CHAPTER III

RESEARCH METHODOLOGY

3.1 Introduction

[his chapter presents the methodology used S 5 staggo with an

ectidh '_:;QKI'L the

3.2 Research Design % -\_
According to Mukul ;md& a
"N nqz\ reseagch s

type of information tQ be lect ’l :mﬁt‘ﬁ)nf data, and the data collection

procedure (l\'innc:n@u; 991 1cz|n\<$\ Sekaran (2003) classified research

: \ o
design types intd Ywhith a1

design u|m<‘ 0 knml}l & :u.\c «),@ﬂc or more problems, whilst the correlational

design geliRgatces the important \fgdhlcs associated with the problem (Sekaran, 2003).

N

.bﬁ\u framework that specifies the

process of planning to ca

N_\ examined the influential factors of individual’s intention to participate in

Me cash wagf, the causal design was chosen. This is because; this study
derermined the cause (attitude, subjective norm, perceived behavioural control, and

religiosity) and effect (intention to participate) relationships.
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In fact, there are two research approaches, which are deduction and induction.
Deductive approach involves testing a theoretical proposition by the employm\gt of a

1%( uctive

approach involves the development of a theory as a result of observations 0

research strategy specifically designed for the purpose of its testing, w,

empirical

as a suitable

data (Saunders et al., 2009). The deductive approach was %

approach to this study as it employed a tested theory, whigh i 'heory of Planned

Behaviour (TPB). This study tested the validity of T | IWesychtinggthe factors

that influenced individual’s intention to participate facorporatefcas m[/."{B"nc_\l
section looks into the data collection methods usec Y-.&

3.3 Data Collection Methods

’ 1@1‘01“]1\4 data, as well as

recording the information oh\. Bef ;11“36[10«&(1. any necessary

measuring instruments must ntifigd a

i 1)
conducted quantitatively VI [1ijyary rege

methods are cxpl;lin@ l‘olhlwing
G} ' 2 S

3.3.1 Library Res

O
Q' g I $

[hisgSNgypbegan ?-xcsourccx from libraries to get primary and

>
me“ rmation, inclmiingﬁ‘?cvious studies related to the subject. This involved
.v-l;%nlm'mulinn from printed materials, such as dissertations, books, research
0 and articles from journals. Besides, unprinted materials via internet, such as
online newspapers, were also used as sources of information to this study. Documents

and articles from Johor Corporation Berhad (JCorp), Waqgaf An-Nur Corporation
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Berhad (WANCorp), Majlis Agama Islam Johor (MALJ), Jabatan Wakaf, Zakat, dan
Haji (JAWHAR), Yayasan Wakaf Malaysia (YWM), Majlis Agama Islam Vnh
Persekutuan (MAIWP), and International Centre for Education in I\I‘ n nance
(INCEIF) through printed materials or websites were also wmullul*nxummnl
gave primary advantage to this study, as the data obtained had been ;li:ml always less
expensive than acquiring primary data. In addition, they co yally be obtained

instantly and rapidly. '

3.3.2 Survey Questionnaire s ' S

Figure 3.1 below presents the process and al\c\% L~lin*%lllllill'} data
Nl lh“ DaFC m‘&é}c.\ topics of

ini

through a survey questionnaire. Discus

questionnaire, design procedures, sampling ue, an
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it Questionnaire Design Procedures
This study developed a survey questionnaire in order to meet l eyearch

objectives, as well as to find the answers to the research questions pn\cs HDI) 1518 of

all questionnaires is the questions, and the built questionnaire mulvl[m\ certain

procedures. According to Churchill and Iacobucci (2002 ) procedure for

)lIL’ M

?,
'-&
o

developing a survey questionnaire is as shown in Figure 3.

