CHAPTER SIX

MUSLIM BROADCASTERS’ PERCEPTION OF ISLAMIC TELEVISION

&

According to Zulkiple (2006: 32) the negative perception of Islamic br adcast g among

6.1 INTRODUCTION

Muslim scholars leads to discouragement of innov rating new methodwgf ghffusing Islam

in the broadcast media. The diffusion of the Islamic message broadcast media is

also affected by Muslim broadcasters’ perception of Islami oadc stWause they

are the gatekeepers. In this chapter. analysis of broa@ pergepl 'of%‘lh al-

Resalah and al-Hijrah is going to be conducted. ,WH! ioqq chagone the
ured through a ques‘uonnalreﬁwi ute bro @sters of both

s\en \\gd e |§’s are nineteen.

A,
Perception analysis of al-Resalah and bﬁ) dc SErs @Om.q to be conducted
separately followed by comparison befAge bo : ‘$

l

-‘

6.2 PERCEPTION OF AL M d's A(O TERS
X

In this chapter. the perc J?;ibls Q%ddcasters is going to be measured in
fi

terms of demooraph 1a11ﬁ an r efdments of establishing an Islamic television
'l 4

oso@v programs and audience. The fifth element of

perception is meas

channels. The respondents of al-Hijrah

channel that are capltal phil

eStabhshmO@nc television channel. Financial Capital. mentioned in chapter three

is not no in this chapter because financial capital requires an independent detailed

study. Besides. the cost of broadcasting equipment is unstable and differs from one

country to another. For the variables of the questionnaire see (appendix L). Answers were
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mapped to numeric values needed to create the knowledge map for two tvpes of likert

scale questions used in the questionnaire. Then. the average scores were calculated for the

two types to determine the central tendency of the broadcasters™ perception. A five-level

scale is used to determine the rating of broadcasters as shown in Table 6.1. :\z

Table 6.1: Mapping answers to numeric values

Values in Rating Score Range (av om
the respo

the Graph
1 Strong agreement 1)
2 Agreement 3 N
3 Neutral attitude 1-3)
4 Disagreement (3.071-4 o "X
5 Strong Disagreement 01-5 &
Values in X Score ge rage fro
the Graph Rating K (yv; \’T
1 Poor ' '
2 Fair
3 Bt
. S 914
5 Excellent 14 0LS)

' o/
&
N S
6.2.1 Demographic Information YU , N

(,a [ Q
As clarified in chapter one. the q tiowﬁsjg)igg o be distributed to managers.
producers. assistant produc&\ote li

€p
\ \
Hijrah because they are%: puffatio ;hlsgq y. However, the questionnaire will be

N .
distributed to all @la}f Q aste@ecause they are limited. Respondents were
X

asked to repo Agraphic informmﬁ,&}'z’n the beginning of the questionnaire including

%na]ily, religion, education. position and period of experience. Fourteen

gender -
respon®3.7%) were males. and five (26.3%) were female. The age of respondents

029). (30 to 39). (40 to 49) and over 50. The

ent AT cials. cameramen and editors of al-

is divided into five groups: less than 20, (20t
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age score is clarified in Table 6.2 which demonstrates that the age of al-Resalah’s

oung broadcasters and older ones share the

broadcasters is varied. In fact combination of ¥

creativity of the young and the experience of the old.

Table 6.2: Age of al-Resalah respondents c\:

R :
No.| Age | Number of Respondents | Percentage |
| | Under 20 0
2 20-29 7
3| 3039 3
4 40-49 T R ' »
5 | Overs0 ] l
Total 19 \d
L J
N6 3.

Al-Resalah’s broadcasters are all Arab mixed of three nationANuigs as sown H'T.a\h]}

All respondents who choose others are Jordanians. Alsws po{ a]-@}]ah are
. ; ,
Muslims because al-Resalah 1s dedicated to Arab NS \\‘ﬁo theQ in audience.

,ieresp{de? becaMs€ al-Resalah has

AN
two offices located in EZYP! and Kuwait. a ‘_}
> ; “« &
Table 6.3: Na 'on@ﬁf alfies res ents
L

td KPercentage | Religion

Egvptian and Kuwaiti nationalities were pro

E Nationali Nuymberdf R ‘
K B \L 770
1 Egyptian ~ 42.1% Islam
2 Kuwaiti A 15.8% Islam
3 Others ‘Y2 03’ 42.1% Islam
Tot 3 O 100.%
In terms of educati@g. ™€ majorit® (él,z\"'@'of al-Resalah respondents are holders of
& N

bachelor degreé\wed by PhD (1 0.5%) as shown in Table 6.4.

0 Table 6.4: Education of al-Resalah respondents

No. ” Frequency | Percentage
-ﬂ_ 2 10.5%
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2 Master 0 0%
3 Bachelor Degree 16 84.2%
4 Diploma 1 5.3%
5| High School 0 0%
"6 | Less than High School 0 0%
] Total 19 100.% \Y~
1

Since al-Resalah is a play-out station its staff is limited. and the population small.

Therefore. all the staff of al-Resalah is surveyed as clarified in chapter oqi ReJponses of

al-Resalah broadcasters™ positions were keved in and the results appé!\'n, able 6.5. The

majority of al-Resalah respondents are middle-level managers @ith\go Siaff attached to

them. This is originated to. as Ibrahim (2011: 1) puts i, t senc (ngcept of

N
management in Islamic television channels: and the @umb 0 wff@,ch is

s
limited to heads of departments with one or no suborw!s. T\b,fq pfe respondent that
s in charge of creati@y a °\ Q{

chooses others stated that he i \
Table 6.5: Positions %esalﬁs aohi™
e N,
Nv

10.5%
26.3%

xecuji U 3
OMers ! A 5.3%
Y
o/

U.\h\w}q

100

qQUpE. it is predicted that they are of good

Since al-Resalah broaQt' arefnomV )\
i%ce du’ra ndof @esalah broadcasters is ranging from few

experience. The

N
months to twe wo years. However}cn%asures of central tendency reveals that Mo= 7

i.e. the m ent period of experience among al-Resalah broadcasters is seven years.

The mea®= 9.26 demonstrates that the average experience period of al-Resalah

broadcasters is nine to ten years as shown in Table 6.6.
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Table 6.6: Period of al-Resalah respondents” experience

Period of Experience
Mean 9.26
Mode 7 years

6.2.2 Human Capital )

The human capital in this analysis is narrowed down to the guests and howg‘al -Resalah.

Five Likert scale questions were allocated to determining the broa s rating of al-

s ouests and hosts. The five questions are clarified in T g l

Resalah’s ¢
Table 6.7: The variable of hu@a]
~ Questions of Quests nd

guests in the diSghs ed JSsues

No.
1 | Experience of the channel

2 | In your opinion. what is the level of ]W brm‘(%\ng e@ence
in the station? | A

3 | Islamic knowledge of male broadc el. s

4 | Islamic knowledge of female bgpadcaster @ nAL'

5 | Islamic personality of the ch :
Measures of central tendencies were co and broa aﬁtersiae the five questions as
pretty good except the question of gﬂ?ﬁ h]C, wa xcellem as shown in Table

6.8. "
N 5 %
yatiffo of t‘]}&esalah human capital

Table 6.8
_.
Disfrijbution of Responses
e Py | e
Good | ool Excellent | Mean

21.1% | 36.8% | 42.1%
31.6% | 47.4% | 21.1%

L 21.1% | 31.6%

Knowledge of male | 0, 0% | 42.1% | 15.8%

broadcasters B
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K o i g
nowledge of female | < 500 | 10.5% | 31.6% | 36.8% | 15.8% | 3.47

broadcasters
6.2.3 Philosophy
The analvsis of al-Resalah broadcasters™ perception of Islamic television wmg

issemination of Islam in al-Resalah @\gtraht) of

concerning philosophy is limited to di

al-Resalah. Pertaining dissemination of Islam in al-Resalah. seveWstlons were

allocated to determine broadcasters” rating of dissemination ofl al Resalah. The

seven questions were five-point Likert scale commencing orl to excellent as

clarified in Table 6.9

No. Questions of Disseminatig
1 | Programs of the channel presen
2 | Programs of the channel present truchg
3 | The programs of the channel wisdo
4 | Programs of the channel offer nigyeduca n. _c}Y
5 | The channel s eCIﬁes sl eligioys evgnts. ‘Q“f'
6 isti atureg® all its programs.
7 hat Jave Priorikgedr the time being.

