CHAPTER V

CONCLUSION, IMPLICATION, AND RECOMMENDtg

51 Introduction \}

Al-Quran and Hadith are guides and are also guideline@aniiasavay of life

for every Muslim. Many studies have elaborated the hook of Allah'SW T.and the ah
ry y J st

iy e,
of Prophet Muhammad 3£ to make the best of it from' various 'aﬂ'é}es. The

4 b &

interpretation of the al-Qur'an and Hadith needsi be d \@Q lly Ct(l\néticulously
in addition to requiring specific methods %Ness Q‘éas n research sources such
as Ilm tafsir, Asbab An-Nuzul, Ulumulmh and, certai nfg 7Tt is indeed proved

to be the truth without any do:éaath% g%bs 1s s@géd widely through the
\ &

T

z N
However, the use of.the bii{ ¢ E&J@uran depends on the user. It can be

used as an argum@ve Js an agcusati ‘f%ts spread on the medium of da’wah on

N
social media csoxds be?}'ﬂgéi’ére it is the responsibility of scholars and

y jof $\ -Quran and Hadith from being misused or

academics%nrd th pur"
distm%&esponsib pa

preaching method.

p=s 59

—

flies. X
)
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% In this chapter, the researcher summarizes the writing on the findings through

0 research debate based on the research questions and objectives in summary. The

impact of the study and recommendations are also highlighted in this section.
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5.2 Summary of The Study

This qualitative study explores current issues through Uses and Gratiﬁ@eory
regarding the audience's use of the al-Quran and Hadith in YouTube ising. The
researcher raised socio-psychology as a research method approachifeferring to the
research questions and objectives through interviews and libraimm.

Interviews were conducted on 2 selected expertstin the lwur’an and

[
Hadith knowledge as well as Media Managem@iews re arke@th an
i S% ar@?he study
icipa&e interview
takes place in English and Malay thr@w duratio 40@1 tes - 60 minutes
face to face. The conversation was @ed and \&%‘s 1 'ﬁ?edited and analysed.

agreement to set a different date, time and locati

and structured questions are prepared and W d

h I ademic w@, books, and videos are also
r

Bibliographic references s
used as evidence a uEents débate i.b’this study. The findings and
' $ &
recommendations&‘ged b(i \re cent%@n the expertise of participants, the
research question, the'objecti the t@és emerging from the data analysis.
‘\ i i C.)
QL) e
\
% Its ofit fouﬂ&}lat the use of al-Qur’an and Hadith in YouTube

adverti is on average in a\ that is directed towards the commercialization of

p , services and applications for charitable assistance that refer to the use of the
rophet’

s sunnah such as the benefits of honey, habatussauda (black cumin), alms of

orship, charity and others that related The study also found that the integration
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between business and preaching is the main factor in the use of the al-Quran and Hadith

in YouTube advertising. Y’

In addition, the study found that the use produced 2 results, na efits and
harm. The decision that has been set by the act and content code by govéfnment agencies
and ministries is an initial step to prevent wrongdoing for the SM safety and user

rights. But until now, the use of al-Quran and Hadith in mellts on YouTube

still exists. \d
Y

N
1S
This study was done on the basis of looki m% of p@.and cons
to identify the problems of the phenomenombef ﬁmﬁing ay t(@g;come it that

can be used by various parties in the e. O

5.3 Summary of Methodo q
N RN
X s
n throu

This study uses a rese h the usé o&veral qualitative techniques such
F &
as content analysis wtervif \)&ta col%dn is done through literature such as

academic writh\b’%&, ne and Q‘I’éythrough interviews.
¢

!
(s ¢
\
Ek collge ‘3u1ts aéhwn organized according to the requirements of

the & argument to answ@ targeted research questions. The data is analysed to
oE’n ndings referring to the objectives of the study. The results of the Strength,
kness, Opportunities, Threat data analysis produced several recommendations for

Qs study.
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The data is evidence of a study and debate conducted through the uses and

gratification theory on the audience's perception of the use of the Qur'an and H?Hh

3
O
X

rgarcll found several
how cWion to use
[ ]

cason agre *e;\ﬁb}cause

ad% readj?ontrary,

n bBYel r th ves such as

“Penunggang Agama’. Moreover, the%a guideline
and that can lead to misinterpretatio%ﬂsus@s ,f{s% al-Quran and Hadith
\%ﬂ )
[ 4]

in YouTube advertisement ca as a @ reason and benefit for

da’wah also make a busine OX, but ou uth@ control its could lead to bad

YouTube-specific social media advertising.

