CHAPTER 6 \Y'

SUMMARY, CONCLUSIONS AND RECOMMENDﬁ@

6.1 INTRODUCTION

presents a discussion and summary of the hypotheses’ ollowe
contribution to theory, practice, and methodol% J
limitations of the current study and suggest@ﬂﬂur ?ese‘;\r . &
T
6.2 SUMMARY OF THE FINDINGN% A (‘
The three main objectives i Gfs}u p;\vrmg Eﬁhto the factors that may
influence the performance of K‘% unded, fir ir‘1‘ I& sia. The primary focus of
this study emphasizes the s tha

the firm us \ensure its performance. The
N
strategies proposed incltude: \,‘ b 40
@

* The fina mnagerllent ctices%
7 N

« Sociabnetworksaffiliatign. | @
J y S

. wdfundi ’
from fi and non-fifanéial pgzepectives.
AN =¥
inclusion of non-ﬂﬁ‘%cial performance indicators would complement the

tal metrics as a performance measure. The non-financial indicators (customer

Qformance) can communicate better information through "information-sharing™ to

accomplish a firm's strategic planning that cannot be explained by the conventional

—h
o
-

et
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financial measures (Dossi & Patelli, 2010). Especially during the uncertainty, it
helps lead to better firm performance analysis (Hoque, 2005). The non-fiwm
measures have been regarded as a separate measurement system use lity
enhancement attempts or strategic planning (McNair et al., 1990). ACCOFA‘O Cumby
and Conrod (2001), the limitations of the financial measurements immting firm
performance in a new economy demand the inclusion of non-finanelal measures. A
study by Fullerton and Wempe (2009) highlights those no 'Ri.al easures which

mediate the firm's strategy and financial performance. ‘\d
L

This current study was also conducted to in

intelligence on firm performance through the fi

ancial ement ractices,

fm?nu planni ‘gdd control.
Finally, the research model also shom@e a stron er @‘redlctlon Due to

the pandemic Covid-19, the quesﬂ@ye was d__rs_t\rrb%ed ,@\he assistance of the

lof a S|b|I|ty to the recipients

specifically, financial analysis and repo

=

equity platform providers as t a higher

of equity crowdfunding. Inﬁa}k dljr ing, the @opy questionnaires, Google
form was used with le tions ta obt n a{ response. The total number of
4
firms receiving fu f via eqL‘l W fund Iatforms was 77. Each of the firms
was pleaded to swe ' ree elrtop management team, including the
founder, BOD, di ctor, nd C O,tall (ﬁg have a say in financial matters. Only 101
N
respond t e analyzed ‘,101) owever, in assessing the performance, only firms
esta d three years and ab ere selected. Therefore, the final sample size was
S
9% ndents that met the criteria. The statistical tool used to analyze the data was
martPLS version 3.0. The outcomes of the data analysis for Model 1 (financial)

Qﬁld Model 2 (customer performance), and the results for mediation testing are
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summarised in Table 6.1. Subsections 6.3 and 6.4 go over the various findings for each

X
e

of the models in more detail.

Table 6.1: Summary for Hypotheses and Mediator Testi

Hvpoth Model 1 (H1 Model 2 (H
YPOtheses Significant f2 Mediator | Significant * Mediator
AlS
(H1a,H2a) X oNc;)1 v (+ve) B
FAR No
(H1b, H2b) X 0.00 X X
(H1g, H2g) '
FPC v -
(H1c, H2c) \ (+ve) M%dg;ate 0.466 — N
(H1h, H2h) ' 0.600 :
WCM
(H1d, H2d) X ON(;)O o) \‘,Z*
' <5 5
SN
No Small
(Hle, H2e) X 0.01 X\ 0.06 b‘\
PP N
(HLf, H2f) X oo &wa _"{
b N
R2 0.440 | RN
Q2 0.335 a 1043 [N
Q2 predict | Strong predictiv: r NG i ‘sfupe@ X - not supported

aj 'S
P o
WE THE DETERMINANTS OF

AC@S, SOCIAL NETWORKS, AND

O

FORM PROVIDERS ON THE

6.3 THE RE

FINANCIAL
EQUITY D

PERFO@E F N@%JFIRMS

A e
E\I’he findings are discussed in the following subsections 6.3.1 to 6.3.3.

.3.1 The Relationship between Financial Management Practices and Firm’s
Performance
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The first objective of this study was to investigate how the selected financial
management practices influence the ECF-funded firms’ performance. Fi
management involves coordinating the firm's financial resources, includi \ing,
directing, and controlling mechanisms (Gitman, 2007; Weston & BriAlQ%). It
deals with financial decisions and investment decisions (GitmanW). Thus, it
requires systems that can efficiently and effectively manage_the 's resources to
achieve the firm's goals (Chung & Chuang, 2009; Chung X;z 16).

The practices involve working capital management, financi rting and
L

ital structur rdarl&@:z;nt,
ai% tesvx@ﬁ 2016).

ofﬁTan' manaé%;t practices
being studied vary. Thus, this studwa on acco g i@?mation systems,

financial analysis and reporting, fi@%l planm\ngc
management. According to Wa% and ﬂ/leint' s(ZOlQ. e previous research on

FMP is not restricted to a p&c.u\"( pI e. Often, @micians think it essential to

practice, but to SMES% : Hov‘\‘
management practi ractis@ﬂ

the firm perforr% ito ). Thefindings of the current study had shown
mixed resul %t

&) ¢
.. L S | |
6.3. e relationship bet accounting information system (AIS) and firm
No formance

Q This study hypothesized that the accounting information system (H1a and H2a)
i

Il positively influence the firm’s financial performance. However, Model 1 did not

analysis, accounting information, investment apprais
financial management expertise, and financial

In financial management literature, the co

t@and working capital

%)
M-
S

support hypothesis 1a ($=0.063, T value=0.761, P value=0.447, BCI LL=-0.079 and
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BCI UL=0.240). In contrast, hypothesis 2a was supported in Model 2 (=0.200, T
value=2.672, P value=0.008, BCI LL=0.064 and BCI UL=0.363). Y.

The result in Model 1 is identical to the empirical study c@ by
Swarnapali and Rathnayaka (2016). They concluded that AIS did nﬁ%act firm
performance. However, in Model 2, AIS was found to be significant i uencing the
firm's performance. This is in line with the studies conducte bMil and Mat Zin
(2009), and Ismail and King (2014), in which AIS was fou dY;i\iely impact firm
performance. AlS was further found to be important for es and Si Yentures.
AIS assists the founder/ manager to curb issues such a lyzing,'pla (j b.lk@ting,
cash flow, and cost accounting. Hartono, Per , Farida h a%}zgugianto
(2019) and McMahon (2001) opine that w Id pt\ohfﬁci@g:d effective
reporting outcomes needed to facil@ analysis re@l‘ng of financial

statements accurately and timely. %this Iea\&gett ,;@cisions involving the
f S

firm’s financial standing. ‘% “« Q-
\ &
In short, AIS offers information [ e fog scruti g and controlling purposes,

especially in the fast-c i nviro'g Veﬁ?&h@ 2008). The effectiveness of the
n

firm's internal proceSses affects' ina '%Q.And customer performance (Hariyati

etal. . %
tI,2019)°} ‘ : c)o

4
Qe &
6.3.1.2 %r ations Pveen*ﬁ%ancial analysis and reporting (FAR) and firm
p

mance X~
N
N S

\Fhis study hypothesized that financial analysis and reporting (FAR) would
ositively influence firm performance (H1b and H2b). Conversely, the findings

vealed that hypotheses 1b and 2b were insignificant.

