CHAPTER 2

¥
LITERATURE REVIEW *
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2.0 Introduction

This chapter discusses the past study that is related e; lfocus of this study.

There are two important components of this study na ersena 05|ty and also
integrity. The chapter begins with the understandin halal n‘ _iﬁ% and the
meaning of religious and personal religiosity e zﬁ;t e issues and
needs of halal in Islam. Following this, thew dlscﬂ'?s e me of integrity and
also halal integrity. 6
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2.1 Islamic Worldview
The Islamic Worldyi truc; des@ribe 1 as the paradigm of monotheism

(divine doctrine union/union oa;od and ﬁaZf ed.or evaluated especially through Islamic

beliefs (agidah), wh| et S ta sllm uId know, believe and deeply understand

about God and e as pre k?b e Quran and the sunnah of the Prophet
(J

Muhammad nts in/sou Islamic religious law, beliefs and practices in
P 3

Islam (Ab IL eef, et al 2005). ~,
S

2
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This is aligned with Muhammad Abdullah et al, (2007), that the Islamic worldview
is based on two primary sources which are the Quran which Muslims be%&?be the
direct word of Allah and the Sunnah which includes the traditions conce G@fe example
of the Prophet Muhammad SAW. Islamic worldview aims to find %son's level of
agreement with the statement relating to the Pillars of Islamic%k:wn al-Iman) (ie
belief in God, Angels, Messengers and The Prophets of Go tth of Revelation, Day
Decisions and Divine Decisions), which represents the basis'of the | Ia’mic ith (agidah).

According to Mohd Abbas, et al, (2018), the Islamic worldvie Plnc?)&&}ses the
a

N
issues of universe, creator, prophethood, societ ereafter life MohdzAbbas, et al,

Y/
(2018) also said that it is not a worldview that,is formed g‘e\by a h.iécﬁ?:al combination
of various cultural values but it is a wellt\gT@ed fra derivéd from the revelation
hist Therefore, the Islamic

N,
worldview will guide Muslims a nt of Al thexcorrect belief system, shariah

&
and ethical values. \ , $
The Islamic wor%:s ver‘y cru g‘kh&ledge to Muslims. It is because,

\th 7
according to Mohd A’\Q‘tal, (20 e Islz@e'worldview provides Muslims with true
a

and interpreted by Muslim scholars ghroughout

-8

&

or@en and unseen, as they are explained in the

knowledge and e tion abo
_ R4 _ _
Quran. Itis al@ ng M}s he \A@Vand method to achieve the main values of Islam

@
usl
mentakethical guideline, such as justice, trust and dignity of

&’

in life an %h the fu

humanalite.
‘%mammad Abdullah (2007) said the Islamic worldview is simple and easy to
nderstand and rationalize. It is based on three fundamental principles which are: tawheed

(theism), Khilafah (Vicegerency), and 'adalah (justice). These principles not only frame
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the Islamic worldview but also constitute the fountainhead of the magasid (objectives) and

the strategy of Man's life in this world. Thus, there is no question of a patchwork or an

after-thought in response to pluralist groups or social classes' conflictir@ds.

2.2 Needs of Halal in Islam \,z

Islam places great importance on the needs Wssue in the dietary

requirements of Muslims in the fifth 'surah’ (chapter) a med 'Al-Ma'i

Spread, for instance, the serving on the table). Allah says in the Quran?" hé&:&)@?you (O
A
Muhammad PBUH) what is lawful for them (as f . Sayp "Lawful un@-you are At-
\h N
Tayyibat (all kind of Halal lawful goods) f&ds, ic as r@awful (meat of

slaughtered eatable animals, milk prod s%, veget nd 6&). And those beasts

and birds of prey which you have trai@$s houﬁ: Win a{axteaching them (to catch)
to

N
in the manner as directed to you b%; so,%a at Eé?atch for you, but pronounce

h (The Table

the Name of Allah over it and ah, iy JAlla 'ﬁ}wift in reckoning."
The natural coroll sis th‘g tra g,l@stance, the act of buying and selling

for Muslims are restri f@Uiny iqso\ds the subject matter of the trade is permissible or