5.4  Summary of Findings

From data collection, organized and through analysis,

answer and it was elaborated before this chapter, a part of4

al-Quran and Hadith in YouTube advertisement. The
of da’wah, which means the truth about al-Qur’

it is because of seem user being selfis

adv 4‘ér or user to refer

chapter. (0\ ‘ :' c.)(-’

5.5 ication J

C
e

Xn this study, there are several good and bad implications on industry, knowledge

G heory and formulated as following.
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5.5.1 Implications on Industry

T

Practically, the use of the Quran and Hadith in advertising a product on Yo has
appeal, in general it is one of the effective methods of persuadinAaudience,
especially among Muslims. In addition to increasing awareness an owledge, it is
able to contribute to the economic improvement of traders in the inddstry. In addition
to opening job opportunities in the field of advertising ba Yﬂl'gi')us education, it
also expands the market for related products. This kin dvantage™i gnly used
to becom ar‘ ()&%Yu.stry

rs" whi ses d?f:lculty in

ass r@ﬁYl; rules and

ge o@ﬁt, the regulation
of pricing of such products can cau est tra \%l

suffer losses. % o 9 &
N ¥ N
Broadcasting a@; ube l\at

misuse can cause @mls@ ngs gp{se as a result of cognition that leads
to the audience'%: tion! 'ad toc.:js(ﬂicting information and disputes among
the comm@ltin in ‘ch S. &h@gozremment, especially in Malaysia, has taken
notice 0% ue SIﬁnﬁ;) rictir&\s use, creating guidelines for the use of content,
con& '

de, to avoid any p@ity of bad things happening. It aims to protect the

by members, but it is also an opportunity for capitali

players, thus leading to the notion of "religi

the*@an and Hadith with distortion or

hts of users from any threat. In addition to Malaysian Communications and

imedia Commission, Advertising Standard Malaysia, Ministry of Home Affairs of
alaysia also produce a guide to the use of hadith for the purpose of any form of

broadcasting or publication.
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5.5.2 Implications on Knowledge

X
The study identified that the need for knowledge of the Qur'an and Hadit@cally
such as the reasons for the decline of the verses of the Qur'an, the claSNon of the
types of verses of the Qur'an, the dignity of the Hadith and the like is?y'necessary in
determining the direction of its use for the advertising broadc teN effect of its use
on YouTube can increase the audience's awareness of the aYr:e ')f mastering the
knowledge of the Quran and Hadith. However, if br astin control or

research will cause negative implications for th ience, | suc s’ d&ﬁt}ge to

understanding and knowledge that deviates fr ru t c It s gven worse

misrepresenting the product or its con as inten:

when the broadcast carries the meaning f he urp@ie 0 bV1ou®sd1rectlon by

_.q
¥

5.5.3 Implication on Theor)% 0 <8\.
N I ¥ -
This theory proves thE% Cedla based u‘s ess satisfaction and in line with

the understanding ledF audle It turns out that the use of the source

can help in per dingithe a especcajiy among Muslims from the point of view

However, biiE 0 th1s tud sée nd“Gratification Theory is challenged with the

\
hichfi e 0@ Quran and Hadith as a dependent variable in

Y'

advertlsmg or dehve% so needs more specific explanation, deep and not

researc

J;E e basis of relaxing or satisfaction. Moreover, the use when primary data as al-

n is published cannot give an impression of understanding among users because it
equires in-depth knowledge and explanation of its use. The effect of this research, by

using this theory without the support of other theories can result in the tendency for
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advertisers to make mistakes because they prioritize Usage and Gratification Theory
without observing the sensitivity of knowledge or belief. In fact, the study met
the weaknesses of the theory need to be detailed from the point of view of’ iasage
and not only based on audience satisfaction. A

