CHAPTER ONE

INTRODUCTION
This chapter presents the introduction, problem statement am@cscarch

objectives of the research. The significance and scope of the 1'esearcl$he research
methodology are presented as well. Vz
1.1 Introduction z l

In recent years, it has become important for a gri¥yggte M‘marketable
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skills and be able to showcase their marketability s ohave ggr m‘c@‘,?lhan the
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ing l@fwledgc and

ents[@ the universities.

'Kheeling up with these
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demands are the marketability ski pergb tl re being taught during
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Marketability rct’cKlo 1 \\Q ¢ lg‘éj\l candidate is for employment

consideration and wha{ > she Iy o asc'aébrospecli\'e hire (Bruce, 2015). It also

This 1s because the basic elements wht h assist

tertiary education (Robinson &
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refers to the ability & , graflugfe ofbr'@(}gg the gap between the job market and
3

education. Gra w ke pg #sa measurement of the effort of any university
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in human r& s development ]€e et al, 2012) as the graduates are the human

capita Swenerated from the university’s effort to increase manpower value for

mgrket. However, despite the fact that many graduates try to meet up with all

these requirements, they are still lacking to market themselves to prospective

employers.



o

Unemployment has been stated to be an issue that is related with the marketability of
graduates (Ahmad et al, 2014). One crucial reason is the wide communication gap
between the universities and employers which affect the graduates as they are not
aware of many employers’ requirements and so do not meet up \Wllcu
N
requirements (Singh & Singh, 2008; Tran, 2015). For example wsmn of
employment skills are required for graduates to have better chanccv; alketability.
Kee et al (2012) in their study determined that graduates nee equipped with

communication, innovation, teamwork, leadership, critical gobl m-solving skills

among others to assist in improving their marketability. the w ason is the

lack of co-operation between them to work tooell@ Iping gy e‘e&(@ market
themselves to increase their chances of geltingW( metc \%.]0) It 1s

suggested that the universities, graduates C%N 11 er 1QL{d stakeholders

such as government or educationz poh y T hoyld develop mutual

. | i -
understanding and collaborate to fac% radffate ngs et@ty (Tran, 2015).
As the internet has be%a , al egg method of disseminating
information to different kind%eople th

g\@le it has become an easy way
of helping graduates to }@s thloug thc ugedf portals. However, most of these

O

existing portals foc% e pneh 1} 1C"mts to search and apply for jobs
(Mansomval 20 klélyjs 11 1em in showcasing their marketability or

verifying p10 information amou’ th er things.

Thys herefore examined marketability problem of graduates and how it can
by proposing an integrated portal that will address the gap between
graduates, employers and their universities and assist graduates in marketing

themselves to prospective employers.



Problem Statement

In this thesis, the problem to be addressed is on how to facilitate graduate

marketability through the integration of features in a proposed integrated portal.

The need to improve graduate marketability has become very cruciajfas Wduates
need to be able to keep up with the changes in the different work e*ments, and
be able to show to the prospective employers that they @: skills and
requirements which they are looking for. As the employers kcvnging out the lists
of desirable characters they want in prospective employ, ar 1in@‘k for them

m e'a\:gng and
A

to know what requirements the employers want QSE Lo e ssit@l’n order to

(Hager et al, 2002; Wilton, 2012), the need for the grafyates to

aid in the marketability of graduates, it is lik®agisg"im

strong link between the universities, theirN tes and t pro@tive employers so

that information such as graduates’ p 105 an%e uir %nts by employers can
] “
be shared and verified. This comcs& he fac Ma&ﬂu’var (2011) reported that
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majority of the fresh gradua I nempLye ¢cadd the employers identified that
P B A . :
most do not have marketw S '1i s d m% industries. Gatabazi (2015) also

ersities and prospective employers

recommended the co@ion in

’ ’ % .

;711 es t&produce qualified graduates and enhance
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through upgradingg®yllc
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cf%?'addrcsscd the graduate marketability problem

their markctab!' Wis thesi

and sugge Now it can be faci%ted through the use of the proposed integrated

fe

portal



1.2 Research Objectives

This thesis proposed an integrated portal that may facilitate graduate marketability
and improve collaboration between employers, graduates and the universjties. The
objectives of this research are: \

e To identify the user requirements of all stakeholders e will be

incorporated into the integrated portal i
e To develop an integrated portal to facilitate graduate m@ﬁlity

e To evaluate if the portal satisfies its user require ; (d
L]

g
14 Significance of the Research ' _{'3

s i
The significance of the research was t(Wt lN{ uate%leed for an

integrated platform in the form of a web po a@ftate gh&ir marketability

@)

iclnas their resumes. The

N

rsities, employers and

Sﬁ)lders. Hence, the research

graduates by sharing verified inf%
focused on providing a wa%‘(cilita g }a@arketability by its integrated

features such as showcgfindf ”llddua s’ a ‘ements to employers, providing

N
graduates with cmpl@c! Jjol§ req elt&%ﬁ’ﬁfonnation, verification of graduates

though provision &Y"rcy ad at@tion letters by lecturers, improving the
A .
collaboration .bAgvecn the universi\;%igraduates and employers, thereby bringing

together ver nformation into an integrated portal.

1§53) cgpe of the Research
This study concentrates on identifying the user requirements of all

stakeholders of the integrated portal, develops an integrated portal that can be used to



facilitate marketability and evaluate the use of the integrated portal in facilitating

graduate marketability.

1.6 Research Methodology
In order to achieve the objectives of this research, a quantit%\‘larch
approach was used. This involves the use of two survey questio&s to obtain
information for identifying the user requirements of all stakeholde™of the proposed
g

integrated portal and to evaluate the portal after it haYﬁn developed and

implemented. The target populations for this research gredhe Wradudtes, ghe lecturers

and the employers. | '(,}Y.
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1.7 Thesis Organization Yv \ Y\'/

This research is divided into %hapters. ap Kone presents the

—X

introduction of the research, the proble temcnt\'es?ar Q%jectives, significance

: R A
of the research, scope of the resear reseagch npthodglpey.
2
N
'aluz reviefv or g‘a@ marketability problems, e-
s F &

@ lysgnd the existing portals which are
&

related to my work andeQeir™¥imitim
’ I Cﬂ)
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Chapter three fon’“ th(iunﬂl 0& used in this research and discusses the
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n

Chapter two presents the li

portfolio and its use, usemgequl

‘v’ T
approach used. NV
\“)

Chapter@usses the result of the user requirements surveys, data analysis of the

obtagged Ofea and the identification of the user requirements of all stakeholders.

Chapter five provides discussion on the integrated portal prototype design and

implementation.



Chapter six presents the results of the evaluation survey carried out and the analysis

and discussion of the result.

Finally, Chapter seven gives a summary of the thesis and research conclusion and

likewise presents a summary on the developed prototype ponalt&ture

recommendations.

1.8 Conclusion Vz

This chapter presents the background of the resear f&example the problem

of graduate marketability and its impact on inability of Bgguates to\g@jnployment.

S
The objectives of the research, significance of th@ch’ sfop, ﬂt@search,

research methodology and thesis organization are 1tcd~Q 3 Y\..»
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