The purpose of these seven q{tio M{@Omams broadcast on al-Resalah.

Measures of central ten we} uted@ summarize the data for the above
off

clarified questions. B (& é\ l(adlssemmatm0 Islam in a modern stvle.

le ls(a

o
questions are betw (4.01-5), but the rate for teaching wisdom.

o Islamic education as excellent because the

s
I=

presenting true an

means for th

specifvi & ?or religious events, applying Islamic distinctive features to all programs

and pres b issues that have priority for the time being is pretty good as the means are

between (3.01-4) as shown in Table 6.10.
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Table 6.10: Presentation of Islam in al-Resalah

Distribution of Responses

Raing —7 T g3 ] Q3 | Q4 | @5 | Q6 [ Q7
Mean | A5 | ol oA A0 379 | 400
1 Poor 0% 0% 5.3% 0% 0% 0% '\1@
2 Fair 53% 0% 21.1% 0% 5.3% 5.3%"(,).5%
3| Good 26.3% | 263% | 263% | 31.6% 31.6% 15.8%&56.3%
o1 Pty [ oo | 3680 | 42.1% | 31.6% 42.1% 52%' 26.3%
Good P o
s T Excellent | 42.1% | 36.8% | 53% 36.8% | 21.1% m 31.6%
Total 100% | 100% | 100% | 100% 100 100570 100%

Pertaining to the neutrality of al-Resalah four Likert scal stion Wocated to
determine al-Resalah broadcasters’ rating of neutrality a@ in Table 61 ]’ .{—,T

’ Y
Table 6.11: The neutrality of %Y\J
No. Questions of Neulg 3
|| The channel broadcasters res t Ot : i \
> | The channel gives a chance -Muslin hatedheir views.
3 | The channel offers non ext d nfpderatdfls arrt.k'feaching.
4 | The channel maintains u i ¥gg broadgastilg. Q)k'

cw 'uted,o s 1a @m data for the neutrality of

i" équestlons as pretty good except

Measures of central tendencies W,

television. Broadcasters p]ace simi r r
‘far&s clarified in Table 6.12. The table

the chances for non-Musll vs h
illustrates that non- M av lmw;%isct(}qo al-Resalah. This result supports the

uslims on al-Resalah as poor is 52.6%.

observation of the 1er 0 ra

3@ 6.12: Broadcasters ratmg of neutrality of al-Resalah
g Distribution of Responses

Faif "~ | Good | Pretty good | Excellent |
‘«O% _1_5,3;3/0_26.3% _ 3i6% | 263%

Respectmo other oprmons
Chances for non-Muslims | 52.
to share their views

| 211% | 15.8% | 10.5% 0%
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63.2% 15.8% 3.89
52.6% 15.8% | 3.79

Non-extreme and
moderate Islamic teaching
Unbiased broadcasting

6.2.4 Programs
i <is of al-Resalah broadcasters’ percep&:r

Three topics are discussed in the analysis

are Islamic television programs. production of al-Resalah programs ﬂ&selecled
segments of programs. Concerning Jslamic television programs, Seven qzstions were

ne al-Resalah broadcasters’ perception of lslamiwslsion programs

as clarified in Table 6.13.
o
Table 6.13: Islamic television pr, f | &

Questions of Islamic Televisi ns U~

| Please choose the genre(s) of televisiofgprgerar
ropriate to present Jslamic content(y
what is the most

allocated to determi

No.

2 | In your opinion.
television programs? -_2 ) A

3 | Do you agree that delivering vica a?!%x‘olgl{@ma g ———
is more effective than direct on talk shows?

4 | Do you agree W ith what is pres T channel?

The channel broadcasts som
not talk show.

6 | What is/ are the source(s
more than one)

7 | Do vou agree that
(akhlag) are t ic
broadcasting?

wh

K wg;{?ﬁannel" (you can choose

i lawyShag ah). mic faith (agidah) and ethics
]g Ithat@onstltute a model of Islamic

Concerning the first n. Wad ‘gters @ed to place greater emphasis on social

programs and | ollowed by wom,@\ﬁrograms as shown in Table 6.14. This result

translates rest of al-Resalah’s broadcasters and the job they are doing

SurprisinMggf02p Opera comes in the fourth place even though al-Resalah does not

broadcast soap opera programs. which is a state that reconfirms presence of reasons oth
er
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on behind the lack of broadcasting such kind of programs on

than broadcasters percepti
Islamic television channels. The reason. as mentioned in the previous chapter. is rarity of

soap opera programs that are conformed to Islamic rules. and the expensive cost of such

programs. News, according t0 al-Resalah’s broadcasters is inappropriate for broad g

Islamic television content. However. this result reflects the perception of i%\?ah’s

the importance of Islamic news. Al-Resalah bro®dcasters

broadcasters. but does not deny

ows. films and ggienf¥ic programs

also placed importance on children programs. game sh

even though such programs are rare on al-Resalah. ? ’ '

broadcast Islaic t fis'nMy
Y-

Table 6.14: Appropriate programs 0
ny | S
[No. | _Item Froquency J&gercentagy g
] 0
1 Social Programs 14 ey 1987 9 \’Y'
2 Lectures 1 \ 56 X
3 ] Women Y 6.1% %\
4 Soap Opera NS N 3(
"5 | Children Programs N @R
6 |  Game Show oy 7 N X
7 Films -:‘m - 8.28
g | Scientific Program _“' X>Vo
9 | A%
10| éﬂ“ﬁ_
1.4%
v 0%
100%

NS
?{am_gd]aracteristics of Islamic television

For the second questio%

% O

programs. responder% ve ghlc : d @e allowed to choose more than one. They
. X . :

placed equal im@e on affecting fe{%sgs, interest and importance of topic as shown

in Figure&%



H Interesting 25.9%
Lt Imprtance of Topi % ‘
M Loaded with ovm&s%
H Others % ?&_’

l

@ Affect Fellings 25.9% (0

Figure 6.

1: Characteristics of televisiqn pro \n\ &

d@ ine  whether
A

is more effective

The third question of Islamic television

disseminating Islam through vicarious m%} (dj\r \Fi
show

d
than direct ones which are offered throuN J on@were provided with a
N

five-point scale for the answer b{mniz with ftrondly, a3 and ending with strongly
ten

&r@égree that vicarious messages

disagree. More than half the ;@dentsl : %
are more effective than dl &\on s. a cent@(endency is x = 1.68. The fourth

¢ ‘,I (_?1
question asked broadc ethef th gre@t what is broadcast on their channel.
L)
63.2% agree with tl:&ams broddcat

0v$:ir channel as shown in Table 6.15. The
central tendenc \w broadcasters repre@nts a neutral attitued because x = 2.58.

N
Q Table 6.15: Dissemination of vicarious messages

S Distribution of Responses
s oA
36.8% 0%
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2 Agree 57.9% 63.2%
3 Neutral 5.3% 15.8%
4 Disagree 0% 21.1%
5 | Strongly Disagree 0% 0% T
Total 100% 100% c}
Mean 1.68_ 2.58 _\
The fifth question was a five-point scale question beginning with poor a ing with

excellent. Respondents were asked to rate the importance ofmessaoeswhrough their

drama programs as opposed to the talk show format. The central t : 01 al-Resalah’s

broadcasters placed a good level on drama programs even !hou al-Res doesQnot

Y-

broadcast drama x = 2.95 as shown in Table 6.16.

Table 6.16: Dissemination of v

e?ﬁa ges
Rating t’_ M
Poor
' ‘ é\

]

2 Fair

3 Good B g Q-
2

4 Pretty Good °/ A%

5 Excellent 15.8%

S
Total 1006 J |
| 4 v
Another question was asked to&’wme tlle es 0 programs broadcasted on al-

o N

Resalah. Five choices were e\de Qr llsvt;%_;and respondents were allowed to
choose more than one. &( es were ghgfnolde-Qur'an. Sunnah. history. everyday life
and others. The surveys that the nob{e Q¥.an and Sunnah are equally chosen as the
main sources % salah and (1.5%) chooses other stating that books are another
source for al- The last question concerning television programs suggested three

elements of an 1slamic broadcasting model. The question proposed that Shari‘ah, ‘agidah

L

and akhlaq are the basic elements that constitute a model of Islamic communication.

