CHAPTER 1

¥
INTRODUCTION iﬁ
Yw

1.1 Introduction

This chapter provides a brief description of the research w slamic institution of

wagqf, particularly cash waqgf. It starts with the back@ st dl/ from the Islamic
perspective and development of waqf specifically cash wagf in [ve c t'of\vnalaysia,

[

followed by the problem statement of this research® sequently, t resea'?bh questions

P 4
and objectives are highlighted, followed by an expositio \hg

as well as its scope and limitation. Next, W
presented. This chapter concludes by mt WT ft&whole thesis and finally
t) A
0 S

¥

%Aj%?%

igni ic%?ée of the study

ep 0\ and operational definitions are

Q

the summary.

N

1.2 Background of Stte i Wj ( 0’
Cash waqf impleerat' i M@ be{;é‘en 12" April 2007 when the Malaysian
Fatwa Committee O&Nati | Cetncil f{pslamic Religious Affairs mandated cash

= 5

wagqf as a permls% tegory of wagf (IEJ&ITMan, 2009). Although the Imam Shafi'e school
of thought istth icial‘am dzhabin B@'\Faysia and ijtihad is associated with the institution

b4
(Buang&), ijtihad on cash {w@?.is viewed as more permissive because no state is

requi%\babide by the fatwa issued (Ibrahim & Rahman, 2021). Thus, to enable every

in*Malaysia to implement cash waqgf, the State Fatwa Committee or Jabatan Fatwa

ri (JFN) must therefore implement ijtihad at the state level known as the State Islamic

Religious Council (SIRC) or Majlis Agama Islam Negeri (MAIN). This decision enables
1



the Malaysian Muslim community to partake in acts of cash waqf regardless of their
socioeconomic background. The concept of cash wagf itself is a contempqy;‘:rm of
wagf that aims to grow the number of waqgf contributors and cash waq &@ The cash
waqf funds will be distributed to those in need and utilized for f .reSmmunity and
societal-beneficial development initiatives in that particular state'q\M;%;sia.

In Islam, participation in acts of charitable giving aw;'lﬁus obligation can be
categorised into three: zakat, sadagah and waqf. Zakatai ob |gaiio\Loaharity to help

other Muslims. It is a mandatory contribution entailing.5 percent of e'i aﬁe;@fwealth.
onfi -

Unlike zakat, sadagah involves both financial and n nancial cont ution@,- Isdoneona
Y

voluntary basis, and depends on the giver's ju meg Thg\r\lents ozée&qah do not have
to be Muslims. Meanwhile, waqf relates\%icular y w@h Is possessed or kept

with good and altruistic intention(%ant ﬁ?ulf m‘\e\%t of collective benefit
? 0 y >

(Mahamood, 2007).

Wagf is deemed as %ntil ealth instrument for promoting economic
development in many r\% 0 ‘;Jyding)/mlaysia through the provision of

resources for educati \Qghmarl, Ramli~et“al., 2015), places of worship, medical
g

facilities (Rahma w
returned or @ no
s

poses (AZiz étal.; 14). However, the immovable forms of waqgf such

nd
]
c

NV
as Iand{ ilding are not adeq\;?e due to low ownership among Muslims despite being
thac%ﬁy population in Malaysia (Zakaria & Muda, 2015). With regards to this, there

re other possible types of waqf namely waqf khayri (general), wagf fi ahli (family), waqgf

mushtarak (mixed), wagf istibdal (exchange) and cash waqgf or waqf share. The only



movable property is cash waqgf or waqf share, whilst the rest are immovable properties
(Yaacob, 2013). Meanwhile, Rahman (2009) categorized two primary waof wagqf

namely movable (manqul) property and immovable property (‘agar). (’)

Cash wagqf is deemed as more practical than absolute perman -oﬁrship such as

land which is still low among the Muslim population in Malaysi tmiting the ability

and potential of wagf (Amuda et al., 2016). This source of, oching from cash waqf

is a form of Islamic socioeconomic idea. Waqf thr in git% a successful

alternative strategy for eradicating poverty, particularlysfor Muslims. C xvaﬁé)@?ds from
AN

the general populace are gathered, administered for thespenefitof the neratasopulace, and
Y

\lgious;édg«;ational, health,
tourism, economic, and social sectors.\g@lon, th unt%& party such as waqgf

institutions will acquire the waqf fundceijnings t \e‘s?h /@*&he economic sector such

N
as in small and medium enterpri S) dbrah' et aléi@lB). According to Osman
et al. (2012), fundraising fro@aqli alaysia i ected to reach RM4.3 billion a
d SR

year if every adult Musli%
lSU
2%

obviously can gener% 0
in Malaysia. Thu h wagf c
yoia. Thig S et

Iter the’economic landscape of Malaysia.

which, if emb%d' |ou\y ,i\\
The Wf casﬁ f,o'such@s its convenience and flexibility, should encourage

NV
entail JK ribution of a subsl;?tial amount of cash. No evidence has been provided,

distributed to community development secwgludig\g

} angor RM30 a month. This collection

s for the-development of the Muslim community

&

c@ful Islamic wealth management instrument

ho ,that Muslim consumers would actually participate in cash waqgf contributions,
nd MO clear explanation has been provided for the behavioural disposition towards cash

wagf giving (Rizal & Amin, 2017). Conversely, the enormous quantities of funds



contributed by waqifs can help fund significant initiatives; hence, it is essential to increase
participation in the waqf sector (Zakaria & Muda, 2015). Besides that, a stmy the
Department of Waqf, Zakat and Hajj (JAWHAR), cash waqgf fund c upport the
development of waqf assets such as abandoned wagf land assets, %asswtance to

t&.h as commercial

educational and health institutions, implementation of waqf pr

buildings, hotels, housing, and house of worship, and many tthare benefits relevant

