CHAPTER 1 \i
INTRODUCTION s )

<

1.0 Introduction
The development of the halal industry today has boos gour'try‘s economy. This

development is not only happening in the country but als oa FMplevMalaysia

N
has exported halal food overseas an increase of 10 nt (R4 Ii!)n.)xcg'(?mpared to

4
previous years (Lim Ban Hong, 2020). The dev%nt e | in@;lzr;/ has created

many job opportunities for locals. This sitchs ena loc @ have a source of

income to cover their daily living costs

The development of the hal% ryn%ajs gn investors to invest in

Malaysia. The Malaysian halalﬁ* y has ulate total investment of RM 16.1
billion since 2011. Of th otm Q. S}JI“I @r cent is direct investment (FDI)
while RM 6.6 billion rh esf.@'rect investment (DDI). According to
Halal Development oratlo domestlc direct investment in the local

halal mdustry sa \1 ?U}llllﬁ@or 1.25 per cent even though at that time the
he co Dd vir

country waﬁ)
to the Chief Qecutlve Officer of the Malaysian Halal Industry

Dev: t Corporation (HDC), halal food and beverages remain a major contributor to

% economy with a contribution of RM 12.64 billion, cosmetics and personal care of
9

.95 billion, palm oil derivatives of RM 1.26 billion, ingredients chemicals of



RM 917.2 million and pharmaceuticals of RM 400.9 million (Sinar Harian, 2020). An
analysis conducted by HDC shows that the economic potential of the halal mdustry is

largely responsible for encouraging foreign and domestic investment, i&ﬁyly in palm

oil production (Sinar Harian, 2020).

The above data clearly shows that the halal food and b@i'ndustry provide
lucrative returns to the country as it has the full suppo oW?government with the
provision of various marketing infrastructure, policy i m nts% services and
recognition (Norlaila et al, 2007). A state which up Islam as of ia’l re ig%'n and a
country for the vast majority of Muslims is an advantage to lead th hali/IQeod industry.

\afe foo%i&‘reasing Muslim

This is supported by awareness of the importance ofyhal

purchasing power, consumption of halal@ by n Iin@hsumers, government

commitment and efforts to make Mal@sa hala ﬁrdqq pr. gésing center are among the

N
factors that can drive this industm% o w,

(7]
&
This chapter, therefor I wiL e ckg@ of research that introduces the

id yéév e problem statement discusses the

pur of this study. Besides that, research

&

e(lg’@d according to the problem statements. The
’

|t$ Iso are covered in this chapter.
Y-

&

1.1 @und of Research

cording to the 12th Malaysia Plan (RMK-12) document issued by the Economic
lanatng Unit (EPU), the halal industry is expected to contribute 8.1 percent of Gross

Domestic Product (GDP) and generate export revenue of RM 56 billion in 2025 (Berita



Harian Online, 2021). Therefore, the development of the halal industry needs to be
strengthened to produce local halal industry players who are competitive in @eater
global halal market opportunities. (’)

To achieve the targets set out in the 12th Malaysia Plan, all %nvolved need
to play their respective roles, especially in the halal food industwﬁz‘ood is growing
rapidly in Malaysia because the majority of people there areY?hms This is because

Muslims are required to eat halal food to maintain a he d nw(é(s explained in

@

verse 168 of surah al-Baqarah: \
.G
4

('J ' ! 0
Halal food is not onl hysical d.a'r&m it can also form good morals, allow

every prayer to be e r nte sta ayf the punishment of the hereafter and
most |mportantl asﬂre ,gel'la
(J
For th CthfP ha :f od@ryone involved in the production process of halal

food prA ust hold responsdg.hty or trust to the best of their ability. This trust or
resp sB?&ty is closely related to integrity. This process includes the preparation of raw

‘% manufacturing process, storage, manufacturing, packaging and even
t ortation. So, to ensure that a product is halal, each party involved in the processing

must perform the duties of responsibility properly.

3



1.2 Problem Statement
By 2030, the global Muslim population is expected to exceed 2.2 j{% people

(Fairul Asmaini Mohd Pilus, 2018). In order to keep up with populatiy(%nsion and

global demand for halal products, Muslims must strengthen the h business. The key
source of interest for halal product operators is the value of the _halal market, which is
predicted to grow by RM2 trillion each year. Y'

Food, beverages, food additives, cosmetics, tions, Jacci s, pet food,
logistics, and Islamic finance are just a few of the ha roducts nds v‘ces sﬁlable to

Muslim and non-Muslim customers. Various questio bout‘a product's om?erwces halal

status occur nowadays. Quality, safety, and@% eed with halal
items (toyyib). Halal is a term that refer e rang st raw ingredients
(Omar, et al, 2022). ? &-\
N,
Halal begins with the distri f ra\’\"/ materials 24, ducers and continues until
the finished product is proce C n or@%ge. When there is no physical
distinction between haIaI al items, e %g{z/ uring transit, storage, and handling

along the food suppl;@the p b\af halakstatus arises frequently (Suhailiza Zailani,
N
1 (O
2.9
ier

(gperators, and consumers are supported by

2009).