The Strength, Weakness, Opportunities, Threat (SW( iTE analysis model can

improve the scrutiny of research data, current issues. Thi a Model is useful in

identifying the position of certain issues both from the peint of iewnagement,
'Y

is model th’s @r has

int% ada@t;lges and

disadvantages. It summarizes the current SW of the iss envir@lent as well as

side issues so as to be able to genwae recom atio@br further action.
However, the analysis of this model% able to \rﬂgt @nptions or the results

N\
of the proposed analysis or the %at wﬂl happen un&é-?t is only effective within

the analysis of the simationﬁxzth haT) ed or is cﬁtly happening.

5.6 Recomme ions
Q S
\ (J

!

¢

As Muslims @)uld fe:,j% {is E;?lings, especially in the sources of the Quran
<g. NS

and Ha% uran,Em‘ ith amé? a great medium of communication that must be

L

use its purity must be m{t@ned. Based on the study, several recommendations

aEmlighted to ensure that the use of al-Quran and Hadith, especially in YouTube
Tt

ising, is controlled and controlled, producing good benefits and reducing

business and marketing. The effect of using the a

described the position of the issue both fro

eaknesses.
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5.6.1 Practice and Industry

T

On the basis of the advertising industry, this study projects a prop@ the

development of policy or policy to determine the determination objective
direction, especially in the study issue. Ministers, government age&es and private
bodies need to agree in focusing efforts to control the issue of.ith the Quran and

Hadith in social media advertising before it causes negative'effect$or annoyance among

the community. ‘\d
2
NS

Information Management Integrati ch% ste@General

Management Information System - GMiS),ba omithe chin the Prophet

Muhammad #£& may be developed ac ing } certain costs. It \@3 to be developed

to identify the position of proposi%the truth~{rom, th p@t of view of facts or
N
Q

interpretation whether textual syi or audio férms azo ed in any social media
platform. With the existen: } syle , 1t will gr a@help internet users from any
distortion or misuse, e% in the“ ;g 1l re‘@'ous references.

<~

Guidelir@ld beﬁ%?&id sp@fally on the management and governance

Q

%

of ad conte % that use th lfan(a:? Hadith in general. Working papers need to

\/landatory bodies or organizations consisting of a collection of experts such as
G rts in communication affairs, media, internet technology, the Qur'an, hadith,
aqasid shari'a, academia and law need to be established to join and represent
government agencies related to issues in cooperation matters . Government agencies in
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question are such as Malaysian Communications and Multimedia Commission,
Advertising Standard Malaysia, Ministry of Home Affairs of Malaysia, Leglslat?!
\
(—J

This Joint Agency Body needs to function as an online t atchdog,
reviewer while determining verification especially in relation to applications for the use
of al-Quran and Hadith in advertising. Of course, manage em operation will
change based on the needs according to the current of Y

glcrl development.

Therefore, in addition to monitoring and controlling socialynedia tra party will

always take measures to improve and upgrade thec@and segurit S’Gl&“)

5.6.2 Knowledge

The study recommends to the hnela asso
7]
5 ]

campaign to strengthen unde

the Qur'an and Hadith ? n Fl medi i Iso increase knowledge about
ga ;;

soc
it in addition to creatin erationso ahi

tiofi, espec 1 1 1ays1a has directed students' curriculum

7‘/

Curre

{

towards t ect10 of sgience cts in order to utilize it in various situations.

4
e déve ent of s c1ﬁ mod¢ls and modules related to issues can be built to
5

e quality of the %‘ucatlon system, especially in the “Dini” integrated

Qlum or in any field of religious education based on the current level of education

01 technological development.
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5.6.3 Theory

This study is not perfect, qualitative and not definitive. This study%\d on

phenomenon of the use of al-Quran and Hadith in YouTube advertising*d on this

study, further studies can be made using the same or differenWy methods,

approaches and techniques. In addition, it can also be done on di nt variables, for
<.

example the subject of the study on other independent 1lch as websites,

broadcasts, banners, billboards etc. ‘\d
L ]