FIGURE 3.2: Procedure for Developing Surv®

Step 1: Specify what informau

S

Step 2 Wration

te’Qiestionnaire and revise 1f necessary

Source: Churchill & lacobucci, 2002

Step 9: Pre-
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managed to cut cost and time. In total, 300 questionnaires were distributed as 274

samples had been needed. \Yv
Step 3: Determine the content of individual questions 3%

For this study, the questionnaire was constructed through iu itionalisation,

which had been adapted from previous studies conducted by |h et al., (2009),

Gopi and Ramayah (2007), Ya, Y. S. and Kwoting, F. (200 Faiz (2014), and

eured that the questions had been well-develo ssted T m{‘z. s listed
ensured |

o Ien ! 8

('onstruc_t714
Attitude Practicing

Waqf COUT g

om Rmmwh et
: )) and Gopi and
A Ran 1h (2007)

ed from Ramavah et
(" )09) and Gopi and
\md\ah (2007)
. {ér /\(Llplul from Ramayah et
al., (2009) and Gopi and
| Ramayah (2007) 5
/\daptul from Ramawh et
, (2009) and Gopi and
RJmm ah (2007)
/\(ldplL(l from Ram: 1yah et
al., (2009) and Gopi and
A’ h S %’ | Ramayah (2007)
cerved |1 have fimncial resources Adapted from Ya, Y. Sand
Wivioural to practice corporate cash | Kwoting, F (2004)
“ontrol | wagf. sl D s I 151
I have the ability to | Adapted from Ya, Y. S and
practice corporate cash | Kwoting, F (2004)
wagqf. By S SN D T e /A
I have knowledge to | Adapted from Ya, Y. S and

practice corporate cash | Kwoting, F (2004)
J\'(l([/.. ) SR i

Wi

lmv 0SI1ty "u
( ‘m'pm"lc \

7)~4."
| ing
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| Construct | Item Source

Practicing corporate cash \(ldplul from Ya, \ S
| | wagf1s within my control. | Kwoting, F (2004

| Subjective Most people who are | Adapted from Ram \
Norm important to me think that | al., (2009) (md Go, %
I should practice corporate | Ramayah (20( &
\ cash wagqf. »
; _:\‘1y friends would think f\(laph.d hmwdh et
i that [ should practice | al., (2009)gnd Q¥pi and

corporate cash wagf. Ramayah (2

\ [t 1s L.\PLL[Ld of me that I | Adapted {(nn 1yah et
should practice corporate
cash wagf. iy 3 | ]
[Religiosity | Allah SWT rules fulfil all

of His creatures’ needs.
| All human activities mus
be done for the sake
1 Allah SWT.
! 1 feel happy , whe

someone performy W
i deeds. %
\(:pimm [ will ch(msc\') rate
way

(gopi1 and

~‘l 7y X
Hhm ll‘ l%

7 IR
R

¥Om /\gg‘ul Faiz
fr

Ramayah et

x Cash Wagqf cash wagqf as r for ?ﬁ)‘: ' T nd Gopi and
| Participation | charity dees = 2007)

 Overall,
pdlllkl]

from Re mmwh et
)9) and Gopi and
RMayah (2007)
%uplcd from Ramayah et
, (2009) and Gopi and
WR(unayah (2007)
Adapted from Ramayah et
al., (2009) and Gopi and

g | Ramayah (2007)
S 3 abc nplnw Adapted from R mmmh et

waqf. al., (2009) and Gopi and

Qy
$ Ramavah (2007)
X

cash

: ; O}’ Source: Developed for the Current Study

etermine the form of response to each question

For this study, the questionnaire was constructed by employing closed-ended

questions to ensure that the answers were standardised and could be compared from
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person-to-person. It was also easier to code and analyse, thereby saving time and

scale,

which provided the respondents with a sequence of defined numcricu}clN tives,

such as strongly disagree, disagree, neutral, agree, and strongly agree

money. These close-ended questions were constructed by using the Likgr

Step 5: Determine the wording of each question Vz

'd.\‘il m'(icr to ensure that
4 IWC time, the

*
cent lapguag \' @.\\ ere

The study constructed the questionnaire in simple v

the respondents understood the questions in the same

qucsliunnzlirc was also constructed by using two

Enelish and Malay, in order to ensure that thos

aoe had been able to understand the qucstiuilw i
Step 6: Determine the sequence of questions