Even oduc!?:a
technolog: |st|ca{|o b{;te-concern about what is eaten or used, halal integrity

IS SO disregarded as the\({a?oductlon process gets more sophisticated to suit the
u%demand of customers. The bulk of Muslim customers is now well-informed and
@ned about halal certification. Muslim customers place a premium on a product's

cleanliness, safety, and purity (toyyib). However, a variety of concerns that have arisen in



recent years have left the community confused about the halal designation (Suhailiza
Zailani, 2009). T

Various reports have been released expressing issues about ucts halal
certification, and consumers are becoming increasingly exposed oducts that are
suspected of containing unlawful ingredients in Islam (Noordi tﬁ%) The use of
halal logos on food, health items, and even in restaurants atYTbe wary of customers
has also angered the country's Muslim community. Thiggissnot a is% taken lightly
or dismissed. Consumers will be more cautious whileypurchasing fo 7nd et)f@ things
used on a regular basis. 2

The most recent issue concerning thl@ @\

breakup of meat cartels imported from s forel

\bjec%&rtel meat. The

ntr@ﬁartled Malaysia last

year (Nizam Ab Rahman, Ariff Azly amme re problems in the food

75,

supply chain process, as eV|den thISqSSUE ISQ/ monstrated by revelations
concerning top officials' invoI t ap@l process.
The meat cartel |ssn% pacte ‘?J issues about the worth of national

authorities' honesty, I as r|J|n e nat | system's reputation (Zainudin Elias,
2009). Although gﬁ%ﬁ o‘ re aé)@ed by the issue of integrity principles, the
entire organiz ffected. . \(;J

hese |ss s{vera{zges happen in the halal industry that are related to
mtegrl %as many busmess&mave been found to use confusing statements and halal
lo g%rdmg their products and services (Kamisah et al, 2018). Besides that, detection

f pigc-DNA and non-compliance with halal requirements have shaken the confidence of

Muslim consumers (Kamisah, 2016). Because of that, this research is being conducted with



the purpose, which analysing the level of integrity among halal executives in the food
industries. Furthermore, it is important to ensure all the halal executives ab]e\%:%t the
demand of the industry and makes both parties get to benefit from the K‘H@

This study also covers the understanding of Islam toward_halal ‘executives in
Malaysia. The issue of halal and haram products is an importanw&:?)e addressed by
Muslims. From the Islamic perspective, the use of the pr UCWS to be based on the
concept of good and halal products. Islam has laid out eline Illd therrules of Halal
and haram in the Quran and Sunnah. This means tha closely relat th‘e_gg‘h of the
Muslims. é 2 -\

\b \/

Not only that, but Islam also emphasue% ollqy\v 0 em@&} people in their
working life. The appreciation of mteg a oinl thé@mand s of Islam that
teach its followers to appreciate thev ues as fo Yle r t in a hadith:

% S
S
N "$ !
Meaning: "In d, I as| hold%n complement ethical values.".
\& &

The hadl ve i abo rfortj@mg important in Islam. An employee must

l

‘,__{/\/

adhere to t iples Of ity, a@ always be trustworthy, honest, and transparent in
the senﬁ%esponsmlllty whllekl’ghllghtmg other simple qualities such as diligence,

dll@smplme and prioritization of quality and perfection in every task.

S



An employee is considered insecure and disobeys his promise of committing any
form of fraud, fraud, manipulation, or corruption and it may have an iIIici@m his

income as a result of illegal sources. Indeed, this act invites the wrath of (H@

1.3 Research Question \’z

1. What is the level of Islamic understanding amon a%ﬁcutives in halal food

industries in Malaysia? .\d
2. What is the religiosity level mong halal exeeutive in halal ?d‘iac)EEtries in
A
Y-

Malaysia? 2

\] N
3. What is the level of integrity amongh\aka, xeg% ha%gad industries in
Malaysia? \c') C‘)‘Q

4. lsthere any correlation betwee(%al exe \VN

o >

industries in Malaysia? ‘% “
A“’
, S
1.4 Research Objecti '0

’ F &

1. To identifytr@of I@ erstanding among Halal executives in halal food
&
industries iMMalaysia; ¥,
PRI
2. To rec%ize_ ele yr igios&yamong halal executives in halal food industries

LA
%Iaysia; and

To analyze the correlation between understanding of Islam, religiosity, and halal

cintegrity towards halal food

4/

executive integrity in halal food industries in Malaysia.



1.5 Significance of Study

This study is closely related to the society and Muslim communit;i\n%alaysia.