267



FAR may not directly contribute to the performance of the firm performance.
This impact is constant with the conclusion of previous researcher, Swarnapvld
Rathnayaka (2016). However, employment of FAR in the organizations en@w to
track their performance faster and to determine whether they are on th direction
or perhaps need to rectify any reported issues. Matuszyk and RymkiemOB) opine
that FAR enables the integration between financial and no -fWI data that the
management could use as an effective tool to interact with rg;o ders. They also

stress that as the technology develops, the presentation o R als dWFinancial

@

and accounting information are critical determina at signifi tli ffi}s in

governing the firms' activities (Randgy & Goe ’ m%

Lussi%gM).
: th@‘eparation of FAR

Van Auken, 2013), and measuring firm perw e (Hx‘

Furthermore, with the comput munting S

becomes faster, accurate, and reliabﬁ%rtono e \,2&9; ‘Iélahon, 2001; Rajaram
'}' y N
& O'Neille, 2009; Wolmarans %es, 15). Fhe firr@bility to provide quality

&
information regarding th 'mnesl positively,

luences external funding

opportunities (Sarapaivani Kotey, 2006). Uhfo@nately, the low financial literacy
’ 4 ¢ &
rate among the fou -managf \tm erstanding the importance of providing good

information on 4he 's fi I 'tand' <‘€'s the reason many small and medium
¢
enterprises f %ovid fir’:%lfep@ct's?thus affecting their performance (Halabi et
Q N
al., 201 ) o f é
Y'

& 3
A\ S
XThe relationship between financial planning and control (FPC) and firm
performance

6%.
Q This study hypothesized that financial planning and control would positively

impact firm performance (H1c and H2c). In the results, both Hlc and H2c were
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statistically significant. This is as revealed in Model 1, (=0.466, T value=3.813, P
value=0.000, BCI LL=0.201 and BCI UL=0.678), and in Model 2 (B=
value=3.836, P value=0.000, BCI LL=-0.492 and BCI UL=-0.158). %\
Model 1 has a strong positive statistical significance relati with the
financial performance measures. Meanwhile, the second model "ias a negative
relationship with the customer performance measure. Perh N is due to the
financial planning that fails to consider factors that %e se customers’

performance. It is probably due to the high concentration eir fi anormance

"X
measures that underestimated the non-financial@os in eval nQ K rm's
overall performance (Obeng et al., 2014). \f \Y

The findings of this current study i@(ﬁ aré™ip para ith previous
studies. Kraus et al. (2008) and Alha eH a al. (202 itt lanning is a tool
for monitoring and controlling ositive\m ct @* firm performance.

N
he r@venu

Documenting the planning in

of ﬂ(]i?c?m. Even new ventures

benefit from planning and Ming ining a slight increment in

their firm's achievem ulte, 2009). Mbre@r, planning has a very close

’ &
relationship with fi wvivalf \1‘{0 mar%(.bl/\cKenzie, 2017).
Troise éﬁfor

' pr@f/planning and the ability to portray

continuous I iti eﬁ o&;}a ization under the ECF context signals the
N

firm's seriousness indevelopi Irm and, importantly, in achieving its business

goaﬂﬁmaximizing its valu@C activities also limit the asymmetry of information

a x result, assist the investors and the potential funders in making an investment
&' ion. In this way, entrepreneurs could persuade a higher number of investors to
vest more financial resources. The investor will translate a company that lacks
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planning activities and proactive actions as a form of inactiveness (Lumpkin & Dess,

6.3.1.4 The relationship between working capital management ( and firm

financial performance Y_

This study hypothesized the WCM would positivelyWinfluence firm

1996).

performance (H1d and H2d). Model 1 did not support h esis Hid. In Model 2,

hypothesis H2d was supported ($=0.239, T value=21252, VMZS’ BCI

"X
LL=0.032 and BCI UL=0.417). ' .\c}
Working capital management facilitates ation &f rm, I@' positive

ce (@E}de, 2015;
reI@%he topic to the

statistical significance in influencing th\ir?s perfor

Swarnapali & Rathnayaka, 2016). t pavious studh

corporate firms, but Nobanee and m (20 \a&in t@\cycle of net trade and
N
the firm's liquidity in small fir sultghow a&ig@n@nt negative relationship

rp fitab'l@f Small firms are struggling

between the firms' net tra Xan(]t

ty a ‘Dbedb‘tter WCM.

with liquidity issues a e scar

’ &
According \m nd \&on (1999), many small firms fail to
follow standards,in agi i 'edit v&fﬁch is vital for their financial constancy
¢
in the long run: ther/factor tlﬂa i@cl;aity to prepare a detailed cash flow budget,

N
thus neglectingrthe expect ‘wture'p%/ment. Failure to have better WCM will lead to

L
firnﬁe. The failure rates @#g the small firms are substantially higher (Storey et

ag., ).
Q This study shows that nearly 80% of the respondents' firms are
ategorized as micro and small as defined by SME Corp. The insignificant sign in

Model 1 could be due to ROE and ROA's effect. Since firms are micro and small sizes
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firms, typically rely solely on financial assets in the balance sheet, the operation
activities have only a small impact on ROA and ROE (Deloof, 2003; Vural et al., :

In short, financial management is one of the crucial areas in the@erial
process in any business which has attracted the attention of both ent and
academics. Practicing robust financial management, especially in financial planning,
can ease the control process, and in turn, can help improve Many's financial
performance. However, to ensure long-term business kr::e‘ this planning

should consider factors related to improving customer perform nWmers are

L
Yw
ormange. der.f@ance
ha% mor{&stomers,

reduce the risk of customer dissatisfaction, QU n ew\stin ustom,@'.<Z~

&
6.3.2 The Relationship between S@SVetwor irm&erformance
N
soci9|

essential as they can influence a company's long-ter

can be achieved by conducting activities or pro

This study hypothesiz netwonks d positively influence

&

company performance (H1 me). results of @tudy found that both models
did not support the hy;@;rha:gl due N/Ia\l&ia‘s relatively new ECF market,
entrepreneurs' sowworki \T\a far@f}a/nd acquaintances are those who
successfully helw rai \b}g H(@jé/er, their networks' strength is not strong
enoughto i &athe rm‘:s rf(;mﬁn'(,: .