| | N2 =
In this step, this study enst the SeEOHS \2% sequentially constructed
<

ssionath the experts had been very

g [
helpful in facing this phas 0

Step 7: Determine tl&sncul arae ristic@]ucslionnzm‘c
N rT' c.g-’
In this sigmy thig? stud essule m(\'l)c questionnaire had a cover letter, straight
N
'wns. a {il > Jayc nd design, a progress thermometer, question

. V . ~
e of quality pzlpclés?d suitable font size.

and employed a funnel approag sid

forward 1n

Before the survey questionnaire was pre-tested, all the questions were reviewed

to avoid confusion or ambiguity.
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Step 9: Pre-test quesNgmmggre and revise if necessary

Last but %c:l.\'l. a pre-test questionnaire was conducted for necessary

revisions. The prWtest of the questionnaire was conducted among the public, which
involved 208gamples. As they were unfamiliar with the concept of corporate cash

wac le‘ them refused to answer the questionnaire. Nevertheless, some of them

d lt'n the questionnaire needed amendments in terms of wording because

> ( lgwsm %mnprchcn.\ihlc. Besides, they also suggested the need to

yrovidg th -11'111‘1_\ I corporate wag/ and corporate cash wagf in the first page of
e .

manmnlu' to ensure that those lacked clarity concerning both types of
\wul®:tlwlc to figure out what they meant. After all the comments from the

& A

\pnn®\ were considered and corrections were made on the questionnaires, the
\&L‘I\ was to conduct a pilot test.

I'he questionnaire 1s a measuring instrument that must be tried in the pilot test
before major data collection for the study is undertaken. Through the pilot test,
deficiencies that were not apparent by simply reviewing the items may be uncovered
(Wiersma & Jurs, 2005). The pilot test of this study took 20 samples of the
respondents in order to measure the reliability of the data. This pilot test was
conducted among employees of MAIWP. The results of the pilot test found that the

data had been indeed reliable and relevant for use in the final survey.
il. Sampling Technique and Sample Size
Sampling is the process of selecting units (e.g. people, organisations) from a

population of interest so that by studying the sample, any findings can be generalised
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or extrapolated to that target population with confidence (Saunders et al., 2007).

According to Sidek (2002), sampling is the best choice because the study 101
bear high costs and labour energy in a relatively long time period to m%\m For

the purpose of sampling, Gall et al., (2005) asserted that it does not néceaWwily have to

be that all the members in a population are used as sample if the lected ones can

V

adequately reflect the issue at hand and the phenomenon tl population has to

face. Hence, McDaniel and Gates (1999) recommend ‘l‘wk‘lﬂlmly £
sampling plan, as shown below in Figure 3.3. > 3

FIGURE 3.3: Steps of DevglopiWa Safplngdllan

Step 1: Determining thepopy umu‘n erest

A
3

Step 2: Choosfgia gPllection 1 nmld

% ? E\() Source: McDaniel & Guates, 1999
Step 1: et 'mllling the populuti\ Tintcrcst

'mining the population of interest is the first step of developing a sampling

an.yPhe population of interest in this study had been individuals who were aware of

and have knowledge about the corporate wagf, as well as corporate cash wagf. In order
< =

to identify this population and for this study to be conducted within them, the
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employees of wagf institutions were chosen because the study believed that this

population was synonym and possessed knowledge about those ins ts.
Obviously, they could be a good indication to the factors that mﬂucm'c%\lldu;xl‘,\
intention to participate in corporate cash wagf. *

Moreover, since only a few companies have nnplcnmw:pm;nc wagqf 1n

Malaysia, this study focused on the employees of MARVP Nhly. This is because:

> W (/W‘lmnrc. the
o

official website of MAIWP stated that they had 974 cfWgloyees. ' ‘f)s

Step 2: Choose data collection method v \ Y.\"
For the purpose of this study, a pK .

ircbﬂ used as the main
data collection method. Section 3.3.20(1) ¢

method. %
Step 3: Choose sampling t‘mnv

The third step in jQis pr

MAIWP is one of the organisations that practice c«

boaNor using this type of

€SS

population elemenjs

wRg™
§ {
%dczl situa m’ll

N3
vaildble !lns Sidy. Although the sampling frame was not

l‘csg‘(aj@lcm select units to be sample (Abd.

Shakor, 2011).

Uzl 1s complete and accurate; however, an

ideal list

Velo; ). In this study, the sampling frame was created from the employees who

@nplnycd at MAIWP. The decision to construct a sampling frame at MAIWP

was made because their institution is one of the Majlis Agama Islam Negeri-negeri



(MAINs) that practiced corporate wagf, and thus, it was easier to reach people who

had knowledge about corporate wagqf, as well as corporate cash wagf Yv
Step 4: Select a sampling method !%

The next step was selecting the sampling method. In this st

,va probability

sampling technique was used where each case selected from population was

identified, and is usually equal for all cases (Saunders et JgWQOWW). "hi\ means that it

is possible to answer the research questions and to aclNyg th lwa»h ectives

For the purpose of this study, the type of pm@mmp ne L‘ L@\‘iml)]k‘

random sampling. The procedure used in the seld of w cmc@\ explained

in Step 6.

e )

Step 5: Determine sample size

In order to find an u(lcquu\ ;
can calculate the minimum s:llec : SNdy. Moreover, as the data of

this study were analysed Dy JSing re#

reeression: fixed mx@dc

of .15, a err pn@i
minimum ag % p}w L

size ncodcﬁlo his study had l)e;u’ 85 as the number of the predictor was 4. The
rcsullE N calculation are shown in Table 3.2 below.



TABLE 3.2: Results of GPower 3.1

[1] -- Wednesday, November 04, 2015 -- 23:35:46 q
F tests - Linear multiple regression: Fixed model, R? deviation l'ncm

Analysis: A priori: Compute required sample size

Input: Effect size f* 0.15
a err prob 0.05
Power (1-J err prob) 0.80
Number of predictors 4
Output: Noncentrality parameter A 12.75000(

Critical F
Numerator df
Denominator dt
Total sample size
Actual power

_(4},

According to Sekaran (2003), the sgn £ to h@n‘cxcnmli\g of

950 people 1s 274, whilst 1,000 people As the mpu@on of MAIWP was

o
of

074, 274 samples were selected bge¥t 74 & &cmnpmul to 1,000. In
sample size stated in the tablchgg®recdutior
<
s e % table for determining sample size
Step 6: DevelgpMdkpecify qpeKati® 1(;'1211 for selecting sample elements
4- ?\

used due to being incompleter w %
As&ngghed in St 4.‘hg IV' > of probability sampling used in this study was

&{yundcnls that exceeded the
from a given populg lelzl ‘l.«:d 11 ppcl‘@’ ).
N N
simpNﬂ

any n&)c questionnaires could not be
\ ¢ J
1
onnaires to employees capable in spending time to answer them. This method

om sampling. ﬁ& Corporate  Unit of MAIWP distributed the

1e least bias and offers the most generalisability (Sekaran, 2003). The time
horizon used was one-shot or also known as a cross-sectional study, where data were

gathered just once.



