were ch@sen, which are

demographic analysis, descriptive analysis, and multiple regrﬁimwsis.
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