N
% ing i§ Ped b‘i&tudy conducted by Liao, Zhu and Liao (2015)

and Qand Wahab (2013). {@{/ also discovered that social networks significantly

affected the projects’ funding campaign, but not the growth of the firm. Nevertheless,

@ r-Smith et al. (2000) and Lang and Wittig-Berman (2000) argue that network has
p

ositive influence on a firm's growth. Pratono (2018) also discovered that social

networks insignificantly affected the firm’s performance. This was unless the firms
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were able to boost the networks’ trusts. Consequently, the firms have the capacity to
set a price and selling ability that is able to influence their business performancY-

Further, the social capital network theory recommends that firms@} the
credibility of their founder-managers to obtain resources that are econcﬁk&y beyond
their control by using their networks. Watson (2007) also arguw founder’s
networks positively impact the firm’s survival and promote to 3 small"degree of growth.
However, there is no effect on its ROE. In addition, O YEiienhardt (2009)
contend that networks with strong profiles positively ct co pWormance.

L
anagers expand @orks

taneods d n%‘aﬁd more
T

Networks could emerge from the industry as fou

through fundraising-platform relationships. Th

prominent contacts that strategically influem\th?

1rm*1per anc%
S S
6.3.3 The Relationship between E@%Platfﬂgde @and Firm Financial

Performance
7]
% &
The third objective % the ud>l S tolinvesti whether the ECF platform

has impacted the EC% firms;‘ erfo ahcsb'his study hypothesized that an

£
equity crowdfundi Iatforr@ imgw firm performance (H1f and H2f).

Model 1 did nogsuppert h i H1f. d&&ﬁnwhile, Model 2 supported hypothesis

!
H2f (B=0.5 q@luez 291, vaée@%bo, BCI LL=0.306, and BCI UL=0.702).
O

. In line with Orda@’Miceli, Pizzetti and Parasuraman (2011), the ECF

arch prov atth F platform could attract customers to approach
the
p \M is not only the intermediary that connects financiers and fundraisers. It also

ctsras a marketing platform for the ventures to introduce and promote their products

nd services. When the products or services offered meet their expectation, investors
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can also eventually become consumers. Thus, it helps to increase the number of

customers, increase sales, and encouraging performance. Yv
Greenberg, Hui and Gerber (2013) argue that, in general, the cr@ding
platform positively promotes collaborations and establish chances f -ups and

SMEs to narrow down their financing gap (Mollick, 2014; Ordanini et al., 2011).
However, the roles of crowdfunding platforms vary accordin tm motives, either
pecuniary or non-pecuniary (Calic & Mosakowski, 2016). err 2013) explains
that equity crowdfunding platforms receive 4%-10% fro ghs@l funded

in-win sit iotlt&f-gl:er-

tio% ore&can and
i tha@a of mouth

pI;@'ﬁ'ﬂs. Importantly,

campaigns. Thus, certainly, the platform seeks to cre

funders as it will also reap the rewards from th

c
D

Desmet (2017) opine that platform roles

attraction when marketing the entrep‘waprojec
platforms with a higher number oﬂq;sstors su\qu(%

participate in the campaign acti%an 9[ al.,

McMahon @pii ate ernal%ﬁﬁding is vital for SMEs future
growth and profitabilit% er, it may le dtb I@'dity issues.

,|" >
NQalile

N | S
6.4 THE F@F 'S “HJ LIGENCE IN MEDIATING THE
§ets o

RELATIO TW T( QCH'E CONSTRUCTS OF FINANCIAL
N
| ND

AN::&{/

CO L TOWARDS FIRM\)f?E.RFORMANCE
N

>

F g TING, AND FINANCIAL PLANNING AND

QE The fourth objective of this study was to investigate if business intelligence has
ny influence on financial analysis and reporting (H1g and H2g), and financial planning

and controlling (H1h and H2h).
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This study investigated the mediation of business intelligence between financial
analysis and reporting (H1g and H2g), and financial planning and control (HW
H2h) towards the firm’s financial and non-financial performance. However@}dy’s
results only supported hypotheses H1h and H2h. In both models, busi elligence
merely partially mediates the relationship between financial plannin controlling
practices towards performance. In Model 1, both the direct and indireet effects have the

same direction (positive), thus portraying the comple |'tial mediation.

Business intelligence in planning and controlling the ’s fin cWrce gives
X

more valuable information and is cost-effective. It t duces/the fi mls &ééating
expenses and increase its profitability. Nowad investment i nes@lligence
is possible for SMEs and start-ups with,_th ianatl of d@ycomputing
(Nedunchezhian et al., 2012). \ > &

In contrast, Model 2 showe(ﬁﬁsnpetitiv\ﬁig q&@hon because the direct

N

and indirect effects had a differ%tion.ﬁl'his ) be&%ﬂo the pricing and online

networks that affect cu@erj nc (Pr@, 2018). Therefore, from
p

technological innova ectives su h“'a@'g data, crowdfunding allows

’ &)
entrepreneurs, inve , and blll \sas 0 ret‘d&ue the opportunities, especially when

preparing busiﬁ f
¢

organizatio ects the directi fis@c;aing towards for. In contrast, the traditional

lan T%" The robustness of planning in an

- - \ - -
financi systems fa i,featu'&' hus, it enhances the platform’s competency in
m&f draisers and f a%Z.W'l & Testoni, 2014)
con undraisers and fun ilson estoni, :
N

N
S
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6.5 DEVELOPING APREDICTIVE MODEL OF ALL VARIABLES UNDER

STUDIED Y-'
N

This study observed that the proposed model has strong predicti o@ This
is because all the exogenous and endogenous variables exami t IS study
displayed values lower than LM's RMSEA or MAE. As such, n can replicate

this model (Nor-Aishah et al., 2020). Based on these result: th preneurs or firms

that plan to approach the equity crowdfunding platfo

il thng gaps
would use this model as a guideline to ensure that they are on track f Ubg\ﬂnng

stage. Thus, this will assist them in providi e trall‘.n 0 fORr ancial
management but also for every valuable action. R se s\pno\ dea iu@mgnal to
the stakeholders, especially the potentlal \B’s tr rticipation. Thus, these

qui Qn
A
P

6.6 CONTRIBUTIONS OF “H\ TU N
This section represents the c'I, Iedge -based, practical, and
methodological contrlbutloa of % fh search findings revealed that the

results and dISC \D<h| n":‘d in she pr us sections made for the following

contrlbutlons ! c,)
7
L

4
6.6.1 t|on tot {eratRFé
S
\ s study will ass\ the entrepreneurs, financial-based crowdfunding

signals are essential for future expansmn tur fund'

s, investors, the government and its agencies, managers, researchers, and

Qdents to better understand the relationship between the adoption of financial
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management practices, social networks, and ECF platforms, and the measurement of
firm performance under the ECF realm. T

This study contributed to the literature by highlighting the demogr%\f the
respondents and the firms. As demonstrated by previous studies, this indicated
that male entrepreneurs lead in penetrating ECF in Malaysia. TFR.ore female

entrepreneurs should be educated and encouraged to gr dvantage and
ozher

opportunities offered under the ECF ecosystem. More than fspondents who
approach the ECF platform are classified as millennials (8049 aWt appears
L

that the ECF draws young entrepreneurs who are loo or finance Ollgfl@ECF

or online. Even if ECF isn't a full-fledged finagei t% ny, Q}Yﬁg in the

mainstream provides more exposure and préspects for ﬂture owth.