Step 7: Execute sampling plan

The last step was executing the sampling plan. In this step, this slud_,&l_ had to

ensure that all steps were adhered to. :%
3.4 Data Analysis Methods Vz

Data analysis method is very important to ensure 1 Iil\'lul’ study. In this

study, the data collected through questionnaires were Mglyse lM. S%t_islicul

Package for Social Science (SPSS) software. 'll@ll distfib ‘m&cﬁmnuirc.\
were 300 with the target of obtaining at least 27?”1&‘ PORFCS ll»@{llysi» [otal
questionnaires received were 285, so the CN!L ratelwand S 122 nt. The total of

285 qucstionnuircs were entered into L'Ncclw?
form based on the number responsdgJor uca &1 lineﬂ\und every response had
P

‘s(iu&&\!‘lcr all information of the

’Si Ql\\zu'c in numerical

DesNpUWE analysis prov nl@{‘ summary of statistics, such as mean, median,

and 9 \'d deviation. According to Field (2009), mean is a simple statistical model
ahdNentre of a distribution of scores, whereas standard deviation is an estimate of
{ verage variability (spread) of a set of data measured in the same units of

measurement as the original data. To calculate the mean, simply add up all of the
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scores values and then divide it by the total number of scores. The equation of mean

1% Lizy ¥t :%
[n order to calculate standard deviation, the variance hu(w salculated first.

The variance is the average error between the mean and lhcv;nmns made (and

how so is a measure of how well the model fits the a¢

as:

ion is used to explore

Hus les (Pallant, 2011). This

N
wative) ar

%

1d the strength of the

\ W yjable increases, so does the other,
while negative u»m‘& eal slls varia increases, the other decreases.
Cohen (1988) .L\%\\l hee fi }'ng ideline to assess the strength of the

|“I;ll|un.\lnp_'l%nm[' blef VN
L

BLE 3.3: (}uidclu@»’f\s,\css the Strength of the Relationship

\ Strength of l}clﬁ:nign}hmw 7Rinz§q§;l;|1 ]
o 1L R S -h R FDPEN-s L) (L P,

i

[

{ Medium . - 30 to 4—19;
N

L

] = SL SN

Source: Cohen, 1988



3.4.2 Exploratory Factor Analysis

According to Saunders and Thornhill (2003), validity can be dcﬁncd&i extent

of the accuracy of data collection to determine the variables. In order&o ni,mn'c the

validity, Factor Analysis (FA) is implemented. It helps to rcducv\'l number of

variables (for example, all the questions tapping several \'znwu interest in a

)lci*l of factors (Sekaran,

- fr hWis. The FA
L3

¢ FactorJAnal¥Ysi (1@ . EFA

alu@ﬁm\ many

sl&Q al measures were

SCC‘A eyer-Oklin Measure of

questionnaire) to a meaningful, interpretable, and manag

2003). Through FA, loading for every item is exami
approach applied in this study had been the Explora
explores the data and provides the researche

factors are needed to best represent the data dll

In order to assess the factorability iL

']

rici@\uld be significant (p<.05)
o

1gte. > KMO index ranges from 0 to

tol é&od factor analysis (Tabachnick &

S

1. with .6 suggested 4 1 qu
Fidell, 2007). \& Q
4.3 Rehabil a»
‘4.«: 4
1e Wl

['l ity of a mm\mwzumhll\hul by testing for both consistency and
stabi sy I\ wran, 2003). This study adopted consistency which represented if all the

easured the same underlying construct. The most widely used consistency
ility is the Cronbach’s Alpha (Bearden & Netemeyer, 1999). According to

Qekaran (2003). Cronbach’s Alpha is a reliability coefficient that indicates how well
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the items in a set are positively correlated to one another. The formula for Cronbach’s

Yv

Alpha is given in the following:

T o2 ¥ +>
2 Sjram t 2. Covitam

The top half of the equation is simply the number w;h (N) squared

multiplied by the average covariance between items (the, ‘l\'CQC of the off-diagonal
Y hll%lnm half is

just the sum of all the item varnances and item covarfagees (i.c. fhe st 1’»[ N yvthing

in the variance-covariance matrix) (Field, 2009). 2

X ,\|p|m{\\,7 (Hair et al.,

t\l@lmh pertaining to

Cronbach’s Alpha values that have ‘%ppli - <$l Ml@ﬁuns is shown in Table
o A ‘??
1 $

mbach’s Alpha
" v\’hnbi h;m\&ﬂ. A: ~ Very gimvii¥ ¥
| 3, t :QV Good ;
— — rf— — — — — e 4

s WU _ Acceptable

)
=

i BT R

Questionable

Weak

Unacceptable

Source: George & Mallery, 2001

. Q\ . ulliplc Regression Analysis
0 In a simple linear regression, the outcome variable Y is predicted using the

equation of a straight line like:
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Outcome; = (model) + error,