More than half the respondents (63.2%) agreed on the proposed elements. and about
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quarter (26.3%) strongly agreed. (10.5%) were neutral, (0 %) disagree and (0%) strongly

disagree. The central tendency represent agreement of broadcasters on the suggested

elements because x = 1.84.

Moreover. in the discussion of production of al-Resalah programs, six queﬂ%:vere

allocated to determine the broadcasters™ perception of al-Resalah progran hown in

Table 6.17. Y.
Y

Table 6.17: The production of Islamic television ;ns l

No. Questions of Production of Islamic TelgvisiowPrggra

1 | Do you agree that for the time being the need for 1 jc producti rol@G is
more than the need for Islamic television chann -
2 | Do you agree that programs of Islamic televi Olﬂd\eﬁ'blsen\b%.ed on
academic research? 5 kF

Do you agree that programs of televisiof’s ilteriig process (0
be compliant with Islamic teaching be®
4 | Programs presented on the screen arg
5 | Programs presented on the screen
6 | Importance of issues discussed ing

W

ari &ﬂ‘é data for the first three

Measures of central tendency were ed ’ sun}
Likert scale questions. The three hs werd iy, ;gloi*bca]e that begin with strongly
' &
of%ﬂral tendency were computed to

Fua@ns. The central tendency of the first
4
b

casters. while the third demonstrated

@ﬂe 6.18: Production of al-Resalah Programs (part 1)
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] Strongly Agree 11.4% 11.4% 22.9%
2 Agree 371% | 457% | 386%
3 Neutral . 459% | 35.7% 35.7%
4 Disagree 5.7% 4.3% 2.9%
5 | Strongly Disagree 0% 2.9% 0%
Total 100% 100% IOO‘A

=4
The result of the first question supports the discussion stated in chaster ur about the

urgent need for Islamic production houses. Despite the avallabw multiple Islamic

television channels in Arab Islamic countries, a lack of &we Islamic television

programs is noticeable. The result of the third § 10n al-Resalah
broadcasters” perception of controlling programs before iﬁ ' _{'}

In addition. three Likert scale questions about“ tion programs were
provided. The scale was composed of ﬁv h r and ending with
excellent. The first two questions vs det 'B?oadcasters rating of
attractiveness and usefulness of al-R ro ams question asked about the

importance of in house- producef pw ,Aea res ofé\ltral tendency were computed
e a

to summarize the data for th e Q dr @snons Al-Resalah’s broadcasters

p ms pretty good as X = 3.32. The

considered attractlveness thelr
usefulness of al-Resala ralis vw?af as’Excellent x = 4.11. The importance of in

house—pTOduceﬁ lS’l‘ﬁJ s py_ ) d x= 3.95 as shown in Table 6.19.
V
d in chapter fiv C‘? Resalah has no in house produced programs.

However, as

0 Table 6.19: Production of al-Resalah programs (part 2)
R T Dlst:""‘butlon of Responses e
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\Y'

1 Poor 5.3% 0% 0% |

ﬁ Fair 15.8% 0% 53% |

| 3 Good 31.6% 26.3% 263% |

" 4 | Pretty Good | 368% | 368% | 36.8% |

5 Excellent 10.5% 36}8% 31.6% J%
Total 100% 100% 100%

In addition. in the discussion of selected segments of al-Resalah, ninet?questions were

allocated to obtain the broadcasters’ rating of six segments of tele

are iman, Figh. Politics and News, Social Programs, AdV

Drama as shown in Table 6.20.

Table 6.20: The selected segr

E progfazhs
\

fon. The segments

and Songs. and

b
S

_No. Questions of Selected Segmen

1 | The programs of the channel streng tef ofRgu
Allah (SWT).
2 | The programs pay attention to CQ
creator (Allah SWT).

7~
' Segmnt

nceQ'

Iman (Faith)
Segment

5 | All kinds of prograr
with Islamic ethics.

Figh
(Jurisprudence)
Segment

Level of importangg

Politics and

The coverage freg

News Segment

Social
Programs
— ' ' Segment
enemies.
14 annel handles women affairs.
15 | The channel handles outh affairs.
16 | The channel offers benefit through advertising. eI —
17 | Songs presented on the channel are beneficial. smid Sangs
Jslamic songs on the channel strengthen belief in Allah. Segment
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19 | Drama presented complies with Islamic rules. Drama
Segment

First. three ideas were discussed in iman segment. Measures of central 1en¥y were
computed to summarize the data of the three questions. Broadcasters r t%- esalah’s
programs of iman as pretty good as the average of the three questiongguccessively are X
=3.84. X = 3.89 and X = 3.32. Figure 6.2 summarizes the rating %Y:pondems. Iman
is an essential segment in Islamic television channels. The E.of programs that are
allocated to consolidate iman is of paramount importance. ph W&na%'(PBUH)

\
has taught iman through the example of himself@as a fol Jdﬁ&?‘or all his
£ b ¥
em

followers (Kuftaro. 1985). Therefore. the programs an §1\ou\l @a{y presented in

liveu\n dels to audience.

o)

I 50 ————— 47.4 > \‘\\
‘ 4 il
| 45 ) — ‘%ﬂ (')

aiE = : = S

drama. films. cartoon and all other attractive f

40 A
BT H Poor %
30 ———26 - SPY 243 < 26:3—263—
95 . B Fair %
I — & Good %
15 *_ ‘ L ; 5 M Pretty Good %
94 ) Y M Excellent %
5 0o 5 ‘
0 -

Strengthening U% Coginecghgltreatsl®s  Reminding audience of
‘ audience i & wi ir cregtor the afterlife
N

ﬂelre 6.2: Broadcastg, rating of al-Resalah iman programs

Secoy@ r to Iman segment, three ideas were discussed in Figh segment. In the first

question. broadcasters were asked if they agree with the existence of the lack of

compliance of television in Muslim countries with Islamic rules. Measures of central

tendency were computed to summarize the data, and the results were 52.6% disagree,



250

15.8% neutral. 15.8% agree, 10.8% strongly agree and 5.3% strongly disagree. x=3.26

which represent disagreement of the broadcasters. Furthermore. broadcasters were asked
to rate the compliance of programs broadcast on al-Resalah with Is]am s. Thev
; programs.

were also asked to rate the importance of information presented %
Measures of central tendency were keyed in. and the average rate &b’oadcasters was
good for compliance of programs with Islamic rules and fair f 1mporlance level of
information presented in figh programs because x=2.1 d6 co secutwely as

shown in Figure 6.3.

P
60.00% -
P 47.10%
50.00% SEET)
s H Poor
406045  Fair
// |
30.00% 1~ i Good

| Pretty Good

20.00%
Excellent

10.00%

0.00%
Compllance WI porta@of information

% E’B a!ca? §1§ of al-Resalah figh programs

Third. broach\x ere asked to e\ﬁ%}éte three ideas pertaining political programs and

h The ideas were: the coverage frequency of political issues, Islamic

news of

lden@olmcal programs and broadcasting authentic news. Measures of central

tendency were keyed in, and the result demonstrated that broadcasters placed a good level

of the first two ideas as X = 2.21 and x = 2.53. The average rate of authentic news was
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channels for handling social issues x =221. The majority of respondents 57.9% agree.
15.8% neutral. 15.8% strongly agree. 10.5% disagree and 0% strongly disagree. This
result reflects the broadcasters’ perception of Islamic television channels W have
no doubt that Islam is able to solve all kinds of problems. Islamic h&cr:%n channels

cannot solve social problem completely because television does not fowvrthe teaching of

Islam as a comprehensive religion. Y.