du Qaccounts for 90%
O

This survey found that the tech |caly connec
n@alley. Being closer to

of the issuers (firms) under the age @syears olthi gKI
N
the ECF platform allowed issua%aln |ﬂf0rm ion fasQL han those outside of the

Klang Valley. As a resul Xme gencies % s PEMANDU, as well as

platform providers th | n as |n rm |a|‘|e ay be able to contribute to the

inclusion of mor he

The Pit N tfor en a ched by many respondents (61%) for
their ECF. | 'G@al to hoos hfcheJa orm to partner with because each platform
serves |Q%::I inyesto P a d ent way. The platform that is concerned about

thel s rs is more likely to@(nde additional consultation and engagement with

p funders. Platforms with touch and go services towards their issuers, on the
q hand, are more likely to have fewer issuers and investors. Despite the fact that
e platform is not required to supervise issuers after the post ECF event, doing so
demonstrates their quality and credibility. Furthermore, the majority of responders
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adopted ECF for cost-effective and time-consuming reasons. ECF is quicker and faster
to obtain than traditional banking. T

This study found that most of the ECF is used for technology deve@ (70
per cent). 71 per cent used ECF for marketing purposes, 57 per cent for ing capital,
24 per cent for renovation, 21 per cent for product development anmer cent for
R&D. Firms are being driven to adjust to the present entreprengurial’@limate as a result
of contemporary technological breakthroughs. % ‘

This study has also shown how the interference siness i i Se would
mediate the relationship between the financial man ent practi e‘sp@‘zg in

NG

The SMEs in Malaysia that have andsylannéd tou'YcI ECF @Xeir funding

portfolio need to realize the importa %De financi na@nt practices, the
strength of the networks and the ;@ijs, ﬁ«%n i ‘\bf using the business
6

N
intelligence, especially under rent entre eaeuEO ('?andscape that changes

rapidly. The usage of busin MIige 0 be@ and impossible, especially
to small and start-up fi@m p(}s&:j‘i}ﬁ c@ computing. More than that, the
firms must realizeI@eﬁt oi e b@s intelligence would be significant.

Accordiw apli 9), lfb%ﬁology adoption by start-up and small
firms are si G@tly r atgd Iine funding success and, subsequently, firm

N
ereforg, i P vital& consider the factors associated with online

financial planning and controlling functions.

3|
=1

sustainabili

fundi I micro-enterprise a@MEs’ betterment (Azman et al., 2020). Particularly
‘@he planning stage, thorough information from the various departments is
eeded, especially concerning the financial part. Financial planning is the heart of the
lanning itself. Thus, business intelligence promotes accuracy dan details information

for planning and control purposes.
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The firm with a promising planning must bravely penetrates online funding to

maintain its existence and to create a competitive advantage. The implication o

equity crowdfunding could be more than they could imagine. For exampl@may

be acquired by an outstanding corporation, receive funding from vent itals, and

obtain expert's consultancy. Q

6.6.2 Contribution to the Methodology z '

This study adopted positivism epistemology and®used degucti pothetical

@
S a survey e*ig@‘ito

quantitative data approach. This is the first study th

investigate the performance of ECF in Mala

igat:@qﬁe post-

. S %
crowdfunding event of the ECF-funded % thei orma@glationships
i rksésstruct, and ECF

platform towards the firm's pe@%nc . gtj‘é‘& used quantitative,
qualitative, and mixed methoz%ver, les z@(amined the investors’
related constructs. For inst \p in i CF campaigns (Wulandari
et al., 2020), intrinsic @?;c mjivat' n factars with vote investors to invest in
’ 4 ¢ &

nd ingtdr’s gender impact (Wasiuzzaman et

between the financial management trua, social

—

ECF project (Jayar et al.,

al., 2019) that influenees t on t ticipate in ECF, and investor’s motive

!

¢

and willing %upp t tow s{he@ sion to invest in ECF (Wasiuzzaman et al.,
Q N

| ¥ o
is study grand mea@iﬁes of all variables (likert scales) are greater than

Xd the standard deviation is approximately one, except for Bl (0.5069) which

2021).

indicates that the respondents agreed with the questionnaire's questions. Due to the
pidemic and movement restrictions, the researcher's original plan to conduct a face-

to-face survey was thwarted. As a result, this study employs the "authority of the
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sender" and "pleading for help” tactics to reach out to the respondents. The researcher
uses the ECF platform in this scenario. As the "authority of the sender,” th?’
platform provider has the ability to communicate with all ECF receivers. T@orm
provider has been informed about the survey's purpose and the tance of
distributing the survey to the correct responder. Prior to diSs€minating the
questionnaire, the platforms advised the researcher to utilise an online questionnaire

rather than a pdf or Word doc file, and to avoid asking too 'rns. As a result,

the researcher suggests that by looking at the responses t scale) having an

@

) | Ay
explicit yes or no response, the researcher may dete if the resp, ehts.{gj e or
disagree. 4 \Y

\'vitati@igm a known
i trod@‘bn to the survey

person in control (ECF platform provider) and a shor

improves the survey respondents'’ re@se quaﬁq‘e .@ce, when confronted
e%v 2

with an unforeseeable incidenc id 19, future resea rs should alter their data

&
S

collection approach accordi \
X s

6.6.3 Contributio Theoryl %
This st S € \HD'e thé&’ of entrepreneurship under the ECF

N
a% [ der @merella of RBV theory. Subsequently, the firm
L 9

shou& able to capitalize@*fnternal resources (FMP) and external resources

S
/.

e le the PP, that are vital for the firm’s performance, survival, growth, and
ustainability, hence, its competitive advantage. The founders/managers acting as the
roxy to the firm, their educational background, experiences, and exposure to the

entrepreneurial programs seem to benefit the firm, especially when the firm is
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unfavorable in its financial standing or operations. The firms’ involvement in the ECF
activities show that their human capital resources have been accelerated to bw"h
financial capital into the organization. Also, during Covid-19, many {fi ave
successfully approached the ECF platform to fund their project. R s of the
pandemic, the investors have shown their supports and interests in the\ECF market.