In order to test the research hypothesis, this study used mulllc ession
analysis as the statistical procedure. According to Pallant (2007), 1 ¢ regression
is not just one technique, but a family of techniques that can be o\ o explore the

relationship between one continuous dependent variable and g nuer of independent

variables or predictors (usually continuous). Basically, plg re :’IL\\Inn is the

same as simple regression, except that for every extra pi

‘tor mll 4| uultluull
needs to be dddul so, each pluilulm variable hasg coeffy Lm,l A)&mu,mk

mu %\\l by their
cqua%

2‘ 1 0f the multiple

variable is predicted from a combination of

respective coefficients, plus a residual lcntN, 20
regression 1s: \

= (b + le

" is the outcome Vv uuw

the coefficient of the \LLUII rcd (

(X.), and & is tl ‘um Nogtwegh the @uui and the observed value of Y for
| \ ok
the ith partici n%gld )‘)) ’ (j)
3

‘%) types o nm{lplcva'ul ession analyses were used in this study, which
wel \m ard multiple l'cgu}hn and hierarchical multiple regression. Standard

A ¢ regression was used to test the first and the second research hypotheses. Each
pendent variable was evaluated in terms of its predictive power, over and above

that offered by all the other independent variables (Pallant, 2007). At the same time,
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this analysis was able to provide to this study information about how much variance in

the dependent variable explained by the independent variables. Meanwhil Nwmaghe
hierarchical multiple regression, each independent variable is assessedffit ns of

what it adds to the prediction of the dependent variable after the pr* variables
have been controlled (Pallant, 2007). q

Sunpary, ANOVA, and

: 'lownzn‘y table
®

> 1S expfained I)" ‘[_ISX:(]CL

From these both types of analyses, the Model

Coefficient tables had been employed. The result of R s
tells how much of the variance in the dependent vari
which includes independent variables. Meanwhile, > Al uhl'i?hm\x the
statistical significance of the result. The signggcanWev n @ui if higher

than that, the relationship was rcjcc\ H) le@glicm (/) under

Standardised Coefficients in  Coeffiggnts A hformation on the

contribution of each mdcpcndcnl\%A T
tells if the independent \zn'iulwv”rs aff statis

equation. Moreover, this MIIyS aided th *l@_\ examining the factors that

influenced imlivuiuul@(inn lo pe licip;@l corporate cash wagf. Table 3.5

‘ P
summarises the ang Nl mppthpods \}A quqé study.
=, 1

1 ull_@gm[‘iuunl contribution to the
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TABLE 3.5: The Summary of Analysis Methods

Research Questions I Analysis

el T e 05 I Methods,
What is the predictor of individual’s intention to |

participate in corporate cash wagf based on TPB?

What is the best predictor of individual’s intention

|
|
1
to participate in corporate cash wagf based on‘
\
|

TPB?
' zicr; -chical
\ 1llip|'
congfim
-

: L ]
’ J I -§
L A forghe ('Yg'('//l Study
N g

S Ve Y
Cyor N

A,
3

Could the variables of TPB (attitude, subjective
norm, and perceived behavioural control) predic
individual’s intention to participate in corpgg

>
W

This chapter has discussed tl

uéum. collection methods.

7 S
fda 1alyses used in this study.

p1 test was conducted on 20

Lyp

respondents, who had becller )lo% :
used as the main too Nsc '

’ :'(.)

4
B

(g
&
S
S



