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APPENDIX 2

Research Information and Consent Form for Respondents (Stam\R

MAKLUMAT KEPADA RESPONDEN

X~

TAJUK KAJIAN V

Kaji selidik kesan kesedaran kesihatan terha ngpmbilan susu
kambing di kalangan masyar al W

(3
(Effect of health consciousness on consw goat mil c?n‘f\uﬁtion
Y.

among multicultural aysia;\s
¥
Latarbelakang Kajian \l 3
Kajian ini adalah berdasarkan min ngkaji a p@pi dan kesedaran

masyarakat terhadap susu kar%g. S merupakan sumber
makanan yang amat berkhasi %) | all@ oleh setiap golongan
masyarakat kita. Kajian | ngat~dipegfuka Shtuk  memahami tahap
kesedaran dan seterusnya peweri yar, Malaysia terhadap susu
kambing sebagai langjah ke fara h@an yang lebih produktif dan
lebih sihat. éﬁ

4 s
N Nal(o
NI
Tujuan Kajian PN
J J \ : i ("(J
Kajian ini digalagkan jun engafiami tahap kesedaran dan penerimaan
masyarak% rhaflag susrkambing.

Kae Kajian
0

&a an melalui satu sesi soal-selidik dan diminta menjawab soalan-
S

yang diberi sebaik mungkin.
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Maklumat Rahsia

Kesemua maklumat yang diberi di dalam borang soal seligik \ni dan
keputusannya adalah rahsia. Sebarang keputusan akan diringk enjadi
keputusan bersama, bukan individu.

Hak Responden Vz

Kajian ini memerlukan penglibatan secara
responden. Anda mempunyai hak untuk membata
bila-bila masa sekiranya mereka tidak selesa

daripada semua
izipan mereka pada

ar\a%gkat kajian
rea y n\qﬁk diri.

ini. Tiada sebarang denda akan dikenakan kegada
é (NG
Yv
Ganjaran YS’

Kesemua maklumat yang diberikan
menguntungkan masyarakat MaIN

secara umumnya. c
o
Tugas Anda Sebagai Resp Aj
Anda cuma perlu n datang,mi QranQ> Kebenaran Bertulis untuk
menyatakan kesediaa% untuk.b j-jaéga a di dalam aktiviti kajian ini.
Borang kebenaran w r|Jl ngkaluSemasa kajian dijalankan. Sila
bertanya kepadagQKe ik Jekirghya @rangan lebih lanjut diperlukan.
| O
' 24 S
(—) s’
QO [ )¢

OIS
LIM LE NG
Univaqﬂ ains Islam Mal@%ia

S@m

kajian ini akan
tahap kesihatan
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Saya,

BORANG KEBENARAN BERTULIS

(No KP: \? )
Setuju/ Tidak setuju untuk menyertai kajian ini yang E&D(
m

Kaji selidik kesan kesedaran kesihatan terhadap pe

bTlan susu
kambing di kalangan masyarakat Malayg '

(Effect of health consciousness on consumer’s goqiM consumption

...........

among multicultural Malaygian
Saya telah membaca dan memahami isi @an !jia erdasarkan

maklumat yang diberikan. .

NJ
Saya faham bahawa kajian ini meliba@si sodl dil( be(?dasarkan
borang soalan kaji selidik. \’Y'
Saya faham bahawa semua makJu y eri %Sah rahsia dan
akan digunakan untuk tujuan wan aeg n Rgn elidik sahaja

Saya juga memahami b m sem{ah I yang diperolehi
mungkin akan digun@tukm penélisan tetapi maklumat
(]

e )

peribadi tidak akan dide n. &
¥ &
Saya juga faham bam arF it inigfjalankan untuk mengkaji
n

pengetahuan, sikap ma Ige an susu kambing.

al hak untuk menarik balik
a bila-bila masa, sekiranya saya

Saya faham badfla
penyertaan kebe
berasa tid |eSa
dan “adimé Tlg

S

=
5

/i/
=
4
=
o
&)
/\
874
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APPENDIX 3

Research Questionnaire for Stage 1 Instrument \q

BORANG SOAT SELIDIK No.sir

PROFIL SOSIODEMOGRAFI DAN SOSIOEKONONMI

1. Umur : T
20-24 V

25— 34
35— 44
45 — 54

55— 64

0000
<

65 dan ke atas

N
2. Jantina - VY' Q\Y

Lelaki

] \‘—)
Perempuan I:'

3. Bangsa:
Melayu

Cina

QE Lain-lain I:l (Sila nyatakan- )
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5. Tahap Pendidikan Tertingg: :

Tidak bersekolah

Sekolah rendah

Sekolah menengah

Kolej/Unmversit

6. Pendapatan bulanan 1s1 ramah:

Kurang daripada RM 2000

RM 2,000 — RM 3,999

RM 4,000 — RM 5,999

RM 6,000 — RM 7,999

RM 8,000 — RM 9,999

Lebih daripada RM 10,000

_ ) N
7. Pernahkah anda minum sus@ng‘? 4 Q‘?
" N Aj Ry
Tidak N
Jika ya, apakah seht amnﬁﬂ'm S ul k@g?
Sila nyatakan: .
\k 2y
Adakah anda a& minuln stsy kambyirgTagi?
Ya bal¥ ™\, {{.Q
Tidak 3 IC 5
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PENGUKURAN 1: TINGKAHLAKU PENGGUNA TERHADAP SUSU

KAMBING q
Sila bulatkan pada nombor vang sesuai. Anda hanva boleh memilih sa% setiap

spalan. 3

ATM1 Saya berasa pengambilan susu kambing adalah idea myb1jak.
Sangat | Tidak sefuju | Tidak past
tidak
sefuju
1 2 3
ATM?2 Saya berasa pengambilan susu kamb;
Sangat | Tidak setuju | Tidak
tidak
setuju
1 2

tidak

sefuju , [ N
1 ” L, 4 5
N )

ATM3 Saya suka kerap meifN 1Dsu ' N
% u é—"
Sangat | Tidak sefty Tida g ju | Sangat setuju
N 2
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PENGUKURAN 2: PENGARUH SOSIAL TERHADAP PENGANMBILAN SUSU

KAMBING T

Sila bulatkan pada nombor vane sesuai. Anda hanva boleh memilih sarcm? setiap

soalan.

SIM1 Saya sering bertanyakan pendapat orang lam dala ilih produk
alternatif susu kambing. q
Sangat Hampir Tidak Sangat
tidak sangat tidak | setuju setuju
setuju setuju
1 2 3 7
N3
SIM2 Sekiranya saya ingin menjadi seperta 7 mhc(?ti), saya
akan membeli produk susu kambi Ri‘_y'a.
Sangat Hampir Sangat
tidak sangat tida setuju
setuju setuju
1 2 7

SIM3 Adalah penting unr% ' 1 1k susu kambing yang

Hampir | Sangat
sangat sefuju
sefuju

setuj (
LN = 4 5 6 7
{0,
\ ¢ | O
SIM4 Un emagtikan a}{ (Iateli produk susu kambing yang betul, saya
emeghatia i@yang dibel1 dan digunakan oleh orang lain.

'3

1

amp¥ | Tidak | Tidak Setuyju | Hampir | Sangat
tidak sangdyldak | setuju | pasti sangat setuju
setuju seflju sefuju

Sangat

S
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SIMS

SIM6

SIM7

SIMS

Saya sering memahami orang lain dengan membel1 produk susu kambing
yang dibeli mereka.

Sangat Hampir Tidak | Tidak | Setuju
tidak sangat tidak | sefuju | pasti

setuju sefuju
1 2 3 + 5
Sekiranya saya kurang berpengetahuan tentang susu kambing,

saya akan bertanyakan kawan saya.

Sangat Hampir Tidak
tidak sangat tidak | setuju
setuju setuju

anp Sangat

5& e |wsetuju
sftuju *j'

C
' A 7

1 2 3

Y.