&

Halal. In relation w, ism teLIgDSIim, as a buyer, should only buy foods that
@
tq ’
e

pos:? the{quation a Muslim, when acting as a vendor/seller,

should on | oods{h refals lal. In this regard, Islam puts a premium on the
)

hones& e vendor/seller. ,&&?adition (Hadith) of the Prophet Muhammad (pbuh)

nan%y Muslims stated that: It is narrated on the authority of Abu Huraira that the

@xger of Allah (pbuh) happened to pass by a heap of eatables (corn). He thrust his

hand in that (heap) and his fingers were moistened. He said to the owner of that heap of

are Halal and
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eatables (corn): What is this? He replied: Messenger of Allah, these have been drenched by
rainfall. He (the Holy Prophet) remarked: Why did you not place this (the d%Wart of
the heap) over other eatables so that the people could see it? He who dﬁ!} not of me
(is not my follower).

Halal has become a universal term. Halal is a term used OD%X;m to mean legal
or legal. It is not possible to claim that food is halal witho tchng Islamic law. Halal
does cover the entire range of Islamic life, not just foo rink, l@?afety, animal
welfare, social justice and a sustainable environment: IaI and toyyiban mea\?ean and
healthy and reflect the symbol of intolerance to the C Imesgq safety’and qg-allty of foods

‘1

consumed by Islam.

Verbeke (2014) states that in r e rs cons haxéeen concerned about
food safety, health, natural beauty, enlenc \gnl e\mformatlon and ethical
issues such as sustainability, an| re aﬁi the nwror{gé‘e’nt in the food they eat. With
that in mind, the concept of o s*beco mgﬁe accessible to people who are
looking for a healthy and % tyle. ylel s‘.shduh'follow certain dietary laws in order

to improve their well- and h]/gl S|de religious beliefs, other factors such as
social and envi wt iSSu 'als@ken into account when it comes to the
consumption e@fooc/ (B? eke, 2007). A scientific analysis of religious
dietary pr bene |ﬁznutm§\msts as it can help improve the nutrition of people

who de iet that's accordin thelr religious beliefs.
rding to a survey by Golnaz, Zainal Abidin, and Mad Nasir (2012), at least 79%
-Islamic users are aware of the Halal principle and admit that advertising has

significantly increased awareness of the Halal principle. Is. In the same survey, 40% of
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respondents had a complete understanding of the concept of Halal principles. According to
Yuhanis abdul Aziz (2013), a lack of knowledge, awareness and unders@‘of the
concept of halal between Muslims and manufacturers of halal produc S d to a loss
of respect for halal. It should be understood that halal foods must be oked n the cleanest
way in compliance with international food safety standards and not be considered

offensive to religious beliefs. As stated in the Quran, t fu ntaI problem in the

production of halal foods is hygiene and healthy foods on |na n".

i \Yq
e
2.3 Halal Issues in Malaysia 2 ‘T

The government has made a decismn{p}tm%\ ia aiébg' Halal hub way
forward in its five important agendas \g@ -2020 st t@%alal ecosystem. The

agendas include, 1) empowering the aI Pro fe 0 daNhe international level to
produce more professionals in th%@ld, settingiup ngl?iternatlonal Halal Authority
Board; 3) forming a Halal Int \hm I arc Aca ; 4) creating a Malaysia Halal

Academy to produce a i% generatio }H theshalal industry; 5) forming a Halal

Innovation and Techg)‘ Cent'e t st cre |ty and innovation in the halal industry
(Fairuz, 2017). T Nc

integrity of H@' cts. Integrity is e@hasued in almost every Halal document relating
to the dev Wt of alb‘gf::y inﬁllaysia.

e huge attention giv\r(;»?o Malaysia since its establishment of the Halal Industry

ess of P I]ialal@ comprehensive ecosystem is driven by the

D ent Corporation (HDC) in the year 2006. As a progressive Muslim country with
onsistent economic development and growth rate as well as political and social stability,

Malaysia is the leader in the world's halal industry. In order to sustain this particular
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economic growth and Muslim well-being, this study, therefore, urges a platform that could

underline what is called Halal experts in this country with a strong view in the strategy

Paper 18 of the 11th Malaysia plan which draws on the growth target of }%al industry
namely, 1) Improving sectorial governance; 2) fortifying Halal E& integrity; 3)
enhancing exports; 4) connecting Malaysia to the regional h supply chain, and 5)
increasing supply of competent halal experts. (Eleventh Malay. n, 2018).