The other five questions of social segment were five-p gmnmg with

poor and ending excellent. They were about socia ] s. prgm I&F&nc unity.

immunizing the audience against Muslims’ T

handling vouth affairs. Measures of central t

affalrs and

& summarize the
data for the five questions. Broadcasters 0 ' IKQ except the second

97.X =411,

=
»" l

question. The central tendency of the ﬁ\

X=332.x=2353and x=3.42 % ' IQ\Fhe five questions except the
second were rated as pretty (’o%;e the d as excellent.
Table 6.21: cas o@;—Resalah social programs
c ?. ’ : ? L tp
Rafin i o t ution of Responses
ing 4 Q io Ron 3| Question 4]Question 5|Question 6|
] 0% L& 0% 0% 0% 0%
2 ir 15.8% 10.5% 26.3% 5.3% 15.8%
3 od 10.5% 158% | 316% | 474% | 368%
4 tty Good | 52 26.3% 26.3% 36.8%
S Excellent 21.1% 7.4% 15.8% 10.5%
Total 100% 100% 100% 100%

In fact. it is an essential need to promote unity and love among Muslims because the time

being witnesses savage offences against the Muslim World especially Arabs where many
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intrigues are woven against them on the basis of geographical, religious and cultural
grounds. Since unity is a need of the Muslim wmmah, it is imposed on Islamic television

channels to respond to this need throughout their programs. :\z

Fifth. three questions were allocated for advertisements and songs. Th focused on

benefits of advertisements, benefits of songs and whether Islamldgroadcasl on the

channel strengthen belief in Allah (SWT). Measure cemral tendencies of

advertisements and songs were computed and the ave rates rWely were X =

X
279. X= 337 and x= 3.21. The first mean@the n bf @Resa]ah's

advertisement as good. and the second and twwrat the neﬁmglz songs and

strengthening belief in Allah (SWT) on al- Resewpr tty) ggefl as ‘g\\m in Figure 6.5.

In fact. Islamic songs are not only the that %\e ] ‘%SWT) and His Prophet

(]
(PBUH). but songs that encourage 1 acticenQf mgfalt St@‘ards controlling one’s self

required in Islam unless the are lﬁ l] » unacceptable formats. Benefits

l

of advertisement should ly to ey but it should extend to knowledge

and observing one’s own deedg a dvied ] m]c@cause all kinds of benefits are
;odu

f I "n'?e
and morals. Even fe\ nd of V&tl@ nt should not be wasted because Islam
\
L. oy

&

respects time ofl emé

\
5

L
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40 36.8 368 36.8 |
35 |
30
T N %
25
air %
20
Good %

@ Pretty Good %

Excellemt %

Benefits of
advertisements

Ao
Finally. drama segment isonly a singl@ ev i essgrinial segment to present
. The major issue to be
s not bgbadcas d Tg 111_53&Q1] j

us \question was whether drama

&/
@c rules. Even though al-Resalah

programs broadcast on & -Rwﬁ co g
does not broadcast drama: @ a.K L Qrated their drama as good x = 2.84.
&%31. ‘;o fa 31.6§p¥rerty good 15.8%. excellent 10.5% and

The responses weld 2
N &)
’ 1
poor 10.5%. 2 ‘-)

perception of audience, tWo main points were

g
ts songs
\?" g

Islam because al-Resalah doe

discussed in drama is complia

‘¢ of al-Resalah bro%casters’

d: impact of al-Resalah and adequacy of programs to their target audience.

salah, three questions W

n Table 6.22.

dine the impact of al-Re ere allocated to determine the
=

i ision i wn i
broadcasters’ perception of television impact as sho
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Table 6.22: The impact of television programs

Questions of the Impact of Television

1 | According to your experience, what is/are the genre(s) of Islamic

that has considerable impact on audience? (you can choose more

2 | Do you agree that Islamic television programs affect its viewers,Jashy 7
pment of your channel is excellent k

3 | Do you agree that the develo

ere made available for respondog yicluding ‘other” in

s. The result of central dgcy 'of this question is

clarified in Figure 6.6. Broadcasters placed major impo e o0 Ws an effective
.

form of programs. J -'S'
L 4
o 53-

In the first question six choices W

order not to confine the answer

30 77
25 1
20 -
15
10 -
5
0 - T -" 7 ¥
ay) $ane Sth @e-Way News % Others %
Ik % %8 O ok
’ r E .« e
! Figur® 66' l@‘c!ct of television programs
N <
The otr% questions Were five-point Likert scale that begin with strongly agree and
| tendencies were computed and the results

endugith Prrongly disagree. Measures of centra
were explained in Figure 6.7. The central tendency of the two questions is the same as the
mean for each questions isx=2.16 which reveals a neutral attitude of broadcasters.
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70‘5
60 -
0 —_ Y.
40 ) N_} B Stri N ee %
58—
30 Lo = g@
T
ONe | %

i isagree %
0 = i TRy R o VStrongly Disagree %
Impact of Islamic N\/ i ' |

television programs Level of al-Resalah's
impact

i dur Y'[l-le discussion of

What is the level of impact? is an essential M to Bﬁ ask
».
tq_rate 1m]@t of al-Resalah. The

television. Therefore, broadcasters were a

(? I A
question suggested that al-Resalah n cefl<T injpa t @ts audience. Al-Resalah

.

broadcasters placed neutral atti dmari lle ‘81‘" al-Resalah’s impact as X =
2.19. G)z oo

Lol

\ (3

Furthermore. concernig€ \mjac@gra@audience, three Likert scale questions
1 O
able i o 5 ")
O

’F,

=

were asked as show

3
&) ’E) >
: Ta eéZ :The variable of audience
No. AN -

&)

~ Questions of Audience

rams that are suitable for its audience.

“hannel selects the prog
Je of convincing its audience of the delivered

2 e channel follows the sty

1essages. '
3 | The channel presents international programs (i.e. p

specified to local audience only).

rograms that are not
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Measures of central tendency were computed, and al-Resalah broadcasters rated the first

hile the last was rated as good. The means for the three
questions respectively are X = 3.95. % =3.53 and x = 2.89. Figure 6.8 clari"ﬁq-Resalah

broadcasters’ rating of audience variable. s )

two questions as pretty good. W

Broadcasting international
programs

Convincing audience of the
delivered messages

Convenience of programs to
audience

Throughout the whole que 'onwr?: it } nog lag@’at the majority of al-Resalah
broadcasters share similarﬂrce 10 % cfe@jsion which might be due to similar

environment and baclgro ) a ' sti%{ﬁ also can be inferred that al-Resalah
' ¢, .
broadcasters are sgigiied/withjcure lﬁalcljc elevision broadcasting.
\
<$ 4 =
A N3

N
6.3 PER ON OF AL-HIJRAH’S BROADCASTERS

s

h broadcasters’ perception is going to be

Sih@ |-Resalah. analysis of al-Hijra
formation, human capital, philosophy, programs

conducted in terms of demographic in

and audience.
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6.3.1 Demographic Information

The number of al-Hijrah respondents was seventy. Respondents wer@ to report

demographic information at the beginning of the questionnaire in h gender, age,

hirty respondents

nationality. religion. education, position and experience per

(42.9%) were males. and forty (57.1%) were female. The Mtage of females was

larger than males due to the fact that the majority of%‘ fe"nales tend to work at

ork. The age of respo l.nto five groups:

offices. while males prefer field w

less than 20. (20 to 29). (30 to 39). (40 to 49) a@SO THe slo.r.{'?s clarified in
’ b

Table 6.24 which demonstrates that the ovemh jegit¥or a]@(rah broadcasters

are less than forty vears old. Generally K@'o v‘br
modern technology, and they have diffe de hj.kkmg compared to older
%Ee &hanc a \ance of younger audience.
&

broadcasters. This adaptation inc

However, voung broadcasters l% \;7 Oft& d.
‘ ; (
al-Hi

cas@zs are more adapted to

7

4 tgh respondents

pondents | Percentage

No. AP (),O’ 7

r2p ¢ 9 o

] 29 By .49 L s

3 30-; N 15 21.4%
P 2040 1% 4 5.7%
0,

[ Over50 | &Y ) 2.95)

| Total | 70 100%

adcasters are 100% Malaysians. Al-Hijrah does not contain international

‘A]-H‘ EO o/
broa ers except presenters of some programs. Even though al-Hijrah broadcasts

programs in Malay. Arabic and English: its entire staff is Malay. Also all respondents of

al-Hijrah are Muslims. Malaysia is a multi-racial and multi-religious country. Al-Hijrah is

meant mainly for Muslims in the first place and for non-Muslims in the second. Based on
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observation, non-Muslims in al-Hijrah are limited to guests of some programs to discuss

social or national issues. The majority (62.9%) of al-Hijrah respondents a\wagrs of

bachelor degree followed by diploma (20%) as shown in Table 6.25. :%

Table 6.25: Education of al-Hijrah respondents Y.