NV
Secara amnya saya akan me 1 pro@&uu kambing
yang saya rasa akan dapat dit ar
A~
Sangat N/ Hampir | Sangat
sangat setuju
setuju
6 7

Setuju | Hampir | Sangat
sangat setum
setuju

5 6 7
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SIM9

SIM10

SIM11

Saya sering mendapatkan maklumat berkenaan susu kambing d¥gpatia
kawan atau keluarga sebelum membuat pembelian. Q\

tidak sangat tidak | setuju | pasti setuju

Sangat Hampir Tidak | Tidak | Setuju H@angat
5

setuju setuju tuju
1 2 3 4 5 % ' 7

Sekiranya orang lain dapat melihat saya merfaamiq susy kambing, saya

Sangat Hampir Tidak | Tidak

akan membeli jenama yang mereka rasakan saj Vg be]‘.
tidak sangat tidak | setuju | pagN

AT o | Sg0cat
i Cetuu
setuju sefuju Fiu AV

1 2 3 3 6 X 7
~/

Saya merasal semangat
susu kambing yang sama

Hampir | Sangat
sangat setuju
sefuju

6 7
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PENGUKURAN 3: KEBERKESANAN KENDIRI TERHADAFP
PENGANMBILAN SUSU KAMBING T

Sila bulatkan pada nombor vang sesuai. Anda hanva boleh memilih san@setm‘p

soalan. &

SEM1 Saya selesa mencari produk susu kambing di keda1.

Sangat Hampir Tidak | Tidak | Setwy
tidak sangat tidak | sefuju | past

setuju setuju
1 2 3 - , 6 7
SEM?2 Saya rasa berupaya untuk membelikan produ 1 lﬁiai_
Sangat Tidak setuju Ti@ &
tidak Fg
setuju \)Y.
1
SEM3
Sangat Sangat
tidak sefuju
sefuju
1 7
SEMA4 Saya ras

lain.

)" Tidak pasti Setuju | Sangat setuju
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PENGUEKURAN 4: MINAT TERHADAP PENGANMBILAN SUSU KAMBING

Sila bulatkan pada nombor vang sesuai. Anda hanva boleh memilih satu 1

etiap

soalan.

CCM1

CCM2

CCM3

Saya bercadang untuk meminum susu kambing. A

Sangat Tidak setuju Tidak pasti
tidak
sefuju
1 2 3

fuju

Sangat setuju

¥'

Saya berniat untuk meminum lebih banyak su¥p kar bﬁw ®
NS

Saya bermat untuk nlemi.nhs

Sangat
tidak
setuju

4

Sangat Tidak setuju Sgtuy gxﬁif sefuju
tidak b &
setuju ‘,.\.’

1 NEE

1

Tida GD
S

Sangat setuju
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PENGUKURAN 5: KESEDARAN TERHADAP KESIHATAN

Sila bulatkan pada nombor vang sesuai. Anda hanva boleh memilih satu 11Rsetiap
soalan. ‘ :
CAl Saya mempunyai kesedaran yang tingg: terhadap kesihar&a.

Sangat Tidak setuju Tidak pasti Sefuy angat setuju

tidak
setuju V

1 2 3 ? 5
CA2 Secara amnya, saya memberi perhatian k erasas ln:ial saya
terhadap kesihatan ' .
Sangat Tidak setuju Tidak Sgtuju ?an@emju
tidak Y
setuju O
1 2 T N s
S
CA3 Saya sentiasa mengambiul ntang K®wsigg¥an qiq%
Sangat Tidak setuju 'Tid@ ' etvfu | Sangat setuju
tidak ‘ 1
setuju A 6
1 ? 3w QY 4 5
QY
CA4 Saya sedar

4- \ |

aan fiFikal F’l},.a }g@ang han

hdak sely 1 Ii‘ia‘?ﬁaati Setuju | Sangat setuju
NN O

el

g

WE 4 5

[

e nm@lg aktif dalam kesihatan yang baik.

: flﬁk 5‘&311 Tidak pasti Setuju | Sangat setuju
tidak =

setuju \V

1 oy 3 4 5
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APPENDIX 4

Research Information and Consent Form for Respondents (Stage (ﬂ 3)

0

o o 1IN

ISLx

LINIVERSITI SAINS M
RREGRTS) Y

. A
A
F MALA

Kaji selidik Peng . < < Amalan terhadap
Pengambilan c suambi ik asyarakat Malaysia
(Knowledge Mitude

2

£

m§Penyelidik: LIM LE@;O NG
versiti Sains Islam Mamsia

&092642
S
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MAKLUMAT KEPADA RESPONDEN

T
TAJUK KAJIAN @

Kaji selidik Pengetahuan, Tingkah laku dan Amalan terhada ambilan Susu
Kambing di kalangan Masyarakat Malaysia

(Knowledge, Attitude and Practice on Goat Milk Consum tMong Multicultural
Malaysians) V’

Latarbelakang Kajian

Kajian ini adalah berdasarkan minat pengkaji padafgersepi d e ran @Eyarakat
terhadap susu kambing.  Susu kambing mer sumb ama c?ang amat
berkhasiat dan patut diamalkan oleh setiap golong asyar kat kifa. Kag n ini sangat
diperlukan untuk memahami tahap kesedaran erimean masyarakat
Malaysia susu kambing sebagai langkah aw a h yang X produktif dan
lebih sihat. aJ\/ é

Tujuan Kajian
Kajian ini dijalankan untuk me I aha t u /\lngkah laku dan amalan

masyarakat Malaysia terhadap su
é‘
XI'} o
sell an diminta menjawab soalan-soalan

Kaedah Kajian YV
Sesi Soal-selidik h‘
mejalui }
§
(—,

- Anda akan
Maklumat Rah \ 'ol
Kesemua ma ang diberpdijdal orang soal selidik ini dan keputusannya adalah

yang dlber|K ngkfn.
rahsia. kepgrtdsa ;kan ngkaskan menjadi keputusan bersama, bukan
|nd|V|d

\
§

&
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N4

Hak Responden

Kajian ini memerlukan penglibatan secara sukarela daripada semua r, %en. Anda
mempunyai hak untuk membatalkan keizinan mereka pada bila-bi asa sekiranya
mereka tidak selesa di mana-mana peringkat kajian ini. Tiada QEbaran denda akan

dikenakan kepada mereka yang menarik diri.
rzlis ’Jntuk menyatakan

kesediaan anda untuk bekerjasama di dalam aktiviti int. Borang ebenaran ini,
perlu dipulangkan semasa kajian dijalankan. Sila berta epgta igik sekiranya

penerangan lebih lanjut diperlukan. N4
(NG
4 \’Y'

Nama Penyelidik: LIM LEE CHANG C}, W
Universiti Sains Islam Malaysia \

016-2092642 %% 0 A\T §
~

Tugas Anda Sebagai Responden
Anda cuma perlu menandatangani Borang Kebenara
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Saya, (No KP:

BORANG KEBENARAN BERTULIS :%\

Setuju/ Tidak setuju untuk menyertai kajian ini yang bertajuk

Kaji selidik Pengetahuan, Tingkah laku dan Ama a "eng bilan Susu
Kambing di kalangan Masyarakat Malaysia Vm

(Knowledge, Attitude and Practice on Goat Milk nsumptl n a rbg cultural
A

Malaysians)
s g
Y
Nan ber, Séza'rkan maklumat

sel @berdasarkan borang

1. Saya telah membaca dan memahami isi k dung

yang diberikan. by °‘
)

2. Saya faham bahawa kajian ini an ses
3. Saya faham bahawa semua Iuma’tﬁ%}%i rf\xdalah rahsia dan akan
digunakan untuk tujuan kajla egynaan gnyeli @sahaja

soalan kaji selidik.
4. Saya juga memahami sem a a @g diperolehi mungkin akan
digunakan untuk tujuan nudi p| lumat peribadi tidak akan

didedahkan.