While an economic report, produced by Thoéter@inar Standard

(2016), Halal experts are not given emphasis, partiwheret ech p’ioﬁagf Muslim
AN

majority countries. Sustainability is perceived from conomic pe pectiv@-as the driver
Y/

for the industry, yet, the governance issue islittle Zentl%n

Xovergo& includes ethics
on@ﬂReuters et al, 2016).

? i %&h & Omar Zarig Iman
N,
(2016), several issues are promi cernfhg H iss@n Malaysia. It includes the

and visibility of talents as new commodi '&@ indust

According to Muhammad Hijrﬁ%aja Zurai

&
lack of consistent Halal und \fhg 1 alal re@on enforcement. Among other
Halal global issuesii diffe‘; nce |£th0 uidelines and charges which often
confused the food mmrers ‘Chzom)éﬁhammad Hijrah et al. (2016) concluded

that the situation M ead to rpwir@kepticism among the halal consumers and

manufacturer@tv hether thes ce':t'ﬁcation bodies are trustworthy.

wfor ins’ta‘ﬁgﬁ;\cewﬁlenges on enforcement issues found between the
authority ant"governance, and be \e/en the relevant halal authorities (Nordin et al., 2009).
M%d Hijrah et al. (2016) make a fundamentally significant stance to have clearly

efi roles and responsibilities of the various supply chain stakeholders, particularly



about the halal governance, to protect the image of the halal food industry and the

Islam is a religion that provides complete guidelines to Muslims in all aspects of

consumer's interest and well beings.
2.4 Islamic Practices in Islam

life, not just specific worship (Bhuiyan et al. 2011). Some thveUelines given by Islam

are how and what to do, how to interact with others, an can b@wed (Johansen

2006; Zamani-Farahani and Oath, 2015). This guideline must be foll e'd by~Muslim in
: -
every action they take. 2 X
N

ims @want to follow

Islamic world is a religious commitment mogﬁ;

Islamic beliefs and practices in their @ivities t aé‘doubt or fear. As a

phenomenon, contemporary Islamic @Salism ﬁﬂ\a? p&hy a small but important

N,
section of the Ummah (communi beli&/ers) queei,@ish Islam as the principal

paradigm for personal as Wel?\gﬂblicll' acrpss t obe. The problem has led to a
greater emphasis on Islarr% r ‘JQJFI@W source of guidance in all aspects

Sharj
of Muslim daily life ﬁd\lslam fas ole. Therefore, the impact of Islam on various
aspects of believe ﬁq@v or |s‘c ied (\%@lmportant to know in order to build a good
tq ’
society (Zama%ar' ani i?d 015£Muhamad and Ghani 2006).
*@ f ioh of 4\

Isl manife ane's religious worldview in righteous work (amal
. k N
soleh)s0r particular ways th}E person expresses his or her traits or adapt to diverse
sit%in the world manifested aspects of personal identity, life definition and

orld@view, that are guided by Islamic teaching and motivated by God-consciousness



(Abdul Lateef, 2005). It can include behaviours, motivations, attitudes and emotions that
aim to access personal manifestation of Islamic teaching and its commands.\Y~
Abdul Lateef, (2005) said, a key underlying aspect of the Islamic 5@0 construct
in sum is akhlak Islamiyah or the Islamic notion of refined character that underpinned
personal religiosity. Akhlak Islamiyah is the manifestation of tlwazk;c worldview in
one's everyday action which presupposes a way of life tha re(Wconstant and ongoing
consciousness of not only the present, in this world ), bu@g’ the hereafter
(akhirah). The tawhidic worldview of Islam is thus a metaphysical one tha pﬁ s\gf)d at the

AN
centre, and upholds Him as the Ultimate Reality, ing a return Him;zt-he inevitable
Y/
/YV \ <

rﬁous worldview in a

righteous act. It refers to the specifi@gs in g‘a individual reflects or adapts to
N
various situations in the world.‘%«ts 8 aspeets; of manifestation of personal