[No. | Jtem

| 1 PhD

I 2 Master

| 3 | Bachelor Degree ;
[ 4 | Diploma |
[ 5] High School |
Lﬁ | Less than High School [
f f Total ]

Since this research is a programs study, th d'to t&){) evel managers,

i en_thpartmem including
A

Cameramen. producers and assistant rs. Res es @l -Hijrah broadcasters’
positions were keved in and the res@ﬁ 6.2 \

middle-level managers. low-level manager, and

Table 626: P ij a{f}espondents
No. - Nyltema er | Percentag_;
1 evgl rgand e;l ] 1.4%
> Jmniddc-lehel spfyaler( ,” 5 f 71% |
3 T w-lgvbl ghndeertNYy 10 143% |
ConfeniFedutive~ | 52 743% |
Others & | 0 0% |
Total > | 70 | 100% |

= '%woadcasters are of young age, it is predicted that they are of limited

Since al
€Xperienc . The experience duration of al-Hijrah broadcasters is ranging from a few

months to twenty years. However, measures of central tendency demonstrate multiple

modes i.e. two equal majorities, one and two years of experience are detected. The mean
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is x = 3.67 which indicates that the average experience period of al-Hijrah broadcasters is

three to four vears as shown in Table 6.27.

Table 6.27: Period of al-Hijrah respondents’ experience \i

Period of Experience

Mean 3.67

Mode 1&2 years Yv
: l

6.3.2 Human Capital

4

Similar to al-Resalah. the broadcasters’ perception of al-Hé i W i
L

ouests and hosts. Five Likert scale questions were alk)%to obfain t elbﬁcasters‘

rating of al-Hijrah’s guests and hosts as shown in 7

7.7h stion\s??ocused on
\ X

4

Islamic broadcasting experience, guests of al-Hi& < O\Wed on e broadcasters.

75

T

knowledge of female broadcasters and IslamMgper onalit f‘iQijrah’s presenters.
te

Measures of central tendencies were con ang Broa§eastecsimilarly rated the five

4 Qf
&)
I ofl road\aﬁsters was rated as good as

shown in Table 6.28. Personalitf _cap®¥ience find anﬁe@guests and hosts are essential
o7 * &
factors that affect the fame o visi@'«ams.éﬂ(ip]e (1998: 14) states that in the
experience of Radio TeJoWgio M'a we¥a | ( @) attraction of a program depends
’
f

N

questions as pretty good except know

9

(Y

a

1S.

&
[¢]
Ao Y

primarily on the perso wand f:
Y-

RN,

T 28: Broadcaste@atmg of al-Hijrah human capital

Islamic personality of
Television programs | 4.3% 21.4%
presenters
Guests of al-Hijrah 5.7% 14.3%

_____ Distribution of Responses

Poor | Fair
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Knowledge of male
broadcasters

Islamic broadcasting . Pt
experience 57% | 22.9% 543% 17.1%

Knowledge of female L
i el 29% | 129% | 614% | 22.9%

70% | 114% | 60% | 21.4%

6.3.3 Philosophy
The philosophy of al-Hijrah is analyzed from two perspectives: di%mon of Islam
and neutrality. Concerning dissemination of Islam, seven q stwfere allocated to
determine broadcasters’ rating of dissemination of Islam i ision &g sh in Table
6. 9. The seven questions were five-point Likert scale begigging wjth p f a‘l_{g;ding

with excellent. The questions successively. as pres n Tab 0 @Estion Ito

N

question 7). asked about the level of disseminatj wm ifla m dern%e_ presenting

true and loveable Islam. teaching wisdom, offer e tlonQecif\'ing slots for
religious events, applying Islamic distin )eaw al @qrams and presenting

issues that have priority for the time belh hi ﬁjof t&é?e seven questions was to

uregfofl @al tendencies were computed
$ &
queédns Broadcasters rated the seven

rate the programs broadcast on a . Mea

to summarize the data for th ve min
questions almost equally e c ntra na)@r all of them is pretty good as all the
means are ranging bel 1 ard 4 s ﬁ-fn Table 6.29.

ble 6.29: Disse tion of Islam in al-Hijrah

KSR
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3] Good | 514% | 40% | 50% | 51.4% | 48.6% | 57.1% | 57.1%

4 Ige“g 243% | 21.4% | 243% | 243% | 28.6% | 28.6% | 22.9%
00

5 [ Excellent | 10% | 17.1% | 43% | 7.1% | 57% | 43% |.2.9%
Total | 100% | 100% | 100% | 100% | 100% | 100% 0%

Even al-Hijrah strives to be a leading Islamic television channel, it does @se Islam
exactly following the same way done by Prophet Muhammad (PBUH) V‘p the rarity of
true successors of the Prophet for the time being. Islamic te]evisionwne]s are in need
of Muslim scholars who are able to set plans to educate gener 'ml to execute short

plans limited to few seasons of broadcasting. These scholars no M}, %J_l they

. >
are the brain of the channel that plans for quality and q y Of progra to'béfBoadcam
Yv

d NV
on Islamic television channels. T \

43'

AL
neutrality of al-Hijrah as shown in Table :we q \ST\ : $ﬁb0ut respecting other
’ (|}
L]
e themuigws, Q:extreme and moderate

opinions, chances for non-Muslims ‘r& /
N
Islamic teaching. and unbiase broalicasting. afur§of central tendencies were
uteThNGy

computed to summarize the da&for eI tele@on. Broadcasters placed similar

. Cf/&ﬁed in Talbile 6.30.

)

@
r@g of neutrality of al-Hijrah

vy
: | &V Distribution of Responses
L Ite | Poor | Far | Good | Pretty good | Excellent | Mean
Respecting oth inions | 0% 14.3% 10%

ChanCES\‘_'MUS“mS 2.9% | 20% 18.6% 8.6%

_ﬁﬁ% I VIEWS 1
Non-c¥feme and 0% | 17.1% | 51.4% | 24.3% 7.1%

moderate Islamic teaching ‘
Unbiased broadcasting | 1.4% | 22.9% | 3

15.7% 8.6%
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Based on the above table. al-Hijrah broadcasters are satisfied with the neutrality of their

television. However. based on observation chances for non-Muslims in al-Hijrah is

limited because it is not the objective of al-Hijrah to have participation by non- MQ“;

6.3.4 Programs 1

Concerning programs. three main points were analyzed. They are ic television

programs, production of al-Hijrah programs and selected segM of al-Hijrah.

Regarding programs. seven questions were allocated to determ ic ]rrh broadcasters’

perception of Islamic television programs as shown in Ta esnon

asked respondents to choose the kind of television pro@nhatt y nl a.b?opnale

to present Islamic content and twelve choices wereym de W < foéﬁe answer.

Broadcasters tend to place greater emphasis on sh :\1 i abl@\ -31. This result

supports the discussion stated in the previo he t 1@ ortance of films for

N
dissemination of Islam because films ar al \na st “pr%g ed in attractive format
m e;1ph i

(Mustafa Kanakir, 2013). The impo ofr es the need for producing

films that indirectly teach ethics, %\IW, in mg ‘]obs, combating poverty and

(J

laziness. and solving human ob ms l\l Hjrah @dcasters rate social programs and

N
lectures. which are in tal Lznﬂa g}alc) 0 be in the second place after films.
Social proorams are gm antﬁv_y; € @\fthat human beings tend to discuss their
social problems casters place i Y;nce on lecture programs because lectures
have their ow, nce mainly the elderly. Thus broadcasters find themselves urged to

serve thso\a ho form a main group of Islamic television audience (Mustafa K anakir,

2013).
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Table 6.31: Appropriate programs to broadcast Islamic television content

No. Item | Frequency | Percentage |
1 Films 48 19.8%
2 Social Programs 30 12.4%
3 Lectures 30 12.4% Y.
4 Songs 25 10.3% 0}
5 Women 23 9.5% 3
6 | Children Programs 20 8.3%
7 | Scientific Programs 14 5.8%
8 Game Show 14 5.8%
9 News 13 5.4%
10 | Political Programs 9
11 Sports 9 l
12 Soap Opera 7 \d
2