5. Saya juga faham anya jian qd]'b‘nkan untuk mengkaji pengetahuan,
tingkah laku dan ama |ng

6. Saya faham m untuk menarik balik penyertaan dan
kebenaran |ranya saya berasa tidak selesa semasa
sebarang ji ij lnlgan ik dan tiada denda boleh dikenakan keatas
saya. %
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APPENDIX 5

Research Questionnaire for Stage 2 and 3 Instrument \q

BAHAGIAN A: PROFIT SOSIODEMOGEAFI DAN SO SIU%&. 11

1. Umnur:

20-24 VV

25-34

35— 44 Y' '

45 - 54 I \d‘ -

55 — 64 é | .i,}

65 dan ke atas Y. \" \’Y.

\&

2. Jantina: %V Q O<§¢

Lelaki 7 )A~A
. N'$
&

-1 ;’ \:J (Sila nyatakan:
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4 Agama:

Islam

Buddha \T
0
X

Hindu

Kristian

Lam-lain (S1la nyatakan’

5. Tahap Pendidikan Tertmggi: é , \d.
Tidak bersekolah ' ’ .§'
Sekolah rendah 2 Y-

V

Sekolah menengah Vz Q\ S"

KoleyUniversiti c W
\ ‘\
&
6. Pendapatan bulanan 1s1 il 4 C-J
Kurang daripa ) _DON A‘Q
9

EM 2,000 — _,9 ,v}|§
WEAS UG

>
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BAHAGIANB

Arahan:

(Instruction) %
Bagi setiap pemyataan benkut, sila bulatkan pada nombor van a1 dengan
pendapat anda. Anda hanya boleh memilih satu untuk setiap pernyataan.

nEenH

Contoh:

1 = 3
Sangat tidak setmju | Tidak setuju | Tidak pasti

(I) PENGETAHUAN TEERHADAP SUSLR

H
w
=
@
=
o
=
i
[41]
=3
E
o
=|
=%
[ =N
L
=8
=
3
g
wn
=
%]
=
53
B
'E.

=]
(¥ sl
=
W
=
&
[%]
B
=
B
i)
)
(3]
=3
=
=]
=
B
=
o
=
|-%]
f

)
[l
e
[
e
—
=%
B
=8
=3

i
w
o
[
g
B,
=3
oa
&
=S

e

Susu kambing dapat me
penghadaman.

5 Susu kambing meffigs
badan.
é ‘\\?l
l ¢

&
s
S

=3
]
=
o
=
b
e
B
=3
(=N
[
=)
E
<
1]
g
5]
e
o
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(I[) TINGKAH LAKU TERHADAP S5USTU KAMBING

=

Saya rasa pengambilan susu kambing adalah 1dea yang byak.

=]

Saya rasa pengambilan susu kambing adalah idea vang bagus.

el

Sava suka kerap meminum susu kambing.

(III) AMALAN MEMINUM SUSU KAMBIN

1. Pernahkan anda meminum susu kambing?
Ya ]

Tidak I:I !
Jika pemah. apakah sebabny 1’-‘@ Q‘ O

2. Berapa kerapkah anda mem

:r'

Minum hampir t,‘emp h e

Minum sekali% 1 gh_ ( 0
b 4 ’

Minum sekadgdalam $ éﬁo

Minum gekalNgalangSaly {Q

1 (O

’
Hﬂﬁr %un b . a{ d(l? sebulan

N
nugk ?a kafdalam setahun

ARy
&7 ¥
Am lain. Sila matak@

DDDDDDD
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3. Berapa banyak susu kambing vang anda biasa minum dalam setiag kal
hidangan? WT

Kurang dan satu cawan (lebih kurang 240ml) %\

Satu hingga satu setengah cawan (lebih kurang Vz

240 — 355 ml)
Lebih dari satu setengah cawan (lebih dar 355 i '
ml)

Rasa sedap \ Y.
Rasa pekat %@ “‘ 3
Manis \ ‘\O

Tidak suka bau susu kambi % e T C};S

Rasa pelik \ , éQ%

Tidak ingat i
Lain-lain. Sila vataa 4 "@Zl
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lagi?

5. Adakah anda akan

meminum susu kambing

Sehab:

Sebab:

Tidak
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APPENDIX 6

Content Validity Assessment Form \R
Content Validity Assessment ‘x

Title: Effect of health consciousness on consumer’s goat milk consump®dn intention among

multicultural Malaysians V

Dear Experts, Y .

This questionnaire consists of 27 items in 5 constructs relat. atmil clonsu ption intention

based on the Theory of Planned Behaviour with health consci ss ag the tor. We hope to
m to the u

get your expert opinions on the degree of relevant of each as on%ta@g. Kindly
review based on the definition and relevant terminologies ided tofyo elrajéo scale is as
N

follow: 2
\ Y.
S

1 = the item is not relevant to the measured d
2 =the item is somewhat relevant to the
3 =the item is quite relevant to the me

4 = the item is highly relevant to thw
]

Operational Definitions %? (|} ,
Attitude: Aj AQI

In this study, attitude is to deterryi level of keli fof@milk in the health perspectives and
the tendency towards intenti@n to 8@nsume $at 1 0

Social Influence: % s ﬁ‘- (Q

The social influence ingthis stUdy, a o¥study @9 influence of information on goat milk

d
consumption intentior& tenrlency f the <rziéondents to conform to the expectations of

others.

N
Self-efficacy: \ 0 (_g.)
Self-efficacy re %‘ne reg§po s”co@ nce and behavioral intention towards goat milk
Qf N

consumption.
Consumpti teftion:& f 4 é

The items MythiS¥Construct aims to re the respondents plan to consume goat milk as part of
their ea its. ANe

HealtiyC iousness:
Th%consciousness items in this study are closely related to nutrition are focusing to assess
-heakth awareness, personal responsibility, or health motivation of the respondents.
%«ilk:
LTand fresh goat milk or reconstituted goat milk from goat milk powder.
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Content Validity Assessment Form

Instruction: Please tick (v') on the scale where appropriate.

Construct 1: Attitude

@)

)

3)

Item 1

Item 2

Item 3

Construct 2: Social
Influence

@)

)

Item 1

Item 2

Item 3

Item 4

Item 5

Item 6

Item 7

Item 8

Item 9

Item 10

Item 11

Item 12

Construct
Efficacy

3)

(4)

Item 1

Item
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Construct 4: (1) ) (3) (4)

Consumption Intention
Item 1 \Yv

Item 2

Item 3

Construct 5: Health (1) 2 (3) 4)
Consciousness \I

Item 1

Item 2 '

Item 3 l
.’ Y-
Item 4 é ,’ ’ .&'3\‘
‘o7 <F

~

Comments:

Evaluated by, ' ‘é
S l §> S

ame and Si (J ate

(N ds g@ ” ; Y.é\ (Date)

Thank Qu gry uch for taking ti 0 complete this form. All evaluation and comments are

y
highlym ted. ~N

Yo icerely,

CHANG
us hD student
92642
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APPENDIX 7

Evaluation Form for Health Education Intervention Progran&i

Borang Penilaian Kaji selidik Pengetahuan, Tingkamﬁkgan
Amalan terhadap Susu Kambing di kalangan maiiara at

Malaysia
Borang penilaian ini bertujuan untuk menilai secara keseluruhan program irw Kempen
E)

Kesedaran Kebaikan Susu Kambing”. Segala maklum balas dan komen sulit dan
persendirian untuk tujuan kajian sahaja.

Sila pilih jawapan yang paling bersesuaian dengan pendapat an
[1-Sangat tidak setuju, 2- Tidak Setuju, 3-Tidak pasti, 4-Setuju, a angat u}d\d
kS

* Required Y'
{\ |5
1. Alamat e-mail * .' \)Y.

2. 1. Kempen (web-based) merupakan st%er
“ &
() 1-Sangat tidak setuju \ A
. ) 2-Tidak setuju T , é\

2
) 3-Tidak pasti % 2 i:l‘?
) 4-Setuju
) 5-Sangat guju ® 0

Sangat tidak setuju \C:)V

\2 - Tidak setuju
% 3 - Tidak pasti

Y ) 4-Setuju
s

- Sangat setuju
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4.