&
identities, definitions of life a Xﬂvie ﬁz@wiour, motivation, attitude and
emotion. Its construction includes_pers ?'mhbfestations of Islamic teachings and

result for everything in creation. \,

Islamic religion represents the ent 0

\ &
commandments, and ?pqgial V\|or ip~or formal ritual worship reflecting a direct
&
%0 ar ziaghi@al, 2020). Further, items relating to daily

relationship with qu (
% 2 .©
worship, or r@ -basgwa i03§mmard one's family, fellow humans and other

creations, %s, ani’m : n&ture;?a d others, are also included in this construction.
- =
m

Islami ity is the embodih%ﬁt of the worldview of the monotheist in one's daily

actignswhich assumes a way of life that is in need of the world, a constant and continuous

@ess of the present, the worldly and al-akhira, the consciousness of a living and

continuous life is coming (Mohamad Razaghi et al, 2020).
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2.5 The Concept of Integrity
The goal of any organization is to have employees behave in a mar{%nsistent

with the company's mission and goals, i.e., aligning absolutely With.:tg@)re values,

adhering to a code of ethics and matching actions with beliefs across.a variety of situations
(Pattison, S. & Edgar, 2011). Meanwhile, integrity plays a funda%me in employees'
pattern of alignment, sound morals, ethical principles and Wzational productivity
(Simons, 2002). Manap et al. (2005) defined integrity, ommi L those values,
spoken and action, to achieve self and orgamz%\l excellence] CFIIeEg@;Iy with

knowledge or awareness, consistently. This definiti utilized' begause at-lts congruity

helrﬁtles are aligned

@d as the moral quality of

having consistency in uprlghtnes be?neasred by@ conduct of companies and

S@ker (2008) defined integrity as

).
a degree to which someor% onally com L;t!a principled ethical ideology, which

in turn determines tmth @mecti etween the conviction and the person's
&
ethical behaviour. \ N
Integr S ?

2 (_)(.J
Q' con!(.a?o con.{slzency of actions, values, methods, measures,
o

with local elements; people are said to have % gri

with good values (Manap et al., 2005).

J“

From a different point of V|e g egrlty qy

businesses when unobserved

4

tﬁome?-t at connotes a deep commitment to doing the right

principles tions an
thing %lght reason, regara‘r(e;.;:'s of the circumstances. Some other studies also agree

tha%lty is the suitability (congruity) between the words and actions of someone

@s, 2008). However, according to Simons (2002), integrity means that the person's
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behaviour is consistent with the values and beliefs that the person is being honest and

trustworthy. \Y'
Integrity is violated when corporate governance policies an dures are
ﬁe perpetrators

disregarded in the quest for personal and corporate gain, as the intereii
C

are usually put before those of other stakeholders and the Wiw munity. In many
companies, integrity often refers to the principles and de isi?ﬁade by an individual
worker or in groups regardless of positive or negative uences (Menzel, 2005). Past

studies have also confirmed that integrity affects %@dividu I wi fe?@)gmr. This
ek

shows that integrity is the main factor that leads to ncreases'the ualitygé employees
Y/

e%r
iour, rr@& and misconduct of

helintention of the employee to
N
()

-

and the performance of the organization. Issues oZint

behaviour of employees in the organizab\g@ics, be
employees in the organization lead t@snges,i&s’y

reIa}g&B the ethics and

>

engage in misconduct. u

\s &
In addition, integrity? 0 T efined aSé@hesty and sincerity as well as
perfection. The Four ke;% of t)fl co

accurate, correct andlgmxwho‘e \oundn Juprightness and honesty (Jamiah et al.,
fi

2004). The mean'!N tegri
@
fhe highest quality that exists in the individual and

2006(PIN20@ s the meani OK
RS o <

is based 0: opg princip ofﬂone;ty and moral practice. Based on this simple definition,
C

gp[t cga]tegrity, that personality thorough,

een @rly defined in the National Integrity Plan

2 9

g

N
e understood as 'th(?central thrust of achieving high-quality work that is

integrm\
en%o an individual or organization based on integrated and comprehensive work
h

aracteristics.
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Integrity should be seen as a commitment to high moral principles in carrying out
and carrying out tasks at the individual or organizational level. At the indiv@el, an
appreciation of the concept of integrity means that an employee need tgﬂawonstrate a
balance between what is said and done, acting on moral, ethical %al principles,
prioritizing the common interest above his own will and doing @&rk and accurate