Total 242 1 % \
)
The second question was to determine the broadcasters cepti 11 f the moggImportant

characteristics of Islamic television programs. Res nd@pts hi c gand enabled

to choose more than one. The result asserts ortanc attréﬁ've programs not

traditional ones as shown in Figure 6.9. T |or1tm%? s (38%) stated that

ce. A smaller majority

§§sue for Islamic television

SN p—
N
W @
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|

Interesting 38%

H Importance of Topic 33%

L Loaded with Knowledge 16%
M Affect Feeling 14%

i Others 2%

Figure 6.9: Characteristics of television programs
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The third question of Islamic television programs was to determine whether
disseminating Islam through vicarious messages by drama and cartoon is more effective
than straighforward ones which are offered through talk shows. Respondents %ded
with a five-point scale for the answer that begins with strongly agree apdend§ strongly
disagree. Less than half the respondents (47.1%) tended to agree that \Yﬂbus messages

are more effective than straightforward ones. However, the cenfggl (8dency represents

Il
)
»
e

the neutral attitude of broadcasters because x
broadcasters whether they agree with what is broadcast gn th

with the programs broadcast on their channel. The ¢ tend?1 " of the

— s
represents a neutral attitude because x = 2.20 as 510%' Ta 32, Tlgxgulral attitude

is because al-Hijrah, as discussed in chapter @tain pr(iéms thit eannit b
considered completely Islamic. ( - \T \&k

o S
Table 6.32: Dissem

" &
Nus&sages

tior 0f Responses
02
12.9%
5%
27.1%
2.9%
0%
100%

DN B Wl —

The fifth %provided a five-scale answer commencing with poor and ending with

excelle egpondents were asked to rate the importance of messages sent through their

drama programs as opposed to talk show programs. More than half the respondents

(55.7%) stated that the messages sent through drama in al-Hijrah were pretty good and x
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= 3.11. This result confirms the importance of drama programs in Islamic television

Table 6.33: Dissemination of vicarious messages %\
Rating ' OS5 Mean W

channels as shown in Table 6.33.

] Poor 1.4% T

> Fair 17.1%

3 Good B Ym\{

4 Pretty Good 20% '

5 Excellent 5.7% |
Total 100%

m rda%}‘lq.on al-

Another question was asked to determine the sources@pro

Hijrah. Five choices were provided for the answer)

wesQY;nabled to

choose more than one. The choices were the 1€Nu '

Life and others. The survey found that the %} '?K m_iigource of al-Hijrah

programs (35%) followed by Sunnah Yoy Few 4 re@dents (18.1%) chose

evervday life and (15.8%) chose hi r\\s s] I@C televsion programs. One

only (0.6%) chose others. Q d S nawq:la‘z&he main sources that teach
O

methodology for life. The@ba@hese‘&o sources; the Islamic television
N

channels should broadcacxrg‘ejs%iﬁ'e methodology for life not only reciting
7

O
the verses of the nob n 2}1 m
b 4

(c@ent) of hadith. The last question concerning
television progrAsuvgested three e\%u

ants of an Islamic broadcasting model. The
question propo at Shari’ah, ‘agidah and akhlaq are the basic elements that constitute
a modeg of jgmic communication. Half the respondents (50%) agreed on the proposed
clements. and about quarter (25.7%) strongly agreed. (22.9%) were neutral, (1.4 %)
disagree and (0%) strongly disagree. The central tendency represent agreement of

broadcasters on the suggested elements because x = 2.00.
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Moreover. concerning production of al-Hijrah programs, six questions were allocated to
determine broadcasters™ perception of Islamic television programs production as shown in
Table 6.17. Measures of central tendency were computed to summarize the %cr the

first three Likert scale questions. First question proposed that the n f; Islamic

production houses for the time being is more than Islamic television ch&& The second

question was to determine the broadcasters™ perception of the i ce of academic
research for producing Islamic television programs. The third jion Was to determine
the perception of broadcasters about the importance ofthe Tilte ing\fgés{@')r the

programs before broadcasting them on the screen. TheNyee qyes 10 weré}ﬁve-poim
N

scale that begin with strongly agree and end wiﬂ% ly

tendency were computed to summarize the d\ ioahe abo
central tendency of the three questions :%s ne\}ﬁgaz
n

because all means are ranging between& d 3%ag sh VI i le 6.34.
X~ 'S
Table 6.34: PG,‘ n of aRHij ‘h'pfs}ams (part 1)
A~

! M@Fes of central

ent@‘bd questions. The

o0

@of the broadcasters
S

>

'4

s &i T ’sjtrib‘@q’;;‘of Requnses

: e Q2 Q3
1 | Str Agred | H AL 11.4% 22.9%
R ce Fopllp 31X | 457% | 386%
3 35.7% 35.7%
4 4 4.3% 2.9%

3 2.9% 0%
100% 100%

The result ¥ the first question opposes the discussion stated in chapter four about the

ureent need of Islamic production houses due to the small number of Islamic television

channels in Malaysia. However, Arab countries experience availability of multiple
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Islamic television channels. but a lack of Islamic television programs still exists. Even

though the central tendency of academic research shows a neutral attitude, its importance

is undeniable. Academic research is a form of shura (consultation) to satisfy @ of
Muslim audience. The result of the third question represents al-Hijn@casters’
perception of controlling programs before they go on air. Notwithswmhg, Mustafa
Kanakir (2013) asserts that filtering Islamic television programs lﬁ)}ﬁney go on air is

of paramount importance because Islamic programs represent and'lslam is free of

mistakes. Censorship process should be strict in comph ce With Bharyg

| &
because avoiding mistakes before broadcasting progra much egsi€ thaqg‘}medying

s
them afterwards. n\ X
In addition, three Likert scale questions about ctlon of mm@ewsmn programs

A

were provided. The scale was composed rﬁ r fagS\good, pretty good and
o
excellent. The first two questlons W to e 1Y broadcasters’ rating of

T NS

attractiveness and usefulness of @l h programf. T elrd question asked about the
d ‘0

importance of m-house-prod@ grg

bo o)

asure (ofcentral tendency were computed
to summarize the data he

rltlo@” questions. Broadcasters considered

QSJ = 2.96. The usefulness of al-Hijrah

attractiveness of al- rogrfms )g
ﬁ% VAL
programs was rat retty gdod X § 17. The importance of in house-produced

N

programs was éwted as pretty good and x = 3.04 as shown in Table 6.35.

o Table 6.35: Production of al-Hijrah programs (part 2)
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I Poor 0% 0% 1.4%

2 Fair 25.7% 15.7% 20%

3 Good S43% 571% 1 543%

1 | Pretty Good | 18.6% 21.4% 21.4% Y'

5 Excellent 1.4% 5.7% 2.9% \
Total 100% 100% 100% (—)

In addition. selected segments of al-Hijrah were allocated a set of ninY&questions to
obtain the broadcasters” rating of six segments of television. Thew‘nents are Iman,
Figh. Politics and News, Social Programs, Advertisements ngg and Drama as
shown in Table 6.20. First, three ideas were analyzed jin [ifgn sggme "Ehe%,were:
' N
strengthening belief of audience in Allah (SWT), con ¢ creatufes &fith thdf’ Creator
B ) P 4

of é{‘t\r’a] tendency

(Allah SWT) and reminding the audience of the aﬁe%e. N

were computed to summarize the data of the K%esnon . chqrs rated al-Hijrah

programs of on [man as pretty good as the e%ts of \bhrw @ions successively are
; N

— ] . ..
X= 333, x= 324 and x= 3.13, @6.1 sur ari@he rating of al-Hijrah
A\
respondents. Yv | §

60 — N |
|
50 |
|
} 40 - B Poor % |
i | H Fair %
30
' K Good %

e H Pretty Good %

010 ~ H Excellent %

B cning belief of Connecting creatures Reminding audience of
fience in Allah with their creator the afterlife