=1

6.

3. Aktiviti-aktiviti yang dijalankan semasa kempen adalah bersesuaian. *

Mark only one oval.

1 - Sangat tidak setuju

| 2 - Tidak setuju

| 3 - Tidak pasti

4 - Setuju

! 5 - Sangat setuju

4. Termpoh berkempen selama lapan minggu adalah be n. (d
®

Mark only one oval.

5. Saya lebih berkesedaran ten

11 - Sangat tidak setuju

Z - Tidak setuju

1 3 - Tidak pasti
;4 - Setuju

| 5-Sangat setuju

Mark only one oval.

Y
niy one oval.

1 1-Sangat tidak sef@ju
2 - Tidak setuju

'} 3 - Tidak pastj \
1 4 - Setuju

S,

.?

4

mbah suka terhadags

1 - Sangat tidak setuju

| 2 - Tidak setuju

3 - Tidak pasti

4 Setuju

5 - Sangat setuju

S

u kambing setelah menyertai kempenini. *
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kambing.

ng untuk saya mencuba rasa susu

ini menyediakan pelua

8. 7. Kempen

rk on

] =]
= R -
c 2 E
s 2 2 9 @

_____
11111
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APPENDIX 8

Lists of Giant Hypermarkets and Supermarkets in Malaysia (as of Ja@l&

PERLIS (1) A

**Giant Superstore Kangar
PT 4819, Taman Putra Utama, Jalan Raja Syed Alwi Kangar Per%

KEDAH (3) Y'
Giant Hypermarket Alor Setar '

Lot 273 & Lot 3569, Jalan Langgar, Mukim Alor Malaf} ah KogSe lor Setar

Kedah . \Y'
1O
**Giant Hypermarket Sungai Petani r Y'
N

Jalan Lencongan Barat Sungai Petani Kedah Yv \ v

**Giant Superstore Kulim CV Q‘
Kulim Landmark Central Shopping CeN -1A-1, JaI@LC Satu (1) Kulim

Kedah

XY )4
PULAU PINANG (4) éo “A?é‘,}

**Giant Hypermarket Bayan B
No 78, Jalan Tengah, Bayan an

S
**Giant Hypermarket Pri i F 4 P 4 &
Lot 3053, Jalan Prai Ul&{l Prai M O
Giant Supermark N%
Ground Floor, P% laz
Giant Supe%trl'

e, ALL S€ason Place, 6J-1-1 & 6J-1-2, Lebuhraya Thean Teik Ayer
Itam P \C"

31, Jalan Perusahaan 3, Kawasan Perindustrian Kamunting 3, Kamunting Raya,
Kamunting Taiping Perak

PE%4
@ Hypermarket Taiping
t 438
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**Giant Hypermarket Teluk Intan
Lot No.F001, 1st Floor, Rapid Mall Seri Intan, Bandar Teluk Intan, Jalan Cha ng
Teluk Intan Perak

Giant Superstore Kampar . s )

PT 32060, Jalan Persekutuan Ipoh-Kampar, Kampar Perak

Giant Superstore Sunway City V:

No.2 Jalan SCI 2/2, Sunway City Ipoh Perak Y'

KELANTAN (2)
**Giant Kota Bharu Trade Centre
LG 14, Lower Ground Floor, Kota Bharu Trade Centigy Jalan Bu

Kelantan ‘é

Giant Superstore Tunjong
HS (D) 10170 PT 1310 Mukim Kota, Banda
Bharu Kota Bharu Kelantan

H.S(D) 6917, Lot PT 1485, Muki

Terengganu \
**Giant Superstore Gon R ,

Lot 22051, Jalan Semarak, im Kuafaypefu
**Giant Superstore & ' X
Lot 6000, Pusat %MJer h% ',‘Bes&gy'e

Giant Supers el \(J

Kijal Mall ima® Ba@Baru Kijal Kemaman Terengganu
NV

Pasar A: Mesra Mall \C"

Lot % AT2, Ground Floor, Mesra Mall, Kerteh Kemamn Terengganu
P G (1)

nt Superstore Kuantan
Lot 5197, Jalan Tanah Putih, Seksyen 124, Mukim, Kuala Kuantan Kuantan Pahang

TERENGGANU (5)
**Giant Hypermarket Kuala Terenggu
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KUALA LUMPUR (11)

*Giant Hypermarket Setapak
No.5 Jalan Kilang, Off Jalan Genting Kelang, Taman Danau Kota Setapak I&Izumpur

*Giant Supermarket Cheras )
Cheras Leisure Mall, Jalan Manis 2, Taman Segar Cheras Kuala Lumpur
*Giant Supermarket Desa Petaling M
Lot No. 1-02, Plaza Salak Park, No. 2 Jalan 1/125E, Taman D% ing Kuala Lumpur
Giant Supermarket Kepong Brem Mall '
Lot AT-G-20, Level G, Brem Mall, Jalan Kepong, Kepo uala U
o~
*Giant Supermarket Oug Plaza ’ _{'3

Lot G1, Ground Floor Plaza OUG, Taman OUG_Jal ega Judla mpu!zKuaIa
Lumpur T \ >
Yv

**Giant Supermarket Setiawangsa

C—? 1 X
Lot 16794 & 16795, Jalan Setiawangsa,w Setiawanggk, Mu Setapak Setapak
Kuala Lumpur \ &k

:' , A N,
**Giant Supermarket Sungai Wa% Y @
LB Floor, Sungai Wang Plaza, Itan ' uala&f‘ﬁnpur

Y-“'g""‘ S

Giant Superstore Pandan Ragi ( o
Lot L2/1, 2 & 59 Level 2 (Grgd FJO\% a irbelah Pandan Kapital, Persiaran
MPAJ, Off Jalan Pan tama, fa Indah la Lumpur

&
**Giant Superstogwan opn I O

Lot 11811, Jalan s, Tfman orﬂa@?(’:heras Kuala Lumpur

\
*Giant Su r ;Iu I(e f 4

Lot 13793% 1396, Jalan Chang ermata, Jalan Changkat Permata Wangsa Maju

Kualak N
\@gsar
NOJNg3-27, Lorong Ara Kiri Satu, Lucky Garden Bangsar Kuala Lumpur

>

= —
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SELANGOR (37)

*Giant Hypermarket Bandar Baru Ampang

Spectrum Shopping Mall, Jalan Wawasan 4/2, Bandar Baru Ampang, Amp&gangor
**Giant Hypermarket Bandar Kinrara s )

Lot 449 Jalan Bk 5A/1, Bandar Kinrara Puchong Selangor

*Giant Hypermarket Bangi y
Bangi Utama Shopping Complex, No. 1 Jalan Medan Bangi, E? aru Bangi, Off

Persiaran Kemajuan Seksyen 6 Bangi Selangor '

Giant Hypermarket Banting é

Lot 555 Persiaran Kota Seri Langat, Kota Seri Langai@Kuala’ Langjat Bgnt ngf Sﬂﬁhgor
< TPS

*Giant Hypermarket Batu Caves b 4 Y'

Lot 10243, Jalan Batu Cave, Bandar Selayang Gw o

*Giant Hypermarket Cheras

Kompleks Membeli Belah Giant CherasN?aya\Ch
Giant Hypermarket Jalan Kebun : , #A N
a% , Kla

Pt 128899 Jalan Kebun / KS7, T zn Bar}?;-‘biraja Klang Selangor

**Giant Hypermarket Kajangz-\ J %‘
No. 1 Jalan Kajang Mew man Kajan Mew@y ajang Selangor
$ F &

*Giant Hypermarkemmyai \ @)

No. 33, Jalan SS6/1%, el etaljRgyJaya Selangor

**Giant Hyperm@einin

No 3 Jalan ng Prinfa E3B/ ning Utama, Seksyen 33 Shah Alam Selangor
&

*Giant HyMgrnTrket Klang \,Y'

Lot 8 3192, Persiaran Bﬁt?Nilam, Bandar Bukit Tinggi, Pandamaran Klang

Sela

g.)-
=0
@D
=
QD
w
w
@
jab)
>
«Q
o
=

€] ypermarket Klang Sentral
Persiaran Klang Sentral 4, Taman Klang Sentral Bukit Raja Meru Klang Selangor
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**Giant Hypermarket Kota Damansara
No. 16 Jalan PJu 5/1, Kota Damansara , PJU 5 Petaling Jaya Selangor Y.