Specifically, this study may benefit many parties. The results of this st@ useful not

only for a Muslim individual but for all Muslims to understand the i rtance of halal food
for their spirituality, well-being and personal development. This_study also opened the
Muslim mind to know how to make each meal taken to ensure Rﬁe food goes through a
clean process and is in accordance with Islamic princi u im;&ddy protect their

stomachs to ensure that their worship is acceptabl S Allah Almig Thg)&?re it is

hoped that this study may provide a better understan for Mysl C nsumqfs in choosing

halal food products. This study also aims to s% gr f hala ~5@& in the eyes of
non-Muslims. As a result, it may attrac@sllms t ﬁ&bout halal foods and
indirectly study Islam. ? ,<\

This study wishes to identi ptlﬁns of» the | |ty and Islamic religiosity
among those who are involve ha H%{ T. esults of this study provide the
framework of Islamic reI% nd |t orr Bpgn mtegrlty practices in the working
environment specifi @ala@hs Th motlon of halal food can be broadened
in line with the i t of aware f hal I od in psychology. The various halal food
products on t tca be tse %ﬁmote their products. This study also predicts the

ability t g{a@ the (seTof Halal

fs). This analysis ﬁr(;?/ldes a general overview of the industry community in

ds (attitudes, norms, perceived behaviours, and
reI|g|
tha«%@n of the best factors that use halal food consumers. Therefore, they can use this

ethod to enhance their halal food marketing strategies.



1.6

S

Key Word Definitions

1.6.1 Islamic Worldview \i
The Islamic worldview constructs describe Islam as 1hradigm of
S

monotheism (divine doctrine union/union of God) and m.qe ured or evaluated
especially through Islamic beliefs (agidah), which detaiw a Muslim should

know, believe and deeply understand about God a rw as prescribed by the

Quran and the sunnah of the Prophet Muha ep es%main sources
Islamic religious law, beliefs and practices in Islam (Abdul Lat f,'et‘q,‘h)éﬁ)S).
A
s b 4

Y/
1.6.2 Religiosity \3 W\ S‘
The words practices anc\g‘@ity are S i@tchangeably used by

scholars. The understanding o@sconceﬁ\w%e e@milar. On that note, this
N

study uses the word religiosi ougfout t studyp.which refers to the five pillars

of Islam: the declaration %(sha , daily p a?érs (salah), fasting during the month

of Ramadan (sawr@g ('z'lat), r‘l-d't@grimage to Mecca (hajj) at least once
&

in a lifetime. &\ ®
\ p
1.6. %Dnteg ity 4 &
S
| intég es%z@kd as a framework that ensures the halal quality is

Ated throughout s@ production chain (Halal Industry Development

w

@poraﬁon, 2015). It is the process that ensures the integrity of halal standards

remains of the most quality and provides solutions that will meet the demands of

Islamic shariah principles.



1.6.4 Halal Executive
According to MS 1500 clause 4.1.2, a halal executive refers to \Y&Kndual
who is responsible for ensuring the implementation of the hal aI control

system. In addition, the Manual Procedure for Malaysi Certification

(MPPHM) Third Review (2014) states that halal executives are Malaysian Muslims
with a background in Islamic education or have a halal Wive certificate and are

responsible for ensuring halal compliance in th '

O \Y-
| &
1.6.5 Halal Food Industries 2 \r
~

The Malaysian State Islamic evemegﬁ rtm@é\KlM) and the
State Islamic Religious Departr@lN) ( Has@& 2009) or the State

Islamic Religious Council (M%Harl h@& Alias Azhar, 2014) are
\

the main single bodles r hilal ¢ ttﬁcat that is recognised by the

T

government. Appllcat p!o cts \to b rketed in the country can be
lica

submitted to JAIM sapp

or nationally Ne sul]ml 0 JA (JAKIM, 2005). For having a strong
industry, pg&){éﬁ)roducts strong linkages with major world
comm %ol g? e@pport the Malaysian halal certificate is given

W is ré‘ndWJ @lde and is an internationally trusted halal logo

by.
@d Hidayat Buang &szaldl Mahmod, 2012).
QE In Malaysia, halal legal laws, rules, and standards are founded on the ideas

and concepts of halal found in the Qur'an and Sunnah, as well as the opinions of

tions ﬁ)r ucts to be marketed internationally



famous Islamic scholars (Ahmad Hidayat Buang & Zulzaidi Mahmod, 2012). The
Trade Descriptions Act 2011 and the Food Act 1983 (Harlida Abdul \th & Alias

Azhar, 2014) are two pieces of legislation in Malaysia that deal ﬁi‘@al issues.
hic

The Halal Industry Development Corporation (HDC is controlled
by the Malaysian government, was founded to promote Malaysta as a global halal
hub. HDC's functions include championing halal st daw,'!uch as halal audit and
certification processes, to protect halal integrity 4 ncing Wopment of the
Halal industry to enable companies marketi alal products fntec%fgé global

market, developing and promoting the Mala hala}b ndgand p@motlng halal

product concept and service across Iaysz W E\

1.7 Conclusion T ,<\

N
In conclusion, this research%ﬂes the o ectlviéoéa this research which is to

examine the Islamic religiosi }I ex utl\gsm Malaysia. Besides, this study
ion of inte

also wants to identify the%o

to examine a correlah&%#veen |he

practices among N\ex
(gardlng the integrity issue in the halal industry.

discussed and pBinted out the pnob
:% :D); {g\

% t‘yiamag halal executives in Malaysia and

standi of Islamic religiosity and halal integrity

Ia&()@\ln this chapter, the problem statement has

11