The signaling theory used in this study does not inteng to uss the agency
eneurs

costs that could emerge from the ties between the en 'and platforms,
entrepreneurs and investors, or the platform and invest nste ,Wry shows
that the firms implement strategies that could signal t

e
otential inyestafs .@Other
nd% undqw}])’~ and top

igns a@g;es on the
platform, the history of their achievemﬁ_afinaﬂcia cti@ﬁnd in this study
the FMP, SN and ECF platform tha@Sd signa Xh\%al' y,d‘he signaling theory is
N

related to the entrepreneurs' v d th’é platferms t ct as the intermediaries

stakeholders about their strengths that reque

management teams' background, busine

&
that connect the fundraiser MUnt “The ECF p s@rm's strength and popularity

signal good vibes to t}‘%trs and

quality signals redu ymmT;
Pietro et al., 2020). ?
¢

The any's agtions rafgine_cjr%ds through the ECF prove that the founders
)h f

rebre@rs to engage with them because

o

atior@dldetect possible risk mechanisms (Di

Q,

N
do wha y fegl ssary&? ensure the viability of their business entities
(financial bricolage). This is i@e’with Levi-Strauss's theory of financial bricolage as

t \hcept of the theory of bricolage is to take advantage of entrepreneurial

G rtunities (Desa & Basu, 2013).
This study also used the social capital theory. Under crowdfunding parasol, the

roles of network provide good insights. Although this study found that the hypotheses
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related to social network impacting firm performance were not supported, what needs
to be understood is that online funding involves virtual supporters. These sup?m
could herd others, such as potential buyers and funders to visit the campaign hed
on the platform (Borst et al., 2018). Later, the buyer may possibly be ne of the

funders. Q
The founders or managers would benefit from their ne%ewspecially those
tee th

with sound recognition. Even though this study cannot g e ':ontinuation of

the network, their early-stage involvement is vital undr. 'siwaigns to

" X

succeed. In addition, the networks emerge from th ection wi he‘ Il@rm’s
provider. These networks have diverse profile s ventur tal @)usiness

T f the ECF

firr@s acquired them;

Skolafund, MyCash Online, and Blleyoon. &@ELagoon exit story is
N
different from those two. Th%ﬁ managedtos provide ROI to their existing

investors (Sidhu, 2019). \ ’

~—+

angels. The prominent ventures would ture "thei

recipients have experience exit in Ma %anothe

4

orm(:a}%t'ording to the researcher's insight and

i

information we the ans fé'r sér'{%p companies looking to get capital. When
N

requesti% inancia rstart-w&nterprises are unable to furnish collateral, and

they&&ving difficulty. To @tﬂate SME engagement, the government should give

g%&acilities and help.
Q More significantly, closer to the ECF is a millennium venture rather than a
ompany led by baby-boomers’ founders. Therefore, government intervention is

needed to encourage these ventures to be included in the current mainstream of
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alternative funding to remain competitive. This research also shows that 95% of the

respondents are graduates of universities. Exposing students to the crowdfun

beneficial since it will provide them with the necessary knowledg@rsue

entrepreneurship after graduation. Surprisingly, almost 80% of the r nts have

participated in entrepreneurship programs. Entrepreneurs who parti€ipate in these

programs gain exposure, information, knowledge, and networking opportunities.
3

The demographic analyses of this study in ighlighted some

characteristics of entrepreneurs and firms that purs CF uWhus, the
'Y
characteristics can be used as a reference for a fresh e reneurto o#cr@ECF

platform. This study created a model that ca d a@ e for\,\-ﬂ?e future

advar),@sgf the good
practices of financial management, tR gth@%’i popularity, the
networks emerging from the ventuﬁas:F plat %ti 3@7 may possibly bring
S
together high-profile investme firmg. 9 43-
It is critical to emph '}Mt thL i inte@ot only for well-established
businesses, but also for%?art-uplf ith ighg'@mects, such as Kakitangan.com,

an online HR softwa\ltwasinﬁq ZOléé;t\jllaunched its ECF campaign at the
end of 2016, ra@re 0 '1.5 rttijfdn in a single day (PitchIN, 2017). As a
result, the s &)acti I i:n aﬂ‘onéa‘o%ress important and reasonable conclusions
for mor% 0 usg't f for ﬂ@\ future development.

% 4
G
6%. \CUSSION
Q Counting on the roles of the MSMEs in promoting economic growth, initiating
n

ecosystem that accelerates their formation, expansion and sustainability have been

acknowledged as one of the government policies in both developed and developing
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countries, including Malaysia. Government intervention in strengthening the economic
sectors is significant for the firm's sustainability. Improving their access to finan i
one of the subject matters that need thorough government attention. (’}
Past studies have clearly described that SME financing significamects firm
productivity and performance (European Commission, 2020; Kersten et al., 2017).
Adequate financial resources are essential to ensure smooth o em, especially for
small firms. Small firms have limited resources, networ mﬁtulty in getting
funding via traditional financial institutions. The emerge fcro d‘hx@drlas given
a new dimension of entrepreneurial financing World¢ including that lh @‘y;ia.
Eldridge et al. (2019) argue that equity crow i d% i ifica@;/ impact
small firms' innovation activities. However,the sesif fundi@g;gnificantly
&

increase the firm’s financial performa\) O

A recent study shows thqwdfun \%ﬂp r;@ﬁts the conventional
N

financial and banking syste ot tmeir rivalny. <IQ comes an introductory

mechanism for venture capital 'um[ ejov'g“}OZO). Firms engaging in a

crowdfunding campai only reveal i fohmbn associated with the founders'
’ 4 ’ &
\nx rogr

demography, social orks, Cf) ﬁjinancial status, services, or products

(Ahlers et al., 2015; Vismar t’s(é’\/C perspective, strategies employed in
¢

the firms re &@ir nage n?'s' @(tg?mination of going forward. Thus, it is the

%Iueﬂt 1; trusNE&\any firms pitching for funding assistance. This
e i1s further streng@e’d by the firm's commitment and proactiveness
r %hss of the risks they would face (Yang et al., 2021). In this study, the firms'
trategies can be seen through the adoption of financial management practices, the
ffiliation with social networks and the ECF platform, and the mediation of business

intelligence. The synergy between these constructs is reflected in their performance
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measurement. It has further been proven by the PLS prediction that reveals the strong
predictive power. T

Despite the hardship in penetrating financing (Burke & Ha@}OOG,
Wanambisi & Bwisa, 2013), SMEs also have been connected toﬂ&flnanmal
management (Agyei-Mensah, 2010; Harif et al., 2010; KaradagR(WS). Robust

financial management practices as a financial manageme My in the ECF
i g.

ecosystem accelerate the firm's survival, growth, and su ty, thus increasing

shareholder wealth and GDP contribution. Financi anagem ctlces as
performance indicator help monitor the health of irm's ﬁn&@erall
performance. Liquidity is essential asashortt r an@e erf ort-term
obligation. Meanwhile, profitability is V|ta r I g-t p ormal at promises

the SMEs to rely on working capital N bility m me@er other FMP in
making firm's longevity (Ehledu, 20 ccordln I ‘\gﬂand Meintjes (2015),

often this involves decisions. T haps uet eun ctable environment they

are in, explaining the reaﬂﬁ~ se [ not ute the practices that are
theoretically vital. % y uj“l
&
o

st% the firms exercise the financial

this arch. There is a guideline in using the

This study reveale

management pr It%h
ﬁr "‘f‘o?ced" to maintain the least possible practices

ECF platforsgmrefor the

\
of the % g ma Jgnt system, financial analysis and reporting, financial
Iarn&

p nd control, and Wor®"cap|tal management.

owever when the founder/manager has the competency in financial

G gement, the use of the external advisor decreases (Kipsang, 2012; Shehu et al.,
013). The FMP is essential in providing proper monitoring, planning, and controlling
mechanisms to derive sound decisions and provide a useful financial trail (Eniola &
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Ektebang, 2014; Nawaz, 2020). In addition, sound financial statements help convey the

S

?ﬁh

and achievement (Di Pietro et al., 2020). Some researchers explain thiséa\mtly

information needed by the stakeholder, especially the investors, about the firm

signal. The idea of equity crowdfunding as an external funding W@%sm is to
facilitate the SMEs and start-ups firms to get money through th platform

ures that count

provider. Obviously, during the recent pandemic, the _plat s’ reputation,
trustworthiness and how these platforms provide the polic Z;eat

the impact of the crisis convey an excellent signal to the“petentialin (Moine &
Ay

Papiasse, 2020). EU\ | _\C—}

In most countries, for instance Canada S% rais%‘Zﬁrms are
it waséﬁv\?ague about
the disclosure that assisted the funder\hng inves de@ﬁs (Cumming &

Johan, 2013). A recent study emﬁg’SIIy pro\h @closure of financial
S
statements significantly acc the QJnIin ndi@: realization and, most

importantly, motivates the f }op].: atejin cr(@ndinginvestmentactivities.
en

required to disclose their audited financial W ts.