Giant Hypermarket Putra Heights %
No.3, Persiaran Putra Perdana Putra Heights Selangor " s
Giant Hypermarket Rawang Y'

No. 1 Jalan Bintang, Pusat Bandar Rawang Rawang Selangor V

*Giant Hypermarket Seri Kembangan q
Jalan Putra Permai, Bandar Putra Permai Seri Kembangan or '

**Giant Hypermarket Shah Alam Stadium N
Lot 2, Persiaran Sukan, Seksyen 13, Shah Alam, S 0 | _{9
4
R

Giant Hypermarket Subang Jaya \
Kompleks Membeli Belah Giant USJ 1, No. &Qer ranﬁub Perr@gu'bang Jaya
Selangor

*Giant Hypermarket The Mines \ AN
The Mines Shopping Fair, L1-33/4 , M*'I ngaBesi, Seri Kembangan

4,

Ny

Seri Kembangan Selangor “« Q-
A‘"
Giant Supermarket Amcorp 22, tGF Idck E@’mcorp Mall, 18, Persiaran Barat,
Off Jalan Timur, Petalingffla aling Jaya Iahg@
$ F &
*Giant Supermarkemg Poil]t NN @)
Lot 36, Ground Flodf, pan intgghoppi entre, Jalan Memanda 3, Ampang

Selangor 68000

S/

e
¢ 2 (’.)
**Giant Sup Bukig Angargba
Lot 560 (P R Jalad # U Taman Wangsa Ukay, Mukim Ulu Klang, Ulu

Kl Sel
ang Sela\go \C,V

%

L,

**Gi ermarket Kajang

or, Metro Plaza Complex, Jalan Tun Abdul Aziz Kajang Selangor

Supermarket Kelana Jaya
No. 2-8, SS 6/3, Pusat Bandar Kelana Jaya Petaling Jaya Selangor

Dy
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Giant Supermarket Paramount
No.2, Jalan 20/16, Taman Paramount Petaling Jaya Selangor

Giant Supermarket Petaling Jaya %\

No 19 Jalan Barat, Ground Floor, Wisma Thrifty Petaling Jaya Selang
Giant Supermarket Shah Alam S9
LGA Level 2, Shah Alam Mall 2, Jalan Tengku Ampuan, Zabed#QE9EY Section 9 Shah

Alam Selangor Y'

Giant Supermarket Summit USJ

LG 76A (1) - (3), The Submit, Subang USJ, Persiaran jipan Wg Jaya
Selangor

**Giant Superstore Cheras
Lot 38284, Jalan Cheras Utama 15, Taman Cherw

*Giant Superstore 101 Bandar Puteri

No 7, Jalan Puteri 1/1, Bandar Puteri Puwge
Giant Superstore Kuala Selangor E: , “hA

Lot 619 & 620, Mukim Kuala Se ®Daera

**Giant Superstore Prima Sa
rimgfSalij

Plot 8, Jalan Prima Sauja% aman Rri j
$ 3
Giant Superstore Puc ' \
No. 48-54, Jalan T C, SeRsyen am@
| 2 g O
*Giant Superstor h Algm
S18 Lot 1 Ja!&ng}) /D Jbe S)@é Shah Alam Selangor 40200 Shah Alam

Selangor
' \3-
&
**Gia store South City N
Lot L5 outh City Plaza, Persiaran Serdang Perdana, Taman Serdang Perdana

, Seri Kembangan

@ Superstore Sri Manja
No. 1 Jalan PJS 3/61, Taman Sri Manja, Batu 6 1/2, Jalan Kelang Lama Petaling Jaya
Selangor
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Giant Superstore Star Avenue
Unit L1-19, Level 1, Pusat Komersial Arena Bintang, No.3, Jalan Zuhal U5/1
U5 Shah Alam

syen

g

NEGERI SEMBILAN (8)
**Giant Hypermarket Senawang
Lot 1571, Jalan Senawang, Taman Komersial Senawang Seremban

%,

Sembilan

-4

Giant Supermarket Ampangan
Lot GF1- GF11, GF19 & GF20, Angsana Seremban, Jalan4gual®Pilah , Ampangan

Seremban Negeri Sembilan
\d.

Giant Supermarket Palm Mall

| &

Lot 17501-17502, Pekan Bukit Kepayang, Serem Sempil A
-' b §

**Giant Supermarket Terminal One oy

lan Lintang

’5'4

Terminal One Shopping Center, Lot LG1 L r und‘Flo No
Seremban Negeri Sembilan

Giant Superstore Kuala Pilah 1 &k
Jalan Melang Kuala Pilah Negeri S (_\).
53
&

**Giant Superstore Lukut A

Lot 12532, Jalan Dataran Seg dar atar egq@atu 3, Jalan Port Dickson Port
Dickson Negeri Sembilar% ? ( 0’
;

<</

**Giant Superstor
PT 6367, Jalan BB ilai @Negeri Sembilan

9

o l

Giant Superstore n ’ ")

No. 328, Ta ntan V}l egeri Sembilan
b 4

MELAK 4) Y'

**Gia market Cheng Mél:k’a

an TTC 9, Taman Teknology Cheng Melaka

ypermarket Melaka
Jalan BU 4, Taman Bachang Utama Malacca Melaka
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Giant Supermarket Klebang Melaka
NO. 2-3, Jalan Nirwana 2, Taman Nirwana, Batang Tiga Klebang Melaka \z

**Giant Supermarket Mahkota Parade . s )

LG Mahkota Parade, Lot. 487, Jalan Taman Bandar Hilir Melaka Melaka

JOHOR (14) z
**Giant Hypermarket Muar

Lot 6530 Jalan Rivera, Maharani Rivera, Mukim Kesang WO 0 Johor
**Giant Hypermarket Leisure Mall

Lot 1.01& B1.01, Pelangi Leisure Mall, Jalan Sera%T marjPelagui Joﬁ Y'

Giant Hypermarket Plentong
No.3 Jalan Masai Lama Mukim Plentong Masai W Y.

Giant Hypermarket Pulai Utama c?y
PTD 141042 (Part Of Lot 2896, 3054, BM man Pulagg/tam ukim Pulai Johor

Bahru ~\
A
NS

**Giant Hypermarket Southern C% “« Q-

Ground Floor Southern City, No n Surj ama&drla Johor Bahru Johor
~ S

Giant Hypermarket Tam g;t ari I

No.1, Jalan Bestari 7/2, Tama usq B kﬁ ohor

" kt&\ '
iant Hypermarke ol {Q

J
;.