Figure 6.10: Broadcasters’ rating of al-Hijrah /iman programs
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Second. similar to /man segment. three ideas were analyzed in Figh segment. In the first
question. broadcasters were asked to rate the compliance of television in Muslim
countries with Islamic rules. The question suggested that television programs ¥ slim
countries comply with Islamic rules. Measures of central tendency wev@d in to
summarize the data. and expectations were objected by the results wﬁ%«ere: 45.7%
agree. 34.3% neutral. 12.9% strongly agree. 7.1% disagree and 0% gl.dlsagree X=
2.36 which represent neural attitude of the broadcasters. In fagt, Wms are particularly
fond of using television as a scapegoat for the introducti alie n and mores
into their societies (Davies. 1987: 194). This alien cultur pposing a d'de@‘no the
Islamic rules. It is a self-evident truth that telews un R‘Tnch spread

T

immorality and crime all over the world. Th sta : ve MQybe applied for

Islamic television channels not secular channe he s]a i

S N

N
Furthermore. broadcasters were asked he c'(')mp ncegrograms broadcast on al-

Hijrah with Islamic ethics. They v fke rat e importance of information

presented in figh programs. Mea;ura of ce nﬂ vxere keyed in, and the average

rate of broadcasters was p ' g od Ar bogh co ance of programs with Islamic rules
N
!
S

and the importance le\ o hatiogPgese in figh programs because x = 3.16 and

.13 consecutiy€ly shO\rr\Dg)b

\Rle 6.36: Broadcasters’ rating of al-Hijrah figh programs

"’%/

~’2

Poor |
1.4% | 21.4%

_ [Pretty good | Excellent | Mean
20% 10%

Importance of information 1.4% | 15.7%

0 0
resented in figh programs 22.9% 4.3%
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This result reflects the normal state of Islamic television channels in terms of compliance

with Islamic ethics. However. the result of importance of information in figh programs

may not represent the state of figh programs on al-Hijrah which are limited to simple

programs like halal and haram. Figh as discussed in chapter five is not g NX; and
)

haram. but it is the understanding of Islam in its entirety including th gs of the

noble Quran and Sunnah of the Prophet (PBUH). However. is thisY%aning of figh

represented in Islamic television channels? What are the reason e infrequency of
such programs? '

N g
Third. broadcasters were asked to evaluate three points yning goliy ]'pr ms and

news of al-Hijrah. The points were: the coverage f?’nc“@ 2 calvigs{:es. {slatite
Identity of political programs and broadcasti \&ne ti'a ngks. I@Jres of central

tendency were keyed in. and it was discovcredxﬁlt dLT S 3\[9@(1 a good level on

&
e fera te @uthentic news is higher.

RN

and broadcasters rated it as pre d r— .99. %ure 6.11 clarifies al-Hijrah

broadcasters” perception ofpo]it% gramg ang/hgw

o4 &\ léEQf. » -
3..1 b \w

the first two points as X =2.74 and X =

A

60 1

50
| Poor %
40 o
ir 9
30 M Fair %
20 1 2 Good %
10 H Pretty Good %
0 - : H Excellent %
ewoverage Islamic identity of Casting authentic r
equghcy of political political programs news
! issues ;
- |

Figure 6.11: Broadcasters’ rating of al-Hijrah political programs and news
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News and political programs of al-Hijrah are of ordinary identity i.e. similar to news and

political programs in other television channels. That is because al-Hijrah is a variety

channel that has no capacity for in-depth political programs. T

Fourth. broadcasters’ rating of Social segment was conducted through %Jestions.

Broadcasters were asked whether they agree that Islamic television CYQ; are able to

contribute handling social issues and changing personal beliefs. Th ts demonstrate

that they tended to place neutral attitude toward ability of televih Can')els for handling

social issues x = 2.19. The majority of respondents 54.3% ee, Mral. 14.3%
) tral,

: : >
strongly agree. 1.4% disagree and 0% strongly dlsagreeéher fiye s\‘o@f social
4

segment were five-point Likert scale commencing \w? poo }nd\ ing @fn excellent.
@ i v\m ng ﬂ(z gudience against

They were about social events. promoting lslzg
Muslims™ enemies. handling women affac’ and h i oTy %@ffairs. Measures of
\ .
data@r the five questions.
Ny RN
qua'tlo he edntral tendency of the second

central tendency were computed to ari th

Broadcasters™ opinions varied for th

(
and third question was almost simTlar}k = 3.1#4 M‘=Q) 1 consecutively. The means for

the fourth and the fifth qu&%c !ecu rely @ .= 2.84 and x = 2.97. The means
N
0 O . . .
demonstrate that broadc atefl n mbud]ence against Muslims’ enemies and

&
handling women af% al-Iijrahfgs go@

n in Table 6.37.

C

The last question, handling youth affairs.

i,

was rated as verveg as x =3.09 as

%ble 6.37: Broadcasters’ rating of al-Hijrah social programs

=
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] Poor 0% 0% 1.4% 0% 2.9%
2 Fair 18.6% 20% 28.6% | 22.9% | 14.3%
g Good 529% | 557% | 557% | 60% | 58.6%
4 [ Pretty Good | 243% | 17.1% | 12.9% | 143% | 20%
5 | Excellent 43% 7.1% 1.4% 2.9% 3
Total 100% 100% | 100% | 100% 0

Fifth. three questions were allocated for advertisements and songs. Tlﬂ*stions were

about benefits of advertisements. benefits of songs and whether Isaq'g;ongs broadcast

on the channel strengthen belief in Allah (SWT). Measures Y!\tral tendencies of

advertisements and songs were computed and the avera es reséi'?y were X =

2.87. X = 3.16 and x = 3.33. The first mean demonstrates@igt the behefit f‘ad'@.semem
A
strave t

was rated as good. The second and third means der hafthe eﬁ@'f songs and
strengthening belief in Allah (SWT) were rated 3:

o,
od¥igu %‘ 2 clarifies al-

I
) . . ) WA
Hijrah broadcasters’ rating of advertisement N as. O
VVVVV ‘\\? z‘k
—y 'S |
“ 4@ |

Jslamic songs broadcast on the
channel strengthen belief in Allah

R M Excellemt %
P M Pretty Good %
Benefits of& v B W, §ssl7 EGood % 1
c’) ‘ B Fair % '
6 “ B Poor %
Benefits o@i ements : 50

: 0 10 20 30 40 50 60

Figure 6.12: Broadcasters’ rating of al-Hijrah advertisements and songs
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Finally. Drama segment is only a single question. The question was whether drama

programs broadcast on the screen comply with Islamic rules. Even drama programs. as

entral

discussed earlier. portray scenes that are not compliant with Islamic law;

tendency rates drama as pretty good x = 3.19. The rate was 55.7% goodc% Yo pretty

good. 13.7% fair. 5.7% excellent and 0% poor. This contradiction lezﬁ* the need of
figh studies that clarifies hudud of haram and halal for all requiren%ntgf drama such as

women’s bodies and representing prophets and their compani nsY'

6.3.5 Audience \d‘
r

\
Similar to al-Resalah. al-Hijrah broadcasters’ perce aud1 ncg@’s ‘an@zed from
Yv
ogra

1%’ to audience.

peragption of television

two main perspectives: impact of al-Resalah and

Three questions were allocated to detemm&&j ad

impact as shown in Table 6.22. The first guestion as aYo

programs that has considerable in p%audﬂ:nce X Qsaces made available for

respondents including “other™ in oet tq co th 1swers The result of central
s . N

tendencies of this question is clarticy) in F]{ > &,

ﬁggenre(s) of television

10 : : § 3.9 24

30‘

Prama % Two-Way Game Show  One-Way News % Others %
Talk % % Talk %

Figure 6.13: Impact of television programs
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Based on the above figure, broadcasters are aware of the impact of drama programs. This

result reconfirms the need for Islamic production houses due to the rarity of Islamic

drama. T

The other two questions were five-point Likert scale that began with stro 1))3‘ gree and

ended with strongly disagree. The two questions focused on the positiv?ﬂact of Islamic