Thus, the prerequisite Of fi ial stat is&lo@'e seems to improve the funders'

’ 4 ¢ &

trust in the firm (Pwpanisﬁz : Aﬁaﬁtioned in the literature, the costly

signals incIude@s a 'rs' a@%tions (Helmer, 2014; Wokdck, 2019).
‘ ¢

S

study, pen al‘rng(_i(JrTR)rmation on investors' participation was

However, iE
\
impossi% s, thi too@e initiative to investigate the ECF platform

AN ;% |
’ impact from th@CF-funded perspective. The platforms act as
0

pro
‘@iaries between the investors (fund providers) and the firms (fund seekers). The
Q rms' signals transmit into the ECF ecosystems are captured by those interested in

ither the fund seekers or the fund providers. Among the criteria include the platforms’

popularity, strengths, and achievements (Moine & Papiasse, 2020; Ibrahim, 2015).
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Further, technology plays a vital part and causes the rapid development of the ECF
platforms. Therefore, SMEs and start-ups need to constantly update their know

about online platforms that have the potential for their ventures' sdrvi and

sustainability (Nunes et al., 2021). A

In Malaysia, the most outstanding ECF platform provid% are PitchIN

Platform, Ata Plus, and CrowdPlus. These platforms have bee a(M connecting the
;nd

fund seekers and prospective investors even during the Cov emic. The Covid-

19 pandemic has triggered numerous reactions among varieus se om‘?ﬂ\tgeconomy,

L
especially the entrepreneurial ecosystem (Leung e 2020). Thi dvg@new
perspective on ECF’s potential when the traditi ki% cco@date the

Y.

al, 2@).

networks from various backgn%:ists(i% est ushirzw overwhelming view of
the campaign's supporters. Mth ﬁf

also influences prosp%&;ers JRJar}ciba@ the crowdfunding campaign.
Hence, it indirectly S the@ e prg'} launched on the platforms (Borst et
al., 2018). Am nAgMnet 'ges f’éﬁﬁhe ties between the platform and the
entrepreneu gmave gn‘i'fi tlfi I(u?nced the campaign success rates (Aprilia &
Wibow(é%ﬂurw !2\

Netwg&g in business is vital\(a\yft can increase competitiveness through the flow of

i R(ion such as competitor position, social relationships, market situation, and

2

N
1., 286?), and affects the firm's performance as well.

trategic location. A SWOT study can also be done before starting a business or project
plemented with this information, especially when involving investment and

partnership matters. This business network also acts as a symbol of identity and

286



community recognition, essential to any business’s sustainability, especially for SMEs
(Farinda et al., 2009; Tamyez et al., 2018; Thrikawala, 2011). T

Fast forward, technological interventions have shown the diversity* and
dynamics of the entrepreneurial landscape, including the financing Ai Fintech
includes, among others but not limited to, crowdfunding and bitc@ins (European
Commission, 2020). Taking an example from the corporate fi Nnd Chiu (2013)
explain the reverse U-shape relationship between social n %(1 corporate firm
performance. The impact of the social networks co ally 'nc‘?easdhe firm's

revenue growth it gets through the equilibrium. Aft

AY
is point, th c’eziié%f the
us% io d@ﬁbes that

reasonable social network is better than extkeme,Socialene k fo

growth of the firm. \ >

The application of business @gence a\ctﬁ'? i j(l%ﬂigence has changed

N

the pattern of entrepreneurs m%r )
o

networks will show that the revenues start to deeli

tmost sales

|rm°The |allica£fQ of business intelligence

S
ng and co benefited from using this

in this study showed that % | pI
technology. Business @je ce exp ?i%:' ement to have sound financial
sinli

4
planning and bette&%ol strztt \I&

helps improve the decision- oces .\&Ys due to data improvement and supports

!
¢
through the sﬁ@m of BI, W&/e C.-)

Ut also comes with certain disputes such as
N
inadequate datarprote€tion Ware&ash, and complexity in overcoming failure.

&
ith Scholz et al. (2010), where BI

Avertheless, entreprer@ can realize the fruitful Bl in an organization if they

%ﬂ use of Bl as a resource to upgrade its performance, but this involves time and
y (Nenzhelele & Pellissier, 2014). According to Papachristodoulou, Koutsaki and
irkos (2017), Bl enables organizations to derive a better decision-making process and

compete realistically in the present situation. Some organizations are at the wayside of
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adopting the BI unless there are resolutions to the possible challenges (Schuetz et al.,
2016). Unfortunately, the cost to maintain or hire business intelligence consulta
SMEs is another cost burden. Most of them are unable to keep up with the mic
changes (Burns, 2016). In addition, Llave (2017) explains that cloud E&Id be the
best solution for SMEs to utilize it in their organizations as the IicensR?e'e is cheaper
than in-house or external consultant BI. In fact, in Malay: iamntroduction of
Industry 4wrd emphasizes the Bl for better planni kop-making, and
performance (MAMPU, 2021). .\d‘

This study further investigated social networ ECF platf #a&é%érnal

resources. Organization strategy is one of the ¢ on% mot{t‘)‘(é growth

the fj,@'g;uccess and
ors. @ internal factors

failure can be grouped into two; int i aa externa
t}q\és, and the accounting

include but not limited to the labor f&smanage i %pe
N
systems employed. On the otha%\he externabfactorsdnelude the accessibility of

&
oIic@val competition, technology

of any firm (Ismail & Mat Zin, 2009). Key factors that i

reliable financing, government in erJi

advancement, climate nd economi coﬁd'ﬁb‘ls (Padachi, 2010).
’ 4 $ &
\iost one

In Malay&ere are' éﬂ&on SMEs registered under SSM.
However, only a,fe ana theit‘fjﬁ{ding goals through ECF (Ab Rashid et

al., 2021). S % provided

N
year 2016 t 9, the ECE tforn-&ccessfully raised 77 campaigns (approximately

s

0.008%)% (Securities Commi sﬁ@w’ Malaysia, 2019). The successful issuers were
@ed by the campaigns related to technology activities (PitchIN, 2020).
r

tunately, a study conducted by Robson and Bennett (2000) reveals that

!
Sfcu ities Commission Malaysia show that from the

chnology greatness does not significantly influence firm performance.
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However, under the ECF, the most funded business activities are technology-
related activities. Battaglia et al. (2020) adds that technology-related andw
industries are the most financed by investors during Covid-19. Calic and \nko
(2020) argue that technology projects are tangible as they have a cleaF&wess plan
and expected delivery time. Investors are pleased and confident duri Yt?e launching
events on the ECF platform. Thus, entrepreneurial orientation in hnology based
firms' signals influences their campaign success an mll their firm's
vagueness that the fundraisers transmit to the funders wdfunding (Di fli@t al.,
2020).