(Menzel, 2005). At the organizational level, appreciation o semtegrity is reflected in

the formulation and implementation of a code of ethics e ch@ork processes
. ]
and adherence to best practices. ' C}Y'
In order to sustain the integrity among emplo in thesorgani ationszi-t Is important

~
ader is le model for the

Iea@ﬁis not demonstrating
good behaviour, or breaks the rules, r@stions wqe ;@ss in the organization will
E N
@

follow. u Qc_')
\] &
Brenkert (2010) accor? iscovered that et in leadership and business is of
top importance for mos% S exe ‘;J th:&at it is equally represented in the
n\th

literature for creatin&gromqti ical b iour in organizations. There is also a
growing belief thew
ic

t icE 'gogds’ﬁz?siness and that strong leadership exists on
grounded in a@ culture that m‘;r (Benarjea, 2010). Ethical leaders inspire others
to behave Wal wzf;/sba%heyé\courage and reward changes toward moral goals
%rks, & Kohntopp,”z%-f

N
McC
(C&

7).
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2.6 Integrity from Islamic Perspective
Aspects of the term halal integrity in this study are one of the mai a% unique

characteristics of halal products. Concerning others, halal products&%nufactured
following religious requirements based on the concept of elective tayyib (allowed
according to Islamic law principles and good quality of health) (I$1'1). This concept
requires products to meet important and high-quality hala anW-quality elements for

human consumption. From an Islamic point of view, n ept@isﬁc in nature
not only focusing on the physical nature of the product but alsg em ajizrr}g)&fe moral
behaviour involved in the entire production chain. As'pgoof ofgthe Q anicyerses:

é\‘(’
(Rle Gyl Ly 3 un{g,u ki)

Meaning: “O Messengers! Eat of the mgtteﬁigh (deeds). Indeed, I Amof
what you do ANOW rcwjniné(%&m)".
X s
\!"I'ﬁ S, tr ‘-ﬂ;?e as good, holy, healthy, healthy and

According to théwerse, th‘e 6:&

ctﬁ' i\r(gyery aspect of human life to be blessed by Allah.

o

that also means pug&h ical
of keeping the %@j ta%ib
In addition% ncipl% j ;ific@ of the matter described by Al-Qardawi (2002),
e ; : N - : . :
explai verything created ’s&’Eod is permissible by Muslims except what is stated in

thte‘%c verses and the Prophet's hadith. The justification aspect of this principle is not

@mited to the objects and objects used or eaten but also covers all human actions and

behaviours.
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In Malaysia, the Halal issue is subject to Islamic rule, which is the authority who
responsible for regulate halal is JAKIM under the ministry of religion. Accor@rticle
3 of the Malaysian Federal Constitution, the ruler of the state is the h &@he Islamic
religion of his state (Status and Power, 2009), as declared in the S %stitution. The
government's role in ensuring the integrity of the Halal food suppl&:ys-crucial. A study
by Melatu et al. (2011) states that the government's role i eWg the integrity of the
Halal food supply chain includes planning, develop imple e'ntat' , regulation,
promotion and education of Halal industry stakehold nd Halal con rqer%ﬁ@ddition,

the Government part is intended to establish bodies oversight bodies Qapprove and
\e v

regulate all aspects related to Halal certifica% its, gq I Iine%‘@ﬂan et al (2004)

argue that the traceability of halal foo\gﬁ to be te certain government

guidelines in order to protect consumers from da s%n cortaminated foods.
- . - \ - - .
In addition, the role of go t shbuld i ude thgc.@stabllshment of authorities,

cooperation between public \sandl ining of @ssional auditors to ensure the
credible integrity of the )—% supg.lumj}tczb(ample, according to Ismail (2011),
) by @Halal Food Control Division (HFDC). In
Malaysia, the@ menm?Is
support Wral gofl‘e et ag éles, is responsible for the halal certification issue.