to the community. Subsequently, the waqf sector may al Vi Jppo nities related
to all the developments mentioned previously. Hence,\eash waqf is deemed to heg% a huge
-\
potential to be developed and promoted for the soc:loe omic ‘ad an menlx?f the ummah,
Y/

particularly those in Malaysia. \, 0\ ?T
Based on the definition, cash waq@s asu one(:g(»hlch is endowed and

handled by cash wagqf trustees or mut I| for t WSE fa§9|st|ng charitable causes.
The money will then be transfor |xeo"asset I pr(z(/ to serve community needs
and welfare projects. To date h aqll alaysia been introduced in the form of

schemes and implemente%e eral r QJ ‘o S at the state level such as Saham

Wakaf Selangor and m We}ka or. C Waqf is operated not only by waqf

&
institutions, but a ank tlar &@m 2015) and higher learning institutions
st

(Othman et al 17y Mor oV Waqf in Malaysia had proposed for cash waqf
to be utili n Isla Inanci strument for generating funds in various sectors
includi %er learning |nst|tut\§?s in the country (Othman et al., 2017; Mokhtar & Sidin,

20% et al., 2013). On the other hand, from the Islamic and economic perspectives,
@n general, including cash wagqf, is seen as a viable Islamic economic instrument for

eliminating poverty and solving the socio-economic issues faced by Muslim in many vital



aspects such as distribution of wealth in education as well as medical and food provision
for the society (Cizacka, 2000; Puad et al., 2014). Through cash wagf, fina%¥si~stance
can be generated and fill the state’s waqf funds to further promote and en Me economy
of Muslims and drive the implementation of various waqf projects. & development
is largely institutionally or governmentally driven, cash waqf state coffers, for example,

would need a large base of individual or group contri utcw'ﬂwerefore, there is an

opportunity to develop its market base by promoting pesitive eha@ralch as loyalty
among the target contributors (waqifs) which is thecéern of this res rciq_’ C}Y‘
P 4
&

1.3 Cash Wagf Development in Malaysia 2 \ ET
The significance of wagf partic ar(ﬁy w Wa viable instrument can be

assessed from the economic perspective. For al sixpdegades since its independence,

A
Malaysia has made great strides in it? nomic d lop \On average, Malaysia has

&

achieved five to six percent growe i t (G@) per capital growth, indicating

economic progress. Non%gthe co?ntry S éls@dled by economic issues such as
Py

poverty and income iwli y\i§g al.,g(f/). Thus, to mitigate these economic

hurdles, the govemament; co nstitaéﬁﬁs, and non-governmental organizations

S Sl S

(NGOs) need to,craft’and nf'ef@} Ive strategies and programmes. Cash wagf is

N

deemed as tefitial in ent t ds this end. Another indication is the population

statisti&ted by the United\@i{ions World Population Prospect which showed that

Mi@would reach a population of 36 million by the year 2030. Likewise, a

Washington-based researcher stated that the Muslim population is expected to increase up

to 72.4 percent by 2050 due to high fertility rates as compared to other religions in Malaysia



(Malay Mail, 2015). In comparison to the global scenario, the United Nations World
Population Prospect reported that the Muslim population has the highest fer@ atan
estimated average of 3.1 children per woman by 2050, nearly equal to tri&%Christians.
By 2070, Islam is projected to be the world's largest religion. Thergfore, a large pool of
cash wagqf collection could possibly be generated based on theseg{}g;n Malaysia and

globally. Accordingly, this indicates the significance of thi sth~

Remarkably, cash wagf not only benefits the M com u‘ﬂty ut also has a
- - - - - - - - . -
significant impact on economic development partic in alleviati [iov%rgy*Desplte
-

rising per capita income, Malaysia continues to face the issues of poyerty, Qscrimination,
N

unemployment, and unequal wealth dist% \ 20933~ The economic
development of a country relates to eo@growth ir@&es several elements

namely self-growth sustainability, G%:tural%% i iy duction, technological

improvement, social,political,an%ition mo miza{(’/\;swellas improvements to

well-being. Consequently, w Xicu ca W@ould aid in the eradication of
a%/:It f refl

poverty and the redistribu% h } c}k@sia‘s actual economic development.

The News Strait Tin&q&rted qwa\rtan Na. Shah, the Sultan of Perak, stated in his
nn

&
speech at the Thif& al Sy o@lamic Finance 2017 that Islamic financial
@

=~

2.9
instruments s@s’ aqf, /sadagah, a kat must act as financing tools in supporting
financial i wns, assﬁs d’ganié?on operations, raising funds, and benefiting parties
AN >
such agR rs, social entrepréhcars, NGOs, and government agencies. In the event of a

crisi e donors or wagifs should offer crucial aid and continue to provide financial

upport. Thus, cash waqgf as an Islamic financial instrument should serve as a tool for



combating economic crisis and advancing global sustainability, accountability, and

generosity for the country. q
In Malaysia, there are numerous organizations managing was&@winistration
f

including Yayasan Waqgaf Malaysia (YWM), the Department of \QQ.
C ishth

(JAWHAR), and the State Islamic Religious Council (SIRC). Sw

akat and Hajj
e sole trustee of
all waqgf properties in Malaysia as stated in the Islamic Ad 'niWn Act, Enactment and

Ordinance. All wagf properties in Malaysia must be registere un%IRC. Sultans,
kings, or governments delegate their authority to the SIRC in theif resp t,ve'i) s. At the
—
Federal level, JAWHAR was established as a coordinating agen white- YWM was
Xv v
established to assist and provide services to % C ig\ elo@ and creation of
wagqf property through Sharia compliar@ent& i isedé&porationsbodies had

been set up by the SIRC to manage ar@l%nch w vo in their respective states

N
such as Perbadanan Wakaf Se‘% (PV@S), adargﬂ Wakaf Negeri Sembilan
Sw

Sendirian Berhad, and Tabung,Bait alr awak. SO
he

Cash wagf was firs%zﬂced b} D}

Adat Melayu Perak @P) t'wo\Lembgg’Amanah Masjid Negeri Perak in 1959.
&/
Subsequently, in , o€ an@i Iis@waqf share under the act of Peruntukan