The quantitative study of the i |mpac fi cmﬁma emen tices, social
networks, platform providers and buwaelllgence cor@ﬁnented with the
interview of the ECF platform and r nts to ﬁm\_g,’lﬁge QQ\rtatlve result findings.

N
ization @ards et al., 2019). This
&

en the exogenous and the

This way, the researcher can m ter g%nera

=
w
44%?,

study has hypothesized th \ve T
endogenous construct% reV|ou

ch t;r‘ b@)rtunately, the findings did not

support all hypothe wese or ay lganed or reformed if the constructs are
tested under a differentfra thiséé, ECF).

In a

n ﬁ/h@(?tate of strategy execution of the financial
manage ent practices,. taki P the @mal advantages of their social networks and
plat roviders, fully utili@"ousiness intelligence, and fully implementing those
s will lead to a full investigation of the impact of those strategies to the firm

rmance (Ping & Muthuveloo, 2015). Further, Hu et al. (2018) elaborate that the
ategles that reflect the firm's profitability will likely influence the investors' trust and

participation (Buell et al., 2020), especially during the crisis (Mejia et al., 2019). One
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thing for sure, crowdfunding is not simply about acquiring money from investors, but
also requires the experience and expertise of the fund provider that will ben?ﬁ!
fon".

venture more. It thus revolves around "business valuation” and "concept@

The venture's previous successful round in fundraising from th dfunding
campaign is an advantage which will secure the high net-worth ar-reaching
investors' interest (Brown et al., 2020). \,

The findings from this study perhaps indicate that e Cnstrlucts, especially
the financial planning and control and the adoption of business i tew are vital

a3
for the continuity of the firms under the equity crow ing scenario H‘)v@ the

- ha% onerK~ (theory
der/I%%.er does not

: Her@‘ﬁt is necessary to

founder/manager's impromptu reaction to t

encourage more entrepreneurs to a(@iCF as 0 g@s of capital for better
N

performance, both non-financia%«ancigl. Non=financial-performance extends the

understanding of future fi ia en] nce \better @1 the financial performance
en

-9

>

measures via its capac% act m“ e ;bs rs, boost customer loyalty, and
enhance a firm’s ﬁm repr
ECF alt&t raditi
¢
internet of t 'hAO) atis
N
traditio% ncing’ }elevaﬂ?in the future (Hong, 2018) unless the

fo anagers revisit the@s‘iness model (Ritter &Pedersen, 2020; Wirtz et al.,

u
@urthermore, the recent pandemic’s implication also signals those the traditional
3 ing systems are not user-friendly to entrepreneurs (Kuckertz et al., 2020).
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6.8 LIMITATIONS OF THE STUDY AND SUGGESTIONS FOR FUTURE

RESEARCH (’}T

Albeit its significant contributions are mentioned in the previ sections,
this study has some limitations. Yet, these limitations open up vamvenues for
future research. Firstly, this study only focused the financial management practices
(AIS, FAR, FPC and WCM) towards the ROA and R ture‘studies should
investigate other financial management practices that might impact“the ‘F E?'ns’

cial pérfo nte& ies.
almost iIIiQQXgMEs in

F qYart rep@g Securities
Commission Malaysia, as of the end\%eamber 20 e r@ber of successful

campaigns launched on the ECF @Srms tﬂ:‘we ,@)ound 160 (Securities
N
Commission Malaysia, 2020). ]%\ d:ia/

performance using different performance measures a
Secondly, according to SME info, th

Malaysia (SME, 2020). However, as pe

ure research shoul estigate the factors that

will influence the entrepr rs arti]i jonjin E @ttivities. Even though ECF

funds are not an absol g for entrepr, nehrmbwill open up more opportunities
’ 4 2 &)

in future funding)gxr:stance' \ﬂ'ﬁe capi'g(.lzjumovic & Pejovic, 2020; Strausz,

2017). According to getal,

, bei <%novative, proactive and the risk takers,

w\ ,
¢
the firm has iG@y inc!lcate the t&l% capitalists' trust at first glance. Such as in

N
ECF, wherg the-firm pr. "ely app%aches the platform with new ideas about doing

thinﬁ&ﬂdless of someone mﬂ@ﬁ stealing or copying their ideas.
N
% hirdly, to investigate the P2P lending-based crowdfunding that many ventures

& well adopted to fulfil their funding gap (Securities Commission Malaysia, 2020).
urther, the recent pandemic has shown that ECF and P2P crowdfunding activities

actively connect the funders and investors (Brown et al., 2020). Thus, future research
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could compare these two types of crowdfunding using the same constructs and should
examine the impact of Covid-19 on venture's and platform's performance. Yv
Finally, future research could extend the study on investigating the r\ance
of ECF using Shariah-products. According to Biancone, Secinaro and‘évl (2019),
the crowdfunding model's concept and structure can fit the Shariah appgdach. Table 6.2
Table 6.2: Shariah-based Crowdfunding M and OW
X
Types of Types of Potential Reci Coptract v%f:ihe
financing Crowdfunding nd cli
Islamic Donation Microfinanc 7 ‘alg[ Qard al Hasan
Philanthropy \ urabal%\./
Product Reward Microfinance, Sale
Small epte S 0\
Stapt- h &
Investment  Debt Micrw , Iﬁ:aabaha, ljarah
all enterpri _h
Investment  Equity nterprise XU a\& usharakah
%’ Source; Marzbar,) Asutay & Boseli (2014)

N
Even though €rowdfunding Ian i pfo@%e entrepreneurial landscape,

shows the crowdfunding on Shariah realm.

is still at a sIO\K' agp i con(EJ I., 2019). However, from the Islamic
i

banking pers&)e, m y‘ha aﬂop&éd?crowdfunding-based services and fintech-

based s%&Babe‘s (V%J exa

Islamm s' customer rete@%&? He argues that crowdfunding-based services
N
Emy improve customer retention in both Islamic banks in Malaysia and UAE.