the Shariah Bureau o Winistly igiou airs of Brunei is authorized to handle
2.9
ed
NV
R alaysian Goverm:ant established the Halal Industrial Development

&
domestic halal WEW i sup
mi\(DeveIopment (JAKIM), a government agency

g

C n (HDC) in September 2006 to recognize the potential of the industry, strengthen
its ition as a halal model in Islamic countries, and support the promotion and

development of the halal industry. Halal Industrial Development Corporation will help
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coordinate and promote halal activities among governments, businesses and consumers,
and will also take the necessary steps to ensure that the integrity of the halal mdustry is
adequately protected. Since the halal industry covers various sectors a@alue chain
and supply chain, the move to establish such an organization addresses the needs of all

parties involved in the halal industry from a national and internatignal perspective.

2.7 Halal Executive i'\d
e

A company halal related needs an expertin m ing, plannin r'd il?‘gIFmenting

A

halal operations including supply chain management'@ ensuge the erallvrocess of the

Y
product can be done successfully. These experts a kng<v\halal e tives who need

to be appointed by the company to m@onditi by, IM. Without halal

executives, the company will face pr@sms in nti g'&a\systematic and effective
N

halal compliance system. o u <§?

ecu “} is the person responsible for

According to MS 15% , al a
ensuring the implementa% e hal‘g int ‘affzaol system. In addition, the Manual

Procedure for Malaysi ﬁd@l C@n (M P%é-v(/l) Third Review (2014) states that halal

pal

_ ; & _ |
executives are M Wn usli 'I" a background in Islamic education or have a halal
@
P
te<and

executive cer@ e resp sib@r ensuring halal compliance in the company.

Despite t ipition 1’:0 § Draﬁt-:/lPPHM Domestic (2019), a halal executive is a
. $ N
Malayuq

slim, who holds a\(;?ermanent position in the company, and has at least a
Di in halal management or equivalent qualification or experience in halal
anagement for at least five years and holds a Certificate Halal Executive from Halal
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Training Providers registered under the Halal Professional Council or HPB. Halal
executives are also responsible for ensuring halal compliance in a company. \Y.

To obtain a Halal Executive Certificate, one must obtain it fro s@wmg centre
recognized by JAKIM, and its learning modules are arranged by JA Halal compliance
within the company can be done by developing systematic manaw uch as an internal
halal control system based on the size of the company whe er?ﬂfor large companies.

l

2.8 Halal Food Industry c}‘r

The term "halal,” which is no longer jus d t@ gmgﬁ?lse to a new

T
potential growth sector for the global econo aIaP?um S. Thé}rdustry's expected

value is $560 billion, with a total estima alde of US$

zxw' @ance which is expanding
q

quickly. (Elasrag 2016). The segiorss quick takl Off i e world economy. It is now

AN

open to all people, not just theYoﬂllontA wh ke up the majority of the world's
|

N

population. Along with m, thEI\ Hhé/gllready been penetrated by nations like
China, Thailand, Ind@, mg@(ore '%Ilippines, and Australia. The potential of
N

the halal businesﬁ\aen ecogni ?'oym%rfy nations with non-Muslim majorities.
b
b f religio dutyqébtermmed human behaviour, Muslims must act

accordlm&he Quran and Sunc%kr in all aspects of their lives. Islam emphasizes the

impo %&of halal in all aspects of Muslim life in relation to special diets and dietary needs

d-Blackler, 2007; Tieman and Hassan, 2015). The term halal generally refers to

rate of 20% annually. This number tin | c

the"permissible consumption of food, as well as morals (refers to behavior, practices,
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actions and values that are good or bad in a society) and ethics (a discipline or rule that
determines whether an act is good or bad). As we have seen, there are conﬂq surveys
that determine what to eat from halal sources (Omar and Zahrain,:gg Batu and

Regenstein, 2014, Hayat et al., 2015).