&f:a'rak under Majlis Agama Islam dan

e

)

5
7@un 1999, followed by the Malacca Waqf Shares

@

Enakmen Wa@i Selang

(Enakm&é‘ﬂegen’ kd ZOOQ%\n 2005. In 2007, when the National Fatwa Council
NV

of Mab{ nnounced cash Wqu(%j

Sc%mched the Pelaksanaan Skim Wakaf Wang Tunai 2007. Later, in 23rd July 2008,

as harus or permissible, the Terengganu Cash Wagf

@ was established under Akta Pemegang Amanah 1952 by JAWHAR. Although the

wagf system in Malaysia is implemented through the jurisdiction of MAIN, together with



YWM, both function as the administrator and designated trustee for cash wagf and all other
forms of wagf property (Ibrahim & Ibrahim, 2013; Ismail et al., 2014). Alm t¥a7later,
the state of Kedah implemented the Cash Wagf Fund Scheme on 3lstx"®009, and a
few years after, on 9th June 2013, Majlis Agama Islam Kelantan (MAIK) introduced its
own. As of to-date, the Penang Waqgf Fund Scheme, Johor Waqf%&,ﬁegeri Sembilan
Cash Wagf Scheme, and Pahang Waqf Shares are already i omn.

In terms of wagqf value, the lowest is the Penang n ScnerL\eyiM& whereas

other wagf funds or schemes in Selangor, Pahang,JQ,\Tereng anu (i I\ﬁa;ﬁﬁ are set
A

at a value of RM10. In addition, YWM and Yayasan Dakwah slanﬁz‘ah Malaysia
NV

(YADIM) have offered the Muslim community a nagion aqf s%&e at a minimum

price of RM10. The payment channels\\%o been er@% such as online cash

transfer which requires users to hav@jnternﬂi‘g g@mt, auto debit via banks,
\

cash pay via postal money % caw u coué@r, and salary deduction

N &/

(www.ywm.gov.my). Interestingly, waqf bonds are mentioned in Negeri Sembilan under

s Y 1 3 <

Section 11 (2) of the Endowment (Negeri Sembilan) Act 2005, although the development
LY N
of waqgf based on securit‘ies rr}echanisms such as sukuk or Islamic bonds for the
AN X I QO
development of wagf Qr'operty has yet to be implemented in Malaysia.
@ 5. e

s .
In conclusion, practically all states in Malaysia have recognized wagf instruments in

r N /T
the form of waqgf share or cash waqgf to the extent that they are codified by the state
.. W AV
government in the statutes and subsidiary laws. The question now is whether cash waqgf can

N

assist in the economic development of the community and country. If so, what is the best

LR

strategy for ensuring that cash wagf receives the attention of the Muslim community in



http://www.ywm.gov.my/

Malaysia, and what factors need to be developed or enhanced to ensure the viability of cash

X
O

Extant literature identifies various issues affecting the d%lo ent of waqgf and

wagf as an Islamic financial instrument?

1.4 Statement of the Problem

cash wagf institutions in Malaysia. Cash waqf practices in the f chemes have existed

for many years at the state level (Osman et al., 2015), the@uce{?erany still in
their nascent stages and not broadly implemented. Ag such, cash wagf, schémesface the
o | | &
issue of inadequate funds (Asni & Sulong, 2017; Wdhur‘y al.; 201 "\I‘small et al.,

Y

2014). Alias (2011) asserted that the impact of stch sch questionable due to this

issue. According to Ahmad and Rusdia@{ a si
aqf a from PWS in 2019 showed an

wagf has not been optimized. The cash-w oll W(T o

104v70, qcor@d to the previous year’s

nt amount of potential cash

increase in the total collection, i.e.

&/
RM10,044,756 (refer to Table 1. rT w ediums, including PWS FPX

(Wakaf Selangor Online); S zPlay, UL dpn@ﬁ\aon, salary deduction, auto debit,
4 &
\mq ues,

wagf counter, and donmb\nboxef éoyernment institutions, and selected gas

'ere a decrease in the number of waqifs who
contributed ca through.sa fcie\g;?ion, i.e., from 12,068 waqifs in 2017 to 5,285
wagqifs in ﬁ%the’mjjme,@%nang Islamic Religious Council (PIRC) had
introdl&\Aa

are i r and inconsistent (Mokthar, 2018).

0 In addition, the development of wagf institutions in general, including the growth

of the Muslim population, does not translate into a similar growth for waqf properties

ry deduction and e&tne payment methods, but the annual contribution levels



(Chowdhury et al., 2011; Zakaria & Muda, 2015). In essence, these issues have
compounded the vulnerability of the development of wagf institutions, pa@ cash
wagf institutions (Cizakca, 1998). The presence of cash waqf in @ has been
observed over an extended period. However, the challenges of inadeguate funds and the

d%uently, this study

need to attract more waqifs have emerged as significant concerns%

aims to bridge this gap by examining the behavioral factars Wﬂfs, namely attitude,

knowledge, experience, perception, trust, and commi ! hi%bute to their
e
loyalty towards cash waqf. \Y"
e
P 4
iy