1 2
promoting the shared, value n(i bno\ grov@ﬁj’crowdfunding in Islamic countries
@

m@}d the impact of crowdfunding and fintech on

ever, fintech-based services do not contribute to customer retention in Islamic

kas. Aisyah (2018) also concludes that fintech adoption in Islamic banks in Indonesia

would subsequently increase customer satisfaction and customer loyalty.
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The potential that awaits Shariah-based crowdfunding is enormous. A recent
study by Ab Rashid, Hasim and Zainal Abidin (2021) states that Islamic
crowdfunding has the potential to assist SMEs in transforming their perfo@}to a
better level, especially with the adoption of technology which is regaf&s vital to
encounter the dynamism of the current business situation. Y'

The crowdfunding topics diversify very fast. Many vmntly associated
crowdfunding in waqgf development, blockchain (Mohsi %

eiza, 2019), and

makerspace (Van Holm, 2015). Recently, Haji-Oth et @l propose
L

: utiony ’S@tnd
. \f \,‘T

integrating zakat, wagf and social investment

crowdfunding mechanism to curb the effect of

s
<

Performance construct, in commony,.is

organization’s achievement. The corre@d adequacyri

in recognizing organizational su or failure: &is iterature related to

N
organizational performance m%ent s‘ﬁgge that <fjﬁlﬁiple measures develop
multiple dimensions that ar. %oco\[ ness and Q}uacy. However, most of the
ZUd

entrepreneurial perfor%

profit, growth, quu'%nd Sif :

multidimensional measures

gate stimate the

ea@(‘ments are crucial

ies

eu idi‘me@onal measures, i.e., efficiency,
:

|zati$|1performance literature does support

cura the result. Most of the entrepreneurial

!

¢

performancE %s are con ct&l E)_/J“asing only primary data. Entrepreneurial
perfor% a

perf ce. Without object@ from archival data, the study will be far from

N
surgd ?ing 0@ primary data covers only the subjectivity of

a X/ Thus, entrepreneurship scholars should use multidimensional scales to

qure entrepreneurial performance (Subedi, 2021).
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6.9 CONCLUDING REMARKS

The RBV theory assumes that an organization needs to manipulate its i
resources, including financial resources, human capital, intellect, and t@y to
penetrate external resources as they are essential for competitivene@&business
continuity. This study focused on the ECF market in Malaysia because the ECF is an
alternative source of finance for ventures to obtain oper ithal. Capital is
significant to ensure that the venture remains in the market a%s.eiz'e opportunities.

The management abilities of a venture, especial 0se i owimce, are
crucial. Effective and efficient financial managemen tices énable hf \@a‘r‘z; to

know its performance and facilitate communYm e% om@] and its
ustome

stakeholders. This study used financial and, c ance@gr:easure the

company's performance. The performw}is financ de i@en more detailed

as well as formula-based. Thus, in@gs cases, \ﬁngnc' I,Q sures are unable to

N
provide the firm's current situatien=For ingtanc or y<a§ and small firms, their

financial are yet to be stron%, p(I ance is oﬁound to be unfavorable. The
use of non-financial ce measurenfients sb’] as customer performance can
’ 4 2 &
ers.are e

provide accurate %& CL‘s ial for long-term performance. It
el i

ensures an incre& les,
¢
g terms of gender, academic achievement,

The und jof the @ 31

N

and exp% give & i ‘Lsigna@o investors and prospective investors. So is the
L 9

background of the company. Th]%“, issuers need to send the right signals to investors to

N
c%’ to believe in collaborating materially and intellectually. ECF is not only
& d to obtaining external finance but also the wisdom of professional investors. This
udy, which is based on the signal theory, argues that the signals exhibited by

companies can reduce the information gap and increase investor trust and confidence.

n, preﬁffas well as the viability of the company.
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This study found that social networks do not stimulate company performance.

It may be due to the newness of ECF, where entrepreneurs in Malaysia have
seriously manipulate their social networks to benefit their firm's perform:@\)&uline
factors may also be among the causes. Nevertheless, findings by otheﬂ‘&chers on
the influence of social networks on company performance shode findings.
Interestingly, Pratono (2018) proves that social network I(Mes not impact
mu t of its social

venture’s performance, but a company's ability to incr

networks allows it to play on price as well as increase S, a Wffects its

: Ay
performance. | _\C—}
In Malaysia, the number of entrepreneursyusi e ECF m to@ﬁ money

t onlyé:fects money

is still low. The ECF platform acts as a douwz SW
seekers with money givers. It also Wow:;)narketing or@ers who launch

their project campaigns online show@'sability \dﬂWu platforms to obtain
N
finance according to the bricol of m1anc Michqgs’ames that entrepreneurs’

creativity and credibility make the firr]s rvi ,gr@d competitive. In this study,

firms use financial nt pragtice thét@ help in decision-making and
’ 4 ¢ &

planning. Financial wing i? \aL ecat%i.v directly points in the direction the

company is hea@fectl g si@{ investors to continue to support. When

!

¢

the compan G@agai laun esta (G‘T‘Baign to get the ECF, investors would not
N

hesitate% an igvest decisi&u.
Y-

inally, all entreprene@ould have equal exposure to the new emergence of

0 &unding, especially those firms with a concrete business model. Even though
6 is one of the opportunities they can penetrate, the impact of this funding will
robably allow them to partner with a more prominent firm (Wokock, 2019). Hence,

despite the risk factors associated with ECF, inculcating ECF into SMEs agenda seems
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to open vast opportunities. For instance, Skolafund. Skolafund launched its campaign
on the AtaPlus platform. Itis Malaysia's first ECF-funded firm bought over by me
and became more accessible in Southeast Asia. Then, Mycash Onli ed
Skolafund. It launched its funding campaign on the PitchIN platform%anwhile,
Green Lagoon launched its campaign on the Crowdplus.Asia platfor is the latest
exit case on the ECF platform in Malaysia (Sidhu, 2019). Si 'cNIey, as another

example, started from nothing to something (Klepper, 200 oore & Pavis, 2004).

According to Ata Plus’s founder in an intefuiew 'thw (2020),
@

Ny
0 be o th uhd@am,

nce inv hat L@G’ompany

"Historically, at the early stage, major shareholders

and perhaps a financial backer. But issuers have

has the potential to make money for them." of su ing research

into and analysis on issuers will beco ven }nore acute ifithe S@ ies Commission

Malaysia approves a secondary ma@jor the}l%‘nu;?f ,éhares." In the future,
r:%a 2

“companies that list on a seco WQ’:Q. o develop for Ata Plus,

S.

" Thus, the process of

would need to provide i %ﬁ Wl

penetrating the ECF % arket“ oul ‘k‘)é e@htened to encourage potential

&
ventures to pursue wind\oﬁm neurié(iunding for future development and
sustainability (Q@D& O 'sah, E%@’) This applies not only to ventures but
¢
also the plat GRSD N? c")

% t newrs d by“Eintech News Malaysia (2021) shows that PitchIN

plath;&tself is seeking fuk' from mass investors and institutional investors
‘@ECF. Placing at the Leet Capital ECF Platform campaign, PitchIN plans to get
G d MYR3 million to MYR 5 million. Furthermore, PitchIN is also asking for
nother MYR 5 million from the VC investors for its expansion strategies. PitchIN's

crowdfunding indicates that crowdfunding has become the strategic tool to raise funds
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for anyone who desires it. Under the Pecking Order Theory, equity will be the last
resort for the firm if there is a need for capital. However, with the emergence o?ﬁ,

more start-up and young firms show their interest to participate because th@ated

cost is lower than debts financing (Estrin et al., 2021). &
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