4
| &
This research mostly discussed and foc scenarig.within @eory and

Uses and Gratification lateSt m shows th@or‘cance of measurement info
;ate erc

uses information from ti(gn'ih’ perspective of audience. In the
' 4 $ &
digital era, algorit d artiﬁrl \ﬁt&l 1gen$a)ﬂ generate Uses and Gratification of
users analyticalKls enetate't boutc}g‘h separately and suggest the best interest
u

|

¢

for them. T %er lrd%eﬁples}?ed from a socio-psychological perspective
NS

toward izing’ an ‘né?ds, wants and expectations which it needs a

rese& NV
N "
QE The Strength, Weakness, Opportunities, Threat analysis model has been widely
]

ed in past studies. There is no doubt that its usability helps a lot in explaining various
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research subjects. However, further studies can also be used for the specialization of the

integrity of its use on data collection. Y‘

Advertisement in YouTube is a marketing method in new media&hl lacks

in research activity. Apart from understanding it from the context o?groadcasting

site, further research can be done on it such as the specializatior% ntegrity of the

advertising site, concept and maintenance etc. Y v

The subject of al-Quran and Hadith usage depends on the e}i!ﬂfat@"and

=)
purpose. This study refers more to its use t@omy ication i@buTube
M or Vaiidq}(/)ther fields

s. It ean"also be studied

advertising. Further studies can be carried out in R sam
of integrity to expand the use of knowle@ vari

in developing other efforts such as da'vmnm icati

Qur'an and Hadith in the same as oaelaﬁe% (’}
“« Q-

5.7 Conclusion % "bj‘-l §
Nl &

The perfection 0& lim@ base %the guidance of the Qur'an and the
N
Prophet's suneh\ﬁe t c%%la@%ﬁve been expanded and spread throughout

the world %ious forts by pr s scholars until the present day. Based on the
’ 4

al-Qu adith, v ou; knowlédge has been broken down and simplified for the

&

ge\alp lic to digest and urh'erstand. Muslim cognition towards it is developed with

p?ﬁ sion to embody the

4/
Y

of a sect-based belief system, and a belief system. Not only that, the awareness

Otoday's Islamic community is increasing so that they try to incorporate the al-Quran

and Hadith in their daily lives.
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Every good thing to be done as a Muslim requires true and valid knowledge.
Each science has its own manners and method of description. Only relying on t
reference without explanation and interpretation by scholars will cause Mu%\ give
different perceptions. Not to mention if the perception causes damage fusion to

the basic understanding. Without complete knowledge and understanding, a Muslim's

belief can be distorted. . V

Indeed, Islamic teachings stand on the results of ‘da’wah ffwmng from
[

weapons. The spread of news, entertainme

teachings alternate across multiple s@ia displa
whether they are disseminated in rm of Vl\,\gx k;%pographic, animated,
N\
L4

audio. Muslims should sprea through varieus &epts and themes in new
media. The use of al-Qur %ﬂadl uTu §dvertising can make a great
contribution in spreadi ttchings [ 0’

\“ &

Islam d(@ej ec @)r dtéﬁpment, but rejects any evil and damage.
¢

!
Islam prioritizes the contept o a£n

rtisi@sgwledge and
tfor@(svithout stopping,

fls

1=

oey?nd well-being. Any theory, business, effort

and techho that ¢a 'lized'.&)uld be understood and highlighted to fulfil the

\'E

nee society both now\(%’d in the future. By using Strength, Weakness,
%}Hities, Threat model data analysis, the researcher can balance the subject's
lems by understanding them from various points of view while being able to

I
roduce suggestions to overcome them.
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In addition to the main purpose of this study based on the objective of the study,
the secondary purpose of this writing is to ensure that the da'wah effort can c?!e
even in any form including advertising. The use of al-Quran and Hadith %\T ube
advertising needs to be done meticulously, thoroughly, well and try t id risks that
can have a negative impact and perception on the audience. Procedure?ﬁ governance
for the use of al-Quran and Hadith as a da’wah medium on soci Mespecially from
advertising point of view should be worked on and develo &0.

idlany problems of

misuse or deviation. Hopefully this writing will be a referéace by twchers and

be a support in the future. é | _\"}
P 4
N3
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