Table 1.1: PWS Comprehensive Income St emen‘Cash \}nd Pgej@ Rental) for

Financial Year Endi

INCOME
Cash Waqf 10,044,756
Property Rental 13431370 1,242,430

> Q

12118675 4 11,287,186

Source: Rerba af Se@gor Annual Report, 2019 (pg: 41)
" | }iS

Attitude has been dentified as a’signi Mr%actor that exerts a strong influence on

decision-making pro&, S evldenc by p@'ous studies conducted on various topics,
N
including donati@}&wjf.&-lo \:@P, tnegféctor of attitude has only been examined in

relation to i &rand: efean tékg{ds cash wagf, and it has not been specifically
investigat |ﬁrms of it impa%ck/&' continuous contribution and the resulting loyalty.
Ther the present study aims to address this research gap by examining the attitude

ignificant impact to loyalty, which can have substantial long-term implications, as
S

the strategies employed to augment the wagf cash fund. In order to promote more

10



funds to cash wagf, people need to be aware of the benefits and implementation of cash
wagf. T

The mislead of cash waqgf which seen as sadagah (Shukor et al., ould lead
random and inconsistent contributions to the cash waqgf. The acquisi %nformatlon §
facilitated by its source and the subsequent enhancement of i ut| , resulting in an
expanded search process and the accumulation of greater k OWW It is hope this can be
overcome by having knowledge on matters pertainin cash Wt least at the
fundamental level. Previous studies stated knowledge fias an impact to iiegiag&‘making
(Beaden & Rose, 1990; Brucks, 2002; Clark & Goﬁmﬁ "Qass, 2@), however,
knowledge that influence the wagqifs behaV| r to rd gi f lo .é@\‘r:as never been

studied. In addition, it is crucial for md@to pos ee@ﬁderstanding of waqgf

institutions, as well as a comprehens e knowle c?sh related information and
news, in order to develop a stron fw |fs' pertlsQT is understanding can serve
as a motivating factor for waqi nt "aigg asis. Therefore, this study aims

rj
to investigatetheinfluen%x ledge'on | ‘Q't reby addressing the existing gap in

2 ©

especially in t tlngvyj nte studied by previos studies (Garg et al., 2014a;
d Jr et @OO? Mascarenhas et al., 2006). Whereas in the

the literature. \
Less mterEQ us ith @organlzatlon will resulted to inexperience

Johnson ef 06; S. L
conte wagf in this stud?t’experlence refers to the conditions where wagifs, who

% to cash wagqf, have clear information, convenience, assurance, willingness to

anormatlon and prior engagement without confidentiality concerns. The existing

literature lacks discussion on the significance of experience in relation to loyalty in cash

11



wagqf, primarily due to the distinctive nature of the waqf market, which differs from the

competitive consumer market which typically associated with brands. Th\p%ence of

limited competition within the Islamic financial service market has conﬁg@ the ability

of wagqif to make a contribution that surpasses their initial expectations. Quantifying the
requisite level of expertise in the waqf service proves challenging due to the subjective

nature of evaluation, primarily rooted in religious consid atiWch as the anticipated

spiritual rewards in the hereafter. Therefore, this study that the'levelpof experience

in cash wagf plays a significant role in influencing thelsehavioral factor’o w'agjsgtowards
-\
te

their loyalty to cash wagf. This finding contribu bridging th exisli{-}g gap in the
Y

literature. \
o

Furthermore, according to Rofiq\

public depends on the waqf organizatiCn’i abilit@%e @‘eputation and administer

N
wagf assets and funds. Conseque preﬂensi wa f@islation on various types of
wagf, including immovable a \meat:r aqgfisuch gash, shares, and bonds waqf, is

necessary to fulfill the ri% and } %Jgétf;avaqf administration and to address
issues with the state's mnanaQe \t‘(AIi &é{rkom, 2020). It is critical to ensure that
A Q
§

Muslims, particul Nva ifs, Iear(@'derstanding of the perception toward cash
@

2 &

wagf. In this@ ercew;?o us Q@Naqifs who hold the belief that the combination
of good i w A

and cas aﬁ yi societal and national benefits, ultimately resulting
NV

in rewq< towed by Allah Q@r . Due to their awareness of the significance of cash
Wa%ining from its execution would elicit feelings of remorse within them. Therefore,
his study proposes that perception should be examined as a behavioral factor in the context

of retaining consistent contribution in cash wagf loyalty. This study posits the hypothesis

12



that a favorable perception of wagifs is likely to result in increasing the loyalty towards
cash waqgf. This research aims to address the existing gap in the Iiteratur@vious
studies have not adequately explored the concept of loyalty in relation t cgﬁ)/aqf.
Besides, waqgf institutions and other practices in general are pla e;%h trust issues.
Studies done by Johari et al. (2015) and Michalak (2021) stated that there is a low level of
trust among wagqifs towards waqgf institutions due to n -tn?’went information, for
instance, regarding the beneficiaries of the fund. In f st'is n'

charitable institutions in increasing their credibility an itimacy (Sar artéd):@, 2004).
~ -\

The issue of trust also has been further associate h the gde€ling’ in cqtﬁributions by
Y/

essential factor for

wagqifs. Waqifs possess a strong belief that \I\% itu

acting in their utmost interest, conductin@ons Wi al @fqrity, refraining from

exploitation, appropriately managir%mds % gq\disseminating accurate

N
information, and possessing suffici ertidd to s sszucﬁi?undertake requisite projects

and activities. Consequently, Yﬂe' ent[z rustthas been“constructed into the theoretical
d

framework of this study % o de ‘Y D(J?' i(rl/'tahe influence of trust on cash wagf.

The results of this are thﬁ to ide valuable insights for cash waqf

| . & . -
management in effeetively addr fhe u{@e of trust, thereby enhancing the likelihood
@ ? (,)
of receiving pesitivesesponsesfro ifs.