Lot 54, Jalan Sk mp i Q
’ (J")
**Giant Sup Klu 3
No,38-43, , Taman Intan Kluang Johor
Glant rket Mersing

r, 145-148, Jalan Ismall Mersing Johor

** ot Supermarket Perling Mall
650, Ground Floor, Perling Mall, Jalan Persiaran Perling 1, Taman Perling Johor

Bahru Johor
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Giant Supermarket Pontian Commercial
Lot PTB 12933-12940, Pusat Perdangan Pontian Pontian Johor

**Giant Superstore Kulai 10l

Lot G06, Ground Floor, 101 Mall Bandar Putra Kulai Johor s )

Giant Superstore Sri Kluang
No. 1 Jalan 6, Taman Sri Kluang Kluang Johor

**Giant Superstore Ulu Tiram

UG-01 Upper Ground Floor (PTD 130264), Today's Mall 0 "ing , Batu 12 3/4
Ulu Tiram Johor W

L
Ng
SABAH (17) | &3
**Giant Hypermarket City Mall Y-

M-0O-77, CC015011266 Ground Floor City Mallw L
Sabah

**Giant Hypermarket Kolombong \J
No CL015484974, CL015484983 & @ 0154
Kolombong, Kota Kinabalu Sabah

**Giant Hypermarket One Born&

Unit No. G-200, Concourse Fwﬁ Bor':-)y;rmq@alan Sulaman Kota Kinabalu

Sabah ( 0’
$ F &
**Giant Hypermarke tan ' \ 0
No CL215012883, e, J Putagen, P n Railway, Putatan Kota Kinabalu
N N0 §
**Giant Hyperm%Taw u ¢
Cl 10546605@ 1/z,‘.J gﬁ’n Vun, Off Jalan Apas, Tawau Sabah

b 4
**Giant SRgerMarket Indah Perr;S&015445806, Taman Indah Permai, Jalan
Sepan% nggatal Kota Kin2eglu Sabah

b upermarket Kepayan
G Floor, Central Shopping Plaza, Jalan Banjaran, Kepayan Ridge, Kota Kinabalu
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Giant Supermarket Kingfisher
Lot 134-139, Block E, Plaza Kingfisher, Lorong Plaza Kingfisher 6, Kuala &% Kota
Kinabalu Sabah

Giant Supermarket Labuan ~

Ground Floor, Financial Park, Labuan Complex, Jalan Merdeka Wlla ersekutuan
Labuan Labuan

Giant Supermarket Likas Kosan i
Ground Floor, KOSAN Complex Likas, Mile 4, Tuaran Ro |'1aba Sabah
Giant Supermarket Putera Jaya

Lot 1-8, Ground Floor, Block C Taman Putera Jay 13, Jgla allar],ﬁ?hpok

Kota Kinabalu Sabah
V

Giant Supermarket Semporna z g
Lot 1 Wisma YCL, Semporna Seafront Ne Ia ast emporna Sabah

**Gjant Supermarket Wawasan \3 ~k
No.3-1-1, Wisma Sedco, Lot TL 01 , C‘? W ta Kinabalu Sabah

Q—
Giant Superstore Keningau
Bandar Baru Keningau, Jalan pln,Ke u S
I
Giant Superstore Megalong ’ '3 <Q
Lot 3, Ground Floor, E, I\@ allédggongon New Township, Phase 3
Penampang &

e

¢

Giant Superstore ' ")

No CLOZSOE 2 Mi b}n e t, Papar Kota Kinabalu Sabah

b 4
**Giant S re Sandakan \,Y'
Lot 3, M Bandar Utama, ®atu 6, Off Jalan Utara Sandakan

N
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SARAWAK (6)
**Giant Hypermarket Kota Padawan
No.148 Kota Padawan, Batu 10, Jalan Penrissen Kuching Sarawak

**Giant Hypermarket Miri

Lot 3244, Blok 11 Kuala Baram District Miri Sarawak Y'

GIANT HYPERMARKET PETRA JAYA
Lot No 5688 & 10166, Section No 65, District of Kuching wmand', Jalan Semariang
Kuching

**Giant Hypermarket Tabuan Jaya
No.1, Tabuan Tranquility Commerial Centre, Jala

Giant Supermarket Karamunsing V’

Lg Lot 70, Kompleks Karamunsing, Block CW

Giant Supermarket Miri \J

Ground Floor, Bintant Megamall MirSarawak :\1
E 0
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The Detailed Proportioning in Multistage Sampling for Stag

APPENDIX 9

4\Y'

Klang Valley Malaysian population by age 20 and above, and

A0

ic grou

ps, 2016

Malays

Chinese Indians

| Othets |

Population

Ethnic® population in Stat

W.P. Putrajaya

(43,300/2,597,100)*100

4

S

A\

Formula i = o,
Proportionate Sample e — e (100%) (PSS)
2,082,200 1,143,300 501,40 i 19,900 3,756,200 (76.7%)
(2,082,200/2,597,100)*100 '
Selangor
163 90 39 , I 293
471,600 501,700 0 ’ 950 ' @,'700 (22.4%)
-
W.P. KL (471,600/2,597,100)*100 : ‘P"’
37 39 IO\ 1 N 86
\ N Z
43,300 44,400 (0.9%)

6

Total population

2,597,100 (53.1%)

Predetermined sample
size (PSS)

(53.1% of 385)

Ny

Ny 29,400 (0.6%)

4,887,200 (100%)

(0.6% of 385)

2

From openEpi

385
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APPENDIX 10
Summary of Exploratory Factor Analysis for Stage 1 Instrun‘m\tq

Exploratory Factor Analysis (Components extracted and factor loadings), Stage 1 4

Components
KemCode 1 2 3 NS 5
Consumer Attitude (AT) ATI1 0.926 z
AT2 0.955 |

Social Influence (SI) SI1 49 Y'
o J ! -\"}
SI3 . Y'
SI4 :
SI 5 Y’U b

Self-efficacy (SE)

0.776
0.733
0.682
0.661
0.678

0.842
0.888
0.504

ce=T2241

KMO and Bartlett's Test
Kaisar-Meyer-Olkin Measuré of Sampling Adequacy BEE
0 E.‘|:1I-:-1TS‘ Tast of Approx. Chi-Square 10553 851
Sphenicity ot 325
_Slg. SFRER e oo
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Rotated Component Matrix”

1 ! L':-r'l'lli;lﬁlr'lli'l'ﬁ. ) i \T
AT1 926 ‘i’)
AT2 955
AT3 749 Y.
Si 749 \[
512 789
513 853 Y'l
S14 880
515 888 \d'\
sl6 886 é J 'Y_s.b
sI7 881 4
si8 898 T \ Y\"
519 911 V W 4\
S110 846 \c') O«
SI11 885 \1 AL
SE1 CO OA é.&
2 % “« Q&
:Eg \555 Aj éw
SE4 Y'.em, I§
i % \; ;(50 842
ci2 888
c13 IQ Q 4? 504
Hm%\ 5 "l e 778
HGa l & 733
"'ﬂ')-' 4\ 682
661

678

\Emactiun Method: Principal Componeant Analysis.
% Rotation Method: Varimayx with Kaiser Normalization,
0 a. Rotation converged in 6 iterations.
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APPENDIX 11

Total Variance Explained from Factor Analysis, Stage i@ument

Total Variance Explained, Factor Analyvsis Stage 1

Initial Eigenvalugs ation Sums of Squared Loadings

Componant Total % of Variance  Cumulative % Total % of Varianee | Cumulative %
1 10,035 38.598 38,598 10.035 ) B.664 33,323 33323
2 2964 11.400 49.998 2.964 ) 2.900 11.155 44 479
3 2416 §.294 59.292 2416 . 28 10.493 54.871
4 2.052 7.892 67,184 2.052 : 2.547 a.rer 64.768
5 1.315 5.058 72.241 1.3 : . 1.943 7473 72241
6 955 3.673 75914

7 845 3.250 79.164 %

8 779 2.995 82159 \

9 569 2572 84.731 Y'

10 530 2,039 86.770 co

11

508 1.955 aa.?\ |
443 1.706 4

—_
L&

—
Ly

e
£

412 1.583 ei‘.
a77 1.450 9.3

—_
(L]

4
337 1.297 Q/k_?ﬁr




APPENDIX 12

Construct Reliability for Stage 1 Instrument

Yv
Construct Reliability ‘@

Construct Ttem Factor Corrected Cronbach’s ach’s
Code loading item-total alpha if i alpha
correlation item
del
Consumer AT1 0026 0.844 0.868
Attitude (AT) AT?2 0035 0.837 . t '
AT3 0.749 0.620 '

Social Influence SI1 0.74¢%
(SI) SI2 0,790
SI3 0833
SI4 0890
SI3 0838
SIa 0896
SI7 0831

Self-efficacy
(SE)

Health % T j Py
Conciousness HC?2 0&

0.800 0.863
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The Detailed Proportioning in Multistage Sampling for Stagﬂ\i

APPENDIX 13

6,/6/2021 | Population Malaysia

OpenEpi Szmpls Size Caloulztor

Target Sample (a5 in Openkpi)

{Margin of

= 1%, Canfidant

anfident Level=95%].
=99%].