Mah broadcasters

television programs in general. The second question asked i

m Strongly Agree %

30 W Agree %

20 - & Neutral % |

10 4 g B Disagree % ]
. l A ® Strongly Disagree % |

Impact of Islg\

television pro

&
N

Figure 6.1@1pact of al-Hijrah

Even thot dcasters place a neutral attitude: they tend to agree on the impact of

Islamic telc™®€on programs because the means are close to agreement. The question to be

asked what is the level of impact? Therefore, broadcasters were asked to rate the impact
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of al-Hijrah in their opinion. The question suggested that al-Hijrah has excellent impact
on its audience. Al-Hijrah broadcasters placed neutral attitude toward the excellence of
al-Hijrah’s impact as X = 2.19. The real impact of television can be determined Tme

actual change among audience. However. since al-Hijrah is a new channj, much

tangible impact on actual life takes place. .\

In addition. adequacy of programs to audience is analyzed. Three lecale questions

were asked as shown in Table 6.23. The questions were about c g K nci of programs to

audience. convincing audience of the delivered messages an adgasti {erqational
L2,
programs. Measures ot central tendency were compute dl-Hijrgh #§0a cgb?rs rated

the three questions as pretty good. The means for the tRe qu N resp Qf\*’el)’ are X =

3.16. x= 3.17 and x= 3.21. Figure 6.15 I\E%Nal- wLah ro%asters’ rating of

audience.
é’ NS

\0
Convincing audience of the del&e& '

messages c)
&

-
7y

B Poor %

H Excellent %

4 571 ®Pretty Good %

M Good %

M Fair %

Convenience of pr to audience

E 0 10 20 30 40 50 60

Figure 6.15: Broadcasters’ rating of al-Hijrah’s audience




277

Throughout the whole questionnaire. it is noticeable that the majority of al-Hijrah
broadcasters share similar perception of Islamic television because the majority of

respondents share similar age and similar vears of experience. It also can be mfw‘n

al-Hijrah broadcasters are satisfied with current Islamic television broadcast d they

are trying their best through serious endeavors to boom Islamic broadcasting. \

Y~

6.4 COMPARISION BETWEEN  AL-RESALAH v AL-HIJRAH

BROADCASTERS® PERCEPTION \d
Having analyzed the perception of both al-Resalah and al- separatel e’c@arison
of selected sections of the questionnaire is going 3 %' is &.tlon The

comparison includes demographic information, pt'lo . prpggashs a dlence

6.4.1 Demographic Information

\
The percentage of gender of alR@nd al-Hptah @ondents varies. Male

respondents in al- Resalah were (73.7 hile

the q.@ -Hijrah were (42.9%). The
female respondents of al- Resalah \\9( QJ ijrah’s were (57.1%) as shown

in Table 6.38. A significant &ence Qg Resalah and al-Hijrah respondents
is discovered. The m‘norh~

Hijrah’s.

h
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[ T Totat [ 100 T 100% |

No significant difference in the religion of the respondents is detected as all respondents

of both al-Resalah and al-Hijrah are Muslims. Religion is a primary issue se

diffusing the message of Islam should be conducted by Muslims who unds@lslam,

apply its teachings to themselves and are sincere and competent in teaching®t. A minor
similarity of the level of education among al-Resalah and al-Hijmg bg®adcasters was

detected as shown in Figure 6.16.

90
80
70

60
50
40

30
20
10

iplo ‘a‘l Qh School  Less thatn
High School
SN ‘(‘)Q

NS
& | <>
Figure: 6.16:& ala Hijlé.‘fespondems' education
1)

Significantly the aver &Ferienl: p ofi-Resalah’s broadcasters is longer than al-

i
: _—
Hijrah’s. The a\'e@e 10d of al-Resala@ﬁ.nine to ten years x = 9.26. and al-Hijrah’s is

N, N
three to four )‘6%.\ 3.67.

6.4.2 P \j

The dissemination of Islam in television contained seven questions. They were about the

level of disseminating Islam in a modern style, presenting true and loveable Islam,



teaching wisdom. offering Islamic education. specifying slots for religious events,
applying Islamic distinctive features to all programs and presenting issues that have

priority for the time being. The p value for all questions of dissemination am

demonstrated no significant difference between al-Resalah and al-HijralJ! @asters’

perception of disseminating Islam in television as shown in Table 6.39.

Table 6.39: Comparing the dissemination of Islam between al-@and al-Hijrah

No. Item : Sig. [2-tajled)
1 The level of disseminating Islam in a modern sty )
2 | Presenting true and loveable Islam \ , ?060.:@
3 | Teaching wisdom < I
4 | Offering Islamic education d 247
5 | Specifying slots for religious events i \‘\ }533
6 | Applying Islamic distinctive features W m ¢, M67
|7 Presenting issues that have priority ime bei O\ 369
\ A
A
# S
6.4.3 Programs Q

Y/

As mentioned earlier. six questions W oca

o
QY . »
ed fay the p@uctlon of Islamic television

(
programs. They were about the:neai fK c}@ction houses, importance of
academic research. ﬁlterin&}ess@ pr@ms, attractiveness of programs,

o
usefulness of programs 3@0 nte n hcéjme-produced programs. The differences
\

in production of lsl% levigi Jggrané\are not statistically significant except the

Y-
need of Islamic tion houses an % usefulness of the programs as p = .037 and

048 respect%s shown in Table 6.40. Al-Hijrah broadcasters expressed neutral

4

attitude #agardtthe importance of Islamic production houses. while al-Resalah’s agreed

on the importance. Concerning the usefulness of programs, al-Resalah’s broadcasters
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rated the usefulness of their programs as excellent, while al-Hijrah’s rate was pretty good.

The other questions were rated equally.

and al-Hijrah

No. ~ Item

1 | The need for Islamic production houses

2 | Importance of academic research

3 | Filtering process of programs

4 | Attractiveness of programs

5 | Usefulness of programs .

| o
6 | Importance of in house-produced programs ,] 0 | &
|
s P
Moreover. fman and Drama segments were se]ec?ﬁom\ﬂ& estl%hyalre to be
compared between al-Resalah and al Hnrah l en ;\ sedko{ strengthening
belief of audience in Allah (SWT), connecti cre 1tl~T Q\eator and reminding
audience of the afterlife. Even thouszh t reme of dOnn \ ¢ creatures with their
' ’~o
Creator is minor, a significant statls fe twe l Resalah and al-Hijrah is
' 0

discovered as shown in Table 6.4% ‘_ ‘Q

Table 6.41: Compar@lm
| )

nt @leen al-Resalah and al-Hijrah

No: e I LG | __Sig. (2-tailed)
1 ' ef fudj nJel Alah (SWT) 625
9 tures wigh tlfeirL Qeator 040
3 udience of the af@‘ffe 613

Similarly. a %ant difference regarding drama segment of al-Resalah and al-Hijrah

broadca rception is detected as p = .015. Al-Hijrah broadcasters rated their drama

programs as pretty good, while al-Resalah’s rated as good.
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6.4.4 Audience

Three questions were allocated to determine the broadcasters’ perception of television
impact. The first question asked about the genre(s) of television programs has
considerable impact on audience, and six choices made available for@.ndems

including “other’ in order not to confine the answers. Broadcasters of botf&esalah and

al-Hijrah chose drama as the genre of programs that has the most co{d’xble impact on

audience as shown in Table 6.42. Yv

Table 6.42: Comparison between al-Hijrah and al-Resalah con i ef e'te vision
&
s
No. Item .
1 | Drama ‘¢
2 | Two-way talk
3 | Game show
4 | One-way talk
5 | News
6 | others

general. and the third asked I Sala.K Fr@ah broadcasters consider their

channels excellent. A smm 1f

The second question was about he?ﬁv , of I@'mc television programs in
a
f

n th ore for positive impact of Islamic
television programs Ww as%cled as iSf)However no significant difference is
\
scored regarding the nced ,cha s as shown in Table 6.43.
\w
Ky 9

Table 6.¢ Nmpanson of television impact between al-Resalah and al-Hijrah

‘Ttem | Sig. (2-tailed)
‘l? sitive lmpact of Islamic televmon programs 035
Excellence of al-Resalah and al-Hijrah 230

8]
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6.5 SUMMARY

In short. even though al-Resalah and al-Hijrah are different in broadcaster’s age, number
of broadcasters. programs. financial capital and the channel itself. as al-Resalah ivplay-

out station and al-Hijrah is a digital station, no significant difference in the @asters'

perception of both channels is detected. Even though al-Hijrah tends to esave*traditional

programs. the rate of al-Resalah’s broadcasters for their prograrr%;'gher than al-

Hijrah's despite the fact that most of al-Resalah’s programs ar ales. Environment,
% Wctors that
N

experience and more importantly understanding of Isla
1O

determine the broadcasters’ perception of Islamic broad%
7

“"
NGRS
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