Qs 4
Mo:wh on \{va‘ﬂ%ca@qf focuses on solving managerial and governance

i exh@commitment to

NV
issues 4 nstitutions. But it“i(?undeniable that consumer behavior is a strong factor

co g to economic development (Khan, 2013). According to Khan (2013), an Islamic

47

heony” of consumer behavior, incorporating the concept of 'Rushd’, helps to better

understand consumer behavior from an Islamic perspective, highlighting the significance

13



of fulfilling needs. In this study, the behavioral factors that are characteristics of waqifs
were explained using conventional theories (stimulus-organism-response {EI, social
cognitive theory, and trust-commitment theory) to solve the issues of IG@«: financial
instruments, which is cash waqf. Previous studies have utilized, Ehe SOR Model in
contemporary marketing research. However, this study diverges W vious research by
integrating the aforementioned theories within the fr ex&x’of Islamic financial
instruments, with an emphasis on cash wagf. Unde ng wa@ds is critical
eh iiraﬁ‘gje*ggpective,
o
nt partlsg-larly from a
\ N
marketing standpoint. ?T

There is a need to increase the num\&@qifs SO sta@b long-term repetitive

contributions or loyalty contributio%oyalty \deﬁm Q\vepetitive behavior that

consumers are willing to attach%elveg‘ to trz@)uld impact future usage

(Chatterjee et al., 2017) on to }&tin ﬁii% Ihotra, & Alpert, 2015). In one

of the different contextqttucy’éd?}ﬁbluxury hotels in Kuala Lumpur),

customers’ behavior Nontinllou hape cording to their psychological needs,
&

&
leading to perceiv e an ri Hassan et al., 2018). Hence, this stud
g to perceiyéthyallle and ayalty ( ) y
fills the gap o@er'?a 1 froé.the perspective of waqifs’ behavior in cash wagf,
with the a 6@0 é\

2.9
nding lo
n tha(itWﬂa':Ip tq-encourage loyalty contributions from the wagqif with
NV
approp& ategies taken. Loyakty is also related to trust and commitment. In marketing,

because it leads to the important subject of loyalty fromsthe waqi:i b

which would provide better insight into cash wa anage

fora e, trust can be described as a consumer's (the trustor’s) willingness to depend on
@stee and take a risky action, making the trustor (the consumer) vulnerable to the

trustee in the hopes of a good outcome (Al-Nasser et al., 2014). From a waqf perspective,

14



trust has positive and significant impacts on cash waqgf collection (Shatar et al., 2021).

e
Consequently, low trust towards NGOs would result in low earnings for them (Michalak,

’
N\
2021). Therefore, it is crucial to investigate the effect of trust in terms of accountability and

1

openness on repeated cash wagf contributions at the Islamic microfinance institution level

(Ahmad & Rusdianto, 2020). While numerous studies have consistently demonstrated a

-—

willingness among individuals to donate, there have been inconsistent findings regarding

|\
their level of commitment. As a result, it has become evident thatt\he&ment level of
' - —

contributions is inadequate for the establishment of a sustainable wa(;f institution or

charitable organization (Jalil et al., 2019). Therefore,within the lhe eticaiqf-ramework of
Y/

%rs eQbEE an analysis in
which the wagifs' commitment contri @!)a the

em@iof their behavioral
inclinations towards loyalty in the cor(e;bof cas ?

N
Overall, based on the iss ed Abovep it is @iﬁ?thwhile to investigate the

behavioral factors that influe e oy]t qifsg\ ntributing cash waqf, which is

this research, the inclusion of trust and con‘% ta

the aim of this study. They istence'in e‘y,ongtudies concerning each variable or

&

4
exogenous factor has highli hted|th\0935ity gaps that require further investigation,

&
articularly in rel to'layal in the context of cash wagf. Furthermore, trust and
p y Eﬂ\ ifyagitfip theco q
commitment @' i

s 9
gf co

|gat@y since both are likely necessary for ensuring

ﬁ‘tr igns. Qﬁtions on the behavioral factors influencing the

repeated
NV
loyalt ifs as well as the r&i(;a? of trust and commitment should be analyzed in depth.
A%Iy, this research considers trust and commitment as mediating variables in

xaminhing the behavior of wagqifs in contributing cash wagf. Finally, the findings would be

15



useful for wagf institutions in promoting cash wagf to generate more funds and stimulate

the economic growth of the ummah and the country.

1.5 Research Questions and Objectives of the Study

Table 1.2 shows the five research objectives to answer each--‘b{_the,"?ésearch questions,

which also reflect the development of the proposed framewark later _

Table 1.2: Research Questions and Obj.__t_'a_tctives '

Research Questions

Research Obj eétives

Vi

What is the impact of the behavioral
factors of waqifs that determine loyalty
in cash wagf?

a. Attitude

b. Knowledge

c. Experience

d. Perception
Is there any relationship between the
behavioral factors of waqifs with trust
and commitment?

a. Attitude

b. Knowledge

c. Experience

d. Perception
What are the impacts of trust and
commitment on the loyalty of wagqifs in
contributing cash waqf?
Do trust and commitment have a
mediating effect on the relationship
between the behavioral factors of
wagifs and loyalty in cash wagf?

a. Attitude

b. Knowledge

c. Experience

d. Perception

Is there any relationship between trust

and commitment?