Malay
]

Ilalay Chinexe Inig
59.75% 30.07%
Morthern Region 2F55% 52
Pariis 3A3% 2
Kedah 31.01% 16
Pulau Finang 26.75% 14
Perak 384l% 20
100.00% 52
Italay Cha Indiian ;DLI' rs
12.76% W OWgs:
Central
Selangor

WP, Kuala Lumipur

WUP. Putrajaya

ese

FEEIN

103
East Coast
AR 55
N
I'iru:.u‘___\:i:r Others
12,1090 F90% | 027%
Sountem é‘ [ L]
Negeri Semibilan 1 i
el elaka - h 1 i} 71
st W14 a [
) 23 & 0 71
.
2 Chinese Indian Others
2011% | 0ATH 2.08%
14 [} i
Sabkah 26 7 0 0
Sarmeak 27 7 1] 1 (2]
WP, Labuan 1 L 0 L
54 14 ] i 69
251 142 23 2 335 335

Indian

T.REX

Ortheers

0.76%
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APPENDIX 14

Summary of Exploratory Factor Analysis for Stage 2 Instru

Exploratory Factor Analvsis (Components extracted and factor loadings), Stag

Ttem Component
Code

X

onent

Knowledge on Goat Milk health benefits Kl

Attitnde towards Goat Millk consumption Al
intention A2

Kaizer-Meyer-Ollzin Measure of Sampling Adequacy = (0.
Approx. Chi-Square = 1367870

DF =36

Sig. =0.000

Variance = §6.329 :V:

KMO and Bartlett's Test

Kaisar-Meyer-Olkin Measure of Sampling "-"Hfl-‘% = \T &
EET AT

Bartlait's Test of Approx. Chi-Squs ﬂ
36

Sphericity

i ]

946 \C}’
XU 402
%‘If 883
AM3 834

Extraction Method: Principal
Componant Analysis.
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APPENDIX 15 Y'

Total Variance Explained from Factor Analysis, Stage Ainarument

Total Variance Explained \

Initial Eigenvalues ' -g':nn Fums of Squared Loadings
Component Total % of Variance  Cumulative % al | W»"arian-:e Cumulative %

1 5.450 60.556 60.556 éﬁ.ﬁ ;:\ﬁﬁ% 60.556

2 2.320 25773 86.329 2.2 \’Y' 25.773 86.329

3 443 4.927 91.:@' NN 43'

4 231 2,561 3&5 1 ég
5 168 1.864 952 9°) A
: IS

140 1.559 e 24
7 100 1.106 \ 93%) "ﬁ'
8 088 973 Y' *.BL '§
g 061 .eac") \mpz;%

Extraction Method: Principal Compon Malyrs]s. > eu
N S
1 O

)
&
S
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APPENDIX 16

ATM1_B1

ATM2_B2

ATM3_B5

SEM1_B11

SEMZ_B12

SEM3_B14

SEM4_B15

4

/]

66.741

—

64379
—

50.828

Attitude

Social
Influence

29361
9346
85.192—
33155

Self Efficacy

Structural Model Direct Effects G}

0.087 (0.123)

0.125(0.037)

0.159 (0.001)

Intention

CCM1_B16
56.565
150.859 CCM2_B17
5197

CCM3_B18
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APPENDIX 17

Proposal for Health Education Intervention Programme i

2Karihome® X
The Star of All Natural Goatness V

-

' £ Xarihome*

T I of All PMistural Gostrwess

ONLINE - ) !@T

KERTAS CADANGAN KEMFCN f \,Y'i;.' .
KESEDARAN KEBAIKAN 3USU J
KAMBING

Satu kajian ke arah meni.._n tkan ner-aei ahuvan,
sikap dan amalan memin- - susu kamying

14 November 2020 - 9 Janua. * 2021

LIM LEE r.AANG
Pelajar, US.. "

016 2092 42
imlc7@hoo :o.uk

\ Supervisor:

=5 Professor Madya Dr. Dzulkhairi Mohd. Rani
.‘ Sadiaia Universiti Sains Islam Malaysia
Il drdzulkhairi@usim edu my
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INTRODUCTION 3 ,

UNIVERSITI SAINS ISLAM MATLAYSTA

“Universiti Sains Islam Malaysia (USIA) is an emerging Islamic university w is ity owned and
Junded by the Malaysian Government. Being the 12th Public Institution of Qi
spearhead Imowledge and be the global reference centre for Isiamic Science)

USIM is committed to be excellent in three tracks in terms gf its acads
The tracks are:

1. Islamic Studies, Quran, and Sunnah
2. Islamic Science, Technology and Engineering
3. Islamic Arts, Social Science and Humanities ’

- hittps v s in. edi my introduction

ORIENT EUROPHARMA (OEF)

Founded in 1952, Orient EnroPharma (
In the beginning, the Company was

multinational pharmaceutical con

in @H’;ﬂn Exchange in 2003,
bu now become a _full-scale,
ompany kot only nclude

trials, but has significantly
acEration to provide customers with

increased the Company's op
maore complete services. Q ;
tanding experts from New Zealand and

Taiwan, Kavihome § .rafh dew e He Afeoits in Asia-Pacific. Manufactured under

by m'ra.! s goat cow rrulas are imported in original packaging,
gquality stan :
milk formu

alsoc with Taiwan’s Ministry of Health and Welfare
r7a‘a m‘ £ . series is the leading brand among domestic goat
a.'o abf pmf ile

%;m,.
AQ’ \cr

pharmaceutical innovation, R

5
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GOAT'S MILK BENEFITS AWARENESS CAMPAIGN

1.0 Introduction Y
In times when we are threatened the risks of the Covid-19 pandemi-;w lthcare and
m

strong body immunity is increasingly important in our society. Goat's contains high
protein, calcipm and selentum. Selenium 1s essential to improye b stance to better
overall health. The practice of taking goat milk is not new but at goal’ s milk intake

among our society is still low. According to a study conducted by et alf2018), 50.4%
of the 462 respondents never tried goat's milk. The knowl awareneSg of nefits
of goat's milk are among the factors that are very important to easeffthe ¢ tion of
goat's milk. Thus, health campaigns that provide knowle and awarenggs on beneﬁt\

goat's milk should be held to improve practice and accepta goat's nilk. ’ .i')

2.0 Objectives

Y
This campaign is part of a research study at Uniyersiti §gins Isla al®sia on mwledga

attitnde and practice of drinking goat milk. i Mposﬁof thishcampaf@gis to provide
2t

and enhance the public's knowledge towa enefi milkg vhile providing
encouragement and support to try and 1 ractice of g g@l k.

A
N
This health education intervention us i as a gtrafecy to Q&ve its objectives. The
campaign will be held as a v 5 Hti¥n %mme using Internet and
smartphone. In accordance WiN ipantz ed to obtain knowledge on
health issues and informati all ia by cellphone as the currently
%&phones across the globe is

3y an essential part of present-day
ing health education intervention and

=

3.0 Activities during the campaign

t and better avenue to carry out surveys
ypants. Delivery of the health education
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The activities proposed are as follows:

Proposal

Online web-based Targeted Researcher's roles rihome®
(Using smartphone. Attributes
Participant will be
added into
WhatsApp/ Facehook
groups)

Week 1 To provide
Pre intervention knowledge
survey &
Brochure
dissemination

Week 2
Online webinar. To provide
Recordings and info knowledge
materials will be sent
to participants after
the webinar.

{mvide

’ rebinar of 45
min and 15
Q&A

Provide *free
samples as the
Winning prize.