Muslim consumers not only want to check the ingredien d in food but also
want to be informed that the entire process adheres to Shaki h'%riniiples. The scope of
halal foods and beverages is not limited to pork products alcoh IWrous animals,

amphibians (frogs and mangroves), and all insects d contain n h#l@usts. The

meat of animals that look like poultry or cows acco@ﬁg to Islamic
law. Halal food hygiene and hygiene shoul t dar ed sho@hot be harmful to

health.
Batu and Regenstein (20 thzﬂ ﬁilow halal foods must comply
with Islamic rules and that pro egr be m‘fﬁtamed throughout the supply
\
chain. Everything provid thr%gh the U lha@g and packaging of food must be
halal. C@

In addﬂmn@d '(ZOle)jéfate that halal food assembly should begin
on the farm, a a f*d 0 Icf' be(;tjmlous and use cleanly purchased ingredients.
Contamin % @vz de d by Islamic law) or non-prohibited (illegal) food
alsom m Ilegal In addmcc)i?to the manufacturing process, logistics and packaging

%\portant Non-Halal and Halal products should be stored separately as they can

Oammated
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The food processing sector accounts for about 10% of Malaysia's manufacturing
output. Processed foods are exported to more than 200 countries, with anRe.xports
exceeding RM11 billion (the US $ 4 billion), accounting for two-thirds of &Er)od exports
of RM18 billion or more. Although exports in this sector have doub ée last decade,
Malaysia remains a net food importer with annual imports aboves RM30 billion (the US $
9.9 bhillion). Advances in processing technology have i re@ﬁhe use of local raw

materials, expanded product range and increased i ent t@modate food

L

processing capacity. ' c}‘r
S
&

P 4
2.9 Management of Halal Certification c\/ 0\ '
In reality, the effective perforchf 0 anagement in the industry is
S

S
influenced not only by external @suclﬁa um governments, or voluntary
organizations but also by the effec anIi S|ble% nal control of the organization.
In this regard, management i ;sidere an pePaﬂ@al process that produces goods and
’ &
services and is responsible for pla \,soordi ing, and controlling the resources needed

e or@}%ation (Greasley, 2006).
5

i %iO), Halal needs to be viewed as a whole, and

to produce goods au@ ices

Accor@ ilski

' 4
strategic ws needed’not“onlyfor the "Halal" brand but especially for the internal

c

5
contr NQhe organization itseht cannot keep up with the rapid growth of Halal and

s early planning and sustainable implementation practices with strong involvement
%e citizens of the organization. In this regard, the initial plan focuses not only on the

pursuit of Halal certificates but also on the need for a detailed evaluation of all aspects of
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documents or key components that require attention, such as: B. Meat-based ingredients,
etc. A clear plan can certainly meet any standard or procedure. \q
However, some entrepreneurs consider the procedures establishediby Q\KIM to be

rigorous (Friday 2012). In addition, as of December 15, 2014, JAKIVY&atan Kemajuan

Islam Malaysia) and JAIN (Jabatan Agama Islam Negeri) are imp ting the Malaysian

Halal Certification Procedure Manual 2014 (3rd edition), anthit is'known that they are under

e det iIsWinternal halal
e 9

committee that the industry must comply with, which réquiges a halal co r'it pervisor

various pressures. One of the most important points i

consisting of Muslims and Malaysian citizens. s \/‘T
X o
diu terprises category

This application is specific to the V\@S onal

(Malaysian Halal Certification Circular ) 20

irresponsibility or lack of commitm b&orne‘%ya
u Q—
print media. For example, the i&g suswf haﬁﬁtertification by Secret Recipe
\

Manufacturing Sdn Bhd hy-the iepartm*t of Iqmi velopment (JAKIM) (Nazura and

io@rough official websites or

Lugman, 2015) for non:complianc \m.ﬁ alg‘ Hdfards in terms of work cleanliness.

Zainudin a@g, I, ar@/%amson (2009) have discovered that the
@ (4)
293) T stap—
elements of | 000 play a=role In @rovmg organizational performance through a
ot

quality ce n apﬂr fLonsisting of planning, implementation procedures, and
NV
commi itky llkay and Asl‘a&?ZOlZ) also support that, in fact, not only the motivation

to @ality achievement but also the quality practices of the organization itself improve

@formance of the company. Halal certification is also a quality certification that

comprehensively applies the concept of Halal Toyyiban. This application is considered one
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of the inputs (management methods/practices) to achieve the output or result, along with

human, mechanical, and material factors (Mohammad Aizat and Che Wan J@OO%.