To determine the impact of the behavioral
factors of wagqifs towards loyalty in cash wadf.

a. Attitude

b. Knowledge

c. Experience

d. Perception
To examine the relationship between the
behavioral factors of wagqifs with trust and
commitment.

a. Attitude

b. Knowledge

c. Experience

d. Perception
To analyze the impacts of trust and commitment
on the loyalty of wagqifs in contributing cash
wagf.
To investigate the mediating effect of trust and
commitment on the relationship between the
behavioral factors of wagifs and loyalty in cash

wagf.
a. Attitude
b. Knowledge

c. Experience

d. Perception
To determine the relationship between trust and
commitment.
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1.6 The Significance of the Study

The current study is significant in several ways. Firstly, it develo;&Wernal
comprehension of waqifs’ internal attributes which are attitude, knov@xperience,
and perception. All these constructs function as stimulus and expected to have a direct
relationship with the loyalty of wagifs in contributing cash wagf. These constructs are based
on the Social Cognitive theory by Bandura (1986). Y'

Secondly, this study empirically expands the T, ommi Lnt Relationship
Marketing Theory by Morgan and Hunt (1994) wheréby trust and co iim%e:):gr'e tested
for their mediating effect on the relationship betweehythe wagifs’ i erna@ributes and

| o | YC N
their loyalty in contributing cash waqgf. The aim isyto rg‘e t corléq nt action can be
influenced by trust and commitment spi\ﬁ’@/ in th ons@ﬁbetween the waqifs’

internal attributes and their loyalty i(gstributl \Caﬁfxw p'\ﬁ'em all aspects including

S

ntl)f‘mar ting. Q-

management, operation, and mostai

Thirdly, the study emp%he
(SOR) Model as the ur‘% ng

O}‘;J}hgzbin explaining the continuity and
consistency of the re Ngéhi t]et\the f s influencing waqifs’ loyalty namely

p
internal attribute tit k i ; :
\ 3 ge, C(;@Erlence and perception) as stimulus (S),
’ 4
a

followed by t% commitme as@mediating variables or organism (O), and the
wagqifs’ 1 w M)

contri né casgg/aqf as response (S) to the proposed research

N
framew{ he social cognitiVéaheory and commitment-trust theory of relationship

m were employed to fill the gap in understanding the extent of the waqifs’

ehayioural loyalty in contributing cash wagqf.
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Fourthly, this study also expands a new resource to the literature in this field and
increases the body of knowledge on cash waqgf. The findings could assi;@?chers,
academicians, wagf institutions, regulators and decision makers in strat planning and
the implementation of cash wagf endowment service blueprint with%&al of increasing
loyalty among waqifs and cash waqf funds.

Lastly, the waqgf institutions play a crucial role in the aw;gt and marketing of
cash wagqf. Practically, this study hopes to contribute to velopment of good practices

by the wagqf institutions specifically in the context of ‘marketing and zjge’rigjﬁﬁcisions
S

in general. In conclusion, the proposed framework ot only proyide ur@erstanding of
Y
the internal behavior of wagqifs, but also the impactief tr omr@'nt on cash waqf

loyalty in the marketing process. Table ]@l sumniarizeithe t’%ﬁficance of this study.

Table 1.3: Conceptual, Methodologi% Eapirjc and Managerial Significance of the Study.
I

“Leve ﬂSig@cﬁnce
\ plicatio AN Extension

—

. y nter I‘ and>~e Clarify the concept of
ternal fa rs wagqif attributes, trust,
Conceptual % fluenc.g consistent commitment, and loyalty

acti ion intention.
Izp\in individual

[«B]
% & nglav' r 4y
Q N
= \ e ,Apply | (‘gnderpinning e Confirm the Stimulus-
2 C) th&oryl Respond Model (SOR
q(g % e Provid \gJ supporting Model) as underpinning
§ % 2 .aheori as  basis  to theory in the study.
< explaif the connections e Integrate  the  Social
eoretical eﬁ%@en the variables Cognitive Theory and
\ involved in the theoretical Trust-Commitment
framework. Relationship  Marketing
Theory as supporting
theories to the theoretical
framework.
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Table 1.4: Conceptual, Methodological, Empirical and Managerial Significance of.the Study
(continue)
Level of Significance
Replication Extglcb?
Methodological e Verify the validity and e Test the Am ant impact
reliability of the of the interhal attributes
instruments involved in (attitu knowledge,

(5]
o
C
[
ot
=
S Empirical o
[92]
[
o
(48]
g
<
Managerial

5

.

the research framework. and perception) of

loyalty in cash

the applicability of the
ty [ramework in the

context,  of #cash waqf
endgwm .
ct of ¥ust and

tias 1ators.
Verify the integ o

the,relationship
effect of the rel the»&ﬁ’attributes

between the independent \NI trust™ and  loyalty
and depend wgbleﬁ tentio%
with th % of onfiu% he effect of the

mediatirM es. es (trust to waqf
titl

D
ions and commitment
E %j

endow wagf).

ovide in-depth
4
) ‘\\

[ ]

4 Q-lnderstanding of  the
A% marketing relationship from
. the wagifs’ perspective.

% Suggest behavior of

{ 0’ endowers to be examined

'3 Cﬁ/ further as marketing strategy
-~

1.7 Scope of t@y

Firstly

attributes.sa tion, the stud

%

and plan development.
~
N

§

@

|
'

‘?
Qudy f‘ hasize c@vaqf loyalty as influenced by the wagqifs’ internal

4

y ex@ﬁnes the roles of trust and commitment as mediating

o
facto Mstrengthen the relationship between the wagqifs’ internal attributes and loyalty
i céwaqf contributions.
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Secondly, the study only focuses on waqifs who are paying cash waqgf continuously
through salary deduction. This criterion matches the primary variable, nam@ty, as
the wagqifs have repeatedly donated via payroll deduction. (’)

The research was carried out at government agencies, subsidiaries, and semi-bodies
whose employees had registered with and donated to the wagf institution, PWS. The PWS
was chosen due to its systematic database on cash wagf. or&?,’ the feasibility of this
research includes respondents with similar characteristi mely aAifS 0 have made
cash waqf endowment contributions through salary deduction, in ord ti) 5@3@\% better
sampling requirements in investigating the influenﬁe waqifs’ yal\t}y%?usat Wakaf