Q&A session at the
end of webinar.

Participants will be

1 i il each day
required to share their sRare t@iews and
view in WhatsApp thri ing 1 theMmgMn from the
group for this week. a3 . rebinat™saf Whats App

t

u he week.

Week 3 &\ %

Video on gogf mil &ssemmate the video. To provide and
productio M /) share video, if
control 1 = Stimulate positive available.

feedbacks and discussion
among participants.

'

Q—
$
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Week 4
Animated video on
goat milk benefits.

To strengthen
knowledge

Create and share the video.

Week 5
Testimonial videos
from Karithome

To foster a positive

attitude towards
goat milk
consumption.

To enhance
positive social
influence on

Disseminate the video to
participants.

Invite participants
their experiences
(live/recorde
goat milk.

ToCovidc and

share video, if
ailable.

Cqurier the
mkma] packed

Zq
1

posters of goat milk
benefits

participants

towards goat milk

consumption. ,
Week 6 To enhance poster@ (] shareY'
Advertisements and knowledge nefitsto sh comswa

To increase the
intention to
consume goat

Week 7
Participants receive
free samples.

Post selfie with goat
milk and short
description of tasting
eXperience in
FB/WhatsApp group’

Participants with
likes in FB get
special prize.

To provige

sent

&
nt SIM and

i g their
ledle@ms where
prnzr‘i/ 4

C &]}evidence from
ipants with =50 likes
owing a screenshot of
ir FB page.

Disseminate the online
purchasing info to
participants.

To sponsor 3
prizes for
Winners.
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To provide access | To courler prizes to
to goat milk Winners.
availability.
Post-intervention
suIvey

4.0 Tarikh dan masa kempen: Akan ditetapkan bersama. (14 Now r20¥ 9 !E.IIUEI}’ 2021)

Penutup: M

Dengan ini, sava berharap pihak Karthome® dapat mejuan, safl un Ikl
mempertimbangkan cadangan kertas kerja mi. Saya akan vbungi pi e®

mengatur perbincangan lebih lanjut (sekiranva perlu)

kesedaran kebaikan susu kambing.

Kerjasama dari pthak Karthome® didahului dengan ucM
Disediakan oleh: CV

LIM LEE CHANG
(Pelajar, USIM) 016 2002642 \
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SUMMARY

Title of Intervention:
Intervention Strategies:

Purpose of the Intervention:

Population:

Setting:

Intervention Description:

session will be organized. Exhib
goat mille.

Community in Universiti Sains Islam Malay, 1pa.uts ) and Tunku
Abdul Rahman University College (80 parti
Education institutions, online web bas

' 9

Goat Mill: Benefits Awareness Campaign '

Campaigns and Promotions, Group Education

1. To improve knowledge of goat milk benefits amon
2. To increase consumption of goat milk among pa:uc:pan

ition and goat milk booth to

Group Education: Lecture on goat milk benefits. Testimonial v i, Yv

Theory: EAP theory

CEAF theory” is a health behavicr chamge theory, p

: EE which the

chamges of noman befvvior ave divided info the SV PrOCEsSEs” iti wiedee, the

generation of affitudes and the formation of behav

Evaluation:
Design: Pre-/post-test

QOutcomes:
+ Short Term Impact: Knowl
+ Long Term Impact: cons

References:
Goni, M. D, Has

Methods and Measures: Survey questions hnmﬂa C varl ejkm@e on goat milk, attitude,
9

intention and consumption of goat mi

N
mtents participants significantly increase.
eaAses.

Epﬁoﬂ of,:‘;‘mj]k i

.. Arifin W_ N, Baaba, A A Aliyu, A, &
Effective Means for Prevention of Respiratory
Public Health, 8(September), 1-11.

& ; Zhou, )., Wang, X Tuo, X Ma Y_ Fulmoka, T,

o, Z E {2020). Public health educah.cﬂ for parentz during the
soffrw:sﬁa:‘zom! Medicine, 8(10), 628-628.
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T
APPENDIX 18 ﬁ

Intervention Information Dissemination and Interactions Wﬁ"Participants

N

\/

G @448 ER W= x> w8617 [~ IS &)

< Goat Milk Campaign ¢

02 Goat . - Camr paign -4
\ *Karihome, R0O2, 05,R06 .07.. *

GoatMilk Campaign +
< FSiKarihome, R02, ROS, R06, RO7. {'

FS, Karihome, R02, R0S5, R06, RO7 L

14 November 2020

Good morning, everyone. Today
we shall kick-start our Goat Milk
Benefits Awareness Campaign
with brochure sharing.
Throughout this campaign, we're
grateful to have Karihome®
Orient EuroPharma (M) Sdn Bhd
as our campaign partner and
sponsor. i

For this weekend:

Week: 1

Activity: Informative brochure
sharing

Objective: To introduce the
benefits of goat milk

OE S Goat Milk

s 7o -
et Better Nutrition

@ == for Better Health

[ Goat Milk Nutrition (Gen...

2 pages * 1.2 MB - PDF

« S

Please hav a look at the

L e T oo Vol

\\I'llll|||l

6301691594

sna, S6000 KL
3s. Kuala Lumpur

ﬂ Receiver):

| A=rnad Farhan Dihaizad bin Ramli

60'9-8747510

No 5 Lorong PJ 4 Taman Pedah Jaya

| 27000 Jerantut Pahang
| | 27000 Jerantut, Pahang

| Date
15-12-2020

0.05 KG

z expe

[0

TML-PHG308

ai Perdana 412, Bandar

e meantirfe ti#ge, | oﬁh

tomwpa of ut%y
usropml

exp

ilk ice cream.
ird at first
ferent than the
am but | don't hate

R27 Bethany
Once,

| ate

because
That's interesting! Makes me
feel like having a goat milk ice
cream too €@ &S

ith goa . Good
Yad e i&nce, no
F.we wantto let us

t's different than the usua

4 am

R13 vy 12 December 2020

Thanks for this goat milk
campaign@ help me to gain
more knowledge and more

interested in goat milk, actually i
haven't try goat milk before and

I'm looking forward to try this @

Thank you ’ 12:23pm

R30 Kucn SS

A few years back, | have tried
a cup of goat milk and it had

a strong taste of goat in it&2)

and | have not drink goat milk
since then. From this campaign,
| learnt that there are a lot of
nutritious substance in goat milk
and will try to consume it if | feel
comfortable with the goat milk

taste. 12:38 pm

| also tried goat milk yogurt
before. It was unique and tasty.
Thank you for this campaign. I've

«

Message ) 0 Message o Message > O °
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& Posts

,.’:‘ yokechin_01

@QY

@ETD Liked by fatin.farhanaa and 57 others

erday, | received this Karihome
sample. ' Soexcited becausel
ormula. | tried fresh goat milk
y like it because it is too
fter | drink this milk formula, |
reamy.and the goaty smell is

yokechin_01 Yes

ol MY MAXIS &

thigw. g i
ng decified_t

itha ot sg c

5:09 PM

< \' Posts

.H ver, |'ve received
v?fle Karihome few days
i it@r . It surprisingly tastes
a& xture and it doesn’t give

@ 19%

EANTONG

t milk was the
Id me that |

&8 RO
(_. Goat Milk Campaign
FS, Karihome RO2)R 05, R06, RO7
12 December 2020
| also tried goat milk yogurt
before. It was unique and tasty.

Thank you for this campaign. I've
learnt more knowledge about

L4 @ milk.
O

S. Huge thank you to Goat Milk
Campaign for providing me an
amazing and lovely event*
Never try up goat milk before
simply because of the bias

on the weird smell and taste.
However, after watching for the
interesting video posted and a
series of activities, | have learnt
more about nutrition of goat
milk, and now can't wait to try

the goat milk sample@ Thank

you so much Ms Lim, Ms Celia
and the organizer, allow us to
have a opportunitues to learn
something new and useful to
our life through out this online

campaign @ €@ @

Q<

12:43 pm

12:54 om

> O

«
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