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ABS1'RAK 

Pcmbclajaran mobil (atau in-learning) adalah satu kaedah penlbclajaran moden (Ian 

terkini dalam usaha untuk mcmudahkan secara teknik pcndidikan vane nlcrcntasi 

scmpadan masa (]all lokasi. Penggunaan in learning di institusi pcn(üdikan tin-- di 

Malaysia dapat maningkatkan mutu pendidikan di kalangan pelajar-pclajar di ncý.: ara till. 
Kcscdaran pclajar-pelajar tcrhadap teknologi baru till nlerupakan kunci kcpada 

penerinlaan dan pelaksanaan m-learning. Kajian till membuktikan bahawa ada dua aspek 
penting dalanl nlelaksanakan in-learning di institusi-institusi pendidikan tinggi. Aspek 

tersebut adalah perbezaan dalam memahanli tcknologi antara pelajar dan universiti, dan 

pcngetahuan yang kurang mendalam mengcnai teknoloý, i barn di kalangan pelajar-pelajar 
dala111 Illcllelltukan pCnCr1111aan Illcrcka terhadap i71-lcarnlllg. Kajulll till bcrtujuall ulltuk 
Illcngkajl pellcrlil1aa11 dan pellggullaall servis 111-lcarnlllg (II kalalloall HUM (fall USI)\'1 

pelajar. Objektll utama kajlall i111 adalah untuk menghasilkan cadangan model 
pcIlerilllaatl pclajar terhadap 111-lcalling dalam pcrsckttaran lllstitusl pcllgajlall ttllgýýl. 
Kajlall 1111 Illendalallll pc; Ilcrlnlaall pelajar terhadap peng-gullllan dan aplikasi nl-lcarll111g, 
serta kesannya tcrhadap tingkah laku penggunaan dalanl persekitaran pen(fidikan tinýagi. 
la juga nlcnvediakan asas pcngetahuan mcngcnai kcadaan senlasa , 'all(-, nlenlbcntuk 
kesedaran da11 pcngetahUall pelajar Illcngcllal pcrkllºdlllatall iii-learning. Data Mall 
dikunlpul daripada 381 orang pelajar daripada dua universiti di Malaysia meng-pinakail 
tCkilik-teklllk pensampelan rawak sistellulttk (systematic random sampling). Kajlall till 
]Ilcm-ullakall teklllk-teklllk analisa SPSS baýl I11C11ý_; lljl model-model pcngukllran dan 

pen, strukturan nlengounakan sampel mudah (convenience sample) 3S1 pelajar. Kajian till 
nlendapati bahavva iäktor-Caktor persekitaran dan inGastruktur yang scsuai adalah penting 
dalalll aplikasi 111-lear11111g (II dalanl proses pclldldlkan d1 nlstltllsl pellgajllm tlilggl. 
Tambahan pula, keputusan kajian Illelluiljllkkall baha\va rata-rata pclajar nlempunyai 
pengetahuan (fan kesedaran yang nlencukupi untuk nlenggunakan teknologi tersebut. 
13atasan dalanl in-learning *Liga telah dikctahui olch pclajar-pclajar till. Perspektif pelajar 
adalah sangat pcnting dalam nlengkaji tingkah laku penggunaan III-learning dalam 

persckitaran pengajian tinggi. Hasil kajian juga mcnunjukkan bahawa sikap dan 

pe11cr1111aa11 ulltuk I1lcllggllilakall Ill-learning olch pclajar dalanl persekltarail pcllgajlall 
tiny,., i nlcnlpunyai pcngaruh yaný, positil' ke atas pcrsepsi pclajar. Oleh itu. pcrlu ada 
situasi penting yang mampu menlpcngaruhi sikap (fail persepsi pclajar. Kajian ini 

111ellycilaraikan heherapa laktor penentu yang pcllt111g dalalll 111elllbeiltllk sikap dan 

persepsl dalalll Illetlggullakall 11l-lcarI1111g. Secara khl. lsus, sikap dan persepsi (falalll 

llleilggtlnakall in-learning wlljlld dcllgan adanya kepentingan dan Illlal rclcvan dalanl 

servlS tCrsehlit. Jadt. pclllllgkatan dalam pellggullaall 111-learning akan lllelilhawa kepada 

pcningkatan pcncrimaan positit'di kalangan pclajar (I1 Illstltllsl-lllstltusl pclloajiall tin_, gi. 

Fýata }ýunýi: Pcii: hidmatan Pemhclajm-m Mudah alih, Model Pencrinrwl Pembclajaran iviudýft i\, 1- 

leamirn . 
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ABSTRACT 

Mobile learning (in-learning) is considered as the next form of e-learnin<g using mobile 

technologies to facilitate education for teachers and learners anywhere and anytime. 

Engaging the in-learning services in the Malaysian higher education could improve the 

availability of education. Students' awareness of such technology is a key for success 

acceptance. The study shown the evident that there are two issues that prevail in the 

implementation of m-learning in the higher education institutions. These issues are: 
disparity with regard to the perceptions of technology between students and the 

university, and insufficient knowledge and incorporation of students' acceptance when 
deciding on technology investment. This research aims to study the acceptance and use of 

m-learning services among HUM and USIM students. The main objective is to propose a 

students' acceptance model of m-learning in the higher education environment. The study 
investigates the students' acceptance of behavior intention to use m-learning and its effect 
on usage behavior in the higher education environment. It provides the knowledge base 

about the current state of students' awareness about m-learning services. Data was 
collected from 381 students at two universities in Malaysia using systematic random 
sampling techniques. This research employed SPSS analysis techniques to test the 

measurement and structural models using a convenience sample of' 381 students. The 

study found that both of the environment and the infrastructure are appropriate to diffuse 

and Utilize in-learning in the higher education environment. Furthermore. the results 
showed that the students have adequate knowledge and awareness to use such technology 
in their education environment. The limitations of m-learning for education were well 

concerned by students. The students' perspective is very important to investigate the use 
behavior of m-learning in the higher education environment. Findings of the study 

su ... est that the behavior intention to use the m-learning by students in the higher 

education environment have positive influence on the use behavior. Consequently, the 

availability of' facilitating conditions is an important to influence students' use behavior. 

The study suggests several factors as important determinants of' the behavior intention to 

use the m-learning in the higher education environment. Specifically, behavior intention 

to use appears to be adopted and facilitated by the usefulness of in-learning services, so 

more usefulness of' m-learning leads to more acceptances among students in the higher 

education. 

Keywords: Mobile Learning Services, Mobile Learning Acceptance Model, M-Learning. 
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