Selangor (PWS), which is one of the most genowned a\for caig&qf endowment,

reported that Selangor has the most casl@nds co co@éred to other states in
Malaysia, with a total of RM6.12 millms)llect%?i t @h online banking, district
N

collection, salary deduction, agern%uoop%ratl aBazzé:Bn an unofficial report from
2017, the most common way ?\@M mﬁ?:@ salary deduction. This method

fs t[
was used by 12,068 Waq% govs; me ‘bbg/b private sectors, cooperatives, and
other places to pay a}&:@Mz,qg illion (P 017). Therefore, Selangor was chosen

e stu e, t@hoice of Selangor as the scope of this study
@

to meet the objectives,of
\h\ . &
is justified by 4 priatene eqtg\{he availability and accessibility of the systematic
b o

database by the P 4 e
AN -
EQr\ ysiS purposes, thB(\'Rasearch focuses on the quantitative method utilizing

st squares structural equation modeling (PLS-SEM) as the tool of analysis.

pa
@/hile, probability sampling, specifically stratified random sampling, was selected as
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the sampling technique for deriving the needed sample size from the sampling frame of the

X
O

This study measures the impact of internal attributes on cash waqgf loyalty and the

overall population.

1.8 Conceptual and Operational Definitions

mediating effect of trust and commitment on the relationshi n internal attributes
and loyalty in cash waqf. Four constructs are hypothetically pﬁtwe internal attributes
that influence the behavior of the wagqifs to perform cash Wwaqf nth.c istently.
The internal attributes are attitude, knowledge, e € and rc |0A 1(53 results of
the test score provided in the research instrument is a ors m@fncing the cash

wagf loyalty of the wagifs. In addition, t)—@%sglrch e‘;(‘am' th(i{lflcant impact of

trust and commitment as mediators oMrel nshi et&Q the wagqifs’ internal

attributes and their loyalty in con tr caﬁ aq blq% 1.6 and 1.7 present the

conceptual and operational defl n fthe C cts m?eétlgated in this research:

l

Table 1.5: Conceptu aI an frni%(pns of the Constructs in this Study
ce ptuql iions Operational Definitions

ACM |onar s An act of philanthropy intention or
a b fern n charitable giving which in this context
person is cash wagf made to non-profit
tutl organizations or religious bodies
Endowment relgerring to Majlis ,ggama Islam
Negeri (MAIN) as permitted by

An individual wfﬁndows in wagf or Individuals who endow in cash waqf
charity in terms of cash or real estate consistently through salary deduction

authority (SIRC, YWM, JAWHAR dan
\’ JAKIM).
W%wr) (Chowdhury et al., 2011) to the in Selangor according to the database
x respective council as the donor (Osman provided by Perbadanan Wakaf
w etal., 2012) Selangor (PWS)
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Table 1.6: Conceptual and Operational Definitions of the Constructs in this Study (continue)

Conceptual Definitions

Operational Definitions

An Islamic financial instrument to
generate funds endowed by wagqifs
for the purpose of implementing

The contribution of an amount of
money by individuals (waqifs)
through salary deduction with the

doetal.,,

Cash Waqf various wagf projects (Mohsin, 2013) | commitment and consistency of its
and for assisting social welfare usufruct in perpetuity to the welfare
services to foster the socio-economy | of the society and ummah.
system of a country (Cizakca, 1998; ‘

Zuki, 2012) \!f

Referring to attitudinal, behavioral | Inner ogi factors of

and innate characteristics (Ngai et al., | indi idl%aqifs) that can be
2015) such as attitudes on behavior | per s antecedents in cash
towards helping others and charity ndowment. They are
organizations (Webb et al., 2000) and | p tionj experi , attitude and
acquiring certain knowledgeg, knowledge of th 'ndiv'ldi@'waqif
(Supphellen & Nelson, 2001 is context tL’dy_\C*)
consisting internal, emotio

Internal connection and interaction of ¢ 4 Y

Attributes b Y

etween the customer and \ &

organization (Garg et al., 4) and ,é\

belief on the service quali an | j &

institution or organizZation the O

consumer / individual (B et@lK

2002) \? ,<¥

including endow eclsion \

making (Sargea%mozﬁ‘. > Q_C:,)

Categorized i itudes™towards ifs acceptance toward cash
helping others (AHO) des f through generosity, support,
towards chal organizations' that=and willingness to help others with

At help individuals (ACO)|(Welb et al,}"good intention besides having a

itude . .. .
2000) chicovers afge of | positive image to the wagf
altruistic and do \ﬂ?ﬂ\b avior@t institutions and confidence that the
i L‘&value‘ an ersonal@rms cash wagf is meant for good causes.
%& 90; R uez-

L ®
ledge canjbé dcquired when an
nizwa:é);z)n Eﬁéléxages to the
Wwtarget,whileghelpi rget uses to

intergre dmclhg?e views on the
organization’s ) performance
(Supphellen &&ﬂelson, 2001) and
getting more information about the
organization (Brucks, 2002), thus
leading to greater confidence in
making correct decisions (Bearden et
al., 1990, O’Cass, 2004, Clark &

Wagqifs’ good knowledge,
familiarity of information,
willingness to learn, awareness of
activities, awareness of the
advantages, potential and latest
news pertaining to cash waqf
endowment. It also entails good
understanding of the functions of
wagf institutions.

Goldsmith, 2006).
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Table 1.7: Conceptual and Operational Definitions of the Constructs in this Study (continue)

Conceptual Definitions

Experience

Perception

Trust

Commitment

A
@

%ntin ously
nformation’

Customer experience is a behavioral
response aroused by brand stimuli
(Brakus et al., 2009) consisting of
internal, emotional connection and
interaction of contact between the
customer and the organization (Garg
et al., 2014). It has a significant
influence on intention to re-donate
(Aly etal., 2017).