2.10 Theoretical Framework: Norm Activation Model (Schwa?l&? 5)

Schwartz (1977) initially developed NAM in the contex Itruistic behaviour.

Personal norms are at the core of this model. Schwartz (1 %&e trat these norms are

actively experienced "as a feeling of moral obligation n an inte 227) These

personal norms are used in NAM to predict individual

iour. The dﬁl@thattwo
that doi rno&elng) certain

of Yiespo |b|||tyé\ perform certain

factors determine these personal norms: the a
behaviours has certain consequences and

behaviours (Schwartz, 1977).

\ _\
A large number of studies %%MJ atqr;nodel or moderation model.

The mediator model shows that ess of nseqﬁﬁtes influences personal norms

through established resp clb Hes The/mod ratlon shows that the influence of

personal norms on b e ed <"ﬂdwareness of the consequences and

—t

M a{&medlator model because De Groot and Steg

responsibilities glv@y in

(2009) recently red hese oﬁn&"ﬁ?etatlons in five studies and provided strong

evidence th%k is aﬁkﬂ’%’ mod&*The results of their study show that an individual

must be e of the consequen@f behaviour before feeling responsible for it.
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Instead, a sense of responsibility activates personal norms, and these personal norms
drive individual behaviour (De Groot & Steg, 2009). See picture 1 for NAM epRentation

as a middleman model. They use this model as their basic model to explsr 0 prlde and

guilt are linked to personal norms and behaviours in the original NA%_

N

Awareness
\ J\
{ Personal Norms }— [ Behavior }
( q\/

Responsibility
NV e
Figure 1: No\%ivation el (5‘
TN
S

In this particular study, %? S p H@IES are viewed as the
(7]
e te th

ee S coﬁ%utmg to the definition of the

understanding of Islam. This is

understanding which contains th the awar Is respon5|b|I|ty as Muslims in the

contexts of tauhid, figh ahm ﬁie'rsonal norm is defined as the Muslim

himself practising l@ay h|c ects how much they understand Islam

respectively. Th on ru%l’I ve been combined and reconstructed into two
n

namely und st ng ofslsla m practices. A third of the construct of this study,

d v

integrity, i presentlng the beh@our suggested by NAM. As behaviour, according to

NA \& result of prediction by awareness and responsibility, this study affirms that the

% nding of Islam and Muslim practices predicts the practice of integrity among halal

tives who work in halal food industries. In addition to that, this study suggests that



the understanding of Islam may also exert an influence the integrity. NAM, in contrast,
suggest a more linear relationship among the constructs with no direct i quch from

awareness and responsibility towards behaviour. Therefore, the theoreti g@mework is
S stuay.

described in Figure 2 which becomes the basis of the hypotheses of

[ Islamic Understanding J H, Y\v,
Integrity
H .
1 H, x P?I’_@_C'[ICES
IS

[ Islamic Practices ]

' a
&
The hypothesis of the study is as [@ Q&)
N &
Ha: Islamic understanding contriputes si Islamic practices of Halal
Executive in halal food in@s in&

Ha: Islamic underst@ont 'lute ignifi toward integrity practices among Halal

O
Executive in haI@nd Stl‘% M!’;ll(agga.
%’ N
Ha: Islamic%t) es cont e‘sigr(l_( antly toward integrity practices among Halal

Executi halal food industri@ Malaysia.

A%is a significant association between Islamic understanding, Islamic practices and
inte

ty among Halal Executives in halal food industries in Malaysia.
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2.11 Conclusion

In conclusion, this chapter has reviewed the past study regarding Islqgg.iosity,
personal religiosity and also integrity. Through this chapter, it can behs& at integrity
becomes one of the important elements in producing the halal prod?-(egrity not only
should be applied in the supply chain but also to the worker itself. food production is

very much needed a thorough understanding of the entir pz cha'in in sustaining the
m

integrity of halal food and also to maintaining Muslim er's rWonfidence that

the goods they consume are halal, hygienic ant@x to yv'it‘i@g-lslamic
principles. Y. 4 .\T
\ X
S 1P &
N O