Perception is the belief regarding the
service quality of an institution or
organization by consumers /
individuals (Berry et al., 2002),
including endowment decision makin
(Sargeant et al., 2004) and is
recognized as an individual’s

2005). \N!
Belief that the charity organiz are
operating ethically
donation funds appropriate

etal., 2006). %
(]

Relationshi cat is’
repeate aintai

maximum effort,~with
mo, Swgeani

servjée/m the
1O
2.9

ntkibut (_)more and
ssemiate  positive
lin to recommend
cash waqf to farmly/ members, friends
and others (Bo C@( & Helmig, 2013a;
Sundermann, 2017; Swanson et al.,
2007).

attributes that lead to relationshi
marketing (R. Bennett & BarkenSJR i

wapp ('r?ately,
in égétion

é

Operational Definitions
Wagifs receive clear, i%n%tion,
convenient to be inv N | secure
with their contrib % illing to
communicate to &er about cash
wagf, and had eXperience with
activities of cYaqf regardless of
diﬁicultie% nfidential issues.
We that having good

performing cash wadf is

in Islam whigh benefit the
and ch top of being

ewarded [by ®llah® SWT. Not
- e

d make them feel
and| guilty '&ause they
rpose  and

gf.

| act in their best
t, Qrate ethically  with

rNthout exploitation, utilize
&hnds and resources
provide  accurate
and have enough
rience to carry out necessary
jects/activities.
aqifs concern with
activities/projects of cash waqf and
willing to give maximum effort by
maintaining  good relationship
through repeat contribution, give
more, become loyal supporter and
care the future of cash wadf.
Wagqifs remain loyal by contributing

more cash wagf consistently,
supporting the wagqgf institutions
including the implementation of

activities/projects and any future
planning that benefits the ummah,
willingness to suggest cash wagf to
others and always thinking positive
about cash wagf endowment.
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1.9 Structure of Thesis

This research comprises six chapters: (1) Introduction, (2) Literatur @ (3)
Framework and Hypotheses Development, (4) Research Methodology, g Analysis,
al flo

and (6) Discussion and Conclusion. Figure 1.1 illustrates the sequentl

Chapter 1 presents an overview of the study in terms of intnjw , background of
study, cash waqf development in Malaysia, statement of t pw\, research questions,
research objectives, significance, and limitations of the T c@o presents the

conceptual and operational definitions, the structu%thesis, nd uin ggﬁ'

Chapter 2 commences with the literature revie firsthr senting t ntroductlon

\n N
followed by the importance of wagf in two mﬁ, bac d of .\Q@' and cash waqf.
Next, details about the model and theorl\%’ 0\

are p , including the Mehrabian-
Rusell or SOR Model, the Social Cog tive Theo ve L Commitment Theory of
Relationship Marketing. The ch seq@entl se |t|cal reviews of literature
pertaining to the foundation o fendowment Next is a review
of the internal attribut

perception. Last but n @ the rre of trust and commitment are explained.

Chapter 3 pr ts the pr nc@al and theoretical research framework. The

4
subsequent to a the theses cfgyelopment of the study, which focuses on the
relationshi en the"l ified V$ bles, i.e., the waqifs’ internal attributes and loyalty;
\,
the relationiship between the wa internal attributes and trust; the relationship between

1nterna1 attributes and commitment; the relationship between trust and loyalty;

the tlonshlp between commitment and loyalty; trust and commitment as mediators; and
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the relationship between trust and commitment. The final section summarizes the research

hypothesis based on the research questions. q

Chapter 4 describes the research methodology adopted to t proposed
hypotheses, beginning with the introduction, research paradigm, research approach, and
design, including their justification. Next is the elaboration of th e%phase, location
and sampling frame, technique, and size. This is foll eWa description of the

questionnaire's design and preparation, the structure of estion ailre, it construct and

scale, and the translation procedure. Next, the prete&medur ise |il ggﬁvolvmg

face validity, content validity, and pilot test results contuiu with th boratlon on
data collection and distribution and, Iastly the ta tecf@e entailing data
G@nodelm al leastsquares (SEM-PLS).

cleaning and the usage of the structural e&

Chapter 5 presents the data an s stage \m{uﬂg: ]@(ellminary data analysis

N,
consisting of data cleaning, outI a noﬂna nd<3(@'n‘lmon method variance; (2)

descriptive analysis of the de 1c ofile; an@ of waqifs’ participation in cash

wagf; (4) stages for data%l adop ing t ﬁL M version 3.0 software involving

measurement and str Nmod?l a
o
(.)

mediation analysi \
Chapte Wlt a r wﬂ_,of the study, followed by a discussion of the
finding g to {hﬁz:rcwgectlves It then presents the implications and

N
I|m|ta %ﬁhe study, suggestmg.s) for future research, and finally the overall conclusion.

§ depicts the sequential flow of the research process.

ments hypotheses testing; (6) assessment of

&)
of@del fitness.
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Introduction
(Chapter 1) =
L '
Literature Review
(Chapter 2)

Framework and Hypotheses

Development
(Chaoter3)
= Suggested
Lremmmm) e
Reseach Methodology s
(Chapter 4)
Data Collection
‘— and Measurement
Data Analysis and Findings of Variables
(Chapter 5)

. 4

Discussion and
Conclusion
(Chapter 6)

-_— —

Flgure 1.1 Structure of the The3|s

. 0
1.10 Summary ,’

This introduct \cﬁﬁter esh gen overview of this research. It covered the
topics of the res te tan ed studies on monetary donation behavior.
The research on ese c ves significance of the study, scope, and
Imﬂatu&qﬂl as conceptual a@%’ erational definitions, were then discussed. Finally,
this r concluded with a pr\esentatlon of the thesis structure. Chapter Two, which

on the literature review of this study.
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